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This study determined attitudes held by television re-

porters nationwide toward PR practitioners' demonstrated

knowledge of the technical side of television news.

Findings. that emerged from the study were:

1. Television reporters were undecided whether practi-

tioners needed an educational background in PR, and believed

they needed an educational but not a professional background

in television reporting.

2. They believed practitioners knew too little and

should improve their knowledge, and that practitioners' em-

ployers would benefit therefrom.

3. They valued the assistance of practitioners.

4. There were moderate degrees of off-the-job contact

and interest therein.

5. They divided evenly on the question concerning prac-

titioners' specific demonstrated knowledge of the technical

side of television news.
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CHAPTER I

INTRODUCTION

Public relations is playing a larger role than ever in

stories the television news medium covers and how it covers

them because, in this researcher's four years of television

reporting experience, it seemed that more employers and

clients were hiring PR practitioners to handle their press

relations. It seemed, too, that television reporters were

increasingly expected not only to generate and cover a

greater number of stories, but also to cover stories of a

more complex nature. Further, as the state of the art of

television reporting rose, television reporters were expected

to do a better job on the stories they produced, journal-

istically and technically, than had been done in the past.

Television reporters, then, in this researcher's ex-

perience, are coming more and more into contact with PR

practitioners as (1) great numbers of practitioners seek

coverage (and get it, generally) from the television news

medium through news releases, news conferences, speeches,

events and the like, (2) television reporters rely on PR

practitioners for story ideas and assistance in untangling

difficult sets of facts, and (3) PR practitioners provide

assistance in the mechanics of getting a television news story

covered properly.
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It should be noted, however, also in this researcher's

professional journalism experience, that not all television

reporters are in agreement on just what the relationship, if

any, between PR practitioners and television reporters should

be. Some television reporters want as little to do with PR

practitioners as possible, whereas others work with. PR prac-

titioners as often as possible.

Regardless of the way television reporters feel about

PR practitioners, though, PR practitioners apparently are

here to stay. L. L. L. Golden, writing in Saturday Review,

said:

Despite sharp, sometimes deserved, but often
unfair attacks of the function and practice of
public relations, the field has grown steadily.
Regardless of the title by which the function is
labeled it is clear that public relations is more
and more necessary. .

Colleges, universities, corporations, churches,
foundations, trade unions and even governmental
departments increasingly are finding that they can-
not operate effectively without public approval.
And this need calls for expert help in establishing
policy and communication. It is no wonder then that
the demand across the country for skilled practi-
tioners has intensified in all sectors, private as
well as public (1, p. 74).

This researcher became particularly interested in one

aspect of the professional relationship between television

reporters and public relations practitioners:,. that of PR

practitioners' demonstrated knowledge of television reporters'

technical needs and desires.
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Television reporting is based not only on a reporter's

ability to report raw facts but also on his ability to tell

the story through film. The broad use of motion picture film

as a part of broadcast journalism includes technical consider-

ations that had not existed as a part of journalism before

television got into the news business in a big way.

This thesis, then, was an attempt to discover, by means

of a survey, just what television reporters thought of PR

practitioners in terms of the practitioners' demonstrated

knowledge of television reporters' technical needs and desires.

The Public Relations Society of America recognizes that

various levels of competency exist within and without its

membership. PRSA appointed a special commission in 1967. to

study whether it should ask the federal government to license

PR practitioners.

J. Carrbll Bateman, a former president of PRSA, in a

speech to a PRSA group, said:

Public relations has attracted to our business
people who have no justification for calling them-
selves public relations practitioners, but whom we
cannot prevent from using the term. Some are merely
unqualified; others are unethical and engaged in
activities that they comouflage with the term "public
relations" because they do not dare to be more specific

It is, of course, true that the public relations
business has been plagued by charlatans and outright
frauds to whom honest practice is totally alien. But
the key question is whether licensing is the remedy.
On the face of it, it looks as if this would be the
remedy for the unscrupulous character or faker who
feeds off innocent management or who uses the words
"public relations" as a mask behind which all sorts
of skullduggery is performed (2, p. 127).
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The licensing study commission's report was delivered

to the full membership in 1968. In effect, the commission's

final recommendation was that the idea be studied further

before any action was undertaken. Rea Smith, PRSA vice

president for administration, wrote in a letter dated February

1, 1973:

Ever since the middle 60's studies have been
made about licensing. The principal roadblock we've
encountered is . . . how to decide who shall be
licensed. . . .

It is my view that licensing will be developed
eventually . . . based both on. academic achievement
plus some form of "bar" examination . . . (3).

Alfred R. Zipser, veteran journalist-turned-PR man, said

in a 1970 interview,. "A substantial number of PR men don't

know what they are doing." He found "appalling and incredible

the ignorance of PR men about press relations, deadlines. . ."

He deplored PR men's "amazement when their copy is changed. . .

Zipser said, "There are a good number of PR men who don't

know a goddam about press relations. They downgrade press

relations as avery unimportant and oversell management on

other functions such as counseling on corporate image (4, p. 77)."

John N. Fallon, another veteran journalist-turned-PR man,

said of PR men, "Largely these guys don't know what they're

doing (4, p. 58)."

Such criticism from within the ranks of PR would surely

lead one to the conclusion that a problem exists. Even though

journalists, television journalists in particular, are not
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often heard publicly voicing their opinions on the subject,

this researcher found while working as a television reporter

that such feelings do exist; it is just that such opinions

are mainly expressed only among journalists.

As the PR practitioner question. was discussed among

television reporters in this researcher's television reporting

experience, several suggestions about the type of background

the reporters thought PR practitioners should have were voiced.

The reporters thought that PR practitioners need not

have an educational background in public relations because the

technical areas in which the reporters believed PR practi-

tioners were below par were not taught in higher education

public relations curricula. They believed, too, that many

things in general PR practitioners needed to know about press

relations were not taught.

The reporters believed that higher education television

news reporting curricula did not teach much, if anything,

about the technical side of the business and, therefore, that

PR practitioners need not have an educational background in

television reporting, either.

The reporters suggested that the only way for PR practi-

tioners to become knowledgeable about television reporting in

the technical sense was for PR practitioners to have once been

television reporters.



6

Statement of the Problem

The problem of this study was to determine attitudes

held by television reporters toward public relations practi-

tioners! demonstrated knowledge of television reporters'

technical needs and desires.

Purposes of the Study

The purposes of the study were (1) to examine television

reporters' attitudes toward public relations practitioners'

demonstrated knowledge of television reporters' technical needs

and desires, (2) to elicit suggestions and recommendations for

improving public relations: practitioners' knowledge of tele-

vision reporters' technical needs and desires, and (3) to

explore ways in which television reporters can make a contri-

bution to public relations practitioners' knowledge of

television reporters' technical needs and desires.

Hypotheses

The following hypotheses were formulated, based in part

upon the author's four and one half years of experience as a

television and wire service reporter and a year and a half of

experience as press secretary to a gubernatorial candidate, PR

director for a junior college and PR director for a cabinet-

level department of a state:

1. Television reporters believe that PR practitioners

do not need an educational background in public relations.
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2. Television reporters believe that PR practitioners

do not need an educational background in television reporting.

3. Television reporters believe that PR practitioners

need a professional background in television reporting.

4. Television reporters believe that PR practitioners

demonstrate too little knowledge of television reporters'

technical needs and desires.

5. Television reporters believe that. PR practitioners

should demonstrate improved knowledge of television reporters'

technical needs and desires.

6. Television reporters believe that PR practitioners

would be able to do a better job for their employers or

clients if they demonstrated greater knowledge of television

reporters' technical needs and desires.

7. Television reporters value the help of PR practi-

tioners in terms of the expedition of television reporters'

technical needs and desires.

8. There will be a low degree of off-the-job contact

between television reporters and PR practitioners with a view

toward improving PR practitioners' knowledge of television

reporters' technical needs and desires, but a high degree of

interest in such contact.

9. Television reporters will rate as less than adequate

PR practitioners' demonstrated knowledge of television re-

porters' technical needs and desires.
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Recent and Related Studies

A search of Journalism Abstracts indicated that no study

had been undertaken to determine the attitudes of television

reporters with regard .to PR practitioners' demonstrated know-

ledge of their technical needs and desires. In fact,

Journalism Abstracts showed no studies whatsoever dealing with

any facet of the relationship between PR practitioners and the

television news medium.

The Reader's Guide To Periodical Literature had no refer-

ences to such a relationship, beginning with the development

of commercial television, although it did contain numerous

references to PR practitioners' problems with the press in

general.

Professional journals and periodicals dealing with broad-

casting, journalism and public relations and other research

guides,_ including Broadcasting Journalism Quarterly, Quill,

Public Relations Journal and Public Relations News, were

researched to no avail.

One unpublished study found through Journalism Abstracts,

however, did bear on this thesis topic. It was a master's

thesis written in 1972 by Craig Kiyoshi Miyamoto at the

University of Southern California, entitled "Journalism Experi-

ence as a Prerequisite to Public Relations Work--An Opinion

Survey of a Sample of the Public Relations Society of America."

l
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The study was designed to discover the attitudes of PRSA

members about whether practical professional journalism experi-

ence was a prerequisite to a successful career in public

relations.

The respondents to Miyamoto's survey reported that al-

though such experience was desirable, it was not the key to

a successful career in public relations. Instead, they indi-

cated that, for advancement in modern public relations, a

sound understanding of management principles and decision-

making was more valuable and necessary than experience as a

member of the working press.

The respondents indicated that the newspaper was the

best medium for professional experience prior to entering

the PR field. As the prime alternative to newspaper work,

the respondents listed business-related fields in general

(5, p. 170).

Background and Significance of the Study

Public relations is not new. In their book, Effective

Public Relations, Scott Cutlip and Allen Center said:

The effort to deal with the force of opinion
and to communicate with others goes back to antiquity.
Only the tools, degree of specialization, breadth
of knowledge, and intensity, of effort required to-
day are relatively new. Increased specialization
and emphasis give the delusion of newness.

The growth of the field has extended over many
decades. The factors inducing its origin and devel-
opment are many and complex. The turbulent stream
of history rushes along in a manner that defies
neat cataloguing . . . (6, p. 46).
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The Mid-Twentieth Century Bra . . . has
brought a tremendous boom in public relations prac-
tice and a maturing concept (6, p. 70).

Although recent years have brought about "a maturing con-

cept" of PR, many television reporters, in this researcher's

experience as a television reporter, believe the press rela-

tions practices of PR practitioners in general could stand

some improvement.

PR practitioners have a great effect on the technical

needs and desires of television reporters because many

television reporters seem to rely on PR practitioners for

assistance in the expedition of those needs and desires.

Many television reporters believe, rightly or. wrongly,

that one of the prime functions of PR practitioners is to

help them in any reasonable way. Thus, the PR practitioner

who demonstrates a working knowledge .of television reporters'

technical needs and desires can make the story concerning his

employer or client turn out technically sound (barring tech-

nical problems beyond anyone's control), whereas the practitioner

with a poor demonstrated knowledge may have set up the story

so badly that it never reaches the air at all.

Justification of Study

Since what PR practitioners do, therefore, dictates to

a degree what the public sees on television newscasts, they

also have an effect on the public.
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The contribution to be made by this study would be the

enhancing of two professions: public relations and television

reporting. Nevertheless, perhaps most important would be the

positive effect such an enhancement could have on the tele-

vision news that ultimately reaches the public because

television reporters do rely on PR practitioners for assistance

in the expedition of their technical needs and desires, and

it follows that the fewer the technical problems that occur

because of poor demonstrated knowledge by PR practitioners,

the more film stories will get on the air and the better they

will look.

This study attempted to answer questions in the minds of

PR practitioners and television reporters alike with regard

to how news can be covered better.

Definition of Terms

Public relations practitioner--through representation,

one who seeks to influence public opinion favorably as it

concerns his employer's or client's interests. The PR func-

tion is not always compatible with the function of the news

media.

Technical need--anything required before a television

news film story can be done at all, such as a proper environ-

ment in which to shoot film of the quality standards of the

television station.
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Technical desire--anything that makes the television

reporter's job easier but is not an absolute requirement.

Film shot (shot-to-air ratio)--the total amount of film

shot on a given story can be reduced and, consequently, the

percentage of the film shot that is actually used on the air

can be increased by the provision- of advance copies of speeches

and statements. Few television stations have a news budget

large enough for entire speeches and statements to be filmed;

consequently, television reporters must wait until they hear

what they think they want before turning on the camera. Many

times, therefore, they miss at least the first sentence they

would have used on the air had they been able to film the

entire speech or statement or had they been provided an advance

copy of what was to be said.

Once a sixteen-millimeter sound camera is turned on, it

instantly picks up audio, but the video portion is delayed for

approximately one second. If the camera was turned on in time

to. get the desired audio but not the corresponding video, the

film can, technically, be used by running the audio and cover-

ing the missed video with other relevant video, but such a

situation creates editing problems, runs the risk that the

bad video will inadvertently get on the air and is generally

undesirable.

Thus, an advantage in receiving advance copies of speeches

and statements is that the television reporter can pick out,
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in advance, exactly which portion(s) he wants to film and

start the camera in time to assure reception of the desired

audio and the desired video.

Jumpcut--if, in editing a filmed interview, the reporter

decides to omit the middle portion of the interview, some

other relevant video must be shown where the two pieces of

the interview are spliced together after the unwanted portion

is deleted. Not to use other video at that point would pro-

bably cause the viewer to notice and become disconcerted by a

shift, many times violent, of the interviewee within the frame.

Turn-around shot--oftentimes the most, or the only, rele-

vant video that can be used to cover.a jumpcut. Many times

such shots are used just to break the monotony of the inter-

viewee's being shown uninterrupted for undesirable lengths of

time. After a filmed interview has been conducted, the camera

is placed in back of the interviewee with him and the inter-

viewer remaining in the exact positions they- were in while the

interview itself was being conducted so that film may be shot

making it appear that the interviewer is listening to what the

interviewee is saying. During the filming of such a shot, the

interviewee is generally asked to talk (about anything since

the audio is not used) and the interviewer nods his head

occasionally.

Two-shot--once an actual filmed interview has begun, the

camera is generally focused up close on the interviewee, his
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face virtually filling the frame. To establish that the

person is being interviewed (rather than .making a speech, for

example), by whom and where the interview is taking place,

film is. shot showing both parties to the interview and their

surroundings. Usually, the film is shot from behind the

interviewer and generally is used in the aired story immed-

iately preceding the interview itself. In this case, the

interviewer generally asks the interviewee not to talk but to

act as though he were listening to a question from the

interviewer.

Reverse question--so the interviewer's face can be shown

as he asks questions during a filmed interview, the camera,

after the interview is ended, is turned 180 degrees and placed

in the same relative spot at a forty-five-degree angle on the

opposite side of the parties to the interview. The interviewer

is filmed holding the microphone to his mouth, asking each

question that he actually asked during the interview and ex-

tending the microphone, after each question, to the interviewee.

Any of the filmed questions may then be spliced into the aired

story at the appropriate juncture(s). This is done to break

the monotony and to show the interviewer on the air. Where

appropriate, it is a means to avoid jumpcuts. The interviewer

asks the interviewee to look at him as he did during the inter-

view but to remain silent while the interviewer reasks all

the questions.

. I
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Talking head--the showing on the air of an interviewee

or speechmaker with little, if any, other video to air before,

during or after the words spoken by the interviewee or the

speechmaker. If possible, since television has the inherent

ability to show anything filmable, television reporters want

to show what is being talked about in lieu of, or in con-

junction with, the person talking about it. The ability to

tell a story through film, in addition to words spoken about

the story (by the anchor-person, reporter, interviewee or

speechmaker), is one of the main things that separates tele-

vision from the other news media. Without.this ability, the

effectiveness of television news would be greatly diminished.

Limitations

This study was limited to 100 general assignment tele-

vision reporters at different, commercial, network-affiliated

television stations nationwide. Two stations were chosen in

each of the fifty states from a pool containing the call

letters of all stations in minimum three-station. markets, where

possible. There were a few states that did not fit the minimum

requirements. In those cases, the markets covering those

states that did fit the minimum requirements made up the pool.

General- assignment reporters were chosen because it is

they, of all newsroom personnel, who most frequently come into

contact with a variety of PR practitioners.
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Commercial stations were chosen because, as a rule, they

have regularly scheduled newscasts and general assignment

reporters; whereas, noncommercial stations, as a rule, do not,

making it practically impossible for personnel at noncommercial

stations to validly respond to the instrument used in this

study.

Network-affiliated stations were chosen because, as a

rule, they have more and better newscasts than commercial

stations without network affiliation. As a general propo-

sition, network-affiliated stations have a greater commitment

to news than independent stations have and, therefore,

reporters at network-affiliated stations would be generally

better qualified to respond to the instrument used in this

study.

Commercial, network-affiliated stations in all fifty

states were included to give the survey nationwide character.

Two stations from each state were chosen to help ensure that

the responding portion of the whole would be representative

of television reporters nationwide.

Stations in the pool in each state were limited to markets

containing three commercial, network-affiliated stations

because reporters at stations in markets with less than the

minimum requirements imposed herein would have less contact

with PR practitioners because the markets would be smaller,

and PR practitioners are found less often in smaller communities.
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Basic Assumptions

It was assumed that the subjects responded honestly to

the instrument used. to measure factual and attitudinal data.

Instruments

A questionnaire (see Appendix B) designed to extract

necessary information from television reporters was used to

fulfill partially the stated purposes of this study.

The questionnaire asked the following of television

reporters:

Their opinion on whether public relations practitioners

needed an educational background in public relations.

Their opinion on whether public relations practitioners

needed an educational background in television reporting.

Their opinion on whether public relations practitioners

needed a professional background in television reporting.

Their estimate of public relations practitioners' demon-

strated knowledge of television reporters' technical needs

and desires.

Their opinion on whether public relations practitioners

would be able to do a better job for their employers or clients

if they had a greater demonstrated knowledge of, television

reporters' technical needs and desires.

Their opinion on whether .they really cared whether they

had the help of public relations practitioners in terms of the

expedition of television reporters' technical needs and desires.
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The amount of participation the reporters had in organ-

ized programs designed to inform public relations practitioners

as to television reporters' technical .needs and desires.

Their estimate of the average competency in specific areas

of the public relations practitioners with whom they came into

contact in their role as general assignment television reporters.

Procedures for Collecting Data

A cover letter (see Appendix A), questionnaire and self-

addressed, stamped envelope were mailed to a nationwide judg-

mentally selected sample of 100 television station news

departments. The cover letter asked whoever opened the news

room mail to ensure that the questionnaire was completed by

a general assignment television reporter at that station.

The questionnaire contained the necessary questions for

gathering the data needed.

Two commercial, network-affiliated television stations

from each of the fifty states, where possible, were selected

from the 1975 edition of Standard Rate and Data Service, a

description of all United -States television stations and their

markets. (See Appendix C.)

Forty-two, or 42 per cent, of the 100 general assignment

television reporters nationwide to whom materials were mailed

responded.

All forty-two completed the questionnaire, and many added

personal comments as they were given the opportunity to do.
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Thirty-five responded within one week of the mailing.

Seven more responded prior to the self-imposed two-week

deadline for response. No questionnaires were. returned after

the two-week period elapsed.

Procedures for Analysis of Data

Because of the structure of the questionnaire, most of

the data was analyzed in tables and descriptive paragraphs,

and much of the informationw-was explained in percentages.

The data were tabulated and analyzed and the results applied

to the hypotheses.

For the purposes of this study, for hypotheses one through

eight to be accepted, each must have received a 60.0 per cent

or higher positive response. Hypotheses with responses falling

between 40.1 per cent and 60.0 per cent were deemed neither

accepted nor rejected. Hypotheses with responses falling 40.0

per cent and below were rejected.

Hypothesis nine, however, was not subject to having been

accepted or rejected by the methodology used to accept or

reject hypotheses one through eight.

Number values of four, three, two and one were assigned

to the choices given in question four, which related directly

to hypothesis nine.

To be accepted, hypothesis nine must have received a mean

response of 2.0 or less. To be neither accepted nor rejected,

hypothesis nine must have received a mean response of between
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2.0 to 2.9. To be .ejected, hypothesis nine must have re-

ceived a mean response of 3.0 or more.

Organization of the Study

The thesis is divided into six chapters. Chapter One

comprises an introduction explaining the purpose, nature and

procedure of the study.

Chapter Two comprises an analysis of the television

reporters' opinions about the kind of, background they thought

PR practitioners should have piior to entering the PR business;

whether PR practitioners demonstrated much knowledge about

television reporters' technical needs and desires; whether PR

practitioners should know and demonstrate more; whether if they

knew and demonstrated more they would do a better job for their

employers or clients; and whether PR practitioners' assistance

was valued by television reporters.

Chapter Three comprises an analysis of how much organized

off-the-job contact television reporters had with PR practi-

tioners' knowledge of television reporters' technical needs

and desires; whether such contact, if any, was regularly

scheduled and the auspices under which it came; whether such

contact, if any, was ever on-the-job; whether television

reporters would like such, contact if they did not already have

it; whether their employer did or would allow them time away

from work for such contact; and whether any formal training

program for these purposes existed within the market.
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Chapter Four comprises an analysis of the television

reporters' -assessments of the average demonstrated knowledge

of the PR practitioners with whom they .came. into contact in

their role as general assignment television reporters in

twenty-three specific areas of technical needs and desires.

Chapter Five comprises an analysis of the television

reporters' opinions as stated in the "general comments"

section of the questionnaire.

Chapter Six comprises a summary and conclusion analyzing

the results of the study's findings and offers .recommendations

for improving PR practitioners' knowledge of television re-

porters' technical needs and desires. It also offers recom-

mendations concerning ways in which television reporters could

make a contribution to PR practitioners' knowledge of television

reporters' technical needs and desires.
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CHAPTER II

GENERAL ATTITUDES ABOUT PUBLIC RELATIONS

PRACTITIONERS IN RELATION TO

TELEVISION NEWS TECHNIQUES

To gather the data necessary for carrying out the .purposes

of the study, a questionnaire was distributed to a judgmentally

selected sample of the nation's general assignment television

reporters.

Questions 1 and 2 of the questionnaire were designed to

extract some basic attitudes from reporters with regard to the

kind of background they thought the PR practitioners with whom

they came into contact should have, what kind of job those

practitioners were doing and should do and whether reporters

cared to have their help--all in terms of the technical side

of television news as removed from purely journalistic concerns.

Background Needs

Just as there has been a long and continuing controversy

between many newspaper journalism educators and many profes-

sional newspaper journalists about the kind of background a

person needs before entering the newspaper business as a

reporter, there has been also a debate among general assignment

television reporters about the kind of background a person

needs before entering the PR business.

23
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As far as many television reporters are concerned, a

working knowledge of the technical side of television news

is available from three placed: (1) colleges teaching public

relations; (2) colleges teaching television reporting; and

(3) experience as a television reporter. The debate, then,

is whether a person should have one or more of the following

background types before entering the PR business and working

with the television news medium: an educational background

in public relations, or an educational background in television

reporting or a professional background in television reporting.

In an attempt to resolve the debate, the question of

background was put to the nation's television reporters who

most frequently came into contact with a variety of PR practi-

tioners.

Question 1 a. asked reporters whether they thought an

educational background in public relations was needed. Of

thirty-eight reporters responding to the question, twenty-one,

or 55.2 per cent, said PR practitioners needed an educational

background in public relations.

Hypothesis one stated that television reporters believe

that PR practitioners do.not.need an educational background in

public relations. Hypothesis one was neither accepted not

rejected. Had 4.8 per cent more of the respondents indicated

that such an educational background ,was needed-4 however, hypo-

thesis one would have been rejected.
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None of the respondents. added any specific comments with

regard to question 1 a.

Question 1 b. asked reporters whether they thought an

educational background in television reporting was needed.

Of the thirty-eight reporters responding to the question,

twenty,,six, or 68.4 per cent, said PR practitioners needed an

educational background in television reporting.

Hypothesis Two stated that television reporters believe

that PR practitioners do not need an educational background

in television reporting. Hypothesis two was rejected.

The only respondent commenting specifically on whether

an .educational background in television reporting was needed

disagreed with the majority response. He wrote that many PR

practitioners needed more familiarization with television news

problems, but they did not need any education in the sense of

a formal television news curriculum. He opted, instead, for

an educational background in public relations.

Question 1 c. asked reporters whether they thought a

professional background in television reporting was needed.

Of thirty-six reporters responding to the question, six, or

16.7 per cent, said PR practitioners needed a professional'

background in television reporting.

Hypothesis Three stated that television .reporters believe

that PR practitioners do not need a professional background in

television reporting. Hypothesis Three was rejected.
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Two respondents commented on the question of a profes-

sional television reporting background. One, who answered

"no" to the question, wrote that such a background would be

"helpful but not necessary.

The other did not answer the question; instead, he wrote,

"It would help."

TABLE I

OPINIONS IN EACH OF THREE BACKGROUND TYPES GIVEN
PR PRACTITIONERS SHOULD HAVE IN RELATION

TO TECHNICAL SIDE OF TELEVISION NEWS

Respondents' Opinions
Background Types

Needed Not Needed

Public relations
educational background 55.2% 44.8%

Television reporting
educational background 68.4% 31.6%

Television reporting
professional background 16.7% 83.3%

Analyzing the results of questions 1 a., 1 b., and 1 c.

together, it was found that 37.1 per cent of the thirty-five

reporters responding to all three questions said the practi-

tioners needed only one of the three background types cited.

28.6 per cent said the practitioners needed two of the three

background types cited, 11.4 per cent said the practitioners
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TABLE II

OPINIONS ON HOW MANY AND WHICH OF THREE
BACKGROUND TYPES GIVEN PR PRACTITIONERS

SHOULD HAVE IN RELATION TO TECHNICAL
SIDE OF TELEVISION NEWS

Respondents' Opinions

Background Types Percentage Percentage Percentage
of lof 3 of 2 of 3 of whole

None of three .. .. 22.9

One of three .. ..37.1

public relations
educational 38.5..

television reporting
educational 53.8 ..

professional tele-
vision reporting 7.7.

Two of three

public relations
educational/tele-
vision reporting
educational 90 0

public relations
educational/pro-
fessional television
reporting ..

television reporting
educational/profes-
sional television
reporting 10.0..

Three of three .. .. 11.4
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needed all three of the background types cited, and 22.9 per

cent said the practitioners needed none of the background

types .cited.

Of the thirteen respondents who said only one background

type was needed, 38.5 per cent said it should be public rela-

tions education, 53.8 per cent said it should be television

reporting education and 7.7 per cent said it should be pro-

fessional television reporting.

Of the ten respondents who said two background types were

needed, 90.0 per cent said they should be public relations

education and television reporting education, none said they

should be public relations education and professional television

reporting, and 10.0 per cent said they' should be television

reporting education and professional television reporting.

Demonstrated Knowledge

Although the area of demonstrated knowledge is covered

with much more specificity later in the study, reporters were

asked in question 1 d. whether PR practitioners demonstrated

too little knowledge of their technical needs and desires. Of

thirty-six reporters responding to the question, thirty, or

83.3 per cent, said the knowledge demonstrated was too little.

Hypothesis Four stated that television reporters believe

that PR practitioners have too little demonstrated knowledge

of their technical needs and desires. Hypothesis Four was

accepted.
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Five respondents commented on question 1 d., One reporter,

although answering "no" to the question, wrote that the demon-

strated knowledge was too little only "sometimes."

One reporter who answered neither "yes" nor "no" also wrote

in, "1sometimes."1

On the other hand, one reporter who answered "yes" to the

question wrote, "They have virtually none."

More in line with the "sometimes" attitude, a fourth

reporter commenting on the question encircled neither "yes"

nor "no" but placed the figure "1/2" between the two.

A fifth respondent commenting on the question of demon-

strated knowledge was more elaborate, answering "yes" and

writing:

This is not true in all cases. Many Atlanta
[Georgia] PR types are very much aware of what it's
all about, especially those in business for them-
selves. The trouble comes with institution PR
types, i.e., local, state and federal agencies.
They need the most improvement.

Improvement

One might think that if the reporters responded so

strongly that PR practitioners' demonstrated knowledge of

television reporters' technical needs and desires was too

little, they surely would have responded that the demonstrated

knowledge should be improved and that a question to that

effect, therefore, would be unnecessary.

The reason question 1 e., which asked whether television

reporters thought PR practitioners should improve their
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demonstrated knowledge of television reporters' technical

needs and desires, is not unnecessary in light of the results

of question 1 d. is that at least some television reporters

fear too much knowledge on the part of PR practitioners.

TABLE III

OPINIONS ON PR PRACTITIONERS' DEMONSTRATED KNOWLEDGE,
WHETHER IMPROVEMENT NEEDED AND WHETHER, IF IMPROVED,

JOB PERFORMANCE FOR EMPLOYERS WOULD RISE- -ALL IN
RELATION TO TECHNICAL SIDE OF TELEVISION NEWS

Respondents' Opinions
Areas

Yes No

Too little demonstrated
knowledge 83.3% 16.7%

Should improve demonstrated
knowledge 97.3% 2.7%

If improved, would be able
to do better job for
employers or clients 97.3% 2.7%

The brief statement, then, of the only respondent comment-

ing on this question should not be surprising. He answered

"yes" to the question, then wrote, "But not too much."

In answering question 1 e., however, the reporters were

almost unanimous in responding that PR practitioners should

improve their demonstrated knowledge of television reporters'

technical needs and desires. Of thirty-seven reporters res-

ponding to the question, thirty-six, or 97.3 per cent, said

improvement was needed.
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Hypothesis Five stated that television reporters believe

that PR practitioners should improve their demonstrated know-

ledge of television reporters' technical needs and desires.

Hypothesis Five was accepted.

Job Performance for Employers or Clients

Just asking the reporters whether PR practitioners should

improve their demonstrated knowledge of the technical side of

television news did not answer the question of whether such an

improvement would benefit the practitioners and their employers.

Question 1 f., which asked reporters if PR practitioners

would be able to. do a better job for their employers or clients

if they had greater knowledge of television reporters' techni-

cal needs and desires, was designed to determine whether

television reporters would take note of improvement or whether

the practitioners' efforts would be for naught.

Further, it was quite possible that the results of

questions 1 e. and 1 f. could have been drastically different

because of the "but not too much" attitude referred to in the

preceding section.

It would not have been surprising for the reporters to

have recognized that PR practitioners would be able to do a

more efficient job for their employers or clients if they

improved their knowledge and, at the same time, for the re-

porters not to have any great interest in the practitioners'

improving.
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As one reporter wrote later in the questionnaire, "I'd

like them to know a whole lot more about the things you are

talking about here, but it's a paradoxical situation. If

they knew all these things, they might be armed with too much

information for our own good."

Some television reporters, in this researcher's television

reporting experience, believe their medium can be and has been

exploited by PR practitioners who know as much about the tech-

nical side of television news as the reporters themselves.

It has been only in recent years that television reporters

began talking among themselves and, to a degree, in the stories

they aired about such things as media events.

The results of question 1 e., however, in which little

concern of exploitation was expressed by the reporters' re-

sponses, virtually ensured that the results of question 1 f.

would be similar.

The only difference was in the number of reporters re-

sponding to the question. Of thirty-eight reporters responding,

thirty-seven, or 97.3 per cent, said the practitioners would

be able to do a better job for their employers or clients if

they improved.

Hypothesis six stated that television reporters believe

that PR practitioners would be able to do a better job for

their employers or clients if they had greater demonstrated

knowledge of television reporters' technical needs and desires.

Hypothesis six was accepted.
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Eleven respondents wrote in comments about the question.

One reporter answered "yes"! and "no" and wrote, "We can get

along without them, but they could be genuinely helpful if

they knew how."

One other reporter answered both "yes" and "no" and wrote,

"It depends on the story."

Four reporters commented though not marking either "?yes"?

or "no" to the question.

One wrote, "Sometimes they are very helpful; other times

they are worthless."

Another wrote, "If they don't know what we need, were

better able to pursue a story without them."

The third wrote, "Occasionally."

Yet a fourth wrote that she cared "somewhat, but it can

be a nuisance if they occupy all of your time."

Three reporters commented after answering "yes." One

wrote he did care, "although they are often more of a nuisance,

flitting about, than of assistance."

Another wrote, "It makes the job much easier."

The third wrote:

Under certain circumstances, especially when
stories deal with segments of private industry and
other areas where one must contact PR people, I care
about their help. In those cases, it is essential
that they have an awareness and understanding of the
special needs of the electronic media.

Often, especially in tight deadline situations,
they can be of assistance in getting the reporters
and cameramen where they need to be. Otherwise, the
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crew spends a tremendous amount of time in having
to research. basic types of information, such as
getting clearances, etc.

Two reporters commented after answering "no" to the

question. The first wrote that he did not care to have their

help "unless they're sharp, candid and aware.??

The second wrote, "It depends on how effective they are.

The poor ones waste your time. The good ones expedite matters."

Summary

From the results of questions 1 a., 1 b., and 1 c., iLt is

evident that the reporters were undecided on whether a public

relations education is needed, that they believed an education-

al background in television reporting is needed and that they

overwhelmingly believed a professional background in television

reporting is not needed.

When viewing the results of those questions together,

however, it is apparent that the reporters thought the best

place for PR practitioners to learn about the technical side

of television news is, in the television reporting classrooms

of the nation's colleges and universities.

The results of questions 1 d., 1 e., and 1 f. made it

quite apparent that the reporters thought the practitioners'

demonstrated knowledge was too little, that it sould be im-

proved and that the practitioners' employers or clients would

benefit from demonstrated improvement.
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Quest ion 2 showed, although less s trongly, that- the

reporters valued the -help of PR practitioners in terms of

the expedition of their technical needs and desires.



CHAPTER III

ORGANIZED CONTACT BETWEEN TELEVISION REPORTERS

AND PUBLIC RELATIONS PRACTITIONERS

Questions 3 a. through 3 i. were designed to determine

the amount of organized contact television reporters have

with PR practitioners with a view toward improving the prac-

titioners' knowledge of television reporters' technical needs

and desires.

Specifically, question 3 a. asked reporters to cite the

last time they had had such contact with any PR practitioners.

Of forty reporters responding to the question, twenty-one, or

52.5 per cent, said they never had had any contact with PR

practitioners in an organized off-the-job situation.

Sixteen reporters said they had had such contact within

the last six months, and three having had any contact at all

said it had been within the last year.

Some mentioned specific events. A reply from a Memphis,

Tennessee, television reporter listed what he called "Memphis

Media. Day" on January 19, 1976, with the public relations

staff of the Governor of Tennessee in Nashville.

A reply from Louisville; Kentucky said prebusing seminars

for the press had been held there by the Board of Education

public relations staff in September, 1975.

36
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Another reporter wrote that he had attended a university

seminar for PR practitioners with television reporters as

resource persons in the fall of 1975.

Another reporter said she had attended two such symposia

in January and.February, 1976.

Even though slightly more than half the respondents an-

swering question 3 a. said they had had some organized off-the-

job contact with PR practitioners, almost no contact was found

to be regularly scheduled.

Question 3 b. asked reporters whether there was any regu-

larly scheduled contact in the reporter's market. Of forty-one

reporters responding to the question, only one, or 2.4 per

cent, reported that the contact was regularly scheduled, writing,

in reply to question 3 c., which asked- how often the meetings

occurred, "once every other week."

Responding to question 3 c., a reporter who said such

contact was not regularly scheduled in his market qualified his

response by writing, "Television reporters here [Cleveland,

Ohio] often speak to PR groups at their invitation."

The lone reporter who said he had regularly scheduled off-

the-job contact with PR practitioners wrote in response to

question 3 d., which asked under what auspices the contact

occurred, that the meetings were "informal gatherings for lunch.

Two reporters responded to question 3 d. even though they

had said the contact they had had was not regularly scheduled.
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One wrote that he had spoken at meetings of the local

chapter of the Public Relations Society of America.

The other wrote, "The Idaho Press Club serves this purpose

to some degree.?

Question 3 e. asked if reporters ever had any organized

contact with PR practitioners on-the-job. Of thirty-four

reporters responding to the question, twenty-three, or 67.6

per cent, said they did not.

TABLE IV

REGULARLY SCHEDULED ORGANIZED OFF -THE-JOB CONTACT
AND ORGANIZED ON-THE-JOB CONTACT BETWEEN

TV REPORTERS AND PR PRACTITIONERS
AND OPINIONS ON WHETHER MEETINGS

WITH OTHER TV REPORTERS AND
PR PRACTITIONERS DESIRED

Respondents' Opinions

Areas
Yes No

Regularly scheduled contact 2.4% 97.6%

On-the-job contact 32.4% 67.6%

Desire to get together 52.4% 47.6%

The eleven reporters who answered "yes" to question 3 e.

usually qualified their answers with statements to the effect

that the contact was in the course of covering stories in which

PR practitioners were involved.
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Question 3 f. asked reporters whether, if they were not

already doing so, they would like to meet with other television

reporters and with PR practitioners with a view toward improv-

ing the practitioners' knowledge of their technical needs and

desires. Of forty-two reporters responding to the question,

twenty-two, or 52.4 per cent, said they would like to attend

such gatherings.

One reporter, answering "yes" to question 3. f., added,

"We're always willing.?"

Two reporters answering both "yes" and "no" added comments.

One wrote, "Such a meeting would probably involve too many

different opinions and specific needs to be productive."

The other one wrote, "I'd like them to know a whole lot

more about the things you are talking about here, but it's a

paradoxical situation. If they knew all these things, they

might be armed with too much information for our own good.

Two reporters who answered "no" to the question told why.

One wrote, "Stations' needs differ."

The other wrote, "The colleges are our market's [Fargo,

North Dakota] biggest source of PR people, and they do their

job well."

Question 3 g. asked reporters if their employer would or

did allow them time away from their job for the, purpose of such

gatherings. Of thirty-seven reporters responding to the

question, thirty, or 81.1 per cent, answered "yes."
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Four reporters added comments to question 3 g. Two of

that four answered "yes" to the question. One wrote, "It

could be arranged but hasn't occurred." The second wrote,

"If practical and distance near."

The third reporter, commenting on question 3 g. answered

"no" and wrote, "But if the occasion appeared beneficial, of

course. Generally, though, I don't believe it would."

The fourth reporter did not mark "yes" or -"no"'; instead,

he wrote, "I don't know if he would, and I don't care, either."

Responses to questions 3 h. and 3 i., were unanimous.

Question 3 h.. asked reporters if there were any formal train-

ing program in their market for the purpose of improving PR

practitioners' knowledge of their technical needs and desires.

Of thirty-nine reporters responding to the question, all, or

100 per cent, said there was no such program in their market.

Such a response made question 3 i. unnecessary because it

had asked reporters to explain how any training program in

existence worked.

Hypothesis eight stated there would be a low degree of

organized off-the-job contact between television reporters and

PR practitioners with a view toward improving the practitioners'

knowledge of television reporters' technical needs and desires,

but a high degree of interest in such contact.

To accept or reject the hypothesis, the responses to

questions 3 a. and 3 f. were compared. Since the positive

response to question 3 a. was 47.5 per cent, and the positive
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response to question 3 f. was 52.4 per cent, the hypothesis

was neither accepted nor rejected.

Summary

From the results of question 3, it is evident that

organized off-the-job contact between television reporters

and PR practitioners is sporadic at best, that .regularly

scheduled contact is virtually nonexistent and that organized

on-the-job contact comes only in the course of covering

stories in which PR practitioners are involved.

As well, it became evident that the reporters were un-

decided about whether they would care to meet with other

television reporters and PR practitioners with a view toward

improving the practitioners' knowledge about the technical

side of television news and that no formal training programs

for these purposes existed in any of the markets from which

reporters responded.



CHAPTER IV

SPECIFIC ATTITUDES ABOUT PR PRACTITIONERS

IN RELATION TO TELEVISION NEWS TECHNIQUES

In question 4, reporters were asked to rate the average

demonstrated knowledge in twenty-three specific areas of the

PR practitioners with whom they came into contact in their

role as general assignment television reporters.

Technical needs and desires were not distinguished in'

question 4 because, in this researcher's experience as a

television reporter, television reporters are not in complete

accord on which technical aspects of their job are "needs" and

which are "desires."

For example, some reporters might not shoot a story at

all if the only shot they could get of the speaker was a

profile. Other reporters, on the other hand, might shoot and

air the story anyway, even though they didn't get the angle

they had wanted on the speaker.

The reporters were given choices of "good," "adequate,"

"less than adequate," and "poor."

Number values were assigned each choice in tabulating and

analyzing the data. Each area marked "good" received four

points; "adequate," three points; "less than adequate," two

points; and "poor," one point.

42
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To obtain the mean for each specific area given, the

total number of points accumulated in each specific area was

divided by the total number of responses in each specific

area.

To obtain the mean for all the specific area's combined

the grand total of points accumulated was divided by the grand

total of the responses.

Where respondents marked more than one choice (which never

exceeded two contiguous choices) in a specific area, both marks

were counted in calculating the mean response for each specific

areas combined. In the few cases where respondents marked the

area to the right of "poor" (seeking to indicate a worse than

"poor' choice for that specific area) but did not mark the

"poor" choice as well , the responses were not used.

The grand total of points accumulated was 2,337. When

divided by 966, the grand total of responses, the overall mean

was calculated to be. 2.41.

Hypothesis Nine, which stated that television reporters

would rate as less than adequate PR practitioners' demonstrated

knowledge of their technical needs and desires, was neither

accepted nor rejected, since the overall mean response was

between 2.0 and 2.9.

Of the total responses for all areas, 6.25 per cent were

marked "good," 44.52 per cent were marked "adequate," 34.07

were marked "less than adequate," and 15.16 per cent were

marked "poor."
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TABLE V

MEAN RESPONSE TO PR PRACTITIONERS' DEMONSTRATED
KNOWLEDGE OF EACH SPECIFIC AREA GIVEN

is

Advance scheduling. ........

Time of day scheduling......

Parking areas

Site accessibility.. ......

Advance copies of speeches/statemen

Turn-around shots/two-shots/reverse

g. One-person accomodation .

Power sources outside ......

Space for shooting/gear placement

Electrical outlets..,......

Fluorescent lights'....... ..

Noise levels....... .....

General unwanted sunlight . ...

Speaker in front of sunny window .

Camera position .. . .

Camera distance/microphone cords

Camera distance/zoom lenses .

Room for microphones..... .....

Room for cassette tape recorders .

Room for cassette tape recorder mic

Area behind speaker

Press table/camera area . . . .

Nonpress persons' view of proceedin

Area

a.

b.

c.

d.

e.

f.

Mean

3.07

2.66

1.98

2.80

its..... . 2.42

questions . . 1.82

2.27

. ..2.41

2.44

2.33

1.81

. . .0.. . .0. 2.50

2.17

2.36

2.40

2.64

2.53

. . . 2.42

2.35

rophones .. 2.28

2.49

2.62

gs. ... ... 2.14

h.

1.

ji.
k.

1.

m.

n.

0.

p.

q.

r.

s.

t.

u.

v.

w.

. . . .
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Quite a few of the respondents wrote in comments concern-

ing one or more of the specific areas in question 4.

Several reporters thought question 4 f., which dealt with

turn-around shots, two-shots and reverse questions, should not

be within the province of PR practitioners at all in terms of the

expedition of television reporters' technical needs and desires.

One, who marked "adequate" to 4 f., wrote, "This is a

very minor item.

Three reporters who did not mark a choice wrote, "Is

there a need to? Let the reporter do it." "This isn't neces-

sary." "This is our job, not theirs."

A reporter who marked "poor" to question 4 n., which

dealt with speakers being situated in front of windows with

the sun shining through (making photography of the speaker

very difficult, if not impossible) wrote:

The sunlight problem is particularly annoying
in out-of-doors situations (airport ceremonies,
bridge dedications, Presidential arrivals, etc.).
In most cases, the public information people seem
concerned only about keeping the sun out of the
eyes of the VIPs with the result that the photo-
graphy (film or minicam) is poor.

To all the questions dealing with problems that occur in

the coverage of speeches, one reporter wrote, "Not that many

major markets even COVER speeches anymore, and PR people should

be more aware of that than they obviously are."

A dozen reporters took the opportunity to add specific

areas of technical needs and desires of which they thought PR

practitioners should be aware.
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TABLE VI

NUMBER OF RESPONSES FOR EACH CHOICE
AND CORRESPONDING PERCENTAGE OF THE

TOTAL NUMBER OF RESPONSES
FOR EACH SPECIFIC AREA

Areas G* A* LA* P*

a. Advance scheduling 11 27 4 2
36.0% 61.4% 9.1% 4.5%

b. Time of day scheduling 6 19 14 3
14.3% 45.2% 33.3% 7.2%

c. Parking areas 4 6 18 13
9.8% 14.6% 43.9% 31.7%

d. Site accessibility 5 27 12 1
11.15% 60.0% 26.7% 2.3%

e. Advance copies of
speeches/statements 4 15 19 5

9.3% 34.9% 44.2% 11.6%

f. Turn-around shots/two- 10 12 15
shots/reverse questions .. 27.0% 32.4% 40.6%

g. One-person accomodation 4 15 11 10
10.0% 37.5% 27.5% 25.0%

h. Power sources outside 2 20 13 5
5.0% 50.0% 32.5% 12.5%

i. Space for shooting/gear 3 17 19 4
placement 7.0% 39.5% 44.2% 9.3%

j. Electrical outlets 1 20 15 6
2.4% 47.6% 35.7% 14.3%

k. Fluorescent lights . . 8 14 15
21.6% 37.8% 40.6%

1. Noise levels 2 24 10 5
4.9% 58.5% 24.4% 12.2%
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TABLE VI-- (Continued)

Areas G* A* LA*, P

m. General unwanted sunlight 1 16 20 8
2.2% 35.6% 44.4% 17.8%

n. Speaker in front of sunny 1 19 16 6
window 2.4% 45. 2% 38.1% 14.3%

o. Camera Position 4 15 17 6
9.5% 35.7% 40.5% 14.3%

p. Camera distance/microphone 4 23 11 4

cords 9.5% 54.8% 26.2% 9.5%

q. Camera distance/zoom lenses 1 27 13 3
2.3% 61.4% 29.5% 6.8%

r. Room for microphones 1 23 12 7
2.3% 53.5% 27.9% 16.3%

s. Room for cassette tape 1 19 17 6
recorders 2.3% 44.2% 39.5% 14.0%

t. Room for cassette tape .. 20 15 8
recorder microphones .. 46.5% 34.9% 18.6%

u. Area behind speaker 1 24 16 3
2.3% 54.5% 36.4% 6.8%

v. Press table/camera area 2 25 12 3
4.8% 59.5% 28.6% 7.1%

w. Nonpress persons view of 2. 12 19 8

proceedings 4.9% 29.3% 46.3% 19.5%

*G, good; A, adequate; LA, less than adequate; P, poor.

One reporter added four areas and marked them all "less

than adequate." He said "reciprocity" was a problem, that he

had difficulty "getting help in doing a story we originate."

He said he wanted more "interview opportunities as

opposed to news conferences." As well, he listed "indivi-

duality," calling it ."our desire to do the story our way

instead of the PR way."
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His final addition was a statement that PR practitioners

should demonstrate greater knowledge of television news by

not requesting film. He wrote, "Corporate policy prevents us

from obliging; otherwise, it would be a horrible nuisance."

Another reporter listed five areas he considered to be

additional and marked "poor" for each. He included awareness

of television deadlines; awareness that he wanted to inter-

view the top executive, "not some flack"; awareness that

"'no comment' over the phone is bad for them and us"; aware-

ness that "unfavorable stories cannot be stopped by complain-

ing to the news director"; and awareness that "equal cooperation

on favorable and unfavorable stories is the only way to win

the respect of journalists."

A third respondent listed "understanding of physical time

requirements (deadlines vs. time at scene)" and "understanding

of visuals or 'B' .roll instead of 'head shots.'" For those

areas, he marked "less than adequate."

He included, with a mark of "poor," "understanding of

story time on air vs. time of interviewee's statements and

answers."

Along the same lines, a reporter listed "understanding

that television story time is generally limited to under two

minutes" and "understanding that the best stories are those

that are able to show more than just a 'talking head. ' He

marked "less than adequate" for those areas.
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He listed a third area and marked it "poor," objecting

to the "[late] time of day calls are made to the ,newsroom to

inform of upcoming event."

Marking "poor" for both additions, one reporter listed

"explaining to speakers the voice and pacing techniques that

make filmmaking most effective," and "use of visuals, i.e.,

other than 'talking heads."'

A reporter in one of the smaller of the major markets,

marking "poor" on the questionnaire, wrote:

I prefer PR people to provide me with detailed
information concerning the event with a brief 30-45
second reader for airing. I don't care for subjects.
to read the handout in its entirety. At smaller
stations, the editing together of separated but
salient points is tough.

Commenting on the situation in general, one reporter,

marking none of the choices, wrote in the space provided for

additional specific areas, "What is patently obvious is that

simply having a journalism background doesn't make for a good

PR person. It's more complicated than that."

Another reporter not marking any of the choices wrote:

We like not only to hear the person the PR
person is trying to promote, but to see what it is
he's talking about as well. The PR person too often
feels an interview or speech will suffice. That's
okay for radio, but TV is a picture medium.

There are still some PR types who send releases
in the PAST tense. If we can't see it, we don't
WANT it! If it was good and we don't find out until
after, we're likely to have serious doubts about the
PR person. . .
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Another respondent not marking any of the choices wrote:

My biggest complaint has, to do with PR people
trying to tell the reporter or cameraman what would
be a good shot or a good angle to the story. In
other words,- the PR guy should help in logistics
but not in the actual story.

One reporter, marking "adequate," wrote, "Fair treatment

among and toward all. media.'"

One of the more unusual responses was,

In areas where news cameras are forbidden for
industrial or national security reasons, PR people
should provide hand-out film to illustrate the
forbidden areas to be used on a "film provided by"
basis. One nuclear weapons plant, Rocky Flats,
[in Colorado] now does this.

To that last statement he marked "adequate" but then,

marking "poor," he wrote, "This film should be re-shot and

redistributed annually.

Marking the "poor" rating again, the same reporter wrote,

"Areas where newsworthy meetings or news conferences are held

repeatedly should be equipped with fixed lighting and audio

outlets for cannon and mini plugs."

Moving his choice of marks to "less than adequate," he

wrote, "The selection of ONE-spokesman, even when background

information must be gathered in advance."

His final addition, with another mark of less than

adequate," was, "The absolute BAN [at news conferences] on

[the person presiding] asking Charlie in the back of the room

to 'answer that question."
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The last reporter to make additions in this part of the

questionnaire listed four areas. Marking "poor," he wrote,

"Understanding the specific needs of motion picture photo-

graphy as opposed to still pictures, such as motion or some

action of the subject."

Moving his choice of marks to "less than adequate," he

wrote, "Understanding the need of a motion picture photo-

grapher to move around for different angles."

Marking "less than adequate" again, he wrote, "Under-

standing the need to avoid a talking head; the need to

illustrate what is being discussed rather than a picture of

someone just talking about the subject."

With a mark of "adequate," as if to say tha-t PR practi-

tioners benefit from on-the-job experience, he wrote, "Ability

to learn how TV news works after contact with crews."

Summary

From the results of question 4, it is evident that the

reporters rate the average demonstrated knowledge of the PR

practitioners with whom they came into contact as equally

divided between "good". and "bad." Of the reporters' total

responses to the twenty-three specific areas of technical

needs and desires, 50.77 per cent were "adequate" or above

and 49.23 per cent were "less than adequate" or below.

The mean response to all the specific areas combined

was only .09 below the midway point.



52

From the specific areas~added by the respondents, it

is evident that they are most concerned about what might

generally be called a lack of awareness that television is

primarily a picture medium.



CHAPTER V

OVERVIEW

The final page of the questionnaire was open-ended in

that it allowed the reporters to comment generally. A little

more than half the respondents, twenty-three, tookthe oppor-

tunity to comment in this manner.

Some of the respondents adding comments, however, did

not seem to take the specific nature of the study fully into

consideration in terms of the nature of the comments they

added.

As was stated in the cover letter to the questionnaire,

I decided to write my thesis on one
[emphasis supplied] of the problems I found~to
exist in the relationship between television re-
porters and PR practitioners--that of PR practi-
tioners' demonstrated knowledge of our technical
needs and desires.

Such a qualification did not deter most of the respond-

ents who added comments from writing not only about the

technical side of the relationship, but also about the rela-

tionship in general.

Many of the comments were outside the precise scope of

the survey and great difficulty was encountered in trying to

separate general comments and comments about the technical

relationship between television reporters and PR practitioners.

In any event, all of the comments were determined to be

generally relevant to the study and are quoted in this chapter.

53
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The vast majority of the comments was negative but, in

most cases, constructive suggestions were made.

Four. reporters indicated they preferred not to deal with

PR practitioners at all, and four others had only positive

comments.

Four other reporters disagreed with the basic thrust of

the study itself.

In the negative but constructive category, more than one

reporter wrote that the relationship must be a "two-way street."

One wrote:

By and large, PR people want what they want and
are less than eager to oblige our desire to do our
own story. Also, they exhibit limited knowledge of
the mechanics of the electronic media with which
they are paid to work.

PR people need to understand more fully (as do
their employers) that they are involved in a "two-
way street" situation. And, in the case of KCMO-TV
(and other stations), they need to understand our
news philosophy! We are not interested in news
conferences, banquets, awards, etc., but in the
real-life activities of real people doing the real
thing.

PR is too cliched, too gimmicky and too hokey,
on the average.

Along the same lines, another reporter wrote:

A little understanding on both sides is neces-
sary. We must understand that PR folks cannot
always schedule well in advance, and they must
understand that their help in arranging the proper
set-up can facilitate the deliverance of their
message.

In general, I have found that PR men. for large
companies are usually on the defensive to protect
their largeness and their image while small groups
are on the offensive trying to get publicity or
create an image. The large ones will offer little
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help since newsmen are usually seeking something
from them while the small groups will help since
they are seeking something from us. However, the
large companies have better trained or experienced
PR men while the small ones do not.

I have also. found that those needing the help
of the press soon learn and are willing to learn
how to deal with the needs of TV news.

I feel an organized effort to train PR men must
be done separately by each station since their needs
differ. For example, my station (KTVY-TV) believes
strongly in photo-journalism--telling the story with
pictures. Other stations in town (Oklahoma City,
Oklahoma) will settle for a talking head interview,
while we will try to avoid a simple talking head,
leaving that to radio and newspaper reporters. Many
times we will request a different set-up for filming.

The PR man education process may come in the
form of "Mr. PR man, if we can't film your client in
action, then we wonTt be using the story." Often
the pressure will change the tactis of the PR man.

If we have to have the story, then we will walk
all over the set-up to get the pictures we need in
spite of the roadblocks of the PR man. They can't
afford to throw us out and may learn something for
their next contact.

I have also found that many PR men fear their
employer and are hesitant to ask their clients to
do what TV news demands; therefore, the solution to
many of the problems is left to the initiative of
the newsman and his photographer who must work to-
gether closely in this effort.

At least two reporters were as concerned about .PR practi-

tioners knowing too much about television reporting as they

were about them knowing too little. One wrote:

Most of the time the PR person is either of no
help or too much help. Given a choice, I would
prefer no help. We all grow weary .of the PR person
who has a better. way to do a story or has set up a
story with no understanding of what a TV crew wants..

Obviously, the PR person is there to help the
company remain in a good light, but there is a
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great difference in encouraging a fair presenta-
tion and pushing for a free commercial.

The other reporter concerned about PR practitioners

armed with too much knowledge of television news said he

sometimes found it difficult to detect "staged" or "media"

events:

The only thing worse than a PR man with too
little knowledge of what we need and want is a
social action group or politician with TOO MUCH!

We don't want anything staged just for the
camera, and sometimes we find it hard to tell the
difference.

Putssimply, news is news, with a few features,.
thrown in for spice. If it's news, it will tell
itself. A feature has to be visually interesting.
That's all. As long as it's true, we're willing.

We are not here to grind people's individual
axes, or promote or publicize anything just for
promotion's sake. We do not need favors (free
passes, etc.) to cover something that's interesting.
And if it's not, all the free passes in the-world
probably won't get us there.

The same reporter also enclosed what he called "one of

the world's most insulting news releases." He was particularly

upset that the release, in terms of its written style, was

"sent to a TV station," but most of all, he was disturbed by

what he called the release's "buy-line." The following quotes

the pertinent parts of the release:

Thank you . . . for all of your help and co-
operation in helping to promote the 1976 ,production
of. . . . We appreciate all your efforts.

The . . . will begin Tuesday, February 24th and
run through Sunday, March 7 at .the . . . . At this
time, I am enclosing a 1976 fact sheet on the new
production, which is also our 40th anniversary show,
a press release and a picture. A different story
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and picture will be mailed to you on a weekly
basis. If I am not sending them to the correct
person at your newspaper [emphasis supplied],
please let me know. Any help you can give . .
by pricing. [emphasis supplied] stories and/or
pictures will be greatly appreciated. If you
would care to do personal interviews with . . .
I would be happy to make the arrangements.

For each press release or picture you run, I
will send you two complimentary tickets to our
. . . . Please send the tear sheet [emphasis
supplied] to me at the.

Cordially, , Advance Publicist.

Several other reporters complained that PR practitioners

did not seem to know the difference between the way material

should be sent to the broadcast media and the print media.

One such reporter wrote:

Basically, I think the public relations person-
nel on a corporate level (advertising agencies,
United States Steel, Westinghouse, etc.) are
generally well-versed in the basic techniques,
though they have learned on-the-job, so to speak,
over the past six years or so.

The major problems seem to crop up among those
who seldom deal with television but are well-ac-
quainted with print reporters (business editors for
newspapers, etc.) and often send out bulky press
packages filled with gobs of .printed news releases
and backgrounders which electronic reporters seldom
have time to read and digest before putting their
stories together. Public relations personnel should
be able to put this material into an easy perspec-
tive, recognizing that the electronic reporters
have to be able to get to the meat of a story quickly
without all the background material.

One additional comment is the growing number of
public relations or public information types which
are finding places in government. Nearly every
government agency now has its press relations offi-
cer who is not always as wellversed in news coverage
techniques as his corporate counterpart.

In addition, these PIO"s often feel their major
job is to shield the boss rather than to assist in
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the gathering of public information and, as a
result, fail to recognize that, even in an ad-
versary situation, their agency could come off
far more favorably by straight admissions and
answers to well-known facts. Most reporters I
know would much rather use a comment or film
clip rather than to insert the phrase ". . . re-
fused to meet with reporters or declined comment,
etc."

Regarding the difference between broadcast and print

press release style, another reporter wrote, "Most press

releases are geared for the print media--and many times there

is little information included that would be needed by the

broadcast media."

A third reporter wrote on the same subject:

Most of the items you are covering in this
survey are satisfactory; however., there is an area
where help is needed.

Each day I spend an hour and a half opening PR
handout material. Here is where most problems
occur.

A big per cent of lengthy PR handout material
with multiple pages requires the recipient to
become a page assembly artist.

The sender should present the material in organ-
ized fashion. I'm sure it is a secretary in the
PR offices with inadequate training doing this.

For TV and radio news werare loaded with a vol-
ume of material written for newspaper use, and we
must look through too much copy. More material
should be written in broadcast style. We expect
this only with big stories where we welcome lots
of background.

More training in getting PR people to survey
the media for material they can use is most im-
portant. Here, again, is where most PR people fall
down. Company picnics, details of inside promotions
and many other uninteresting events occupy a full
waste basket each day.
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We feel obligated to read the lead of most of
this wasted paper because worthwhile stories occupy
a small part of each day's mailing.

Ancillary to the problem of a lack of understanding in

terms of the style in which broadcase releases should be

written is that, unlike the print media, pictures are just

as basic to television as the information itself. Along

these lines, one reporter said:

In some cases, PR people readily quote an offi-
cial or spokesman over the telephone but will not
make him available for a sound-on-film interview.

This, in my opinion, has always been basic to
most PR people's lack of understanding that TV needs
film while quotes are fine for newspaper people.
Very often they express surprise that over the
telephone quotes are not good enough.

Unless the man happens to be geographically
unavailable, I find it hard to understand why some
PR people persist in the attitude that over the
telephone information should be good enough even
when TV crews are willing to meet the person at a
scene or in his office.

Generally speaking, too many PR people with
newspaper backgrounds refuse to admit the existence
of TV and thereby refuse to cater to it even in a
minimal way.

One reporter said she would much rather train an

inexperienced PR practitioner than deal with know-it-all

'professionals":

The people here (Fargo, North Dakota) are nine
out of ten times willing to help out in any way.
They may not be well-versed in news reporting but
are eager to learn and help you. The PR.people
that have bugged me are "professional" types usual-
ly from out of town that think they know more than
you and think their story is the only one in town.
They tell you what shots to take, etc. I nicely
tell them that I decide that myself, and they
usually get the point.
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If someone is assigned as PR man for a club
or convention and is a farmer or businessman, for
example, I would rather them call us and ask for
advice on how to best serve the press rather than
have them make mistakes. I do a lot of this
counseling, and everyone seems to benefit from it.

PR practitioners are just another level of bureaucracy,

one reporter wrote, and offered an alternative:

Generally, PR practitioners are only worthwhile
in terms of reference--otherwise they are totally
valueless. They're not authorized to comment and
rarely can handle the simplest critical inquiry.
It's another level of bureaucracy in corporate and
political business that I hate to cut through.
Public figures .should be trained in all the tech-
nical areas you selected. If that knowledge exists
in the figure, or his immediate assistants, PR
people can stay in the office.

The question posed in the second paragraph of
page one in the questionnaire, "Do you believe . . .
PR practitioners . . . ," I took to be a question in
and of itself, and to it, I answer--definitely not.

The alternative offered by other television reporters was

varying degrees of simply avoiding PR practitioners. One

wrote:

In most situations, reporters in this market
[Omaha, Nebraska] seem to either adjust to the lack
of knowledge on the part of some of the public re-
lations persons or know them sell enough to expect
and receive necessary provisoins to make our job a
little easier.

It also seems, in this market, that there is
little, if any, desire on the part of reporters to
work with public relations persons. Rather,-the
attitude is either to put up with. those unaware of
a reporter's needs or to .ignore them and deal di-
rectly with the person being interviewed or the
subject of the story.

Another reporter commenting along the lines of avoiding

PR practitioners wrote:
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The proposition is simple: PR types that
have studied the media--TV, radio and newspapers--
do far better in their approach than those that
have not. Unfortunately, too many PR types are
hired to handle publicity in areas they are not
familiar with. They have no real news sense and
do not understand the full role of the media. As
a rule of thumb, I . . . forget there is a PR type
at a function and . . . get the story without
their help. The PR type is there for one thing--
propaganda.

I loathe them. They are always in the way and
lacking in education. In this neck of the woods,
[Bangor, Maine] they are very much uninformed, and
as a result, the PR types and the news media do not
see eye-to-eye.

As you have noticed, I place PR types slightly
above the role of the amoeba in importance and that
may be too high a classification.

Another reporter wrote, "My contact with PR types is

generally limited to telephone contact. In person, not much

attention is paid to the kind of detail you're looking for.

The press mostly scrambles for itself."

On the same subject, another reporter wrote:

While many PR people have less than adequate
knowledge about televisions technical requirements,
I've found that we do a reasonable job in coping
and arranging things to suit our needs.

We must do a lot of improvising. It is the
nature of the job and something we have learned to
expect. When we point out our needs, most PR
types are very willing to accomodate.

Another reporter wrote that his station and others were

moving away from "managed" events, "We seem to be devoting

less and less time now to press conferences and interviews

which are managed by public relations people. That's some-

thing most newsrooms I've heard about lately are getting away

from, also."
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Commenting on what he would consider a model PR practi-

tioner, another reporter wrote, "In general, the best PR

flack is available when needed, otherwise keeps quiet, but

is able to anticipate the kind of information we require and

our needs."

In terms of the desired background for PR practitioners,

another reporter wrote, "Unless the PR person has a back-

ground in TV, his knowledge about aiding TV reporters is

usually dismal."

One reporter wrote that his problems with PR practition-

ers were minimal:

I would have to say that annoyances are fairly
minor ones in this market [Indianapolis, Indianal.
There is no way the stations could meet with all
the PR people to outline our needs. It has been
my experience that a "one-on-one" situation is
best. If we are unhappy with the job a PR person
is doing, we simply tell him and the annoyance is
corrected. Most of the PR people here are well
educated, and I don't see a big problem arising
that can't be solved in a short conversation.

Possibly the most unusual of all the comments, in light

of the results of the survey, was one that said television

reporters don't demonstrate much knowledge about PR practi-

tioners' jobs either: "I have helped to organize a symposium

to be attended by press officers and news reporters. In

preliminary discussions, we have noted that a major problem

is a reciprocal lack of knowledge of what the other's job

entails and requires."



63

Several reporters did not much care for the nature of

the study, although they filled out and returned the ques-

tionnaire. They were much more concerned about journalistic

problems than technical ones, even though, as mentioned

previously, the specific nature of the study was outlined

in the cover letter to the questionnaire.

One wrote:

I'm disturbed by the thrust of your question-
naite, although I appreciate the opportunity to
add my comments. You seem to be concerned with a
PR guy's knowledge of our technical problems rather
than our journalistic concerns. With today's era
of electronic newsgathering and portable tape and
microwave equipment, light levels and electric
power are much less on our minds.

Much more important is our ability to be al-
lowed inside plants and into the boardrooms of
America.

We don't like smokescreens from flacks. We
don't like secretaries who say their boss is out
when we know he isn't. We don't like having. to
camp on someone's doorstep waiting for the guy to
head for the men's room when he could easily face
up to us and let us do our jobs.

I often muse how much money I could make as a
PR man because there are so many lousy ones around
who know so little and so many corporations that
don't have a PR person at all and could greatly
benefit from having one.

PR people should recognize their job is not to
head us, off but to help us. By facilitating our
easy access to the people, places and information
we want, their interests, in the end, will be
served, also.

PR people must also realize we're not just
there to broadcast what THEY think is news but
what WE think is news, also. They'll have to
understand their job is to help us cover legiti-
mate news--not disseminate corporate bullshit.

I hope your master's thesis will take these
comments into account. I think most working
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reporters, broadcast as well as print, would
recognize this is where the real problem with
PR people lie. A reporter who limits his con-
cerns to getting his lights and microphone set
up isn't much of a reporter.

Another first responded with comments pertaining direct-

ly to the nature of the study, but, apparently, later decided

the premise of the study was wrong. On one page in black

ink he wrote:

In Vermont, almost all PR practitioners regard
TV as a necessary evil. They want coverage but on
their conditions --in the back of the room, not
interfering with their regular members or audience.
Damn few have any idea what TV film or tape entails.
Most expect you to appear like a still photographer,
pose a shot or two, and get out. This is both good
and bad. When we tell them what we want, some are
cooperative; others let us fend fir ourselves. In
either case, there are very few "events" (press
conferences, speeches, ribbon cuttings, or what
have you) that are STAGED for us. Thank God. Spare
me these damned "media events" with scores of PR
flacks running around. You spend so much time
brushing them off, you miss what you came to cover.

Then, on another page in blue ink he wrote:

On reading this again, it appears your premise
is that PR practitioners ease the job of a TV re-
porter. In some very few cases I agree. But in
most cases, they do not. (A little knowledge can
be dangerous.)

Why relieve the reporter of the responsibility
of finding the location or the photographer for
selecting a shot? If PR flacks did all the work
for us, there would be no need for reporters,
photographers, electricians and soundmen.

A PR agent can be useful to me by giving advance
warning of an upcoming event (a speech, for example),
providing me with a text, ensuring that I can get
at electricity outlets if at all possible, and then
stay out of my way.

The resourceful news crew will carry: long
lenses, extra microphone cables, batteries, cloths
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and other material themselves. Then, you are not
indebted to the. PR agent and feel or let him feel
you are obligated to cover his event.

In disagreeing with the thrust of the study, another

reporter wrote:

I don't think it is the job of a PR person to
produce, orchestrate or even guide news coverage.
I want information, good background on the subject
and candid answers. We'll handle the production.

In most cases, we don't want the news conference.
We don't want our coverage to be the same as others.
We want the information so we can develop and pro-
duce the story without a staged, talking head.

Another reporter, commenting generally and disagreeing

with the basis of the study wrote, "PR people should under-

stand more about the journalism side of the story. The

technical side is our problem pretty much. And they should

understand that we want action, not news conferences."

Summary

Since the part of the questionnaire from which the com-

ments in this chapter were taken was general in nature, no

hypothesis was formulated for it.



CHAPTER VI

CONCLUSIONS AND RECOMMENDATIONS

Conclusions

The overall conclusion of this study is that the gen-

eral assignment television reporters surveyed thought PR

practitioners were average in their demonstrated knowledge

of the technical side of television news; otherwise, however,

the reporters generally had a fairly low regard for PR

practitioners.

Summary of the Hypotheses

1. Television reporters were undecided whether PR

practitioners needed an educational -background in public

relations.

2. Television reporters believed the PR practitioners

did need an educational background in television reporting.

3. Television reporters overwhelmingly believed that

PR practitioners did not need a professional background in

television reporting.

The first three hypotheses were the only ones dealing

with the type background PR practitioners should have. The

conclusions reached from the results of this part of the

study were that television reporters believed persons wishing

to become PR practitioners should get their education in

college rather than on-the-job (whether working in PR or

66
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television news), although the responses seemed to indicate

that the bulk of the practitioners who adequately learned

about the technical side of television news did it after

becoming PR practitioners rather than before.

4. Television reporters definitely believed that PR

practitioners did not know as much about the technical side

of television news as the reporters wanted them to know.

5. Television reporters believed even more strongly

that the practitioners should improve their knowledge of

television reporters' technical needs and desires.

6. Television reporters believed equally as strongly

that PR practitioners' employers or clients would benefit

from greater demonstrated knowledge of the technical side

of television news by the practitioners.

The above three hypotheses were the only ones dealing

generally with PR practitioners's demonstrated knowledge of

television reporters' technical needs and desires.

The;oconclusions reached from this part of the study are

that PR practitioners have too little demonstrated knowledge

of the technical side of television news, and that they

definitely need to improve that knowledge for the benefit of

television reporters, themselves, their employers or clients

and, ultimately, the public.

7. Television reporters did value the help of PR prac-

titioners in terms of the expedition of their technical needs

and desires.
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The response to hypothesis Seven was fairly strong that

when PR practitioners know what they are doing, their help

is valued by television reporters. The conclusion reached

from this part of the study is that television reporters did

want the help of PR practitioners, but only if they were

qualified to help them; otherwise, the reporters preferred

that the practitioners stay out of their way and let the

reporters cope with the story under whatever circumstances

with which they.were presented.

8. There was a moderate degree of off-the-job contact

between television reporters and PR practitioners, but it

was sporadic at best. Interest on the part of television

reporters in having organized off-the-job contact with PR

practitioners was moderate.

Regularly scheduled organized off-the-job contact was

almost nil. No formal training programs existed for the

purpose of improving PR practitioners! demonstrated knowledge

of television reporters' technical needs and desires.

The conclusion reached from this part of the study was

that some television reporters were willing to help improve

the knowledge of PR practitioners in terms of the technical

side of television.news, but othersapparently believed the

practitioners should get this knowledge either on-the-job

through trial and error or from some other source, such as

taking television news reporting classes at a college or

university.
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9. Television reporters rated as equally divided be-

tween "good" and "bad" PR practitioners' demonstrated know-

ledge of the technical side of television news in twenty-three

specific areas given.

The conclusion reached from this part of the study was

that the reporters believed the practitioners did fairly well

in certain of the specific areas but not well at all in other

areas. The specific areas cited were not listed in any order

of importance, and it would be difficult to place them in any

such order, but the comments in chapter five generally pointed

out, along with the responses in chapter four, the areas in

which television reporters believed PR practitioners needed

the most work in terms of their knowledge of the technical

side- of television news.

The areas that received the lowest marks include close-

in and reserved parking areas for television vehicles, turn-

around shots, two-shots and reverse questions, .one-person at

a time accomodation at news conferences, fluorescent lights

being undesirable in places where film is to be shot, general-

ly unwanted sunlight inside, room for casette tape recorders

and their microphones on and around lecterns, and the fact

that speech situations should be arranged so that the camera

area does not interfere with nonpress persons' view of the

proceedings.

One other conclusion was reached about the results of

the study as a whole.
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It was evident that, to some reporters, the idea of PR

practitioners having a thorough knowledge of the technical

side of television news was not without drawbacks.

Although most reporters valued the assistance of PR

practitioners, some, at the same time, commented that they

did not want to be exploited.

They were looking for an ideal situation that does not

and will not exist as long, as humans have frailties. The

paradox was this: If all PR practitioners had a thorough

knowledge of the technical side of television news, some

would use that knowledge to get "stories" aired that probably

shouldn't be aired.

For example, even now, some PR practitioners know how

to "stage" events that are covered by the media but that

would not even have taken place if the practitioner had known

the event would not be covered.

The situation is somewhat akin to violence erupting at

the site of. a demonstration only after the television cameras

arrive and are noticed.

The basic idea is that, generally, reporters do not want

anybody to do anything in the way of events and the like just

because television news exists. They want to be, in most

situations, unnoticed, third-party observers .of people doing

and saying things they would be doing and saying if there

were no television cameras.
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Some .PR practitioners use to their advantage, unethically,

television reporters believe, their knowledge of the technical

side of television news. They know that because television

news departments are working up to and beyond their manpower

limits in most cases, the reporters will not always have time

to detect and protect against abuses by some PR practitioners.

What the reporters really wanted was for all PR practi-

tioners to exercise responsibility. They wanted them to have

a good working knowledge of the technical side of television

news, but they did not want to be exploited, with the result

of the ultimate fraud being perpetrated against the viewers,

by practitioners who abused such knowledge.

It should be noted, however, that reporters evidently

did not believe to any great degree that they were being

exploited and that they desired that practitioners know more

about the technical side of television news.

The reporters evidently believed that the exploiters

were certainly in the minority and that the reporters' ability

to detect abuses by practitioners would keep pace with improved

demonstrated knowledge by practitioners of the technical side

of television news.

Recommendations

Several recommendations seem evident in light of the

results of the study.
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1. PR practitioners should be concerned with finding

ways to learn more about the technical side of television

news to enhance their demonstrated knowledge of it.

2. One of the ways to acquire such knowledge is to meet

with television reporters for that purpose. Even though the

reporters did not indicate a tremendous interest in organized

off-the-job contact, many of the responses seemed, to indicate

that reporters were always willing to speak to PR groups,

etc., on a nonregularly scheduled basis for the purpose of

explaining parts of the technical side of television news to

them. If a similar study of PR practitioners showed a desire

on their part to meet with television reporters, it would be

recommended that the two groups find ways of getting together

for such discussions and, perhaps, even to discuss broader

problems between. the two groups, as well.

Areas for Further Study

It is recommended that the following areas for further

study be conducted.

1. A study similar to this one but surveying PR practi-

tioners should be conducted to determine whether they would

be interested in meeting with television reporters for the

purpose of improving the practitioners' demonstrated know-

ledge of the technical side, of television news.

2. This study tried, partially in vain, to limit itself

to the technical side of television news, but since the
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respondents refused in many cases to limit their remarks to

those of a technical nature, another area of .confusion be-

tween reporters and PR practitioners surfaced. It was the

broader question of what reporters thought the PR function

in general should be.

It would be highly interesting to survey reporters from

all segments of the news media with regard to their ideas

about what the PR function is and should be.

3. It would be interesting to survey PR practitioners

themselves to determine what the consider their function to

be.

4. Surveys could be made of higher education public

relations and television news reporting curricula to deter-

mine just how much of the technical side of television news

is taught there.

5. Finally, it is recommended that a study be conducted

to determine whether and to what extent reporters from all

segments of the news media think the idea that too much know-

ledge on the part of PR practitioners with regard to the

inner-workings of the news media may be detrimental instead

of helpful.



APPENDIX A

(Please direct these materials to a general assignment tele-
vision reporter in this newsroom.)

Dear Television Reporter:

As a television reporter, weekend anchorman and documentary
producer for four years in a major market, I became aware of
and very concerned about the confusion that exists in the
relationship between television reporters and public rela-
tions practitioners.

Having interrupted my career to return to school and having
reached the thesis stage of my graduate journalism education,
I decided to write my thesis on one of the problems I found
to exist in the relationship between television reporters and
PR practitioners--that of PR practitioners' demonstrated
knowledge of our technical needs and desires.

The enclosed questionnaire, then, seeks certain beliefs and
attitudes. on your part on that subject and is a vital part of
the master's thesis I am compiling for graduation with a
Master of Journalism degree from North Texas State University
at Denton, Texas. Hopefully, the results of this study will
be of benefit to us by making PR practitioners more aware of
our technical needs and desires.

Your television station was judgmentally selected from the
1975 edition of Standard Rate and Data Service. Two commer-
cial, network-affiliated stations were selected from all
minimum three-stations markets, where possible, in each of
the 50 states.

Aside from the questionnaire itself, a self-addressed, stamped
envelope has been included for your convenience. The ques-
tionnaire should take about ten to fifteen minutes to answer
and is designed in such a way that you may add any personal
comments you would like. to make. Please feel free to use the
backs-of the pages if you need more space.

Time is of the essence here, and your cooperation in com-
pleting the questionnaire and returning it to me will certainly
be appreciated.

Regards,

Don Tomlinson
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APPENDIX B

Name:

Television station call letters:

This questionnaire is an attempt to determine your be-

liefs and attitudes with regard to PR practitioners' demon-

strated knowledge.of your technical needs and desires.

1. Do. you believe the PR practitioners with whom you

come into contact in your role as a general assignment tele-

vision reporter: (Circle either yes or no to each subdivision)

a. Need an educational background in public relations?

Yes No

b. Need an educational background in television reporting?

Yes No

c. Need a professional background in television reporting?

Yes No

d. Have too little demonstrated knowledge of your tech-

nical needs and desires? Yes No

e. Should improve their demonstrated knowledge of your

technical needs and desires? Yes No

f. Would be able to do a better job for their employers

or clients .if they had greater demonstrated knowledge

of your technical needs and desires? Yes No 
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2. Do you really care whether you have the help of PR

practitioners in terms of the expedition of your technical

needs and desires? Yes No

3. a. When was the last time you or any other reporter

in your newsroom participated in any organized off-the-job

contact between television reporters and PR practitioners with

a view toward improving PR practitioners' demonstrated know-

ledge of your technical needs and desires?

b. Is such contact regularly scheduled? Yes No

c. If yes, how often?

d. Under what auspices?

e. Is such organized contact ever on-the-job? Yes No

f. If you do not already do so, would you like to

meet with other television reporters and PR practitioners with

a view toward improving PR practitioners' demonstrated know-

ledge of your technical needs and desires? Yes No

g. Would or does your employer allow you time away

from your job for this purpose? Yes No

h. Is there any kind of formal training program in

your market for the purpose of improving PR practitioners'

demonstrated knowledge of your technical needs and desires?

Yes No



77

i. If so., please describe how it works

Realizing the confinement of answering yes/no questions,

please feel free to elaborate on any of them.

4. Please indicate with an "X" in the appropriate

enclosure the average demonstrated knowledge in the following

specific areas of the PR practitioners with whom you come into

contact in your role as a general assignment television reporter.

Less Than
AREAS Good Adequate Adequate Poor

demonstrated knowledge that
speeches, press conferences
and other nonspot news
should be scheduled far
enough in advance to allow
for planning since sets of
gear are limited_
demonstrated knowledge that:
speeches, press conferences
and other nonspot news
should be scheduled at
times of the day that do
not cause logistical and
film processing scheduling
problems so deadlines may
be met
demonstrated knowledge that
parking areas for television
vehicles should. be reserved
as close to the film shoot-
ing site as possible
because of the weight and
cumbersomeness of camera
ge a
demonstrated knowledge that
the film shooting site
s h o u d be easily accessible

a.

b.0

c.

d.
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e.

f.

g.

h.

1.

je.

k.

1.

m.

n.

Less Than
AREAS good Adequate Adequate Poor

demonstrated knowledge that
advance copies of speeches
and statements are desire-
able for film shot and
editing purposes

demonstrated Knowiedge that
the speechmaker, press con-
ference subject or inter-
vieweee should be told in
advance about turn-round
shots, two-shots and re-
verse questions

demonstrated knowledge -that

at press conferences or
during interviews only one
person at a time can be
properly acc:omodated

demonstrated knowledge that
sources of power may be a
problem on stories out of
doors
demons tr ated knowledgeg e that
sufficient space for proper
shooting and placement of
various items of gear,
e.,g. , _l-ights, is required 

-----demonstrated knowledge that
a sufficient number of
electrical outlets is
needed
demonstrated knowledge that
fluorescent lights are not
desirable for ideal shoot-
ing conditions

demonstrated knowledge that
noise levels should be con-
trolled

demonstrated knowledge that
if the room has windows,
there should be an easy way
of shutting out unwanted
sunligQht

demonstrated knowledge that
a speaker sould not be
situated in front of a win-
dow through which the sun
is shining where there is
no way of attractively
shutting out the sunlight
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Less Than
AREAS Good Adequate Adequate Poor

0. demonstrated knowledge tha7
where a speech is to be
made sufficient room on a
line in front of the T1c7
tern is needed to avoid
profiles and even back-of-
the-head shots

p. demonstrated knowledge that
where a speech is to be
made the camera area
should be close enough to
the lectern for microphone
cords to reach

g. demonstrated knowledge that
where a speech is to be
made the camera area
should be close enough to
the lectern so that zoom
lenses do not have to be
extended to the degree
that the slightest move-
ment of the camera causes
a shaky picture

r. demonstrated knowledge that
where a speech is to be
made there should be
sufficient room for the
microphones themselves on
the lectern.

s. demonstrated knowledge that
where a speech is to be
made there should be
sufficient room around the
lectern for cassette tape
recorders

t. demonstrated knowledge that
where a speech is to be
made there should be
sufficient room on the lec-
tern for cassette tape re-
corder microphones

u. demonstrated knowledge that
at a speech or press con-
ference the area behind the
speaker should not stand
out so as to detract from
the subject of the shot



80

v.

less Than
AREAS Good Adequate Adequate Poor

demonstrated knowledge thatI
if the press corps in
attendance is to -eat with
the group, such as at a
luncheon or awards dinner,
the press table should be
directly adjacent to the
camera area

w. demonstrated knowledge that
at a luncheon, dinner or
convention, etc., the
tables for those nonpress
persons in attendance
should be set up so that
cameras and crews do not
block anyone's view of the
proceedings

If you feel any areas of the technical needs and desires

of television reporters have been omitted from the preceding,

please list them here and rate the average demonstrated know-

ledge of the PR practitioners with whom you come into contact

in your role as a general assignment television reporter.

Less Than
AREAS Good Adequate Adequate Poor
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General Comments:



Alabama
WEMG-TV
Birmingham
WAPI--TV
Birmingham

Alaska
KENI-TV
Anchorage
KTVA
Anchorage

Arizona
KOOL-TV
Phoenix
KTAR-TV
Phoenix

Arkansas
KATV
Little Rock
KTHV-TV
Little Rock

California
KFMB-TV
San Diego
KGO-TV,
San Francisco

Colorado
KMGH-TV
Denver
KOA-TV
Denver

Connecticut
WHNB -TV
West Hartford
WTIC-TV
Hartford

Delaware
WCAU- TV
Philadelphia, (Pa.)
WPVI-TV
Philadelphia, (Pa.)

APPENDIX C

Florida
WTVJ
Miami
WDBO-TV
Orlando

Georgia

WXIA-TV
Atlanta
WSB-TV
At lanta

Hawaii
KHON- TV
Honolulu
KHVH-TV
Honolulu

Idaho
KBOI-TV
Boise
KTVB
Boise

Illinois
WBBM- TV
Chicago
WLS-TV
Chicago

Indiana
WISH-TV
Indianapolis
WRTV
Indianapolis

Iowa
KRNT-TV
Des Moines
WHO-TV
Des Moines

Kans as
KAKE -TV
Wichita
KARD-TV
Wichita

Kentucky
WAVE-TV
Louisville
WHAS-TV
Louisville

Louisiana
WVUE-TV
New Orleans
WWL-TV
New Orleans

Maine
WABI-TV

Bangor
WLBZ-TV
Bangor

Maryland
WBAL-TV
Baltimore
WJZ-TV
Baltimore

Massachusetts
WBZ-TV
Boston
WCVB-TV
Boston

Michigan
WJBK-TV
Detroit
WXYZ-TV
Detroit

Minnesota
KSTP-TV
Minneapolis
WCCO-TV
Minneapolis

Mississippi
WJTV
Jackson
WLBT-TV
Jackson
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Missouri
KCMO-TV
Kansas City,
KMBC-TV
Kansas City

Montana
KULR-TV
Billings
KTVQ
Billings

Nebraska
WOW-TV
Omaha
KMTV
Omaha.

Nevada
KLAS-TV
Las Vegas
KORK-TV
Las Vegas

New Hampshire
WRLP-TV
Springfield, (Ma.)
WRLH-TV
Lebanon

New Jersey
WABC-TV
New York, (NY)
WCMC-TV
Wildwood

New Mexico
KG GM-TV
Albuquerque
KOB-TV.
Albuquerque

New York-
WVAS-T - TV
Albany
WTEN-TV*
Albany

North Carolina
WBTV
Charlotte
WCCB-TV
Charlotte

North Dakota
KXJB-TV
Fargo.
KTHI-TV
Fargo

Ohio
WCPO-TV
Cincinnatti
WEWS-TV
Cleveland

Oklahoma
WKY-TV
Oklahoma City
KTUL-TV
Tulsa

Oregon
KATU-TV
Portland
KPTV
Portland

Pennsylvania
KDKA-TV
Pittsburgh
WTAE-TV
Pittsburgh

Rhode Island
WJAR-TV
Providence
WPRI-TV
Providence

South Carolina
WC IV-TV,
Charleston
SCSC-TV
Charl es ton

South Dakota
KELO-TV
Sioux Falls
KSOO-TV
Sioux Falls

Tennessee
WREC-TV
Memphis
WMC-TV
Memphis

Texas
WFAA-TV
Dallas
KPRC-TV
Houston

Utah
KCPX-TV
Salt Lake
KUTV
Salt Lake

City

City

Vermont
WCAX-TV
Burlington
WVNY-TV
Burlington

Virginia
WDBJ-TV
Roanoke
WRFT-TV
Roanoke

Washington
KING-TV
Seattle
KOMO -TV
Seattle

West Virginia
WOWK- TV
Huntington
WCHS-TV
Huntington

W is c ons in
WISN-TV
Milwaukee
WITI-TV
Milwaukee

KTWO-TV
Casper
KYCU-TV
Chey enne
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