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This study tested a model to predict the likelihood of 

spring break travel among university students. The data 

were obtained from a 1996 survey sample of 303 university 

students. 

The growth of spring break tourism and the need for 

further research on this topic is presented in chapter one. 

Chapter two is a review of the literature encompassing an 

overview of leisure travel. A discussion of the theoretical 

framework including rationalization and social isolation is 

given in chapter three. The methods, findings and 

conclusions are addressed in the remaining chapters. 

A model incorporating the theories of rationalization, 

including the concepts of efficiency, calculability, 

predictability, and control, as well as social isolation was 

tested. Newly created scales were used to measure 

efficiency, calculability, predictability, and control. 

Logistic regression analysis revealed that none of the 

independent variables tested (efficiency, calculability, 

predictability, control, and social isolation) had a 

significant effect on the dependent variable (spring break 



travel). T-test analysis found that one of the independent 

variables (calculability) had a significant difference in 

the mean between those who took a spring break trip and 

those who didn't. 

Two of the control variables, gender and income, had a 

significant effect on the dependent variable (spring break 

travel) as determined by the logistic regression analysis. 

Men were more likely than women to take a spring break trip. 

Students who were dependent on their parent's income were 

more likely to take a spring break trip than those students 

who were not dependent on their parent's income. 
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CHAPTER 1 

INTRODUCTION 

The purpose of this study was to test a model to 

predict the likelihood of spring break travel among 

university students. Spring break tourism has grown 

briskly, reflecting the increase in travel of the general 

population. For example, in 1953, 15,000 spring break 

tourists visited Fort Lauderdale. By 1954 the number had 

increased dramatically to 20,000 tourists. In 1961, 51,000 

students were visiting Fort Lauderdale during break and by 

1985 there were over 350,000 (McLeod, 1991). The U.S. 

Department of Education (1990) reports that there are over 

12 million college students in the United States. In 

addition, the top four main spring break tourist 

destinations hosted over one million visitors in 1988 (Hill, 

1988). 

Much of the prior research on college spring break 

travel has focused on the growth of spring break travel, the 

profile of the spring break tourist, and popular spring 

break destinations. There appears to be a lack of research 

that concentrates on what leads university students to 

travel during spring break. This study was unigue because 

it attempted to develop a theory of student spring break 

travel and tested the proposed model empirically. 

1 
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Two dimensions, rationalization and social isolation, 

were examined in order to explain spring break travel among 

university students. In addition, the effect of demographic 

factors such as gender, ethnicity, and income on spring 

break travel were explored. 

The discussion of rationalization focused on Ritzer's 

(1993) work. He used four dimensions when describing how 

rationality has impacted U.S. society. These dimensions 

encompass Ritzer's "McDonald's" model and include: 

efficiency, calculability, predictability, and control. 

Ritzer (1993) maintains that these four dimensions have 

infiltrated the current culture through the process of 

McDonaldization. However, Ritzer has not empirically tested 

his McDonaldization thesis. The examples he uses to 

describe the evidence of the dimensions of McDonaldization 

are from personal observations and secondary sources. This 

dissertation was an attempt at empirically testing Ritzer's 

McDonaldization thesis to determine whether rationality in 

college student's lives will lead to spring break travel. 

The effect of social isolation in college students 

lives was also used to test the likelihood of spring break 

travel. Social isolation can create a desire for travel in 

order to fulfill belonging and social interaction needs 

(Gee, Choy, and Makens, 1984; Morrison, 1989). 

Three demographic factors were used as control 

variables. The factors include gender, ethnicity, and 
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income. Perlman (1973) found that income is the most 

important factor that determines who takes vacations. In 

addition, the changing gender roles in the United States 

have had an impact on travel (Mcintosh and Goeldner, 1990). 

More women working outside of the home has led to an 

increase in discretionary income which is necessary for 

pleasure travel (Mcintosh and Goeldner, 1990). Finally, 

ethnicity plays a role in U.S. leisure travel; whites are 

more likely than nonwhites to take a vacation away from home 

(Perlman, 1973). 

Described below is first, a review of the history of 

leisure and leisure travel in the U.S., and more 

specifically, a discussion of spring break travel. Next, an 

overview of the research that has explored the theories of 

rationalization and social isolation will be considered. In 

addition, demographic factors that may affect spring break 

travel, such as gender, race, and income will be addressed. 

A description of the research methods and the statistics to 

be employed will follow. Finally, the findings and 

conclusions and implications will be presented. 



CHAPTER 2 

REVIEW OF LITERATURE 

As spring break travel falls under the realm of leisure 

travel, this chapter will begin with a discussion of the 

history of leisure followed by how American's value leisure 

time. Next, the growth of the leisure travel industry will 

be explored. Lastly, relevant aspects of spring break 

travel are reviewed. 

Leisure Travel 

Leisure, recreation, and tourism benefit individuals 

and the societies in which they live. In 1948, the United 

Nations recognized the benefits of leisure and time away 

from work for individuals by including a statement in its 

Universal Declaration of Human Rights that says everyone 

xhas the right to rest and leisure including ... periodic 

holidays with pay' (Boniface and Cooper, 1987, 8). 

According to Boniface and Cooper (1987) "leisure is a 

measure of time and is usually used to mean the time left 

over after work, sleep, and personal and household chores 

have been completed..." "Recreation is normally taken to 

mean the variety of activities undertaken during leisure 

time. Basically, recreation refreshes a person's strength 

and spirit and can include activities as diverse as watching 
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and spirit and can include activities as diverse as watching 

television or traveling" (Boniface and Cooper, 1987, 1). 

"Tourism: If leisure is a measure of time, and recreation 

embraces the activities undertaken during that time, then 

tourism is simply one of those activities" (Boniface and 

Cooper, 1987, 1). 

Historical View of Leisure 

Due to the interconnectedness of leisure, recreation 

and tourism, the history of leisure and how Americans view 

leisure time will first be addressed followed by a 

discussion of leisure travel. The leisure and tourism 

industries are presently viewed as having a positive impact 

on society; however, this wasn't always the case as the 

former attitudes of the Protestant work ethic historically 

hindered leisure pursuits. The notion that leisure and 

recreation is a mere indulgence and leads to negative 

conseguences prevailed in the American culture since the 

nation was first settled. When Veblen (1899) introduced the 

concept of the leisure class, his discussion focused on the 

elite society; he states: 

a life of leisure is the readiest and most conclusive 
evidence of pecuniary strength, and therefore of 
superior force; provided always that the gentleman of 
leisure can live in manifest ease and comfort ... and 
conversely, since application to productive labour is a 
mark of poverty and subjection, it becomes inconsistent 
with a reputable standing in the community (Veblen 
1899, 38). 
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The general attitude by Americans that leisure time was 

only for the upper class started to change when a movement 

toward obtaining annual vacations for the working class 

began in the early twentieth century. By 1910 more than a 

third of manufacturing employees were receiving standard 

paid vacations. However, most industries still had no 

vacation policy with the justification that their work was 

not strenuous enough to dictate release from jobs on an 

annual basis. This all changed after World War II when 

union negotiations called for paid vacations as a regular 

component of employment contracts (Plog, 1991). The advent 

of annual vacations allowed many Americans to explore 

leisure pursuits either for the first time or at a new level 

of intensity. 

Americans Value Leisure Time 

Americans feel that they have less leisure time than 

they would like even with all of the time saving devices 

that modern technology offers (Popcorn, 1991). Real or 

imagined, the perception of a lack of leisure time may be 

attributed to the nature of dual career families and the 

fast-paced lifestyles of the 1990s. In addition, some of 

the current technology such as personal fax machines, voice 

mail, electronic mail, and cellular telephones can actually 

increase the perceptual work load for many individuals by 

giving them a feeling of never leaving the office. 
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Although it may seem that insufficient leisure time is 

a modern societal problem, Aristotle reflected on the lack 

of discretionary time in the fourth century B.C. by 

expressing that happiness depends on leisure (Flick, 1994). 

Shine (1994) reports that many individuals value time over 

money. For example, in a study conducted in 1991, 

approximately one half of Americans surveyed reported that 

they would exchange a day's pay for a day off. In the same 

study, two thirds of the respondents said that they would be 

willing to accept a salary reduction in order to receive 

more time off from work (Shine, 1994). 

This increased emphasis on the value of leisure time 

by Americans is anticipated to have a significant impact on 

the growth of the leisure and tourism industries (Weaver, 

1983). Currently, the leisure industry which is defined by 

Metelka (1990) as a "broad spectrum of business providing 

products and services used by persons during their leisure 

time..." (91) makes up a large portion of the U.S. economy. 

For example, its economic impact approximately equals the 

$311 billion gross national product of Australia (Flick, 

1994). Increasingly, leisure activities by individuals and 

work organizations will be perceived as being essential for 

a well balanced lifestyle (Weaver, 1983). Weaver (1983) 

maintains that our society will begin to experience an 

enhanced quality of life with an increase in leisure 

pursuits which will include more social interaction, music, 
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and art. 

Expanded Opportunities for Travel 

In addition to the growth of leisure in U.S. society, 

several indicators lead to projections of expanded 

opportunities for travel. Mcintosh, Goeldner, and Ritchie 

(1995) propose that there is an increased interest in travel 

by the general population due to rising standards of living, 

higher levels of educational attainment, enhanced 

communication, and the *psychological shrinking' (Mcintosh, 

et al., 1995, 225) of the world by the airplane. Other 

factors leading to more opportunities for travel include 

longer life expectancy, improved transportation modes, and 

more alternatives in lodging (Weaver, 1983). Additionally, 

the deregulation of the U.S. airline industry in 1978 

allowed air travel to become more affordable for leisure 

travelers (Gee et al., 1984). Demonstrating the volume of 

travel by individuals, Frechtling (1988) states that "more 

than two of every three Americans takes an overnight trip or 

a day trip to a place 100 miles or more away during the 

year" (4). 

The following statistics reflect the economic impact of 

the travel and tourism industry. Internationally, the 

travel and tourism industry creates one new job every ten 

seconds (Landry and Fesmire, 1994). Domestically, tourism 

is the number one export of the United States (Landry and 

Fesmire, 1994). Interestingly, domestic and international 
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travelers spent $641 billion for trips over 25 miles from 

home (excluding commuting to work) in the United States 

during 1992 (Waters, 1993). The travel and tourism industry 

employs over 6 million U.S. citizens directly and 

indirectly, such as jobs in publishing and map making, etc. 

(Landry and Fesmire, 1994), while paying approximately $74 

billion in wages and salaries (Loyacono, 1991). The 

industry also generates $43 billion in federal, state, and 

local tax revenues. In addition, travel and tourism is 

reported as the first, second, or third largest industry by 

thirty-nine states. Lastly, when viewed as a single 

industry, travel and tourism is ranked as the United States' 

third largest retail industry in business receipts, after 

automotive dealers and food stores (Loyacono, 1991). 

Although the word *tourist' has various definitions, 

it generally "is a person who has traveled away from home, 

is visiting other locations, and does not plan to relocate 

or stay away from home permanently" (Metelka, 1990, 156). 

The United Nation's definition of a tourist is "one who 

spends more than one night and less than one year away from 

home for business or pleasure, excepting diplomats, military 

personnel, and enrolled students" (Metelka, 1990, 156). 

Spring Break Travel 

The focus of this study was on spring break travel 

which falls under the umbrella of leisure travel. Travel or 

tourism is usually differentiated by business and leisure 
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referred to as pleasure or vacation travel. Leisure travel 

is defined as "vacation travel or travel other than for 

business purposes" (Dervaes, 1994, 96). Spring break travel 

for university students can be defined the same as leisure 

travel with the additional statement that it occurs during 

the university's spring break. 

The ritual of American college students traveling 

during spring break can trace its roots to the first College 

Swim Forum held in Fort Lauderdale, Florida in 1938. 

Approximately three hundred students participated in the 

event and since that time, spring break has become a 

distinctive tourism occurrence in North America (Hobson, & 

Josiam, 1992). However, in the university study conducted 

by Hobson and Josiam (1992), the researchers found that the 

majority of students (54.6%) were not tourists over spring 

break. The definition of a tourist Hobson and Josiam used 

was based on Smith's (1989) characteristics of time, place, 

and distance. Students were considered a "tourist" if they 

had traveled to a destination 50 miles or more from the 

campus and stayed for more than one night. Excluded from 

those who were tourists were those students who stayed at 

their campus residence or who went to their permanent home 

residence (Hobson, & Josiam, 1992). 

Hobson and Josiam (1992) found that financial 

limitations were the most cited reason by students for not 

traveling over spring break (47.4% reported they did not 
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travel because they did not have the financial resources). 

In addition, 18.7 percent of students reported that they did 

not travel over spring break because they had work 

commitments. It may be possible that those students who had 

work commitments needed to work for economic reasons, thus a 

lack of economic resources was the underlying reason they 

could not travel (Hobson, & Josiam, 1992). 

Summary 

There is an increased emphasis of leisure and 

specifically leisure travel in the United States. Spring 

break travel is a segment of the leisure travel industry. 

While prior spring break travel research has focused on 

travel growth, the profile of the traveler, and popular 

destinations, there is a need for research explaining why 

students travel during spring break. The next chapter will 

focus on two major theoretical approaches, rationalization 

and social isolation. In addition, the control variables, 

gender, ethnicity, and income will be discussed. 



CHAPTER 3 

THEORETICAL OVERVIEW 

A theoretical model is presented which contains two 

major explanations of the likelihood of spring break travel 

among university students: rationalization and social 

isolation. A discussion of each theoretical approach is 

given. The effect of demographics on leisure travel, such 

as gender, ethnicity, and income will follow. Lastly, the 

model which incorporates the theoretical and demographic 

factors mentioned above will be presented. 

Rationalization 

Ritzer's work (1993) The McDonaldization of Society is 

a social criticism of our current society. Ritzer builds on 

Weber's concept of rationality by describing our 

contemporary culture using McDonald's Corporation as the 

paradigm for contemporary living. According to Ritzer, 

McDonald's has been one of the most significant developments 

in the U.S. in the 20th century and has had an impact on the 

way of life for a large portion of the world. Ritzer uses 

McDonald's as the illustration of a far-reaching process he 

calls McDonaldization. 

12 
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McDonaldization is defined as: 

the process by which the principles of the fast-food 
restaurant are coming to dominate more and more 
sectors of American society as well as the rest of 
the world (Ritzer, 1993, 1). 

Ritzer (1993) states that McDonaldization not only 

impacts the restaurant business, but also education, work, 

travel, leisure-time activities, dieting, politics, the 

family, and almost every other part of society. Ritzer has 

not, however, empirically tested his thesis. The examples 

he uses to describe the evidence of the dimensions of 

McDonaldization (efficiency, calculability, predictability, 

and control) are from his personal observations and from 

secondary sources. 

McDonald's and Popular Culture 

McDonald's has come to represent popular culture in the 

U.S. For example, when a new McDonald's opened its doors 

for business in Moscow, one journalist described it as the 

"ultimate icon of Americana" (Ritzer, 1993, 5). McDonald's 

has attained this high status by the fact that almost all 

Americans have passed through its doors and partake in 

eating it's hamburgers. Most Americans have also been an 

audience to McDonald's television advertising. For these 

reasons, Ritzer (1993) believes that McDonald's is embedded 

"deep into our consciousness" (5). 
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Weber's Rationalization Theory 

The main precursor to the process of McDonaldization 

was the work of Max Weber in his description of the concept 

of rationality. When Weber discussed the concept of 

rationality, he focused on how modern Western societies had 

become rational structures. Weber believed rationality 

could be found in different elements of society: law, 

politics, education, etc. His basic notion was that 

rationality was an efficient means to an end. The ability 

of human beings to make individual decisions had been 

replaced by those decisions being made for them by the rules 

and regulations that had evolved in a rational structure 

(Weber, 1921/1968). 

Weber saw bureaucracies as the paradigm of formal 

rationality and believed that bureaucracies were the 

creation of the modern Western world (Weber, 1921/1968). 

Ritzer (1993) discussed Weber's concept of formal 

rationality and defined it in terms of six basic 

characteristics. These characteristics included 

predictability, efficiency, calculability (the ability to 

quantify), the replacement of human labor with technology 

(machines), the ability to gain control over uncertainties, 

and the possibility of irrational consequences (Ritzer, 

1993). 

Weber spoke of the inherent danger of rational 

structures becoming irrational. The irrationality of 
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rationality or "iron cage" of rationality could arise when 

the human element is forgotten in rational societies. The 

irrationality of rationality occurs when people become 

numbers instead of individuals with names, and when the 

rational system (often seen in bureaucracies) meant to be 

efficient forgoes quality for quantity and leaves 

individuals in a frustrated wake of red tape (Weber, 

1921/1968). These concepts are similar to those Ritzer uses 

to describe the fast-food restaurant (Ritzer, 1993). 

Ritzer (1993) proposes that McDonaldization leads to an 

irrationality of rationality. In his view, the many 

negative aspects in a McDonaldized society override any 

positive aspects. 

Ritzer (1993) states that: 

McDonaldization can be viewed as leading to 
inefficiency, unpredictability, incalculability, 
and loss of control. Most specifically, irrationality 
means that rational systems are unreasonable systems-
they serve to deny the basic humanity, the human 
reason, of the people who work within them or are 
served by them. In other words, rational systems 
are dehumanizing systems (121). 

The tendency of rational systems becoming irrational 

and dehumanizing has affected all major societal 

institutions. The value changes are inherent in U.S. 

culture and rationality has come to be expected in most 

interactions between individuals and institutions. The 

impact of the value changes brought about by rationality is 

clearly evident in educational institutions. 
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Rationalization of College Student's Lives 

College universities both structurally and socially 

reflect the surrounding society; and many are becoming 

larger and more bureaucratized (Holian, 1972). Ritzer 

(1993) gives examples of how McDonaldization has infiltrated 

the university setting. Many large universities have 

"factory-like environments" and have become impersonalized 

institutions in the way they treat the individual student 

and the entire educational process. These universities have 

become irrational places in the way they dehumanize students 

in their treatment of them. Many students are identified by 

a number. Even when faculty want to take the time to learn 

their student's names or know them on a personal level, 

large class sizes make that very difficult. Ritzer (1993) 

describes the experience for the student in this way: 

In sum, students may feel like little more 
than objects into which knowledge is poured as they 
move along an information-providing and degree-
granting educational assembly line (142). 

Another way in which the irrationality of the 

university setting manifests itself is by students receiving 

machine graded exams. The essay exams of past are usually 

not given in large undergraduate courses. In fact, class 

size is often the reason that these machine graded exams are 

used. The level of efficiency that machine graded exams 

provide affords the professor more time to concentrate on 

other activities, such as research and committee 

obligations. Often, the graduate or teaching assistant can 
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perform the grading task with machine graded tests, thus 

freeing up the professor for other activities (Ritzer, 

1993). 

College students, like most individuals in the 1990's, 

lead very busy lives. For example, many students are 

enrolled in classes full-time, they are involved in extra-

curricular activities and they have jobs. Popcorn (1991) 

substantiates this busy lifestyle by describing a trend in 

current society of people living "99 Lives." Many factors 

have effected this trend of leading a fast paced, often too-

hectic schedule. First, the sheer amount of information 

that individuals receive in contemporary society is 

overwhelming, making life incredibly more complicated. In 

addition, the "speed of technology" (Popcorn, 1991, 80) in 

which we receive information brings us the facts of events 

faster than we can assimilate them. 

Examples of the type of technology available to 

consumers follows. Many Americans carry their telephones 

around with them. One guarter of American homes have 

cordless phones; 3.5 million Americans have telephones in 

their cars. In addition to this immediate accessibility, 

are answering machines, voice mail, and fax machines 

(Popcorn, 1991). 

Popcorn (1991) maintains that in this immediate age of 

information, consumers are looking for ways to add time to 

their schedules by combining errands and tasks. For 
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example, multi-function products or services have been 

gaining in popularity. 

Espresso Dental, in Seattle, is a triumph 
of multi-function: the world's first combination 
dentist's office, espresso bar, and massage parlor. 
Suddenly, leisure time and dental hygiene are 
collapsed into one time slot! In New York City, 
VideoTown Laundrette has a tanning room, an exercise 
bike, copying and fax machines, and 6,000 video 
titles to rent, in addition to its laundry 
facilities ... McDonald's is testing a McExtras 
concept, where you can buy basics (milk, eggs, 
bread, etc.) along with Big Macs at the counter or 
drive-up window (Popcorn, 1991, 83). 

Another way that Americans have streamlined their time 

is by the consumption of food. People are skipping sit-down 

meals by snacking and grazing or eating in their cars. When 

Americans do sit down to eat, often the food has been 

prepared using speedy cooking techniques. For example, by 

1987, the microwave oven had outplaced the dishwasher as the 

most commonly owned kitchen appliance. In 1989, Americans 

spent $900 million in microwavable foods, by 1991, the 

figure was projected to reach $3 billion (Popcorn, 1991). 

According to one Gallup Poll, approximately "half of the 86% 

of Americans who eat dinners at home during the week are 

eating pre-packaged or take-out food..." (Popcorn, 1991, 

82). 

What effect does this fast-paced, no-time-to-sit-down-

and-eat-a-meal, lifestyle have on college students? 

Francese (1995) notes trends in consumerism in the 1990s 

that lead to healthy de-stressing. Consumers are looking 
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for ways to unwind other than resorting to alcohol and other 

vices that were common in the 1980s. These healthy 

alternatives include leisure activities such as massages, 

spa vacations, yoga, and outdoor activities (Francese, 

1995). 

Using Weber's idea of rationalization, Ritzer (1993) 

maintains that the rationalization of our everyday lives 

creates a desire for escape. Prior research discusses the 

concept of finding escape in travel (Gee, et al., 1984; 

Kelly, 1982). Both short and long trips provide a 

refreshing diversion by offering a different environment and 

allowing individuals an opportunity to be free from the 

obligations of work, home, and community (Gee, et al., 1984; 

Graburn, 1989; Kelly, 1982). Our conception of travel is 

related to the notion of recreation which is intended to 

renew us for the workaday world (Graburn, 1989). Kelly 

(1982) points out that other types of leisure are not as 

likely to be depicted in terms of escape as travel is. 

The McDonald's Model 

In regard to rationalization, Ritzer's (1993) 

discussion of the McDonald's model will be utilized. Ritzer 

(1993) maintains that there are four basic dimensions of the 

McDonald's model that have had an impact on the rest of our 

society through the process of McDonaldization. This model 

was used to develop and test the rationalization theory used 

for this study. 
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The four dimensions of the model are: 

1. McDonald's offers efficiency. 

2. McDonald's offers food and service 
that can be quantified and calculated. 

3. McDonald's offers predictability. 

4. McDonald's offers control. through the 
substitution of nonhuman for human technology. 

Ritzer (1993) asserts that it is because of these four 

dimensions that McDonald's (and the McDonald's model) has 

been successful and has been incorporated into many aspects 

of our society. However, even though the McDonald's model 

has created success for it's restaurant company and other 

social institutions that have adopted its approach, Ritzer 

(1993) believes McDonaldization leads individuals to 

experience more stress in their lives. Just as Weber 

(1921/1968) regarded rational systems as being dehumanizing, 

so does Ritzer (1993) regard McDonaldized systems. Thus, 

even though McDonaldization saves time and money for 

individuals and organizations, and provides security in its 

predictability, there is a cost to pay for its effects on 

society. 

A description of each of the four dimensions of the 

McDonald's model is given. This is followed by an 

explanation of each of the dimension's effect on the 

likelihood of spring break travel to occur. 

Efficiency 

Ritzer (1993) describes efficiency as the choice of the 
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best possible means to a given end. According to Ritzer 

(1993) "in a McDonaldized society, people rarely search for 

the best means to an end on their own" (35). Perhaps this 

is because the best possible means to an end have already 

been discovered and institutionalized. For example, the 

fast-food restaurant became more popular due to its greater 

efficiency in comparison to alternative ways of obtaining a 

meal. Prior to the 1950s, before the fast-food restaurant 

was established, the major alternative was the home-cooked 

meal. At that time, the traditional restaurant was more 

efficient than a home-cooked meal, but it still could take 

several hours to drive to the restaurant, be seated, order 

the food, complete the meal and then drive home. Comparing 

these three means available, preparing a home-cooked meal, 

dining in a traditional restaurant or driving to a fast-food 

restaurant, it appears that dining at a fast-food restaurant 

is the most efficient (Ritzer, 1993). In addition, many 

fast-food restaurants now offer a drive-through window, 

which offers even greater efficiency for consumers. In 

fact, many people eat their meal while driving, thus 

eliminating the need to schedule a separate time for dining 

(Ritzer, 1993). 

Ritzer (1993) gives additional examples of efficiency 

in other McDonaldized industries. Interestingly, while many 

of these advances seem to be more efficient for the 

consumer, they are actually more efficient for the company 
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and the consumer actually has to do more work. 

Gas stations: The personal attendant no longer comes 

to the car to fill up the gas tank, check the oil and wash 

the window. Instead, all of this is now completed by the 

consumer (Ritzer, 1993). 

Banks: The advent of the automated teller machine 

meant that each customer did the work of a bank teller while 

still paying an extra fee to use this service (Ritzer, 

1993). 

Office voice mail: No longer does one reach a human 

voice when calling many businesses now. Instead, after 

listening to a laundry list of options one must decipher 

what number to punch in order to be connected to the 

appropriate person or department. The computerized voice on 

the other end is rarely in a sympathetic or understanding 

mood (Ritzer, 1993). 

Although efficiency saves time and money for 

individuals and institutions, it may take away some of the 

human element in daily interactions. This can potentially 

create an environment in which people are always in a hurry. 

This type of a lifestyle may not allow for enough social 

discourse to occur between people. Taking a trip with 

friends or family may satisfy the need many people have to 

socialize (Mcintosh, et al, 1995). 
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Calculability 

McDonaldization focuses on things that can be 

calculated, counted, quantified. It often means forgoing 

quality, which is difficult to measure, in order to quantify 

things. The emphasis that many fast-food restaurants place 

on bigness in naming some of their menu items is a good 

illustration of this focus on quantification. McDonald's 

xBig Mac'; Burger King's xWhopper' and xWhaler'; Wendy's 

options of various xBiggies', such as *Biggie Fries'; and 

Seven-Eleven's hot dog called the xBig Bite', a large drink 

called the *Big Gulp' and an even larger drink called the 

* Super Big Gulp' are all examples of this focus on quantity. 

The implicit message here is that a large sandwich or drink 

is considered superior simply because of its size (Ritzer, 

1993). The consumer is led to believe that they are getting 

a large amount of food, thus a good value, for their money. 

With all of the emphasis on quantity, quality is often 

overlooked. Ritzer (1993) makes an interesting point that 

many people don't go to a fast-food restaurant for a 

delicious or pleasurable meal, but rather to refuel. Ritzer 

(1993) states: 

McDonald's is a place to which we go when we 
need to fill our stomachs with lots of calories and 
carbohydrates so that we are able to move on to the 
next rationally organized activity (64). 

Another way that fast-food restaurants quantify their 

establishments is by the speed of service offered. The 

drive-through window most fast-food restaurants offer has 
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helped to reduce the amount of time required to serve a 

customer (Ritzer, 1993). 

The effects of calculability may deprive individuals of 

less tangible and pleasurable activities. For example, the 

idea of eating only to refuel as opposed to eating a 

leisurely and gratifying meal, speaks of the possible risk 

to individuals. Therefore, people not allowing themselves 

enough time to unwind and enjoy themselves while dining may 

increase stress levels. Travel can fulfill the rest and 

relaxation need many individuals have (Mcintosh, et al, 

1995). 

Predictabi1ity 

In rationalized societies, people prefer to know what 

to expect in all settings at all times. Ritzer (1993) 

explains: 

They want to know that when they order their Big 
Mac today it is going to be identical to the one 
they ate yesterday and the one they will eat 
tomorrow... they want to know that the McDonald's 
franchise they visit in Des Moines, Los Angeles, 
or Paris is going to be set up in much the same 
way as their local McDonald's (81). 

Ritzer (1993) goes on to say that not only is the food 

highly predictable in fast-food restaurants, but also the 

behavior of the counterpeople and managers who are employed 

at the restaurant is predictable. In fact, the employees' 

behavior often comes across as a sort of false friendliness 

but it is what the customers expect. 
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Ritzer (1993) states: 

In their efforts to ensure predictability, 
McDonald's managers are aided by elaborate 
corporate guidelines that detail how virtually 
everything is to be done in all restaurants. 
McDonald's central headquarters periodically sends 
forth inspectors to be sure that these guidelines 
are in force. These inspectors also check to be 
sure that the food meets quality control guidelines, 
in other words, that it is as predictable as the 
fast-food consumer has come to expect (87). 

Ritzer (1993) observes that just as fast food patrons 

prefer efficiency over quality they also prefer 

predictability over quality. An example of this tendency of 

consumers preferring predictability over quality is seen in 

Hollywood with the popularity and box office success of 

movie sequels. The appeal of sequels lies in their sameness 

and predictability (Ritzer, 1993). 

Ritzer (1993) states that predictability enables 

"people to know what to expect at all times and in all 

places. The goal is the production of a world that offers 

no surprises" (99). Perhaps the danger in predictability 

lies in the boredom and sameness it offers. Predictability 

can take away the spontaneity and variety that life is all 

about. The dullness of a monotonous job and home life 

could be a strong motive for leisure travel, which can offer 

adventure and excitement to an individual (Mcintosh, et al., 

1995). 
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Control 

The tendency toward control in a McDonaldized society 

is the use of substituting human labor with technology. A 

way to control for the unpredictability and uncertainty that 

humans create is to replace them with machines. Technology 

is also used to speed productivity and lower costs (Ritzer, 

1993). 

Ritzer (1993) gives an example of the cooking skill 

level found in many fast-food restaurants. Currently no 

special culinary skills are needed in order to be a cook at 

most fast-food restaurants. Much of the food arrives 

premeasured and preprepared. Often all that is needed is 

for the cook to warm up the food on a grill or in a fryer 

using precise preset timing equipment. The cook is left 

with little or no decision making or use of creativity in 

the cooking process (Ritzer, 1993). 

Just as predictability can lead to monotony, so can 

control (substitution of technology for human labor). If 

modern technology takes away a large amount of the 

creativity and decision making ability of people, this may 

allow people to feel a sense of worthlessness. For example, 

for those individuals who work on an assembly line where 

much of the process is computerized, they may feel that they 

are not contributing anything unique to their work. Marx 

(1867/1967) refers to assembly line work as an alienating 

process. Travel may help to overcome this feeling of 
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unworthiness by affording people an opportunity to be 

individualistic; it can also enhance people's status and 

need for achievement (Mcintosh, et al, 1995). 

Social Isolation 

Social isolation is often cited as a component of 

alienation; (Dean and Bruton, 1989; Fischer, 1973; Neal and 

Groat, 1974; Seeman, 1959; Seeraan and Anderson, 1983) 

therefore, alienation will be incorporated into the 

discussion of social isolation. 

Alienation 

Marx (1867/1967) addressed the topic of alienation in 

his discussion of the plight of the proletariat in 

capitalist societies. His ideas on alienation can be 

summarized in the four following basic components. First, 

proletariats were alienated from their productive activity. 

Secondly, proletariats were alienated from the object or 

product of their productive activity. Third, proletariat's 

were alienated from their fellow workers; Marx observed that 

assembly line workers were forced to compete with each 

other, this created interpersonal hostility and isolation. 

Lastly, proletariat's were alienated from their own human 

potential (Marx, 1867/1967). 

Neal and Seeman (1964) researched how the theory of 

mass society, which is reflected in organizations, affects 

powerlessness and alienation. The theory of mass society 
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maintains that individuals in modern society may feel more 

alienation than those in more traditional societies; 

individuals in modern societies may have fewer social ties 

which may lead to isolation which can produce a sense of 

powerlessness. Their study revealed that members in a work-

related organization are generally lower in powerlessness 

than nonmembers. A strong sense of control over events is 

connected to the fact of organization or the lack of it. 

(Neal and Seeman, 1964). 

In another study, stability and change were analyzed in 

alienation scores using the variables of powerlessness, 

meaninglessness, normlessness, and social isolation. The 

findings showed significant differences in levels of 

alienation by socioeconomic variables (Neal and Groat, 

1974). 

Several studies have reported on the alienation of 

college students. Holian's (1972) study of 280 sociology 

students revealed that only one variable, community of 

origin, was significant for social isolation (other 

variables used were father's occupation, parental income, 

age, sex, years in college, and religious preference). In a 

cross-cultural examination of college student's level of 

alienation, Burbach and Thompson (1973) found that Black 

students received the highest alienation scores; White 

students, intermediate scores; and Puerto Rican students, 

the lowest scores. Tomeh (1974) compared the alienation of 
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Middle Eastern and American college students and observed 

that mother's education was significantly related to both 

meaninglessness and powerlessness. However, the father's 

education was significantly related only to isolation among 

the American students. Lastly, Li-Chen Ma's (1985) 

research of the alienation of Taiwanese college students 

revealed that the community of origin and mother's education 

was related to alienation. 

Alienation is often operationalized using social 

isolation as one of the components (Dean and Bruton, 1989; 

Fischer, 1973; Neal and Groat, 1974; Seeman and Anderson, 

1983). Social isolation may be traced to Durkheim's concept 

of anomie which encompassed a feeling of separation from the 

group or of isolation from group principles (Dean, 1961). 

Seeman (1972) defined social isolation as "the individual's 

low expectancy for inclusion and social acceptance, 

expressed typically in feelings of loneliness or feelings of 

rejection or repudiation." 

Fischer's (1973) study found a small association 

between urbanism and a sense of social isolation. In 

addition, premarital pregnancy has been shown to be related 

to social isolation (Groat, Neal, and Mathews, 1976). Dean 

and Bruton (1989) reveal that social isolation (used as an 

indicator of alienation) was negatively correlated with 

emotional maturity. 
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Just as escape from rationalization can create a desire 

for travel, so can social isolation. Travel can provide 

important social needs by allowing individuals to interact 

with one another (Gee, et al, 1984; Morrison, 1989). A 

Marxist approach would explain these motivational factors 

for escape as the consequence of alienation caused by the 

oppression individuals experience in capitalist societies 

(MacCannell, 1976). 

Morrison (1989) discusses how Maslow's hierarchy of 

needs, which is a needs based theory, can help to explain 

how travel can fulfill social needs that individuals have. 

According to Morrison (1989), Maslow's hierarchy of needs is 

a cognitive theory of human motivation. Maslow suggests 

five categories of needs from the most basic, physiological, 

to the highest need, self-actualization. After the 

physiological need is the need for safety, then the need for 

belonging (social), then esteem, and finally self-

actualization. By traveling, an individual can have the 

need of social interaction and belonging met (Morrison, 

1989). 

Control Variables 

The control variables that were considered for this 

study include gender, ethnicity, and income. Demographic 

data is generally the most frequently collected data for 

describing the characteristics of travelers (Gladwell, 

1990). Demographic information helps the tourism industry 
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better understand its customers which is at the heart of 

successful business practice (Mcintosh, et al. 1995). 

Gender 

The changing gender roles in the United States have had 

an impact on consumer behavior and specifically travel. 

More women working outside of the home has led to an 

increase in discretionary income which is necessary for 

pleasure travel (Mcintosh and Goeldner, 1990). 

Past research indicates that women dominate in the 

decision-making process for couples making travel plans 

(Ball, 1978; Smith, 1979) by determining the details of 

where the family vacations, how and when (Smith, 1979). 

Ball (1978) cites a study by a New York advertising firm 

that showed that women make 60% of the decisions regarding 

whether a couple will take a vacation. Smith (1979) reports 

that women favor vacationing where *the crowd' goes because 

they may be more susceptible to peer pressures, while Maas 

(1988) points out that women are more likely than men to 

want to visit new places. In addition, couples will decide 

together on the amount of money they want to spend on a 

vacation, but the woman will decide on the destination in 

ninety percent of the cases (Maas, 1988). 

Ethnicity 

An increase in minority populations-such as Hispanics 

and African Americans-in the United States has led to growth 
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markets in the leisure travel industry (Mcintosh and 

Goeldner, 1990); however, Phillip (1994) states that overall 

few empirical tourism studies exist where ethnicity is 

considered an important variable. 

Perlman (1973) found that ethnicity as well as other 

socioeconomic factors such as income, education, and 

occupation is related to whether a family gets a vacation 

and how much vacation time they have; this is due to the 

fact that most Americans depend on their status as employees 

to determine whether they take a vacation. In the U.S., 

Whites are more likely than Nonwhites to take a vacation 

away from home (Perlman, 1973). 

A review of prior research reveals that the earlier 

empirical studies offer conflicting results on African 

American and White differences in leisure behavior (Phillip, 

1994). In one study that matched African Americans and 

Whites on social aggregate variables such as residential 

area or household income, little difference in leisure 

behavior was found between them (Cheek, Field, and Burdge, 

1976). However, Washburne (1978) finds significant 

differences on "wildland" recreation participation between 

African Americans and Whites. Craig (1972) and Phillip 

(1986) contend that distinctions between African Americans 

and Whites in regard to leisure behavior may be explained by 

"rurality" differences. Other research proposes that 

ethnicity and social class have a limited ability to predict 
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leisure participation (Stamps and Stamps, 1985). Phillip 

(1988) maintains that institutional structure offers a 

meaningful explanation of differences between African 

American and White leisure behavior. Lastly, there is a 

suggestion that interracial relations have a part in 

interpreting the minority underrepresentation in many 

leisure activities (West, 1989). 

Race related studies have focused on marginality and 

ethnicity theories in describing African American and White 

differences in leisure participation. While marginality 

theory is directed at differences in income and class 

between African Americans and Whites, ethnicity theory 

concentrates on the cultural attributes of African 

Americans. These two theoretical perspectives have 

overshadowed discussion of prejudice and discrimination in 

regard to leisure and travel participation (Phillip, 1994). 

There appears to be very little travel research that 

addresses ethnic differences using more specific ethnic 

categories other than Whites and Nonwhites or African 

Americans and Whites. Phillip (1994) proposes that there 

are significant tourism preference differences between 

African Americans and Whites. For example, African 

Americans are more likely than Whites to stay at hotels and 

dine in restaurants with familiar names, to travel in 

larger, more secure groups to known areas, make few 

unplanned stops, avoid streets they do not know, and to keep 
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moving from one activity to the next to avoid being in one 

place too long. These preferences could be due to the fact 

that African Americans may associate the "outside world" 

with "hostility" and "pain," and therefore feel more 

comfortable traveling under these circumstances. In 

contrast, Whites may feel less threatened by the "outside 

world" and be more inclined to travel in smaller groups and 

visit lesser-known areas, patronize hotels and restaurants 

that are unknown, make unplanned stops along the way, drive 

on streets they do not know, and seek a smaller number of 

activities to do on the trip (Phillip, 1994). 

Income 

Income and buying power affects a person's ability to 

travel. Without buying power, an individual's travel 

prospects can be reduced or eliminated (Mcintosh, et al. 

1995). Perlman (1973) found that income is the most 

important factor that determines who takes vacations and 

that vacations are very unevenly distributed among the U.S. 

population according to their socioeconomic status. 

Veblen's (1899) notion of conspicuous consumption adding 

social prestige for individuals can be related to travel 

purchases. Those individuals with a higher discretionary 

income have the ability to take expensive, status enhancing 

vacations. 

The fast growth of vacations and their unequal 

distribution among the population derive from the historical 
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development of the xpaid vacation' devised for wage earners. 

Paid vacations were first implemented in the U.S. in the 

middle of the nineteenth century not to show gratitude for 

the worker's services nor due to altruistic motivations, but 

instead the paid vacation was intended to increase the 

worker's productivity. A worker's length of service, 

stability and level of skill were and still are connected to 

the amount of vacation time given. Having the opportunity 

to take a vacation, the amount of money spent, the distance 

traveled, and the length of the vacation are all closely 

associated with income (Perlman, 1973). 

In the past, leisure travel was viewed as a luxury item 

in a family's budget; however, in recent years, it has come 

to be viewed as more of a necessity than a luxury, 

especially by baby boomers and those from younger 

generations. In fact, a large proportion of the population 

today has the sufficient discretionary income to finance 

leisure travel (Mcintosh, et al. 1995). Although travel may 

be viewed by the baby boomers as a necessity, it is one of 

the first categories to be cut from a family's budget if 

there is a decrease in discretionary income. 

The lack of money also affects young people's ability 

to travel. Haukeland's (1990) study showed that not being 

able to afford to take a vacation was the number one reason 

16-24 year old Norwegians didn't take a vacation of at least 

four consecutive nights. 
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Most travel surveys show that, as income increases, the 

frequency of travel and extent of travel expenses increase 

dramatically. Generally, the higher the income, the more 

likely a household will travel; higher income families 

spend more on most items, but spending on travel is very 

strong (Mcintosh, et al. 1995). In addition, the 

distribution of the travel dollar expenditures is related to 

a family's income. When dividing the income of the 

population into fifths, approximately 33 percent of the 

lowest fifth report expenses for travel; however, 85 percent 

of those in the top fifth report expenses for travel. In 

fact, approximately half of all consumer spending for 

leisure travel comes from families in the top fifth of the 

income scale. The rich spend more on all aspects of travel, 

including lodging, all-expense-paid tours, food, and 

shopping; however, transportation expenses are a smaller 

share of their total travel expenditures compared with 

families at the bottom of the income scale-32 percent versus 

43 percent. This is explained by the fact that it is harder 

to economize on transportation than on lodging, food, or 

miscellaneous expenses (Linden, 1980). 

Summary 

This study used prior research as a basis for a model 

to predict the likelihood of spring break travel among 

university students. Two major theoretical approaches, 

rationalization and social isolation, were applied to 
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predict the likelihood of spring break travel among 

university students. Other factors, such as gender, 

ethnicity, and income were considered as well as they may 

effect spring break travel among university students. 

The Model 

Figure l presents the model for the test of the 

hypotheses. 
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CHAPTER 4 

METHODOLOGY 

This chapter describes the research objective of this 

study. An explanation of the measures used for the 

concepts of spring break travel, rationalization, social 

isolation, gender, ethnicity, and income is given. A 

description of the university and students that were 

surveyed in this study is provided next. In addition, the 

sampling procedures, questionnaire development, and data 

collection techniques are reported. Lastly, the tests for 

validity and reliability and the analysis strategy are 

discussed. 

Research Objective 

The objective of this research was to explain why 

students take a spring break trip versus those who do not by 

specifically looking at the role rational living and social 

isolation play in the decision to travel. Specifically, 

empirically testing Ritzer's McDonaldization thesis was a 

goal. Other factors such as, gender, ethnicity, and income 

were used as control variables in examining the likelihood 

of spring break travel among university students. A cross-

sectional, survey research design was used. The principal 

statistical methods used were logistic regression analysis, 
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t-tests, and measures of association, such as Cramer's V. 

Factor analysis, and reliabilities were also used for the 

construction of the scales. 

Hypotheses 

The following hypotheses were tested in this study: 

1. a. Efficiency is positively correlated with spring 

break travel. The higher the level of efficiency in a 

university student's life, the more likely the student will 

travel during spring break. 

b. Calculability is positively correlated with spring 

break travel. The higher the level of calculability in a 

university student's life, the more likely the student will 

travel during spring break. 

c. Predictability is positively correlated with spring 

break travel. The higher the level of predictability in a 

university student's life, the more likely the student will 

travel during spring break. 

d. Control is positively correlated with spring break 

travel. The higher the level of control (substitution of 

nonhuman for human technology) in a university student's 

life, the more likely the student will travel during spring 

break. 

2. Social isolation is positively correlated with 

spring break travel. The higher the level of social 

isolation in a university student's life, the more likely 

the student will travel during spring break. 
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Measures 

The dependent variable in this study was whether a 

spring break trip was taken or not taken (Q63). The 

independent variables that were used fell under the main 

notion of the level of rationalization in a university 

student's life, which was subdivided into the four concepts 

from Ritzer's McDonald's Model (1993) of efficiency, 

calculability, predictability, and control. The second 

independent variable that was used was the level of social 

isolation felt by the university student. Lastly, the 

control variables that were used were gender, ethnicity, and 

income. Described below is a discussion of how each 

variable was operationalized. 

Dependent Variable; Spring Break Trip 

Whether a spring break trip was taken or not was 

determined by asking one question which is adapted from 

Hobson & Josiam (1992). In order to be considered as one 

who took a spring break trip, the student needed to have 

traveled to a destination away from their campus residence 

(not including a permanent home residence) and stayed for 

more than one night. 
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Survey question that was used to measure this variable: 

(Please answer this question as it pertains to Spring 
Break, 1996). 

(Q63) Excluding travel to your permanent home residence, 
did you: 

a. Travel to a destination away from your campus 
residence and stay for more than one night. 

b. Not travel at all. 

Independent Variables 

The level of rationalization in a student's life was 

measured using Ritzer's (1993) concepts of rationality. 

Ritzer's (1993) four dimensions of The McDonald's Model, 

efficiency, calculability, predictability, and control 

(substitution of technology for human labor) was utilized in 

this measurement. A description of how each dimension was 

measured follows. 

Efficiency: A Likert scale was constructed by the 

researcher to measure the level of efficiency in a student's 

life. Ritzer (1993) describes efficiency as the choice of 

the best possible means to a given end. Efficiency is 

characterized by utilizing resources in order to save time. 

The composite scale was measured by these items: 

Efficiency Scale: 

(Please respond to the following questions in regard 
to your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

(Q6) In order to reduce my number of errands and to save 
time, I prefer to shop at a store like Super Wal-Mart 
that offers combined services (ie., groceries, videos, 
discount store products). 
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(Q9) In order to save my time, I would prefer to take my 
classes using a computer tutorial instead of attending 
an organized class with a professor. 

(Q10) When I am at a gas station, I prefer to use the "pay 
at the pump" option instead of going inside to pay in 
person because it takes less time. 

(Qll) In order to save my time, I like to shop at the same 
stores. 

(Q12) I would consider using a personal shopping service in 
order to save my time. 

The creation of the scale was done in several phases. 

Initially twelve variables were added together creating an 

indexed variable for the efficiency scale (see Appendix B). 

Two variables were dropped from the efficiency scale in this 

initial phase, Q3 and Q8, due to skewness scores falling 

outside of the range of +/- .80. Frequencies were run again 

to determine the normality and skewness of the remaining 

variables. 

In the second phase, factor analysis using a VARIMAX 

rotation was performed on the selected variables to 

ascertain the factor structure of the variables. The 

results of the factor analysis determined which variables 

were used. Based on the factor loading, the variables that 

did not have a significant factor loading above .2 and those 

variables which exhibited cross loading were dropped (Table 

1). The variables dropped at this phase were: Ql, Q2, Q4I, 

Q5, and Q7, leaving five total variables. 

Factor loading of the scale was analyzed (Table 2). 

Cronbach's alpha was utilized to test the reliability of the 
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created scale. 

In the third phase, the scale was collapsed into three 

categories: high, medium, and low. This was accomplished 

by first determining the range of the variables in the 

scale. The range of the scale was then divided by three 

(for high, medium, and low). One-third of the range was 

added to the minimum value of the scale to obtain the three 

categories: high, medium, and low. 

The range was 18 for the efficiency scale, therefore, 

one-third of the range is 6. The minimum value scored for 

the scale was 5, therefore, the three categories have the 

following ranges: 

Low: <11 
Medium: >11 and <17 

High: >17 

Properties of the efficiency scale: The correlation 

coefficients of the variables used in the efficiency scale 

is depicted in Table 3. The correlation coefficient between 

Q6 (reducing number of errands to save time) and Qll 

(shopping at same stores to save time) was (.14). The 

correlation coefficient between Q10 (using a "pay at the 

pump" gas station in order to save time) and Qll (shopping 

at same stores to save time) was (.17). The positive 

relationship between Q6 with Qll and Q10 with Qll indicates 

that the respondent's choose to shop at stores such as Super 

Wal-Mart that offer combined services (ie., groceries, 

videos, discount store products), prefer to use the "pay at 
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the pump" option at a gas station, and like to shop at 

stores that they are familiar with all in order to save 

time. This tendency to find faster and more productive ways 

to complete tasks while perhaps forsaking new experiences 

and human interaction parallels Ritzer's (1993) discussion 

of efficiency in rationalized societies. 

Calculability: A Likert scale was constructed by the 

researcher to measure the level of calculability in a 

student's life. McDonaldization focuses on things that can 

be calculated, counted, and quantified (Ritzer, 1993). 

Calculability is often indicated by value being placed in 

quantifiable measures, such as size, sometimes with the 

outcome of forgoing quality. The composite scale was 

measured by these items: 

Calculability Scale: 

(Please respond to the following questions in regard to 
your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

(Q13) I feel that the quality of my education is compromised 
because of the large class sizes of my courses. 

(Q16) I feel that there is more value in going out to eat at 
an all-you-can-eat buffet rather than ordering a single 
entree from a menu. 

(Q17) I tend to order the super size french fries or soft 
drinks from fast food menus because I perceive that I 
am receiving more value. 

(Q18) Due to budgetary constraints, the cost of a product is 
a higher priority to me than the quality. 

(Q19) If it would be a less expensive option, I would prefer 
to purchase a vacation package (where the itinerary was 
pre-planned) over making my own travel plans. 
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(Q20) When purchasing items, I am lured into the idea that 
"bigger is better." 

(Q21) While sitting in my car waiting in line in the drive-
through at a fast-food restaurant, I sometimes wonder 
that had I gone to a different fast-food restaurant 
instead, would I receive faster service. 

(Q22) The amount of money I make in a job is more important 
to me than my happiness in that job. 

The creation of the scale was done in several phases. 

Initially twelve variables were added together creating an 

indexed variable for the calculability scale (see 

Appendix B). All the variables were retained in this 

initial phase, as the skewness for each variable fell within 

the range of +/- .80. 

In the second phase, factor analysis using a VARIMAX 

rotation was performed on the selected variables to 

ascertain the factor structure of the variables. The 

results of the factor analysis determined which variables 

were used. Based on the factor loading, the variables that 

did not have a significant factor loading above .2 and those 

variables which exhibited cross loading were dropped 

(Table 4). The variables dropped at this phase were: Q14, 

Q15, Q23, and Q24, leaving eight total variables. 

Factor loading of the scale was analyzed (Table 5). 

Cronbach's alpha was utilized to test the reliability of the 

created scale. 

In the third phase, the scale was collapsed into three 

categories: high, medium, and low. This was accomplished 
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by first determining the range of the variables in the 

scale. The range for the scale was then divided by three 

(for high, medium, and low). One-third of the range was 

added to the minimum value of the scale to obtain the three 

categories: high, medium, and low. 

The range was 29 for the calculability scale, 

therefore, one-third of the range is 9.67. The minimum 

value scored for the scale was 9, therefore, the three 

categories have the following ranges: 

Low: <18.67 
Medium: >18.67 and <28.34 

High: >28.34 

Properties of the calculability scale: The 

calculability scale correlations show that there was a 

positive relationship between Q16 (more value in going to an 

all-you-can-eat buffet) with Q21 (wondering about receiving 

faster service at another fast food restaurant) (.14) (Table 

6). This data reflects the notion of people placing more 

importance on quantifiable products and services versus 

quality, a trend in our society as noted by Ritzer (1993). 

Predictability: A Likert scale was constructed by the 

researcher to measure the level of predictability in a 

student's life. Predictability is found in rationalized 

societies where people prefer to know what to expect in all 

settings at all times (Ritzer, 1993). Predictability 

manifests itself by being resistant to change. The 

composite scale was measured by these items: 
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Predictability Scale: 

(Please respond to the following questions in regard to 
your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

(Q29) I feel frustrated when I go into a store that I have 
been in before and find that the merchandise has been 
rearranged. 

(Q31) I drive the same way to work or school each day. 

(Q32) I don't like change. 

(Q33) I usually order the same menu items at a restaurant I 
eat at regularly. 

(Q34) Working in an environment that is unpredictable makes 
me nervous. 

(Q35) I feel uneasy when I am someplace new. 

(Q36) I like to shop at the same stores because I know what 
to expect. 

The creation of the scale was done in several phases. 

Initially twelve variables were added together creating an 

indexed variable for the predictability scale (see 

Appendix B). Two variables were dropped from the 

predictability scale in this initial phase, Q25 and Q30, due 

to skewness scores falling outside of the range of +/- .80. 

Frequencies were run again to determine the normality and 

skewness of the remaining variables. 

In the second phase, factor analysis using a VARIMAX 

rotation was performed on the selected variables to 

ascertain the factor structure of the variables. The 

results of the factor analysis determined which variables 

were used. Based on the factor loading, the variables that 
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did not have a significant factor loading above .2 and those 

variables which exhibited cross loading were dropped (Table 

7). The variables dropped at this phase were: Q26, Q27, 

Q28, leaving seven total variables. 

Factor loading of the scale was analyzed (Table 8). 

Cronbach's alpha was utilized to test the reliability of the 

created scale. 

In the third phase, the scale was collapsed into three 

categories: high, medium, and low. This was accomplished 

by first determining the range of the variables in the 

scale. The range of the scale was then divided by three 

(for high, medium, and low). One-third of the range was 

added to the minimum value of the scale to obtain the three 

categories: high, medium, and low. 

The range was 27 for the predictability scale, 

therefore, one-third of the range is 9. The minimum value 

scored for the scale was 9, therefore, the three categories 

have the following ranges: 

Low: <18 
Medium: >18 and <27 

High: >27 

Properties of the predictability scale: The 

correlations in the predictability scale reflected a 

positive relationship between Q31 (driving the same way to 

work or school each day) and Q33 (ordering the same menu 

items at a restaurant) (.26) and Q31 and Q36 (shopping at 

the same stores) (.14). In addition, there was a positive 
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relationship Q33 and Q36 (.36) (Table 9). These 

correlations point to the fact that due to the chaos in the 

modern world, people prefer the safety of sameness; it is 

too disarming to deal in an unpredictable state (Ritzer, 

1993). 

Control: A Likert scale was constructed by the 

researcher to measure the level of control in a student's 

life. The tendency towards control in a McDonaldized 

society is the use of substituting human labor with 

technology. A way to control for the unpredictability and 

uncertainty that humans create is to replace them with 

technology. Technology is also used to speed productivity 

and lower costs (Ritzer, 1993). The composite scale was 

measured by these items: 

Control Scale: 

(Please respond to the following questions in regard to 
your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

(Q37) I feel more comfortable using an instant cash machine 
rather than using a teller inside the bank because I 
have more control over the financial transaction. 

(Q41) I would prefer to take my classes using a computer 
because I feel that I am more in control of the pace. 

(Q43) When I am at a gas station, I prefer to use the "pay 
at the pump" option instead of going inside to pay in 
person because I have more control of the transaction. 

(Q44) If I had the resources I would always use cutting edge 
technology to make my life easier. 

(Q45) I prefer to use a word processor to write a letter to 
a friend rather than handwrite it. 
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(Q47) I would prefer to answer survey questions if they were 
administered using a touch screen monitor rather than 
filling out a form or being interviewed. 

(Q48) I would like to see fast food restaurants replace 
human order takers with computer terminals. 

The creation of the scale was done in several phases. 

Initially twelve variables were added together creating an 

indexed variable for the control scale (see Appendix B). 

Two variables were dropped from the control scale in this 

initial phase, Q38 and Q42, due to skewness scores falling 

outside of the range of +/- .80. Frequencies were run again 

to determine the normality and skewness of the remaining 

variables. 

In the second phase, factor analysis using a VARIMAX 

rotation was performed on the selected variables to 

ascertain the factor structure of the variables. The 

results of the factor analysis determined which variables 

were used. Based on the factor loading, the variables that 

did not have a significant factor loading above .2 and those 

variables which exhibited cross loading were dropped (Table 

10). The variables dropped at this phase were: Q39, Q40, 

Q46, leaving seven total variables. 

Factor loading of the scale was analyzed (Table 11). 

Cronbach's alpha was utilized to test the reliability of the 

created scale. 

In the third phase, the scale was collapsed into three 

categories: high, medium, and low. This was accomplished 
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by first determining the range of the variables in the 

scale. The range of the scale was then divided by three 

(for high, medium, and low). One-third of the range was 

added to the minimum value of the scale to obtain the three 

categories: high, medium, and low. 

The range was 25 for the control scale, therefore, one-

third of the range is 8.3. The minimum value scored for the 

scale was 9, therefore, the three categories have the 

following ranges: 

Low: <17.3 
Medium: >17.3 and <25.6 
High: >25.6 

Properties of the control scale: In the control scale, 

variable Q44 (using cutting edge technology to make my life 

easier) was positively related to Q47 (filling out survey 

questions on a touch screen monitor) (.22) (Table 12). The 

desire for individuals in rational societies to substitute 

nonhuman technology for human labor is evident in the trend 

of this relationship (Ritzer, 1993). 

Social Isolation: Social isolation was measured 

predominately by using the social isolation scale developed 

by Dean (1961) and also from the work of Neal and Groat 

(1974). The scale that was used determined the level of 

social isolation felt by the student. Social isolation may 

find its roots in Durkheim's discussion of anomie which 

encompassed a feeling of separation from the group or of 

isolation from group principles (Dean, 1961). Seeman (1972) 
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defined social isolation as "the individual's low expectancy 

for inclusion and social acceptance, expressed typically in 

feelings of loneliness or feelings of rejection or 

repudiation." Social isolation is often evidenced by 

loneliness and a lack of meaningful relationships. The 

composite scale was measured by these items: 

Social Isolation Scale: 

(Please respond to the following questions in regard to 
your social relationships and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

(Q54) There are few dependable ties between people any more. 

(Q55) Sometimes I feel all alone in the world. 

(Q58) Most people are not really sincere in their relations 
with others. 

(Q59) The way things are now, a person has to look out 
pretty much for himself. 

(Q60) Most married people in our country lead trapped 
(frustrated) 1ives. 

(Q61) Real friends are easy to find as ever. (Reversed 
scoring). 

(Q62) Most people seldom feel lonely. (Reversed scoring). 

The creation of the scale was done in several phases. 

Initially nine variables were added together creating an 

indexed variable for the social isolation scale (see 

Appendix B). All the variables were retained in this 

initial phase, as the skewness for each variable fell within 

the range of +/- .80. 
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In the second phase, factor analysis using a VARIMAX 

rotation was performed on the selected variables to 

ascertain the factor structure of the variables. The 

results of the factor analysis determined which variables 

were used. Based on the factor loading, the variables that 

did not have a significant factor loading above .2 and those 

variables which exhibited cross loading were dropped 

(Table 13). The variables dropped at this phase were: Q56 

and Q57 leaving seven total variables. 

Factor loading of the scale was analyzed (Table 14). 

Cronbach's alpha was utilized to test the reliability of the 

created scale. 

In the third phase, the scale was collapsed into three 

categories: high, medium, and low. This was accomplished 

by first determining the range of the variables in the 

scale. The range of the scale was then divided by three 

(for high, medium, and low). One-third of the range was 

added to the minimum value of the scale to obtain the three 

categories: high, medium, and low. 

The range was 20 for the social isolation scale, 

therefore, one-third of the range is 6.7. The minimum value 

scored for the scale was 15, therefore, the three categories 

have the following ranges: 

Low: <21.7 
Medium: >21.7 and <28.4 
High: >28.4 
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Properties of the social isolation scale: Variable Q58 

(insincere relations with others) showed a positive 

correlation with Q59 (looking out for oneself) (.33) (Table 

15). This reflects a tendency for some people to feel a 

lack of meaning in their relationships and that they are 

basically alone. 

Correlations of the scales: The Pearson's correlation 

coefficients between the scales are reported in Table 16. 

There is a significant correlation at the .001 level with 

the efficiency scale and the calculability scale (.23); the 

efficiency scale and the control scale (.55); the 

calculability scale and the predictability scale (.34); the 

calculability scale and the control scale (.33); the 

calculability scale and the social isolation scale (.20); 

the predictability scale and the control scale (.24); and 

the predictability scale and the social isolation scale 

(.20). In addition, there is a significant correlation at 

the .01 level with the efficiency scale and the 

predictability scale (.15); and the control scale and the 

social isolation scale (.16). 

Control Variables 

Gender: Gender was determined by one question on the 

questionnaire which asked for the student's sex. 
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Survey question that was used to measure this variable: 

(Q71) I am: 

a. male 
b. female 

Ethnicity: Ethnicity was determined by one question on 

the questionnaire that asked for which ethnic group the 

student identifies with. 

Survey question that was used to measure this variable: 

(Q72) The race I identify with is: 

a. White 
b. African American 
c. Hispanic 
d. Asian/Pacific Islander 
e. Native American 
e. other, 

(please specify) 

(The responses to this question were later collapsed into 
two categories: white and non-white due to the low 
percentage of minorities in the sample, 26%). 

Income: Income was measured by a question on the 

questionnaire which asked the student if they are considered 

a dependent on their parent's most previous income tax 

returns. 

Survey question that was used to measure this 
variable: 

(Q80) I am considered a dependent on my parent's income tax 
returns. 

a. yes 
b. no 
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Description of the University and Students 

The University of North Texas is located in the 

southwestern part of the United States thirty miles north of 

Dallas. In the fall semester of 1996, 18,665 undergraduate 

students and 6,292 graduate students were enrolled at the 

university. This study focused on the likelihood of spring 

break travel of undergraduate students. Presently, 9,620 

undergraduate students are female and 9,045 are male at the 

university (University of North Texas, 1996a). 

The ethnic breakdown of undergraduates at the 

university consists of 77% white students, 8% black 

students, 1% Native American students, 5% Asian Pacific 

Islander students, 7% Hispanic students, and 1% other or 

unknown students (University of North Texas, 1996b). 

Sampling 

The sampling strategy was oriented toward randomly 

selecting classes at the university to survey students. As 

the project progressed, there was a voluntary offer from 

several professors in The School of Merchandising and 

Hospitality Management and The Department of Emergency 

Administration and Planning, which is part of The School of 

Community Service to help the researcher with the study. 

Ten undergraduate classes from the offerings were selected. 

Spradley (1980) addresses the issue of permissibleness, 

which requires permission from someone before conducting 

research. Entering a classroom and asking students to 
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complete a questionnaire requires the permission of the 

faculty member instructing the class, what Spradley (1980, 

49) refers to as a * limited-entry' social setting. The 

nature of the * limited entry' social situation was a factor 

in the decision to utilize classes to which the researcher 

had access. 

A variety of class times and days were considered in 

the sample selection process. Two evening classes were 

included in the sample to avoid any bias against non-

traditional students who may only take evening classes. 

Also, in order to get a mix of students from different 

classifications, three of the ten courses used in the sample 

were freshmen level, three were sophomore/junior level, and 

four were senior level. 

Questionnaire 

A survey instrument was developed using related 

literature as a basis to measure the concepts of spring 

break travel, rationalization and social isolation (Dean, 

1961; Hobson & Josiam, 1992; Neal and Groat, 1974; Ritzer, 

1993). Following procedures recommended by Babbie (1990) 

and Dillman (1978), the self administered survey instrument 

was then pretested on eleven undergraduate students in 

August, 1996. After the pretest, several questions on the 

survey instrument were revised for clarification purposes. 

In addition, revisions were made in the instructions in 

order for students to have a better understanding of how to 
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answer the questions. The survey instrument consisted of a 

combination of multiple choice questions as well as 

questions on a 5-point Likert scale ranging from strongly 

disagree to strongly agree (see Appendix A). 

Data Collection 

The questionnaire was administered during the Fall 

semester, 1996. Questionnaires were distributed to students 

over the course of two weeks beginning September 30, 1996 

and ending October 10, 1996. The class sizes ranged from 20 

students to 125 students. Following the guidelines set 

forth by the University of North Texas Committee for the 

Protection of Human Subjects, the students were told that 

their participation was completely voluntary and that their 

responses would be anonymous. In addition, a cover letter 

in front of the survey instrument explained the voluntary 

and anonymous nature of the research (Appendix A). Three 

hundred and three students completed the questionnaire. 

Tests for Validity and Reliability 

Validity refers to the ability of an empirical measure 

to accurately reflect the real meaning of the measure being 

considered (Babbie, 1992). In regards to the validity of 

this instrument, the social isolation scale had been used 

extensively in prior research (Dean, 1961? Neal and Groat, 

1974); however the efficiency, calculability, 

predictability, and control scales were devised by the 
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researcher. Therefore, multiple questions were used for 

each concept in order to improve the construct validity of 

each scale, a procedure recommended by Babbie (1992). 

Recoding of several reversed questions in the social 

isolation scale was performed as well. 

Reliability can be described as whether a particular 

procedure applied repeatedly to the same object would 

produce the same outcome every time it was employed (Babbie, 

1992). Reliability tests were used to determine the 

confidence in each scale. Factor analysis applying the 

VARIMAX rotation was used. Reliability scores of the 

constructed scales were then verified using Cronbach's alpha 

coefficient. The Cronbach's alpha coefficient was low (.6 

and above) for three of the scales (calculability, 

predictability, and control). 

Analysis Strategy 

Analysis of the data was completed using SAS. 

Frequencies and histograms were run for each variable to 

determine normality and skewness. Variables are described 

by examining the measures of central tendency of the mean, 

median, and mode. 

The analysis was done in two stages. The first stage 

examined the gross effects of the proposed dimensions on the 

likelihood of taking a spring break trip. In order to 

determine if there were significant differences in the mean 

levels of each dimension (efficiency, calculability, 
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predictability, control, and social isolation) across 

categories of spring break travel, t-tests were used. The 

gross association between spring break travel and each of 

the ordinal level measures of the independent dimensions 

(efficiency, calculability, predictability, control, and 

social isolation) was examined using Cramer's V. 

In the second stage, logistic regression was run. 

Logistics regression is a multivariate technique often used 

to analyze categorical variables, in particular when the 

dependent variable is binary or categorical in nature 

(Tabachnick, and Fidell, 1989). 
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Table 1 
Factor Pattern of Efficiency Variables 

Variable Factor 1 

Efficiency 

Ql* -.14 

Q2* -.06 

Q4I* -.21 

Q5* .21 

Q6 .26 

Q7* .22 

Q9 .43 

Q10 .29 

Qll .41 

Q12 .48 

* Variables that were dropped from scale 
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Table 2 
Factor Pattern and Reliability of Efficiency Scale 

Variable 

Efficiency 

Q6 

Q9 

Q10 

Qll 

Q12 

Factor 1 

.21 

.38 

.34 

.41 

.51 

Cronbach's Alpha .45 
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Table 3 
Pearson's Correlation Matrix for 

Efficiency Scale Questions 

Q6 Q9 Q10 Qll 

Q6 1.00 

Q9 .02 1.00 

Q10 .00 .14* 1.00 

Qll .14** .16** .17** 1.00 

Q12 .16** .26*** .20*** .23*** 

Q12 

1.00 

N=2 99 

* Significant at the .05 level 
** Significant at the .01 level 
*** Significant at the .001 level 
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Table 4 
Factor Pattern of Calculability Variables 

Variable Factor 1 Factor 2 

Calculability 

Q13 .30 -.01 

Q14* .23 .28 

Q15* -.05 .30 

Q16 .58 .05 

Q17 .48 -.22 

Q18 .49 .09 

Q19 .39 -.11 

Q20 .62 -.22 

Q21 .35 -.16 

Q22 .44 .31 

Q23* .26 .32 

Q24* .00 .03 

* Variables that were dropped from scale 
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Table 5 
Factor Pattern and Reliability of Calculability Scale 

Variable Factor 1 

Calculability 

Q13 .30 

Q16 .58 

Q17 .49 

Q18 .48 

Q19 .40 

Q20 .63 

Q21 .37 

Q22 .38 

Cronbach's Alpha .68 
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Pearson's Correlation Matrix for 
Calculability Scale Questions 

67 

Q13 
Q16 
Q17 
Q18 
Q19 
Q20 
Q21 
Q22 

Q13 

L . 0 0 
.17** 
.14* 
.14* 
.12* 
.18** 
.15** 
.12* 

Q16 

. 00 

. 30*** 

.38*** 

.25*** 

. 3 3 * * * 

.14** 

.30*** 

Q17 

1.00 
.15** 
.15** 
. 42*** 
.21*** 
.16** 

Q18 

1.00 
.20*** 
.28*** 
.18** 
.23*** 

Q19 Q20 Q21 Q22 

Q13 
Q16 
Q17 
Q18 
Q19 
Q20 
Q21 
Q22 

1.00 
. 3 3 * * * 

.16** 

.08 

1.00 
.26*** 
.21*** 

1.00 
.16** 1.00 

N=299 

* Significant at the 
** Significant at the 
*** Significant at the 

.05 level 

.01 level 

.001 level 
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Table 7 
Factor Pattern of Predictability Variables 

Variable Factor 1 Factor 2 

Predictability 

Q26* .40 .26 

Q27* .56 .27 

Q28* .26 .27 

Q29 .36 -.09 

Q31 .42 .17 

Q32 .61 -.03 

Q33 .50 -.06 

Q34 .58 -.22 

Q35 .56 -.20 

Q36 .53 -.16 

* Variables that were dropped from scale 



69 

Table 8 
Factor Pattern and Reliability of Predictability Scale 

Variable Factor 1 

Predictability 

Q29 .37 

Q31 .39 

Q32 .60 

Q33 .53 

Q34 .59 

Q35 .58 

Q36 .55 

Cronbach's Alpha .72 
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Table 9 
Pearson's Correlation Matrix for 
Predictability Scale Questions 

Q29 
Q31 
Q32 
Q33 
Q34 
Q35 
Q36 

Q29 

L . 0 0 
.20*** 
.27*** 
.07 
.21*** 
.22*** 
.26*** 

Q31 

00 
29*** 
26*** 
18** 
23*** 
14* 

Q32 

1.00 
.42*** 
. 31*** 
.32*** 
# 31*** 

Q33 

1.00 
.27*** 
.22*** 
.36** 

Q34 Q35 Q36 

Q29 
Q31 
Q32 
Q33 
Q34 
Q35 
Q36 

1.00 
.49*** 
.36*** 

1.00 
.31*** 1.00 

N=300 

* Significant at the .05 level 
** Significant at the .01 level 
*** Significant at the .001 level 
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Table 10 
Factor Pattern of Control Variables 

Variable Factor 1 

Control 

Q37 .46 

Q39* 

CM
 

CM
 • 

Q40* .16 

Q41 .54 

Q43 .56 

Q44 .43 

Q45 .46 

Q46* .21 

Q47 .57 

Q48 .43 

* Variables that were dropped from scale 



72 

Factor Pattern 
Table 11 

and Reliability of Control Scale 

Variable Factor 1 

Control 

Q37 .44 

Q41 .54 

Q43 .55 

Q44 .43 

Q45 .47 

Q47 .56 

Q48 .43 

Cronbach's Alpha .69 
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Table 12 
Pearson's Correlation Matrix for 

Control Scale Questions 

Q37 Q41 Q43 Q44 

Q37 
Q41 
Q43 
Q44 
Q45 
Q47 
Q48 

.00 

.22*** 

. 48*** 

.14** 

.08 

.21*** 

.16** 

1.00 
.31*** 
.25*** 
.28*** 
.36*** 
.22*** 

1.00 
.15** 
.22*** 
.25*** 
.24*** 

1.00 
. 3 5 * * * 

.22*** 

.21** 

Q45 Q47 Q48 

Q37 
Q41 
Q43 
Q44 
Q45 
Q47 
Q48 

1.00 
.32*** 
.14** 

1.00 
.36*** 1.00 

N=303 

* Significant at the .05 level 
** Significant at the .01 level 
*** Significant at the .001 level 



74 

Table 13 
Factor Pattern of Social Isolation Variables 

Variable Factor 1 Factor 2 

Social Isolation 

Q54 .61 .20 

Q55 .47 .20 

Q56* -.37 .40 

Q57* -.33 .43 

Q58 .61 .18 

Q59 .52 .17 

Q60 .43 .29 

Q61 -.41 .28 

Q62 -.43 .25 

* Variables that were dropped from scale 
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Table 14 
Factor Pattern and Reliability of Social Isolation Scale 

Variable Factor 1 

Social Isolation 

Q54 .63 

Q55 .50 

Q58 .63 

Q59 .55 

Q60 .45 

Q61 -.36 

Q62 -.38 

Cronbach's Alpha .53 
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Table 15 
Pearson's Correlation Matrix for 
Social Isolation Scale Questions 

Q54 
Q55 
Q58 
Q59 
Q60 
Q61 
Q62 

Q54 

1.00 
. 3 4 * * * 

.50*** 

. 3 9 * * * 

.25*** 
-.19*** 
-.12* 

Q55 

1.00 
.28*** 
# 27*** 
.31** 

-.07 
- . 2 6 * * * 

Q58 

1.00 
. 3 3 * * * 

. 3 5 * * * 

-.21*** 
-.19*** 

Q59 

1.00 
.26*** 

—.27*** 
-.18*** 

Q60 Q61 Q62 

Q54 
Q55 
Q58 
Q59 
Q60 
Q61 
Q62 

1.00 
-.05 
-.13* 

1.00 
.36*** 1.00 

N=301 

* Significant at the .05 level 
** Significant at the .01 level 
*** Significant at the .001 level 
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Table 16 
Pearson's Correlation Matrix for 

Efficiency, Calculability, Predictability, 
Control, and Social Isolation Scales 

Eff. Calc. Pred. Cont. S.I. 

Eff. 

Calc. 

Pred. 

Cont. 

S.I. 

1.00 

.23*** 

.15** 

. 5 5 * * * 

.04 

1.00 
. 3 4 * * * 

. 3 3 * * * 

.20*** 

1.00 

.24*** 1.00 

.20*** .16** 1.00 

N=293 

** Significant at the .01 level 
*** Significant at the .001 level 



CHAPTER 5 

FINDINGS 

This chapter will highlight the results of the 

statistical analysis. The analysis was performed using SAS 

and encompassed both univariate and multivariate procedures. 

Demographic Profile of Sample 

The findings show a slightly higher ratio of women 

(60.3%) to men (39.7%) in the sample (see Figure 2 and Table 

17) than undergraduate women (51.5%) to undergraduate men 

(48.5%) who are currently attending the University of North 

Texas (University of North Texas, 1996a). The ethnic 

breakdown of the sample into white (74.1%) and non-white 

(25.9%) students showed a slightly higher percentage of 

undergraduate non-whites than is presently attending the 

university (see Figure 3 and Table 18). The university's 

records in the Fall semester, 1996, revealed that 77 percent 

of the undergraduate student population are white, while 23 

percent are non-whites (University of North Texas, 1996b). 

Income was determined by whether the student was 

considered a dependent on his or her parent's income tax 

returns. More students were dependent on their parent's 

income (57.8%) than those who were not (42.2) (see Figure 4 

and Table 19). 

78 
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The majority of students in the sample were single 

(81.7%) (Table 20). A comparison of marital status of the 

sample to the university undergraduate population was not 

possible because this information is not recorded by the 

university. 

The respondents mean age was 23, while the mode and 

median age was 22. The highest percentage of respondents 

were aged 21-22 (28.6%) (Table 21). A comparison of the 

mean, median and modal age of the sample to the university 

undergraduate population was also not possible because 

student ages are not recorded separately by the university. 

Descriptive Statistics for Independent Variables 

The mean, median, mode, range, and standard deviations 

for each of the independent variables used are reported 

individually and collectively by each scale (see Figures 

5-9). 

The mean for the efficiency scale was 14.57, the 

median was 15.00, the mode was 14.00, the standard deviation 

was 3.33 and the range was 18.00 (Table 22). 

The descriptive statistics for the calculability scale 

are reported in Table 23. The mean was 24.98, the median 

was 25.00, the mode was 24.00, the standard deviation was 

4.84 and the range was 29.00. 

The predictability scale descriptive statistics are 

displayed in Table 24, the mean was 20.39, the median was 

20.00, the mode was 20.00, the standard deviation was 4.57 
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and the range was 27.00. 

The mean for the control scale was 21.84, the median 

was 22.00, the mode was 20.00, the standard deviation was 

4.55 and the range was 25.00 (Table 25). 

The descriptive statistics for the social isolation 

scale are exhibited in Table 26. The mean was 22.74, the 

median was 22.00, the mode was 22.00, the standard deviation 

was 3.37 and the range was 20.00. 

Spring Break Trip Analysis 

The dependent variable (Q63) reflects whether the 

student took a spring break trip or not. The findings 

indicate that fifty six percent of the students surveyed 

took a spring break trip and forty three percent did not 

take a spring break trip (see Figure 10 and Table 27). This 

finding contrasts with the study conducted by Hobson and 

Josiam (1992) which found that the majority of students 

(54.6%) were not tourists over spring break. 

The highest percentage of respondents cited work 

commitments (45.1%) as the main reason given for not taking 

a spring break trip and not having enough money was the 

second most cited reason (25.7%) (Table 28). These 

responses occur in the reverse order of what Hobson and 

Josiam (1992) found in their research. Hobson and Josiam 

(1992) speculated that those students who had work 

commitments needed to work for economic reasons, thus a lack 

of economic resources was the underlying reason they could 
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not travel. It may be possible that what Hobson and Josiam 

(1992) noted about needing to work for financial reasons, 

thus, making finances and not work the main reason for not 

traveling applies in this case as well. 

Regardless of whether the student traveled during 

spring break or not, the most cited activity during spring 

break was to spend time with family and friends (42.3%), 

work was the next cited activity (25.1%), and indulging in 

leisure activities such as reading and fishing was the third 

cited activity (15.8%) (Table 29). 

The respondent's primary spring break destinations were 

Texas (40.7%), followed by Colorado (11%), Florida (9.3%) 

and Louisiana (5.8%) (Table 30). Of the people who took a 

spring break trip, being with friends and family was cited 

as the most important reason for the trip (42.6%), followed 

by rest and relaxation (23.3%), and escape from routine 

(14.8%) (Table 31). 

Independent Variables: Scale Measurements 

T-tests were calculated for each scale (efficiency, 

calculability, predictability, control, and social 

isolation) with the dependent variable (Q63-whether a spring 

break trip was taken). T-tests revealed the following for 

each scale: 

Efficiency Scale: No significant differences occurred 

(at the .05 level) in the means of the efficiency scale 

between those who traveled for spring break and those who 
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did not travel (Table 32). 

Predictability Scale: No significant differences 

occurred (at the .05 level) in the means of the 

predictability scale between those who traveled for spring 

break and those who did not travel (Table 32). 

Control Scale: No significant differences occurred (at 

the .05 level) in the means of the control scale between 

those who traveled for spring break and those who did not 

travel (Table 32). 

Social Isolation Scale: No significant differences 

occurred (at the .05 level) in the means of the control 

scale between those who traveled for spring break and those 

who did not travel (Table 32). 

Calculability Scale: There was a significant 

difference at the .05 level in the means of the 

calculability scale between those who took a spring break 

trip and those who did not (Table 32). 

The results of the t-tests showed direction in support 

of one hypothesis only, Hypothesis l.b., which states that 

the higher the level of calculability in a university 

student's life, the more likely the student will travel 

during spring break. 

A cross tabulation was performed between each of the 

collapsed scales (indicating high, medium, and low), the 

control variables (gender, ethnicity, and income) and the 

dependent variable (Q63-whether a spring break trip was 
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taken). The Cramer's V statistic is a measure of 

association and was reported for each cross tabulation. A 

Cramer's V value below .3 indicates a weak association, 

values falling in the range of .3 to .6 indicates a moderate 

association, and values above .6 indicate a strong 

association. 

Collapsed Efficiency Scale: There was a weak 

association between the collapsed efficiency scale and the 

dependent variable (Q63-whether a spring break trip was 

taken) as evidenced by the Cramer's V value of .036. Thirty 

seven students were categorized as having a low level of 

efficiency in their life, 208 students were categorized as 

having a medium level of efficiency in their life, and 55 

students were categorized as having a high level of 

efficiency in their life (Table 33). 

Collapsed Calculability Scale: The Cramer's V (.197) 

statistic revealed a weak association between the collapsed 

calculability scale and the dependent variable (Q63-whether 

a spring break trip was taken). Thirty students were 

categorized as having a low level of calculability in their 

life, 200 students were categorized as having a medium level 

of calculability in their life, and 70 students were 

categorized as having a high level of calculability in their 

life (Table 34). 

Collapsed Predictability Scale: A weak association 
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between the collapsed predictability scale and the dependent 

variable (Q63-whether a spring break trip was taken) was 

found as indicated by the Cramer's V (.041) value. Eighty 

six students were categorized as having a low level of 

predictability in their life, 199 students were categorized 

as having a medium level of predictability in their life, 

and 15 students were categorized as having a high level of 

predictability in their life (Table 35). 

Collapsed Control Scale; The Cramer's V (.044) value 

exhibited a weak association between the collapsed control 

scale and the dependent variable (Q63-whether a spring break 

trip was taken). Forty nine students were categorized as 

having a low level of control in their life, 192 students 

were categorized as having a medium level of control in 

their life, and 59 students were categorized as having a 

high level of control in their life (Table 36). 

Collapsed Social Isolation Scale: There was a weak 

association between the collapsed social isolation scale and 

the dependent variable (Q63-whether a spring break trip was 

taken) as shown by the Cramer's V value of .053. One 

hundred and twelve students were categorized as having a low 

level of social isolation in their life, 169 students were 

categorized as having a medium level of social isolation in 

their life, and 19 students were categorized as having a 

high level of social isolation in their life (Table 37). 

Gender: There was a weak association between gender 
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and spring break travel as indicated by the Cramer's V 

(-.093) value. A higher percentage of males in the sample 

took a spring break trip (62.2%) than females (52.3%) (Table 

38). 

Ethnicity: Interestingly, a higher percentage of non-

whites (59.2%) than whites (55.9%) took a spring break trip, 

although there was still a weak association between 

ethnicity and spring break travel as reported by the 

Cramer's V (-.029) value (Table 39). 

Income: A weak association occurred between income and 

spring break travel as the Cramer's V (-.135) statistic 

reveals (Table 40). A higher percentage of students who 

were considered dependents on their parent's income tax 

returns took a spring break trip (62.4%) than those who were 

not dependents on their parent's income tax returns (48.8%). 

The results of the measure of association, using the 

Cramer's V statistic, reveal that none of the scales were 

found to have a significant association with spring break 

travel. Therefore, these results do not lend support to the 

hypotheses. 

Logistic Regression Analysis 

Logistic regression is a multivariate technique 

commonly used when the dependent variable is dichotomous 

and the independent variables are categorical (Tabachnick 

and Fidell, 1989). Logistic regression determines the net 

effect of the independent variables on the dependent 
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variable. The results of the logistic regression analysis 

are highlighted below. 

Efficiency Scale: It was hypothesized that a high 

level of efficiency would increase the likelihood of taking 

a spring break trip. The direction was positive as was 

expected; however, efficiency was not significant at the 

.05 level in determining whether a spring break trip was 

taken (Table 41). 

Calculability Scale: It was hypothesized that a high 

level of calculability would increase the likelihood of 

taking a spring break trip. The direction was positive as 

was expected; however, calculability was not significant at 

the .05 level in determining whether a spring break trip was 

taken (Table 41). 

Predictability Scale: It was hypothesized that a high 

level of predictability would increase the likelihood of 

taking a spring break trip. The direction was negative 

which was not expected, in addition, predictability was not 

significant at the .05 level in determining whether a spring 

break trip was taken (Table 41). 

Control Scale: It was hypothesized that a high level 

of control would increase the likelihood of taking a spring 

break trip. The direction was positive as was expected; 

however, control was not significant at the .05 level in 

determining whether a spring break trip was taken (Table 

41). 
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Social Isolation Scale: It was hypothesized that a 

high level of social isolation would increase the likelihood 

of taking a spring break trip. The direction was negative 

which was not expected, in addition, social isolation was 

not significant at the .05 level in determining whether a 

spring break trip was taken (Table 41). 

Gender: Gender was significant at the .05 level in 

determining whether a spring break trip was taken. The odds 

ratio suggest that men were approximately 69% more likely 

than women to take a spring break trip (Table 41). 

Ethnicity: Ethnicity was not significant at the .05 

level in determining whether a spring break trip was taken 

(Table 41). 

Income: Income was significant at the .05 level in 

determining whether a spring break trip was taken. The odds 

ratio suggest that students dependent on their parent's 

income were approximately 90% more likely than students not 

dependent on their parent's income to take a spring break 

trip (Table 41). 

It was evident that only two of the three control 

variables, gender and income, showed significance at the .05 

level with spring break travel. In contrast, none of the 

five scales, efficiency, calculability, predictability, 

control, and social isolation showed significance at the .05 

level with spring break travel. Therefore, none of the 

independent variables, efficiency, calculability, 
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predictability, control, and social isolation had a 

significant effect on the dependent variable, spring break 

travel. Thus, none of the hypotheses were supported. These 

results allow for a more detailed discussion of the 

hypotheses. 

Hypothesis la states that efficiency is positively 

correlated with spring break travel. The higher the level 

of efficiency in a university student's life, the more 

likely the student will travel during spring break. The net 

effect found a high level of efficiency not to be 

significant in whether a spring break trip was taken. Thus, 

hypothesis la is not supported (Table 42). 

Hypothesis lb states that calculability is positively 

correlated with spring break travel. The higher the level 

of calculability in a university student's life, the more 

likely the student will travel during spring break. The 

t-test showed a significant difference in the means of the 

calculability scale between those who took a spring break 

trip and those who did not. Although the t-test generally 

supported hypothesis lb, the net effect of logistic 

regression analysis did not find calculability to be 

significant in whether a spring break trip was taken. Thus, 

hypothesis lb is not supported (Table 42). 

Hypothesis lc states that predictability is positively 

correlated with spring break travel. The higher the level 

of predictability in a university student's life, the more 
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likely the student will travel during spring break. The net 

effect found a high level of predictability not to be 

significant in whether a spring break trip was taken. Thus, 

hypothesis lc is not supported (Table 42). 

Hypothesis Id states that control is positively 

correlated with spring break travel. The higher the level 

of control in a university student's life, the more likely 

the student will travel during spring break. The net effect 

found a high level of control not to be significant in 

whether a spring break trip was taken, thus, hypothesis Id 

is not supported (Table 42). 

Hypothesis 2 states that social isolation is positively 

correlated with spring break travel. The higher the level 

of social isolation in a university student's life, the more 

likely the student will travel during spring break. The net 

effect found a high level of control not to be significant 

in whether a spring break trip was taken, thus, hypothesis 2 

is not supported (Table 42). 

Summary of Findings 

This research attempted to test a model based on 

Ritzer's McDonaldization thesis and social isolation to 

explain why university students take a spring break trip. 

The findings indicated that none of the hypotheses were 

supported. Thus, a high level of rationalization as 

measured by the efficiency, calculability, predictability, 

and control scales, and a high level of social isolation 



90 

does not affect the likelihood of spring break travel to 

occur. 

Two of the control variables, gender and income, had 

significant effects on whether a spring break trip was 

taken. Men were more likely than women to take a spring 

break trip. Students who were dependent on their parent's 

income were more likely than those students who were not 

dependent on their parent's income to take a spring break 

trip. This result supports past research that describes how 

income and buying power effects a person's ability to 

travel. Without buying power, an individual's travel 

prospects can be reduced or eliminated (Mcintosh, et al. 

1995). Perlman's research (1973) found that income is the 

most important factor that determines who takes vacations. 

Thus, the fact that students who were dependent on their 

parents income where more likely to travel can be explained 

by their level of buying power. 
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Table 17 
Gender 

Group 

Male 

Female 

Frequency 

120 

182 

Percentage 

39.7 

60.3 

N=302 

Table 18 
Ethnicity 

Group 

White 

Non-White 

Frequency 

220 

77 

Percentage 

74.0 

2 6 . 0 

N=297 
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Table 19 
Dependent on Parent's Income Tax 

Group 

Dependent 

Not a Dependent 

Frequency 

171 

125 

Percentage 

57.8 

42.2 

N=296 

Table 20 
Marital Status 

Group 

Married 

Single 

Divorced 

Frequency 

50 

246 

5 

Percentage 

16.6 

81.7 

1.7 

N=301 
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Table 21 
Age of Respondents 

Group Frequency Percentaae 

17-18 28 9.4 

19-20 61 20.6 

21-22 85 28.6 

23-24 46 15.5 

25-26 31 10.4 

27-28 12 4.1 

29-30 15 5.1 

31+ 19 6.3 

N=297 
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Table 22 
Descriptive Statistics for 

Variables Used in Efficiency Scale 

Mean Median Mode S.D. Range 

Q6 2.49 2.00 2.00 1.15 4.00 

Q9 3.62 4.00 4.00 1.30 4.00 

Q10 2.25 2.00 1.00 1.35 4.00 

Qll 2.42 2.00 2.00 1.02 4.00 

Q12 3.76 4.00 4.00 1.09 4.00 

Total 
Scale 14.57 15.00 14.00 3.33 18.00 
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Table 23 
Descriptive Statistics for 

Variables Used in Calculability Scale 

Mean Median Mode S.D. Range 

Q13 2.91 3.00 3.00 1.01 4.00 

Q16 3.00 3.00 3.00 1.12 4.00 

Q17 3.39 4.00 4.00 1.07 4.00 

Q18 3.30 3.00 4.00 1.10 4.00 

Q19 2.98 3.00 2.00 1.21 4.00 

Q20 3.40 4.00 4.00 1.05 4.00 

Q21 2.49 2.00 2.00 1.08 4.00 

Q22 3.56 4.00 4.00 1.10 4.00 

Total 
Scale 24.98 25.00 24.00 4.84 29.00 
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Table 24 
Descriptive Statistics for 

Variables Used in Predictability Scale 

Mean Median Mode S.D. Range 

Q29 2.91 3.00 3.00 1.05 4.00 

Q31 2.46 2.00 2.00 1.15 4.00 

Q32 3.46 4.00 4.00 1.05 4.00 

Q33 2.82 2.00 2.00 1.15 4.00 

Q34 3.03 3.00 4.00 1.04 4.00 

Q35 3.02 3.00 2.00 1.09 4.00 

Q36 2.64 2.00 2.00 .95 4.00 

Total 
Scale 20.39 20.00 20.00 4.57 27.00 
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Table 25 
Descriptive Statistics for 

Variables Used in Control Scale 

Mean Median Mode S.D. Range 

Q37 3.20 3.00 4.00 1.07 4.00 

Q41 3.43 4.00 4.00 1.13 4.00 

Q43 3.21 3.00 4.00 1.14 4.00 

Q44 2.52 2.00 2.00 .99 4.00 

Q45 3.13 3.00 4.00 1.22 4.00 

Q47 2.86 3.00 3.00 1.02 4.00 

Q48 3.50 4.00 4.00 1.10 4.00 

Total 
scale 21.84 22.00 20.00 4.55 25.00 
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Table 26 
Descriptive Statistics for 

Variables Used in Social Isolation Scale 

Mean Median Mode S.D. Range 

Q54 2.92 3.00 2.00 1.04 4.00 

Q55 3.21 3.00 4.00 1.17 4.00 

Q58 2.84 3.00 2.00 .96 4.00 

Q59 2.38 2.00 2.00 .95 4.00 

Q60 3.28 3.00 3.00 1.06 4.00 

Q61 4.11 4.00 4.00 .60 2.00 

Q62 4.00 4.00 4.00 .64 2.00 

Total 
Scale 22.74 22.00 22.00 3.37 20.00 
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Table 27 
Spring Break Travel 

Group 

Did Travel 

Did Not Travel 

Frequency 

169 

131 

Percentage 

56.3 

43.7 

N=300 
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Table 28 
Reasons for Not Taking a Spring Break Trip 

Reason Frequency Percentaae 

Work commitments 65 45.1 

No money 37 25.7 

Didn't feel like 
traveling 

10 6.9 

Complete college 
assignments 

7 4.9 

Wanted to go home 6 4.2 

No friends to go with 3 2.1 

Other 16 11.1 

N=144 
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Table 29 
Primary Activity During Spring Break 

Activity Frequency Percentacre 

Spend time with 
family & friends 

123 42.3 

Work 73 25.1 

Leisure activities 
(reading, fishing) 

46 15.8 

Complete college 
assignments 

4 1.4 

Other 45 15.5 

N=291 
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Table 30 
Primary Spring Break Destination 

State Frequency Percentacre 

Texas 70 40.7 

Colorado 19 11.0 

Florida 16 9.3 

Louisiana 10 5.8 

New Mexico 6 3.5 

Arkansas 6 3.5 

Oklahoma 3 1.7 

Other 42 24.4 

N=172 
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Table 31 
Most Important Reason for Spring Break Trip 

Reason Frequency Percentaae 

Be with friends & 
family 

75 42.6 

Rest & relaxation 41 23.3 

Escape routine 26 14.8 

Meet new people 5 2.8 

Learn another culture 3 1.7 

Other 26 14.8 

N=176 
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Table 32 
Mean Scale Scores Comparing 
Travelers and Non-Travelers 

Scale Traveled During Spring Break 

Yes No 

Efficiency 14.52 
(n=165) 

14.62 
(n=131) 

Calculability 24.86 
(n=166) 

25.17* 
(n=130) 

Predictability 20.54 
(n=168) 

2 0 . 2 0 
(n=129) 

Control 21.76 
(n=169) 

21.95 
(ri=131) 

Social Isolation 30.18 
(n=169) 

30.26 
(n=129) 

* Significant at the .05 level 
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Table 33 
Spring Break Travel and Collapsed Efficiency Scale 

Efficiency Traveled During Spring Break 
Scale Range 

Yes No 

Low 21 16 

Medium 115 93 

High 33 22 

Total 169 131 

Cramer's V: .036 
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Table 34 
Spring Break Travel and Collapsed Calculability Scale 

Calculability Traveled During Spring Break 
Scale Range 

Yes No 

Low 25 5 

Medium 102 98 

High 42 28 

Total 169 131 

Cramer's V: .197 
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Table 35 
Spring Break Travel and Collapsed Predictability Scale 

Predictability Traveled During Spring Break 
Scale Range 

Yes No 

Low 46 40 

Medium 115 84 

High 8 7 

Total 169 131 

Cramer's V: .041 
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Table 36 
Spring Break Travel and Collapsed Control Scale 

Control Traveled During Spring Break 
Scale Range 

Yes No 

Low 30 19 

Medium 106 86 

High 33 26 

Total 169 131 

Cramer's V: .044 
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Table 37 
Spring Break Travel and 

Collapsed Social Isolation Scale 

Social Isolation Traveled During Spring Break 
Scale Range 

Yes No 

Low 62 50 

Medium 98 71 

High 9 10 

Total 169 131 

Cramer's V: .053 
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Table 38 
Spring Break Travel and Gender 

Gender Traveled During Spring Break 

Yes No 

Male 74 45 

Female 95 85 

Total 169 130 

Cramer's V: .093 
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Table 39 
Spring Break Travel and Ethnicity 

Ethnicity Traveled During Spring Break 

Yes No 

White 122 96 

Non-White 45 31 

Total 167 127 

Cramer's V: -.029 
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Table 40 
Spring Break Travel and Income 

Dependent on Traveled During Spring Break 
Parent's Income tax 

Yes No 

Dependent 106 64 

Not Dependent 60 63 

Total 166 127 

Cramer's V: -.135 
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Table 41 
Logistic Regression Model of 
Spring Break Travel Behavior 

Variable 

Intercept 

Efficiency Scale 

Calculability Scale 

Parameter 
Estimate 

-.267 

.230 

.327 

Predictability Scale -.437 

Control Scale 

Social Isolation 
Scale 

Gender 

Ethnicity 

Income 

.134 

-.341 

.523 

-.140 

.639 

Odds 
Ratio 

1.26 

1.39 

.65 

1.14 

.71 

1.69 

.87 

1.90 

Significance 
Level 

.56 

.24 

.46 

.76 

.55 

.04 

.62 

.01 

-2 Log L=381.807 
p=.157 
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Table 42 
Summary of Hypotheses Testing 

Hypothesis Expected Level of 
Support 

1. a. The higher the level 
of efficiency in a university Positive 
student's life, the more likely 
the student will travel during 
spring break. 

b. The higher the level 
of calculability in a university Positive 
student's life, the more likely 
the student will travel during 
spring break. 

c. The higher the level of 
predictability in a university Positive 
student's life, the more likely 
the student will travel during 
spring break. 

d. The higher the level of 
control (substitution of nonhuman 
for human technology) in a Positive 
university student's life, the 
more likely the student will 
travel during spring break. 

Not 
Supported 

Not 
Supported 

Not 
Supported 

Not 
Supported 

2. The higher the level of 
social isolation in a university 
student's life, the more likely 
the student will travel during 
spring break. 

Positive Not 
Supported 



CHAPTER 6 

DISCUSSION AND CONCLUSIONS 

What effect does this fast-paced, no-time-to-sit-down-

and-eat-a-meal, lifestyle have on college students? It does 

not lead them to take a spring break trip, as the findings 

indicate. 

The dissertation tested a model based on Ritzer's 

McDonaldization thesis and social isolation to predict the 

likelihood of spring break travel among university students. 

The results of the data indicate that rationality and social 

isolation do not have an effect on spring break travel. 

The data were obtained from a 1996 survey sample of 303 

university students. A cross-sectional, survey research 

design was used. The principal statistical methods used 

were logistic regression analysis, t-tests, and measures of 

association, such as Cramer's V. Factor analysis, and 

reliabilities were also used for the construction of the 

scales. 

Spring break tourism has grown briskly, reflecting the 

increase in travel of the general population (McLeod, 1991). 

Two dimensions, rationalization and social isolation, were 

examined in order to explain spring break travel among 

university students. In addition, the effect of demographic 

factors such as, gender, and ethnicity, and income on spring 
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break travel were used as control variables. This study was 

unique because it attempted to develop a theory of student 

spring break travel and tested the proposed model 

empirically. 

Rationalization was measured from scales that were 

developed by the researcher using Ritzer's (1993) four 

dimensions of the McDonald's model, efficiency, 

calculability, predictability, and control. The scales were 

collapsed into three levels (high, medium, and low) to 

determine the level of rationality in a college student's 

life. 

Social isolation was measured from a previously tested 

scale (Dean, 1961; Neal and Groat, 1974) and it was also 

collapsed into three levels (high, medium, and low) to 

determine the level of social isolation in a college 

student's life. 

A self administered survey instrument was developed. 

The survey instrument consisted of a combination of multiple 

choice questions as well as questions on a 5-point Likert 

scale ranging from strongly disagree to strongly agree. 

The findings indicated that none of the hypotheses were 

supported. Logistic regression analysis revealed that none 

of the independent variables tested (efficiency, 

calculability, predictability, control, and social 

isolation) had a significant effect on the dependent 

variable (spring break travel). T-test analysis found that 
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only one of the independent variables (calculability) had a 

significant difference in the mean between those who took a 

spring break trip and those who didn't. 

Two of the three control variables, gender and income, 

had a significant effect on the dependent variable (spring 

break travel) as determined by the logistic regression 

analysis. Men were more likely than women to take a spring 

break trip. Students who were dependent on their parent's 

income were more likely than those students who were not 

dependent on their parent's income to take a spring break 

trip. 

Rebuttal to Ritzer's Main Thesis 

Ritzer utilized Weber's approach to viewing rational 

structures in studying McDonaldized societies. Weber spoke 

of the inherent danger in rational structures of becoming 

irrational. The irrationality of rationality or "iron cage" 

of rationality could arise when the human element is 

forgotten in rational societies. The irrationality of 

rationality occurs when people become numbers instead of 

individuals with names, and when the rational system (often 

seen in bureaucracies) meant to be efficient forgoes quality 

for quantity (Weber, 1921/1968). 

Ritzer's McDonaldization (1993) theory suggests that 

the current process of rationality would lead to a certain 

amount of anomie and a degeneration of social bonds. 

Individuals would essentially try to adapt to these 
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socialization processes by taking an opportunity to escape 

from extreme rationality. 

Just as Ritzer criticized the effects of 

rationalization on society, a similar notion appeared in the 

beginning of the twentieth century. There was a backlash to 

the effects of the massive urbanization and 

industrialization process occurring at the time. It was 

thought that the rural community would experience social 

problems such as crime and the breakdown of the family, but 

this paradigm was challenged by Louis Wirth in his essay 

Urbanism As A Way of Life (1938). 

Wirth (1938) argued against the notion that urban life 

had weakened the "bonds of kinship, the declining social 

significance of the family, and the disappearance of the 

neighborhood..." (21). Wirth asserted that urbanization 

would not actually lead to social disorganization. He 

believed that communities would be able to restructure and 

adapt to new urbanization processes without experiencing 

massive levels of social disorganization. 

The results of this study indicate that perhaps 

Ritzer's McDonaldization is an overreaction to the current 

view of rationality just as Wirth's essay addressed the 

notion that the urbanization thesis was an overreaction to 

the advances of the twentieth century. Perhaps the students 

surveyed in this study feel strong bonds of kinship and are 

not feeling stress from living in a rational society, 



128 

counter to what Ritzer claims (1993). 

Ritzer's most recent essay The McDonaldization Thesis: 

Is Expansion Inevitable? (1996) further elaborates on how 

rationalization or McDonaldization is spreading spatially 

and temporally throughout society. However, Ritzer has not 

empirically tested his McDonaldization thesis in either of 

his works. The examples he uses to describe the evidence of 

the dimensions of McDonaldization (efficiency, 

calculability, predictability, and control) are from 

personal observations and secondary sources. 

This dissertation was an attempt at empirically testing 

Ritzer's McDonaldization thesis (1993) and applying it to 

the action of travel. Ritzer (1993) maintains that the 

rationalization of our everyday lives creates a desire for 

escape. Prior research discusses the concept of finding 

escape in travel (Gee, et al., 1984; Kelly, 1982). 

The findings of this study dispute Ritzer's main 

concepts of how efficiency, calculability, predictability, 

and control lead to a feeling of being trapped, desperately 

in need of escape. None of Ritzer's concepts were supported 

in this study. 

Contribution to the Literature 

The main contributions of this study to the field of 

sociology lie first, in the development and creation of the 

scales that measure rationalization (efficiency, 

calculability, predictability, and control). The researcher 
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created the scales as an attempt to measure Ritzer's 

McDonaldization thesis (1993) which had never been 

empirically tested before. Second, the fact that Ritzer's 

theory was not supported in this study is of importance to 

the sociology discipline. 

In addition, no prior research has employed the study 

of rationality to travel. Thus, the body of research has 

been enriched by the application of the effect of 

rationalization and social isolation to spring break travel. 

Implications for Application 

If Ritzer's theory (1993) had been supported by these 

findings then the implication for the tourism industry would 

have been to offer services and facilities that cater to the 

demands of those travelers escaping from the "iron cage" 

(Weber, 1921/1968) of a rational society that had become 

irrational in nature. However, Ritzer's theory was not 

supported by this data; therefore, there is no dire need to 

restructure the tourism industry in any dramatic way. 

There is still some application of this research to the 

tourism industry, however, by examining the relationship of 

the control variables to spring break travel. The data 

revealed that two of the three control variables, gender and 

income, were significant in determining whether a spring 

break trip was taken. Demographic information helps the 

tourism industry better understand its customers which is at 

the heart of successful business practice (Mcintosh, et al. 
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1995). Therefore, this study makes a contribution to the 

body of tourism knowledge. 

Sub-industries that are components of the tourism 

industry, such as airlines, resort and hotel companies, 

restaurants, theme parks, and travel agencies would benefit 

from the results of this study. For example, a travel 

agency targeting its services to college students would 

profit from knowing that male college students are more 

likely than females to partake in spring break travel. This 

information would aid in the travel agency's marketing 

efforts. 

Limitations of the Study 

As with any study there are limitations such as time 

and money. These factors primarily generated standards with 

generalization issues. First, because a random sample of 

all University of North Texas undergraduate students was not 

used, there is a potential that the group of students 

surveyed for this study is not representative of all the 

undergraduates enrolled at The University of North Texas. 

Secondly, the results of this research are limited to 

the students at The University of North Texas. The 

University of North Texas is located thirty miles north of 

Dallas. The university is situated in the southwestern part 

of the United States with the Gulf of Mexico being the 

closest of the three coastal regions. Most U.S. tourist 

destinations are accessible by land and air transportation, 
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and easy access to international destinations is feasible 

from DFW International Airport. Due to geographical 

differences in travel patterns, as well as demographic 

differences among college students, it is not possible to 

say that the travel patterns described in this study are 

representative of other college students. 

Finally, a low level of reliability was realized in 

three of the scales (calculability, predictability, and 

control) as indicated by the Cronbach's alpha coefficient 

(.6 and below). The presence of measurement error could 

have contributed to the outcome of the tests. 

Suggestions for Further Research 

In Weber's (1921/1968) discussion of rationality, he 

uses societies as a unit of analysis. In contrast, Ritzer 

(1993) discusses McDonaldization in terms of individuals and 

societies. This research used individuals as the unit of 

analysis. Perhaps changing the unit of analysis would have 

an effect on future studies. 

In addition, further research could effect the 

reliability of the calculability, predictability, and 

control scales by refining and retesting the questions used 

in each scale. The rationalization scales used in the 

dissertation could be applied to other fields of research, 

such as human resource management, marketing, and consumer 

behavior for an interesting inquiry. 

Replicating the study by surveying a non-university 
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group with a similar age range would provide a worthwhile 

comparison. There are several suggestions for future 

research in the case that the study is to be replicated. 

First, restructuring the responses of two survey questions 

should be made. One survey question asked about the primary 

activity during spring break and another asked what the most 

important reason for the spring break trip was. Both 

questions had a possible response "to be with family and 

friends" which should be separated into two responses as 

they are two different activities. 

In addition, it is suggested that a question regarding 

the issue of peer influence in the decision making process 

of the spring break trip be added. It is possible that a 

student could make a last minute decision to take a spring 

break trip based on peer pressure. Determining how far in 

advance the decision was made for the spring break trip may 

have an affect on the independent variables. 
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APPENDIX A 

SURVEY INSTRUMENT 

You are invited to participate in a research study concerned 
with college students' spring break travel behavior. Your 
participation is completely voluntary. If you choose to 
participate, you can stop your participation at any point in 
the questionnaire. 
Refusal to participate will involve no penalty to you. In 
order to maintain your anonymity, do not sign your name or 
make any identifying marks on the questionnaire. This 
questionnaire should take about 20 minutes to complete. 
While some of the questions may appear difficult to answer, 
all responses are important, so please answer all of them. 
Please work quickly and independently. Your cooperation and 
participation in this project is sincerely appreciated. If 
you have any questions or- interested in the results of 
this research, contact Susan Pottorff at 383-0207. Thank 
you. 

THIS PROJECT HAS BEEN REVIEWED BY UNIVERSITY OF NORTH TEXAS 
COMMITTEE FOR THE PROTECTION OF HUMAN SUBJECTS (Phone: 565-
3940) 
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Trio Characteristics 

Answer questions #63-70 as they pertain to Spring Break, 1996. 

63. Excluding travel to your permanent home residence, did you? 

1. Travel to a destination away from your campus residence and stay for more than one night 
2. Not travel at all. 

If you answered "a* to question #63, please answer questions #64-68, skip question #69, then continue 
with question #70. If you answered *b" to question #63, please skip to question #69 and continue. 

64. What was your primary spring break destination? 

1. Texas Primary city visited 
2. Oklahoma Primary city visited 
3. Arkansas Primary city visited 
4. New Mexico Primary city visited 
5. Colorado Primary city visited 
6. Florida Primary city visited 
7. Louisiana Primary city visited 
8. Other: (Please specify city, state and country). 

65. The most important reason fbr my spring break trip was: (circle only one) 

1.. to be with friends/family 
2. rest and relaxation 
3. to learn about another culture 
4. to meet new people 
5. to escape from routine 
6. other, _ _ _ _ _ _ 

(please specify) 

66. The total expenditures fbr my spring break trip was (include transportation, lodging, food and 
beverage, and misc. expenses): 

1. $ 0-100 10. $ 901-1,000 
2. $101-200 11. $1,001-1,500 
3. $201-300 12. $1,501-pius 
4. $301-400 
5. $401-500 
6. $501-600 
7. $601-700 
8. $701-800 
9. $801-900 

67. Who paid fbrthe spring break trip? (circle only one) 

1. myself 
2. parents and myself 
3. grandparents and myself 
4. parents 
5. grandparents 
6. other. 

(please specify) 
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68. What was the primary mode of transportation that you used to arrive at your spring break destination? 
(circle only one) 

1. Automobile 
2. Airplane 
3. Train 
4. Bus 
5. Other 

69. The main reason that I did not take a trip over spring break was because: (circle only one) 

1. 1 had no money 6. I had woric commitments 
2. 1 wanted to go home 7. 1 had an interview 
3. 1 had to complete college assignments 8. I was doing an internship 
4. My parents wanted me to go home B. 1 cUdnt feel like going anywhere 
5. 1 had no friends to go with 10. other, 

(please specify) 

70. Regardless of whether you traveled during spring break or not, what was your primacy activity during 
spring break? (circle only one) i 

1. spend time with family and friends 
2. indulge in leisure activities such as reading, fishing 
3. work 
4. complete college assignments 
5. other. 

(please specify) 

71. lam: 

1. male 

2. female 

72. The race I identify myself with is: 

1. White 
2. African American 
3. Hispanic 
4. Asian/Pacific Islander 
5. Native American 
6. Other. (please specify) 

73. My age is: 

74. Marital status: 

1. Married 
2. Single 
3. Divorced or separated 

75. How many children below the age of 18 live with you at home? 
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76. During Spring Break, 1896 I was classified as a: 

1. High school senior 
2. College freshman 
3. College sophomore 
4. College junior 
5. College senior 
6. Graduate student 

77. Mycuirentmajorls: 

1. Hotel and Restaurant Management 
2. Sociology 
3. Other (Please specify):, 

78. Do you work for pay? 

1. Yes, please write in the average number of hours worked per week: 
0. No 

79. Do you participate in any extracurricular activities such as: student organizations, church activities, 
athletics, volunteer work? 

1. Yes, please write in the average number of hours per week spent on extracurricular 
activities 

0. No. 

80. I am considered a dependent on my parent's Income tax returns. 

1. yes 

0. no 

81. What is your household income? 

1. under $12,500 4. $35,000449,999 
2. $12,501-524,999 5. $50,000474,999 
3. $25,000-34,999 6. $75,0004100,000 

7. Over $100,000 
82. What is your parent's household income? 

1. under $12,500 4. $35,000449,999 
2. $12,501-$24,999 5. $50,000474,999 
3. $25,000-34,999 6. $75,0004100,000 

7. Over $100,000 

THANK YOU FOR YOUR TIME! • 



APPENDIX B 

PROPOSED QUESTIONS USED IN SCALES 

1. Efficiency Scale; 

For the following three questions, please consider all 
meals eaten throughout the week: breakfast, lunch, and 
dinner. Also only consider meals that include an 
entree, e.g. hamburger, biscuit with egg, etc. 

(Please circle 0-10+ for the number of times per week 
for each question). 

* On an average, how many fast food meals do you eat in 
a week? (Please consider all such food outlets: fast 
food restaurants, gas station/convenience stores, 
vending machines). 

* On an average, how many home prepared microwaved or 
convenience meals do you eat in a week? (Please 
consider such meals as frozen dinners, instant soups, 
etc.). 

* On an average, in view of saving time, how many meals 
do you consume in a week in your car or any other mode 
of transportation that you use? 

* Please write in the number of pieces of 
equipment from the list below that you use regularly 

* answering machine/voice mail 
* cellular phone 
* car phone 
* fax machine 
* desk top computer 
* portable computer 
* VCR 
* microwave oven 
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(Please respond to the following questions in regards 
to your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

* I feel that I am treated impersonally in the 
university environment when I am referred to by my 
social security number or my I.D. number rather than by 
my name. 

* In order to reduce my number of errands and to save 
time, I prefer to shop at a store like Super Wal-Mart 
that offers combined services (ie., groceries, videos, 
discount store products). 

* Many items that I purchase require self assembly. 

* In order to save my time I would prefer to use a cash 
machine rather than withdraw my cash using the 
teller inside the bank. 

* In order to save my time, I would prefer to take my 
classes using a computer tutorial instead of attending 
an organized class with a professor. 

* When I am at a gas station, I prefer to use the "pay at 
the pump" option instead of going inside to pay in 
person because it takes less time. 

* In order to save my time, I like to shop at the same 
stores. 

* I would consider using a personal shopping service in 
order to save my time. 
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2. Calculability Scale: 

(Please respond to the following questions in regards 
to your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

* I feel that the quality of my education is compromised 
because of the large class sizes of my courses. 

* The final grade I receive in a course is more important 
to me than on what I learned in the course. 

* I take my grade point average seriously. 

* I feel that there is more value in going out to eat at 
an all-you-can-eat buffet rather than ordering a single 
entree from a menu. 

* I tend to order the super size french fries or soft 
drinks from fast food menus because I perceive that I 
am receiving more value. 

* Due to budgetary constraints, the cost of a product is 
a higher priority to me than the quality. 

* If it would be a less expensive option, I would prefer 
to purchase a vacation package (where the itinerary was 
pre-planned) over making my own travel plans. 

* When purchasing items, I am lured into the idea that 
"bigger is better." 

* While sitting in my car waiting in line in the drive-
through at a fast-food restaurant, I sometimes wonder 
that had I gone to a different fast-food restaurant 
instead, would I receive faster service. 

* The amount of money I make in a job is more important 
to me than my happiness in that job. 

* It would be more important to me to have a job where my 
performance could be measured objectively over one in 
which I could use my creativity. 

* I believe that IQ tests accurately reflect the 
intelligence of a person. 
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Predictability Scale: 

(Please respond to the following questions in regards 
to your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

* I prefer to sit in the same place each class period 
even when there isn't a seating chart. 

* I prefer class projects where the professor's 
expectations and guidelines are very specific in 
nature, leaving little room to use my own creativity. 

* I like to follow routines. 

* I wake up at the same time each day. 

* I feel frustrated when I go into a store that I have 
been in before and find that the merchandise has been 
rearranged. 

* I would prefer to see a sequel to a movie (ie. Rocky 
II) than to see a new movie that I know nothing about. 

* I drive the same way to work or school each day. 

* I don't like change. 

* I usually order the same menu items at a restaurant I 
eat at regularly. 

* Working in an environment that is unpredictable makes 
me nervous. 

* I feel uneasy when I am someplace new. 

* I like to shop at the same stores because I know what 
to expect. 
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4. Control Scale: 

(Please respond to the following questions in regards 
to your everyday experiences and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

I feel more comfortable using an instant cash machine 
rather than using a teller inside the bank because I 
have more control over the financial transaction. 

I feel frustrated with the impersonal nature of the 
teleregistration process at the university. 

During the last semester, a majority of the exams I 
completed consisted of all multiple choice and/or true 
and false questions. 

When I telephone a place of business, I get frustrated 
when a tape recorded voice instead of a real person 
answers the telephone. 

I would prefer to take my classes using a computer 
because I feel that I am more in control of the pace. 

Assuming that I have access to the internet on a 
computer, I would prefer to communicate with family and 
friends through electronic mail in place of telephone 
calls, even if the price would be equivalent. 

When I am at a gas station, I prefer to use the "pay at 
the pump" option instead of going inside to pay in 
person because I have more control of the transaction. 

If I had the resources I would always use cutting edge 
technology to make my life easier. 

I prefer to use a word processor to write a letter to a 
friend rather than handwrite it. 

I prefer to drive a car with an automatic transmission 
because it makes my driving easier. 

I would prefer to answer survey questions if they were 
administered using a touch screen monitor rather than 
filling out a form or being interviewed. 

I would like to see fast food restaurants replace human 
order takers with computer terminals. 
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Social Isolation Scale: 

(Please respond to the following questions in regards 
to your social relationships and indicate whether you 
strongly agree [1] to strongly disagree [5]). 

* There are few dependable ties between people any more. 

* Sometimes I feel all alone in the world. 

* People are just naturally considerate and helpful. 
(Reversed scoring). 

* The world we live in is basically a friendly place. 
(Reversed scoring). 

* Most people are not really sincere in their relations 
with others. 

* The way things are now, a person has to look out pretty 
much for himself. 

* Most married people in our country lead trapped 
(frustrated) lives. 

* Real friends are easy to find as ever. (Reversed 
scoring). 

* Most people seldom feel lonely. (Reversed scoring). 
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