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Smith, Shannon Tucker.  Megatrends in Higher Education.  Doctor of Education 

(Higher Education), August 2008, 214 pp., 119 tables, references, 83 titles. 

 Utilizing the theory of John Naisbitt’s 1982 Megatrends, this study identifies eight 

trends for the future of higher education using content analysis of generalized print 

media reports for three bell-wether states.  For the period of 2001-2005, generalized 

reporting for three newspapers, the Los Angeles Times from Los Angeles, CA, the 

Miami Herald from Miami,  FL, and the Denver Post from Denver, CO, included over 

four thousand articles and covered 21 primary topics and over 200 secondary topics.   

 Eight trends emerge from the content analysis.  Trend 1, from the ivory tower to 

the public domain, identifies increasingly critical public scrutiny of higher education 

standards and curricula.  Fight or flight, Trend 2, reveals more consistent no-tolerance 

policies for student behavior.  Trend 3, scholar to celebrity, reveals an increasingly 

public role for university presidents.  Academic freedom to academic flexibility, Trend 4, 

identifies a tightening of academic freedom policies for university staff and faculty.  

Trend 5, pay now, learn later, focuses on increased popularity of pre-paid and tax free 

plans for saving college tuition.  Fraternity party to fraternity accountability, Trend 6, 

identifies increased scrutiny of Greek organizations and Greek life within the university 

environment.  Trend 7, tenure to temporary, reflects the growing trend of hiring more 

part-time faculty rather than hiring faculty for tenure track positions or full-time instructor 

jobs.  Lastly, campus to cyberspace, Trend 8, identifies the continued success of online 

instruction at the university level. 



 

Copyright 2008 
 

by 
 

Shannon Tucker Smith

 ii



 

ACKNOWLEDGEMENTS 

Thank you to my wonderful family, my husband Todd and my two beautiful 

daughters Emma and Libby. Without your sacrifice, your encouragement, and support 

this degree would not be possible. I share this success with each of you. Thank you to 

my mother and father, Bill and Linda, who taught me from a very early age that 

education is truly the most powerful force in the universe. Thank you to my early 

morning coffee club, Rodger, Brian, Tony, Rebekah, and Lee, who laughed with me, 

cried with me, and worried with me throughout the duration of this project. Thank you to 

my wonderful sister-in-law, Maureen, for her wonderful insight and input. One day soon 

we will be reading your acknowledgement page. Persevere my friend! Thank you to the 

entire English Department of Tarrant County College, especially Gary, Pauline, and 

Ruth. I could not ask for better friends and colleagues. You have encouraged me every 

step of this journey. Thank you to the Koinonia Adult Sunday School class at Trinity 

United Methodist Church, especially Deann and Bill. Your constant support, and 

occasional prayers, have given me the faith and confidence to continue on during many 

a difficult task.  

 

 iii



 

TABLE OF CONTENTS 

Page 
 

ACKNOWLEDGEMENTS .............................................................................................iii 
 
LIST OF TABLES..........................................................................................................vi 
 
Chapter 
 

1.  INTRODUCTION ..................................................................................... 1 
Background of the Study 
The Problem 
Purpose of the Study 
Research Questions 
Significance of the Study 
Definition of Terms 
Limitations 
Delimitations 
Assumptions 

 
2.  REVIEW OF THE LITERATURE ........................................................... 15 

Megatrends 
Content Analysis of Media 
Trends in Higher Education 
The Future of Higher Education 
Media Influence on Public Perception 
Doctoral Dissertations 

 
3.  RESEARCH DESIGN AND METHODOLOGY ...................................... 80 

Research Design 
Procedures for Data Collection 
Procedures for Data Analysis 

 
4.  PRESENTATION OF FINDINGS........................................................... 93 

Data Analysis 
Primary and Secondary Topic Classification 

 iv



 

Higher Education Topics 
Individual State Higher Education Topics 
California: Los Angeles Times 
Florida: Miami Herald 
Colorado: Denver Post 
Public and Private Governance 
Proprietary and/or For-Profit Institutions 
Institution Type 
Higher Education Trends 

 
5.  SUMMARY, DISCUSSION, AND RECOMMENDATIONS................... 145 

Megatrends in Higher Education 
Descriptive Data 
Institution Governance 
Institution Type 
Proprietary Institutions 
Suggestions for Future Research 

 
Appendices 
 

A. PRIMARY TOPICS .............................................................................. 160 
 
B. LOS ANGELES TIMES SECONDARY TOPICS.................................. 167 
 
C. MIAMI HERALD SECONDARY TOPICS............................................. 177 
 
D. DENVER POST SECONDARY TOPICS ............................................. 187 
 
E. TOTAL WORD COUNT TOTALS ........................................................ 197 

 
REFERENCES.......................................................................................................... 208 

 v



 

LIST OF TABLES 
 

Page 
 

1. Initial Coding Template for Topic ...................................................................... 84 

2. Initial Coding Template for Description............................................................. 84 

3. Primary Topics for All Bell-Wether Print Media................................................. 97 

4. Secondary Topics for Students......................................................................... 98 

5. Secondary Topics for Administration .............................................................. 101 

6. Secondary Topics for Student Affairs ............................................................. 102 

7. Secondary Topics for Student Finance........................................................... 104 

8. Secondary Topics for Business Affairs ........................................................... 105 

9. Secondary Topics for Faculty ......................................................................... 107 

10. Secondary Topics for Institution ..................................................................... 108 

11. Secondary Topic for Academic Affairs............................................................ 109 

12. Secondary Topics for Presidential .................................................................. 110 

13. Secondary Topics for Legal ............................................................................ 111 

14. Top Primary Topics for Individual States ........................................................ 112 

15. Los Angeles Times Primary Topics ................................................................ 113 

16. Los Angeles Times Secondary Topics for Administration............................... 115 

17. Los Angeles Times Secondary Topics for Student Affairs.............................. 116 

18. Los Angeles Times Secondary Topics for Business Affairs............................ 117 

19. Los Angeles Times Secondary Topics for Students ....................................... 118 

20. Miami Herald Primary Topics.......................................................................... 120 

21. Miami Herald Secondary Topics for Students................................................. 122 

22. Miami Herald Secondary Topics for Student Finance..................................... 123 

23. Miami Herald Secondary Topics for Student Affairs ....................................... 124 

 vi



 

24. Miami Herald Secondary Topics for Administration ........................................ 125 

25. Denver Post Primary Topics ........................................................................... 126 

26. Denver Post Secondary Topics for Students.................................................. 128 

27. Denver Post Secondary Topics for Business Affairs ...................................... 129 

28. Denver Post Secondary Topics for Faculty .................................................... 131 

29. Denver Post Secondary Topics for Administration ......................................... 132 

30. Distribution for Governance............................................................................ 133 

31. Distribution for Los Angeles Times Governance............................................. 134 

32. Distribution for Miami Herald Governance...................................................... 134 

33. Distribution for Denver Post Governance ....................................................... 135 

34. Distribution for Proprietary Institution.............................................................. 136 

35. Distribution for Institution Type ....................................................................... 137 

36. Distribution for Los Angeles Times Institution Type........................................ 137 

37. Distribution for Miami Herald Institution Type ................................................. 138 

38. Distribution for Denver Post Institution Type .................................................. 138 

39. Development Corporate Partnerships ............................................................ 139 

40. Higher Education Trends................................................................................ 143 

41. Annual Word Count Totals ............................................................................. 144 

A.1 Secondary Topics for Alumni.......................................................................... 162 

A.2 Secondary Topics for Communication............................................................ 162 

A.3 Secondary Topics for Development................................................................ 162 

A.4 Secondary Topics for Proprietary Institution................................................... 163 

A.5 Secondary Topics for Graduate Studies......................................................... 163 

A.6 Secondary Topics for International Education ................................................ 164 

A.7 Secondary Topics for Policy Issues................................................................ 164 

 vii



 

A.8 Secondary Topics for Public Affairs................................................................ 165 

A.9 Secondary Topics for Research ..................................................................... 165 

A.10 Secondary Topics for Technology .................................................................. 166 

B.1 Los Angeles Times Secondary Topics for Academic Affairs .......................... 168 

B.2 Los Angeles Times Secondary Topics for Alumni .......................................... 168 

B.3 Los Angeles Times Secondary Topics for Communication ............................ 169 

B.4 Los Angeles Times Secondary Topics for Development ................................ 169 

B.5 Los Angeles Times Secondary Topics for Faculty.......................................... 170 

B.6 Los Angeles Times Secondary Topics for Graduate Studies ......................... 171 

B.7 Los Angeles Times Secondary Topics for Institution ...................................... 172 

B.8 Los Angeles Times Secondary Topics for International Education................. 173 

B.9 Los Angeles Times Secondary Topics for Legal............................................. 173 

B.10 Los Angeles Times Secondary Topics for Policy Issues ................................ 174 

B.11 Los Angeles Times Secondary Topics for Presidential................................... 174 

B.12 Los Angeles Times Secondary Topics for Proprietary Institution.................... 175 

B.13 Los Angeles Times Secondary Topics for Public Affairs ................................ 175 

B.14 Los Angeles Times Secondary Topics for Research ...................................... 175 

B.15 Los Angeles Times Secondary Topics for Student Finance ........................... 176 

B.16 Los Angeles Times Secondary Topics for Technology................................... 176 

C.1 Miami Herald Secondary Topics for Academic Affairs.................................... 178 

C.2 Miami Herald Secondary Topics for Alumni.................................................... 178 

C.3 Miami Herald Secondary Topics for Business Affairs ..................................... 179 

C.4 Miami Herald Secondary Topics for Communication...................................... 179 

C.5 Miami Herald Secondary Topics for Development.......................................... 179 

C.6 Miami Herald Secondary Topics for Faculty ................................................... 180 

 viii



 

C.7 Miami Herald Secondary Topics for Graduate Studies................................... 181 

C.8 Miami Herald Secondary Topics for Institution ............................................... 182 

C.9 Miami Herald Secondary Topics for International Education .......................... 183 

C.10 Miami Herald Secondary Topics for Legal ...................................................... 183 

C.11 Miami Herald Secondary Topics for Policy Issues.......................................... 184 

C.12 Miami Herald Secondary Topics for Presidential ............................................ 184 

C.13 Miami Herald Secondary Topics for Proprietary Institution............................. 185 

C.14 Miami Herald Secondary Topics for Public Affairs.......................................... 185 

C.15 Miami Herald Secondary Topics for Research ............................................... 185 

C.16 Miami Herald Secondary Topics for Technology ............................................ 186 

D.1 Denver Post Secondary Topics for Academic Affairs ..................................... 188 

D.2 Denver Post Secondary Topics for Alumni ..................................................... 188 

D.3 Denver Post Secondary Topics for Communication ....................................... 189 

D.4 Denver Post Secondary Topics for Development ........................................... 189 

D.5 Denver Post Secondary Topics for Graduate Studies .................................... 190 

D.6 Denver Post Secondary Topics for Institution................................................. 191 

D.7 Denver Post Secondary Topics for International Education ........................... 192 

D.8 Denver Post Secondary Topics for Legal ....................................................... 192 

D.9 Denver Post Secondary Topics for Policy Issues ........................................... 193 

D.10 Denver Post Secondary Topics for Presidential ............................................. 193 

D.11 Denver Post Secondary Topics for Proprietary Institution .............................. 194 

D.12 Denver Post Secondary Topics for Public Affairs ........................................... 194 

D.13 Denver Post Secondary Topics for Research................................................. 194 

D.14 Denver Post Secondary Topics for Student Affairs......................................... 195 

D.15 Denver Post Secondary Topics for Student Finance ...................................... 196 

 ix



 

 x

D.16 Denver Post Secondary Topics for Technology.............................................. 196 

E.1 Word Count Totals for Academic Affairs......................................................... 198 

E.2 Word Count Totals for Administration............................................................. 199 

E.3 Word Count Totals for Alumni......................................................................... 199 

E.4 Word Count Totals for Business Affairs.......................................................... 200 

E.5 Word Count Totals for Communication........................................................... 200 

E.6 Word Count Totals for Development .............................................................. 200 

E.7 Word Count Totals for Faculty ........................................................................ 201 

E.8 Word Count Totals for Proprietary Institution.................................................. 202 

E.9 Word Count Totals for Graduate Studies........................................................ 202 

E.10 Word Count Totals for Institution .................................................................... 203 

E.11 Word Count Totals for International Education............................................... 203 

E.12 Word Count Totals for Legal........................................................................... 204 

E.13 Word Count Totals for Policy Issues............................................................... 204 

E.14 Word Count Totals for Presidential................................................................. 205 

E.15 Word Count Totals for Public Affairs............................................................... 205 

E.16 Word Count Totals for Research .................................................................... 205 

E.17 Word Count Totals for Student Affairs ............................................................ 206 

E.18 Word Count Totals for Student Finance ......................................................... 206 

E.19 Word Count Totals for Students ..................................................................... 207 

E.20 Word Count Totals for Technology ................................................................. 207 



 1 

CHAPTER 1 
 

INTRODUCTION 

Background of the Study 

 American higher education has long stood as a symbol of opportunity and 

excellence.  In an increasingly global society, 21st century higher education seems no 

different.  It remains a collective product of its private, Puritanical beginnings, its 

Germanic influences, and its acknowledgement of equal opportunity for all citizens with 

the creation of public, state controlled public universities.  However, dissimilar to earlier 

eras, 21st century higher education faces significant global competition accompanied by 

growing public distrust and dissatisfaction with quality and cost. “Over the past few 

years, a subtle but important shift has taken place in the general climate of opinion in 

our society. Mistrust has replaced trust, and people in positions of leadership can no 

longer assume that their words or actions will be given the benefit of the doubt” 

(Yankelovich and Furth, 2005, p. B8). In an epoch of suspicion, distance education, and 

un-bundled tuition, institutions of higher education in American face unprecedented 

pressure and criticism from public arenas.   

 Nowhere is this pressure more clear than in popular news reports.  Certainly, 

scholarly, peer-reviewed journals have and will continue to focus on specific issues of 

higher education, but popular media reports, generated not for the education 

professional, but for the individual at large, approach higher education in a much more 

broad, more generalized fashion.  Any education scholar knows that to reduce higher 

education to a simple list or single topic is ludicrous, but the popular media continues to 
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discuss higher education costs, quality, structure, responsibility, etc., as if it were one 

entity in purpose and direction.   

This reporting for the masses creates a generalized view of higher education, 

often ignoring local or regional differences in funding or policy.  Often, media outlets 

generally discuss colleges of all sizes and structures as if they shared similar student 

bodies, mission statements, and organizational structures.  In reality, this generalized 

reporting misrepresents many aspects of higher education by grouping all education 

reporting into a single category.  In contrast, the media may completely ignore an area 

such as technology, as a driving factor in increasing college costs (Baier, 2000).  

Certainly technology innovations affect literally every area of higher education from the 

admissions office to the interactive classroom.  Innovation and cutting edge technology 

come with a hefty price tag.  Moreover, technology demands constant maintenance and 

constant upgrade.  Technology advancement creates tremendous, yet necessary cost 

for higher education; however, the media rarely, if ever, acknowledges the financial 

reality of technology when reporting on skyrocketing student fees or tuition.   

In an another example, smaller public colleges “were founded decades after the 

flagship institutions as ‘normal schools’ which focused on training public school 

teachers…The result was that they have young alumni who did not go on to lucrative 

careers” (Strout, 2006, p. A24).  Therefore, an article that bemoans the interference of 

powerful, wealthy alumni would discuss colleges in general, but in reality would have 

little relevance for a smaller public college.  Small public colleges follow fundamentally 

different goals than their flagship, state sponsored counterparts.  Research universities 

rely heavily on alumni while small public colleges rely heavily on student aid (Strout, 
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2006), yet often, the media discuss and report on both institutions, and their alumni, as 

the same.   

Illustrating a similar misrepresentation, the community college faces different 

challenges than larger four year universities in its attempts to maintain open-door 

admissions and to provide both vocational and remedial training while at the same time 

offering transfer credits to those university-bound students.  The state college must 

maintain multiple programs and departments, including undergraduate and graduate 

training, all while forming partnerships with business and community.  The research 

university must provide quality education to all levels of students, and it must also raise 

and maintain significant sources of revenue to fund sophisticated research projects.  

The purposes and needs of American higher education remain tremendously diverse, 

while reporting for the general public on these same issues rarely addresses these 

differences in detail.  For example, community colleges serve multiple masters:  the 

transfer student, the continuing education student, the certificate-program student, and 

the terminal degree student, to mention a few.  Of these four categories, only the 

terminal degree student (the licensed vocational nurse (LVN) certificate or registered 

nurse (RN) degree in nursing, the associate degree in dental hygiene or respiratory 

therapy, or the associate degree in automotive technology) must complete a degree to 

achieve his or her goals.  The transfer student at community college can move on to a 

four year university without completing an associate of arts degree.  The certificate-

seeking or continuing education student may only wish to update or acquire a specific 

skill or complete a supplemental program such as automotive technology or computer 

software. Put simply, students such as those mentioned above do not seek, or desire, a 



 4 

degree.  However, because of generalized reporting, media outlets consistently identify 

community colleges as having the lowest numbers of degrees awarded for any given 

period.  Compared to flagship state universities or local regional four-year institutions, 

the graduation rates seem to reflect poor performance by community colleges.   

In reality, community colleges simply fulfill very different purposes than four year 

institutions.  Comparing graduation rates for the two is like comparing apples and 

bananas; they both can be identified as fruit, but they grow in different seasons, in 

different climates, and different regions. What affects the growing period of one can 

have no effect on the other.  Higher education reporting does not mean to mislead the 

public.  Media outlets generalize information in order to simplify what can only be 

described as a behemoth of structures, organizations, and purposes throughout higher 

education today.  Unfortunately, this generalization often results in misinformation. 

Contemporary media outlets generalize higher education reporting.  Often, they 

generalize the differences in the institutions themselves and fail to identify how those 

differences might affect final results of any given issue.  In addition, these same media 

outlets wield a tremendous amount of influence on public perception.  What remains to 

be discovered is the actual portrayal of higher education in mainstream media.  Exactly 

how do mainstream media outlets portray higher education?  What subjects do they 

cover most and with what level of objectivity?  In essence, the problem remains how 

accurately mainstream media outlets portray higher education as they exert tremendous 

influence on public perception.  Does the media simply report higher education trends, 

or does it inadvertently direct those trends through its generalized view of higher 

education?  
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American higher education stands at a crossroads.  Perhaps more fitting, higher 

education nears its tipping point.  In his 2000 book, The Tipping Point:  How Little 

Things Can Make a Big Difference, Malcolm Gladwell discusses societal change.  

Gladwell argues that change does not occur slowly and gradually in society; instead, 

change happens quickly and radically, spreading like a contagious infection.  Moreover, 

he argues that any institution within society, including higher education, can experience 

this radical change if little issues are allowed to accumulate and reach a tipping point.  

Three agents of this change identified by Gladwell, motivated individuals, memorable 

messages, and relevant context, can be easily identified in higher education today.  

Dynamic public figures bemoan the present condition of American higher education.  

They send memorable messages of a better, stronger, smarter America from the past 

and point dramatically to the scientific surges that followed Sputnik into space.  Lastly, 

as tuition costs escalate and the baccalaureate degree becomes a necessity for 

professional success, higher education becomes a realistic part of the average 

American’s context.  The challenging issues of higher education have the attention of 

the American public.  Higher education is at its tipping point.   

With an ever-increasing global society, American dominance of higher education 

is wavering.  Last September a report by the Spellings Commission on the Future of 

Higher Education expressed grave concern about the quality and purpose of colleges 

and universities.  The report cited statistics that implied that higher education institutions 

are slipping behind their counterparts in many other industrialized nations, particularly in 

the rate at which students complete their degrees.  It also noted that the cost of 
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educating students in the United States exceeds, by a substantial amount, that in 

almost every other country (Fritschler, 2007, p. B20).   

Externally, American higher education struggles to find and keep its place in a 

globalized market.  Entire institutions dedicated to higher learning have embraced 

online, or distance education.  Foreign students now have more localized options when 

pursuing a college education, eliminating the necessity for an American degree in 

international business success.  Internally, issues of funding, tuition, faculty, and student 

services dominate the agendas of institutions of higher education.  National funding, 

through the Pell Grant, faces likely reduction (Tomsho, 2006).  Through unbundling of 

tuition, state funding steadily declines while tuition costs skyrocket.  A growing sense of 

public distrust in tenure reward systems for faculty creates challenges for administrators 

and faculty alike.   For example, University of Colorado professor Ward Churchill’s 

comments that likened the September 11 terrorist attack victims to Nazis launched his 

university into an unprecedented state-review of tenure and reward practices (Fogg, 

2006).  “Colleges periodically review their tenure policies, but often the reviews are 

internally driven.  The Colorado effort appears to be the first one in recent years in 

which a state system has hired an outsider to take an in-depth look at is procedures” 

(Fogg, 2006, p. A22).   

Coupled with escalating public pressure, a growing need for more extensive 

remedial education at both state and community colleges also dominates administrative 

concerns.  “Although they have completed secondary education, a large number of 

college students lack the literacy and mathematics skills needed to learn at the post 

secondary level” (Spann, 2000, p. 3).  With up to 80% of community college students 
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enrolling in at least one remedial course (Jenkins and Boswell, 2002), public institutions 

now face criticism for low rates of college-credit transfer (Rhoads and Valadez, 1996).  

“Providing remediation may create tension between access and standard goals, placing 

community colleges in a bind” (Perin, 2006, p. 340).     

The Problem 

The external, public pressure for American higher education to remain at the 

forefront of research and innovation, coupled with the internal strife of reward systems 

and conflicting goals and purposes, creates tremendous uncertainty in universities and 

colleges.  Which stakeholder should be served first?  Which stakeholder has the greater 

need?  What is the best avenue for addressing that need?  Will this need be constant, 

or will the future bring new, higher priority stakeholders with different, more pressing 

needs?  Who will determine which need is greater?  With all this uncertainty, what is the 

future of higher education in America?  What trends will emerge?  What direction will 

curriculum take?  What role will student services play in decision making?  How will 

tuition increases impact enrollment and attrition figures?  How do education leaders 

create policy today that will coordinate and complement trends in the future?  How will 

innovations in technology affect pedagogy, finance, and facilities in the future?  Change 

is certain; higher education must anticipate the future, but how?  What are potential 

trends that will directly or indirectly impose change in the functions and operations of 

higher education?   

In the literature review for this study, no studies identified attempted to utilize 

general media outlets to chart progress and trends in higher education in general.  

While Naisbitt and Aburdene (1982, 1990, 1992, 1996, and 2005) have given significant 
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attention to general reporting trends, little if any attention has been given to the 

examination of higher education reporting trends.  Analysis of higher education trends 

will identify future areas of concern and attention for a discipline experiencing external 

and internal pressure to better perform in accountability, budgeting and numerous other 

areas of interest.   

Purpose of the Study 

 Through content analysis, this study attempts to identify megatrends in American 

higher education.  By analyzing the information being provided to the general public, in 

print media, this study will identify trends in American higher education based upon a 

five year period, 2001-2005.  Utilizing print publications from three bell-wether states 

identified by Naisbitt (1982) California (Los Angeles Times in Los Angeles, CA), Florida 

(Miami Herald in Miami, FL), and Colorado (Denver Post in Denver, CO), this study will 

identify trends for American higher education.  Utilizing archive keyword searches for 

“higher education,” “university,” “college,” “community college and/or junior college,” 

“private university, public university, and /or proprietary/for-profit university,” this study 

will code the higher education topic, or subject, of any article referencing higher 

education and the identified keywords.  This content analysis of higher education 

reporting will identify larger patterns in higher education and provide outlines of interest 

and action that will define areas of emphasis in the future.  This study does not attempt 

to predict actions or changes, as such predictions remain impossible. 

Research Questions 

The research design will be guided by the following questions: 
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1. What higher education topics can be identified in print reports from bell-weather 

state print media (Miami Herald, Los Angeles Times, Denver Post)? 

2. What is the distribution frequency for higher education topics for all print media 

and each individual print media? 

3. What is the proportional coverage (percentage) of higher education topics for all 

print media and each individual print media? 

4. What is the distribution frequency and proportional coverage for topics 

mentioning private and public higher education? 

5. What is the distribution frequency and proportional coverage for topics 

mentioning proprietary and/or for-profit institutions? 

6. What is the distribution frequency and proportional coverage for topics 

mentioning 4-year colleges and universities and 2-year community colleges? 

7. What trends are indicated for higher education as a whole? 

Significance of the Study 

As tuition, room, and board costs escalate, public trust of American higher 

education falters.  Concerns about affordability coupled with an already existent distrust 

of tenure reward systems have generated significant pressure for American colleges to 

respond to public opinion.   The public formulates its opinions based upon popular 

media, not scholarly journals (Naisbitt, 1982).  America is a “society of events, just 

moving from one incident-sometimes, even crisis-to the next, rarely pausing (or caring) 

to notice the process going on underneath” (Naisbitt, 1982, p. xxiii).  There simply is not 

time for the general public to wait for academic scrutiny of issues.  By the time a 

scholarly journal reaches fruition, the public has moved on to another topic, or crisis.  
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Therefore, examination of popular media offers a glimpse into the closed system of 

information that informs the general public.   

  James Surowiecki, in his book The Wisdom of Crowds acknowledges the 

influence the media has on public perception.  Moreover, “our collective intelligence is 

often excellent” (Surowiecki, 2005, p. xiv).  People rely on the media to gather 

information, and collectively, the abovementioned sources from bell-wether states 

influence public perception of higher education.  Through these sources, society acts 

“collectively to make decisions and solve problems—even if the people in the groups 

aren’t always aware that’s what they are doing” (Surowiecki, 2005, p. xvii).   

If American higher education wants to respond adequately to public concerns, it 

must develop strategic vision and long-range goals.  These goals cannot be addressed 

unless some attention is given to the future of higher education.  Through the content 

analysis method employed by Naisbitt and Aburdene, trends in American higher 

education can be identified and utilized to formulate long-range, strategic planning for 

institutions.   

Definition of Terms 

 A primary topic will be considered to be the main, single subject of any published 

article identified in the sample.  The topic will be determined by both the heading and 

subheading of the article as well as the lead-in, or first paragraph, of the article itself.   

 A secondary topic will be considered to be the specific area, genre, or issue 

addressed in concern to a primary topic.  More than one secondary topic may exist for 

an article included in the sample. 
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 A trend will be considered to be an emerging pattern of restructuring within 

American higher education. Moreover, a trend will be considered to be emerging “broad 

outlines that will define a new society” (Naisbitt, 1982, p. xxxi). Trends, by definition, 

reflect bottom-up influence, “where new trends and ideas begin in cities and local 

communities” (Naisbitt, 1982, p. xxiv).  Moreover, Naisbitt’s definition of trend attempts 

to “describe the complex interactions between people…and anticipate whether a 

fashion will remain a fad or reach the tipping point where it will become a trend” (Verlag, 

2007, p.2).   

A trend will be identified by any of following criteria:   

1.  A 10% increase or decrease in coverage based upon the closed system in 

news reporting  As topics gain interest and popularity, editors allot more space (total 

word count) for coverage.  As space for a new topic increases, space for another topic 

decreases.  For a trend to surface, space designated for a topic must continually 

increase or decrease over a five year period.   

2.  The total word count will contain no directional changes (smaller or larger 

totals) or only one directional change for the five year sample period of 2001-2005. 

3.  Topics must be mentioned in all five sample years, 2001-2005.   

A fad will be defined as an emerging pattern of societal behavior that does not 

reflect emergent trends.  Fads reflect global, external influences rather than the local 

influences of trends.  Moreover, fads reflect “top-down behavior” and change rapidly 

and radically (Naisbitt, 1982, p. xxiv).  Fads reflect assimilative behavior, rather than the 

innovative behavior of trends.    
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Distribution frequency will be based upon the frequency count of topics, the main, 

single subject, identified in each article concerning higher education.  The topics will be 

coded using the Typology of Concepts in Higher Education Literature (Newsom, 2006), 

and distribution frequency will be determined using the primary categories proposed in 

the document. 

Limitations 

 The following are limitations of this study: 

1. regional bias and tendencies of bell-wether state newspapers; 

2. differences in structure, administration, and organization for higher education in 

different states; 

3. accuracy of media reporting. 

 

Delimitations 

 This study maintains delimitations of three print media, news reporting outlets.  

The newspaper with the largest circulation numbers has been chosen to represent each 

bell-wether state, California, Florida, and Colorado. For California, the Los Angeles 

Times will be used.  For Florida, the Miami Herald has been selected.  For Colorado, 

the Denver Post will be included. Newspapers are chosen based upon circulation 

numbers only.  Therefore, the newspaper with the largest state-wide circulation has 

been chosen.   

 Also, no attempt has been made to balance the political inclinations of individual 

media outlets.  This researcher acknowledges the inability to quantify classification of 
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media as liberal or conservative and does not consider a representative balance as part 

of the criteria for this study. 

 Lastly, this study will only cover higher education reporting for a five year period,  

2001-2005. 
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Assumptions 

This study assumes that California , Florida, and Colorado remain bell-wether 

states as originally identified by Naisbitt (1982).  Support for this assumption can be 

found in the continuing publication of Naisbitt and Aburdene’s megatrend work (1990, 

1992, 1996, and 2005) which utilize bell-wether states. 

Moreover, also based upon the work of Naisbitt and Aburdene, this study also 

assumes that the classification schema chosen, the Typology of Concepts in Higher 

Education, will result in a frequency count of concepts that can be conceptualized as 

trends.  In addition, this study assumes that identification of trends will require both 

primary and secondary topic identification to identify trends.  Lastly, this study also 

assumes that each article in the sample will have only one primary topic and that 

multiple secondary topics are possible.   

  Assumptions for this study also include the appeal and objectivity of newspaper 

print sources.  This study assumes that wide-spread circulation of a newspaper print 

source indicates the wide-spread, public appeal of its content, and therefore assumes 

that the news source well-represents its intended population.   

Assumptions concerning the appeal and objectivity of national news sources also 

include circulation numbers.  This study again assumes that wide-spread circulation of a 

national news source indicates the wide-spread, public appeal of its content, and 

therefore assumes that the national news sources well-represents its intended 

population. 
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CHAPTER 2 

REVIEW OF THE LITERATURE 

 A literature review of portrayal of higher education in generalized media reporting 

reveals little to no research concerning the exact topic.  Megatrends, or changes 

estimated by collection and analysis of symbolic data, appear to be the primary focus 

and responsibility of two authors, Naisbitt and Aburdene.  Other factors and topics 

related to this dissertation’s topic appear to be focused specifically on a particular group 

or element of higher education, rather than a broad sampling of media reporting for the 

general public.  Therefore, for inclusion in this literature review, research had to meet 

several criteria:  relationship or mention of megatrends, portrayal of higher education 

reporting or general population reporting, and/or the influence of the media over general 

population opinion.  

Megatrends 

For this study proposing an examination of reporting trends, it seems logical to 

begin with an examination of trend analysis.  Prior to 1980, little if any attempt has been 

made to identify trends in any arena outside the business sector.  In 1982, author John 

Naisbitt authored a text entitled, Megatrends.  This 1982 book identifies trends for 

society at large, based upon the history of reporting for the general public.  A common 

form of business projection in a specific research environment is utilized.  Naisbitt 

believes that “the most reliable way to anticipate the future is by understanding the 

present” (p. xxiii) and that true trends are locally generated, or bottom-up, versus fads 

which are globally generated, or top-down (p. xxiv).  Through extensive content analysis 

of a sample consisting of local newspaper reporting, Naisbitt attempts to identify the 



 16 

trends that will shape the future of society.  This sample represents the most accurate 

direction of trends because “the news-reporting process is forced choice in a closed 

system [because] societies, like individuals, can handle only so many concerns at one 

time” (p. xxv).  Therefore, Naisbitt includes only publications from the five bellwether 

states,  California, Florida, Washington, Colorado, and Connecticut, because “most 

social invention in American occurs in just five states” (p. xxvii).   

In the 1982 book, Naisbitt first utilizes the term megatrend.  He defines 

megatrends as “large social, economic, political, and technological changes [that] are 

slow to form, and once in place, they influence us for some time—between seven and 

ten years, or longer” (p. xxiii).  The first trend, industrial society to information society, 

continues with the work of Daniel Bell who first proposed that post-industrial society 

would become the information society (1980).  In a world where instant information and 

communication have become possible because of rapidly advancing satellite 

technology, the future of labor in society will turn to office and computer positions (p. 5).  

Moreover, the new source of power is not money in the hands of a few but information 

in the hands of many” (p. 7).  As the information float, the time it takes for information to 

move between two entities, becomes almost instantaneous so will the pace of change 

accelerate.  With information immediately available, basic reading and writing skills will 

become an absolute necessity, and school districts will struggle to keep pace with the 

rapid changes in technology.  This hasty process is compounded by the self-generating 

nature of information, the next vital resource.  

Unfortunately, Trend 1 also identifies areas of weakness:  society will be 

drowning in information but starved for knowledge (p. 17).  With instant access for 
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virtually every member of society, the opportunities and ability to produce faulty or 

misleading information will also expand exponentially.  Therefore, the need for critical 

thinking to accompany advanced reading and writing skills will continue to affect society 

and the individual’s potential to contribute to and benefit from participation with the 

group. 

Trend 2, from forced technology to high tech/high touch, explains the significant 

connections between humanity and technology.  When new technology is introduced, 

such as high tech, there must be a counterbalancing human response, high touch, or 

the technology will not be embraced and will therefore fail:  the more high tech an 

introduction, the more significant the high touch (p. 35).  In essence, “we must learn to 

balance the material wonders of technology with the spiritual demands of our human 

nature” (p. 36).   

While the new emphasis on high tech re-emphasizes a need for superior reading 

and writing skills, it also contains potential to distance and isolate individuals from one 

another.  However, Naisbitt believes that the high tech ability to work from home will 

never replace the high touch work environment.  Therefore, more flexible work 

schedules and arrangements will appear, instead of the absence of offices altogether.  

“The technology of the computer allows us to have a distinct and individually tailored 

arrangement with each of thousands of employees…[however] people want to go to the 

office; people want to be with people” (p. 43).  No matter how quickly the expansion or 

how vast the technology, individuals will continue to demand the high touch element of 

an information society.  In fact, “the more high technology around us, the more the need 

for human touch” (p. 51).   
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Trend 3, from a national economy to a global economy, also emphasizes the shift 

to an information society.  Naisbitt cautions “it is too late to recapture [American] 

industrial supremacy because we are no longer an industrial economy” (p. 55).  Even 

areas where the United States has dominated in the past, e.g. automobile manufacture, 

will face the inevitable future of globalization.  This shift in the pecking order of world 

business will continue to give more power and emphasis to countries such as Spain and 

Brazil.  Countries once dominant, like the United States and Japan, become similar to 

“new champions in a declining sport” (p. 54).    

As robots continue to replace individual workers for both safety and efficiency 

reasons, Naisbitt cautions researchers to look at both sunset and sunrise economies (p. 

72), emphasizing the complexity of a global economy versus a national economy.  

Science will serve as a globalizing force as biology replaces physics as “the dominant 

metaphor of the society” (p. 75).  The explosion of science will lead to a renaissance in 

language and cultural assertiveness as well, and “to be really successful, [the individual] 

will have to be trilingual:  fluent in English, Spanish, and computer” (p. 76).   

Trend 4, from short term to long term, encourages all individual leaders to 

replace short-term profit oriented plans with long-term goals (p. 85), as well as to 

analyze what business they are truly a part of.  Until business truly understands what its 

actual goals and purposes might be, forward progress will remain fragmented, at best.  

If business fails to self-evaluate, the result will be much like the American railroad 

industry, unrecognized obsolescence (p. 88).  It is essential that business create and 

follow a strategic vision; without one, any planning is futile and destined to be short-term 

(p. 98) 
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Overall, in his emphasis on the long-term goal, Naisbitt calls for a dramatic shift 

in not only business practice, but in the concepts that formulate contemporary society:  

“There are cities and companies, unions and political parties, in this country that are like 

dinosaurs waiting for the weather to change.  The weather is not going to change.  The 

very ground is shifting beneath us. And what is called for is nothing less than all of us 

reconceptualizing our roles” (p. 100). 

Trend 5, from centralization to decentralization, discusses the transformation of 

American society from the bottom up.  Naisbitt maintains that there remains little 

significance to who is actually in the White House and who serves in Congress.  With 

the information age, American society no longer needs polarized leaders to sway 

opinion and to disperse information.  An excellent example continues to be the 

deterioration of American Unions and their power.  “America is moving toward an almost 

union-free society” (p. 107). 

As leadership decentralizes, it is reflected in state’s rights.  A growing quest for 

individual state’s rights continues to decentralize American government.  Also, a 

growing sense of regionalism, when states band together to assert their best interests, 

shifts the past focus on one strong central leader.  Moreover, as the energy crisis of the 

70’s looms strong in people’s minds, efforts for alternative and more reliable energy shift 

power and influence from the oil industry to other forms of commerce.  

The end result of these shifts is an America where local geography dominates.  

Americans truly are where they live (p. 134).  As they celebrate local values and 

common interests, localized Americans have “inspired the phenomenal rise of state, 

city, and regional interests and publications” (p. 134).  Because power remains 
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decentralized, individuals can and will make a difference.  Individuals feel empowered 

and do not hesitate to step up and institute change, because there is no leadership at 

the top to blame or turn to.  In essence, “as our top heavy, centralized institutions die, 

we are rebuilding from the bottom up” (p. 140).   

In Trend 6, from institutional help to self-help, Americans are “reclaiming 

America’s sense of self-reliance after four decades of trusting in institutional help” 

(p.143).  Efforts at self-help include a renewed interest in healthy and healthy practices, 

including corporate sponsorship of training programs and gym memberships.  These 

additional resources from corporate America have a positive impact on insurance rates 

and overall employee productivity.  As science and biotechnology advances, Americans 

ironically embrace alternative forms of health care much more readily than in the past, 

with many alternative treatments entering the medical mainstream.  This alternative 

movement has lead to a drastic increase in the support and utilization of hospice 

services for both the beginning and ending of human life.  Birthing centers that focus on 

more natural birthing environments and end-stage hospice care embrace non-invasive, 

dignified approaches to medical care (p. 153).   

The self-help trend continues to explode throughout various avenues of society.  

Parents and students seek more efficient, more varied approaches to public and private 

education.  Small business fights back against mega-stores and urban blight as 

individual entrepreneurial efforts increase exponentially.  America “is shifting from a 

managerial society to an entrepreneurial society” (p. 165) that acknowledges virtually 

every need and every service imaginable.  Consumers become more savvy; citizens 

become pro-active in reducing crime in local neighborhoods; gardeners realize the 
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global impact of locally grown produce.  From the gardener to the new-found runner, 

“the macroeconomics of the industrial-welfare state is yielding to the microeconomics of 

the information self-help society” (p. 174).   

Trend 7, from representative democracy to participatory democracy, assumes 

that “people whose lives are affected by a decision must be part of the process of 

arriving at that decision” (p.  175).   Naisbitt believes that the two-party system exists in 

myth only, with each politician representing only himself/herself and his/her 

constituents.  In practice, with 535 members of Congress, there are 535 political parties.  

Moreover, all action, true action, is generated by the middle of the pack, with the left and 

right sides reduced to rhetoric.  Reflecting this apathy, the majority of Americans will 

continue to vote “with their wallets” rather than the right to vote, as “consumerism 

becomes the expression of the American revolution” (p. 196).  Responding to the 

consumer movement, corporations will become more participatory.  Results will become 

more about stakeholders and less about shareholders.  New leaders will be “a 

facilitator, not an order giver” (p. 209). 

Trend 8, from hierarchies to networking, destroys past dependence on the 

pyramid, top-down and hierarchical, model of management.  “The failure of hierarchies 

to solve society’s problems forced people to talk to one another—and that was the 

beginning of networks” (p. 213).  Networks offer individuals with little power horizontal 

links, rather than impossible vertical connections.  The network is egalitarian, and 

avoids the pitfalls of the “old boy” hierarchy of the past.  The network does not reward 

individuals for climbing over others.  The network empowers individuals (p. 229).  As a 
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result, Americans “will restructure our businesses into smaller and smaller units, more 

entrepreneurial units, more participatory units” (p. 229).   

Trend 9, from north to south, utilizes information from the 1980 Census revealing 

that “in 1980, for the first time in the history of the United States, more Americans were 

living in the South and West, 118 million, than in the East and North, only 108 million” 

(p. 232).  Far more important than residency figures, employment statistics reveal 

similar trends.  “Most new jobs, two out of three, were created in the sunbelt or western 

states between 1968 and 1978” while at the same time “the North lost hundreds of 

thousands of jobs as we shifted out of the industrial era” (p. 233).  Naisbitt believes that 

three megastates, Florida, Texas, and California, will drive the national economy for the 

near future.  Their populations have and will continue to grow; they are on the cutting 

edge of immigrant issues and language barriers; they are international in their cultures, 

their banking, and their populations. Therefore, the “old economic, financial axis 

between New York and Chicago is being replaced by a new Los Angeles and Houston 

axis” (p. 248).  Those states that adapt will thrive.  Those that do not will flounder. 

Trend 10, from either/or to multiple options, refers to a shift from few options and 

possibilities to multiple opportunities.  From ice cream flavors to automobile models, 

Americans have thousands of options in their personal choices.  Family has a new 

definition.  Instead of a two-parent, one-income unit, in 1980 family can be single 

parent, male or female, a two-career couple with no children, a female breadwinner and 

a househusband, a blended family that combines children from previous relationships, 

to  name a few (p. 261).  As options increase, “the basic building block of the society is 

shifting from the family to the individual” (p. 261).  The women’s movement has 
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contributed significantly to the multiple options of the 1980’s.  Women no longer must 

remain at home, but even those that work have options of part-time, full-time, contract, 

or job sharing.  However, fewer options exist in salary because men still decide who 

gets paid what (p. 266).  American options are increasing exponentially from the arts to 

produce to cultural diversity.  Americans “have moved from the myth of the melting pot 

to a celebration of cultural diversity” (p. 274).    

 In Megatrends (1982), John Naisbitt illustrates the power of content analysis.  

Safely from the 21st century, readers can readily admit the accuracy of Naisbitt’s 

predictive trends.  Indeed the computer has “smashed the pyramid” (p. 282) creating a 

fast-paced world of instant gratification and information.  Therefore, because of the 

effectiveness of Naisbitt’s analysis, it seams reasonable that a similar method might be 

applied to the specific discipline of higher education in America. 

Continuing the analysis of symbolic data begun in Megatrends (1982), 

Megatrends 2000 examines the trends of the 1990s with specific emphasis on the new 

millennium.  “The year 2000 is operating like a powerful magnet on humanity, reaching 

down into the 1990s and intensifying the decade.  It is amplifying emotions, accelerating 

change, heightening awareness, and compelling us to reexamine ourselves, our values, 

and our institutions” (p.  11).   The original study, Megatrends (1982), claimed that “we 

are drowning in information but starved for knowledge” (p. 10).  With the ten year period 

from 1980 to 1990, the growth and availability of information expanded exponentially.  

Therefore, the authors revisited the megatrends to examine the amount of information 

an individual was actually absorbing (p. 13).  Naisbitt and Aburdene identify ten trends 

for a new millennium. 
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Trend 1, a booming global economy, is supported by trends such as economic 

considerations transcending political considerations, a movement toward globalized free 

trade, expanding telecommunications technology, abundance of natural resources, 

reduction in global taxation, downsizing of economic output, inflation and interest 

containment, the Asian consumer boom, spread of democracy and free enterprise, 

absence of global warfare, and newfound attentiveness to the environment (p. 31).   

The authors recognize Trend 2, a renaissance in the arts, as a “spiritual quest” 

with staggering economic implications (p. 63).  Moreover, the authors cite global, 

renewed interest in theater, art, dance, collections, and museums as a major tenet of 

trend two.  The individual in Paris, Texas, USA and Paris, France will ultimately have 

access to the same productions, same artists, and same images via the traveling 

exhibit, the traveling production troupe, and the ever-increasing access to the World 

Wide Web.  With more and more leisure time available to the world’s population, arts 

will begin to replace sports for national and global attention. 

Trend 3, emergence of free-market socialism, builds upon the author’s six 

reasons for the demise of classical socialism:  global economy, technology, failure of 

centralization, high-cost of welfare state-socialist schemes, shift in the work force, and 

increased importance of the individual (pp. 94-95).  Moreover, “the world is undergoing 

a profound shift from economies run by governments to economies run by markets” (p. 

96).  The socialist nations, such as Hungary and the Soviet Union, cannot withstand the 

insistent push for individual liberty.  In the 1990’s, “Eastern Europe is heading in three 

directions:  political pluralism, free-market economics, and in the longer term, integration 

with Western Europe” (p. 115).   
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Of Trend 4, global lifestyles and cultural nationalism, the authors state:  “the 

more homogeneous our lifestyles become, the more steadfastly we shall cling to deeper 

values –religion, language, art, and literature.  As our worlds grow more similar, we will 

increasingly treasure the traditions that spring from within” (p. 120).  In the 1990’s, food 

will become the initial, non-threatening area of individual global experimentation quickly 

followed by expansion of international television and an increased understanding, not 

adoption, of the English language.   

Citing the United Kingdom as their primary example of Trend 5, privatization of 

the welfare state, the authors discuss the privatization of government owned services 

and trades, power sources, mail carriers, and health care, to name a few.  For the 

United States, and the global community as well, trend five identifies a vital question for 

the future:  “What are a government’s legitimate responsibilities toward those who 

cannot help themselves?  How can you help people without making them dependent on 

the government in the process?”  (p. 171).  In essence, the 1990’s will see a transition 

for the individual including public housing to home ownership, collectivism to workfare, 

tax burdens to tax reductions, to name a few (p. 176). 

In the 1990s, Trend 6, the rise of the Pacific Rim, global society will see the 

“world’s GNP roughly divided into four quarters:  the Pacific Rim, Europe, the United 

States, and the rest of the world” (p. 180).  Asia will develop a strong influence and 

establish leadership in fashion, design, and the arts as well (p. 181).  Moreover, Japan 

will see its influence diminish, as fledgling free-market economies such as Taiwan, 

South Korea, and China overcome and surpass Japanese influence and success.  

According to the authors, the Pacific Rim will wield such power because of its dedication 
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to education, and “in the new economic order, the countries that invest the most in 

education will be the most competitive” (p. 199). 

As technology shifts the focus of business from management to leadership, 

Trend 7, the decade of women in leadership, becomes possible.  “If the male was the 

prototypical industrial worker, the information worker is typically female” (p. 220).  

Moreover, business leadership in the 1990’s will require the ability to push individual 

employees to not only perform jobs well, but to embrace life-long learning and self-

improvement (p. 228).  Accordingly, business will begin to embrace family-oriented 

employees, consistently offering daycare and maternity/paternity benefits. 

If the past can be considered to be physics oriented (energy-intensive, linear, 

macro, mechanistic, deterministic, and outer-directed), the authors identify Trend 8, the 

age of biology, as information-intensive, micro, inner-directed, adaptive, and holistic (p. 

241).  Moreover, the authors make five major assumptions about the biology trend:   

1. Although biotechnology is threatening and sometimes frightening, it cannot be 

ignored. 

2. Current developments in biotechnology make it impossible to ignore 

advances in genetic research. 

3. The responsibility for what has already been discovered and what might be 

discovered is already upon society. 

4. Technology is not evil; it is neutral.  What mankind does with technology has 

the potential for good or evil.  However, more positives exist with 

biotechnology than negatives. 

5. Spiritual evolution must accompany our advances in biotechnology (p. 246).   
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Initially, advances will be made in food and farm disease for which there is no 

cure.  As technology moves into human disease, and modern business opportunity, the 

ethics debate, quiet for decades, will reemerge as a vital influence on national and 

global society.  “In the 1990s we will witness, if not a showdown with science, certainly a 

decade of debate about what scientists are doing” (p. 269).   

Trend 9, religious revival of the third millennium, assumes that “science and 

technology do not tell us what life means.  We learn that through literature, the arts, and 

spirituality” (p. 272).  While mainstream churches such as Catholicism, will experience 

declines in membership, other denominations and faiths will increase membership.  Not 

surprisingly, those denominations experiencing the greatest growth, such as 

fundamentalism, have often embraced technology making its “most visible strength its 

effective use of the media, an outlandish, incongruous, perfect balance:  the hard edge 

of technology in service to the high touch of religion” (p. 279).   

Lastly, Trend 10, the triumph of the individual, identifies the fact that “new 

technologies have changed the importance of scale and location and extended the 

power of individuals” (p. 301).  Shifts will continue pushing party politics to become 

entrepreneurial politics. Moreover, cell phones, computers, and the constant flow of 

information will empower individuals rather than oppress them (p. 303).   

In retrospect, from the year 2007, the effectiveness or usefulness of megatrend 

identification appears to be a positive tool for examining public perceptions and societal 

trends.  Certainly, from the 21st century perspective, much of the information identified 

by Naisbitt and Aburdene in 1990 has indeed been pivotal and influential in the new 

millennium.   
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Certainly, the economy for both better and worse moves at light speed toward 

globalization.  Despite the struggles and hardship of a united Europe, efforts continue to 

establish and embrace a unified currency.  The arts continue to be embraced by wide-

reaching audiences, but not necessarily the broad demographic indicated by the 

authors.  While not all members of a global society have turned their leisure or national 

attention to the arts, access to the arts continues to expand exponentially as live 

broadcast becomes available to individual, hand-held devices and electronics.   

Moreover, socialism has indeed succumbed to the free-market, and the Pacific 

Rim has become a significant participant in a global economy.  Since the publication of 

both Megatrends (1982) and Megatrends 2000 (1990), the Soviet block has crumbled, 

and struggled significantly, within the free-market.  China has begun overtures, however 

hesitant, with the western world.  Biotechnology has indeed become a flashpoint for 

society, inciting the debate of good versus evil that the authors foresaw.  Religion too 

has experienced a revival, aided by the fall of socialism.  The influence of these two 

trends is evident in the politics and elections of democratic nations, where they remain 

flashpoints of controversy and debate as well as rallying point for denominations and 

their voting influence.   

Nevertheless, some trends identified in 1990 have not found full fruition in the 

21st century.  Certainly, a global lifestyle is valued by society, but individual attention 

and access to global products and services remain elusive for some members of 

society, most often those facing economic or educational hardship.  Despite these less-

influential trends identified by Naisbitt and Aburdene, the methods employed by the 

authors remain valid.  By examining reporting and publications from bell-weather 



 29 

sources, the authors have successfully identified powerful trends, both positive and 

negative, for an emerging world.  Some identified trends, such as the decline of 

socialism, ring true, providing validity for the author’s assumptions.  Debate on policy 

and practice has indeed focused on these trends, adding legitimacy to the authors’ 

methods and conclusions.  Therefore, it seems logical that similar trends can be 

identified in the more specific field of higher education. 

Several other books authored by Naisbitt and Aburdene continue to identify 

trends based on public reporting in Megatrends for Women, Megatrends Asia, and 

Megatrends 2010 (2005).  However, because they examine more specialized, more 

exact fields such as the Asian continent and women, these books help establish the 

credibility and reliability of the symbolic data categorization, but contribute little to the 

field of higher education.  Despite sharing similar premises of trend identification with 

this dissertation, the remaining three books have little direct relevance for the study at 

hand.   

Aburdene and Naisbitt’s 1992 book, Megatrends for Women, identifies 21st 

century trends for women seeking empowerment in public and private arenas.  The 

authors identify eleven trends for females and men who come in contact with females 

for the new millennium: 

1. Women in politics.  The road to the US presidency:  women will continue to usurp 

political power in local, state, and national legislatures eventually equaling the 

numbers held by their male counterparts.   

2. The sporting life.   After Title IX, “the strength, endurance, and confidence 

achieved in sports shatters the mythology of women as the weaker sex.  That 



 30 

new winning psychology transfers into other areas, from business to politics to 

leadership” (p. 33). 

3. Women at work.  Opportunity, leadership, and balance:  women will benefit from 

ever-expanding job opportunities not open to them before, abilities and 

opportunities to lead these professions, and a respect for life and family outside 

the business arena. 

4. To hell with sexism:  Women in religion.   Women will continue to revolutionize 

“the most sexist institution in history—organized religion” (p. 108) by infiltrating 

membership, leadership, and political influence. 

5. The menopause megatrend.  “Baby boom women, dedicated to the memory of 

the youth culture their generation created, will break every stereotype of the 

postmenopausal women, resurrecting and modernizing the great archetype of 

the wise woman, freed up from family responsibilities, revered for knowledge and 

experience and treasured as a great human resource” (p. 129). 

6. Collaborative couples.  Women will experience a holistic collaboration with 

partners in life, becoming partners in business as small business 

entrepreneurship increases. 

7. Fashion:  Top down to bottom up.   Fashion and retail industries will begin to shift 

to a realistic female image, that celebrates diversity, rather than the unhealthy, 

unrealistic images worshiped for much of the late 20th century. 

8. The family revival.   Women and men are “finally beginning to revalue and again 

appreciate the importance of the family” (p. 217). 
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9. The goddess reawakening.   Women will once again return to their pagan 

empowerment of the Goddess and embrace the relationship between women 

and the earth. 

10. Save the world:  Women as social activists.  “When it comes to saving the world, 

or a part of it, street by street, neighborhood by neighborhood, women are the 

catalysts through whom the critical mass for social change will be achieved” (p. 

265). 

11. Women in the new world order:  World wide, “the global spread of democracy—

the big story as we address the new millennium—is the context for opportunity 

for women in government and politics” (p. 317). 

Naisbitt’s Megatrends Asia (1996) concentrates on the trends that are sweeping the 

Asian continent, turning the region into an economic and a cultural powerhouse.  

Naisbitt believes that in the 1990s Asia will come of age, becoming perhaps “the most 

dominant region in the world” (1996, p. 10).  Moreover, these changes are occurring not 

as traditional “westernization” of the east, but with modernization in the “Asian way” 

(1996, p. 12).  Naisbitt identifies eight trends for eastern influence: 

1. From nation-states to networks.  Japan’s influence and dominance of 

technology is over.  The new power can be found in the collaborations of 

multiple nations, with China often leading these collective efforts. 

2. From traditions to 0ptions.  “Predestination is being replaced by diversity 

and a new individualism” (p. 15).  Asian states remain unburdened by the 

welfare state, a concept which remains unthinkable in their family oriented 

culture. 
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3. From export-led to consumer-driven.  Fueled by increasing exports, 

consumerism will escalate in Asian countries, creating a prosperous middle 

class of almost half a billion people. 

4. From government-controlled to market-driven.  No longer do Asian 

governments dictate economy direction.  The market is now fueled by 

economic growth and opportunity, creating never before experienced 

collaboration among Asian nations. 

5. From farms to supercities.  The shift from rural to urban living has 

increased exponentially, far outpacing similar shifts in western nations from 

the early 20th century.   

6. From labor-intensive to high technology.  Asian nations must no longer rely 

on high volumes of agricultural laborers.  Instead, economies are and will 

continue to be driven by high-end technology and innovations. 

7. From male dominance to the emergence of women.  Women, once 

prohibited from even appearing in public without a male escort, now 

constitute more than 25% of the Asian entrepreneurs (p. 15).  Moreover, 

women now hold numerous and diverse positions within the labor force, 

even entering previously male-only professions, such as banking. 

8. From west to east.  The center of global business and culture has been the 

western world for over a century.  However, the global axis of influence has 

returned to Asia and will remain there for some time (p. 16). 

Aburdene’s Megatrends 2010 (2005) focuses specifically on business and 

capitalism, Aburdene “chronicles the social, economic, and spiritual trends transforming 
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capitalism into a new, more holistic version of itself” (p. xvi).  For the 21st century, 

Aburdene lists seven trends for 2010: 

1. The power of spirituality.   Like the individual in difficult times, business will 

look to spirituality in leadership and everyday practice. 

2. The dawn of conscious capitalism.   Business will also seek rewards for 

loyalty, honoring stakeholders and shareholders. 

3. Leading from the middle.   Ordinary managers, rather than the influential, 

highly compensated CEO, will lead and influence business. 

4. Spirituality in business.   Instead of being forbidden and irrelevant, discussion 

and practice of faith will be encouraged and sponsored through business 

practice and avenues. 

5. The values-driven consumer.   More sophisticated consumers with 

conscience for ethics, for the environment, for justice will influence business 

products and practice with their dollar and their votes. 

6. The wave of conscious solutions.   Attempts to educate and train personnel in 

practice that will improve not only production but individual lives will find a 

place in more than the innovative corporation. 

7. The socially responsible investment boom.  Investments will continue to seek 

the highest returns but with social implications that seek to benefit mankind 

and society at large. 

Although not driven by context analysis, Malcolm Gladwell’s book The Tipping 

Point:  How Little Things Can Make a Big Difference also identifies the reasons behind 

major changes in American society.  Gladwell isolates three characteristics as typical for 
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major change:  contagiousness, little causes having big effects, and change happening 

not gradually but in one big moment; Gladwell calls these radical changes in society 

epidemics (p.9).  “The name given to that one dramatic moment in an epidemic when 

everything can change all at once is the Tipping Point”(p. 9).   

Gladwell identifies three agents of change for an epidemic:  law of the few, the 

stickiness factor, and the power of content (p. 19).  First, social epidemics are driven by 

the extraordinary efforts of only a few individuals.  Second, “the stickiness factor says 

that there are specific ways of making a contagious message memorable; there are 

relatively simple changes in the presentation and structuring of information that can 

make a big difference in how much of an impact it makes” (p. 25).  Third, the power of 

context illustrates the vital need for people to care about society and individual in a 

society.  The key to this behavior can be found in the smallest details of an individual’s 

immediate situation (p. 29).  Appealing to the individual situation can and will greatly 

enhance the possibility of change. 

Content Analysis of Media 

Hundreds of articles describe the use of content analysis on media sources, 

following the publication of Morris Janowitz’s 1976 article for the Journal of 

Communication, “Content Analysis and the Study of Sociopolitical Change.”  Following 

Janowitz’s lead, researchers have consistently utilized media reporting for content 

analysis.  From a contemporary viewpoint, the majority of media content analysis 

articles discuss two areas:  medial reporting and advertising/entertainment reporting.   

However, one recent article specifically discusses the effectiveness and 

applications of news media content analysis.  Drawing on the work of Lasswell (1971), 
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the article, “Merging Content Analysis and the Policy Sciences:  A New System to 

Discern Policy-Specific Trends from News Media Reports,” in Policy Science, 

introduces an “original content analysis categorical system designed to bridge the gap 

on at least one front, the national news media.  News accounts are rich in description 

about the present and they both reflect and influence public opinion and policy 

formation” (Howland, Becker, and Prelli, 2006, p. 231).  The article continues to 

examine the influence of newspaper articles on policy making.  Overall, the researchers 

utilize both frequency and percentage descriptors to examine their data.  Ultimately, the 

authors found “newspaper reports to be accessible and rich in the vocabulary of political 

ideology current among the elite at any given time” (Howland, Becker, and Prelli, 2006, 

p. 217).   

The most frequent use of media content analysis applies to medial reporting.  

Numerous articles have been published which discuss the impact of reporting on public 

perception of medical issues.  All content analysis articles seem to be consistent in their 

research designs, reporting topic percentage and frequency.  For illustrative purposes, a 

small selection of articles from 2006 have been included in this literature review despite 

the fact that the articles do not address higher education.  The first medical article, 

“Content Analysis of Australian Newspaper Portrayals of Emergency Medicine,” by 

Kennedy, Trethewy, and Anderson, reveals a content analysis of newspaper articles 

from four major Australian newspapers.  The article discusses both frequency and 

percentage totals for topic coverage.  The article utilizes multiple keyword searches for 

the four largest daily newspapers in Australia to analyze the hypothesized negative 

impact newspaper reporting created concerning emergency medicine.   
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Another article, “A Content Analysis of News Coverage of the HPV Vaccine by 

US Newspapers, January 2002-June 2005” in the Journal of Women’s Health, by 

Calloway et al, utilizes content analysis to interpret the effect of newspaper reporting on 

public perception of the HPV virus and vaccine.  The authors utilize newspaper reports 

and a basic coding schema to capture information about their topic.  Overall, the 

researchers conclude that “ as a major source of medial information, the media can be 

particularly important in educating policy makers and the general public about new 

scientific advances” (p. 803).     The authors identify relevant newspaper articles using 

general key word searches and identifying topics using “headlines and lead paragraphs” 

(p. 804).  Moreover, these authors also include frequency and percentage descriptions 

in their data.  

A final medical article, “A Content Analysis of Popular Magazine Articles on 

Eating Disorders,” in Eating Disorders, by Inch and Merali,  examines the “relationships 

between the amount of magazine reading, the amount of television viewing, and the 

internalization of the thin beauty ideal” (p. 109).  Overall, the authors conclude that “only 

reading of popular magazine articles was significantly positively correlated with 

internalization” (p. 110).  Once again, the authors completed content analysis of popular 

media print sources using both frequency and percentages to identify their topics.  The 

authors also apply keyword searches to general media reporting databases for a five 

year period.   

Advertising and entertainment content analysis articles reveal a similar pattern.  

Once again authors have included content analysis of newspaper print media relying on 

keyword searches to generate frequency and percentage descriptions.  Again, a small 
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selection of contemporary articles have been included in the literature review to 

illustrate conceptual similarities, not topic relevance.   

Trends in Higher Education 

In 2001, Richard Ruch’s book, Higher Ed, Inc.: The Rise of the For-Profit 

University addresses the increasing popularity of proprietary higher education.  “One of 

the startling developments in American higher education during the past two decades 

has been the birth and growth of dozens of new and formidable moneymaking colleges 

and universities” (p. iv).  Despite resistance and outright hostility from the traditional field 

of non-profit higher education, proprietary higher education continues to flourish.  Ruch 

believes that the increasing popularity of the for-profit university has been facilitated by 

four contemporary shifts in society.  First, Ruch believes that much of the for-profit 

popularity can be traced to the “evolution of the economy into a more knowledge-based 

[economy]” (p. x).  Second, for-profit institutions have benefited from the expansion of 

adult education (p. x).  Third, “new electronic technology enables teaching institutions to 

deliver courses in different ways and at a greater variety of times and places” (p. x).  

Lastly, skyrocketing tuition costs and operational budgets have forced colleges to 

reevaluate the more costly programs and services they provide.   

Other trends in for-profit institutions include older than average undergraduate 

students, higher proportions of female students, and a majority of full-time employment 

for undergraduate students as compared with traditional universities (p. 31).  “A typical 

student pursuing a degree at a for-profit university fits the following demographic profile:  

27 year-old female, ethnic minority (African American, Hispanic, or Asian), US citizen, 

married, with one to two dependents, holding a full-time or part-time job while going to 
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school full time, and having some prior college experience” (p. 32).  Overall, Ruch 

credits several factors for the continued and escalating success of the for-profit 

institution, “including the location of the schools in population centers, fewer barriers to 

admission, high placement rates, and the availability of the full spectrum of financial aid” 

(p. 72).   

In 2001, the three most successful for-profit institutions, Apollo, Strayer, and 

DeVry, are in the midst of expansion planning with DeVry planning to open two to three 

campuses per year for the next ten years (p. 102).  These same institutions also boast 

financial aid loan default rates that fall significantly below the national average (p. 104).  

Moreover, the institutions have also been able to escape the public opinion quagmire of 

tenure reward systems:  

Free from the system of tenure, for-profit universities are able to address the 
basic structural fault of the traditional university:  that faculty members are 
granted the rights of membership in a community without the normative 
constraints that such a community would usually require and that they have all 
the rights of an employee of a corporation, including the security of salary and 
employment benefits, without the obligation to surrender control of their time for 
the pursuit of a corporate goal. (p. 119) 
 

Overall, Ruch believes that the for-profit university expands the educational options of 

contemporary students.  With enrollment numbers continuing to escalate as the twenty-

first century begins, the rise of the for-profit trend will surely continue. 

 George Keller also addresses higher education trends in his 2000 article, “The 

Emerging Third State in Higher Education Planning.”  Specifically, Keller discusses 

higher education planning trends.  He predicts that “the most productive planning would 

likely derive from two sources:  first, innovative forms of postsecondary education 

occurring outside of the traditional colleges and universities (i.e., research universities 
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and selective, well-endowed private colleges), and second, the advocacy by planners 

for structural and not just incremental or even strategic changes at the traditional 

institutions” (p. 1).  Planning will be driven by two distinct trends:  the explosive growth 

of personal computers and information access on the world wide web and the 

positioning of colleges and universities as the central home of intellect (p. 3).  American 

universities are experiencing a rearrangement unprecedented in the history of higher 

education.  Planners will need to “move beyond strategic planning to structural 

changes” and “tailor their academic, financial, and facilities planning to whichever 

segment of US higher education they are addressing” (p. 4).  The third stage of 

academic planning will accordingly question the traditions of the “eight month school 

year, long semesters, the still-growing number of entertainment activities on campus, 

the feudal department divisions, the four-year regiment, and much of the century-old 

structure of the present-day higher education” (p.5).   

 Robert Birnbaum’s 2000 Book, Management Fads in Higher Education:  Where 

They Come From, What They Do, and Why They Fail, also addresses trends and fads 

in higher education.  Birnbaum discusses the management fad in higher education, 

calling them a “paradox of complexity and simplicity” (p. 5).  He reminds his reader of 

management trends of the 1980’s such as the portfolio matrix and excellence.  Overall, 

Birnbaum believes that most fads ultimately fail, and are not adopted, because they 

reflect top-down behavior, rather than the bottom up trends described by Naisbitt.  

Birnbaum describes a fad as a product (p. 8).  Fads are not new, but they reflect new 

ways of applying a concept.  More often than not, fads promise to solve problems that 

up to this point have been problematic.  Fads are also narrative, and the successful fad 
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tells a better, more exciting story than the previous fad (p. 9).  Fads are magic, and 

provide exact, specific directions for achieving a goal (p. 9).  Fads are rhetoric; “they 

reduce ambiguity by developing a specific language that shapes the nature of problems 

and therefore the nature of their solutions” (p. 9).  Fads are technology transfer; they 

provide convenient, logical ways to quickly disseminate information to the masses.  

They also promise unprecedented communication between previously isolated sectors 

(p. 9).  Fads are placebos; they are “treatments prescribed in order to cure an 

institutional illness” (p. 11).  Fads are alternatives to management; they “may disconnect 

a problem from the context in which it occurs, and thus prematurely reduce uncertainty” 

(p. 12).  Based on his definition, it would seem that management fads do more harm 

than good in higher education.  However, Birnbaum believes in their purpose and value:  

“the study of management fads helps us to understand the values that undergird the 

educational system and the purposes people believe are important” (p. 13).   

 Birnbaum believes that each management fad has a distinct process with 

predictable stages.  Failed innovation is “a consistent and predictable five stage cycle 

that describes the trajectory of management fads” (p. 126).  The first stage is creation.  

After yet another crisis is identified within the realm of higher education, a new 

management technique is introduced to solve the problem.  The second stage, narrative 

evolution, focuses on the positive outcomes, not the potential risks or costs.  Information 

is widely disseminated, with the narrative proving to be extremely “attractive to 

newspapers, news magazines, and other agents of mass media eager to spot new 

trends, so the name or acronym of the innovation, and simplistic statements of its 

foundational ideas, become popularized” (p. 129).  The third stage, time lag, describes 



 41 

the time period between the creation of an innovation and the response to and analysis 

of that innovation become available.  The fourth stage, narrative devolution, discusses 

the point at which zealous optimism has been replaced by “overly pessimistic claims 

that the signs of disappointment are everywhere and that noticeable disenchantment 

has set in” (p. 130).  Moreover, adoptions of the innovation cease and more efforts are 

made to discount the innovation and redirect a perceived failure.  The fifth stage, 

resolution of dissonance involves a “need to account for its failure in ways that protect 

both their status and their ideological credibility” (p. 131).   

 Birnbaum’s Chapter 6 specifically discusses the concept of innovation and 

adoption of innovation.  “Innovations are social techniques that promise to affect 

relationships between actions and outcomes, help the adopter more successfully 

achieve desired outcomes, and reduce uncertainty” (p. 156).  Birnbaum believes that 

five characteristics make innovations much more likely to be adopted:  

1. Relative advantage:  more economical, more prestigious, and more satisfying 

2. Compatibility:  consistent with current values and past experiences 

3. Complexity:  easy to understand and use 

4. Trialability:  can  experimented with on a limited basis 

5. Observability:  the results can be seen (p. 156). 

In addition, Birnbaum names political forces, previous technological innovation, and 

historical context can affect the likelihood that an innovation will be adopted.   

 Birnbaum describes the pattern of innovation as an S-shaped curve.  “The part of 

he curve where 10 to 20% of the population has adopted an innovation is the critical 

point at which the future of an innovation is determined” (p. 157).  Assisting with this 



 42 

adoption is the meme, “ideas that are capable of self-propagation through repetition” (p. 

158).  The more often individual repeat an idea, the more likely it will be adopted and 

made part of the social norm.  In essence, if one group adopts a meme enthusiastically, 

they can in fact “infect” other groups with the same trend (p. 159).  Birnbaum identifies 

two other characteristics influential innovation adoption:  undefinable and complex.  

Adoption and alteration of current policy and practice is much more likely to occur when 

“an innovation is complex, abstract, and claims to solve a wide range of problems”  (p. 

160).  Moreover, it is helpful when an innovation is “so complex that its implementation 

cannot be fully documented or its consequences clearly discerned” (p. 161).   

 Birnbaum concludes with a discussion of the history of management fads.  

Because fads do not exist in pure form and always contain at least a kernel of truth, “the 

consequences of fads are difficult to measure, and fads may have disparate effects in 

different parts of the institution” (p. 194).  Failed fads lead to new innovation, which 

more often than not, become failed fads.  Fads lead to significant attempts at 

quantification, and “the irony of quantification is that the more we are committed to 

measuring the effectiveness of colleges and universities, the less effective we are likely 

to believe them to be” (p. 198).  Poor adoption decisions based on incomplete 

measurement often leads to fad failure.  This constant shifting of priorities and fad 

adoption quickly frustrates stakeholders in higher education.  “Employees wise up to 

this syndrome rather quickly” (p. 202).   

 Birnbaum does see some positive in management fads, however.  Fads focus 

the attention of higher education on a crisis, often citing examples of the crisis.  The 

specific focus on examples ensures that they “become increasingly visible, vivid, and 
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thus more cognitively available” (p. 206).  In this same pattern, fads often highlight 

institutional values that are easily overlooked or forgotten.  Often the most beneficial 

residual effect of a management fad is the collaboration it requires.  The complexity of 

fads “may help [an institution] think about new practices developed in one fad may be 

combined with some ideas suggested by another fad.  Experience with fads may thus 

provide managers with alternative ways of framing problems and considering solutions” 

(p. 210).  Faculty and managers, who might never have met previously, can discover 

effective, productive partnerships when fads lead to long-term collaboration (p. 211).   

In 1983, Keller authors another book concerning trends in higher education 

management, Academic Strategy:  The Management Revolution in American Higher 

Education.  At the end of the twentieth century, Keller identifies what will become an 

overwhelming trend, strategic planning for higher education.  In the foreword, Robert 

Cyert admits that “strategic planning is a new development of great potential” (p. vi) and 

defines strategic planning as “management activity designed to help organizations 

develop greater quality by capitalizing on the strengths they already have” (p. vii).  

Keller goes on to acknowledge management trends such as participatory management, 

the changing student clientele, the disintegrating college curriculum, the increasing 

competition within higher education, the technological imperatives, and the faculty 

conundrum, the tightening grip of outside controls (p. 24). 

The Future of Higher Education 

Megatrend research, based on content analysis, seems to provide a descriptive 

glimpse into the patterns of social behavior.  However, little if any research has been 

done concerning megatrends in higher education.  That is not to say that higher 
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education does not look to the future.  Higher education has always been concerned 

with the future. 

In the January/February 2007 issue of Change, Margaret Miller presented 

another article critique of the Spellings’ Commission on the Future of Higher Education.  

In her article titled, The Commission on the Future of Higher Education, Miller identifies 

what higher education needs: 

Higher education in the 21st century, in this as in every nation, needs to be good 
in order to make a vital contribution to the social and economic health of the 
polity.  It needs to be good so as to equip individuals with the capacity to find 
satisfaction in their lives while negotiating the complexities of contemporary 
culture and politics.  And it needs to be good so that it can help the nation 
develop the ability to stay at the head of the pack in the economic arms race, lest 
its citizens watch their standard of living slowly, or more likely, swiftly ebb. (p. 8) 
 
Moreover, Miller agrees with the questions posed by the Spellings commission.  

Indeed, the three most pressing issues for the future of higher education are access, 

affordability, and accountability (p. 9).  As a means of solving these seemingly 

impossible issues, Miller encourages institutions of higher education to form peer 

groups for review and improvement (p. 9). This approach should eliminate comparison 

of dissimilar institutions, and should encourage a college “to see itself as a member of a 

group” and to avoid the “narcissism of small differences” (p. 9).   

Trudy W. Banta, in her 2006 Assessment Update article Welcome News About 

the Impact of Assessment, continues to discuss areas identified by the Spellings report:  

assessment.  Banta acknowledges that “assessment is a process that is designed to 

promote continual improvement in student learning” (p. 3).  Because of increased 

pressure generated by the Spellings report, Banta argues that improvement in 

assessment can no longer be an implied or understood goal of higher education.  
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Instead, Banta calls for specific, out-come oriented assessment that is fully “embedded 

in the goals of higher education” (p. 4).   

While much of the future literature published post Spellings Report focuses on 

the areas of access, affordability, and accountability, in November 2005, The Chronicle 

of Higher Education published three articles that pondered the general future of higher 

education in the United States.  Richard Byrne’s article, Higher Education 2015:  How 

Will the Future Shake Out? directly questions the future of higher education in American 

society.  Byrne identifies a paradox in future concepts for higher education:  the optimist 

and the pessimist.   

The optimist sees the more than 4,2000 colleges and universities in the United 
States as flexible enough to shift gears as student populations rise and then fall, 
and the economy grows and shrinks.  Pessimists see decreased student access, 
higher costs, and falling prestige.  (p. A1)  
 
Byrne knows some of what the future will bring.  Based upon census statistics, 

more students will be eligible to fill our classrooms than ever before, and then totals will 

begin to taper off.  As Caucasian students decrease in percentage, minorities will 

increase.  For the optimist, higher education has a “bright and vigorous future” (p. A3).  

Small liberal arts colleges will thrive.  Student aid and funding will skyrocket.  Alumni, 

more than ever before, will become invested in the future of the university.  For the 

pessimist, increases in student population will “carry high penalties for all Americans” (p. 

A5).  Public trust will plummet, along with government funding and state economies. 

American dominance of higher education will evaporate.  Byrne blames much of this 

failure on “questionable choices and inaction by those inside and outside of academe:  

turf wars within large state systems and individual institutions, shortsighted politics, and 

greed” (p. A6).   
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In the same issue of the Chronicle of Higher Education, Sara Hebel presents two 

different views of the future of higher education:  The Shrinking States:  Northeast and 

Midwest (2005) and Boom States:  South and West (2005).  In The Shrinking States, 

Hebel identifies two potential futures for her target states.  

Best Case:  Despite a drop in local college-age populations in the Midwestern 
and Northeastern states, public universities are thriving.  College and state 
officials acted aggressively to thwart enrollment declines predicted at the start of 
the decade.  They improved college-participation rates, enticed more students to 
stay in state, drew students from elsewhere, and created programs to serve more 
adult and part-time students.  (p. A17)  Worst Case:  Hard choices had to be 
made about public higher education in the Midwest and Northeast over the past 
decade, but no one made them (p. A18).   
 
In Boom States, Hebel identifies two more potential futures for South and West 

States. 

Best Case:  Public colleges in the Western and Southern states have coped well 
with booming college-age populations, including growing numbers of first-
generation students, defying dire concerns that higher education pundits had 
raised about the future.  (p. A15)  Worst Case:  Education officials and legislators 
in Western and Southern states failed to act on projections of burgeoning growth 
among populations that historically had struggled to get into college--and to 
graduate if they did.  (p. A17) 
 
Overall, Hebel discusses the possible futures for higher education based upon 

their ability, or inability, to act concerning changing student populations.   

Of all contemporary documents concerning the future of higher education, the 

Spellings Commission on the Future of Higher Education, prepared by the US 

Department of Education in 2005, continues to be the most visible and well-known 

futures literature.  Commissioned by Secretary of Education, Margaret Spellings, the 

Commission identifies five areas of concern for the future.  The first concern, access, 

remains “limited by the complex interplay of inadequate preparation, lack of information 

about college opportunities, and persistent financial barriers” (p. 1).  The report cites a 
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lack of alignment between high school and college, which results in an “expectations 

gap between what colleges require and what high schools produce” (p. 1).  Perhaps 

more troubling are the terribly low completion rates of low-income students that actually 

reach the college level.  The report proposes dramatic expansion of the communication 

and partnerships between high schools and institutions of higher education.   

The second area of concern, cost and affordability, cites the “seemingly 

inexorable increase in college costs, which have outpaced inflation for the past two 

decades and have made affordability an ever-growing worry for students, families, and 

policymakers” (p. 3).  The report proposes cost-cutting measures coupled with 

increased productivity as a significant portion of solving the crisis.   

The third area of concern, financial aid, is “confusing, complex, inefficient, 

duplicative, and frequently does not direct aid to students who truly need it” (p. 5).  

Twenty-six organizations provide aid directly to students, and the application process 

remains daunting at best.  The report proposes “replacing the current maze of financial 

aid programs, rules, and regulations with a system more in line with student needs and 

national priorities” (p. 5). 

Learning, the fourth area of concern, indicates a consistent decline in the overall 

quality of higher education.  The report finds that the “quality of student learning at US 

colleges and universities is inadequate and, in some cases, declining” (p. 7).  Citing 

declining literacy rates for college graduates, the report discusses the real world 

consequences of an un-prepared workforce, lack of critical thinking and writing, and 

problem solving skills.  The report proposes significant changes in student learning, 

beginning with stringent accountability mechanisms. 
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Lastly, the report calls for a fifth area of concern, transparency and 

accountability.  “The lack of useful data and accountability hinders policymakers and the 

public from making informed decisions and prevents higher education from 

demonstrating its contribution to the public good”  (p. 9).  As colleges increase their 

accountability and make their policies more transparent to public inspection, barriers 

should begin to fall.   

Overall, the Spellings report recommends that “America’s colleges and 

universities embrace a culture of continuous innovation and quality improvement” (p. 

10) in order to maintain their global competitiveness.    

In 2005, at the Emory University Futures Forum, James J. Duderstadt, presented 

a paper concerning the future of American higher education, The Future of the 

University:  A Perspective from the Oort Cloud.  Duderstadt attempts to identify the “key 

challenges and opportunities facing higher education today.”  (p. 2).  He begins his 

discussion at the “100,000 foot level” where it is possible to gain more insight into higher 

education issues.  The most pressing issue for higher education administrators remains 

the consistent, and considerable, budget cuts imposed over the last five years.  Second, 

Duderstadt identifies the “changing higher education needs of our society” (p. 2).  

Because college degrees have become the rule, rather than the exception, for gaining 

employment, the “key asset driving corporate value is no longer physical capital or 

unskilled labor.  Instead, it is intellectual and human capital” (p. 2).  The university of the 

future will be called upon to produce increasingly skilled and knowledgeable employees 

as the direct keys to “economic prosperity, national security, and social well-being” (p. 

3).  The third issue, diversity of race, ethnicity, gender and nationality, comes coupled 
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with economic and social issues.  “As a leader of society at large and a reflection of that 

society, the university has a unique responsibility to develop effective models of 

multicultural, pluralistic communities for our nation and our world” (p. 3).  For issue four, 

technology, Duderstadt warns that the university unable, or unwilling, to embrace 

innovation with fall behind in its attempts to teach students, build community 

relationships, research challenges, establish faculty, and manage finances, to name a 

few.  Lastly, markets, the fifth 100,000 issue, indicate that higher education is likely to 

experience massive restructuring over the next decade much as other areas have 

restructures, such as health care, transportation, communications, and energy (p. 3). 

Duderstadt describes his next level as the L1, or Lagrange point, “one million 

miles out where Earth appears as a big blue marble, and where these [100,000 mile] 

issues all converge into three themes of the 21st century:  demographic change, 

globalization, and the knowledge explosion” (p. 2).  Over the next decade, not only will 

the Earth be forced to support more people than ever before (“50% larger than today, 

9.1 billion by 2050” (p. 4), but it will also have elderly and more teenagers than ever 

before.  Duderstat simply states:  “their demand for education will be staggering” (p. 4).  

As the world embraces a commerce of knowledge (Naisbitt, 1982), globalization, “a 

growing interconnectedness reflected in the expanded flows of information, technology, 

capital, goods, services, and people throughout the world” (p. 4), will influence all areas 

of modern life, not just education.  Lastly, because only the educated person can 

become successful in an economy driven by knowledge, “schools in general, and 

universities in particular, will play increasingly important roles as our societies enter the 

new age” (p. 5).   



 50 

Finally, from a personal perspective, the Oort Cloud, Duderstadt, identifies three 

other areas of immediate concern for American universities.  As the leaders and 

facilitators of knowledge and information, universities must “find new ways to provide for 

a human society that presently has outstripped the limits of global sustainability” (p. 6).  

Moreover, the universities must also acknowledge the often disruptive nature of 

technology, as innovations often “explosively displace the application as they enable a 

new way of satisfying the underlying need” (p. 7).  Lastly, the university must find a way 

to humanize and pace technology and innovation so that “we make things happen in 

ways that are less inimical than others” (p. 7).   

In summary, Duderstadt reminds his audience that “the monastic character of the 

ivory tower is certainly lost forever” (p. 7).  He calls the university to perform two tasks in 

the future:  to identify the key roles and values that should be protected and preserved 

and to develop and embrace unique missions for each individual university.  Lastly, he 

states that “it is important for university leaders to approach issues and decisions 

concerning institutional transformation not as threats but rather as opportunities” (p. 8).   

At the same Futures Forum in 2005, Robert Weisbuch also presented a paper 

concerning the future of higher education, Five P’s and Q’s.  As part of the Woodrow 

Wilson project, the Responsive Ph.D., Weisbuch and colleagues identified the four P’s, 

new paradigms, new pedagogy, new people, and new partnerships, and later added a 

fifth P, new politics.    In new paradigms, Weisbuch encourages departments to 

embrace and encourage adventurous learning through inter-and multi-disciplinarily.  For 

new pedagogy, Weisbuch berates graduate pedagogy for all but ignoring the teaching 

skills of graduate students.  Ultimately, everyone suffers as new Ph.D.’s enter the job 
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market and “the least experienced instructors often teach the least experienced 

students” (p. 2).  Next, Weisbuch discusses the growing diversity of undergraduate 

student populations as compared to the homogeneous graduate student populations.  

He cautions, “The professoriate is about to look more monochromatic than ever in 

relation to the student population” (p. 3).  For his fourth P, new partnerships, Weisbuch 

embraces service learning and encourages a dialogue between university, business, 

and community.  “There is a growing interest in public scholarship, in the notion that 

applying the learning of the arts and sciences to social challenges is part and parcel of 

the intellectual life” (p. 4).  Lastly, Weisbuch presents a fifth P, new politics to liberal arts 

universities in particular.  “Compared to the rest of the world, compared even to our 

colleagues in the professional schools of the university, we are too slow to change” (p. 

5).   

Also published in 2005, Avila and Leger’s book, The Future of Higher Education:  

A Scenario Evaluation of its Prospects and Challenges, proposed eight scenarios for 

the future of higher education.  Concerned with the lack of strategic planning and 

thinking at even the highest levels of higher education, Avila and Leger’s “scenario-

planning methodology explores the intersection of economic, social, and political forces 

that indirectly and directly shape the operating environments of organizations from 

2005-2015” (p. 2).  In addition, the authors identify seven “areas of uncertainty that 

could alter the direction of current strategies: the general state of the political 

environment for higher education, labor market demand for college graduates, the value 

proposition of a college degree to households, social demand for culture, standards, 
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quality, and critical thinking, social attitudes toward higher education, and broad social 

lifestyle and cultural values” (p. 3).   

Based upon the abovementioned areas, Avila and Leger create eight scenarios 

for the future of higher education.   Scenario 1:  We build leaders, the future is 

“dominated by minimal government interference related to higher education, a labor 

market demanding market ready new hires, and increased social demand for culture 

and critical thinking” (p. 13).  This scenario should produce systems-thinking graduates 

and universities concerned with generating high quality students.   

Scenario 2:  Certified tech ready, the future is much like scenario one for 

government interference and market ready new hires, but instead faces a “decreased 

social demand for culture and critical thinking” (p. 19).  The job market will become 

extremely commoditized as it is “governed by two competitive requirements:  proof of 

skills and low salary” (p. 19).   

Scenario 3:  This side of paradise, government interference remains minimal, but 

it is also dominated by “ a labor market that seeks proof of new hire skills and 

capabilities, and student attitudes that view the pursuit of higher education as a social 

life experience” (p. 27).  Overall, Scenario depends upon the traditional college 

institutions and traditional pedagogy (p. 27).   

Scenario 4:  Not what you know, but who you know, contains a shift in 

government influence.  Here, the “future is dominated by a passive political climate as it 

relates to higher education, a labor market that determines the competence of the 

student by her affiliations, and student attitudes that view the pursuit of higher education 
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as a pragmatic means to career and life objectives”  (p.  35). Overall, scenario four is 

driven by sheer social capital.   

Scenario 5:  A high cost luxury reveals “active academic politics” coupled with 

indifference from middle-class families seeking higher education, and “increased social 

demands for quality, high standards, and accountability”  (p. 41).  Scenario 5 describes 

a highly competitive higher education environment that rewards mostly upper-class, 

wealthy students of influence.  The result is a “deeply polarized and highly litigious 

society” where universities return to traditional teaching methods (p. 41).   

Scenario 6:  What’s the point includes a future dominated by significant 

government interference in higher education.  Moreover, as middle-class families 

remain indifferent to college choices, universities now face “decreased societal 

demands for quality, high standards, and accountability” (p. 49).  Overall, Scenario 6 

“reflects the traditional universities’ inability to prepare masses of students to address a 

world governed by economic uncertainty” (p. 49).   

Scenario 7:  Kent State redux also has considerable government influence, but 

also acknowledges “an obvious traditional, higher education value proposition for 

middle-class families, and increased societal interest in traditional and high culture and 

self-improvement” (p. 57).  Liberalism and social activism return to the college campus 

in force, just as administrations begin to face inquiries into “budgetary abuses, which 

has placed increased scrutiny on college accounting” (p. 57).   

Scenario 8:  Town and gown writ large discusses high government interference 

and traditional middle-class value on higher education.  However, it also acknowledges 

“increased social interest in pop culture and self-indulgence” (p. 65).  Moreover, as 
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“wealth and irresponsibility permeate the college mindset, administrators find 

themselves spending a great deal of time on damage control and mending community 

relations” (p. 65). 

In 2005, Robert O’Neil addresses the issue of academic freedom in his article 

Academic Freedom:  Past, Present, and Future beyond September 11.  O’Neil argues 

that although academic freedom has been a consistent theme in the history of higher 

education, at no time has academic freedom faced more challenges that in the 

aftermath of September 11, 2001.  Although challenges to individual freedom may not 

mirror the direct threats of the McCarthy era, contemporary threats to academic 

freedom remain subtle.  Sexual harassment has opened a plethora of instances and 

situations where academic freedom might be challenged.  The increased and frequent 

dependence upon the digital age has also opened faculty to a review of academic 

freedom.  Although past policies have clearly differentiated between on-campus, on-

duty activities and off-campus, off-duty activities, the use of cyberspace has blurred this 

distinction.  Because of constant access to information, in the future universities must 

create or alter policy concerning privacy issues for faculty email and web pages (p. 

107). 

Two other areas more directly impacted by September 11 have been classified 

research and graduate study.  “Reliance on the heretofore unused concept of sensitive 

but unclassified research has undoubtedly slowed the release and publication of some 

important studies and may have discouraged some investigators from even seeking 

federal support because of growing uncertainty about the degree to which sharing of 

data might be inhibited”  (p. 108).  In addition, foreign graduate students, often a 
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significant portion of any research university’s study body, have faced the most 

extensive restrictions.  Federal laws enacted since September 11 have made access to 

the financial dealings, email accounts and library records of foreign graduate students 

available.  The result has not been outrage from the academic community, but instead 

small, yet consistent decreases in international graduate student enrollment in American 

universities.  O’Neil cautions the academy to remain vigilant and concerned as federal 

legislation such as the Patriot Act continues to subtly impact higher education. 

In her 2005 article Challenges Facing Higher Education in the Twenty First 

Century, Ami Zusman identifies changes affecting the future of higher education “to an 

extent not seen since the end of World War II” (p. 115).  Zusman begins with consistent 

decreases in state funding for higher education.  With state support for public 

institutions waning, Zusman cautions that these institutions which enroll more than 

three-quarters of all students in four year colleges will not recover even after the 

economy improves (p. 116).  Voters will harshly reject fundraising efforts by both state 

and local communities, and higher education will have little choice but to become more 

and more privatized, and more accountable to community and business ventures which 

support particular causes or programs within the higher education system.  This trend 

will lead to “increasing permeability of boundaries between the two sectors [university 

and industry], as universities engage in more commercial marketing and as more new 

PhDs take jobs in industry but maintain ties with their former faculty advisers” (p. 125).   

As faculty age, more and more universities will replace full-time employment with 

part-time employment.  In addition, fields which “promise tuition-paying students high-

paying jobs or that bring in more external research grants” can almost guarantee their 
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success and their larger share of the university expenditures (p. 121).  Higher education 

mission statements will change to reflect more specialized emphasis on specific 

disciplines, and greater centralized state control will contrast with significant 

decentralization of local administrator and faculty input (p. 123).   

Student populations will shift as well, with students from low-income households 

postponing or electing to skip college because of restrictive costs.  Tuition cost will 

continue to soar and financial aid will become more and more elusive.  As college is 

seen as an individual benefit and no longer a social good (p. 132), demographic 

breakdown will reveal more significant differences in minority and Caucasian student 

enrollment.   

Graduate education will endure a radical restructuring.  With fewer and fewer 

tenure track positions available in the academic community, graduate students will enter 

the business sector in record numbers.  This shift will lead to “widespread demands for 

changes in graduate training, ranging from radical restructuring of the doctoral 

curriculum to sizable reductions in doctoral programs and enrollments” (p. 139).  Such 

alterations will include altering the doctoral curriculum to prepare students for alternative 

careers, shifting graduate training to master’s programs, imposing zero-growth in 

overpopulated graduate fields, make doctoral programs, particularly those in 

engineering and the sciences, more attractive to US citizens, elimination of weak 

doctoral programs, and higher accountability for graduate training (p. 142).   

Philip Altbach focuses specifically on the future of the professoriate in his 2005 

article Harsh Realities: The Professoriate Faces a New Century.  Altbach believes that 

the professoriate faces heretofore unseen challenges because of new education 
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expectations from community and student, increased tension between autonomy and 

accountability, and a diminished sense of faculty relevance in the twenty-first century.  

The contemporary professoriate has no sense of community.  The professoriate 

continues to struggle with the balance of research and instruction.  Productivity has 

come under intense accountability scrutiny despite the face that “American professors 

seem to be working longer, not shorter hours, and classroom hours have not declined in 

recent years” (p. 299).  For the professoriate in general “there is an orientation toward 

more applied research, closer links between industry and universities, and more service 

to the private sector” (p. 300). 

D.  Bruce Johnstone focuses on financing higher education in the future with his 

2005 article Financing Higher Education:  Who Should Pay?  Johnstone identifies three 

themes of higher education finance in the twenty-first century:  quality, access, and 

efficiency.  The sheer size of American higher education is tremendous.  “It is clear that 

America has chosen to support a large, accessible (both in cost and in admission 

standards), and highly diverse systems of …higher education” (p. 373).  In the future, 

this system will expand exponentially.  Despite significant cost, higher education will 

expand “due to a perception of higher private rates of return and the perceived need for 

at least some higher education for remuneration and status” (p. 375).   

In the future, the result of this expansion will include more part-time enrollment, 

more part-time work, coupled with significant financial debt (p. 389).  Higher education 

institutions will compete for students in earnest, even as state funding shrinks and 

demands for accountability increase.   
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In their 2005 article Technology and Higher Education:  Opportunities and 

Challenges for the New Era, Gumport and Chun discuss “possible new approaches to 

teaching, learning, and research that were previously unimagined” (p. 394).  In the 

future, technology will influence three significant areas of higher education: “the nature 

of knowledge, the process of teaching and learning, and the social organization of 

teaching and learning” (p. 402).  In the future, definitions of validity will assume that 

“legitimate knowledge must be capable of being computerized” (p. 402).  New markets 

for information will emerge and begin to replace traditional methods of credit-for-contact.  

As distance learning becomes an effective reality, educators will have to make 

significant efforts to guarantee that new methods of teaching and learning retain the 

fundamental premise of instruction (p. 403).   

Moreover, as students’ roles as participants change in higher education, 

“students become active rather than passive learners, and faculty become guides on 

the side rather than sages on the stage” (p. 407).    Technology will also allow for the 

increased participation of for-profit institutions, particularly among “growing adult student 

populations seeking courses that are both convenient and of good quality” (p. 408).  

Overall, Gumport and Chun conclude that the “majority of academic professionals 

across the country have not dramatically transformed their teaching methods or 

redesigned their courses” (p. 416).  However, in order to achieve a sense of equity 

among higher education institutions, faculty must embrace technology or find their 

college or university suffering from enrollment decline in the future.   

Also in 2005, Patricia Gumport, in her article Graduate Education and Research:  

Interdependence and Strain encourages American higher education to embrace 
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change.  As contemporary graduate programs become more and more specialized, 

resources become “more concentrated, and less flexible” (p. 447).  As a result, future 

researchers will have to explore indirect research costs and renegotiation of contracts 

with the business community.  This restructuring will possibly increase the amount of 

time it takes to complete a graduate degree and will, therefore, affect tuition costs and 

as well as enrollment figures.  With graduate tuition on the rise, graduate students of the 

future will face mountains of significant debt and little ability to protect their investments 

of time and effort (p. 450).  In addition, “sponsored research will become the central 

medium for supervision and potential collaboration.  Concerns have been raised that 

faculty will become more like project managers and administrators than mentor-

professors” (p. 452).     

Before the Spellings Report made access, affordability, and accountability the 

buzz words for contemporary higher education, much of the futures literature addressed 

societal issues such as diversity, age, gender, and technology.  In her 2004 article, 

When Diversity and Dollars Collide:  Challenges for Higher Education, Mary Marcy 

discusses the challenges created by great student diversity.  In particular, Marcy 

addresses the future of diversity programs within a culture of declining resources.  As 

diversity programs struggle, the very populations they serve increase exponentially.  

Marcy encourages institutions of higher education to “go beyond the simple prioritization 

of diversity programs and propose ideas for institutional transformation to meet the 

needs of a diverse student body” (p. 207).    

Also in 2004, authors Newman, Couturier, and Scurry publish The Future of 

Higher Education:  Rhetoric, Reality, and the Risks of the Market.  Made possible by a 
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grant from The Futures Project, this four-year study investigates the major forces 

altering higher education.  As the number of higher education institutions and student 

populations skyrocket, the authors identify a “growing gap between the public purposes 

that need to be served by colleges and universities and the reality of how higher 

education is functioning” (p. 3).  Parents and students are becoming more sophisticated 

consumers of higher education.  Higher education policy makers face competing 

stakeholders and increased competition.  The result is a state of higher education that 

must multi-task at both its most influential and most mundane levels.  Newman, 

Couturier, and Scurry identify influential future trends for higher education: 

1. Public, private, and for-profit institutions alike are competing to attract 

students, in ways and with an intensity never seen before, using financial 

aid, advertising, and campus amenities. 

2. Traditional universities are more focused on developing new revenues 

than ever before, including starting for-profit ventures that blur the once 

sacrosanct dividing line between for-profit and nonprofit. 

3. There has been huge growth in the number of for-profit universities and 

colleges, the degrees they give, and the acceptance of their degrees by 

students and employers. 

4. Thousands of virtual programs are growing rapidly, altering the way many 

students attend college and how classes are delivered as new forms 

emerge. 

5. Corporate universities and certificate programs are wide-spread, in some 

fields becoming the preparation preferred by employers. 
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6. New organizational forms are emerging, such as those at the British Open 

University or the University of Phoenix that rely heavily on technology and 

challenge the hegemony of the traditional faculty and the academic 

discipline-oriented college or university. 

7. For the first time, higher education has gone global.  The degree structure 

of ancient European universities is changing to make them more 

competitive. (p. 29) 

These trends virtually guarantee increased competition, increased pressure, and 

increased diversity in the higher education environment. 

 To answer these challenges, the authors suggest specific courses of action for 

higher education.  In order to make systems more responsive and more efficient, 

leaders must strive to create institutions that are “more autonomous, entrepreneurial, 

and accountable,” institutions that embrace student-centered learning, institutions that 

acknowledge and encourage diverse student populations and demographics, as well as 

institutions that embrace competition for “public funding for services and teaching” (p. 

103).  Exact policy which addresses these suggestions includes improvement of need-

based financial aid.  Because merit programs are shifting funds away from the most 

needy students, the authors encourage leaders to re-direct funding to those students 

who will benefit most (p. 176).  In addition, colleges must reach out to those at-risk 

students before college enrollments.  Outreach programs that collaborate with public 

school districts can put students on the path to higher education.  The authors believe 

that “the path to higher education begins in middle school at the latest” (p. 176).  
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Therefore, colleges must establish connections between preschool, elementary, 

secondary, and higher education in P-16 programs (p. 177).   

Campus environments must also improve becoming more supportive and 

welcoming.  Areas such as registration, advising, financing, and socializing must have 

active encouragement and development for the student to prosper.  Moreover, remedial 

programs, often the bane of higher education, must have tremendous and continuous 

support.  Certainly, the argument that “remedial programs should not be necessary 

because students should arrive in higher education prepared is an argument that is not 

based in reality….The simple fact is that many students need extra preparation”  (p. 

177).  Remediation efforts are not enough to halt attrition, however.  Colleges and 

universities must also improve their transfer and articulation programs.  “Far too many 

students who enter community colleges with the intention of transferring to four-year 

institutions do not make the transition” (p. 178).  Higher education must establish a solid 

network for those student wishing, but unable, to complete a four-year degree.   

Finally, higher education must stop fighting and embrace the outcomes 

assessment model of learning.  Colleges and universities must acknowledge the 

importance of the learning experience.  “Policies that require the assessment and 

reporting of the quality of learner outcomes will focus attention on improving the rate of 

learning taking place in our institutions, resulting in not only higher rates of graduation 

and retention but higher-skilled students overall” (p. 178).    

In order to solve another complex conflict, the paradox of research and 

instruction, the authors suggest the competitive grant for research performed by 

universities.  Competitive research grants are “responsive and flexible, allowing 
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programs to change as public needs change and as new opportunities emerge” (p. 

181).  They will also attract a diverse and innovative faculty, as well as encouraging 

collaboration among universities.  The authors also believe that such collaboration will 

lead to an expansion of technology and ideas that will eventually exceed and move 

beyond the original expectation of the grant (p. 181).   

The authors reach five conclusions for the future of higher education: 

1. There needs to be a diversity of institutions, each capable of meeting 

certain public needs. 

2. A part of the system effort needs to focus on the underserved, both new 

high school graduates as well as older students. 

3. The system can and should help create an overall technology 

infrastructure. 

4. The system should lead the effort to understand the now widespread 

tendency for students to attend multiple institutions on their way to an 

education, sometimes even simultaneous enrollment in more than one 

institution. 

5. The system has a crucial role to play in representing the public’s interests. 

(p. 211) 

 
In a 2003 article titled Fads, Distance Education, and the Importance of Theory, 

author Cleborne Maddux discusses the influence of fads in every facet of higher 

education.  Specifically, Maddux bemoans the rapid transition from one fad to another, 

as potentially effective ideas and policies give way to new, more popular fads.  Maddux 

believes that a fad’s “lack of a firm foundation in theories of learning” can be blamed for 
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the constant change in higher education policy.  Moreover, until higher education 

embraces theory, innovations such as distance learning will continue to suffer from 

constant alteration.   

Also in 2003, Lisa Wolf-Wendel and Kelly Ward address the future of female 

faculty members in higher education.  In their article Future Prospects for Women 

Faculty:  Negotiating Work and Family, Wolf-Wendel and Ward argue that “the increase 

in the number of women in the labor force is the single most important development in 

the labor market in the last half of the twentieth century” (p. 111).  In contrast, the 

number of tenured female faculty members has not kept pace with the general labor 

force.  “Women’s promotion in the academy significantly lags behind their entrance into 

the academy, meaning that although more women are entering higher education at 

every level, they progress at different rates than their male peers” (p. 112).  Wolf-

Wendel and Ward believe that this lack of progress can be blamed upon traditionally 

patriarchal climates in higher education that continue to penalize women for their dual 

roles as professional and mother.   

In the future the authors call for family friendly universities where employers 

embrace child care issues and family leave as more and more companies in the 

business sector have done.  Higher education must “work on centralized policies that 

apply for all faculty, thereby fostering a climate that attempts to integrate work and 

family” (p. 128).  More specifically, Wolf-Wendel and Ward call for an alteration of 

stringent tenure programs for flexibility.  “Higher education needs to examine its 

conscience about policies that make life-enduring decisions (such as children and jobs) 

seemingly mutually exclusive” (p. 128).  In their current form, tenure reward systems 
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often reward faculty members for consistent and intense dedication during their early 

years—a policy that does not recognize the child-bearing years of female faculty.  For 

female faculty to advance in the system, tenure policies will have to offer flexibility in 

their time frames and overall schedules.  The authors are not merely concerned with 

women.  They remind their readers that “policy needs to be implemented that seeks to 

integrate work and family for mean and women” (p. 128).   

In 2001, Birnbaum and Shushok contribute a chapter titled The “Crisis” Crisis in 

Higher Education to Altbach, Gumport, and Johnstone’s book, In Defense of American 

Higher Education.  According to the literature, all forms of higher education are in crisis.  

In fact, it seems that long standing tradition, from 1865 to the present, has been to 

proclaim a state of crisis.  The authors believe that higher education crises fall into four 

categories:  pandemic, chronic, sporadic, and idiosyncratic (p. 62).  Overall, higher 

education currently suffers from three crises:  financial pandemic, chronic confidence, 

and chronic stagnation.  Yet, despite these obvious challenges, the authors believe that 

little if any change will result in higher education.  “Higher education is likely to continue 

on its unpredictable, bumpy road, using as its loadstone a utopian ideal that can never 

be achieved” (p. 78). 

In 2000 in his article titled Back to the Future: The Higher Education Curriculum 

in the 21st Century, David Bridges examines higher education at the eve of a new 

millennium.  He begins by examining the major changes in higher education throughout 

recent decades.  These changes, Bridges claims, disrupt “the traditional identities of 

place, of time, and of the scholarly and student communities” (p. 40).  He identifies 

factors affecting the 21st century, both new and old: part-time/full-time, work-
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based/institution-based, and face-to-face/delivered at a distance (p. 43).  Bridges 

believes that epistemologies will increasingly compete in the 21st century as student 

populations and needs continue to diversify.  In the future, higher education “may 

contain elements of familiarity as well as radical change” (p. 52). 

In 1999, Paul Michael Privateer focuses on the impact of technology on the 

future of higher education in his article Academic Technology and the Future of Higher 

Education.  Privateer explores “how contemporary strategic agendas in higher 

education are misconceiving the potential power of computer and information 

technology to produce radically different ways of educating students” (p. 64).  In his 

discussion, he includes a summary of academic management strategies and their 

complementary “postmodern technologies” (p. 70).  He concludes with a call for more 

effective, more focused instructional technology that leads, rather than supplements, 

pedagogy.   

Also in 1999, Gerald Gaither ponders the future of higher education in his article, 

What the Future Holds.  Concerned with rapidly changing demographics for minority 

students, Gaither proposes a regulated system of “egalitarianism toward recruitment, 

retention, and remediation of students in the US” (p. 115).  He ends with a call to 

Jacksonian theory; unless institutions revolutionize access to higher education for at-

risk populations, the United States risks a return to elitism. 

In 1998, David Pan presents an article titled, The Future of Higher Education.  In 

his research, Pan discusses the history of higher education, in particular the history of 

expansion and reduction in funding.  However, as personal, parental supplement of 

higher education reaches its limit, Pan considers a future with limited access for a 
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majority of students.  Pan blames this lack of access on a “basic disagreement about 

the goals of higher education and its role in American culture” (p. 87).  In particular, Pan 

cautions about significant reductions in humanities research and enrollments, despite 

the post-civil war history that emphasizes a liberal arts education.  The future of higher 

education includes major changes.  Major budget cuts are guaranteed in the next 

decade (p. 91).  Efforts toward privatization will also increase (p. 92).  Finally, “the future 

of higher education will increasingly be dominated by the concerns of the general public 

at the cost of the interests of university professors and administrators” (p. 93).   

In 1996, in their article Strategies for the Future:  Continuing Higher Education 

and Economic Development, Pappas and Eckhart focus specifically on the continuing 

education branch of higher education.  In particular, they focus on “the potential roles for 

continuing higher education in shaping economic and community development in the 

United States” (p. 97).  The authors suggest future development of “one-stop workforce 

assessment centers” at state universities, modeled after the University of Oklahoma’s 

College of Continuing Education (p. 99).   

Next, in 1987, Herbert London “examines key aspects of change within and 

outside of the university educational system in the US” (p. 18) in his article Death of the 

University.  The most detrimental factor for the future of higher education can easily be 

identified as high cost.  Second, alternatives to traditional colleges threaten enrollment 

figures.  The changing mission of higher education to reflect a more diversified 

population with more diversified needs creates the third influential factor.  Fourth, 

London sites a lack of connection between research and learning as a negative 
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influence on the future of higher education.  Lastly, London forecasts significant internal 

problems within the university system and the external community.   

In 1985, editors Jaques and Richardson compile a volume titled The Future for 

Higher Education.  With introduction and background by Ernest Boyer, the book 

establishes current challenges for higher education and suggests future trends.  Boyer 

fully believes that “in every instance we are moving from a traditional to a non-traditional 

model, from a more restrictive arrangement to one that is more flexible and more open” 

(p. 18).  Boyer refers to the disparity of ethic demographics in higher education that 

began with World War II and continue to the present.  Moreover, Boyer emphasizes that 

“the youth population among black and Hispanic American remains large and will 

proportionally increase” despite the fact that “black and Hispanic young people are 

precisely those with whom most of our nation’s colleges and schools have been least 

successful” (p. 19). 

Boyer also acknowledges a future shift from full-time to part-time attendance in 

higher education.  He also acknowledges a shift away from traditional curriculum.  

“American colleges and universities face a transformation” that will include the growth of 

the community college and the death of the traditional, or general education, curriculum 

(p. 21).  With the tightening of the curriculum will come greater government intervention 

“with demands for accountability by government agencies [that] threaten to erode the 

integrity of the campus” (p. 23).  The future of higher education will be to find “an 

appropriate balance between integrity and accountability” (p. 23).  If higher education is 

to survive, Boyer calls on leadership to salvage the future.  “It must be a leadership that 

will take the initiative in prodding colleges or universities to define their own academic 
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standards and social obligations rather than waiting passively for such standards to be 

imposed by others” (p. 25).   

In the remaining chapters of The Future of Higher Education, editors Jaques and 

Richardson identify research funding, innovation in teaching, student oriented learning, 

collaboration, changing student demographics, new technology and distance learning 

as the most influential trends for the future of higher education. 

Surprisingly, one of the most comprehensive considerations of the future of 

higher education can be found in one of the oldest documents for the subject.  In 1973, 

Alexander Mood published The Future of Higher Education.  Mood’s publication results 

from a grant commissioned by the Carnegie Commission on Higher Education, chaired 

by Clark Kerr.  Concerned about higher education enrollments that were increasing 

“faster and higher” than education budgets, the commissions employed Mood to “search 

out ways that might substantially improve the efficiency of higher education so that 

students would not suffer unduly as a result of reduced budgets” (p. xv).  Although the 

study identified nine specific strategies for change in the future, Mood opened with the 

warning that “massive increases in the effectiveness of our system of higher education 

could not be achieved without massive rearrangements of the system itself and of 

society’s utilization of the system” (p. xvi).   

Mood begins his examination of the massive changes with a discussion of the 

changing prestige of the baccalaureate degree.  He states:  “Now for the first time in 

history a college degree is being judged by many parents and students as not worth the 

price.  They see too many of last year’s graduates unable to find work or taking jobs 

ordinarily regarded as suitable for high school graduates”  (p. 19).  Mood believes that 
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this decline in importance, coupled with a reinvigorated concerns for the less fortunate 

members of society (p. 21), has a negative impact on campus culture and the 

professoriate in particular.  Contemporary professors have little, if any interest, in their 

undergraduate students as they face conflicts of interest in their research arenas.  

Moreover, as they pursue individual research interests, contemporary professors also 

contribute to the narrowing of the curriculum.  The ordinary undergraduates “thought 

they were  leaving home to learn at last how the world operates and they discover that 

they are merely examining in excruciating detail perhaps 0.00001% of the world.  The 

other 99.99999% they will have to learn on their own” (p. 26).  For this reason, Mood 

concludes that in the future, research will be removed from the higher education 

atmosphere and housed in separate research facilities and exclusive research institutes 

9p. 34). 

Not only does Mood believe that research will change in the future, he also 

predicts significant changes in the student body.  “In the future the student body of 

higher education will not be a selected group of high school graduates but the entire 

adult population” as higher education becomes a life-long pursuit and activity for the 

common man (p. 57).  This shift in student population will increase the individualization 

of the college curriculum with “each person deciding for himself what interests he 

wishes to pursue, what personal weakness he wishes to correct, what talents he wishes 

to develop, and what competencies seem especially attractive to him” (p. 58).  

Ultimately, these two shifts will lead to radical rearrangement of higher education.  The 

main features will be: 
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1. The vast majority of students would attend college as full-time 

students for only one year, instead of four or two. 

2. Additional higher education would be a part-time activity extending 

over one’s lifetime. 

3. Almost every youth would attend college for one year, whether or 

not he or she had graduated from high school. 

4. The roles of residential and community colleges would be 

essentially reversed:  the one year of full-time attendance would be 

at a residential college, and the part-time lifelong learning would lie 

more in the domain of the community college. 

5. The year of residence for those who do not now go to college would 

be financed by the public subsidy that now supports students who 

attend college for more than one year. (p. 65)  

 
Coupled with the rearrangement mentioned above, Mood makes several 

recommendations for a newly reorganized higher education.  He suggests that in the 

future, the higher education community embrace the international university.  He also 

suggests the creation and maintenance of a Video University (p. 83).  Created, 

supported, and governed by all nations, the Video University would be a first step 

toward globalization of policy, belief, and pedagogy.  However, Mood also recognized 

the unlikelihood of such a creation.  For this utopian endeavor, he recommends “that all, 

or essentially all, tax support for higher education be parceled out each year as 

education grants to high school graduates and high school dropouts in a manner that 



 72 

would equalize their financial capability, taking into consideration the financial resources 

of themselves and their families” (p. 84).   

In closing, Mood recommends a “coalition of students, workers, job seekers, the 

courts, employers, and true educators to get the educational system out of the 

credential business so that it can concentrate on the real business of education” (p. 

109).  

Throughout the years, higher education literature has addressed the future.  

Some research suggests radical change.  Other studies indicate stagnation, with a 

desire for change, but few results.  Overall, higher education seems concerned with the 

future.  However, over the years, little agreement emerges on what change can and will 

occur and what the appropriate response should be to that change.   

Media Influence on Public Perception 

 The majority of research in this area discusses the portrayal of one specific 

group or organization within the parameters of higher education or the influence of 

higher education upon one specific group or organization, rather than higher education 

portrayal at large.  No research discussed the generalized portrayal or treatment of 

higher education by the popular media. 

In his 2005 book, The Wisdom of Crowds, James Surowiecki emphasizes the 

collective power of a group.  He states: “under the right circumstances, groups are 

remarkably intelligent, and are often smarter than the smartest people in them” (p. xiii).  

Moreover, “most of us, whether as voters or investors or consumers or managers, 

believe that valuable knowledge is concentrated in a very few hands” (p. xv).  Therefore, 

people trust those few sources to provide us accurate information upon which to base 
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decisions.  Overall, Surowiecki identifies three types of societal problems:  cognition, 

coordination, and cooperation. 

Cognition problems have definitive solutions (p. xvii).  How many students will 

enroll in the fall semester?  How many students will graduate with A.A. degrees in 

December?  Coordination problems involve “how groups coordinate behavior with each 

other, knowing that everyone else is trying to do the same” (p. xviii).  How should a 

department organize teaching assignments?  How should counselors work with 

incoming and returning students?  Finally, cooperation problems consist of “getting self-

interested, distrustful people to work together, even when narrow self-interest would 

seem to dictate that no individual should take part” (p. xviii).   

Doctoral Dissertations 

Doctoral dissertations offered the most direct parallels to this study.  An 

extensive search of electronic dissertation databases revealed that from 1975 to the 

present, four doctoral dissertations directly addressed the role of the media in treatment 

of higher education.  However, all six dissertations discussed the media treatment of 

higher education in a specific context, most often in connection with a particular 

university or a specific ethnicity or group.  In a 2005 doctoral dissertation for The 

University of Mississippi, Melanie Stone examined the national media coverage of three 

specific institutions in her unpublished manuscript, National Media Coverage of Higher 

Education:  A Case Study of Three Universities and the Role of Public Relations.  

Utilizing the University of Mississippi, Louisiana State University, and the University of 

North Carolina as the subjects of her case study, Stone selected nine print sources:  

The New York Times, The Washington Post, USA Today, US News and World Report, 
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Newsweek, Time, ABC News Transcripts, CBS News Transcripts, and NBC News 

Transcripts.  For the sample period of 2002-2003, over one thousand articles were 

coded for twelve frameworks.  Those frameworks were:  1) 

Centers/departments/schools, 2) Tuition, 3)Collections/exhibitions, 4) Policy/law, 5) 

Programs/projects, 6) Symbols, 7) Housing, 8) Funding, 9) Curriculum, 10) Events, 11) 

Students, and 12) Faculty, staff, administration.   The study also included interviews 

with practitioners including both faculty and administrators.   

The next two dissertations address the portrayal of higher education in regard to 

a specific context:  student perception and anti-intellectualism.  In his 2005 doctoral 

dissertation for the University of Oklahoma, The Extent of Congruence Between Student 

Perception and Media Representations of Quality Higher Education Institutions, Joel 

Kendall examines “the degree of congruence between students’ use of indicators in 

judging university quality and media use of those indicators” (p. 13).  Utilizing both a 

student survey and content analysis of the media, portrayal of higher education is 

discussed.  Overall, Kendall identifies reputation as the most often mentioned factor 

cited by the media and given the most importance by students.  Reputation reflects the 

one area of congruence between media and students.  Media outlets often neglected 

issues and factors students considered most important in quality.  Moreover, students 

attributed quality to those universities most often mentioned by media outlets, 

regardless of their own personal criteria for quality.  Kendall finds the media guilty of 

agenda setting, “which is the theory that the media sets the agenda of its audience” 

(p.13).   
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A 1999 doctoral dissertation, Anti-Intellectualism as Constructed by American 

Media, by Dane Claussen for the University of Georgia, addressed “how popular 

magazines generally and specifically help construct anti-intellectualism in the US 

culture, and whether they resist it” (p. xv).  Claussen chose five popular magazines:  

Reader’s Digest, Time, Ladies’ Home Journal, Life, and National Business upon which 

to conduct a textual analysis.  Moreover, Claussen concluded that strong evidence 

exists for “unreflective instrumentalism and populist anti-elitism” (p. 1287) in popular 

media. Ultimately, Claussen states that “media’s anti-intellectualism is dangerous to 

democracy, journalism, and media’s own economic health” (p. 1298).   

The final media-centered dissertation addressed a specific form of media:  

African American newspaper press.  In his 1996 doctoral dissertation for the Claremont 

University Graduate School, How Higher Education is Portrayed in the African American 

Newspaper Press, Keith Hilton conducts a content analysis of ten newspapers in six 

cities.  Hilton concludes that “(1) Black newspapers have devised a systematic strategy 

to portray and promote higher education, (2) this press provides the higher education 

enterprise with a weekly "education friendly" vehicle, (3) education advocacy in this 

press is overwhelmingly positive, (4) there are distinct higher education advocacy "faces 

and voices", (5) readers could view education as an enhancer of mobility and success 

and (6) the higher education enterprise has not always taken full advantage of this 

press when seeking potential employees” (p. 187).   

The following articles identified for the literature review discuss the portrayal of 

one specific group or organization within the parameters of higher education or the 

influence of higher education upon one specific group or organization.  While not 
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contextually relevant for this study, the articles provide a background establishing the 

influence and power the media holds over public perception. 

In her article Higher Education and Public Trust:  Factors influencing institutional 

trustworthiness (1997) author Florence Hamrick summarizes a university case study 

that examines an institution’s attempts to establish and maintain trustworthiness.  

Success can be determined by an institution’s consistent media portrayal of recognizing 

high-priority public goods, of engagements for responding to societal needs, and of the 

integrity and personal regard as presented by representatives of the institution.  

Expresses direct concern with accurate media coverage of higher education goals, 

information, and policy as factors in maintaining public trust. 

In a more specific and more typical article, Bronwyn Fryer’s The Neglected 

Workers (1999) analyzes the approximate 50% unemployment rate found among Native 

American tribes.  Factors that contribute to this statistic include lack of technology 

infrastructure within the tribal college systems and the tribal reservation.  Other factors 

include a tribal system that encourages dependency and stifles free enterprise as well 

as consistent and significantly negative media portrayal of Native American tribes.  To 

overcome the media perpetuated stereotypes, the article encourages development of 

technology as well as partnerships with corporations and universities to overcome 

negative stereotyping. 

Garry Boulard has similar findings in his article, Setting the Record Straight 

(2005).  In Diverse Issues in Higher Education, Boulard “focuses on the lack of 

understanding of modern reservation life and tribal culture as depicted on the negative 

portrayals of the media” (p. 53).  Overall, Boulard believes that the media creates a self-
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fulfilling prophecy for those young adults attempting to enter higher education and thus 

hinders the overall progress of the tribal and state community colleges.   

Authors Lew, Chang, and Wang find similar results, but with a different minority 

stereotype in their 2005 article The Overlooked Minority:  Asian Pacific American 

Students at Community Colleges. The authors examine a consistent positive stereotype 

for Asian Pacific American students as hardworking, industrious, and intelligent, a 

“model minority” (p. 64).   The article emphasizes the significant numbers of Asian 

Pacific American students enrolled at community colleges, and attempts to identify their 

specific needs which are often overlooked because of the highly positive media 

portrayal of this minority group. 

Not only did a literature review reveal specific media focus on specific groups 

and organizations in higher education, it also revealed consistent analysis and review of 

media influence on the general population and specific target groups.  In their article 

Students’ Misperceptions of Violence:  Affirming the Need for Better Education (2003), 

authors Rebecca Mersky and Catherine Chambliss examine the influence the media 

has over young adults in new and entertainment programming.  The study focuses on 

the public perception of increased violent crime despite significant and steady declines 

in violent crime rates over a ten year period.  In essence, Mersky and Chambliss 

evaluate the “extent to which perceptions of violent crime rates are exaggerated among 

young adults” with consideration given to personal experience with violent crime (p. 2).  

Overall, research reveals that the media has significant influence over young adults’ 

perceptions, regardless of personal experience with violent crime. 
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In their 2006 article, Alcohol, Sex, and Illegal Activities:  An Analysis of Selected 

Facebook Central Photos in Fifty States, Watson, Smith, and Driver examine trends in 

student life as compared to media reports of the same behavior.  Using the voluntary 

posting of personal photographs on the Facebook information site, the authors 

categorized trends in student behavior using alcohol assumption, illegal activities, and 

portrayal of sexually inappropriate behaviors (p.10).  Ultimately, the study finds that 

suggestive behavior is documented far less frequently than media sources typically 

indicate with alcohol occurring in only 9% of the sample photos and nudity occurring in 

less than 3% of the sample. 

The final article discussed, Explicating Media Salience:  A Factor Analysis of 

New York Times Issue Coverage During the 2000 US Presidential Election, helps 

establish the validity of factor analysis and content analysis as a viable tool for trend 

identification.  In his 2004 article, Spiro Kiousis discusses media salience—“the key 

independent variable in agenda setting research” (p. 72).  Kiousis addresses media 

salience as consisting of three elements:  attention, prominence, and valence.  Covering 

eight major political issues, the case study examined a twelve month period during the 

2000 presidential election.   

Overall, the literature review revealed few, if any, direct correlation with existing 

research.  Certainly, the area of megatrends has been dominated by two distinct 

authors, and their work continues to dominate political science reading lists nationwide.   

Beyond the identification of megatrends, extensive database searches reveal the most 

direct parallels with doctoral dissertations, although none included in this study 

attempted to identify national trends based on higher education reporting.  Overall, no 
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studies identified attempted to utilize general media outlets to chart progress and trends 

in higher education in general. 
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CHAPTER 3 

METHODOLOGY 

Research Design 

 This qualitative study explored the reporting trends of general population media 

outlets in regard to higher education for a five year period of 2001-2005, including an 

examination of topic distribution and frequency in all media and in individual media.  

This study focused exclusively on local newspaper print media.  Following Naisbitt’s 

(1982) and Birnbaum’s (2000) logic, this study considered a trend to be a complex, 

abstract, action oriented, emerging pattern of innovation within American higher 

education as identified by localized print media.  A trend in this study was considered a 

potential or pattern for innovation.  For this study, a trend and a pattern of innovation 

were taken to be similar.  A trend became a potential issue for innovation---meaning to 

be dealt with in some way. 

Naisbitt believes that trends are generalized, emerging “…broad outlines [of 

topics] that will define a new society” (1982, p. xxxi). Robert Birnbaum also cites the 

generalized nature of innovation, reminding his audience that “reinvention is more likely 

to take place when an innovation is complex, abstract, and claims to solve a wide range 

of problems” (2000, p. 160). Birnbaum continues, emphasizing a need to complexity:  

“innovation is by definition so complex that its implementation cannot be fully 

documented or its consequences clearly discerned” (2000, p. 161).  Concerning the 

local nature of trend, Naisbitt points out that trends, by definition, reflect bottom-up 

influence, “where new trends and ideas begin in cities and local communities” (1982, p. 

xxiv).   



 81 

Gall, Gall and Borg (2003) describe qualitative research as “inquiry that is 

grounded in the assumption that individuals construct social reality in the form of 

meanings and interpretations, and that these constructions tend to be transitory and 

situational.  The dominant methodology is to discover these meanings and 

interpretations by studying cases intensively in natural settings and by subjecting the 

resulting data to analytic induction” (p. 634).  The more quantitative approaches to 

frequency count are introduced for descriptive, not predictive or explanatory, purposes. 

Content analysis provides one such avenue for identifying trends from a sample 

population.  In 1982, John Naisbitt published a book titled, Megatrends.  In his 

examination of public newspapers, magazines, and journals, Naisbitt attempted to 

identify trends for American society based on the attentions of the generalized media.  

Believing that “there is no better way to anticipate the future [than by] understanding the 

present,” Naisbitt examined general print publications from five bell-wether states 

formulating a content analysis of a ten year period (p. xxiii).  Naisbitt also openly 

assumed that “news reporting is a force choice in a closed system,” acknowledging the 

ultimately subjective nature of any reporting outlet (p. xxv).  Based upon his content 

analysis, Naisbitt rather accurately predicted ten trends for American society.  It seems 

logical, then, that the future of higher education in America can be approached in much 

the same manner by flagging developing situations that might lead to or create the need 

for change.    

 Continuing with theories of Laswell (1971), Danielson and Lasorsa (1997), and 

Clark (2002), this study assumes that “humans live in a symbolic environment, an 

environment of words and images, or meanings that surround us from our earliest 
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moments of existence” (Danielson and Larsorsa, 1997, p. 104).  All the abovementioned 

researchers believe that content analysis presents a useful forum for mapping and 

therefore understanding “that symbolic environment as it was manifested in particular 

cases” (Howland, Becker, Prelli, 2006, p. 207).   

In order to establish a broad context for this study, it is necessary to examine the 

contemporary use of context analysis.  Content analysis continues to be employed by a 

variety of researchers.  

Communication researchers, social scientists, psychologists, and commercial 

analysts study a wide array of messages—ranging from news accounts (e.g.Bengston 

et al, 1999; Jordan and Page, 1992; Zehr, 2000) to academic and popular journals (e.g. 

Henslin and Roesti, 1976; Malone and Orthner, 1998) and transcripts of hearings and 

interviews (e.g. Taber, 1992; Korsmo, 1990) to movies (e.g. Stern, 2005), advertising 

billboards (e.g. Mastro and Atkin, 2002) and Websites (e.g. Musso et al, 2000).  In 

addition, the studies explore a variety of dimensions of communication ranging from the 

structure of the message alone to the characteristics of its source and the impact of the 

message on its receivers.  (Howland, Becker, and :Prelli, 2006, p. 209)  

Procedures for Data Collection 

Data included in this content analysis were obtained from three print sources from 

three bell-wether states as identified by Naisbitt in 1982:  California, Florida, and 

Colorado.  Sources include the Los Angeles Times, from Los Angeles, CA with a daily 

circulation of 907,997;  the Miami Herald, from Miami, FL, with a daily circulation of 312, 

811; and the Denver Post, from Denver, CO with a daily circulation of 321,405 

(www.newspapers.com).  The researcher acknowledges the inability to quality 
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classification of media outlets as liberal or conservative.  Therefore, a representative 

balance of liberal and conservative perspectives is not considered to be a part of the 

criteria for inclusion in the study. 

After securing subscriptions to all six outlets, for this study, data were retrieved 

directly from individual media outlet archives in the following manner: 

1. Archive keyword searches for “higher education.” 

2. Archive keyword searches for “university, college, and/or community college, 

and/or junior college.” 

3. Archive keyword searches for “public university, private university, and/or 

proprietary/for-profit education.” 

Keyword searches identified the articles designated as higher education subjects that 

were to be retrieved and coded.  Once higher education articles were identified through 

the keyword search, a read-through proceeded initial coding.  Then, the primary and 

secondary topics were identified using primarily the title of the article and the lead-in; 

however, read-through of the article verified that no additional topics were addressed in 

the article.  Table 1:  Initial Coding Template identifies the template for data collection.  

Initial coding was done for both primary and secondary topics.  Expected categories for 

primary topic included, but were not limited to the following typology, A Typology of 

Concepts in the Higher Education Literature, as generated for EDHE 6530 at the 

University of North Texas, Dr. Ron Newsom, professor, in the2006  fall semester. 
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Table 1 

Initial Coding Template for Topic   

Media 
Outlet 

Article 
Title 

Page 
Number 

Date 
Published 

Primary 
Topic 

Secondary 
Topic 

Year 

       
       
 

Table 2 

Initial Coding Template for Description 

Total Word Count Institution Type: 
2-Year or 4-Year 

Management: 
For 
Profit/Proprietary 
or  Non-Profit 

   
   

 

Supplemental coding occurred for secondary topics which follow the primary topic 

classifications, also generated for EDHE 6530 at the University of North Texas, Dr. Ron 

Newsom, professor, during the 2006 fall semester: 

1. Academic affairs:  Academic advising, centers and institutes, curriculum, 

departments, diversity, honor codes, instruction, library, mentoring programs, 

outcomes, remediation, and/or retention. 

2. Administration:  Athletics, auxiliary services, campus facilities, leadership, 

policies, safety, compensation, diversity, performance outcomes, planning, 

and/or professional development. 

3. Alumni:  Fundraising, activities, involvement, opportunity, and/or associations. 

4. Business affairs:  Budget, fiscal affairs, compensation, compliance, conflict 

management, diversity, endowments, financial aid, health services, human 
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resources, planning, purchasing, risk management, staff development and 

training, and/or tuition and fees. 

5. Communication:  Brand management, crisis management, events 

management, external relations, media relations, and/or publications. 

6. Development:  Annual giving, corporate fundraising, endowments, and/or 

planned giving. 

7. Faculty:  Academic freedom, attitudes, characteristics, development, diversity, 

employment conditions, evaluation and assessment, gender, governance, 

leadership, international faculty, mentoring, promotion, qualification, 

recruitment, research, retirement, salaries/compensation, teaching and/or 

tenure. 

8. Graduate Studies:  Admission, characteristics, development, dissertations and 

theses, diversity, enrollment management, culture, gender, GPA, placement, 

professional schools, remediation, and/or research. 

9. History:  Institution, faculty, students, and/or procedures/operations. 

10. Institution:  Advancement, board of trustees/regents, rankings, diversity, 

effectiveness, environment, governance, outcomes, quality, research, sports, 

and/or strategic planning. 

11. International education:  Admission, assimilation, effects and outcomes, 

exchange students, financial aid, strategic partnerships, study abroad, and/or 

visiting scholars. 
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12. Legal:  Academic freedom, affirmative action, arbitration, employment, faculty 

issues, free speech, FERPA issues, human resources, property rights, 

privacy, risk management, staff issues, and/or student issues. 

13. Philosophical and sociological issues:  Mission statements, goals, objectives, 

and/or service learning/community service. 

14. Policy issues and aspects:  Degree requirements, core curriculum, and/or 

placement testing. 

15. Presidential:  Characteristics, decision making, diversity, evaluation/outcomes, 

governance, leadership, management style, professional development, 

recruiting, qualifications, and/or salary and benefits. 

16. Public affairs:  Branding, community issues, public relations, and/or 

publications. 

17. Research:  Books and publications, centers and institutes, dissertations, 

facilities, grants and contracts, innovation, institutional, journals, partnerships, 

productivity, publications, and/or status in higher education. 

18. Students:  Affairs, assessment, attitudes, behavior, characteristics, 

development, diversity, effects of college on, gender, learning centers, 

learning, leadership, mentoring, minority, non-traditional, transfer, and/or 

tutoring. 

19. Student affairs:  Admission/recruitment, athletics, counseling services, 

diversity, enrollment management, financial aid, Greek life, minority, 

mentoring, residential life, social life, student behavior management, student 
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union, student government, student health center, student organization and 

club, and/or student policies. 

20. Technology:  Instruction, cost management, communication, curriculum, 

development, funding, hardware, learning, problems/solutions, software and/or 

research. 

21. Single institution:  Awards, funding, opening, facilities improvement, student 

programs, management, faculty, and/or research. 

In addition, each article was coded for specific sub-headings including, but not 

limited to:  Institution type (2-year or 4- year); governance (private or public); and 

management (non-profit or for-profit).  During and after data collection, this researcher 

reserved the right to collapse or reorganize categories as necessary.  Typology 

remained a work in progress throughout data collection.  Additional primary and 

secondary topics were created as the researcher deemed necessary to adequately 

document all pieces of the sample.  All alternations to categories were acknowledged 

and identified in Chapter 4 of this study. 

 The sample included all news articles and editorials authored by newspaper staff 

as identified by the keyword searches.  The sample excluded non-staff, or guest 

editorials, op-ed pieces, features, event notifications, obituaries, and sports reports.  

More specifically, the sample included news articles about sports programs, but not 

results of individual sporting events. 

The study identified trends in topic and subject matter by examining the 

frequency of each topic as well as increases or decreases in space (total word count) 

devoted to the particular topic within the closed news reporting system.  For a trend to 
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be identified, an increase or decrease of at least 10% must have occurred in total word 

count from one year to the next and must have continued throughout the five year 

period.  Moreover, topics with no changes in direction (recording only increases or 

decreases of at least 10% over a five year period) or topics that recorded only one 

change in direction (one increase in total and three decreases or one decreases in total 

and three increases) were considered a trend.  Therefore, topics that recorded 

proportional increases or decreases of at least 10% per year over a five year period and 

contained no more than one change in direction were considered a trend.  In addition, 

the larger the total word count, the stronger the trend was considered to be.   

In his book, Management Fads in Higher Education (2000) Robert Birnbaum 

discusses the nature of innovation and change in higher education.  He describes 

innovation as “social technologies that promise to affect relationships between actions 

and outcomes, help the adopter more successfully achieve desired objectives, and 

reduce uncertainty” (p. 156).  Moreover, Birnbaum believes that higher education 

remains much more likely to adopt an innovation when five categories are met: 

1. Relative advantage:  more economical, more prestigious, more satisfying; 

2. Compatibility:  consistent with current values and past experience; 

3. Complexity:  easy to understand and use; 

4. Trialability:  can be experimented with on a limited basis; 

5. Observability:  the results can be seen (2000, p. 156). 

The work of Birmbaum (2000) and Rogers (1995) identify and rely upon the tipping point 

of 10 to 20% change in innovation adoption.   
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The rate of adoption of successful innovations has been shown to take the shape 
of an S-shaped curve.  The part of the curve where 10 to 20% of the population 
has adopted an innovation is the critical point at which the future of an innovation 
is determined…In the case of an unsuccessful innovation, rejection begins 
somewhere before this critical point as adoption rates level off, diminish through 
discontinuance, and eventually disappear.  (Birnbaum, 2000, p. 157; Rogers, 
1995, p. 90) 
 

Therefore, this study assumed that changes of generalized media coverage of over 

10% reflect response to innovation.  The greater the change in total word count or topic 

distribution, the stronger the indication of an emerging social pattern, or trend.  

Moreover, in final analysis, Birnbaum’s five categories of adoption criteria were 

subjectively applied to the identified trends, acknowledging which trends appear most 

likely to be adopted and applied by higher education.   

For this study, the data were retrieved in the following manner: 

Research Question 1:  What higher education topics can be identified in print 

newspaper reports from bell-wether states?  Direct archive queries (2001-2005) for 

higher education topics, including keywords higher education, college, university, 

community college, public university, private university, and/or proprietary/for-profit 

university were conducted for all media outlets, collectively and individually, included in 

the sample. 

Research Question 2:  What is the distribution frequency for higher education topics 

for all print media, each bell-wether state print media, and each individual print media?  

Separate direct archive queries (all media, each bell-wether state media, and each 

individual media) for higher education topics, including keywords higher education, 

college, university, community college, public university, private university, and/or 
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proprietary/for-profit university were conducted for all media outlets included in the 

sample. 

Research Question 3:  What is the proportional coverage of higher education topics 

for all print media, each bell-weather state print media, and each individual print media?  

Separate direct archive queries for higher education topics, including keywords higher 

education, college, university, community college, public university, private university, 

and/or proprietary/for-profit university were conducted for all media outlets included in 

the sample. 

Research Question 4:   What is the distribution frequency and proportional coverage 

for topics mentioning private and public governance?  Supplemental coding for 

governance into the categories of Private, Public, or Unknown was conducted for all 

articles from all media outlets included in the sample. 

Research Question 5:  What is the distribution frequency and proportional coverage 

for topics mentioning proprietary and/or for-profit institutions?  Supplemental coding for 

management into the categories of Proprietary/For-Profit, Non-Profit, and Unknown was 

conducted for all media outlets included in the sample. 

Research Question 6: What is the distribution frequency and proportional coverage 

for topics mentioning 4-year colleges and universities and 2-year community colleges?  

Supplemental coding for institution type into the categories of 4-year college or 

university  and 2-year community college, or unknown was conducted for all articles 

from all media outlets included in the sample. 

Research Question 7:  What trends are indicated for higher education as a whole?  

Five separate archive queries (for individual years 2001, 2002, 2003, 2004, and 2005) 
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for higher education topics,  including keywords higher education, college, university, 

community college, public university, private university, and/or proprietary/for-profit 

university were conducted for all media outlets included in the sample. 

Procedures for Data Analysis 

Research Questions 1 (What higher education topics can be identified in print 

reports from bell-wether states?) and 2 (What is the distribution frequency for higher 

education topics for all print media, each bell-wether state print media, and each 

individual print media?) and 3 (What is the proportional coverage of higher education 

topics for all print media, each bell-wether state print media, each individual print 

media?):  Data (2001-2005) were coded into 21 primary categories and 230 secondary 

categories as indicated on A Typology of concepts in the Higher Education Literature.   

Research Question 4 (What is the distribution frequency and proportional coverage 

for topics mentioning private and public higher education?) and 5 (What is the 

distribution frequency and proportional coverage for topics mentioning proprietary 

and/or for profit institutions?):  Based on supplemental coding for governance, Public, 

Private, Proprietary or Unknown, percentage and frequency distributions were 

calculated for all media outlets included in the sample.     

Research Question 6 (What is the distribution frequency and proportional coverage 

for topics mentioning 4-year colleges and universities and 2-year community colleges?):  

Based on supplemental coding for institution type, 4-year university or college or 2-year 

community college, percentage and frequency distributions were calculated for all 

media outlets included in the sample. 
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Research Question 7 (What trends are indicated for higher education as a whole?):  

Data were coded into 21 primary categories and 230 secondary categories for five 

individual years, 2001-2005.  Percentage and frequency distributions for primary and 

secondary topics were compared for increases and/or decreases or recurrence in the 

top 25% of topics on a year to year basis. 



 93 

CHAPTER 4 

DATA ANALYSIS 

Utilizing the theory of Naisbitt (1982) and Naisbitt and Aburdene (1990) this study 

examines higher education reporting in three bell-wether states.  The sample for the five 

year period of 2001-2005 totals 4265 entries and includes newsprint articles from bell-

wether state newspapers with the largest daily circulation totals.  The final sample 

consists or articles from the Los Angeles Times, from Los Angeles, CA; the Miami 

Herald, from Miami, FL; and the Denver Post, from Denver, C0.   

Primary and Secondary Topic Classification 

 Alterations and adjustments to the Typology of Concepts in Higher Education 

Literature, as discussed in Chapter 3, have been made during data collection.  For all 

categories expansion and specification of secondary topics is necessary.  Final primary 

and secondary topics for this study are as follows: 

1. Academic affairs: Academic dishonesty, academic standards, accreditation, 

admission standards, centers and institutes, continuing education, core 

curriculum, curriculum, departments, dual enrollment, enrollment management, 

grade inflation, honor codes, instruction, online instruction, outcomes, programs, 

remediation, retention, transfer agreement, tutoring, and vocational education. 

2. Administration:  Admission standards, athletics, campus facilities, campus police, 

campus security, curriculum, departments, diversity, emergency procedures, 

enrollment, policies, recruitment, retrenchment, and transfer agreement. 

3. Alumni:  Associations, annual giving, attitudes, awards, and endowments. 
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4. Business affairs: Accounting, budget, compliance, federal loans, fiscal affairs, 

scholarships, school vouchers, student loans, and tuition and fees. 

5. Communication:  Crisis management and events management. 

6. Development:  Alumni giving, annual giving, corporate partnerships, corporate 

fundraising, endowments, and grants. 

7. Faculty: Academic freedom, adjunct instructors, associations, attitudes, awards, 

behavior, characteristics, diversity, employment conditions, evaluation and 

assessment, gender, instruction, leadership, mentoring, minority, professional 

development, promotion, publications, qualifications, recruitment, research, 

retirement, salary and benefits, teaching, tenure, termination, and unions. 

8. Proprietary institution:  Career training. 

9. Graduate studies:  Accreditation, admissions, characteristics, culture, curriculum, 

development, dissertations and theses, diversity, enrollment management, 

international studies, placement, professional schools, program development, 

recruitment, research, teaching assistants, and tuition and fees. 

10. Institution:  Advancement, board of trustees, board of regents, culture, diversity, 

effectiveness, environment, funding, governance, history, mission, outcomes, 

planning, quality, recruitment, research, and retrenchment. 

11. International education: Assimilation, admissions, effects and outcomes, 

exchange students, enrollment, visas, and strategic partnerships. 

12. Legal: Criminal, faculty issues, financial issues, free speech area, human 

resources, property rights, staff issues, and student issues. 
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13. Policy issues: Admission standards, affirmative action, budget, community 

relations, government regulations, and vendors. 

14. Public affairs: Community issues, policy issues, public relations, and publications. 

15. Presidential: Awards, characteristics, decision making, evaluation, leadership, 

management style, professional development, recruitment, retirement, salary, 

and termination. 

16. Research: Centers and institutes, facilities, fraud, grants and contracts, 

innovation, institutional research, partnerships, publications. 

17. Student affairs: Admissions, athletics, behavior, counseling, disability services, 

diversity, graduation, Greek life, learning centers, mentoring, minority, 

recruitment, remediation, residential life, social life, student government, student 

health center, student organizations, student policies, student publications, and 

tuition and fees. 

18. Student finance: Financial aid, funding, grants, loan payments, loans, Pell grants, 

prepaid loans, qualification, savings plans, scholarships, and tax credits. 

19. Students: Admissions, attitudes, behavior, characteristics, diversity, effects of 

college on, enrollment, gender, graduation, learning, learning centers, mentoring, 

minority, non-traditional, recruitment, remediation, scholarships, social life, and 

transfer. 

20. Technology: Admissions, cost management, development, hardware, instruction, 

learning, online instruction, problems and solutions, and software. 
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Higher Education Topics 

The sample database includes 20 primary topics for the five year reporting period of 

2001-2005.  Table 2 summarizes descriptive data for primary topics.  Of those primary 

topics, only three represent proportional coverage of greater than 10%:  Students, 

administration, and student affairs.   Approximately one-third, or 35.67%, of all primary 

topics addressed can be found in one of the primary topics of students, administration, 

and student affairs.  Bell-wether newsprint reporting discusses the primary topic of 

students most frequently.  Primary topics concern students 599 times, with proportional 

coverage of 14.05%.  Next, primary topics address administration 478 times, with 

proportional coverage of 11.21%.  The primary topic of student affairs is mentioned 444 

times, with proportional coverage of 10.41%. 

The next seven topics represent 54.43% of the primary topics discussed.  In 

descending order, the topics are student finance, business affairs, faculty, institution, 

academic affairs, presidential, and legal.  Student finance is mentioned 419 times, with 

9.82% proportional coverage.  Next, primary topic business affairs is discussed 386 

times, with proportional coverage of 9.05%.  Print media include faculty 380 times, with 

proportional coverage of 8.91%.  Institution primary topics are reported 331 times, with 

7.76% proportional coverage.  Bell-wether media report academic affairs topics 317 

times, with proportional coverage of 7.43%.   Sources report on presidential topics 253 

times, with proportional coverage of 5.93%.  Lastly, legal topics are mentioned 236 

times, with proportional coverage of 5.53%. 
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Table 3   

Primary Topics for All Bell-Wether Print Media 

Primary Topic Frequency 
Distribution 

Proportional 
Coverage 

Academic Affairs 317 7.43% 
Administration 478 11.21% 
Alumni 39 0.91% 
Business Affairs 386 9.05% 
Communication 2 0.05% 
Development 99 2.32% 
Faculty 380 8.91% 
Graduate Studies 64 1.50% 
Institution 331 7.76% 
International Education 53 1.24% 
Legal 236 5.53% 
Policy Issues 17 0.40% 
Presidential 253 5.93% 
Proprietary Institutions 1 0.02% 
Public Affairs 35 0.82% 
Research 58 1.36% 
Student Affairs 444 10.41% 
Student Finance 419 9.82% 
Students 599 14.05% 
Technology   54 1.28% 
   
Total 4265 100.00% 
  

 The remaining eleven topics represent less than 10% (9.90%) of the total for 

primary topics.  In descending order, the topics are development, graduate studies, 

research, technology, international education, alumni, public affairs, policy issues, 

communication, and proprietary institutions.   

 Secondary topics for all print media in the sample reveal similar stratification.  

Table 3 represents secondary topics for primary topic students.  The majority of articles 

discussing college students address student behavior.  Bell-wether articles discuss 

student behavior 232 times, with proportional coverage of 38.73%.  The secondary 
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behavior  topic includes all aspects of student behavior.   Topics range from the positive 

and/or negative behavior of a specific individual to the collective behaviors of a specific 

gender, age, or college population.  The category also includes changes in student 

behavior and attempts to reward, or modify, existing student behaviors.   

 Four additional categories represent 49.09% of secondary topics for students:  

Attitudes, characteristics, graduation, and minority.  Attitudes are discussed 89 times, 

with proportional coverage of 14.86%.  Attitudes include student opinions and belief 

systems, as well as changes and alterations to student beliefs and attitudes during the 

college experience.  

Table 4  

Secondary Topics for Students 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Students (14.05%)    
 Admissions      2 0.33% 
 Attitudes    89 14.86% 
 Behavior  232 38.73% 
 Characteristics    80 13.36% 
 Diversity    14 2.34% 
 Effects of College on    12 2.00% 
 Enrollment      1 0.17% 
 Gender      2 0.33% 
 Graduation    72 12.02% 
 Learning      3 0.50% 
 Learning Centers      1 0.17% 
 Mentoring      9 1.50% 
 Minority    53 8.85% 
 Non-Traditional      5 0.83% 
 Recruitment    17 2.85% 
 Remediation      2 0.33% 
 Scholarships      1 0.17% 
 Social Life      2 0.33% 
 Transfer      2 0.33% 
    
Total  599 100.00% 
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 Print media discusses characteristics 80 times, with proportional coverage of 

14.86%.  The category includes characteristics and attributes of both the individual 

student and collective interpretations of entire populations, minorities, genders, and 

sexual orientations.  The secondary topics graduation is addressed 72 times, with 

proportional coverage of 12.02%.  Graduation discusses the actual graduation 

ceremony, the meaning and implications of graduation for the student, as well as the 

literal costs and time commitment necessary to participate in a graduation ritual.  The 

category also includes various graduation traditions for both undergraduate and 

graduate students and programs.  Finally, the sample indicates minority secondary 

topics 53 times, with proportional coverage of 8.85%.  The minority category 

incorporates discussions of ethnicity for undergraduate students, both individually and 

collectively.  Minority graduate students are discussed under the graduate studies 

primary topic and the minority secondary topic.   

The remaining 14 secondary topics represent 12.18% of students secondary 

topics.  In descending order, the categories are recruitment, diversity, effects of college 

on, mentoring, non-traditional and learning.  Gender, remediation, social life, transfer, 

and admissions are each discussed 2 times, with proportional coverage of 0.33%.   

Lastly, articles address both enrollment and scholarships 1 time, with proportional 

coverage of 0.17%.  

The next primary topic, administration, contains 478 entries and depicts 11.2% of 

all primary topics.  One category, admission standards, illustrates the continued 

stratification in secondary topics.  Media reports mention admission standards 233 

times, with proportional coverage of 48.75%.  This category contains only one topic: the 



 100 

use of race and ethnicity in admission standards, or affirmative action.  All three states 

in the sample, California in particular, address the use of race in admissions, both prior 

to and in reaction to the Supreme Court decision on that very issue.  Table 4 lists the 

secondary topics for administration. 

The next two secondary topics for administration, contain both campus facilities 

and athletics.  Campus facilities comprise 96 entries with proportional coverage of 

10.08%.  Campus facilities pertains to maintenance, repair, and improvement of existing 

facilities as well the proposal, design, approval, and implementation of new facilities.  

Athletics, with 92 entries and 19.25% proportional coverage, contains only references to 

the administration of athletic programs.  The category does not contain articles such as 

personnel changes, coaching strategy, coaching success, and team scores and reports.   

However, the secondary topic does include athlete recruitment policy and sanctions 

imposed for violating NCAA recruit procedures. 

The remaining 11 secondary topics represent 11.92% of the administration totals.  

In descending order, the topics contain enrollment, departments, transfer agreement, 

curriculum and policies.  Campus police, campus security, diversity, emergency 

procedures, recruitment and retrenchment complete the list with 1 mention each. 

Sample media mention the third primary topic, student affairs, 444 times with 

proportional coverage of 10.41%.  Secondary topic analysis of student affairs reveals 

similar stratification to other primary topics.  Secondary topic student organizations is 

mentioned most often with 156 entries with 35.14% proportional coverage.  Student  

organizations embraces various student organizations as well as the activities, 

 



 101 

Table 5 

Secondary Topics for Administration 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Administration (11.21%)    
 Admission Standards 233 48.75% 
 Athletics   92 19.25% 
 Campus Facilities   96 20.08% 
 Campus Police     1 0.21% 
 Campus Security     1 0.21% 
 Curriculum     2 0.41% 
 Departments    11 2.30% 
 Diversity      1 0.21% 
 Emergency Procedures      1 0.21% 
 Enrollment    30 6.28% 
 Policies      2 0.41% 
 Recruitment      1 0.21% 
 Retrenchment      1 0.21% 
 Transfer Agreement      6 1.26% 
    
 Total 478 100.00% 
 

membership requirements, and sponsored activities of organizations  

individually and across specific campuses or state systems.  Next, secondary topic 

residential life is discussed 69 times with proportional coverage of 15.54%.  Residential 

life encompasses dormitory type, rules, and regulations as well as the culture and 

atmosphere encouraged and developed by a student residential community.  Media 

outlets focus on secondary topic Greek life 47 times, with 10.59% proportional 

coverage.  Greek life incorporates the various individual Greek charters, the policies 

and regulations for membership, the behavior and sponsorship of Greek organizations, 

both individually and collectively, as well as disciplinary procedures for campus and 

organization violations.  These three secondary topics represent 61.24% of the total for 

secondary topic student affairs.   
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Table 6 

Secondary Topics for Student Affairs 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Affairs (10.41%)    
 Admissions    32 7.20% 
 Athletics      4 0.90% 
 Behavior      1 0.23% 
 Counseling      2 0.44% 
 Disability Services      1 0.23% 
 Diversity      9 2.03% 
 Graduation      9 2.03% 
 Greek Life    47 10.59% 
 Learning Centers      1 0.23% 
 Mentoring      2 0.44% 
 Minority      5 1.12% 
 Recruitment    25 5.63% 
 Remediation      1 0.23% 
 Residential Life    69 15.54% 
 Social Life    27 6.08% 
 Student Government    13 2.93% 
 Student Health Center      5 1.12% 
 Student Organizations  156 35.14% 
 Student Policies    33 7.43% 
 Student Publications      1 0.23% 
 Tuition and Fees      1 0.23% 
    
 Total 444 100.00% 

 

The remaining 17 secondary categories discuss 38.76% of the total for student 

affairs.  In descending order they are:  Admissions, student policies, social life, 

recruitment, student government, diversity, graduation, minority, and athletics.  

Counseling and mentoring are both mentioned 2 times.  Behavior, disability services, 

learning centers, remediation, student publications, and tuition and fees each receive 1 

mention.  Table 6 indicates results for student affairs. 
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The next primary topic, student finance, comprises 419 entries with 9.82% 

proportional coverage.  Table 7 indicates figures for secondary topic student finance.  

The largest category, scholarships, has 235 entries with 56.09% proportional coverage.  

Scholarships indicate topics such as scholarship history, scholarship requirements, 

scholarship winners for individual undergraduate and graduate students as well as 

individual and collective system institutions.  Both secondary topics financial aid and 

savings plans follow scholarships.  Financial aid secondary topics are breached 72 

times, with 17.18% proportional coverage.  Financial aid topics encompass the state 

financial aid requirements and regulations, facts and figures for incoming students, as 

well as applications assistance.  Financial aid also addresses eligibility and student 

status at individual institutions.  Savings plans encompasses 60 entries with 14.32% 

proportional coverage.  Secondary topic savings plans reveals issues such as eligibility, 

rules and regulations, comparison of various plans, and termination or retrenchment of 

existing plans.   

Business affairs entries total 386 with proportional coverage of 9.05%.  The 

majority of secondary topics fall in two distinct categories, Tuition and fees and budget, 

representing 97.92% of business affairs.  Tuition and fees incorporates any topic that 

concerns student tuition in general or at a specific institution, state-wide unbundling of 

public institution tuition, increases in tuition, private university tuition, student fee 

descriptions, student fee increases, and proposed changes in tuition or fees.  Tuition 

and fees has 201 entries with proportional coverage of 52.07%.  Similarly, budget has 

177 items with a proportional coverage of 45.85%.  Budget is comprised of any topic 

addressing state-wide budgets for higher education, individual institution budgeting, 
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Table 7 

Secondary Topics for Student Finance 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Finance (9.82%)    
 Financial Aid    72 17.18% 
 Funding      4 0.95% 
 Grants      6 1.43% 
 Loan Payments      3 0.72% 
 Loans      7 1.67% 
 Pell Grants    16 3.82% 
 Prepaid Loans      1 0.24% 
 Qualification      1     0.24% 
 Savings Plans    60 14.32% 
 Scholarships  235 56.09% 
 Tax Credits    14 3.34% 
    
 Total 419 100.00% 
 

budget change or reduction, budget increases, federal regulations, allocation of public 

and private funding, operating budget, instructional budget, and physical plan budget.  

Table 8 illustrates business affairs secondary topics.  

The next secondary topic, faculty, represents 380 items with 8.91% proportional 

coverage.  While still stratified, faculty indicates a less severe division between 

secondary topics.  Three categories highlight 45% of the faculty secondary topics:  

Academic freedom, awards, and promotion.   

Each of the remaining 24 secondary topics represents less than 10% of the 

overall totals for faculty.  Characteristics, the individual and collective attributes of 

collegiate instructors, has 26 articles with 6.84% proportional coverage.  Secondary 

topic recruitment  of faculty, the advertisement, interview process, and enticements 

offered to prospective faculty members, and secondary topic retirement, the  
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Table 8 

Secondary Topics for Business Affairs 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Business Affairs (9.05%)    
 Accounting      1 0.26% 
 Budget  177 45.85% 
 Compliance      1 0.26% 
 Federal Loans      1 0.26% 
 Fiscal Affairs      2 0.52% 
 Scholarships      1 0.26% 
 School Vouchers      1 0.26% 
 Student Loans      1 0.26% 
 Tuition and Fees  201 52.07% 
    
 Total 386 100.00% 
   

voluntary termination of employment due to age, contains 23 articles each with 

proportional coverage of 6.05%.  Next, teaching encompasses 22 items with 5.79% 

proportional coverage.  Teaching focuses on classroom instruction, technique, 

innovation, and preparation for instruction.  Lastly, tenure, the guarantee of perpetual 

employment and protection from political interference, is comprised of 21 entries with 

5.53% proportional coverage.  Table 9 illustrates figures for secondary topic faculty. 

 The remaining 19 secondary topics each represent less that 5% of faculty totals.  

In descending order, topics range from attitudes, retirement, associations, qualifications, 

diversity, termination, adjunct instructors, employment conditions, research, mentoring, 

minority, professional development, unions, behavior, evaluations and assessment, 

gender, instruction, leadership, and publications. 

 Overall, primary topic institutions contains 331 items with 7.76% proportional 

coverage.  Again, distinct divisions occur in secondary topics.  The largest secondary 
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topic, history, has 133 articles with proportional coverage of 10.18%.  History topics 

include any article discussing the history of the institution, the name of the institution, 

changes to the name of the institution, the structure of the institution (for example, all 

male students to all female students), the mascot or colors of the institution, the 

traditions of the institution, or changes to traditional mascots or colors.  Two other 

secondary topics have large numbers.  Board of regents or board of trustees illustrates 

86 articles with proportional coverage of 25.98%.  Board of regents/board of trustees 

contains any article mentioning the activities or decisions of a governing board, 

elections to or appointment for such a governing board, structure of a governing board, 

purpose of a governing board, conflicts within a governing board, or culture of a 

governing board.  Next, effectiveness pertains to 63 items with proportional coverage of 

19.03%.  Articles included in secondary topic Effectivness contain discussion of general, 

overall institution quality examined from both qualitative and quantitative terms for both 

individual institutions and state-wide systems.  However, when articles discuss a 

specific aspect of effectiveness, such as enrollment increases, articles have been coded 

as such and are not included in this generalized secondary topics. Table 10 represents 

data for secondary topic Institution.  

Table 11 represents secondary topics for Primary Topic Academic Affairs. For 

Academic Affairs, 66.87% of secondary topics fall into only two areas:  Departments 

and Curriculum.  Departments represents the largest secondary topic with 124 and a 

proportional coverage of 39.12%.  Department classifications include program 

development, program retrenchment, current degree requirements, changes to degree 

requirements, department leadership, and individual program features.  Next, 
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Curriculum represents the second largest secondary topic with 107 and a proportional 

coverage of 33.75%.  The curriculum category includes course content, course syllabi, 

course revision, specific and featured courses, as well as required course materials, 

supplies, and textbooks.   

Table 9 

Secondary Topics for Faculty 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Faculty (8.9%)    
 Academic Freedom    78 20.53% 
 Adjunct Instructors      5 1.32% 
 Associations    14 3.68% 
 Attitudes    18 4.74% 
 Awards    49 12.89% 
 Behavior      1 0.26% 
 Characteristics    26 6.84% 
 Diversity      7 1.84% 
 Employment Conditions      3 0.79% 
 Evaluation and Assessment      1 0.26% 
 Gender      1 0.26% 
 Instruction      1 0.26% 
 Leadership      1 0.26% 
 Mentoring      2 0.53% 
 Minority      2 0.53% 
 Professional Development      2 0.53% 
 Promotion    44 11.58% 
 Publications      1 0.26% 
 Qualifications      7 1.84% 
 Recruitment    23 6.05% 
 Research       3 0.79% 
 Retirement    17 4.47% 
 Salary and Benefits    23 6.05% 
 Teaching    22 5.79% 
 Tenure    21 5.53% 
 Termination      6 1.58% 
 Unions      2 0.53% 
    
 Total 380 100.00% 
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Table 10 

Secondary Topics for Institution 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Institution (7.76%)    
 Advancement      1 0.30% 
 Board of Regents/Trustees    86 35.98% 
 Culture      1 0.30% 
 Diversity      3 0.91% 
 Effectiveness    63 19.03% 
 Environment      2 0.60% 
 Funding      2 0.60% 
 Governance    19 5.74% 
 History  133 40.18% 
 Mission      1 0.30% 
 Outcomes      4 1.21% 
 Planning      1 0.30% 
 Quality      2 0.60% 
 Recruitment      2 0.60% 
 Research      1 0.30% 
 Retrenchment    10 3.02% 
    
 Total 331 100.00% 
 

 The other twenty categories represent 33.13% of the remaining secondary topics 

for academic affairs.  Of interest are admission standards with 19 mentions and 

proportional coverage of 5.97% and remediation with 17 mentions and proportional 

coverage of 5.36%.  Admission standards includes one distinct classification:  SAT 

minimum standards for admission.  Affirmative action has been coded as part of 

administration. Remediation includes mostly instances of freshman remediation in core 

curriculum courses. 

 Presidential primary topics occur 253 times with proportional coverage of 5.93%.  

Secondary topics fall into three distinct areas:  Leadership, recruitment, and retirement.  

The largest secondary topic consists of leadership with 83 articles and proportional 
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coverage of 32.81%.  Leadership topics include issues such as public perception and 

public appearances, institution culture, direction of the institution, and the presidential 

role within the university.  The second largest secondary topic, recruitment, again 

addresses the issues of presidential job searches:  the advertisement, the interview 

process, and the enticement offered to prospective institution presidents.  Recruitment 

has 67 items with 26.48% proportional coverage.   

Table 11 

Secondary Topics for Academic Affairs 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Academic Affairs (7.5%)     
 Academic Dishonesty      3 0.95% 
 Academic Standards      2 0.63% 
 Accreditation      7 2.21% 
 Admission Standards    19 5.97% 
 Centers and Institutes      1 0.32% 
 Continuing Education    10 3.15% 
 Core Curriculum      1 0.32% 
 Curriculum  107 33.75% 

 Departments  124 39.12% 
 Dual Enrollment      5 1.58% 
 Enrollment Management      1 0.32% 
 Grade Inflation      6 1.90% 
 Honor Codes      1 0.32% 
 Instruction      1 0.32% 
 Online Instruction      1 0.32% 
 Outcomes      2 0.63% 
 Programs      4 1.24% 
 Remediation    17 5.36% 
 Retention      2 0.63% 
 Transfer Agreement      1 0.32% 
 Tutoring      1 0.32% 
 Vocational Education      1 0.32% 
    
Total  317 100.00% 
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 Next, retirement creates the next secondary topic with 42 entries and 

proportional coverage of 16.60%.  Retirement topics incorporate reasons for retirement, 

the retirement process, and the adjustment/alterations necessary when a president 

retires and a new president begins.  These three secondary topics represent 75.89% of 

the totals for presidential secondary topics.  Table 12 illustrates the figures for 

presidential secondary topics. 

Table 12 

Secondary Topics for Presidential 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Presidential (5.93%)    
 Awards      1 0.40% 
 Characteristics    15 5.93% 
 Decision Making      1 0.40% 
 Evaluation      4 1.58% 
 Leadership    83 32.81% 
 Management Style    14 5.53% 
 Professional 

Development 
     2 0.79% 

 Recruitment    67 26.48% 
 Retirement    42 16.60% 
 Salary    12 4.74% 
 Termination    12 4.74% 
    
 Total 253 100.00% 
 

 The remaining secondary topics for primary topic presidential contain 8 additional 

topics.  In descending order, they are characteristics, management style, salary, 

termination, evaluation, professional development, awards, and decision making. 

 The last large primary topic, legal, includes 236 articles and proportional 

coverage of 5.53%.  Overwhelmingly, legal primary topics focus on the secondary topic 

of student issues.  One hundred and fourteen articles address student issues with 
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proportional coverage of 48.31%.  Student issues cover a broad range of topics 

including legal challenges to student policy, legal challenges to student behavior, 

prosecution of student behavior, defense of student behavior, and lawsuits of any 

nature concerning students or filed by students.  Not surprisingly, the next two 

secondary topics, faculty issues and staff issues, reflect the same criteria for inclusion 

with the exception of their target population.  Faculty issues concern faculty members; 

staff issues concern staff members.  Faculty issues have 67 items with proportional 

coverage of 28.39%.  Staff issues have 30 items with proportional coverage of 12.71%.  

Table 13 indicates data for legal secondary topics. 

Table 13 

Secondary Topics for Legal 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Legal (5.53%)    
 Criminal    17 7.20% 
 Faculty Issues    67 28.39% 
 Financial Issues      2 0.85% 
 Free Speech Area      3 1.27% 
 Human Resources      2 0.85% 
 Property Rights      1 0.42% 
 Staff Issues    30 12.71% 
 Student Issues  114 48.31% 
    
 Total 236 100.00% 
 

 Data for the abovementioned ten primary topics encompasses the majority of 

articles collected for this study.  Data for the remaining 10 primary topics, represent 

9.90% of all primary topics collected.  Data for the remaining topics, development, 

graduate studies, research, technology, international education, alumni, public affairs, 

policy issues, communication, and proprietary institutions, can be found in Appendix A. 
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Individual State Higher Education Topics 

 Three bell-wether states are included in this study sample:  California, Florida, 

and Colorado.  While description of higher education topics vary from state to state, 

primary topic totals and rankings reveal stratification similar to the overall sample 

disparity.  For the three states, students remains the only primary topic consistently 

placed in the top four categories.  Table 14 reveals the top nine topics for each of the 

three bell-states. 

Table 14 

Top Primary Topics for Individual States 

Ranking California: 
LA Times 

Florida: 
Miami Herald 

Colorado: 
Denver Post 

1 Administration Students Students 
2 Student Affairs Student Finance Business Affairs 
3 Business Affairs Student Affairs Faculty 
4 Students Administration Administration 
5 Student Finance Academic Affairs Institution 
6 Academic Affairs Faculty Student Affairs 
7 Institution Institution Presidential 
8 Faculty Legal Legal 
9 Presidential Business Affairs Academic Affairs 

 

California:  Los Angeles Times 

 Primary topic code analysis of the Los Angeles Times for the years 2001-2005 

contains 840 items.  Analysis of California articles reveals only four primary topics with 

greater than 10% proportional coverage.  These four primary topics represent 44.88% 

of all primary topics for the state:  Administration, student affairs, business affairs, and 

students.  Newsprint articles identify administration the most often with 98 articles and 

proportional coverage of 11.66%.  Student affairs receives 97 mentions, with 

proportional coverage of 11.55%.  Business affairs is mentioned 93 times, with 
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proportional coverage of 11.07%.  Lastly, newsprint media discuss primary topic 

students 89 times with 10.60% proportional coverage.  Table 15 illustrates primary 

topics for the Los Angeles Times. 

Table 15 

Los Angeles Times Primary Topics 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 In addition to the top four primary topics, five other primary topics represent 

proportional coverage between 5 and 9.99%.  Together, these five topics encompass 

39.52% of primary topic totals.  In descending order, they are student finance, academic 

affairs, institution, faculty, and presidential.  Student finance contains 75 entries with 

proportional coverage of 8.93%.   Next, with proportional coverage of 8.69%, academic 

Primary Topic:  LA 
Times 

Frequency 
Distribution 

Proportional 
Coverage 

   
Academic Affairs 73 8.69% 
Administration 98 11.66% 
Alumni 2 0.24% 
Business Affairs 93 11.07% 
Communication 1 0.12% 
Development 20 2.38% 
Faculty 64 7.62% 
Graduate Studies 20 2.38% 
Institution 72 8.57% 
International Education 11 1.31% 
Legal 31 3.69% 
Policy Issues 15 1.79% 
Presidential 48 5.71% 
Proprietary Institution 1 0.12% 
Public Affairs 8 0.95% 
Research 11 1.31% 
Student Affairs 97 11.55% 
Student Finance 75 8.93% 
Students 89 10.60% 
Technology 11 1.31% 
   
Total 840 100.00% 
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affairs encompasses 73 articles.  Institution contains 72 items and proportional 

coverage of 8.57% while faculty utilizes 64 articles and proportional coverage of 7.62%.  

Lastly, presidential pertains to 48 articles with proportional coverage of 5.71%. 

 The remaining 11 primary topics make up slightly more than 15% of primary topic 

totals.  In descending order, the topics are legal; development and graduate studies 

(tied with 20 items each); policy issues; international education, research, and 

technology (tied with 11 articles each); public affairs; alumni; communication and 

proprietary institution (tied with 1 entry each). 

 Also similar to the entire sample of higher education primary topics is the 

frequency distribution and proportional coverage of secondary topics.  For the majority 

of secondary topics, distinct stratification occurs.  The largest primary topic for the Los 

Angeles Times, administration, contains 98 entries.  An overwhelming 80.81% 

proportional coverage accompanies the admissions standards secondary topic, with 79 

articles identified.  Admissions standards in primary topic administration refers 

specifically to the use of race and ethnicity in admission standards for both graduate 

and undergraduate students, or affirmative action.  Only secondary topics campus 

facilities and athletics garner proportional coverage greater than 5%.  Newsprint 

sources utilize campus facilities 8 times with proportional coverage of 8.16% and 

athletics 6 times with proportional coverage of 6.13%.   

 Of the remaining eight topics, only 5 total entries are recorded with proportional 

coverage of 5.10% of secondary topic totals.  Policies receives two mentions, while 

campus security, curriculum, and departments receive only 1 mention each.  Both 
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emergency procedures and emergency management are not mentioned in the Los 

Angeles Times for the designated sample.  Table 16 represents data for Administration. 

Table 16 

Los Angeles Times Secondary Topics for Administration 

Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Administration (11.66%)    
 Admission Standards 79 80.61% 
 Athletics 6 6.13% 
 Campus Facilities 8 8.16% 
 Campus Security 1 1.02% 
 Curriculum 1 1.02% 
 Department 1 1.02% 
 Emergency 

Procedures 
0 0.00% 

 Emergency 
Management 

0 0.00% 

 Policies 2 2.04% 
 Recruitment 0 0.00% 
 Transfer Agreement 0 0.00% 
    
 Total 98 100.00% 
 

 Secondary topic student affairs contains 97 articles with proportional coverage of 

11.55%.  Of the twenty secondary topics, admissions, remains larger than the rest.  

Admissions contains 30 entries with proportional coverage of 30.93%.  Next, both 

recruitment and student policies top 10% of the total for student affairs.  Recruitment 

pertains to 11 articles, and 11.34%, and student policies indicates 10 entries with 

proportional coverage of 10.31%.   

 The remaining 17 secondary topics represent 47.42% of student affairs totals.  Of 

these, only diversity with 9 items and 9.28% coverage; student organizations with 8 

items and 8.25% coverage, and both graduation and Greek life with 5 articles and 
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proportional coverage of 5.15% contain greater than five total entries.  Counseling 

services, mentoring, student government, and tuition and fees each encompass 1 item 

and 1.03% of student affairs totals.  Disability services, learning centers, remediation, 

student health center and student publications are not mentioned in the Los Angeles 

Times.  Table 17 refers to the data for student affairs. 

Table 17 

Los Angeles Times Secondary Topics for Student Affairs 

Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Affairs (11.55%)    
 Admissions 30 30.93% 
 Athletics 3 3.10% 
 Counseling Services 1 1.03% 
 Disability Services 0 0.00% 
 Diversity 9 9.28% 
 Graduation 5 5.15% 
 Greek Life 5 5.15% 
 Learning Centers 0 0.00% 
 Mentoring 1 1.03% 
 Minority 4 4.12% 
 Recruitment 11 11.34% 
 Remediation 0 0.00% 
 Residential Life 5 5.15% 
 Social Life 3 3.10% 
 Student Government 1 1.03% 
 Student Health Center 0 0.00% 
 Student Organizations 8 8.25% 
 Student Policies 10 10.31% 
 Student Publications 0 0.00% 
 Tuition and Fees 1 1.03% 
    
 Total 97 100.00% 
 
 Despite a total of 93 articles, the majority of secondary topic business affairs 

articles fall into two categories:  budget and tuition and fees.  Forty-seven items 

comprise secondary topic budget, with proportional coverage of 50.53%.  Next, 41 
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articles can be classified as tuition and fees with proportional coverage of 44.07%.  The 

remaining 6 categories represent secondary topics with 1 or less entries.  Federal loans, 

fiscal affairs, scholarships, school vouchers, and student loans each contain one item 

and have proportional coverage of 1.08%.  Compliance is not mentioned in the Los 

Angeles Times.  Table 18 contains the data for business affairs. 

Table 18 

Los Angeles Times Secondary Topics for Business Affairs 

Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Business Affairs (11.07%)    
 Budget 47 50.53% 
 Compliance 0 0.00% 
 Federal Loans 1 1.08% 
 Fiscal Affairs 1 1.08% 
 Scholarships 1 1.08% 
 School Vouchers 1 1.08% 
 Student Loans 1 1.08% 
 Tuition and Fees 41 44.07% 
    
 Total 93 100.00% 
 
 The fourth primary topic, students, contains 89 articles.  Stratification seems less 

pronounced than the previous primary topics with three secondary topics with 

proportional coverage greater than 20%.  Characteristics, behavior, and attitudes 

comprise 71.91% of student totals.  The largest category, characteristics, pertains to 23 

articles with proportional coverage of 25.84%.  Next, behavior contains 21 items with 

23.60% proportional coverage.  Lastly, attitudes incorporates 20 entries with 

proportional coverage of 22.47%.   

 Secondary topic minority makes a decent showing with 12 articles and 13.48% 

representation.  Totals plummet after that, however.  Diversity contains 4 mentions with 
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4.50% representation.  Effects of college on, learning, and transfer each garner only 

entries and proportional coverage of 2.25%.  Graduation, mentoring, and non-traditional 

2 each receive 1 item, creating proportional coverage of 1.12%.  For the Los Angeles 

Times, secondary topics admissions, enrollment, gender, recruitment, remediation, 

scholarships, and social life are not mentioned.  Table 19 contains data for secondary 

topic Students. 

Table 19 

Los Angeles Times Secondary Topics for Students 

Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Students (10.60%)    
 Admission 0 0.00% 
 Attitudes 20 22.47% 
 Behavior 21 23.60% 
 Characteristics 23 25.84% 
 Diversity 4 4.50% 
 Effects of College On 2 2.25% 
 Enrollment 0 0.00% 
 Gender 0 0.00% 
 Graduation 1 1.12% 
 Learning 2 2.25% 
 Mentoring 1 1.12% 
 Minority 12 13.48% 
 Non-traditional 1 1.12% 
 Recruitment 0 0.00% 
 Remediation 0 0.00% 
 Scholarships 0 0.00% 
 Social Life 0 0.00% 
 Transfer 2 2.25% 
    
 Total 89 100.00% 
 
 Data for the remaining Los Angeles Times secondary topics can be found in 

Appendix B.   
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Florida:  Miami Herald 

 For the sample years 2001-2005, the Miami Herald, from bell-wether state 

Florida, contains the largest sample in this study with 1880 entries.  Of the twenty 

primary topics, again only 4 topics represent more than 10% of the totals.  Together, 

these four topics contain 51.98% of primary topic totals.  Students is the largest primary 

topic with 304 items and proportional coverage of 16.17%.  Next, student finance 

encompasses 256 articles and 13.62% representation.  Student affairs follows with 215 

entries and 11.44% proportional coverage.  Finally, administration contains 202 items 

and 10.75% representation.  Table 20 illustrates figures for Miami Herald primary topics. 

Five additional primary topics represent between 5 and 9.99% of Miami Herald 

totals:  Academic affairs with 154 items and 8.19% proportional coverage; faculty with 

129 articles and 6.86% representation; institution with 124 items and 6.60% proportional 

coverage; legal with 105 articles and 5.59% representation; and business affairs with 99 

mentions and 5.23% proportional coverage. 

 The remaining 11 primary topics represent 15.55% of primary topic totals.  In 

descending order, the primary topics are:  Presidential; development; alumni; graduate 

studies and international education; technology; research; student affairs; policy issues; 

communication; and proprietary institution. 

While primary topics for the Miami Herald reveal less stratification than the 

overall sample, examination of secondary Miami Herald topics indicates a return to the 

disparity found in the overall sample and the Los Angeles Times secondary topics.  The 

largest primary topic, students, contains 304 entries with proportional coverage of 

16.17%.  Students includes 18 secondary topics.  The top four secondary categories 
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represent 80.60% of the total for students.  The largest category, behavior, pertains to 

107 articles with proportional coverage of 35.20%.  Three additional secondary topics 

are greater than 10%:  Graduation, attitudes and characteristics.  Graduation contains 

54 items with proportional coverage of 17.76%.  Both attitudes and characteristics 

include 42 articles with proportional coverage of 13.82%.  Table 21 reflects data for 

secondary topics for students. 

Table 20 

Miami Herald Primary Topics 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
The remaining 14 secondary topics represent only 19.4% of the total for 

students.  The largest remaining category is minority with 21 entries and proportional 

Primary Topic:  Miami Herald Frequency 
Distribution 

Proportional 
Coverage 

   
Academic Affairs 154 8.19% 
Administration 202 10.75% 
Alumni 33 1.76% 
Business Affairs 99 5.23% 
Communication 1 0.05% 
Development 48 2.55% 
Faculty 129 6.86% 
Graduate Studies 27 1.45% 
Institution 124 6.60% 
International Education 27 1.45% 
Legal 105 5.59% 
Policy Issues 2 0.11% 
Presidential 85 4.52% 
Proprietary Institution 0 0.00% 
Public Affairs 20 1.06% 
Research 23 1.22% 
Student Affairs 215 11.44% 
Student Finance 256 13.62% 
Students 304 16.17% 
Technology 26 1.38% 
   
Total 1880 100.00% 
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coverage of 6.91%.  In descending order, the remaining secondary topics are 

recruitment; mentoring; diversity; effects of college on and non-traditional; admissions, 

learning, and remediation; and gender, scholarships and social life. Two secondary 

topics enrollment and transfer contain no entries for primary topic Students in the Miami 

Herald. 

 The second largest primary topic for the Miami Herald, student finance, contains 

256 articles.  Here, stratification returns.  The largest category, scholarships, contains 

165 articles with proportional representation of 64.45%.  Two other categories contain 

smaller numbers.  Financial aid includes 42 items and proportional coverage of 16.41%; 

Savings plans encompasses 41 entries and proportional coverage of 16.02%.  These 

three secondary topics reflect 96.88% of the totals for student finance. 

The remaining 7 topics represent 3.12% of secondary topic totals for student 

finance.  Grants, loan payments, and Pell grants as well as loan defaults and tax credits 

represent the additional topics in descending order.  Neither funding nor qualifications 

contain any entries for the Miami Herald portion of the sample.  Table 22 contains the 

data for student finance. 

The next primary category, student affairs, continues to reflect the obvious 

emphasis on students within the Miami Herald.  Student affairs is comprised of 215 

articles, representing 11.44% of primary totals.  Again, distinct stratification occurs for 

secondary topics.  Of the 21 secondary topics, student organizations receives the 

largest share, with 104 articles and proportional coverage of 48.37%.  A second 

secondary topic follows a distant second, residential life.  Residential life contains 43 



 122 

items and has proportional coverage of 20.00%.  These two categories represent 

68.37% of the totals for student affairs. 

Table 21 

Miami Herald Secondary Topics for Students 

Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Students (16.17%)    
 Admissions 2 0.66% 
 Attitudes 42 13.82% 
 Behavior 107 35.20% 
 Characteristics 42 13.82% 
 Diversity 6 1.97% 
 Effects of College On 4 1.31% 
 Enrollment 0 0.00% 
 Gender 1 0.33% 
 Graduation 54 17.76% 
 Learning 2 0.66% 
 Mentoring 7 2.30% 
 Minority 21 6.91% 
 Non-traditional 4 1.31% 
 Recruitment 8 2.63% 
 Remediation 2 0.66% 
 Scholarships 1 0.33% 
 Social Life 1 0.33% 
 Transfer 0 0.00% 
    
 Total 304 100.00% 
 

Social life, with 16 articles and 7.44% coverage, recruitment, with 14 articles and 

6.5% coverage, and Greek life, with 10 entries and 4.64% coverage, contain an 

additional 18.58% of the total for student affairs.  The remaining 16 categories include 

13.05% of the total sample for the Miami Herald.  In descending order, the topics are 

student government; student policies; graduation; admissions; behavior, counseling 

services, disability services, learning centers, mentoring, minority, remediation, student  
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health center, and student publications.  Athletics, diversity, and tuition and fees contain 

no entries for the sample.   

Table 22 

Miami Herald Secondary Topics for Student Finance 

 Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Finance 
(13.62%) 

   

 Financial Aid 42 16.41% 
 Funding 0 0.00% 
 Grants 2 0.78% 
 Loan Default 1 0.39% 
 Loan Payment 2 0.78% 
 Pell Grant 2 0.78% 
 Qualifications 0 0.00% 
 Savings Plans 41 16.02% 
 Scholarships 165 64.45% 
 Tax Credits 1 0.39% 
    
 Total 256 100.00% 

 

The next primary topic, administration, totals 202 items with proportional coverage of 

10.75%.  Stratification in the sample seems less extreme than in the previous example, 

but once again, the majority of items fall into a few secondary topics.  Admission 

standards remains the largest secondary category with 95 articles and proportional 

coverage of 47.03%.  Again, admissions standards for primary topic administration can 

be defined as affirmative action, or the use of race or ethnicity in admissions standards 

for undergraduate or graduate students.  Campus facilities receives 61 items and 

proportional representation of 30.20%.  Athletics follows with 21 entries and 10.40% 

proportional coverage.  These top three secondary topics represent 87.63% of the totals 
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for primary topic administration.  Table 24 contains the information for secondary topic 

administration.  Table 23 illustrates data for student affairs. 

Table 23 

Miami Herald Secondary Topics for Student Affairs 

Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Affairs (11.44%)    
 Admissions 2 0.92% 
 Athletics 0 0.00% 
 Behavior 1 0.47% 
 Counseling Services 1 0.47% 
 Disability Services 1 0.47% 
 Diversity 0 0.00% 
 Graduation 4 1.85% 
 Greek Life 10 4.64% 
 Learning Centers 1 0.47% 
 Mentoring 1 0.47% 
 Minority 1 0.47% 
 Recruitment 14 6.50% 
 Remediation 1 0.47% 
 Residential Life 43 20.00% 
 Social Life 16 7.44% 
 Student Government 7 3.26% 
 Student Health Center 1 0.47% 
 Student Organizations 104 48.37% 
 Student Policies 6 2.79% 
 Student Publications 1 0.47% 
 Tuition and Fees 0 0.00% 
    
 Total 215 100.00% 
 

Continued examination of the data reveals secondary topic departments with 10 

entries and 4.95% proportional representation.  The remaining seven categories, in 

descending order, are enrollment management and transfer agreement; curriculum, 

emergency procedures, and recruitment; and campus security and policies. 
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 The additional data for all Miami Herald Secondary Topics can be found in 

Appendix C. 

Table 24 

Miami Herald Secondary Topics for Administration 

Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Administration (10.75%)    
 Admission Standards 95 47.03% 
 Athletics 21 10.40% 
 Campus Facilities 61 30.20% 
 Campus Security 0 0.00% 
 Curriculum 1 0.50% 
 Department 10 4.95% 
 Emergency 

Procedures 
1 0.50% 

 Enrollment 
Management 

6 2.96% 

 Recruitment 1 0.50% 
 Policies 0 0.00% 
 Transfer Agreement 6 2.96% 
    
 Total 202 100.00% 
 .   

Colorado:  The Denver Post 

 The sample for the Denver Post contains 1501 entries and includes 20 primary 

topics.  The largest primary topic totals belong to students.  Primary topic students 

incorporates 198 items with proportional coverage of 13.19%.  Next, business affairs 

encompasses 192 entries and has proportional representation of 12.79%.  Faculty 

follows next in primary categories and pertains to 182 articles and proportional coverage 

of 12.14%.  The fourth primary topic, administration, is comprised of 176 postings and 

represents 11.73% coverage.  Together, these top four primary categories 49.85% of 
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the total sample for the Denver Post.  Table 25 illustrates the data for Denver Post 

primary topics. 

 An additional 6 primary topics represent between 5 and 9.99% of sample totals 

for the Denver Post.  Institution and student affairs both include 130 entries and have 

proportional coverage of 8.66%.  Next, presidential pertains to 115 items with 

representation of 7.66%.  Legal follows with 97 articles and 6.46% proportional  

coverage.  Academic affairs contains 89 listings and has proportional representation 

 Table 25 

Denver Post Primary Topics 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Primary Topic:  Denver Post Frequency Distribution Proportional Coverage 
   
Academic Affairs 89 5.93% 
Administration 176 11.73% 
Alumni 5 0.33% 
Business Affairs 192 12.79% 
Communication 0 0.00% 
Development 29 1.93% 
Faculty 182 12.14% 
Graduate Studies 15 1.00% 
Institution 130 8.66% 
International Education 14 0.93% 
Legal 97 6.46% 
Policy Issues 0 0.00% 
Presidential 115 7.66% 
Proprietary Institution 0 0.00% 
Public Affairs 6 0.40% 
Research 23 1.53% 
Student Affairs 130 8.66% 
Student Finance 85 5.66% 
Students 198 13.19% 
Technology 15 1.00% 
   
Total 1501 100.00% 
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of 5.93%.  Finally, student finance, with 85 items, indicates proportional coverage of 

5.66%. 

 The remaining 10 primary topics represent less than 8% of the total primary 

topics found in the Denver Post sample, 7.12%.  In descending order, they are 

development; research; graduate studies and technology; international education; public 

affairs; and alumni.  Communication, policy issues, and proprietary institution are not 

mentioned in the Denver Post Sample.   

 Primary topic students contains 198 total entries for the Denver Post and 

represents 13.19% of the total for the Colorado sample.  Once again, distinct 

stratification occurs.  By far the largest secondary topic within students is behavior.  

Secondary topic behavior has 102 items with proportional coverage of 51.52%.  Four 

other categories are greater than 5%, however.  Attitudes covers the next largest 

percentage with proportional coverage of 13.64% and 27 articles.  The category 

minority contains 19 entries with proportional representation of 9.60%.  Next, 

graduation, with its 15 entries covers 7.57% of secondary totals while characteristics 

discusses 13 items with 6.56% proportional coverage.  These five topics represent 

88.89% of secondary topic totals for the Colorado sample.   

 The remaining 13 secondary topics each represent less than 5% of totals for 

primary topic students.  In descending order the secondary categories are recruitment; 

effects of college on; diversity; and enrollment, gender, mentoring, and social life.  

Admissions, learning, non-traditional, remediation, scholarships, and Transfer each 

contain zero entries for the Denver Post sample.  Table 26 refers to the data for 

secondary topic students. 
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 Business affairs represents the next largest secondary topic.  Business affairs 

contains 192 items or 12.79% of the total for the entire Colorado sample.  Business 

affairs consists of 8 secondary topics.  Stratification is severe within business affairs.  

Again, both tuition and fees and budget remain the largest secondary topics for 

business affairs.  In fact, these two categories contain all but one entry for the entire 

secondary topic.  Tuition and fees consists of 100 entries and proportional coverage of 

52.08%. Budget has 91 items and has proportional coverage of 47.40%.  Only 

secondary topic compliance has an additional single entry and a proportional 

representation of 0.52%.   

Table 26 

Denver Post Secondary Topics for Students 

Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Students (13.19%)    
 Admissions 0 0.00% 
 Attitudes 27 13.64% 
 Behavior 102 51.52% 
 Characteristics 13 6.56% 
 Diversity 4 2.02% 
 Effects of College On 5 2.51% 
 Enrollment 1 0.51% 
 Gender 1 0.51%. 
 Graduation 15 7.58% 
 Learning 0 0.00% 
 Mentoring 1 0.51% 
 Minority 19 9.60% 
 Non-traditional 0 0.00% 
 Recruitment 9 4.53% 
 Remediation 0 0.00% 
 Scholarships 0 0.00% 
 Social Life 1 0.51% 
 Transfer 0 0.00% 
    
 Total 198 100.00% 
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 The remaining 5 topic contain no entries for the business affairs category:  

Federal loans, fiscal affairs, scholarships, school vouchers, and student loans.  Table 27 

illustrates the data for business affairs.  Secondary topic faculty makes its only 

appearance in the top four rankings for individual states in the Colorado sample.  

Faculty consists of 182 newsprint articles with proportional coverage of 12.14%.  Again, 

stratification occurs for the 25 secondary topics, but with less severity than the previous 

category.  The largest secondary topic in for faculty is academic freedom.  Academic 

freedom registers 59 items with 32.42% proportional representation.  Next, five 

additional topics remain greater than 10% representation:  Characteristics, associations 

and tenure, promotion, and retirement.  Characteristics pertains to 15 listings and has 

Table 27 

Denver Post Secondary Topics for Business Affairs 

Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Business Affairs (12.79%)     
 Budget 91 47.40% 
 Compliance 1 0.52% 
 Federal Loans 0 0.00% 
 Fiscal Affairs 0 0.00% 
 Scholarships 0 0.00% 
 School Vouchers 0 0.00% 
 Student Loans 0 0.00% 
 Tuition and Fees 100 52.08% 
    
 Total 192 100.00% 
 

proportional coverage of 8.24%. Associations and tenure both consist of 13 articles and 

have representation of 7.14%.  Promotion, with its 12 items, contains 6.58% of the 

secondary topic totals while retirement closes the top six categories with 11 mentions 

and proportional coverage of 6.04%.  Together, these six secondary topics represent 
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nearly 70% of totals for faculty, 67.56%.  Table 28 represents findings for secondary 

topic faculty. 

 Of the remaining 19 topics, 11 categories include 2 or fewer entries apiece.  In 

descending order, the topics are salary and benefits; recruitment; teaching; awards, 

diversity, and termination; attitudes and qualification; mentoring, minority, and 

professional development; and evaluation and assessment, gender, and research.  Five 

secondary topics contain 0 items for the Denver Post sample:  Adjunct instructors, 

employment conditions, leadership, publications, and unions. 

The last secondary topic to be discussed, administration, includes 176 articles 

and has proportional coverage of 11.73% of the Colorado sample.  Of the 11 possible 

secondary topics, only 5 contain entries for this query.  Athletics remains the largest 

category for administration, with 67 articles and proportional representation of 38.07%.  

Admission standards, referring once again to affirmative action, totals 58 entries and 

proportional coverage of 32.95%.  Campus facilities and enrollment management 

remain close in totals with campus facilities topping the two with 26 entries and 14.77% 

of the total for the secondary topic.  Enrollment management contains 24 entries and 

maintains a proportional representation of 13.64%.  Only 1 additional category contains 

any items for administration:  Campus security.  Campus security has only 1 entry and 

represents 0.56% of the total for the secondary topic.  Curriculum, departments, 

emergency procedures, recruitment, policies, and transfer agreement each contain 0 

entries for the secondary topic.  Table 29 illustrates the findings for administration. 
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Table 28 

Denver Post Secondary Topics for Faculty 

Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Faculty (12.14%)    
 Academic Freedom 59 32.42% 
 Adjunct Instructors 0 0.00% 
 Associations 13 7.14% 
 Attitudes 4 2.20% 
 Awards 5 2.75% 
 Characteristics 15 8.24% 
 Diversity 5 2.75% 
 Employment Conditions 0 0.00% 
 Evaluation and 

Assessment 
1 0.55% 

 Gender 1 0.55% 
 Leadership 0 0.00% 
 Mentoring 2 1.10% 
 Minority 2 1.10% 
 Professional 

Development 
2 1.10% 

 Promotion 12 6.58% 
 Publications 0 0.00% 
 Qualification 4 2.20% 
 Recruitment 9 4.95% 
 Research 1 0.55% 
 Retirement 11 6.04% 
 Salary and Benefits 10 5.49% 
 Teaching 8 4.40% 
 Tenure 13 7.14% 
 Termination 5 2.75% 
 Unions 0 0.00% 
    
 Total 182 100.00% 
 

Additional tables for Denver Post secondary Topics can be found in Appendix D. 
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Table 29 

Denver Post Secondary Topics for Administration 

Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Administration (11.73%)    
 Admission Standards 58 32.95% 
 Athletics 67 38.07% 
 Campus Facilities 26 14.77% 
 Campus Security 1 0.57% 
 Curriculum 0 0.00% 
 Department 0 0.00% 
 Emergency 

Procedures 
0 0.00% 

 Enrollment 
Management 

24 13.64% 

 Recruitment 0 0.00% 
 Policies 0 0.00% 
 Transfer Agreement 0 0.00% 
    
 Total 176 100.00% 
 

Public and Private Governance 

 The entire sample for this study includes data collected from three bell-wether 

states as identified by John Naisbitt (1982, 1990, 1992, 1996, 2005).  For the three 

states, California, Florida, and Colorado, the sample size totals 4265 entries.  For the 

coding of institution governance, three choices are possible:  Public, private, or not 

applicable (n/a).  Institutions which receive the classification public are defined as 

institutions of higher learning which depend upon public means, usually state or federal 

government, to fund educational and institution goals, missions, and functions.  In 

opposition, a private university can be defined as an institution of higher education 

which operates without the significant financial assistance and funding and outside 

influence and control of a public means, or government entity. The label not applicable 
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designates a lack of information necessary to classify a sample article as public or 

private.  If no clear indication of governance is made, the label not applicable has been 

automatically assigned.   

 Data for the entire bell-wether sample shows a predominance of public 

governance in higher education reporting.  Public governance contains 2427 articles, 

with proportional coverage of 56.91%.  Private institutions comprise 645 items with 

proportional coverage of 15.12%.  Those articles that do not clearly identify governance, 

thus considered not applicable, total 1193, with proportional representation of 27.92%.  

Table 30 includes data for governance. 

Table 30 

Distribution for Governance 

Governance Frequency Distribution Proportional Coverage 
   
Public 2427 56.91% 
Private 645 15.12% 
Not Applicable 1193 27.97% 
   
Total 4265 100.00% 
 

 Each state within the sample reveals the same ranking for governance:  Public, 

not applicable, and private.  For the state of California, public governance includes 450 

articles with proportional coverage of 53.57%.  Next, 264 items pertain to not applicable 

and have proportional representation of 31.43%.  The smallest governance category for 

the Los Angeles Times points to private governance with 126 listings and a 15.00% 

proportional representation.  Table 31 indicates the data for California governance. 
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Table 31 

Distribution for Los Angeles Times Governance 

Governance 
Los Angeles 
Times 

Frequency Distribution Proportional Coverage 

   
Public 450 53.57% 
Private 126 15.00% 
Not Applicable 264 31.43% 
   
Total 840 100.00% 
 

 Florida reveals the same ranking for governance:  Public, not applicable, and 

private.  In the Miami Herald, public governance includes 903 articles with proportional 

coverage of 48.03%.  Next, 550 items pertain to not applicable and have proportional 

representation of 29.26%.  The smallest governance category for the Florida sample 

points to private governance with 427 listings and a 22.71% proportional representation.  

Table 32 indicates the data for Florida governance. 

Table 32 

Distribution for Miami Herald Governance 

Governance: 
Miami Herald 

Frequency Distribution Proportional Coverage 

   
Public 903 48.03% 
Private 427 22.71% 
Not Applicable 550 29.26% 
   
Total  100.00% 
 

 The Denver Post continues the rankings found in the other two bell-wether 

states. However, the Colorado sample seems to be more stratified than the previous 

two samples. Articles identify public governance 1046 times, with 69.69% proportional 
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coverage. Next, not applicable receives 375 entries and has proportional representation 

of 24.98%.  Lastly, private governance contains only 80 items and a proportional 

coverage of a mere 5.33%.  Table 33 identifies data for Colorado governance. 

Table 33 

Distribution for Denver Post Governance 

Governance: 
Denver Post 

Frequency Distribution Proportional Coverage 

   
Public 1046 69.69% 
Private 80 5.33% 
Not Applicable 375 24.98% 
   
Total 1501 100.00% 

 

Proprietary and/or For-Profit Institutions 

 The most stratified data of the study can be found in the proprietary category.  

The entire higher education sample contains 4265 entries.  Direct keyword searches of 

all newsprint archives for both proprietary and for profit institutions of higher education 

return only 18 instances of proprietary institution designation.  This figure creates 

proportional coverage of 0.42%.  Florida leads the bell-wether states with 9 articles 

discussing proprietary Institutions and including 50.00% of the total proprietary articles.  

California follows with 5 articles and 27.78% proportional representation.  Lastly, 

Colorado mentions proprietary institutions 4 times, with proportional coverage of 

22.22%.  Table 34 covers information for proprietary institutions. 
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Table 34 

Distribution for Proprietary Institution 

Proprietary or 
For-Profit Institutions 

Frequency Distribution Proportional Coverage 

   
California  
Los Angeles Times 

5 27.78% 

Florida 
Miami Herald 

9 50.00% 

Colorado  
Denver Post 

4 22.22% 

   
Total 18 100.00% 

 

Institution Type 

 Institution type contains 4265 entries for the entire study sample.  Classification 

possibilities include 2-year, 4-year, or not applicable.  2-year institutions refer to 

community colleges and junior colleges which offer only the Associates degree or 

certificate program.  4-year institutions are institutions, colleges, or universities 

designated as institutions which offer associate degrees, baccalaureate degrees, and/or 

masters and doctorate degrees.  The label “not applicable” designates a lack of 

information necessary to classify a sample article as 2-year or 4-year.  If no clear 

indication of institution type is made, the label “not applicable” has been automatically 

assigned.  For the overall sample, 4-year institutions dominate, with 2524 articles and 

59.18% proportional coverage.  Next, the not applicable topic includes 1206 entries and 

represents 28.28% proportional coverage.  Finally, 2-year institutions refer to 535 

articles and 12.54% proportional coverage.  Table 35 represents data for institution 

type. 
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Table 35 

Distribution for Institution Type 

Institution Type Frequency Distribution Proportional Coverage 
   
2-Year 535 12.54% 
4-Year 2524 59.18% 
Not Applicable 1206 28.28% 
   
Total 4265 100.00% 
 

 With 840 articles, California features 4-year institutions more often than other 

institution types.  4-year institutions are mentioned 500 times with proportional coverage 

of 59.82%.  2-year institutions garner only 66 articles and 7.86% proportional coverage.  

Not applicable is assigned 274 items, reflecting 32.62% proportional representation.  

Table 36 includes institution type data for the Los Angeles Times.   

Table 36 

Distribution for Los Angeles Times Institution Type 

Institution Type: 
California 

Frequency Distribution Proportional Coverage 

   
2-Year 66 7.86% 
4-Year 500 59.52% 
Not Applicable 274 32.62% 
   
Total 840 100.00% 
 

 While Florida continues the dominance of 4-year institution types, stratification 

seems less severe for the Miami Herald.  With a total of 1880 entries, Florida reporting 

favors the 4-year institution.  4-year institutions lead the category with 912 articles and 

48.51% proportional coverage.  2-year institutions follow with 416 entries and 
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proportional representation of 22.13%.  Not applicable articles total 552 and 29.36% 

proportional coverage.  Table 37 represents institution type figures for the Miami Herald. 

Table 37 

Distribution for Miami Herald Institution Type 

Institution Type: 
Florida 

Frequency Distribution Proportional Coverage 

   
2-Year 416 22.13% 
4-Year 912 48.51% 
Not Applicable 552 29.36% 
   
Total 1880 100.00% 
 

 Colorado displays the most obvious distinction between 2-year and 4-year 

institutions in its 1501 article sample.  Newsprint media mention 4-year Institutions 1081 

times, with proportional coverage of 72.02%.  2-year institutions find attention only 42 

times, with meager proportional coverage of 2.80%. Not applicable is assigned 378 

times to complete proportional representation of 25.18%.  Table 38 illustrates institution 

type findings for the Denver Post. 

Table 38 

Distribution for Denver Post Institution Type 

 Institution 
Type: 
Colorado 

Frequency Distribution Proportional Coverage 

   
2-Year 42 2.80% 
4-Year 1081 72.02% 
Not Applicable 378 25.18% 
   
Total 1501 100.00% 
 

 



 139 

Higher Education Trends 

 Of all topics recorded for the five year period, only one registers a consistent 

increase per year. Development: corporate partnerships records a consistent increase 

in totals for the designated sample period.  No topics record a consistent decrease over 

the five year period.  However, while the final year, 2005, does reflect an increase, the 

increase remains less than the designated 10% per year increase.  For years 2001-

2004, totals for corporate partnerships increase by at least 10% per year.  For 2004-

2005, the increase reflects less than a 1% increase for the year.  However, totals did 

indeed increase all five years.  Moreover, small total word count indicates that while a 

trend may be indicated, it remains a week trend at best.  Table 39 illustrates the data for 

development: corporate partnerships. 

Table 39 

Development: Corporate Partnerships 

Primary 
Topic 
 

Secondary 
Topic 

2001  
Word 
Count 

2002 
Word 
Count 

2003 
Word  
Count 

2004 
Word 
Count 

2005 
Word 
Count 

Total  
Word  
Count 

        
Development Corporate 

Partnerships 
722 881 1106 1421 1434 5564 

 
 
 Of the remaining 213 possible topics, only 10 meet the requirements for a higher 

education reporting trend.  Five additional topics, alumni: awards, business affairs:  

tuition and fees, student affairs: student organizations, student finance: financial aid,  

students: characteristics,  record changes of only one direction over the five year period, 

but they do not register increases or decreases of at least 10% per year.    
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 Table 40 reflects the data for higher education trends.  Based upon this study’s 

operational definition for a trend, the strongest trend as indicated by the sample data 

becomes academic affairs:  curriculum.  Emphasis on course content, course design, 

and course implementation receives the greatest attention from newsprint sources for 

the five year period 2001-1005.  Academic affairs: curriculum has a total word count of 

77089.  Topics concerning curriculum fall to their lowest levels in 2003 with 9837, but 

they increase sharply in 2004 and 2005, with 12493 and 16018 respectively. The 

second trend, legal: student issues, has a total word count of 73144, yet it peaks in the 

year 2003, as opposed to academic affairs: curriculum.  Hitting a high total of 22862 in 

2003, totals for legal: student issues are at their lowest at the beginning of the sample 

period with 7615 in 2001.  Legal: student issues refers to any violation of state or local 

law, or lawsuits filed on behalf of a student or university in regards to behavior or 

situations associated with the institution of higher learning.   

 The third trend indicated by data, presidential: leadership, records a total word 

count of 60730 and concerns the leadership style, public persona, and influence a 

university president has on his or her institution.  Despite a low total of 6107 in 2002, 

presidential: leadership media attention has increased steadily over a four year period, 

ending with a 60.18% increase between the years of 2004 and 2005 for a final year total 

of 21466.  The fourth trend, faculty: academic freedom, also posts a 2005 surge in word 

count totals.  Obviously, academic freedom refers to the protection of academic ideas 

and content for faculty members from outside censure or control.  Originally comprised 

to protect progressive instruction in the sciences, academic freedom has been a 

cornerstone of higher education faculty.  With a strong finish of 36,132 in 2005, 
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academic freedom also posts a low in 2002 of a mere 3101 words.  In fact, word count 

totals hover between three and five thousand, approximately, before skyrocketing in 

2005.  Faculty: academic freedom contains an overall word count of 573332 for the 

designated sample period. 

 Trend 5, student finance: savings plans, refers to various tax free savings plans 

that individuals or families can begin in order to save money for higher education tuition.  

Student finance: savings plans posts a total word count of 44895, hitting a peak in 2004 

with 10786.  However, numbers decline radically between 2004 and 2005, ending the 

sample period with a 47.13% decline of 5860 for 2005.  Student affairs: Greek life 

illustrates the sixth trend.  With a total word count of 30171, student affairs: Greek life 

refers to any Greek fraternity or sorority and its policies, its students, its activities, or its 

contributions/influence on an institution of higher learning.  The topic does not include 

any criminal or legal issues that pertain to fraternities or sororities.  Those issues are 

coded as legal primary topics.  Student affairs:  Greek life hits a low point in 2002, with a 

mere 768 entries.  However, totals for the end of the sample period, in 2004 and 2005, 

show sharp increases and renewed interest in Greek life with totals of 19834 and 12215 

respectively. 

 Trend 7, faculty: promotion, contains a total word count of 25348 for the sample 

period.  Faculty: promotion refers to the career advancement of faculty members inside 

an institution of higher learning.  Faculty: promotion does not refer to tenure reward 

systems; instead it is concerned with promotion in rank within faculty assignments as 

well as promotion to administration and advancement for those same administrators.  

Faculty: promotion reaches a low point in 2003, with a total of 2620.  However, the topic 
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begins and ends the sample period with much higher totals of 7538 in 2001 and 7284 in 

2005.  Technology: online instruction comprises the eighth trend.  Technology: online 

instruction includes articles on the creation, design and implementation of online 

curriculum.  Moreover, the category also includes information on the instructional 

medium, the popularity, and the logistics of online instruction.  Opening with a strong 

total of 11736 in 2001, totals decline sharply to a low of 1825 in 2003.  However, totals 

do increase at the end of the sample, with 5860 in 2005, but they remain well below the 

starting point of 2001. 

 Trend 9, faculty: recruitment, reflects a total word count of 16952.  Faculty: 

recruitment refers to the active recruitment of faculty for a given position or for a specific 

university or college.  Articles included in this category discuss the typical and atypical 

characteristics and requirements for a given position, or a university in general, as a job 

search is conducted.  Articles found in faculty: recruitment discuss the recruitment 

process only.  Those items which discuss targeted ethnicity and gender specifications 

are found in those respective primary and secondary topics.  Faculty: recruitment has a 

high of 5021 in 2003, with smaller totals in both 2001 and 2005.  The final trend as 

indicated by the data for this study is presidential: characteristics.  With a total word 

count of 14435, presidential: characteristics reflects a much weaker trend than the initial 

trend of academic affairs: curriculum with its total of 77089.  However, despite the 

smaller numbers, the data for presidential: characteristics indicate a trend.  The 

category refers to the qualities and commonalities that bind university and college 

presidents together.  Moreover, the topic includes both positive and negative 

characteristics for higher education leaders.  With low points in both 2001 and 2005, 
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503 and 565 respectively, presidential: characteristics posts a high point of 7184 in 

2002. 

Table 40 

Higher Education Trends 

Primary 
Topic 
 

Secondary 
Topic 

2001  
Word 
Count 

2002 
Word 
Count 

2003 
Word  
Count 

2004 
Word 
Count 

2005 
Word 
Count 

Total 
Word 
Count 

        
Academic 
Affairs 

Curriculum 22847 15894 9837 12493 16018 77089 

Legal  Student Issues 7615 20102 22862 12418 10147 73144 
Presidential Leadership 8895 6107 11344 12918 21466 60730 
Faculty Academic 

Freedom 
5319 3101 5259 7521 36132 57332 

Student 
Finance 

Savings Plans 5333 7205 9401 10786 5083 44895 

Student 
Affairs 

Greek Life 3742 768 2612 10834 12215 30171 

Faculty Promotion 7538 4701 2620 3205 7284 25348 
Technology Online 

Instruction 
11736 3002 1825 2685 5860 25108 

Faculty Recruitment 1708 3918 5021 3786 2519 16952 
Presidential Characteristics 503 7184 5327 856 565 14435 
 
 
 This study includes 214 possible topics for the sample period of 2001-2005.  

Total word count for all three bell-wether sources for the sample period totals 3,036,801.  

Totals for each individual year can be found in Table 41.  The year 2004 posts the 

largest total, with 677413.  2005 reflects a slight decline to 665130.  2002 contains the 

smallest totals with 504888.  Additional word count totals and word count totals for each 

individual primary topic can be found in Appendix E. 
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Table 41 

Annual Total Word Count 

 2001 2002 2003 2004 2005 Total 
Word Count 599380 504888 589990 677413 665130 3063801 
 

 

 

 

 

 

 



 145 

CHAPTER 5 

DISCUSSION 

Megatrends in Higher Education 

 This study reveals eight strong megatrends for higher education, each with word 

count totals greater than 20000.  The larger the word count, the stronger the trend is 

considered to be.  Through analysis of newsprint media in bell-wether states, this study 

examines potential directions for the future of higher education.  Just as John Naisbitt 

creates catch phrases for his megatrends in his original and subsequent works (1982, 

1990, 1992, 1996, 2005), this study creates directional labels which identify not only the 

topic but momentum of the identified trend.  The data for this study identifies academic 

affairs: curriculum as the strongest trend in higher education.  Academic affairs:  

curriculum, or from the ivory tower to the public domain, identifies a shift in public 

perception of higher education curriculum.  In the past, professors and departments 

within higher education are readily described as an ivory tower, above reproach and 

question.  The ivory tower is sacred and brilliant; it imparts knowledge; it is not to be 

questioned.  Course content and curriculum are determined by the individual college, 

department, or instructor. Public trust assumes that the content and its presentation 

remain at the highest quality.  However, the contemporary public is no longer willing to 

sit idly by with little input in college curriculum.  Today, the trend toward public 

awareness and involvement in college curriculum corresponds to a growing era of 

accountability in both public K-12 education and college education as well.   

 Today, an educated public demands accountability for the content of college 

courses and the manner in which that information is presented.  For a generation raised 
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with explicit mastery standards such as the Texas Assessment of Knowledge and Skills 

(TAKS) test in the state of Texas, or the federally mandated No Child Left Behind 

program, it becomes unthinkable that college curriculum does not maintain 

accountability to the general public which provides much of its funding.  Therefore, 

higher education is moving from the untouchable ivory tower to the public domain.   

 Accreditation agencies such as the Southern Association of College and Schools 

(SACS), which monitors the higher education academic standards of the southern 

portion of the United States, have taken notice of the call for accountability.  The result 

has been increased scrutiny of exactly what content is taught and how it is taught. 

Moreover, tangible proof of such pedagogy has become a standard requirement for 

virtually every course taught at the college level.  The same focus on accountability can 

be seen in the practices of course evaluation and planning from an administrative 

standpoint.  Individual Effectiveness Plans (IEPs) generated by individual departments, 

divisions, and even entire colleges directly address college curriculum and its 

effectiveness.  No longer can the wizened professor work behind closed doors.  He or 

she must throw open the doors and welcome public scrutiny of his/her methodology and 

content in order to survive into the future.  Moreover, the implication is that he or she 

must be able to provide tangible proof in measurable student outcomes of classroom 

content mastery in measurable student outcomes.  The ivory tower has tarnished; the 

word or motivation of the professor is no longer enough validation for critics.  Certainly 

with consistent increases in total word count from 2003 to 2005, the trend of ivory tower 

to public domain will gain strength and continue into the future. 
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 The second trend as indicated by the sample data is legal: student issues.  This 

trend, also described as fight or flight, emphasizes a trend of responsive, targeted 

intolerance for misbehavior and potentially criminal conduct from contemporary students 

and then little to no discussion of those issues once the issue has been addressed. 

When legal student issues arise, universities are swift and aggressive in their responses 

as is reflected by surges in popular media coverage.  However, once the behavior has 

been addressed, both university interest and public opinion seems to wane, hence the 

fight or flight moniker.  In the past, much student misbehavior, or even legal issues, has 

been dismissed as students, both male and female, sowing wild oats or exploring their 

first independence.  However, megatrend research for this study indicates that little 

administrative tolerance remains for serious student misbehavior such as violence, the 

threat of violence, or sexual aggression or assault.  Perhaps because of the negative 

impact of 9-11-2001 and the Columbine massacre in Colorado, on April 20, 1999, 

colleges and universities have begun to exhibit a growing trend of no-tolerance for 

violence, aggression, and inappropriate behavior on college campuses when serious or 

threatening behavior occurs.  When serious legal issues occur, instances of prosecution 

on behalf of a university have increased significantly; accordingly, student policy 

manuals have become more specific and more proactive in their emphasis on non-

violent forms of conflict resolution as well (Zusman, 2005, p. 151).  .   

 This trend of fight or flight has been fueled by significant student legal issues in 

bell-wether states.  Colorado in particular has experienced severe problems with 

student behavior, peaking in 2003.  The Air Force Academy has been reeling from a 

sexual assault scandal and consequent administrative cover-up scandal.  The 
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University of Colorado has experienced legal charges from several school sponsored 

organizations as well as a sexual harassment scandal within their athletic program.  Yet, 

after legal proceedings were begun or completed in Colorado in 2003, newsprint 

coverage of student misbehavior declined rapidly.  The implication of the fight or flight 

trend remains that serious student misbehavior, or criminal activity, has no place on the 

contemporary college campus.  Past attempts to hide or hush up public awareness of 

such behavior seem to be a thing of the past.  Universities respond quickly and 

aggressively.  The popular media covers negative student behavior with zeal.  However, 

after the crisis has been addressed, megatrend data indicate that public opinion begins 

to focus on other issues. Total word count for fight or flight peaks in 2003 with the 

scandals in Colorado.  The following two years totally plummet by almost 50% indicating 

a declining trend of aggressive university response.  However, megatrend data also 

imply that such fight or flight response will reemerge with a new instance of serious 

student misbehavior.    

 The third trend indicated by the sample data, presidential: leadership, also seems 

to have ties to a post 9-11 world.  From scholar to public relations agent describes the 

presidential: leadership trend.  Focus on presidential leadership style falls to its lowest 

level in 2002, in the months immediately following the attacks on the World Trade 

Center in New York City.  However, those same totals skyrocket in 2003 as higher 

education becomes the focus of much public concern which focuses upon course 

content and institution effectiveness.  Moreover, as the public responds to the student 

scandals mentioned in the fight or flight megatrend, renewed emphasis is placed on the 

leadership abilities of the college president.  Scholar to public relations agent reaches a 
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high word count total in 2005 implying an upswing in the trend of public scrutiny for 

university presidents.  In the future, the president can no longer be simply a scholar at 

the top of his or her field.  He or she must also be a master of public relations and 

community outreach.  In the call for accountability, the role of reassurance falls to the 

university president who must step outside of the scholarly role and become a public 

celebrity.   

 The megatrend of from scholar to public relations agent will surely continue in the 

future of higher education.  As the unbundling of tuition rates continue to allow college 

costs to increase exponentially and the concept of affirmative action in admission 

standards continues to capture public attention, the data imply that the higher education 

president will face greater scrutiny from public media.  His or her leadership style and 

abilities will encounter more focused critique as the figurehead of the institution.  Much 

like increased scrutiny for higher education faculty, institution presidents will be held 

accountable for university performance.  The role of the president will become 

increasingly public; he/she will be a local celebrity open to solicited and unsolicited 

advice and criticism.  The trend means college presidents will have to assume an 

increasingly public role at even the smallest colleges in order to maintain public trust of 

the entire education process and the institutional quality of the college in particular.  No 

longer can the president focus on internal management; he/she must juggle external, 

celebrity, factors as well.   

 Megatrend 4, faculty: academic freedom, shares many of the cultural influences 

with the previously identified trends.  Faculty: academic freedom, or from academic 

freedom to academic flexibility, reflects growing public distrust of the previously sacred 
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ivory tower.  While tenure and reward systems emphasize protection of academic 

freedom for faculty, public distrust of such protection has generated tremendous media 

attention, peaking in 2005.  After 9/11, coverage of academic freedom to academic 

flexibility fell to a low in 2002.  However, the topic rebounds and expands more than ten 

times reaching a high point in 2005.   

Certainly, academic freedom cases such as that of Dr. Ward Churchill at the 

University of Colorado in 2003 have captured public attention.  Dr. Churchill’s negative 

personal comments, during class, concerning the victims of 9-11 and his subsequent 

censure and dismissal for those remarks remains the focal point of this megatrend.  

Similar cases in Florida and other universities in Colorado support the megatrend of 

academic freedom to academic flexibility.  Within the Colorado University system, 

student organizations have initiated lawsuits to quell what they perceive to be the liberal 

bias of history and political science teachers within the system.  In their legal filings, the 

students request that the university provide more conservative professors to create an 

equal political balance within the university system.  The result has been to censure and 

control what professors can and cannot discuss within the context of the classroom 

rather than the termination and hiring or additional or alternative faculty. 

 The implication of this megatrend is that complete academic freedom can no 

longer be guaranteed by a university system.  However, while universities remain 

steadfast in their public defense of academic freedom, they also have acknowledged 

that some ideas or beliefs remain unacceptable.  The definition of unacceptable drives 

this trend and implies that no institution can or will guarantee absolute protection in the 

future.  Academic freedom will remain; it will simply become academic flexibility and will 
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be tolerated and protected within reason, again reflecting the new public domain of the 

previously untouchable ivory tower. 

 Trend 5, student finance: savings plans, reflects growing public examination of 

higher education and downturns in savings plan success and participation.  Once again, 

increased public scrutiny of higher education tuition and fees has motivated increased 

media coverage of tax free savings plans for college tuition just as it has increased 

coverage of student loans.  However, data for student loans do not meet the criteria for 

a trend.  Instead, this trend, from savings plan to no plan concerns prepaid college 

tuition savings plans and corresponds to media coverage of the unbundling of college 

tuition and the subsequent decrease in financial aid and Pell grants. This decrease 

corresponds with the large scale failure of several large, state-wide, tuition savings 

programs which collapsed and bankrupted at the end of 2004 such as the state 

sponsored program in Massachusetts.   

 Megatrend data for savings plan to no plan implies that despite tremendous 

newsprint media coverage of increasing higher education costs, tax-free savings plans 

face greater distrust and scrutiny in the future.  Newsprint media coverage of savings 

plans peaked in 2004 and then fell by over 50% for 2005.  Declining media attention 

after the collapse of several large plans in 2004 indicates that public trust in tax-free 

plans has begun to wane.  The trend of savings plan to no plan is supported by the 

crises within the prepaid tuition plan genre.  Not only have some plans collapsed, but 

escalating “tuition has made it impossible for states with 529 prepaid tuition plans to 

gauge pricing for those plans or to meet targets for guaranteeing plan terms” (Olivas, 

2007, p. 1).  Faced with financial deficits, states such as Massachusetts and Wyoming 
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have terminated savings plan programs, while others have closed participation to any 

new members (Olivas, 2007).  Moreover, “eight of the nineteen states with prepaid 

plans…are either closed or not open in 2007, and more are sure to restructure.  Even 

those states that have full faith and credit guarantees have had to reorganize their 

plans, as in Texas and Maryland” (Olivas, 2007, p. 2).  Litigation brought by participants 

has frozen the assets of prepaid plans in Kentucky and Illinois as well.  The megatrend 

of savings plan to no plan indicates that the public is aware of serious complications 

within the prepaid tuition system. 

 Megatrend 6, student affairs: Greek life, represents one of the most 

quintessential elements of American higher education, the Greek organization.  This 

trend, from fraternity party to fraternity accountability, reflects increased public outrage 

over negative behavior from contemporary college students. Much like the stronger 

trend of fight or flight, the megatrend of fraternity accountability implies increased public 

scrutiny of Greek organizations and their members.  For the sample period, the majority 

of media coverage for the five year sample period focuses on negative behavior and 

practices of Greek organizations, both male and female. The trend of fraternity 

accountability indicates a public desire for Greek organization members to become 

more responsible for collective and individual member behavior and for universities and 

colleges to no longer ignore potentially hazardous behavior such as binge drinking and 

hazing.   

 Specific instances in all three states have drawn intense media attention.  Greek 

organization behavior at UCLA, UC Boulder, and both the University of Miami and 

Florida State has received intense media coverage, particularly in 2004 and 2005 with 
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five times more discussion than in previous sample years.  This trend of fraternity 

accountability implies that just as with fight or flight, public awareness of serious 

misbehavior has increased and will continue to increase. 

 Faculty: promotion creates megatrend 7, from tenure to temporary.  Faculty 

promotions fall to their lowest media coverage in 2003, corresponding to a peak of 

media coverage of academic freedom that same year.  Therefore, the same year that 

peaks in attention on abuse of academic freedom conversely corresponds with a low 

point in faculty promotion.  Media coverage of faculty promotion declines steadily from 

2001 to 2003 and increases steadily by almost 50% again in 2005.  This trend from 

tenure to temporary reflects the growing practice of using lecturers or adjunct instructors 

rather than tenure track faculty to fill teaching positions.  Many articles within this trend 

focus on the promotion of faculty to administrative positions.  However, few if any 

articles discuss the promotion-in-rank of faculty members or the awarding of tenure to 

faculty members.  In addition, many articles discuss the conditions, qualifications, and 

percentages of adjunct, or part-time, faculty members in a given system, region, or 

state.      

 The newsprint media coverage for tenure to temporary indicates a continued 

pattern of using fewer full-time, tenured positions and hiring more adjunct instructors 

and lecturers to provide student instruction.  While the trend slowed in 2003, media 

coverage has once again escalated with newsprint articles discussing faculty: promotion 

almost three times more often in 2005 than 2003.  Dissipating budgets and increasing 

tuition also support this trend.  As administration struggles to less with more, less faculty 

promotion helps ease financial burdens.   
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 Megatrend 8, from the campus to cyberspace, represents technology: online 

instruction.  Online instruction reaches a high point in media coverage in 2001 right 

before the crisis of 9-11.  After 9-11, attention to online instruction plummets reaching a 

low point in 2003.  However, by 2005, focus on online instruction has begun to rebound, 

indicating a trend toward more online courses with implications of greater flexibility for 

all students.  While total media coverage for 2005 has not returned to the high levels of 

2001, a strong increase of 46% from 2004 to 2005 implies a renewed interest in online 

instruction.  With contemporary gas prices skyrocketing and college enrollments 

increasing exponentially, the megatrend of campus to cyberspace implies a focus on 

technology and technological innovation in instruction. 

 The sample data also identify two weak trends for higher education, with word 

count totals less than 20000.  Faculty: recruitment and presidential: characteristics both 

meet the criteria for a trend, but both require additional data collection to verify the 

validity of the sample results.  Faculty: recruitment focuses on the active job searches 

conducted by universities and colleges in an attempt to fill faculty job openings.  The 

peak of media coverage occurs in 2003 and implies that institutions will continue to 

recruit specific personnel or specific types to fill their faculty vacancies.  This megatrend 

indication for the future is not that different from contemporary practice and may help 

explain the weakness of this trend as compared to topics with larger word count totals.  

The same might be said for the final megatrend topic, presidential: characteristics.  

Reaching a peak in 2002, identification of common presidential characteristics 

continues to emphasize diversity, experience, and education in presidential candidates 

in higher education.  Again, because this trend seems to reflect current practice in 
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higher education, this may explain the weakness of the trend as identified by the 

sample.  A larger sample and further analysis is necessary to fully estimate the 

influence of the two weakest trends. 

Descriptive Data 

 For descriptive data, four primary topics remain consistent across the sample.  

For overall data, students, administration, and student affairs top the list of most 

frequently mentioned primary topics.  For individual states within the sample, these 

same four topics dominate the top spots for primary topics, with slight variation in each 

state.  For individual states, business affairs, student finance, and faculty make 

appearances, but overall, primary topics are consistently focused upon students, 

administration, and student affairs.  Accordingly, these three primary topics correspond 

with the megatrends identified by word count totals.  Certainly, the strong emphasis on 

students, student finance, and student services can be seen in the megatrends of ivory 

tower to public domain, fight or flight, savings plan to no plan, and fraternity 

accountability.  The importance of primary topic administration is reflected in 

megatrends of Academic Flexibility and tenure to temporary as administrators manage 

faculty roles and hiring processes.   

 This focus on students and the administration of the university is not surprising 

considering the current push toward student-centered learning.  Examination of the 

main web page or mission statement of any university or college within the bell-wether 

states, and beyond, reveals a pointed emphasis on student-centered concepts.  From 

mission statements to program definition, media emphasis on students and their 

learning styles implies a strong commitment to understanding and incorporating the 
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needs of contemporary students throughout higher education.  The focus on 

administration is also not surprising, considering the current era of accountability.  From 

concerned parents to governing accreditation agencies, the demand for accountability in 

curriculum and pedagogy dominates media reports and administration attention.  

Moreover, in an era that demands more, administrators continue to struggle with less 

funding.  The art of juggling conflicting priorities and addressing the variegated needs of 

a diverse student population implies a current and continued emphasis on 

administration in higher education. 

 The other strong primary topic, student affairs, continues to reflect the emphasis 

and diversity of students as well as highlighting the difficulties of financing higher 

education today.  Student affairs, the administration of student oriented services, 

programs, and culture, certainly extends the previously mentioned emphasis on 

students.  This emphasis implies that institutions are not only concerned with the quality 

of education of students in the twenty-first century, they are also dedicated to providing 

the support services and environment necessary to achieve those goals.   

 For secondary topics, only four remain consistent throughout overall and 

individual bell-wether state totals.  The primary category students continues to focus on 

behavior as the most frequent secondary topic.  For the entire sample, students: 

behavior dominates, and it also finishes in the top two positions for all three bell-wether 

states.  For primary topic administration, once again, one secondary topic dominates all 

the other alternatives:  admission standards.  For all three bell-wether states as well as 

overall higher education totals, admission standards includes totals significantly larger 

than other secondary topics.  Similarly, for primary topic student affairs secondary topic 
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student organizations provides the largest totals for overall higher education topics and 

for two of three bell-wether states.  Lastly, primary topic student finance maintains the 

stratification trend with secondary topic scholarships dominating both overall higher 

education totals, two of the bell-wether states, and tying for the top spot for the third 

state in the sample.  This similarity in secondary topics throughout the study sample 

implies support for megatrend analysis.  Throughout the country, consistently, media 

outlets are reporting on issues that directly concern student responsibility, student 

finances, and student activities, mirroring megatrends of fight or flight, savings plan to 

no plan, and fraternity responsibility.   

Institution Governance 

 Word count totals for public institutions and issues outweigh reporting on private 

institutions.  In fact, media outlets report on publicly governed institutions almost three 

times more than privately governed universities.  Moreover, reporting outlets identify no 

governance designation almost twice as often as they identify privately governed 

entities.  Once again, this implies increased public perception about the state of affairs 

in higher education.  As tuition and fees increase, potential and current students and 

their families are searching for the most cost efficient mode of higher education.  

Without a doubt, public universities, with local and state support, provide a much more 

affordable, accessible environment for those seeking a college education. 

Institution Type 

 Again, one specific type of institution dominates descriptive data for this study.  

The 4-year institution receives significantly more media attention than the 2-year 

college.  Overall examination of higher education reporting reveals a focus on the 4-
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year university at almost four times the amount of 2-year colleges.  In fact, media 

reports are twice as likely to not identify and institution type as they are to designate the 

article as focusing on a 2-year institution.  For individual bell-wether states, Florida 

mentions 2-year colleges the most often.  Colorado mentions them hardly at all.  This 

descriptive data also imply differing structures and hierarchies within each individual 

bell-wether state.   

Not surprisingly, the Miami Herald reports on 2-year community colleges more 

often than other bell-wether states.  Florida remains home to the largest community 

college system in the nation, Miami Dade Community College.  This enormous 

community college system serves such a large population that in 2002 three 

departments and degree programs expanded to offer 4-year degrees from the newly 

named Miami Dade College.  Accordingly, Florida media give considerable attention to 

the local community college.  Conversely, both California and Colorado maintain strong, 

complex state wide university systems with numerous 4-year universities fed by multiple 

local community colleges.  Policies reflect clear, standard rules for freshman admission 

to 4-year universities, and a majority of students automatically enter community colleges 

and later take advantage of steadfast transfer agreements within the state-wide system. 

Proprietary Institutions 

Overall, proprietary institutions receive little if any attention for the entire sample 

period of 2001 to 2005.  Totals for proprietary institutions comprise less than 1% of 

overall totals and individual state totals.  This absence implies a significant preference 

for non-profit education, with the few mentions of for-profit institutions usually relegated 

to the business or economy section of individual print media. 
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Suggestions for Future Research 

Overall, the results of this study can easily be expanded upon.  An increase in 

sample size will contribute to the reliability and validity of the sample.  Based upon this 

premise, the following suggestions for future megatrend research are recommended: 

Sample size for this study should be increased to include all five bell-wether 

states, California, Florida, Colorado, Connecticut and Washington.  

The sample for this study should also be expanded to include multiple sources 

per state to reflect a larger, more representational sample. 

Time period should be expanded to include five additional years, for the time 

period 1996 to 2005, creating a total of ten years to create a more extensive, more 

representational sample. 

With a larger sample, the operational definition of a trend should be expanded to 

include up to two changes in direction, rather than one change in direction, to 

accommodate a larger time period and track trends in more specific detail. 

In addition, specific areas of interest identified in this study such as admissions 

standards, tuition and fees, and student behavior indicate future areas of interest.  More 

specifically, media attention and university response to the continued legal battles 

surrounding affirmative action indicate areas with potential for future higher education 

research.  Also, continued concern with sharp increases in tuition and student fees, at 

both the graduate and undergraduate levels, have obvious implications for the future of 

higher education and warrant future research.  Lastly, with continued media coverage of 

negative student behavior and more formal, more specific responses by higher 
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education institutions, future research would well serve higher education by examining 

both study policy and student affairs prosecution of negative student behavior. 
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Table A.1 

Secondary Topics for Alumni 

Primary Topic Secondary Topics Frequency 
Distribution 

Proportional 
Coverage 

Alumni (0.91%)    
 Associations    9 23.08% 
 Annual Giving    8 20.51% 
 Attitudes    1 2.56% 
 Awards  20 51.29% 
 Endowments    1 2.56% 
    
 Total 39 100.00% 
 

Table A.2 

Secondary Topics for Communication 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Communication (0.05%)    
 Crisis Management      1 50.00% 
 Events Management      1 50.00% 
    
 Total 2 100.00% 
 
 
Table A.3 
 
Secondary Topics for Development 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
Development (2.32%)    
 Alumni Giving    12 12.12% 
 Annual Giving    16 16.16% 
 Corporate Partnerships    10 10.10% 
 Corporate Fundraising      7 7.08% 
 Endowments    49 49.49% 
 Grants      5 5.05% 
    
 Total 99 100.00% 
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Table A.4 

Secondary Topics for Proprietary Institution 

Primary Topic Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Proprietary Institution 
(0.05%) 

   

 Career Training 1 100.00% 
    
 Total 1 100.00% 
 
 
Table A.5 
 
Secondary Topics for Graduate Studies 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
Graduate Studies 
(1.50%) 

   

 Accreditation      2 3.13% 
 Admissions      8 12.50% 
 Characteristics      1 1.56% 
 Culture      3 4.69% 
 Curriculum      3 4.69% 
 Development      1 1.56% 
 Dissertations and Theses      1 1.56% 
 Diversity      4 6.25% 
 Enrollment Management      3 4.69% 
 International Studies      1 1.56% 
 Placement      3 4.69% 
 Professional Schools     21 32.81% 
 Program Development       3 4.69% 
 Recruitment       4 6.25% 
 Research       3 4.69% 
 Teaching Assistants       1 1.56% 
 Tuition and Fees       2 3.13% 
    
 Total 64 100.00% 
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Table A.6 
 
Secondary Topics for International Education 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
International Education 
(1.24%) 

   

 Assimilation      1 1.89% 
 Admissions    13 24.53% 
 Effects and Outcomes      1 1.89% 
 Exchange Students    10 18.87% 
 Enrollment      3 5.65% 
 Visas    23 43.40% 
 Strategic Partnerships      2 3.77% 
    
 Total 53 100.00% 
 
 
 
Table A.7 
 
Secondary Topics for Policy Issues 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
Policy Issues (0.40%)    
 Admission Standards      2 11.77% 
 Affirmative Action      1 5.88% 
 Budget      2 11.77% 
 Community Relations      1 5.88% 
 Government Regulations      1 5.88% 
 Vendors    10 58.82% 
    
 Total 17 100.00% 
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Table A.8 
 
Secondary Topics for Public Affairs 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
Public Affairs (0.82%)    
 Community Issues    25 71.43% 
 Policy Issues      2 5.71% 
 Public Relations      7     20.00% 
 Publications      1 2.86% 
    
 Total 35 100.00% 
 
 
Table A.9 
 
Secondary Topics for Research 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
Research (1.36%)    
 Centers and Institutes      4 6.90% 
 Facilities      4 6.90% 
 Fraud      1 1.72% 
 Grants and Contracts    40 68.97% 
 Innovation      1 1.72% 
 Institutional Research      1 1.72% 
 Partnerships      2 3.45% 
 Publications      5 8.62% 
    
 Total 58 100.00% 
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Table A.10 
 
Secondary Topics for Technology 
 
Primary Topic Secondary Topic Frequency 

Distribution 
Proportional 

Coverage 
Technology (1.28%)    
 Admissions      1 1.85% 
 Cost Management      2 3.70% 
 Development      1 1.85% 
 Hardware      3 5.56% 
 Instruction      3 5.56% 
 Learning      1 1.85% 
 Online Instruction    34 62.96% 
 Problems/Solutions      5 9.26% 
 Software      4 7.41% 
    
 Total 54 100.00% 
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Table B.1 
 
Los Angeles Times Secondary Topics for Academic Affairs 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

    
Academic Affairs (8.69%) Academic Dishonesty 0 0.00% 
 Accreditation 0 0.00% 
 Admission Standards 20 27.40% 
 Centers and Institutes 0 0.00% 
 Continuing Education 0 0.00% 
 Curriculum 27 36.99% 
 Departments 13 17.81% 
 Dual Enrollment 0 0.00% 
 Enrollment 

Management 
0 0.00% 

 Grade Inflation 0 0.00% 
 Instruction 1 1.37% 
 Mentoring 1 1.37% 
 Online Instruction 1 1.37% 
 Outcomes 1 1.37% 
 Remediation 6 8.21% 
 Retention 2 2.74% 
 Transfer Agreement 0 0.00% 
 Vocational Education 1 1.37% 
    
 Total 73 100.00% 
 
 
Table B.2 
 
Los Angeles Times Secondary Topics for Alumni 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Alumni (0.24%)    
 Annual Giving 0 0.00% 
 Associations 1 50.00% 
 Awards 0 0.00% 
 Endowments 1 50.00% 
    
 Total 2 100.00% 
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Table B.3 
 
Los Angeles Times Secondary Topics for Communication 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Communication (0.12%)    
 Crisis Management 1 100.00% 
 Events Management 0 0.00% 
    
 Total 1 100.00% 
    
 
 
Table B.4 
 
Los Angeles Times Secondary Topics for Development 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Development (2.38%)    
 Annual Giving 5 25.00% 
 Corporate Partnerships 0 0.00% 
 Endowments 15 75.00% 
 Grants 0 0.00% 
    
 Total 20 100.00% 
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Table B.5 
 
Los Angeles Times Secondary Topics for Faculty 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Faculty (7.62%)    
 Academic Freedom 14 21.88% 
 Adjunct Instructors 2 3.13% 
 Associations 0 0.00% 
 Attitudes 9 14.06% 
 Awards 3 4.69% 
 Characteristics 2 3.12% 
 Diversity 0 0.00% 
 Employment Conditions 1 1.56% 
 Evaluation and 

Assessment 
0 0.00% 

 Gender 0 0.00% 
 Leadership 1 1.56% 
 Mentoring 0 0.00% 
 Minority 0 0.00% 
 Promotion 6 9.38% 
 Professional 

Development 
0 0.00& 

 Qualification 3 4.69% 
 Recruitment 8 12.50% 
 Research 1 1.56% 
 Retirement 0 0.00% 
 Salary and Benefits 4 6.25% 
 Teaching 2 3.12% 
 Tenure 7 10.94% 
 Termination 0 0.00% 
 Unions 1 1.56% 
    
 Total 64 100.00% 
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Table B.6 
 
Los Angeles Times Secondary Topics for Graduate Studies 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Graduate Studies 
(2.38%) 

   

 Admissions   
 Characteristics 1 5.00% 
 Culture 0 0.00% 
 Curriculum 0 0.00% 
 Development 1 5.00% 
 Diversity 0 0.00% 
 Enrollment 

Management 
0 0.00% 

 International Students 1 5.00% 
 Placement 0 0.00% 
 Professional Schools 8 40.00% 
 Program Development 2 10.00% 
 Recruitment 1 5.00% 
 Research 3 15.00% 
 Teaching Assistants 1 5.00% 
 Tuition and Fees 2 10.00% 
    
 Total 20 100.00% 
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Table B.7 
 
Los Angeles Times Secondary Topics for Institution 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Institution (8.57%)    
 Advancement 1 1.39% 
 Board of 

Regents/Trustees 
7 9.71% 

 Culture 0 0.00% 
 Diversity 2 2.78% 
 Effectiveness 12 16.67% 
 Environment 1 1.39% 
 Funding 1 1.39% 
 Governance 3 4.17% 
 History 27 37.50% 
 Mission 0 0.00% 
 Outcomes 4 5.55% 
 Planning 1 1.39% 
 Policy 1 1.39% 
 Quality 2 2.78% 
 Recruitment 2 2.78% 
 Research 0 0.00% 
 Retrenchment 8 11.11% 
    
 Total 72 100.00% 
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Table B.8 
 
Los Angeles Times Secondary Topics for International Education 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

International Education 
(1.31%) 

   

 Admissions 2 18.18% 
 Assimilation 0 0.00% 
 Effects and 

Outcomes 
1 9.10% 

 Enrollment 0 0.00% 
 Exchange Students 3 27.27% 
 Strategic 

Partnerships 
2 18.18% 

 Visas 3 27.27% 
    
 Total 11 100.00% 
 
 
Table B.9 
 
Los Angeles Times Secondary Topics for Legal 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Legal (3.69%)    
 Criminal 0 0.00% 
 Faculty Issues 11 35.47% 
 Financial Issues 1 3.23% 
 Free Speech 1 3.23% 
 Human Resources 0 0.00% 
 Recruitment 1 3.23% 
 Sexual Harassment 1 3.23% 
 Student Issues 16 51.61% 
    
 Total 31 100.00% 
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Table B.10 
 
Los Angeles Times Secondary Topics for Policy Issues 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Policy Issues (1.79%)    
 Admissions Standards 2 13.33% 
 Affirmative Action 1 6.67% 
 Budget 2 13.33% 
 Community Relations 0 0.00% 
 Government 

Regulations 
2 13.33% 

 Vendors 8 53.34% 
    
 Total 15 100.00% 
 
 
 
Table B.11 
 
Los Angeles Times Secondary Topics for Presidential 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Presidential (5.71%)    
 Awards 0 0.00% 
 Characteristics 0 0.00% 
 Decision Making 1 2.08% 
 Evaluation 1 2.08% 
 Leadership 42 87.51% 
 Management Style 0 0.00% 
 Professional 

Development 
0 0.00% 

 Recruiting 3 6.25% 
 Retirement 0 0.00% 
 Salary and Benefits 1 2.08% 
 Termination 0 0.00% 
    
 Total 48 100.00% 
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Table B.12 
 
Los Angeles Times Secondary Topics for Proprietary Institution 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Proprietary Institution 
(0.12%) 

   

 Career Training 1 100.00% 
    
 Total 1 100.00% 
 
 
Table B.13 
 
Los Angeles Times Secondary Topics for Public Affairs 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Public Affairs (0.95%)    
 Community Issues 5 62.50% 
 Policy Issues 0 0.00% 
 Public Relations 3 37.50% 
 Publications 0 0.00% 
    
 Total 8 100.00% 
 
 
Table B.14 
 
Los Angeles Times Secondary Topics for Research 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Research (1.31%)    
 Centers and Institutes 4 36.36% 
 Facilities 1 9.10% 
 Fraud 0 0.00% 
 Grants and Contracts 2 18.17% 
 Innovation 0 0.00% 
 Institutional Research 0 0.00% 
 Partnerships 1 9.10% 
 Publications 3 27.27% 
    
 Total 11 100.00% 
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Table B.15 
 
Los Angeles Times Secondary Topics for Student Finance 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Finance (8.93%)    
 Financial Aid 19 25.33% 
 Funding 4 5.34% 
 Grants 0 0.00% 
 Loan Default 1 1.33% 
 Loan Payment 0 0.00% 
 Pell Grant  12 16.00% 
 Qualifications 1 1.33% 
 Savings Plans 6 8.00% 
 Scholarships 19 25.33% 
 Tax Credits 13 17.34% 
    
 Total 75 100.00% 
 
 
Table B.16 
 
Los Angeles Times Secondary Topics for Technology 
 
Primary Topic:   
LA Times 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Technology (1.31%)    
 Admissions 1 9.10% 
 Cost Management 1 9.10% 
 Development 0 0.00% 
 Hardware 0 0.00% 
 Instruction 1 9.10% 
 Learning 0 0.00% 
 Online Instruction 5 45.45% 
 Problems/Solutions 1 9.10% 
 Software 2 18.15% 
    
 Total 11 100.00% 
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Table C.1 
 
Miami Herald Secondary Topics for Academic Affairs 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

    
Academic Affairs (8.19%) Academic Dishonesty 2 1.30% 
 Accreditation 3 1.95% 
 Admission Standards 0 0.00% 
 Centers and Institutes 0 0.00% 
 Continuing Education 7 4.55% 
 Curriculum 52 33.77% 
 Departments 81 52.60% 
 Dual Enrollment 5 3.25% 
 Enrollment 

Management 
0 0.00% 

 Grade Inflation 1 0.64% 
 Instruction 0 0.00% 
 Mentoring 0 0.00% 
 Online Instruction 0 0.00% 
 Outcomes 1 0.64% 
 Remediation 2 1.30% 
 Retention 0 0.00% 
 Transfer Agreement 0 0.00% 
 Vocational Education 0 0.00% 
    
 Total 154 100.00% 
 
 
Table C.2 
 
Miami Herald Secondary Topics for Alumni 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Alumni (1.76%)    
 Associations  7 21.21% 
 Annual Giving 6 18.18% 
 Awards 20 60.61% 
 Endowments 0 0.00% 
    
 Total 33 100.00% 
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Table C.3 
 
Miami Herald Secondary Topics for Business Affairs 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Business Affairs (5.23%)    
 Budget 39 39.39% 
 Compliance 0 0.00% 
 Federal Loans 0 0.00% 
 Fiscal Affairs 1 0.00% 
 Scholarships 0 0.00% 
 School Vouchers 0 0.00% 
 Student Loans 0 0.00% 
 Tuition and Fees 60 60.61% 
    
 Total 99 100.00% 
 
Table C.4 
 
Miami Herald Secondary Topics for Communication 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Communication (0.05%)    
 Crisis Management 0 00.00% 
 Events Management 1 100.00% 
    
 Total 1 100.00% 
    
 
Table C.5 
 
Miami Herald Secondary Topics for Development 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Development (2.55%)    
 Annual Giving 10 20.83% 
 Corporate Partnerships 8 16.67% 
 Endowments 26 54.17% 
 Grants 4 8.33% 
    
 Total 48 100.00% 
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Table C.6 
 
Miami Herald Secondary Topics for Faculty 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Faculty (6.86%)    
 Academic Freedom 5 3.88% 
 Adjunct Instructors 3 2.33% 
 Associations 1 0.79% 
 Attitudes 5 3.88% 
 Awards 39 30.23% 
 Characteristics 8 6.20% 
 Diversity 2 1.55% 
 Employment Conditions 2 1.55% 
 Evaluation and 

Assessment 
0 0.00% 

 Gender 0 0.00% 
 Leadership 0 0.00% 
 Mentoring 0 0.00% 
 Minority 0 0.00% 
 Promotion 26 20.16% 
 Professional 

Development 
0 0.00% 

 Publications 1 0.79% 
 Qualification 0 0.00% 
 Recruitment 6 4.54% 
 Research 1 0.79% 
 Retirement 5 3.88% 
 Salary and Benefits 9 6.98% 
 Teaching 13 10.08% 
 Tenure 1 0.79% 
 Termination 1 0.79% 
 Unions 1 0.79% 
    
 Total 129 100.00% 
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Table C.7 
 
Miami Herald Secondary Topics for Graduate Studies 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Graduate Studies 
(1.45%) 

   

 Admissions 8 29.63% 
 Characteristics 0 0.00% 
 Culture 0 0.00% 
 Curriculum 1 3.70% 
 Development 0 0.00% 
 Diversity 2 7.41% 
 Enrollment 

Management 
1 3.70% 

 International Students 0 0.00% 
 Placement 0 0.00% 
 Professional Schools 12 44.45% 
 Program Development 0 0.00% 
 Recruitment 3 11.11% 
 Research 0 0.00% 
 Teaching Assistants 0 0.00% 
 Tuition and Fees 0 0.00% 
    
 Total 27 100.00% 
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Table C.8 
 
Miami Herald Secondary Topics for Institution 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Institution (6.60%)    
 Advancement 0 0.00% 
 Board of 

Regents/Trustees 
34 27.41% 

 Culture 0 0.00% 
 Diversity 1 0.81% 
 Effectiveness 15 12.10% 
 Environment 1 0.81% 
 Funding 0 0.00% 
 Governance 2 1.61% 
 History 68 54.83% 
 Mission 1 0.81% 
 Outcomes 0 0.00% 
 Planning 0 0.00% 
 Policy 0 0.00% 
 Quality 0 0.00% 
 Recruitment 0 0.00% 
 Research 1 0.81% 
 Retrenchment 1 0.81% 
    
 Total 124 100.00% 
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Table C.9 
 
Miami Herald Secondary Topics for International Education 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

International Education 
(1.45%) 

   

 Admissions 10 37.04% 
 Assimilation 0 0.00% 
 Effects and 

Outcomes 
0 0.00% 

 Enrollment 0 0.00% 
 Exchange Students 6 22.22% 
 Strategic 

Partnerships 
0 0.00% 

 Visas 11 40.74% 
    
 Total 27 100.00% 
 
 
 
Table C.10 
 
Miami Herald Secondary Topics for Legal 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Legal (5.59%)    
 Criminal 11 10.48% 
 Faculty Issues 41 39.05% 
 Financial Issues 1 0.95% 
 Free Speech 0 0.00% 
 Human Resources 2 1.90% 
 Property Rights 1 0.95% 
 Recruitment 0 0.00% 
 Staff Issues 6 5.71% 
 Sexual Harassment 0 0.00% 
 Student Issues 43 40.96% 
    
 Total 105 100.00% 
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Table C.11 
 
Miami Herald Secondary Topics for Policy Issues 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Policy Issues (0.11%)    
 Admissions Standards 0 0.00% 
 Affirmative Action 0 0.00% 
 Budget 0 0.00% 
 Community Relations 1 50.00% 
 Government 

Regulations 
0 0.00% 

 Vendors 1 50.00% 
    
 Total 2 100.00% 
 
 
Table C.12 
 
Miami Herald Secondary Topics for Presidential 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Presidential (4.52%)    
 Awards 1 1.17% 
 Characteristics 9 10.59% 
 Decision Making 0 0.00% 
 Evaluation 2 2.35% 
 Leadership 24 28.24% 
 Management Style 7 8.24% 
 Professional 

Development 
1 1.17% 

 Recruiting 15 17.65% 
 Retirement 19 22.35% 
 Salary and Benefits 7 8.24% 
 Termination 0 0.00% 
    
 Total 85 100.00% 
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Table C.13 
 
Miami Herald Secondary Topics for Proprietary Institution 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Proprietary Institution 
(0.00%) 

   

    
 Total 0 100.00% 
 
 
Table C.14 
 
Miami Herald Secondary Topics for Public Affairs 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Public Affairs (1.06%)    
 Community Issues 14 70.00% 
 Policy Issues 2 10.00% 
 Public Relations 4 20.00% 
 Publications 0 0.00% 
    
 Total 20 100.00% 
 
Table C.15 
 
Miami Herald Secondary Topics for Research 
  
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Research (1.22%)    
 Centers and Institutes 0 0.00% 
 Facilities 0 0.00% 
 Fraud 1 4.35% 
 Grants and Contracts 19 82.61% 
 Innovation 1 4.35% 
 Institutional Research 0 0.00% 
 Partnerships 0 0.00% 
 Publications 2 8.69% 
    
 Total 23 100.00% 
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Table C.16 
 
Miami Herald Secondary Topics for Technology 
 
Primary Topic:   
Miami Herald 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Technology (1.38%)    
 Admissions 0 0.00% 
 Cost Management 1 3.85% 
 Development 0 0.00% 
 Hardware 3 11.54% 
 Learning 1 3.85% 
 Instruction 0 0.00% 
 Online Instruction 17 65.38% 
 Problems/Solutions 2 7.69% 
 Software 2 7.69% 
    
 Total 26 100.00% 
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Table D.1 
 
Denver Post Secondary Topics for Academic Affairs 

 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

    
Academic Affairs (5.93%) Academic Dishonesty 2 2.25% 
 Accreditation 4 4.49% 
 Admission Standards 0 0.00% 
 Centers and Institutes 1 1.12% 
 Continuing Education 3 3.37% 
 Curriculum 29 32.58% 
 Departments 33 37.09% 
 Dual Enrollment 0 0.00% 
 Enrollment 

Management 
1 1.12% 

 Grade Inflation 5 5.62% 
 Instruction 0 0.00% 
 Mentoring 0 0.00% 
 Online Instruction 0 0.00% 
 Outcomes 0 0.00% 
 Remediation 10 11.24% 
 Retention 0 0.00% 
 Transfer Agreement 1 1.12% 
 Vocational Education 0 0.00% 
    
 Total 89 100.00% 
 
 
Table D.2 
 
Denver Post Secondary Topics for Alumni 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Alumni (0.33%)    
 Associations  1 20.00% 
 Annual Giving 0 0.00% 
 Attitudes 1 20.00% 
 Awards 1 20.00% 
 Endowments 2 40.00% 
    
 Total 5 100.00% 
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Table D.3 
 
Denver Post Secondary Topics for Communication 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Communication (0.00%)    
 Crisis Management 0 00.00% 
 Events Management 0 0.00% 
    
 Total 0 00.00% 
    
 
 
Table D.4 
 
Denver Post Secondary Topics for Development 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Development (1.93%)    
 Annual Giving 11 37.93% 
 Corporate Partnerships 8 27.59% 
 Endowments 9 31.03% 
 Grants 1 3.45% 
    
 Total 29 100.00% 
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Table D.5 
 
Denver Post Secondary Topics for Graduate Studies 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Graduate Studies 
(1.00%) 

   

 Admissions 2 13.33% 
 Characteristics 0 0.00% 
 Culture 3 20.00% 
 Curriculum 2 13.33% 
 Development 0 0.00% 
 Diversity 2 13.33% 
 Enrollment 

Management 
1 6.67% 

 International Students 0 0.00% 
 Placement 3 20.00% 
 Professional Schools 1 6.67% 
 Program Development 1 6.67% 
 Recruitment 0 0.00% 
 Research 0 0.00% 
 Teaching Assistants 0 0.00% 
 Tuition and Fees 0 0.00% 
    
 Total 15 100.00% 
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Table D.6 
 
Denver Post Secondary Topics for Institution 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Institution (8.66%)    
 Advancement 0 0.00% 
 Board of 

Regents/Trustees 
43 33.08% 

 Culture 1 0.77% 
 Diversity 0 0.00% 
 Effectiveness 37 28.46% 
 Environment 0 0.00% 
 Funding 0 0.00% 
 Governance 13 10.00% 
 History 35 26.92% 
 Mission 0 0.00% 
 Outcomes 0 0.00% 
 Planning 0 0.00% 
 Policy 0 0.00% 
 Quality 0 0.00% 
 Recruitment 0 0.00% 
 Research 0 0.00% 
 Retrenchment 1 0.77% 
    
 Total 130 100.00% 
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Table D.7 
 
Denver Post Secondary Topics for International Education 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

International Education 
(0.93%) 

   

 Admissions 1 7.14% 
 Assimilation 1 7.14% 
 Effects and 

Outcomes 
0 0.00% 

 Enrollment 3 21.43% 
 Exchange Students 1 7.14% 
 Strategic 

Partnerships 
0 0.00% 

 Visas 8 57.15% 
    
 Total 14 100.00% 
 
 
Table D.8 
 
Denver Post Secondary Topics for Legal 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Legal (6.46%)    
 Criminal 5 5.15% 
 Faculty Issues 13 13.40% 
 Financial Issues 0 0.00% 
 Free Speech 2 2.06% 
 Human Resources 0 0.00% 
 Property Rights 0 0.00% 
 Recruitment 0 0.00% 
 Staff Issues 24 24.75% 
 Sexual Harassment 0 0.00% 
 Student Issues 53 54.64% 
    
 Total 97 100.00% 
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Table D.9 
 
Denver Post Secondary Topics for Policy Issues 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Policy Issues (0.00%)    
 Admissions Standards 0 0.00% 
 Affirmative Action 0 0.00% 
 Budget 0 0.00% 
 Community Relations 0 0.00% 
 Government 

Regulations 
0 0.00% 

 Vendors 0 0.00% 
    
 Total 0 100.00% 
 
 
Table D. 10 
 
Denver Post Secondary Topics for Presidential 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Presidential (7.66%)    
 Awards 0 0.00% 
 Characteristics 6 5.22% 
 Decision Making 0 0.00% 
 Evaluation 1 0.87% 
 Leadership 14 12.17% 
 Management Style 7 6.09% 
 Professional 

Development 
1 0.87% 

 Recruiting 48 41.74% 
 Retirement 23 20.00% 
 Salary and Benefits 3 2.61% 
 Termination 12 10.43% 
    
 Total 115 100.00% 
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Table D.11 
 
Denver Post Secondary Topics for Proprietary Institution 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Proprietary Institution 
(0.00%) 

   

    
 Total 0 100.00% 
 
 
Table D.12 
 
Denver Post Secondary Topics for Public Affairs 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Public Affairs (0.40%)    
 Community Issues 5 83.33% 
 Policy Issues 0 0.00% 
 Public Relations 0 0.00% 
 Publications 1 16.67% 
    
 Total 6 100.00% 
 
 
Table D. 13 
 
Denver Post Secondary Topics for Research 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Research (1.53%)    
 Centers and Institutes 0 0.00% 
 Facilities 3 13.04% 
 Fraud 0 0.00% 
 Grants and Contracts 18 78.26% 
 Innovation 0 0.00% 
 Institutional Research 1 4.35% 
 Partnerships 1 4.35% 
 Publications 0 0.00% 
    
 Total 23 100.00% 
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Table D. 14 
 
Denver Post Secondary Topics for Student Affairs 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Affairs (8.66%)    
 Admissions  0 0.00% 
 Athletics 1 0.77% 
 Behavior 0 0.00% 
 Counseling Services 0 0.00% 
 Disability Services 0 0.00% 
 Diversity 0 0.00% 
 Graduation 0 0.00% 
 Greek Life 33 25.38% 
 Learning Centers 0 0.00% 
 Mentoring 0 0.00% 
 Minority 0 0.00% 
 Recruitment 0 0.00% 
 Remediation 0 0.00% 
 Residential Life 21 16.15% 
 Social Life 7 5.38% 
 Student Government 5 3.85% 
 Student Health Center 4 3.08% 
 Student Organizations 42 32.31% 
 Student Policies 17 13.08% 
 Student Publications 0 0.00% 
 Tuition and Fees 0 0.00% 
    
 Total 130 100.00% 
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Table D. 15 
 
Denver Post Secondary Topics for Student Finance 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Student Finance (5.66%)    
 Financial Aid 10 11.76% 
 Funding 0 0.00% 
 Grants 4 4.71% 
 Loan Default  3 3.53% 
 Loan Payment 3 3.53% 
 Pell Grant 2 2.35% 
 Qualifications 0 0.00% 
 Savings Plans 14 16.47% 
 Scholarships 49 57.65% 
 Tax Credits 0 0.00% 
    
 Total 85 100.00% 
 
 
Table D. 16 
 
Denver Post Secondary Topics for Technology 
 
Primary Topic:   
Denver Post 

Secondary Topic Frequency 
Distribution 

Proportional 
Coverage 

Technology (1.00%)    
 Admissions 0 0.00% 
 Cost Management 0 0.00% 
 Development 1 6.67% 
 Hardware 0 0.00% 
 Learning 0 0.00% 
 Instruction 2 13.33% 
 Online Instruction 9 60.00% 
 Problems/Solutions 2 13.33% 
 Security 1 6.67% 
 Software 0 0.00% 
    
 Total 15 100.00% 
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Table E.1 

Word Count Totals for Academic Affairs 

 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Academic Affairs Academic Dishonesty 2057 2081     4138 
Academic Affairs Academic Standards    10143 3130 13273 
Academic Affairs Accreditation 3983  290   4273 
Academic Affairs Admission standards   9684   9684 
Academic Affairs Centers and institutes 328     328 
Academic Affairs Continuing education 1141 1284 404 632 665 4126 
Academic Affairs Core Curriculum     783 783 
Academic Affairs Curriculum 22847 15894 9837 12493 16018 77089 
Academic Affairs Departments 30527 13914 12316 20386 18169 95312 
Academic Affairs Dual Enrollment   4147   4147 

Academic Affairs 
Enrollment 
management    731  731 

Academic Affairs Grade Inflation 2102 699    2801 
Academic Affairs Honor Codes   1858   1858 
Academic Affairs Instruction 1450     1450 
Academic Affairs Online instruction    603  603 
Academic Affairs Outcomes 2250     2250 
Academic Affairs Programs    1654 1492 3146 
Academic Affairs Remediation 4492 1145 3906 743 2612 12898 
Academic Affairs Retention    468 1385 1853 
Academic Affairs Transfer agreement 711     711 
Academic Affairs Tutoring     1126 1126 
Academic Affairs Vocational Education   840   840 
Annual Word Count 71888 35017 43282 47853 45380  
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Table E.2 

Word Count Totals for Administration 

 

 
Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Administration Admission Standards 41214 26018 78557 25419 17566 188774 
Administration Athletics 7092 15980 5904 41447 6930 77353 
Administration Campus facilities 10462 9648 14993 10256 18218 63577 
Administration Campus Police     505 505 
Administration Campus Security     74 74 
Administration Curriculum    117 652 769 
Administration Departments 836 1343   4450 6629 
Administration Diversity   1114   1114 
Administration Emergency Procedures     393 393 
Administration Enrollment 7204 2646 1736 6006 2099 19691 
Administration Policies  1348 1049   2397 
Administration Recruitment     385 385 
Administration Retrenchment  482    482 
Administration Transfer agreement 2694   1458  4152 
Annual Word 
Count  69502 57465 103353 84703 51272  

 

 

Table E.3 

Word Count Totals for Alumni 

 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Alumni Associations 2699 241 1823 1030 861 6654 
Alumni Annual Giving  3010  1007 1650 5667 
Alumni Attitudes 504     504 
Alumni Awards 1964 2124 2220 3112 1849 1849 
Alumni Endowments     1134 1134 
Annual Word 
Count  5167 5375 4043 5149 5494  



 200 

Table E.4 

Word Count Totals for Business Affairs 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Business Affairs Accounting  662    662 
Business Affairs Budget 21716 10911 37056 32265 21378 123326 
Business Affairs Compliance     426 426 
Business Affairs Federal Loans     1310 1310 
Business Affairs Fiscal Affairs 910    407 1317 
Business Affairs Scholarships     1028 1028 
Business Affairs School Vouchers    74  74 
Business Affairs Student Loans     1041 1041 
Business Affairs Tuition and fees 13640 13410 24025 33220 39713 124008 
Annual Word 
Count  36266 24983 61081 65559 65303  

 

 

Table E.5 

Word Count Totals for Communication 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Communication Crisis Management  881    881 
Communication Events Management   624   624 
Annual Word 
Count  0 881 624 0 0  

 

 

Table E.6 

Word Count Totals for Development 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Development Alumni giving 4090 590 2368 1188 415 8651 
Development Annual Giving  2425 2158 1746 2295 8624 
Development Corporate Fundraising 429  580 438 1275 2722 
Development Corporate Partnerships 722 881 1106 1421 1434 5564 
Development Endowments 13344 4588 5831 5299 1431 30493 
Development Grants  1056   1284 2340 
Annual Word 
Count  18585 9540 12043 10092 8134  
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Table E.7 

Word Count Totals for Faculty 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Faculty Academic Freedom 5319 3101 5259 7521 36132 57332 
Faculty Adjunct Instructors  732 582 649 2181 4144 
Faculty Associations  1071 1822 3274 312 6479 
Faculty Attitudes 1487 8346 1283 2256 3424 16796 
Faculty Awards 1767 6036 8197 6505 9782 32287 
Faculty Behavior 207     207 
Faculty Characteristics 4521 3409 5483 2810 3483 19706 
Faculty Diversity  422 3066 360  3848 
Faculty Employment Conditions   235 690  925 
Faculty Evaluation and Assessment 911    911 
Faculty Gender     1010 1010 
Faculty Instruction     416 416 
Faculty Leadership   1045   1045 
Faculty Mentoring 442 1134    1576 
Faculty Minority    835  835 

Faculty 
Professional 
Development   529   529 

Faculty Promotion 7538 4701 2620 3205 7284 25348 
Faculty Publications     1022 1022 
Faculty Qualifications  355  5101  5456 
Faculty Recruitment 1708 3918 5021 3786 2519 16952 
Faculty Research 536   1381  1917 
Faculty Retirement 1002 868 1978 1478 2924 8250 
Faculty Salary and benefits 2861 7322 719  2259 13161 
Faculty Teaching 3485 9787 1471 3325 3249 21317 
Faculty Tenure  2482 1121 2867 17601 24071 
Faculty Termination  633 429 2673  3735 
Faculty Unions 174   143  317 
Annual Word 
Count  31047 55228 40860 48859 93598  
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Table E.8 

Word Count Totals for Proprietary Institution 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Proprietary Institution Career training    862  862 
       0 
Annual Word Count 
Totals  0 0 0 862 0  
 

Table E.9 

Word Count Totals for Graduate Studies 

 
Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Graduate Studies Accreditation   726 465  1191 
Graduate Studies Admissions 2714 2787 1275 136  6912 
Graduate Studies Characteristics 1356     1356 
Graduate Studies Culture 545 1155 287   1987 
Graduate studies Curriculum  1774  1056 1983 4813 
Graduate Studies Development     86 86 
Graduate Studies Dissertations and Theses 385    385 
Graduate Studies Diversity 220 1226 712   2158 
Graduate Studies Enrollment management  1756 339 648 2743 
Graduate Studies International Studies  1054    1054 
Graduate Studies Placement   682 519 606 1807 
Graduate Studies Professional Schools 336 3822 2313 5625 8451 20547 
Graduate Studies Program Development 368 880 619   1867 
Graduate Studies Recruitment  1067 1946 853  3866 
Graduate Studies Research  551  1912  2463 
Graduate Studies Teaching Assistants     936 936 
Graduate Studies Tuition and Fees    1056 822 1878 
Annual Word Count 
Totals  5539 14701 10316 11961 13532  



 203 

Table E.10 

Word Count Totals for Institution 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Institution Advancement  325    325 

Institution 
Board of 
Regents/Trustees 20048 9633 9691 11849 9336 60557 

Institution Culture  482    482 
Institution Diversity   3558  633 4191 
Institution Effectiveness 5203 3589 4526 12422 9196 34936 
Institution Environment 548 641    1189 
Institution Funding   364   364 
Institution Governance 3489 1554 3878 1281 2231 12433 
Institution History 13513 17977 35518 16187 19743 102938 
Institution Mission     732 732 
Institution Outcomes 1552  451 560 803 3366 
Institution Planning     820 820 
Institution Quality    1045  1045 
Institution Recruitment     2557 2557 
Institution Research   977   977 
Institution Retrenchment 366 399 2625  3648 7038 
Annual Word Count 
Totals  44719 34600 61588 43344 49699  

 

 

Table E.11 

Word Count Totals for International Education 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
International Education Assimilation 442     442 
International Education Admissions  1432 585 4221 1938 713 8889 

International Education 
Effects and 
Outcomes  1090    1090 

International Education Exchange students 1925  458 2770 3080 8233 
International Education Enrollment  1662    1662 
International Education Visas 6210 6428 3166  526 16330 

International Education 
Strategic 
Partnerships     775 775 

Annual Word Count 
Totals  10009 9765 7845 4708 5094  
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Table E.12 

Word Count Totals for Legal 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Legal Criminal 4175 2503 2967 289 598 10532 
Legal Faculty Issues 4766 1265 12678 5770 15322 39801 
Legal Financial   201 343  544 
Legal Free Speech Area  999  724 872 2595 
Legal Human Resources 1286    953 2239 
Legal Property Rights   360   360 
Legal Staff issues 2689 2452 964 8243 3524 17872 
Legal Student issues 7615 20102 22862 12418 10147 73144 
Annual Word Count 
Totals  20531 27321 40032 27787 31416  
 

 

Table E.13 

Word Count Totals for Policy Issues 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Policy Issues Admission Standards   775  475 1250 
Policy Issues Affirmative Action    588  588 
Policy Issues Budget     1894 1894 
Policy Issues Community Relations     436 436 
Policy Issues Government Regulations  197   197 
Policy Issues Vendors 579 662 268 2596 1804 5909 
Annual Word Count 
Totals  579 662 1240 3184 4609  
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Table E.14 
 
Word Count Totals for Presidential 
 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Presidential Awards  825    825 
Presidential Characteristics 503 7184 5327 856 565 14435 
Presidential Decision Making     638 638 
Presidential Evaluation and Outcomes   631 1763 2394 
Presidential Leadership 8895 6107 11344 12918 21466 60730 
Presidential Management Style 3448 1209 2410 3110 1986 12163 

Presidential 
Professional 
Development 111    440 551 

Presidential Recruitment 3580 6719 18007 3908 5028 37242 
Presidential Retirement 4974 4073 8478 4097 5975 27597 
Presidential Salary and benefits 982 2228 682 2157 387 6436 
Presidential Termination  366 1578  3704 5648 
Annual Word Count 
Totals  22493 28711 47826 27677 41952  

 

Table E.15 

Word Count Totals for Public Affairs 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Public affairs Community issues 2593 3089 2210 2077 5336 15305 
Public affairs Policy Issues  2662    2662 
Public Affairs Public relations  1030 1344 2794 619 5787 
Public affairs Publications  811    811 
Annual Word Count 
Totals  2593 7592 3554 4871 5955  
 

Table E.16 

Word Count Totals for Research 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 

Research 
Centers and 
Institutes   117  2765 2882 

Research Facilities 2939    550 3489 
Research Fraud     1341 1341 
Research Grants and Contracts 9475 4007 2171 7748 1362 24763 
Research Innovation   488   488 
Research Institutional Research 296     296 
Research Partnerships 1157    417 1574 
Research Publications 6488   891  7379 
Annual Word Count 
Totals  20355 4007 2776 8639 6435  
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Table E.17 

Word Count Totals for Student Affairs 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Student Affairs Admissions 1637 1841 7359 6439 11132 28408 
Student Affairs Athletics  394  2535 1242 4171 
Student Affairs Behavior 620    597 1217 
Student Affairs Counseling  777   515 1292 
Student Affairs Disability Services     739 739 
Student Affairs Diversity 2576 967 2297  1465 7305 
Student Affairs Graduation  2149 128 1734 3809 7820 
Student Affairs Greek life 3742 768 2612 10834 12215 30171 
Student Affairs Learning Centers     703 703 
Student Affairs Mentoring    827 907 1734 
Student Affairs Minority 4169  467  655 5291 
Student Affairs Recruitment 1000 2906 4079 3725 9121 20831 
Student Affairs Remediation   355   355 
Student Affairs Residential Life 10795 3054 10434 8811 15827 48921 
Student Affairs Social Life 3950 3490 4619 4016 4408 20483 
Student Affairs Student government 940 2662 981 1213 3134 8930 

Student Affairs 
Student Health 
Center 574 471 651   1696 

Student Affairs 
Student 
Organizations 19030 19400 22520 28311 19828 109089 

Student Affairs Student Policies 6198 5866 2759 5840 2153 22816 
Student Affairs Student Publications   546   546 
Student Affairs Tuition and Fees   1472   1472 
Annual Word Count 
Totals  55231 44745 61279 74285 88450  
 

Table E.18 

Word Count Totals for Student Finance 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Student Finance Financial Aid 12416 6209 6782 7652 11800 44859 
Student Finance Funding    3510 514 4024 
Student Finance Grants 865 68 720  615 2268 
Student Finance Loan Payment 1365   1393  2758 
Student Finance Loans 892 364  160 2506 3922 
Student Finance Pell Grant 1317 1714 495 2377 1437 7340 
Student Finance Prepaid Plans    709  709 
Student Finance Qualifications    1036  1036 
Student Finance Savings Plans 5333 7205 9401 10786 5083 37808 
Student Finance Scholarships 39829 43948 9181 33416 26698 153072 
Student Finance Tax Credit 2041 934 2055 6378 1135 12543 
Annual Word Count 
Totals  64058 60442 28634 67417 49788  
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Table E.19 

Word Count Totals for Students 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Students Admissions 606 975    1581 
Students Attitudes 25706 12873 7621 25943 12528 84671 
Students Behavior 28767 30032 13034 47925 38710 158468 
Students Characteristics 16656 16928 15516 9655 8171 66926 
Students Diversity 2603 737 3517 10137  16994 
Students Effects of College On 3780  2296  5050 11126 
Students Enrollment   412   412 
Students Gender 1610     1610 
Students Graduation 10269 9489 5061 12858 4522 42199 
Students Learning   919 942  1861 
Students Learning Centers     545 545 
Students Mentoring 2825 476 731  1559 5591 
Students Minority 8123 3953 2821 20941 13995 49833 
Students Non-traditional 557  946  1828 3331 
Students Recruitment 3318 621 2758 4454 437 11588 
Students Remediation    1344  1344 
Students Scholarships     465 465 
Students Social Life    956  956 
Students Transfer  1163    1163 
Annual Word Count 
Totals  104820 77247 55632 135155 87810  
 

 

Table E.20 

Word Count Totals for Technology 

Primary Topic Secondary Topic 2001 2002 2003 2004 2005 Topic Totals 
Technology Admissions  1040    1040 
Technology Cost Management    1817  1817 
Technology Development     845 845 
Technology Hardware 1467  593  1073 3133 
Technology Instruction 188  939  717 1844 
Technology Learning  1093    1093 
Technology Online Instruction 11736 3002 1825 2685 5860 25108 
Technology Problems/solutions 1511 600 625 806 504 4046 
Technology Software 1096 871   2210 4177 
Annual Word Count 
Totals  15998 6606 3982 5308 11209  
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