
The purpose of my research is to study the effects of financing and budgeting on the film industry, both qualitatively and 
quantitatively. My job is to seek how a low or high budget may affect a film’s quality, its total number of consumers, its 
reviews, and its sales (both box office and post-production). If a film has a high budget, the trend is usually for a good 
portion of that money to be used on advertising, making it better known. If a film has a low budget, it may not be as 
well known, but such films do tend to be more creative, in that they have few resources and have to know the best 
ways of using what they have. So far in my literary research, I have found few articles on the subject, and in fact, a lot 
of the data is there, but none of it is compared to how well a variety of films are doing with that budget, whether it be 
high or low. I have found roughly 8 to10 sources, most of which do not make much contribution to my research. I have 
personally selected the three best sources out of this collection, mainly due to the fact that they have some sort of focus 
on a film’s budget, and how that may affect the industry. 
 Generally, this is where I would begin to group my sources into various types of literature, but the three sources 
are so vastly different that doing so would not be helpful. One is a blog post, one is a book, and another is an article. 
The article focuses on how budget can influence films to be made a certain way (narrowing on the German film 
industry), while the book provides just a few relevant facts, and the blog offers a general review of a film and cites 
other films, in reference to their budgets and why this played a role in a review. All of these sources generally take a 
qualitative approach.  
 Hick (2010) explains the influence of film budget in German filmmaking. He details how film budgeting can affect 
a film’s outcome and focuses on the local aspects of independent German filmmaking. Hick, however, does not go into 
great detail of whether these low-budget filmmakers made changes to according to budget, in order to make their films 
a success.   
 Balio (1976) writes about the American film industry and the effects budgeting has on it. He proceeds to disclose 
how the federal and state governments of the United States decide whether or not to provide additional funding for a 
film production studio to outsource to the films associated with them. He notes how the film industry affects the rest of 
the country, and its accounting for over half of all industrial groups enumerated by the Bureau of Internal Revenue 
(BIR). A film studio’s budget can affect the number of jobs it can provide, how many customers it can send the film out 
to, how many stores sell the final product, and more. Films today are an amazingly huge staple of entertainment in 
America, and are one of the most highly-valued exports of American culture to other countries. Not only can a film’s 
budget affect a film’s quality, it also reflects how many and which countries the film can be viewed in, thus changing the 
audience in question. If the target audience is widened (percentage wise) to more than Americans, this can drastically 
change how a film is viewed, especially quality-wise. 
 Hunter (2012) focuses on the author’s review of a few films, specifically mentioning budget and its effect on 
those films. Using qualitative data, the author reviews films and makes note of their budgets. He states that he highly 
enjoys low budget films, (mentioning Super 8, The Adjustment Bureau, and others), mainly due to their large amount of 
creative aspects. Low budget films tend to be more creative, simply because they have to perform more tasks with 
fewer resources. And resources can only be acquired with money, usually.  James Cameron’s Avatar was a film that hit 
the top ten in highest budgeted films, and more profoundly won a few awards. But most of that budget went into CG 
graphics, with advertising not far behind. J.J. Abram’s Super 8 was made with only $5, and also received extremely high 
ratings. So, at first glance, one would think that there was no immediate connection between budget and a film’s 
ratings.  However, the review continues to note that more low-budget films tend to make a larger impact than higher 
budget films. Just because a film has a high budget doesn’t mean it will make the top ten charts. It’s more about how a 
producer will use that money. This is why I feel it would be important to get out in the field and conduct some survey 
research. 
 Major gaps in this research are everywhere, ranging from qualitative to quantitative. These sources can serve as 
major tools in my research, and how the collected data can be better understood. Hick (2010) can help me better 
understand how motion picture financing is handled in foreign countries and between countries as well. Balio (1976) 
looks more at the broad scope budgeting takes inside a production industry regarding film, and how that affects the 
economy. Finally, Hunter (2012) takes the perspective of an everyday viewer and customer, and provides some insight 
into what questions might naturally go through one’s head when viewing a film both analytically and casually. 
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Films today vary widely from genre to genre, and from studio to studio. This is due 
to several reasons, but perhaps one of the biggest factors is finances, and how 
money and budget can affect a film. My research involves looking at film 
production, and determining whether or not a budget affects film quality and sales, 
and if so, how? My literature review revealed that the film budgets and how they 
are managed vary greatly from culture to culture, country to country. Also, I found 
that the entertainment appeal to both critics and consumers alike tends to have 
interesting qualities when dealing with low-budget films as opposed to high-budget 
films, and vice versa. This research will employ a survey data collection approach.  
This approach will allow me to collect more personal results, both qualitative and 
quantitative, and can help me better understand specific effects of a budget when 
dealing with film. Decisions will be made as to what questions to ask, what order 
to ask them in, who to survey and where, how many people to survey, how to 
word the questions properly, and if screenings of films might be necessary. After 
carefully reviewing my strategy in approaching the concept of film budget effects, I 
feel confident that my research will continue seamlessly as I transition into  
HNRS 3500. 

The film industry plays a huge role in the American economy, American culture, 
and American entertainment. A significant number of factors go into making a film, 
but only one, the budget, determines which actors to hire, what schedule to make, 
who to sell to, and more. A film budget can control nearly every aspect of what 
resources a producer has at his/her disposal. The purpose of my research is to find 
out how finances affect a film’s outcome, both quantitatively and qualitatively.  
Does a film’s budget affect its quality?  Its sales?  Its audience?  And if so, how?  
These are the questions I have set out to answer, as I conduct my research 
through my undergraduate studies. 

My research involves looking at film production, and determining whether or not a budget 
affects film quality and sales, and if so, how? For my research, I have decided to continue 
with collecting survey data as opposed to conducting experiments. Survey data will help 
me be more organized, better prepared, and more focused on the results. I can survey 
people, (by means of phone, Internet, or in person), and collect data according to their 
results. I plan on taking this data, and comparing them to results of other respondents, 
helping to create charts, graphs, and tables where we can find correlation between 
certain values. The first step would be to determine what those values are, and why.  
Once we know what we are trying to find, we can determine what questions to ask, who 
to ask, and how many people to survey. After that, we can decide what order to place 
questions, what independent variables need to be addressed (race, gender, etc.), and if 
an incentive for the survey would be necessary. Once we have all of this information, we 
can ‘advertise’ the survey through Facebook, fliers, word of mouth, or by other means 
depending on what route we decide to take (phone survey, Facebook survey, etc.) 
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