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The problem of this study is to review and compare the

curricula of selected American, proprietary, fashion merchan-

dising colleges and to examine what kinds of similarities and

differences exist among their curricula.

Using the schools' respective catalogues, the combined

curricula was categorized into sixteen tables representing

the different types of courses offered, with the study colleges

listed in opposition to the courses; the courses were then

checked off in opposition to the schools offering them. To

demonstrate the similarities and differences in curricula, a

short summary accompanies each table to point out trends, and

a final chapter summarizes the findings.

The conclusion discusses the remarkable similarity in

the courses offered by the schools and recommends further

parallel studies comparing other postsecondary schools'

curricula.
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CHAPTER I

INTRODUCTION

Statement of the Problem

One of the significant changes in American education in

the decade of the seventies has been the growth of post-

secondary occupational education. Liberal arts colleges and

universities have decreased in enrollment, while enrollment

in trade and technical schools has been increasing steadily

(5). This transition has taken place because of a national

concern to provide direct connections between education and

the job market (2). The federal government, corporations,

and foundations have contributed substantial amounts of money

and support for occupational education since 1971 (5).

In review of the kinds of schools which have evolved in

postsecondary occupational education, one of the prominant

types is the Fashion Merchandising College. These schools

are technical institutes, almost without exception proprietary,

which prepare students for careers related to wholesale and

retail fashion merchandising. The problem of this study is to

review, compare, and contrast the curricula of selected

American proprietary colleges which specialize in the field of

fashion merchandising and to examine what kinds of similari-

ties and differences exist among their curricula.

1
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Purpose of the Study

The purpose of this study is to gain insight into one

type of occupational education, that of the Fashion Merchan-

dising College. In doing so, it is hoped that prospective

students and high school guidance counselors examining special-

ized occupational colleges in fashion merchandising will have

a source which will not only describe these schools' programs,

but will also identify any differences which may exist among

their curricula. Therefore, any student wishing to specialize

in a certain area of fashion merchandising may determine which

school or schools have a strong course concentration in that

particular area. As a secondary purpose, it is hoped that

this study will also facilitate the transfer of credits from

fashion merchandising colleges to other postsecondary institu-

tions, both to those which already accept credits from fashion

merchandising colleges and to those which have yet to do so.

In order to ascertain the given problem of the study, the

similarities and differences of the colleges' curricula are

shown first in table form, then these data are examined in

light of the following questions in regard to specific types

of courses offered.

1. Which schools show a larger number of liberal arts
courses in their curricula?

2. Do schools which are accredited by the regional
agencies show more liberal arts courses than those schools
which are accredited by specialized agencies?

3. What kinds of merchandising and marketing courses
are predominant in these colleges?
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4. Are specific courses in business practices taught
in these schools, such as management, advertising, and com-
munications, or are the business components centralized into
"general business" categories?

5. How many schools incorporate fashion design courses
in which the students originate and execute their own designs,
from initial conception through patternmaking to actual con-
struction of the garment? Moreover, what other kinds of
fashion courses are offered by these schools?

6. Do the majority of schools include studio art courses?
What types of courses are seen most frequently involving the
various fields of art?

7. What amount of course concentration is placed upon
personal or career development?

8. Which schools show the strongest course concentration
in each of the above mentioned areas?

Definition of Terms

Occupational Education

Occupational Education refers to "educational instruction

designed to (1) prepare individuals for gainful employment in

recognized occupations and/or new and emerging occupations,

(2) assist individuals in making informed and meaningful

occupational choices, and (3) upgrade or update the skills of

individuals already in an occupational field" (3, p. vii).

The term "vocational" is often used interchangeably with the

term "occupational" in the literature discussing this type of

education.

Proprietary School

A proprietary school is an educational institution that

is privately owned and operated, offers vocational preparation



4

through coursework, charges tuition for said operation (1,

p. 68), and is profitmaking (3, p. ix).

Technical Institute

A technical institute is an institution which is usually

two-year, and offers "instruction in one or more of the

technologies at a level above the skilled trades and below the

professional level" (3, p. x).

Fashion Merchandising College

Fashion Merchandising Colleges prepare students for

careers involving the selection and retailing of clothing

lines to the public. Such careers include buyers, managers,

fashion coordinators, display artists, fashion promoters,

inventory managers, and pricing personnel (4, p. 12).

Limitations of the Study

This study is limited to a review of American private,

accredited, proprietary institutions which offer a course of

study no longer than two years which is directly work related

to the field of fashion merchandising. These schools are

generally small, single-purpose institutions which award no

higher than the associate degree and offer a very limited

number of major studies.

The study is further limited in that it pertains only

to that curriculum which is required by each school for a

major in fashion merchandising.
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CHAPTER II

A REVIEW OF LITERATURE

Even though proprietary schools have existed since the

Colonial period, and their enrollments are now estimated in

the millions, they have continued to maintain a stigma among

educators and educational institutions (2, p. 1). Fulton (1,

p. 1022) expressed this sentiment in 1969: "proprietary

education has been viewed often as a hardy weed in the

academic garden." He further stated that this feeling was

largely due to the schools' profitmaking basis of operation.

Education for the sake of profit has certainly had its abuses:

in 1972 the Federal Trade Commission began a program to alert

consumers to the deceptive practices of some vocational and

correspondence schools (6), and the commission has since out-

lined its recommendations in the bulletin Guides for Private

Vocational and Home Study Schools (7).

If such abuses exist, what continues to attract the

increasing numbers of students to vocational schools? The

answer appears to be the primary fact that even though pro-

prietary schools charge higher tuition at a profit to them-

selves, they are providing short-term training which is

directly related to the job market (2, p. v). A survey of

students in noncollegiate postsecondary schools with

6
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occupational programs which was conducted by the National

Center for Education Statistics (NCES) shows that 77 percent

of these students selected schools because of their success-

ful placement records (2, pp. 16-17). Looking to vocational

schools for job training is also rooted in the current "belief

that a college degree isn't buying what it once bought in the

job market" (5, p. 1).

Neither of these factors, however, has influenced pro-

prietary vocational education as profoundly as the federal

government. As a direct result of government action, pro-

prietary schools have begun to be recognized as formal members

in the postsecondary educational realm (2, p. 1). In 1972,

with the Amendments to the Higher Education Act of 1965,

students attending accredited proprietary institutions were

made eligible for basic educational opportunity grants and

direct student loans; federally insured loans had been avail-

able to these students since the original Higher Education

Act of 1965 (8, p. 9). Furthermore, the Education Amendments

of 1972 further dictated that representatives of proprietary

schools would be allowed to participate in all federally

funded coordination of postsecondary education planning in the

states (2, p. v).

With these amendments, proprietary schools have been

motivated to seek accreditation (3, p. 11), as it has become

the criterion base for eligibility for federal funds (4).

The accreditation required for funding is further controlled
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by the Office of Education, due to the fact that it must be

carried out by one of two types of nationally recognized

accrediting agencies: specialized or regional (4, p. 12).

Specialized accrediting agencies have existed abundantly

in one form or another since the early 1900's (9, p. 198),

but at present most proprietary schools are accredited by one

of four national associations: The Accrediting Commission of

the Association of Independent Colleges and Schools, The

Accrediting Commission of the National Association of Trade

and Technical Schools, The National Home Study Council, and

The Cosmetology Accreditation Commission (2, p. 7). These

agencies are rarely used as accrediting bodies for public

institutions (9, p. 207), but rather for specialized programs

of study in proprietary schools (4, p. 12).

On the other hand, regional accrediting bodies, members

of the Federation of Regional Accrediting Commissions of

Higher Education (FRACHE), were originally formed to certify

public secondary schools. Then from 1913 to 1952 each of the

six regional associations gradually broadened this certifica-

tion process to the accrediting of public colleges and univer-

sities (9, p. 195). In 1966, the Marjorie Webster case

involved the efforts of a proprietary junior college to obtain

regional accreditation; the Supreme Court decided against the

school in 1970 (5, p. 42). However, almost simultaneously

between the years of 1966 and 1970, the New England Associa-

tion, the North Central Association, and the Southern
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Association made major changes in regard to accrediting

occupational educational institutions which had formerly been

ineligible (9, p. 202). Then in 1972, the entire Federation

of Regional Accreditation Commissions of Higher Education

"proposed a new eligibility policy which removed the non-

profit standard from the list of eligibility criteria, but

which was the subject of a moratorium after July 1973" (3,

p. 10). Late in 1973, the Internal Revenue Service declared

to both FRACHE and the Southern Association that accredita-

tion of proprietary schools would not affect the agencies'

tax exempt status, thus removing the major object of the

moratorium (3, pp. 11-12). Since this time the regional

accrediting agencies have made their accreditation accessible

to proprietary schools by slowly removing the barriers against

them (2, p. 7).

In view of the state of postsecondary occupational educa-

tion, the criteria for these schools' validity is indicated by

their being both accredited and authorized to grant degrees.

Educational research abounds describing these two issues in

regard to proprietary schools in general; however, research

describing the specific types of occupational proprietary

schools is practically nonexistent. Trivett (5) indicates

that in order to fully investigate proprietary schools, the

many kinds of schools should be further researched. In

describing and comparing the curricula of accredited,

proprietary fashion merchandising colleges, perhaps one
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segment of this void will be eliminated. Additionally, those

students interested in proprietary fashion merchandising

colleges will have a common source from which to gather infor-

mation concerning the individual curriculum and thrust of

these schools, which may help indicate the value of a particu-

lar school for the aspirations of a particular student.
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CHAPTER III

METHODS AND PROCEDURES

Subjects

As American proprietary fashion merchandising colleges

exist in great proliferation, the subjects selected for this

study were those which are accredited by one of the nationally

recognized agencies and which are state-approved to grant an

associate degree. The accreditation necessary for each col-

lege's inclusion was either the National Association of Trade

and Technical Schools (NATTS) or one of the six regional

accrediting associations of the Federation of Regional Accred-

iting Commissions of Higher Education (FRACHE): New England

Association of Schools and Colleges, Middle States Association

of Colleges and Secondary Schools, North Central Association

of Colleges and Secondary Schools, Northwest Association of

Secondary and Higher Schools, Southern Association of Colleges

and Schools, and Western Association of Schools and Colleges.

Procedures for Collection of Data

In order to determine which fashion merchandising col-

leges were accredited by the six regional associations, letters

requesting this information were sent to each association. The

National Association of Trade and Technical Schools' bulletin

Handbook of Trade and Technical Careers and Training lists the

12
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schools accredited by the association and was used to deter-

mine the fashion merchandising colleges in this category.

Colleges which appeared to fulfill the necessary criteria

were sent letters requesting a catalogue and curriculum

information. Of twenty-two letters sent, eighteen colleges

responded; seven of them failed to show the authority to grant

degrees and were eliminated from the study. All of the data

received from the acceptable colleges pertain to the time

period of 1980-1981.

Procedures for Treatment of Data

The eleven remaining colleges' curricula were carefully

synthesized into tables, categorizing the courses under six-

teen descriptive headings: (1) Liberal Arts, (2) Psychology,

(3) Art, (4) Interior Design, (5) Merchandising and Marketing,

(6) Visual Merchandising, (7) Buying and Selling, (8) Retail-

ing, (9) General Business, (10) Management, (11) Advertising,

(12) Communications, (13) Fashion Design, (14) Fashion

Analysis, (15) Apparal Production, and (16) Personal Improve-

ment and Career Development. Under each heading was listed

the appropriate course titles of the combined curricula of

the eleven selected colleges. Where course descriptions were

available, course titles were combined when they appeared to

be the same course. Where ambiguities occurred, courses

remained separate, even when the titles of some courses

appeared to be quite similar. Each table was represented
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with the eleven subject colleges under one category, listed

in opposition to the course titles, with a check correspond-

ing to both when a course was offered at a school.

The accumulated data were then examined in light of the

questions formulated in the purpose of the study.

1. Which schools show a larger number of liberal arts
courses in their curricula?

2. Do schools which are accredited by the regional
agencies show more liberal arts courses than those schools
which are accredited by specialized agencies?

3. What kinds of merchandising and marketing courses
are predominant in these colleges?

4. Are specific courses in business practices taught
in these schools, such as management, advertising, and com-
munications, or are the business components centralized into
"general business" categories?

5. How many schools incorporate fashion design courses
in which the students originate and execute their own designs,
from initial conception through patternmaking to actual con-
struction of the garment? Moreover, what other kinds of
fashion courses are offered by these schools?

6. Do the majority of schools include studio art courses?
What types of courses are seen most frequently involving the
various fields of art?

7. What amount of course concentration is placed upon
personal or career development?

8. Which schools show the strongest course concentration
in each of the above mentioned areas?

A final summary addressed the problem of the study: a

synthesized curriculum description which represents the

typical accredited Fashion Merchandising College in the United

States today.



CHAPTER IV

PRESENTATION OF FINDINGS

After thorough examination of the subject colleges'

catalogues, and after course titles had been synthesized

into subject categories, trends began to emerge within the

varied curricula of the schools. The majority of schools

offered within one to three courses in common in all but

four of the subject categories. However, other categories

of courses showed a great diversity of offerings among the

different schools. In strong contrast to the other schools,

Bassist Institute's curriculum showed four specialized areas

with strong course concentrations. In the following tables

and discussions, all of these similarities and differences

in the schools' curricula will be examined and clarified.

In the area of liberal arts (Table I), a great diversity

of courses were offered among the varied schools; the only

courses which were common to as many as four schools were

those involving civilization, from world and western civiliza-

tion to contemporary times. Furthermore, there was no trend

showing regionally accredited schools as having more liberal

arts courses than schools with specialized accreditation. In

fact, of the three schools showing more than three courses

15
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TABLE I

LIBERAL ARTS COURSES

Colleges

a) WI
Wi) Wc) Q)H _ r
4-i 0 4J 4Jf(0 -H 1 4-

_P O O, t X.Ha) -P _P H 41 (r_:
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M0(00 0 M(0 0 CO44 Wci)Md4- Z F_ $-q d r-.c) -H (d -1 41 d 0
MUPQ P r4 O>I 40 MF: 4HH2 ' Z'rQ E- ~ -

Economics .. x . . x x x
Consumer Economics .x . .

Introduction to
Logic . . x

Philosophy . . . x .

Sociology. x . x .

History of Western
Civilization I x . x

Western
Civilization II x . . .

Western
Civilization III x . . . .

Western
Civilization IV x * . .

World Civilization . . . . . . . . x

Today's World . . . x . . . x . . x
English Literature . . . . . . . . . . x
Literature . x x . x
Western Literature . x . . . . . .

Theater Arts I . x . . . .

Theater Arts II 1 . . x . . . . . ._ .
*The source for each college's curriculum is its respec-

tive catalogue.

each in the liberal arts, two have regional accreditation and

one has specialized.

In the liberal arts subcategory, psychology (Table II),

more consistency was seen in the course offerings of the
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TABLE II

PSYCHOLOGY COURSES

Course Titles
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Behavior in Dress . x . x . . . .

Psychology . x x x . . . x x

Consumer Behavior x . . x . . x . . .X

Psychology of
Personality . . . . . . . . . . x

schools. All the schools except three showed a course either

in consumer behavior itself or in psychology with an emphasis

on consumer behavior. As with all the liberal arts courses,

Brooks College showed more psychology courses than any of

the other schools.

In art courses (Table III), another liberal arts category,

the course offerings among the schools were very similar:

every school but one offered "Color and Design;" six of the

eleven offered "History of Art;" and five schools offered at

least one studio course in drawing, sketching, or illustration.
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TABLE III

ART COURSES

Course Titles

History of Art I

History of Art II

Illustration

Notation Sketching

Color and Design

Design II

Design III

Perspective
Drawing

Art Appreciation

Photography

Fundamentals of
Drawing

Modern Art

Fashion
Illustration
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The Fashion and Art Institute of Dallas showed the largest

number of art courses with five in their curriculum.

Also within the realm of art, interior design courses

(Table IV) were consistently offered by seven of the schools:

TABLE IV

INTERIOR DESIGN COURSES

Colleges

Course Titles

Home Furnishings

Introduction to
Interior
Design

Interior
Design II

Store Planning
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"Introduction to Interior Design" in five curricula, and

courses involving home furnishings in three.

Leaving the realm of liberal arts, the greatest pre-

ponderance of courses lay in the area of business:

I -- I I IIa I

-



20

merchandising, marketing, buying, selling, retailing, general

business, management, advertising, and communications. In

the area of merchandising and marketing (Table V), many dif-

ferent kinds of courses were found within the course titles,

with the same information being taught in different combina-

tions of courses. Brooks College and The Fashion and Art

Institute of Dallas showed the largest number of merchandis-

ing and marketing courses with seven and eight respectively.

"Marketing Principles" was the only course shared by all but

two of the eleven colleges. "Specialty Merchandising" and

"Field Studies" (field trips) were the only other course

titles found at as many as four of the colleges.

In contrast, the subcategory of visual merchandising

(Table VI) showed the course "Visual Merchandising I" at all

eleven of the colleges and "Fashion Show Production" at

seven of them. It is also within the category of visual

merchandising that Bassist Institute showed its first strong

concentration of courses in a specialized area: nine

courses total in visual merchandising, with six in visual

merchandising and three in fashion show production. The con-

centration of these courses in visual merchandising at

Bassist Institute are supportive of the school's overall

specialization in retailing, more of which will be shown in

later tables. Visual merchandising is also a specialized

field within itself in the areas of display and fashion show

production.



21

TABLE V

MERCHANDISING AND MARKETING COURSES

Course Titles

Marketing
Principles

Advanced Market
Studies

Speciality
Merchandising

Fashion Marketing

Market Research

Merchandising
Concepts

Selected Topics
in Merchandis-
ing/Seminar

Merchandising
Thesis

Merchandising
Survey I

Merchandising
Survey II
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TABLE V--Continued

Colleges
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Bridal Consulting x x . . . . . .

Field Studies/
Trips . x x . x . . . . x

In the business area of buying and selling (Table VII),

the courses were also very consistent, with eight of the

schools showing a course involving salesmanship, eight

showing a course in buying and merchandising, and six schools

showing a second course in buying.

Though not as consistent as the area of buying and sell-

ing, the area of retailing (Table VIII) showed two strong

concentrations of courses shared by the majority of schools:

seven schools showing the course "Retailing I," and six of

the schools showing a retail, wholesale field experience or

internship. It is also here in the area of retailing that

was seen Bassist Institute's strongest concentration of
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TABLE VI

VISUAL MERCHANDISING COURSES

Course Titles

Retail Fashion
Coordination

Visual
Merchandising I

Visual
Merchandising II

Visual
Merchandising III

Visual
Merchandising IV

Visual
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Fashion Show
Production I
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courses in one area, and also the school's major diversion

from the other college's curricula: the emphasis upon

retailing, with seven courses in the area.

TABLE VII

BUYING AND SELLING COURSES

Colleges

Course Titles
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Salesmanship x x x x x x . . . x x

Buying and
Merchandising x x x x x . x x * x

Buying II . x x x . x x * . x

In continuation of the business courses, the category of

general business (Table IX) showed three courses which were

found at from seven to eight of the colleges: "Accounting

Principles" at seven of the colleges, "Merchandising Math"

at seven, and "Business Law" at eight. "Business Math" was

shown at four of the schools, with the rest of the general
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TABLE VIII

RETAILING COURSES

Course Titles

Retailing I

Retailing II
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Retailing V

Retailing VI

Retail/Whole-
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TABLE IX

GENERAL BUSINESS COURSES

Colleges
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Survey of
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Components .x
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Mathematics . x x x . . x
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Math II . . . .
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Math III . . .x

Business Law x x x x . x x x x
Business
Operations . . x x .

Wholesale
Operations x . . .

Wholesale
Operations II x . . .

Business and the
Consumer . . . .

Business
Environment . . .x

Electronic Data
Processing . . x . x . . x



27

business courses being shown more or less at random at the

different schools. Bauder Fashion College at Miami showed

the strongest course concentration in general business

courses with six courses.

Again, in isolating one segment of the business courses,

the management courses (Table X) offered at the schools were

highly diversified among the different curricula; the only

course offered by a majority of the schools (seven) was

"Management and Organization." Bassist College again showed

a strong course concentration in this area with five courses

in management and supervision.

In the last areas of the business courses, advertising

and communications, several courses were contained in the

curricula of at least six to seven of the colleges. In

advertising (Table XI), only one course met this criterion,

"Advertising I," with "Sales Promotion I" the only other

course taught in this area at as many as four colleges.

Brooks College showed the largest number of courses in

advertising with seven course titles.

Communications (Table XII), on the other hand, had

almost a completely consistent representation of courses

within the curricula of all the schools. "Speech" or "Oral

Communication" were shown at eight of the eleven schools,

while "Business Communication" was shown at seven. Nine of

the schools offered some type of English involving either

written communication, composition, or journalism. Bauder
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TABLE X

MANAGEMENT COURSES

Course Titles

Management and
Organization

Principles of
Supervision

Principles of
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ment Systems
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ment Systems II
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TABLE XI

ADVERTISING COURSES

Course Titles

Advertising

Retail
Advertising
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Advertising II
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Copywr it ing

Newspaper
Advertising
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Fashion College in Miami and Brooks College both showed five

courses in communications, the largest numbers seen at any

of the schools. Brooks College's showing of seven courses

TABLE XII

COMMUNICATIONS COURSES

Colleges
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Speech x x x .. x x x *x

Oral Communication x x x . . . x .

Business
Communication x *x x x* x

English/Written
Communication **x x * . x x

College English!
English
Composition *x *x * * *x

Fashion
Journalism x x x x X . : * x

in advertising and five courses in communications gave the

school twelve courses in merchandising communications, over

twice the average number of five shown by the other schools.
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The last area to contain several subcategories of courses

was the area of fashion, which was divided into the areas of

fashion design, fashion analysis, and apparel production. Five

of the eleven schools showed an introductory course in fashion

design (Table XIII), while only two of the schools, Interna-

tional Fine Arts College and Miss Wade's Fashion Merchandis-

ing College, offered three courses in the actual design and

TABLE XIII

FASHION DESIGN COURSES

Colleges

4_P 0 _P ) 4 (d -
4j Oj ::$ rdr Wo
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W Qj H rH 0 U) 4W r - P QW 4E nQ)- -
CdC d M0M0 4 0 44 Cr.Y40) f~~ - d r, Q)-Hfd -Hg4 4d 0

Fashion DesignI . . x x x . x . x

Fashion Design II . . . x * . x . x

Fashion Design III . . . . . . x . x

Fashion Accessories . x . x . . . . * *

Couture . x . . . . . . * .

Famous Designers I * . . . x . . * x x

Famous Designers II . . . . . x . . * * x
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execution of garments. The only other fashion design course

shown at even three of the colleges was "Famous Designers I."

In fashion analysis (Table XIV), several courses were

offered at as many as five of the colleges or more: history

of fashion or costume was offered at nine of the schools, a

second course in history of fashion or costume at five of

the schools, and "Fashion Coordination" and "Fashion Funda-

mentals" also at five of the schools. International Fine

Arts College showed the strongest concentration of courses

in fashion analysis with three courses in fashion trends and

two in history of costume.

In the final area of fashion, apparel production (Table

XV), every school offered an introductory course in textiles,

all but two of the schools offered the course "Textiles II,"

and two of the schools offered still a third course in

textiles. Three schools offered an introductory course in

the apparel industry, with Bassist Institute showing not

only this course, but also specialized courses in the American

fashion industry and the European fashion industry. Combined

with three courses in textiles, the three courses in fashion

industry give Bassist Institute another strong course con-

centration in the area of apparel production.

And finally, the last category of courses reviewed in

the curricula of the schools was the area involving personal

improvement and career development (Table XVI). In personal
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TABLE XIV

FASHION ANALYSIS COURSES

Colleges
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Fashion Trends I . . . x . . x . . x

Fashion Trends II . . . . . . x .

Fashion Trends III . . . . . x .

History of Fashion/
Costume I x x x x . x x . x x x

History of Fashion/
Costume II x x x 0 . . x . x

Fashion
Coordination . X x x - X - x .

Fashion
Fundamentals X * - x x - x x

improvement the only emphasis seen involved such courses as

"Finishing Program" and "Personal Development," both of which

emphasized personal grooming, etiquette, business attire, etc.

One or the other of these courses were shown at five of the

colleges. Besides isolated courses involving personal skills,
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the other courses shown in the overall category involved

career planning, career development, or employment. Seven

of the colleges offered at least one course in these areas,

TABLE XV

APPAREL PRODUCTION COURSES

Colleges
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Textiles I x x x x x x x x x x x

Textiles II x x x x x x x x . x

Textiles III x . x . . . .

Introduction to
the Apparel
Industry x x . . . x . . .

American
Fashion
Industry x . . . .

European
Fashion
Industry x . . . . . . . .
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but only one school, Bauder Fashion College in Arlington,

showed a concentration of as many as five courses in the

overall category.

TABLE XVI

PERSONAL IMPROVEMENT AND CAREER
DEVELOPMENT COURSES

Colleges
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Career Study Seminar x . . x . . . . . x

Career Planning x x . x . x . . .

Employment Seminar . x . . . . x . . . x

College Study Skills . x . . . . x . .

Marriage . X . . . . . . .

Creative Problem
Solving x . . . . . . . . .

Personal Development . . . . x . . . . x

Finishing Program . x x x . . . . . .

Personal Money
Management . . x . . . . . . .
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In examining these tables, strong similarities in the

different schools' general curricula appeared; however, for

students looking to the specialized fields of fashion mer-

chandising such as fashion design, retailing, the fashion

industry, retail management and supervision, visual merchan-

dising, and merchandising and marketing, individual schools

showed definite course concentrations in these areas. In the

following chapter, the schools emphasizing each of these

specializations will be summarized.



CHAPTER V

SUMMARY AND CONCLUSIONS

This study was conducted to ascertain what similarities

and differences exist among the curricula of accredited

American proprietary institutions which specialize in the

field of fashion merchandising. In summarizing the similari-

ties of the various curricula, at least seven of the eleven

colleges in the study showed courses involving the following

material: (1) color theory and the principles of design, (2)

introductory marketing principles, (3) visual merchandising

techniques with emphasis on display, (4) the methods of pro-

ducing a fashion show, (5) the skills of buying and merchan-

dising, (6) the art of salesmanship, (7) the fundamentals of

retailing, (8) the principles of accounting, (9) the develop-

ment of basic math skills, (10) introductory business law,

(11) management systems and organizational skills, (12)

advertising elements, (13) speech or oral communication, (14)

English composition or written communication, (15) business

communication forms, (16) history of costume, (17) textiles

and fibers, and (18) textiles and fabrics.

On the other hand, in order to conclude which schools

showed the largest numbers of courses in specialized fields

of fashion merchandising, several observations were made.

37



38

First of all, Bassist Institute's curriculum showed the

greatest diversion from the other colleges curricula involv-

ing courses in specialized fields: nine courses in visual

merchandising compared to the common one or two courses

offered by the other schools; seven courses in retailing

compared to the majority of schools' two; six courses in

fashion industry compared to the usual two of other schools;

and lastly, five courses in retail management and supervision

compared to most schools' one or two courses. Bassist

Institute's emphasis upon fashion industry, retailing, retail

management, and visual merchandising is also reflected in the

degree awarded by the school: an Associate of Science in

Retailing.

Other schools which showed the largest number of courses

in work-related fields are Brooks College with seven courses

in advertising, International Fine Arts College and Miss

Wade's Fashion Merchandising College with three courses each

in fashion design in which students actually design and con-

struct garments, and Brooks College and The Fashion and Art

Institute of Dallas with seven and eight courses respectively

in marketing and merchandising.

In areas which are not actually work-related specializa-

tions in fashion merchandising, concentrations of courses

were seen also: Brooks College showed eight courses in the

liberal arts, more than twice the average of three seen at



39

the other schools; The Fashion and Art Institute showed five

courses in art compared to the average of three shown at

other schools; Brooks College and Bauder Fashion College at

Miami both showed five courses each in communications compared

to most schools' two or three courses; International Fine Arts

College showed five courses in fashion trends and history of

costume compared to the average of two to three courses shown

by the other schools; and finally, Bauder College in Arlington

showed the greatest number of personal improvement and career

development courses with five in the category, the other

schools showing from none to three courses.

In generalizing the combined data, it can be seen that

the majority of schools offered one to three courses in common

in all but four of the curriculum categories, with the excep-

tion of the aforementioned schools which showed course con-

centrations in specialized areas. The schools' combined

curricula showed a remarkable consistency as to general types

of courses offered; no one school showed courses not seen at

the other colleges. Also, it must be realized that these

schools share an even more important common characteristic:

they all have been validated by the recognized accrediting

agencies and are in strong contrast to the innumerable,

dubious institutions which are supported neither by accredita-

tion, the authority to grant degrees, nor credentials of any

description.



40

In conclusion, more parallel studies could be conducted

to single out and examine other types of proprietary and

public postsecondary institutions, in order to discern which

schools in different categories are supported by superior

credentials and to reveal what kinds of similarities and

differences exist in their respective curricula. With more

information such as this available, perhaps more prospective

students would be able to make valid judgements in the selec-

tion of postsecondary schools.



APPENDIX A

Study Colleges and Pertinent Data

1. Bassist Institute, Portland, Oregon

Accreditation: Northwest Association of Schools and
Colleges, accredited in 1977

Degree: Associate of Science Degree in Retailing
Length of Program: two years
Date of Founding: 1963
Enrollment: 200

2. Bauder Fashion College, Arlington, Texas

Accreditation: National Association of Trade and
Technical Schools, accredited in 1971

Degree: Associate of Applied Arts Degree for two
year program
Diploma for one year program

Date of Founding: 1968
Enrollment: 528

3. Bauder Fashion College, Miami, Florida (Affiliated
with Bauder Fashion College, Arlington, Texas)

Accreditation: National Association of Trade and
Technical Schools, accredited in 1970

Degree: Associate of Arts Degree for two year program
Diploma for one year program

Date of Founding: 1966
Enrollment: 528

4. Brooks College, Long Beach, California

Accreditation: National Association of Trade and
Technical Schools, accredited in 1976
Western Association of Schools and
Colleges, accredited in 1977

Degree: Associate of Arts Degree for two year program
Diploma for one year program

Date of Founding: 1971
Enrollment: 904
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5. Fashion Institute of Design and Merchandising, Los
Angeles, Sherman Oaks, and San Francisco, California

Accreditation: Western Association of Schools and
Colleges, accredited in 1978

Degree: Associate of Arts Degree in Merchandising
Length of Program: two years
Date of Founding: 1969
Enrollment: 3014 (total three campuses)

6. Fashion Institute of Atlanta, division of the Art Institute
of Atlanta, Atlanta, Georgia

Accreditation: National Association of Trade and
Technical Schools, accredited in 1972

Degree: Associate of Arts Degree
Length of Program: eighteen months
Date of Founding: 1971
Enrollment: 676

Fashion Institute of Fort Lauderdale, division of the Art
Institute of Fort Lauderdale, Fort Lauderdale, Florida

Accreditation: National Association of Trade and
Technical Schools, accredited in 1971

Degree: Specialized Associate in Science Degree
Length of Program: eighteen months
Date of Founding: 1968
Enrollment: 1200

These two schools are treated as one school in the study,
as they share a common catalogue and curriculum and are
branches of the same operation.

7. International Fine Arts College, Miami, Florida

Accreditation: Southern Association of Schools and
Colleges, accredited in 1980

Degree: Associate of Arts Degree
Length of Program: two years
Date of Founding: 1965
Enrollment: 240

8. Laboratory Institute of Merchandising, New York

Accreditation: Middle States Association of Schools and
Colleges, accredited in 1977

Degree: Associate of Occupational Studies Degree
Length of Program: one year with liberal arts college

background, two years without background
Date of Founding: 1939
Enrollment: 280



43

9. Miss Wade's Fashion Merchandising College, Dallas, Texas

Accreditation: National Association of Trade and
Technical Schools, accredited in 1970

Degree: Associate in Applied Arts Degree
Length of Program: one year
Date of Founding: 1964
Enrollment: 200

10. The Fashion and Art Institute of Dallas, Dallas, Texas

Accreditation: Southern Association of Schools and
Colleges, accredited in 1979

Degree: Associate of Applied Arts
Length of Program: eighteen months
Date of Founding: 1978
Enrollment: 175

11. Tobe-Coburn, New York

Accreditation: National Association of Trade and
Technical Schools, accredited in 1972

Degree: Associate of Occupational Studies Degree
Length of Program: one year with two years previous

liberal arts college background
two years without college background

Date of Founding: 1937
Enrollment: 170



APPENDIX B

Letters from Regional Accrediting Associations
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NEW ENGLAND ASSOCIATION OF SCHOOLS AND COLLEGES, INC.
131 MIDDLE E SEX TUR N PIK E, BURL ING TON, MA SS A CHUSET TS 01803

(617) 272-6450

COMMISSION ON
VOCATIONAL, TECHNICAL, CAREER
INSTITUTIONS

GLORIA A. CARRITTE
Chairman (1981)
Assistant to the President
Laboure Junior College

RICHARD A. DUNTLEY
Assistant Chairman (1982)
Director, Westbrook Regional
Vocational Center

SISTER MARY JANE AMIRAULT, R.G.S.
(1981) Chairman, Secretarial
Science, Aquinas Junior College

JOHN F. CONSOLE (1981)
Director, Eli Whitney Regional
Vocational Technical School

MARY ELLEN CRONIN (1981)
Assistant Director, Greater
New Bedford Regional Vocational
Technical High School

THOMAS LAFIONATIS (1981)
Director, Nashoba Valley
Technical High School

WILLIAM C. WARREN (1981)
Dean of Instruction, Southern
Maine Vocational-Technical
Institute

JOHN KERPCHAR (1982)
Director, J.M. Wright
Technical School

JOAN SWEDBERG (1982)
Associate Professor,
Distributive and Office
Studies, Rhode Island
Junior College

ROBERT E. BLOOMFIELD (1983)
President, New Hampshire
Vocational-Technical College

KENNETH E. DeREGO (1983)
President, Hartford State
Technical College

ARTHUR A. PETERS (1983)
Director, Westfield
Vocational High School

ROBERT A. SKIFF (1983)
President, Champlain College

WILLIAM R. TRACEY (1983)
Director of Training,
U.S. Army Intelligence School

Director of Evaluation
DANIEL S. MALONEY

August 5, 1981

Mrs. Susan M. Holden
222 Larry Drive
Duncanv I I e, Texas 75137

Dear Susan:

I write in response to your letter of July
telephone conversation of August 4.

10, 1981 and our

As I stated during our brief conversation, the Commission on
Vocational, Technical, Career Institutions has to this date
not accredited any proprietary institutions. We do have
two associate degree granting proprietary colleges currently
in the Candidate for Accreditation category. Briarwood
College, a proprietary institution in Southington, Connecticut
does offer a Fashion Merchandising-Retailing two-year program
that prepares for career opportunities in retailing, sales,
merchandising, advertising and marketing. Briarwood will
perhaps host an on-site visit for the purpose of accreditation
review in the spring of 1982.

For your information, I have enclosed a Candidate for Accreditation
document, Standards of Membership at the Associate Degree level,
and a policy statement, Evaluation and Accreditation of P roprietary
Institutions.. These documents would also apply to proprietary
as well as public and non-profit institutions. We make no
distinction in our review process.

If I can provide further information or you wish to discuss the
enclosed, do not hesitate to contact this office.

Sincerely,

Daniel S. Maloney

DSM:kbw

Enclosures (3)
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SOUTHERN ASSOCIATION OF COLLEGES AND SCHOOLS
795 Peachtree Street, N.E. * Atlanta, Georgia 30365

Phone 897-6100 Area Code 404
June 15, 1981

Ms. Susan M. Holden
222 Larry Drive
Duncanville, TX 75137

Dear Ms. Holden:

We regret that the Southern Association of Colleges and
Schools does not have the information you request in
your letter of June 8.

The International Fine Arts College, 1737 N. Bayshore
Drive, Miami, FL 33132 is accredited by SACS and offers
fashion merchandising. Bauder Fashion College, 100 S. E.
4th Street, Miami,' FL 33131 with a branch in Atlanta is
a Candidate for Accreditation. These are our only con-
tacts with fashion merchanding colleges.

Sincerely,

(M rs.Virginia Darnell
Asss ant Executive Director
Commission on Colleges
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North Central Association 1221 University Avenue 820 Davis Street
of Colleges and Schools Boulder, Colorado 80302 Evanston, Illinois 60201
Commission on Institutions 303/449-7110 312/864-0740
of Higher Education 800/525-0840 800/323-6528

Boulder - June 12, 1981

Ms. Susan M. Holden
222 Larry Drive
Duncanville TX 75137

Dear Ms. Holden:

I do not know of any privately owned colleges specializing in fashion

merchandising that have been accredited by this commission.

For your information I am enclosing a list of institutions that we accredit.

Yours sincerely,

Thurston E. Manning
Director of the Commission
on Institutions of Higher Education

TEM/ss
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NORTHWEST ASSOCIA TION OF SCHOOLS AND COLLEGES

COMMISSION ON COLLEGES

Office of the Executive Director June 15, 1981

Ms. Susan M. Holden
222 Larry Drive
Duncanville, Texas 75137

Dear Ms. Holden:

In reply to your letter of June 8, there is only one specialized college
accredited by this agency that would appear to be in your area of interest:

Bassist College
923 S.W. Taylor Street
Portland, OR 97205
telephone 503/228-6528

Bassist College has been accredited by this agency since 1977. Prior to that
time it was accredited by the National Association of Trade and Technical Schools.
Bassist is the first specialized institution with a program in fashion merchandising
to be accredited by the Northwest Association. If you need more information, it is
suggested you write for a catalog.

We publish an Accreditation Handbook which is a composite of information about the
evaluation and accreditation of postsecondary institutions in the seven Northwest
states which includes a manual of standards and guide for self-study. Enclosed is
an order form should you care to obtain a copy.

Best wishes for a successful thesis.

Sincerely yours,

James F. Bemis
Executive Director

JFB:b
Enclosure
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3624 Market Streetche commission on higher education
M SC middle states association of colleges cnd schools 215-625606

July 6, 1981

Ms. Susan M. Holden

222 Larry Drive
Duncanville, Texas 75137

Dear Ms. Holden:

My apologies for not responding sooner to your letter of June 8, 1981 but
it arrived just at a time when we were preparing for our annual Commission
meeting and other matters of priority. I hope the delay has caused you no
inconvenience. With respect to the information you seek, the Laboratory
Institute of Merchandising is the only one which fits your specifications
precisely. LIM is located in New York City and has been accredited since
1977.

In general all institutions must meet the basic eligibility criteria estab-
lished by the Middle States Commission on Higher Education for accreditation.
Enclosed is a copy of our basic document on Candidate for Accreditation
status, the current proposed revision of our standards for accreditation
and characteristics of excellence, and also a copy of a report prepared
several years ago which had some bearing on the consideration of similar
schools but ones which do not quite fit your criteria.

I trust this information will be helpful.

Sincerely,

l bert Ki 00

xecutive irector

jc

Enclosures
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ACCREDITING COMMISSION FOR COMMUNITY AND JUNIOR COLLEGES
WESTERN ASSOCIATION OF SCHOOLS AND COLLEGES

9053 SOQUEL DRIVE

POST OFFICE BOX 70 * APTOS, CALIFORNIA 95003

TELEPHONE (408) 688-7575

1halman
4ORMAN E. WATSON

Chancellor-Superintendent
Coast Community College District
1370 Adams Avenue
Costa Mesa, CA 92626

Ilce Chairman
#LYDE C. McCULLY

President
Fresno City College
1101 E. University Avenue
Fresno, CA 93741

ExecutIve Director
ROBERT E. SWENSON

Aptos Office

administrative Secretary
MRS. SUE LUNDOUIST

Aptos Office

June 23, 1981

Ms. Susan M. Holden
222 Larry Drive
Duncanville, Texas 75137

Dear Ms. Holden:

In response to your request, I am including information on
the fashion merchandising colleges accredited by ACCJC.
They are listed below.

Brooks College (accredited June 1977)
4825 East Pacific Coast Highway
Long Beach, CA 90804

Fashion Institute of Design & Merchandising
(accredited June 1978)

818 West Seventh Street
Los Angeles, CA 90017

I am enclosing an excerpt from our Handbook of Accreditation
which lists the standards which are used in evaluation of all
of the institutions affiliated with ACCJC. I trust that this
will serve your purposes.

Sincerely,

Robert E. Swenson

RES:pn

Enclosure
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