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CHAPTER I

INTRODUCTION

Statement of Problem

Television may be regarded as the newest of advertising

media. As such, it has opened a new approach to advertising

and a new field for the advertising artist. It is with this

in mind that this study was undertaken "An Examination of

the Advertising Art Curriculum of North Texas State College

in Relation to Preparation for a Career in Advertising Art in

Television." In order to reach any definite conclusions as

a result of the study, it will be necessary to compare the

academic experiences of the advertising art student with the

background and experiences required of the advertising artist

who works primarily in the field of television.

The problem under consideration is, therefore, whether

or not the advertising art curriculum of North Texas State

College provides the student with the necessary knowledge

and experiences to enable him to produce acceptable art work

f or television presentation, and whether or not it is the

obligation of a liberal arts college to provide this training.

Scope of Problem

This study is limited to the problems of and demands

made upon the advertising artist in relation to the television

1
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medium. It does not include an investigation of the roles

played by photographers and technicians who may be necessary

to process the work of the artist on film or slides for tele-

vision presentation, but rather an inquiry into the knowledge

and skills necessary to enable the artist to produce this

work in an acceptable finished form.

Chapter I serves as an introduction to the study.

Chapter II will present a survey of the advertising art pro-

gram at North Texas State College. Chapter III will provide

a survey of the work of the advertising artist in television

and of the knowledge and skills which are regarded by the

studios as necessary for the production of this work. Chapter

IV will evaluate the advertising art curriculum at North Texas

State College in regard to the requirements of the advertising

art field in television. Chapter V will summarize the findings

and present recommendations for any changes or additions that

might be made in the present advertising art curriculum of

North Texas State College in order to zrepare the student for

a career in advertising art in television.

Procedure

Early in this study it was found that very little infor-

mation had been published relative to advertising art in its

relation to the medium of television. However, available

sources were consulted, and these books and magazine articles

serve as a basis for the chapters dealing primarily with

television art.
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In order to get as muoh information as possible re"

garding the subject, the author personally interviewed direc-

tors of advertising art agencies and television stations in

Dallas and Fort Worth, asking for their opinions as to

opportunities for and preparation required of artists who

desire to work primarily in the television medium. Their

statements are used in connection with the published material.



CHAPTER II

THE ACADEMIC REQUIREMENTS FOR THE BACHELOR OF

ARTS DEGREE IN ADVERTISING ART AT

NORTH TEXAS STATE COLLEGE

Introduction

The student who wishes to major in advertising art at

North Texas State College is required to meet all of the

standards set forth in the college catalog pertaining to the

State of Texas requirements, the College of Arts and Sciences

requirements, the Department of Art requirements, and in some

cases special requirements of his minor field. These re-

quirements will be discussed later in this chapter*

The College of Arts and Sciences is a liberal arts

school and, with this in mind, it must be understood that the

primary function of the College in general and of the Depart-

ment of Art in particular is different from that of a trade

or technical school. "The primary function of the College of

Arts and Sciences is to provide the intellectual discipline

and cultural experience that are essential to a liberal edu-

cation and to prepare students for entering professional

schools, for teaching, for certain types of professional

work, and for graduate study and research."1

1Bulletin of North Texas State College, Number 273
(Denton, Texas ,i93!Tp, 'T
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To be sure, the art major expects to be adequately pre

pared to enter the field of advertising art when he has

completed the prescribed requirements for the Bachelor of

Arts degree. However, he will probably not have had as much

concentration in art techniques as he would have received in

a trade or a technical school. One problem to be considered

in this study is certainly whether or not these specialized

techniques are necessary for a career in art in television,

and whether or not it is the job of the liberal arts college

to provide training in these specialized techniques if they

are necessary. It is the purpose of this chapter to give a

complete survey of the advertising art program at North Texas

State College, which will be used in evaluating the program

in relation to the medium of television in Chapter IV.

General Course of Study

The over-all course of study is designed to give the

student maximum experiences both in techniques and materials

used in advertising art work and a complete background in

the aesthetics of art in general and advertising art in par-

ticular. His first art courses introduce him to the problems

of basic design, the art elements and the art principles.

As he begins his technical courses in art, he is given proboo

lems in design, and practical experience is gained through

solving these problems. As the student gains some background

in aesthetics and in basic design through the application of

art principles and art elements, he prepares himself for the
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advanced advertising art courses which will constitute his

field of concentration. These courses in advanced adver"

tising art comprise design, layout, and execution of adver"

tising art problems similar to those which he can expect to

encounter in a job in this field after graduation.

In addition to art courses the student is required to

complete eighteen semester hours in his minor field. Business

Administration is suggested, but not required, as a first

minor for the advertising art major. He must also complete

the required program of courses in English, foreign language,

social science, natural science, industrial arts, journalism,

library service, and physical education. Men these require-

ments have been completed, the student will have accumulated

a minimum of 124 semester hours' credit. In order to receive

the degree, a minimum grade point average of 1.0, which con-

stitutes a letter grade of C, must have been maintained.

General Reqirements

The following paragraphs present in detail the general

requirements for the Bachelor of Arts degree with reference

to specific courses required in the minor field and other

courses outside the Art Department.

Leqirements in the minor field.--A first minor of not

fewer than eighteen semester hours, including at least six

hours of advanced work, is required. If Business Adminis--

tration is chosen for the first minor, the following
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three-semester-hour courses are required: Business Psychol-

ogy; Principles of Selling; Principles of Marketing;

Advertising; plus two electives.

2ther requirements outside th Department of Art.--In

addition to the courses required in the major and minor de-

partments, the following three-semester-hour courses are

required of a candidate for the Bachelor of Arts degree, re-

gardless of his major: a minimum of twelve semester hours of

English, composition and literature; twelve semester hours in

one foreign language or a reading knowledge of a foreign

language; six semester hours in one laboratory science, chosen

from the general courses in biology, chemistry, or physics;

twelve semester hours of social science, including six hours

in United States history and six hours in Federal and state

constitutions; four semester hours in activity courses in

physical education to be completed during the freshman and

sophomore years; and one semester hour in library service,

Other course requirements specified for advertising art

major aret two three-semester-hour courses in industrial

arts--Mechanical Drawing and Elementary Printing; and two

three-semester-hour courses in journalism--Adverti sing and

Technical Journalism.

Review of Specific Art Courses

The following is a list of required art courses and a

short description of each. These courses are presented ac-

cording to numerical sequence, as listed in the catalog*
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Art 120-130. Artppreciation. Analysis of art
elements and principles as applied to various forms
of visual expression; study of historical examples
of architecture painting, sculpture, and the minor
arts.

134. Freehand Perspective. Elementary problems in
evolving principles of linear perspective; the achieve-
ment of the illusion of volume and space through tone
and color.

144m145. EMmentary Design. Experimentation directed
toward the appreciation of various materials; basic
principle s of product design.

210, Elementary Figre Representation. Learning the
methods of visual observation of the figure and its
recording through various graphic techniques.

250-260. Elementary ZAdvertising Art. Analysis of
well designed alphabets; construction of alphabets
with pencil, lettering pens, and brushes; problems
in lay-out and production of signs, posters, and
labels in various media.

390-395. Print Techniques.
390. Rais ed-surface techniques--linoleum print,

woodcut, wood engraving; metal-plate media (line
techniques) --dry-point, etching.

395. Metal-plate media (tone techniques)-
carborundum tint, aquatint; lithography.

406. Advanced Advertising Art. Study of the contem-
porarytechniques in advertising; layout, photomontage,
collage.

408. Illustration for Reproduction. Study of the
processes of commercial reproduction; ,preparation of
illustrations suitable for reproductions by the pro-
cesses studied.

431-432.o Histor or Art, Art of Europe from pre-
historic timVes rugE7The Middle Ages, including the
contributions of ancient Mediterranean cultures. Art
since the fifteenth century in Europe and America.

493-494. Exhibition Techniques. Group problems in
constructtioniEndarrangement of counter and window
displays; development of three-dimensional signs;
preparation and arrangement of exhibitions.
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498. Senior Exhibition. Preparation and presentam
tion of an exhibition of the student's work. To be
scheduled during the senior year.

The successful completion of this course of study should

give the advertising art major a complete background in media,

techniques, and processes of commercial reproduction in all

phases of advertising art, with the.exception of the field

of television which is discussed in Chapter III,

Summary

The curriculum leading to the degree of Bachelor of Arts

is designed to give the student a well-rounded and liberal

education, with specialized study in one or more fields of

concentration.

The student who majors in advertising art is required

to complete certain courses outside his major and minor

departments in addition to the courses in his field of con"

centration.

The elementary art courses required in any field of art

concentration are designed to give the student a full back

ground in the theories of art, the art elements and print.

ciples, aesthetics, and a general survey of the art field.

Through this background the student builds a foundation upon

which to base his advanced specialized study,

During the junior and senior years, the advertising art

major concentrates primarily upon advanced courses which are

2bid., pp. 97"99.
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directly related to the problems of advertising art and its

commercial application. However, one important commercial

advertising field, television, is omitted. It is the purpose

of Chapter III to present this field in its relation to the

advertising artist.



CHAPTER III

THE ADVERTISING ARTIST IN RELATION TO

THE TELEVISION MEDIUM

Introduction

Television in its present commercial form is only about

eight years old; that is, there have been only about eight

years of postwar television broadcasting. In these eight

years television has developed into one of our largest ad#.

vertising media,1 Television has opened up a new, important

field to the advertising artist.2

Scope of Graphic Arts Department

The Graphic Arts Department of a television station

probably offers the most demanding position in which the

artist may work. "The Graphic Arts Department of a tele"

vision station is no place for a onewtrack specialist,

Working with limited budgets, the average local studio may be

called on to create a rainstorm one minute and a trip to

Mars the next,"3 The artist in this department must be able

1E. F. Seehafer and J. *W Laemmer Successful Radio and
Television Advertin (New York, 19545, p. 1.

2Georg Olden, "Illustrating for TV," American Artist,
XVIII (September, 1954), 42.

3fobert J. Wade, "Graphic Art for TV," Design, LVI
(March, 1956), 146,

11
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to produce backgrounds, simple spot advertisement layouts,

credit titles, and any number of related art projects all on

a few hours notice. 4

The preparation of art work for commercials and titling

is a daily problem. The transition from commercial graphic

techniques to those of television, however, is not difficult

once the artist understands the requirements and limitations

of the medium. His working surface is confined to a small

area in a ratio of 35:4, which properly fills most television

viewing screens. Since hand lettering is tedious and usually

unnecessary, most graphic art departments provide the artist

with some form of commercially produced lettering or a small

proof press which can be used in connection with the hand#*

produced art work. 5

Black and W1hite Reproduction

Black and white television imposes its own peculiar

limitations and the key to their solution is the gray scale,

the transition of color values into gray tones. Art work,

properties, and products must be prepared for effective re-

production in monochromatic tones of gray. Many colors

become vague or invisible to the camera's eye; others, like

pure white, cause excessive glare. This matter of color

transmission in black and white television is an important

4 1bid., p. 14.

5 Ibid., p. 155.
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problem with which the television artist must familiarize

himself.6

As a result of a careftl study of color by the tele-

vision industry, it has been found that all colors used in

television bave their counterparts in the scale of grays.

This fact is very important to the advertiser when he shows

his product in his television commercial. The package must

be analyzed and reduced to the tones of gray which will most

faithfully reproduce it the way it actually appears. Where

two or three colors of the original package might all come

out black, with the substitution of the proper tones of gray

they will appear on the television screen in their true

values.7

In the earlier developmental stages of commercial telen

vision, both the transmitting and receiving equipment were

crude compared to today's facilities. The artist was limited

both in the type or quality of line and in the techniques

used in producing tones in his art work. He was limited to

bold and rather crude lines with a minimum of shading.

However, with the development of technical knowledge and

experience these basic limitations have been largely over

come.8 Today, almost every kind of art work ever executed

6 hid., p. 147.

7Jo Ranson aAd Richard Pack, opportunities in Television,
(New York, 1951), p. 539.

8Statement of Charles Fisher, Director of Television
Advertising, Rogers and Smith Advertising Agency, Dallas, Texas,
June 3, 1956, personal interview,
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has been used on television, ranging from crude crayon

drawings by children to rather fine line etchings. It is

expected that eventually new techniques for reproducing

various kinds of art work will be developed and those now in

use will be perfected,9

At the present time, television is using up art work at

such an appalling rate that it cries for new techniques and

treatments. "You don't have to work in a group to do tele-

vision commercials and you don't have to alter your style to

some nebulous TV style. There are limitations on art work

which are imposed by the reproductive limitations of the TV

tube, but these need not concern the artist."1 0 Work pro-

duced in any medium, any style, any size, can be used, but

not always to a very great advantage.ll

Olden, Director of Graphic Arts, CBS-TV, says that the

television medium offers as big a potential market for

graphic artists as that of magazines, book jackets, record

albums, house organs and other printed media, which are

actually not too far removed from the type of work which is

produced for television reproduction, 1 2

There are basically six types of television commercials

with which the graphic arts department must dealt audio or

9Norman Tate, "Art for Television Commercials," American
Artist, XVIII (November, 1954), 34.

l0Ibid., P. 55. 11 Ibid , p. 36.

12 Olden, 2j. flu., p. 42,
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video only, still picture and narration, demonstration and

narration, dramatization, participation, and animation, Of

course, certain of these methods may be combined in a single

commercial and any of these types may be modified, However,

all of these methods are important to the advertising artist.

He may be expected to prepare the layout for the commercial,

plan and execute simple animations, or redesign advertisers'

products so that the color will be compatible to the limitan

tions of reproduction in the television medium,13

Color production

Color reproduction in television is still a very new

and difficult technique. Good commercial production requires

a considerable amount of experimentation. The possibilities

and limitations of the medium must be thoroughly understood

by the artist if he is to use color to its greatest advantage.

During this period of experimentation the artist is becoming

acquainted with the problems of transmitting products and

art work in color, the use of backgrounds, color combinations,

the problems of picture depth, the use of color in films and

slides, and many other more technical problems, 1 4

With the advent of color in television there has come a

new demand for artists with training in this specialty.15

1 3 Statement of Jim Pratt, Commercial Director, WFA-TV,
Dallas, Texas, June 30, 1956, personal interview,

14Jacob A. Evans, Selling and Promotin Radio and Tele-t
vision, (New York, 1954T, >p.32U7

150lden, p#. it., p. 42.
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Color has been used for some time in the black and white

transmission of art work because it was found that color is

needed in the sets, backgrounds, and advertisements to get

more definition and separation and to break up a continuous

flat expanse.16 Color has also been used in black and white

transmission because it has a good psychological effect on

both the artists and the technicians associated with the pro-

duction. It has been found that better work is produced

when the artist works with color rather than with black and

white or shades of gray.17 Of course, this early use of

color has demanded the development of the gray scale, with

out which, many mistakes could not be avoided.

One of the greatest problems in color transmission is

in producing art work, or any part of the production, in

color that will also be effective when viewed either on a

color screen or in black and white on a regul r screen.

Television transmission has a tendency to fade colors and

make them appear more pastel on the viewing screen. To

overcome this tendency, very vivid colors are used. Although

these colors may appear correct on a color screen, they very

often do not correspond to the gray scale range on a black

and white screen. The result is either a picture which is

16Ranson and Pack, _ . t*. p. 65.

1 3Statement of Charles Fisher, Art Director, RLD"TV,
Dallas, Texas, June 30, 1956, personal interview,
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too dark, or which is very vague and difficult to view. 8L

Extensive experimentation is now being conducted in order to

overcome this limiting factor.

Color in television is a problem not very closely re

lated to color reproduction in other advertising media. The

modification of color by the camera is a technical problem

which will be solved in time. Meanwhile, it is a problem

which is slowly being worked out by artists in the large net"

works, local television stations, and advertising agencies.

There is as yet no definite answer to this problem, but prog-

ress is being made, both in technical knowledge of the process

and in improvements in transmitting and receiving equipment.19

Art Work Produed

Although some mention has been made of the type of art

work produced in the graphic arts depOXrtment of a television

studio, it is necessary to discuss this work in more detail

in order to know what is expected of the artist and to de-*

lineate the specific art training necessary to prepare him

for his work.

In television there is no advertising art department or

advertising artist known by that title. The department in

which the advertising artist works is the Graphic Arts Deft

partment or simply the Art Department. Artists in this phase

18Statement of Marshall Atwell, Art Director, WBAP-.TV,
Fort Worth, Texas, July 3, 1956, personal interview.

19Pratt, R. i.
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of television production are referred to in most instances as

graphic artists, The graphic artist is not a specialist, but

rather, he is expected to be able to produce a variety of art

work, most generally related to the field of advertising, He

may be expected to be able to design and execute copy for

live titles, slides, and motion picture titles; to retouch

and mount photographs; to develop cartoons; to produce spew

cial titling effects and balloptican titles; and to repackage

commercial display products.20

The graphic artist prepares layouts and finished art

for advertising campaigns; page layouts for trade magazines;.

bulletins, spot designs, lettering, and cartoons for promote

tional schemes in addition to the material he prepares for

television presentation.21

The art work prepared for television presentation is

limited to an area with a ratio of 3:4; although the artist

must confine his working area to this ratio, he is not

limited as to the size in which he must work, since finished

art work will usually be processed on film or slides to be

used in one of the following ways:

l. Flipsoo-otitles or credits presented on cards turned

by hand off camera,

2, Telos-title or credit cards reduced in size and

fed into camera from separate projection room,

20Ranson, ,P. .ji., p. 102. 21Tbido



19

3. Crawl--titling material done on scrolls and filmed

to appear in movement on TV screen.

4. Goboo-cardboard replica of an object, with a cut-out

section providing a frame for material on a crawl,

5. Kinescope--method of making a cinematic record direct

from the television screen.

6. cards"-lettering on a clear acetate dropped down

over a first card of art work to create a sudden super-

imposed image of art and message on the television

screen.22

In addition to the basic assignments in commercial art

activities, the graphic artist may be required to help with

set design. In most cases there will be a specialist in

charge of set design, but the graphic artist should have at

least a basic knowledge of this field.23

Background of the Artist

It is true that not every artist who expects to make

television his career will be required to do all of these

various forms of art work, He should, however, be able to

meet certain qualifications in his training which will pro".

vide an adequate background for this work. In order to work

in an art department of either a television studio or an

advertising agency, he must have had some art school training.

22Francis Harvey, "Type and the TV Screen* Print, VIII
(April, 1954), 9,

23 Wade, o t. *,. p. 147,
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However, if he wishes to be qualified for a promotion to a

higher position, he should have a degree in art; some ex-

perience in stage, films, and commercial art; and some knowl-

edge of scenic design and construction. He should be famil-

iar with illustration, cartooning, animation, and lettering;

and he should have a background in business administration,2 4

In the large television networks most of the various

activities are divided into departments. In the small tele-

vision station on a local level, however, the artist may be

called upon to produce any of the types of art work listed

above. It is therefore important to obtain as varied a

background as possible if the artist plans to work for a

local station,25

Although the television station usually produces its

own art work for some commercial advertisements and for all

the station activities, the most important source of tele-o

vision advertising material comes from the advertising

agencies. In an agency an artist may specialize if the

agency is large enough to justify it. Also, any free-lance

artist may do work for television reproduction, Therefore,

if the artist does not have the general background required

of the graphic artist in a television station, he may choose

the more specialized work in an agency,26

2 4 Ranson and Pack, a. ci,, p. 102,
2 5 Fisher, 2# cit.

26 B. G. Powell, Powell Advertising Agency, Dallas, Texas,July 2, 1956, personal interview,



CHAPTER IV

EVALUATION OF THE ADVERTISING ART CURRICULUM

AT NORTH TEXAS STATE COLLEGE IN REGARD

TO TELEVISION REQUIREMENTS

The advertising art major at North Texas State College

receives a well-rounded background in all phases of adverft

tising art, illustration, exhibition techniques, and related

subjects. He does not, however, study the problems and

techniques which are peculiar to the field of television,

It is generally agreed that almost any form of art work

can be reproduced on television, and many kinds are being

reproduced at the present time. Perhaps that may account in

a degree for the generally poor quality of advertising found

in television today Because television is a new medium

and is yet in a period of experimentation, many of the limi

tat ions of the medium are not fully understood; conversely,

full advantage of the audio-'visual properties of television

has not yet been attained. With this in mind it would seem

that a completely comprehensive course in advertising art in

regard to the field of television is not yet possible,

It has been stated that the graphic arts department in

a television station requires of the artist who works in the

1 Statement of Roy Bacus, Commercial Manager, WBAPAMFM-
TV, Fort Worth, Texas, July 3, 1956, personal interview,

21
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field a wide range of knowledge and ability. The advertising

art major at North Texas State College receives some experi-

ence in all of the essential areas except animation and

scenic design. Most of the work done in the graphic arts

department of a local television studio is very closely re

lated to the field of illustration; and with the background

gained in the art courses offered at North Texas State

College, it is reasonable to assume that a graduate of the

Department of Art would be able to produce acceptable art

work for television reproduction, once the limitations of

the medium are understood. 2

During this period of experimentation in television, new

techniques are being tested, technical advances are being

made in transmission and reception, and many techniques are

being discarded as obsolete,3 Because of this rapid change

and development, only one who is actually working in the

field is able to keep up with the advances as they are being

made,

A course designed specifically for art in television

can only be expected to give the student a general background

in the limitations and advantages of the medium,4 This

course, naturally, would be added to the basic art curricu-

lum necessary in any field of art, and would be designed to

2 Marshall Atwell, OP Cit, 3Charles Fisher, a* cit.

4Roy Bacus, 2Rj. cit.



give the student some idea of the overall picture of the

role of the artist in the television studio.

The advertising art curriculum at North Texas State

College provides the student with the basic art knowledge

necessary to produce any good commercial art work, but it

does not provide the general background pertinent to telem

vision techniques or requirements.



CHAPTER V

CONCLUSION

Summary

This study was limited to the problems of the adver-

tising artist in relation to the medium of television, and

the knowledge and skills needed by him for the production of

acceptable work for television reproduction,

The requirements for the Bachelor of Arts degree with

a major in advertising art at North Texas State College are

both general, in that they provide a liberal arts education,

and specific, in that they prepare the student for a career

in advertising art. The student is required to complete

courses required of all liberal arts graduates at North

Texas State College, courses required by his minor depart-

ment, and the general background and specific training

courses required by the Department of Art. This course of

study is designed to equip the graduate in advertising art

with the knowledge and skill necessary for a successful

career in most comercial art fields, such as newspaper and

magazine advertising, illustration, layout, poster design,

and related fields. The graduate has not, however, received

any specific training in techniques which take into account

the limitations peculiar to the field of television,

24
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The artist who works in the graphic arts department of

a television station may be- required to produce art work

ranging from simple layouts to scenic design and animation,

Knowledge of a wide range of commercial art activities is

considered desirable, but not always necessary, for the pur"

suit of a career in this field; however, if the artist

expects to advance to a more important position, such as art

director, he should have a degree in art and some knowledge

of newspaper advertising, scenic design, and business adminow

istration, as well as the thorough knowledge of the tele

vision field which comes through experience.

Recommendations

A course in advertising art should be so designed as to

give the student a background which would provide him with

the skill and knowledge necessary to produce art work ac-

ceptable in any major phase of advertising art and commercial

reproduction. The student should have some understanding of

the processes and techniques used in reproducing this work

in a commercial way. The advertising art curriculum at

North Texas State College is so designed, with the exception

of the television medium,

Since television has become one of the major advertising

media and because it offers a new opportunity to the commer*

cial artist, it is the writer's conviction that a general

course in advertising art in relation to television would
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be very helpful to the advertising art major, This course

should include problems directly related to preparation and

reproduction of art work in television, with emphasis upon

the limitations of the medium, This course might be correw

lated with the advanced advertising art course; but since

television poses so many special problems to the advertising

artist, it is recommended that a course in television art

should be offered as a separate advanced elective for

advertising art majors.
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