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This study investigated the (1) relationship of 

students' family and educational background to their 

opinions of fashion retailing as a career, and (2) 

preferences for fashion retail job attributes in 

relationship the appeal of fashion retail job profiles. A 

sample of 131 fashion merchandising students from five 

state-funded universities completed a four-part survey which 

measured two independent variables: student background and 

preferences of fashion retail job attributes and two 

dependent variables: opinions of fashion of retailing as a 

career and the appeal of fashion retail job profiles. 

Analyses included multiple regression, t-test, and 

correlations. For opinions of fashion retailing as a 

career, parental background was not significant while 

attendance at a retailing course, semester hours completed 

and G.P.A. had limited relationships. Fashion retail job 

attribute preferences were related to the appeal of fashion 

retail job profiles; the most preferred attribute was high 

personal freedom. 
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CHAPTER 1 

INTRODUCTION 

Retailing as a career offers many opportunities; few 

industries offer as many employment opportunities. 

According to U.S. Industrial Outlook (U.S. Department of 

Commerce, 1993), the retail sector accounts for more than 20 

percent of all private sector jobs making retail one of the 

largest job sources in the United States. In addition, in 

1992 an estimated 19.3 million people were employed in 

retail sales with revenues exceeding $1.9 trillion dollars 

(U.S. Department of Commerce, 1993). 

During the next few years the demand for entry-level 

retail executive trainees is expected to rise (Avery, 1989). 

However, attracting the topnotch entry-level executive has 

become increasingly difficult. Negative stereotypes of 

retailing careers apparently dissuade many students from 

entering the field. In a study by Swinyard, Langrehr and 

Smith (1991), university marketing students described a 

career in retailing as dull, offering low pay, and reguiring 

long hours. Even though retail employers are trying to 

increase salaries and benefits, the best students generally 

choose other career paths (Behling, 1984; Mayer, 1987). 

Further, the turnover rate within retail remains high 

(Avery, 1989); it can range from 60 to 200 percent per year 



costing the employer $1000 per employee (Mason & Mayer, 

1981). As a result, recruiting, developing, and keeping 

productive retail salespeople has become a major challenge 

for retailers (Darden, Hamptom & Howell, 1989). 

Other influences on students may dissuade them from 

entering the retail field. Holland (1970) suggests that a 

person's personal characteristics will direct that 

individual toward a particular occupation. In Holland's 

theory of vocational choice, different occupational groups 

are assummed to provide satisfactions, gratifications, 

identifications, values, and attitudes to group members. 

This theory suggests that an individual's self understanding 

and knowledge about an occupation may affect a student's 

opinion about fashion retailing as a career. 

Purpose of the Study 

The purpose of this study was to describe fashion 

merchandising students' perception of fashion retailing 

careers. Fashion merchandising students1 fashion job 

attribute preferences and the relationship between those 

preferrences and their perceptions of fashion retailing as a 

career were investigated. In addition, fashion 

merchandising students' backgrounds were analyzed to 

determine if they influenced the students' opinions of 

fashion retail careers. 

Statement of the Problem 

Fashion merchandising students' perceptions of a fashion 



retailing career may influence retailers' recruiting 

problems, such as lack of student interest for initial 

employment and less informed employees in the fashion 

retailing field. Investigating fashion merchandising 

students' perceptions about fashion retailing may reveal 

their attitudes toward pursuing a fashion retailing career. 

Research Questions 

Two research questions were developed for this study: 

1. Do students' backgrounds influence their opinions 

about fashion retailing as a career? 

2. Is there a relationship between students' 

preferrences of fashion retail job attributes and 

the appeal of retail job profiles? 

Rationale 

This study of fashion merchandising students' perceptions 

of fashion, apparel, and textile retailing careers has 

potential value for fashion merchandising students, faculty, 

and programs. Faculty involved in these fashion 

merchandising programs would benefit from a better 

understanding of students' perceptions and attitudes toward 

retailing. Such information would be valuable as 

instructors revise curriculum, develop course content, and 

advise students. If fashion merchandising programs offer 

students realistic information about retailing as a career, 

then the graduates from these programs are more likely to be 

satisfied with a retail career. 
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In turn, students would benefit from improved programs 

which are better aligned with fashion retailing as a career 

and, hopefully, would experience greater satisfaction as 

they begin their career. If students have a realistic 

understanding of fashion retailing as a career choice, then 

they are more likely to expect fashion retailing to be a 

satisfactory career choice. 

Opinions are influenced by experiences. Family and 

educational background contribute to opinion formation. If 

student background is influential in opinion development, 

then it may be that opinions about a career, such as fashion 

retailing, are formed even before a career path has been 

selected. 

Also, retailers would reap the benefits of a work force 

whose commitment to fashion retailing as a career could 

ultimately reduce employee turnover and the associated 

developmental costs related to training. If retailers are 

to recruit employees with high potential for career 

satisfaction, then they need to offer those job benefits and 

attributes which lead to career satisfaction. 

Limitations 

One limitation was recognized in this study. The study 

was limited to the response rate of the guestionnaire. 

Delimitations 

Several delimitations were recognized in this study. 
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The study was delimited to the area of retailing related to 

fashion, apparel, and textiles. It was delimited to the 

investigation of undergraduate students enrolled in a 

merchandising program in December 1993. Also, the study was 

delimited to the investigation of fashion merchandising 

students selected from state-funded universities located in 

the states of Arkansas, Louisiana, and Texas. 

Assumptions 

The assumption was made that those students who completed 

the questionnaire answered truthfully. In addition, the 

assumption was made that the students responded to the 

questionnaire as they would in reality. 

Operational Definitions 

Fashion iob attributes refer to the characteristics which 

describe employment according to position, management 

responsibility, salary, typical hours worked per week, and 

freedom to make decisions. In this study, job attributes 

included the four positions of retail management, retail 

sales, merchandising, and support staff; months/years in 

which management responsibility was gained; salary 

categories; hours worked per week; and high or low personal 

freedom to make decisions. 

Student background refers to those characteristics that 

describe family and educational background. In this study, 

family background was defined as the attributes of parents' 

work and educational status. Parental work was categorized 



as full-time, part-time, retired, or not employed. Parental 

education was categorized as the highest level of school 

completed: high school graduate or less, some college, 

college graduate, or post college graduate. Student 

educational background was defined as the extent and type of 

university attendence at retail lectures, completion of a 

course emphasizing retailing, and completion of university 

coursework. In this study, educational background was 

measured by university classification, semester hours 

completed, number of hours attending retail lectures or 

seminars, completion of a course emphasizing retailing, and 

grade point average (G.P.A.). 

Fashion job profiles refer to brief job descriptions 

consisting of five attributes: position, management 

responsibility, salary, typical work week, and freedom to 

make decisions. In this study, job profiles were developed 

from possible career positions resulting from arrangements 

of different combinations of the five job attributes. The 

appeal of retail job profiles was measured by the students' 

preferences for different combinations of job attributes. 

Opinions of fashion retailing as a career refer to the 

beliefs held by merchandising students or their personal 

evaluation of a retailing career• In this study, 

merchandising students1 opinions of retailing careers were 

measured by the students' personal knowledge and judgment of 

retailing careers. 



CHAPTER II 

REVIEW OF LITERATURE 

Introduction 

This review presents the literature related to the 

variables under investigation (1) fashion retail job 

attributes, (2) student background, (3) retail job profiles, 

and (4) fashion retailing as a career. All aspects related 

to fashion retailing including job attributes, job profiles, 

and careers are presented together in the first section 

followed by a second section which describes the influence 

of background on students' career selection. Recent 

research related to choosing a career path and identifying 

influences on career choices is limited; most work done in 

this area was completed in the 1970's. 

Retailing 

The Retail Industry 

Retail offers many career opportunities such as career 

advancement, a variety of career positions, and other added 

benefits. However, research has shown that negative 

stereotypes of a career in retailing dissuade many students 

from entering this field (Swinyard, 1981). According to the 

U.S. Industrial Outlook (U.S. Department of Commerce, 1993) 

the retail sector accounts for more than 20 percent of all 

private sector jobs making it one of the largest job sources 
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in the United States. In addition, in 1992 an estimated 

19.3 million people were employed in retail sales with 

revenues exceeding $1.9 trillion dollars (U.S. Department of 

Commerce/ 1993). Fashion-related retail sales accounts for 

47% of the market share for all retail sales. According to 

Standard & Poor's Industrial Survey (1993), while department 

stores' sales were on the increase at $183 billion for 1993, 

the average hourly wage of retail employees remained a low 

$7.26 (U.S. Department of Commerce, 1994). In the textile 

industry, hourly wages average $11.5 an hour and the average 

work week is estimated at 41 hours for a weekly earning of 

about $470 or sua annual income of slightly less than 

$25,000. 

During the next few years the demand for entry-level 

retail executive trainees is expected to rise (Avery, 1989). 

However, attracting the topnotch entry-level executive 

has become increasingly difficult. Retailers everywhere are 

concerned about where they are going to recruit their new 

sales staff (Editor, 1988). There is an urgent need for top 

sales associates and managers. Retailers may have to 

recruit from untrained and non-traditional labor pools 

because there is a shortage of 18-24 year olds in the labor 

market. Training will be more difficult with a non-

traditional workforce. Therefore, traditional ways of 

retaining top employees will have to change (Abend, 1990). 

Ernst and Young (1990) describe the typical sales associate 



profile as female (56%) and over 20 years of age (over 80%). 

About 58 percent of these sales associates, work full-time; 

over 60 percent have been with their employer for less than 

two years and 17 percent less than six months. 

In a study by Swinyard, Langrehr and Smith (1991), 

university marketing students described a career in 

retailing as dull, offering low pay, and requiring long 

hours. Even though retail employers are trying to increase 

salaries and benefits, the best students generally choose 

other career paths (Behling, 1984; Mayer, 1987). Ernst and 

Young (1990) reported the average annual salaries for a 

department manager was $24,000 with an average minimum 

salary of $18,500. Furthermore, retail college graduates 

are ranked among the lowest of college graduates for entry-

level pay. Soft-line goods sales employees receive the 

lowest compensation among retail salespersons, with a 

minimum salary of $14,500. This category of sales employees 

would include those in fashion-related products. 

The turnover rate within retail remains high (Avery, 

1989). It can range from 60 to 200 percent per year and 

cost the employer up to $1,000 per employee (Mason & Mayer, 

1981). As a result, recruiting, developing, and keeping 

productive retail salespeople has become a major challenge 

for retailers (Darden, Hamptom, & Howell, 1989). 

Retail Careers 

Holland's (1970) theory of vocational choice helps 
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identify factors related to merchandising students' choices 

of career paths. Holland's theory assumes that a person 

chooses his or her career in accordance with that person's 

heredity and environment. This theory states that a 

person's personal characteristics will direct that 

individual toward a particular occupational environment. In 

addition, the theory explains that different occupational 

groups provide certain satisfactions, gratifications, 

identifications, values, and attitudes, and a person's 

occupational choice will reflect his or her knowledge of 

that occupation and self understanding. This theory helps 

explain the reasons why each individual chooses a particular 

career or occupation and the role which personal traits play 

in that choice. Not only do these traits aid in career 

choice, they also shape work attitude and behavior during 

the entry of an occupation (Lee, Ashford, Walsh, & Mowday, 

1992). 

Research continues to support Holland's theory. In a 

critique of Holland's theory of vocational choice, Brown 

(1987) believes that this theory is the best vocational 

choice theory of those currently in uses. Although the 

theory faces some criticism because today's workforce is 

vastly different from that found in 1970, Holland (1987) 

continues to support his theory. Holland responded by 

stating current research suggests the application of his 

theory to new problems involving career choice continues to 
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be successful. 

Retail Job Profiles 

In this study, job profiles focused on the dimensions of 

retailing jobs and their relationship to job satisfaction. 

Job satisfaction can occur when an employee perceives that 

the ratio of his or her salary is equal to work output 

(Dubinsky & Levy, 1989). Dubinsky and Levy (1989) 

identified seven dimensions of organizational fairness or 

perceived equity/inequity in the work place. The dimensions 

include: pay rules, pay level, administering rules for pay 

raise and promotion, rule administration which refers to 

supervisors maintaining acceptable forms of general behavior 

in the work place, work pace, allocation of routine and 

nonroutine tasks, and latitude which refers to allowing 

subordinates to plan and make decisions on the job. Their 

study suggests that the dimensions of organizational 

fairness are related to job satisfaction and commitment. 

Specifically, pay administration is related to a 

salesperson's performance and personal success. 

In other research, Darden, et al.(1989) found perceived 

rewards impact career and organizational commitment which 

directly relates to job satisfaction and performance. In 

addition, they found supervisory styles directly effect job 

satisfaction of retail employees. Their findings suggests 

that a higher level of participation management correlates 

directly with higher levels of job performance while 
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approachable supervisory styles reduce role conflict of 

retail salespeople. Furthermore, Ingram and Lee (1990) 

found evidence that salespeople who are highly committed to 

their employers are less likely to leave their job. 

Therefore, organizational commitment and withdrawal from an 

organization may be highly related. 

Student Background 

Family Background 

Research suggests that parental education and background 

plays a role in an individual's career choice. Duncan, 

Featherman, and Duncan (1972) and his associates found that 

through education a parent's career had an effect on their 

child's decision on choosing career. The most 

impressionable period regarding choices of future careers is 

the time right after young men and women exit high school 

(Hogan, 1980). The relationship between a family and career 

choices is complex (Koenugsber, Garet, & Rosembaum, 1994). 

Young and Friesen (1993) state that parents, although maybe 

not intending to influence their children, do influence 

particular occupational choices and they are active agents 

in many areas of their children's career choices. O'Neil, 

Ohelde, Toolefson, Barke, Piggott and Watts (1980) support 

this idea that parental influences do effect the outcome of 

occupational aspirations and attainment as well as all 

choices considered in an individual•s career path selection. 

Locke's (1976) research expanded on this idea with findings 
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that suggest parental socioeconomic status can influence 

career choices. In addition, Locke's research supports the 

idea that as parental socioeconomic status increases, it is 

less likely that a child will choose a retailing career. 

In addition, Brandtstadter (1984) suggests that parents 

intentionally act in the development of their children's 

career choices. This is done by parents instilling their 

related values, expectancies and beliefs. Young and Freisen 

(1993) expanded on this idea with research that suggests 

parents influence their children because they want their 

children to feel good about themselves, have self-

confidence, and have a positive self-image. 

Educational Background 

Swinyard (1981) found students in a marketing-oriented 

program generally had negative perceptions of careers in 

retailing and often related a retailing career to poor 

salary and poor working hours. One contributing factor to 

this negative student attitude toward pursuing a career in 

retailing is that many students work in retail while 

completing their education in retailing (Lorenz, 1993). Low 

wages, lack of responsibility, and assigned duties such as 

custodial duties can reduce students' interest in staying in 

retailing after graduation. However, Lorenz (1993) states 

that students who have a positive retail work experience 

during their undergraduate program can gain a positive 

perception of a career in retailing. 
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Retailing faculty play a key role in educating 

merchandising students. Because a decline of positive 

attitudes towards careers in retail exist, faculty need to 

gain a better understanding about career choices for 

graduates of fashion merchandising and related fields. This 

may help faculty identify why people are leaving retail 

careers. Avery (1989) found only one-third of graduates 

were still employed in retailing five to ten years after 

college graduation. This may be attributed to how a career 

is perceived. Shim and Morgan (1990) found perceived 

career image was a primary influence on students' attitudes 

toward a major. In addition, their research suggests that 

providing positive perceptions of potential career paths 

would aid in creating student satisfaction toward a major. 

This was supported by Martin and Shehan (1989) who found 

education can increase worker satisfaction. 

Summary 

Because fashion merchandising provides a good basis for a 

career in retailing, it is important to gain an 

understanding of fashion merchandising students' perceptions 

of the appeal of retailing as a career (Kurz, 1986). 

Faculty involved in fashion merchandising programs would 

benefit from a better understanding of students' perceptions 

and attitudes toward retailing. Such information would be 

valuable as instructors revise curriculum, develop course 

content, and advise students. In turn, students would 
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benefit from improved programs and, hopefully, would 

experience greater satisfaction as they begin their career. 

Retailers also would benefit from a more dedicated work 

force committed to retailing as a desirable career. This 

could ultimately reduce employee turnover and its associated 

developmental costs. 



CHAPTER III 

METHODOLOGY 

Introduction 

This chapter is based upon a conceptual framework for 

investigating merchandising students' perceptions of fashion 

retailing careers. The purpose of this study was to 

investigate two questions: (1) do students' backgrounds 

influence their opinions about fashion retailing as a 

career, and (2) is there a relationship between students* 

preferences of fashion retail job attributes and the appeal 

of fashion retail job attributes? 

Conceptual Framework 

A conceptual framework (Figure 1) was developed to 

investigate merchandising students' perceptions of fashion 

retailing careers. This framework includes the two 

independent variables and the two dependent variables 

investigated. 

Independent Variables 

Student background was determined by two dimensions. 

First,family background was defined as the attributes of 

parent's work status and education. In this study, parental 

work was categorized as either full-time, part-time, 

retired, or not employed. Parent's education was 

categorized as the highest level of school completed: high 
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Dependent Variables 

Student Background 
Family 
Education 

Opinions of 
Fashion Retailing 
As a Career 

Preferences of Fashion *̂ 1 
Retail Job Attributes 

Appeal of Fashion 
Retail Job 
Profiles 

Figure 1. Conceptual Framework. 
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school graduate or less, some college, college graduate, or 

post college graduate. 

Second, students' educational background was 

operationalized as: university classification, semester 

hours completed, number of hours attending retail lectures 

or seminars, completion of a class emphasizing retailing, 

and grade point average (G.P.A.). In this study, student 

background was measured by level of merchandising class 

enrollment: introductory or advanced; university 

classification including freshman, sophomore, junior, senior 

or other; hours completed toward degree; hours attending 

retail lectures or seminars: less than 1, 1-2 hours, 3-4 

hours, or 5 or more hours; completion of a course 

emphasizing retailing; and grade point average: 3.50 -

4.00, 3.00 - 3.49, 2.50 - 2.99, 2.00 - 2.49, or 1.99 or 

less. These background characteristics were selected to 

determine their relationship with students' opinions of 

fashion retailing as a career. 

Fashion retail job attributes refer to those 

characteristics which describe employment according to 

position, management responsibility, salary, typical work 

week in hours and freedom to make decisions (Swinyard, 

1991). In this study, fashion retail job attributes 

included the positions of retail management, retail sales, 

merchandising, and support staff. Other attributes 

included, months/years within which management 
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responsibility was gained (6 months, 1 year, 2 years), 

salary categories of $16,000, $22,000, and $28,000, hours 

worked per week (45, 50, 55, or 60), and high or low 

personal freedom to make decisions. These fashion job 

attributes were selected to determine if they influenced the 

appeal of possible career positions to students. 

Dependent Variables 

Opinions of fashion retailing as a career refers to 

merchandising students' beliefs held or their personal 

evaluation of fashion retailing as a career. In this study, 

merchandising students' opinions of fashion retailing 

careers were measured by the students' personal knowledge 

and judgment about fashion retailing careers. This variable 

was selected to measure students' opinions about entering 

and working in the fashion retailing industry as a career. 

Fashion retail job profiles refer to a brief job description 

consisting of position, management responsibility, salary, 

typical work week in hours, and freedom to make decisions. 

In this study, fashion retail job profiles were developed as 

possible career positions resulting from the arrangement of 

different combinations of fashion retail job attributes. 

These fashion retail job profiles were developed to 

determine the appeal of specific fashion retail jobs to 

students. Students' preferences for different combinations 

of fashion retail job attributes predicted the appeal of 

fashion retail job profiles. 
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Hypotheses 

From the two research questions, two null hypotheses were 

developed: 

H,, There is no relationship between fashion 

merchandising students' family and educational 

background and their opinions of fashion retailing 

as a career. 

H2 There is no relationship between the preferences 

given to fashion retail job attributes and the 

appeal of fashion retail job profiles to fashion 

merchandising students. 

Population and Sample 

The population included university students enrolled in 

fashion merchandising programs. Fashion merchandising 

students enrolled in five state-funded universities in 

Texas, Arkansas and Louisiana were selected as the sample to 

be examined. Each universityy merchandising department was 

contacted to gain permission for student participation. A 

fashion merchandising professor at each university served as 

the contact person and aided in administering the 

questionnaire. Two classes, an introductory merchandising 

course and an advanced merchandising course, of fashion 

merchandising students at each university participated in 

the study. Students who volunteered in each class were 

given verbal instructions and then administered a 

questionnaire. 
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A human subjects form was completed to fulfill the 

University of North Texas requirements for the protection of 

human subjects in research. After review of the form by the 

universityy, approval subsequently was qranted. 

Instrument 

This study's questionnaire was adapted for fashion 

merchandising students from a questionnaire originally 

developed by Swinyard (1981) to study retailing career 

perceptions of marketing students. The instrument was 

revised to focus on fashion merchandising students' 

perceptions of retailing careers. Chart 1 summarizes the 

independent and dependent variables by instrument item and 

type of data. 

Section 1 of the questionnaire included items were 

determined merchandising students' opinions of fashion 

retailing careers. The items focused on students' expected 

career satisfaction in retailing. Participants indicated on 

a 5-point Likert-type scale their level of agreement (range 

= 1 strongly disagree to 5 strongly agree) with 11 

statements concerning some aspect about a retailing career. 

This section measured fashion merchandising students' 

perceptions of expected career satisfaction related to their 

opinion of a career in the fashion retailing industry. 

Section 2 continued two parts which focused on the appeal 

of five fashion retailing career job attributes including: 

position, management responsibility, salary, typical work 
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Chart 1. 

Summary of Variables by Instrument Items and Type of Data. 

Variable Measures Instrument 
Item(s) 

Type of 
Data 

Dependent Opinions of Fashion 
Retailing as a Career 

1-11 Interval 

Independent Preferences of Fashion 
Retail Job Attributes 

12-28 Interval 

Dependent Appeal of Fashion Retail 
Job Profiles 

29-44 Interval 

Independent Merchandising Class 
Introductory/Advanced 

45 Nominal 

Independent Semester Hours Completed 47 Interval 

Independent Attendance at Retail 
Lecture 

48 Nominal 

Independent Retailing Class 49 Nominal 

Independent G.P.A. 50 Ordinal 

Independent Parent's Education: 

Father 

Mother 

53 

54 

Ordinal 

Independent Parent's Employment: 

Father 

Mother 

55 

56 

Nominal 
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week in hours, and freedom to make decisions. The first 

part included 16 decriptors related to the fashion retailing 

job attributes. Students responded on a 5-point Likert 

scale (range = 1 least preferred to 5 most preferred). In 

the second part, students ranked each of the five fashion 

job attributes (position, time until management 

responsibility, salary, typical work week in hours, and 

freedom to make decisions) when choosing a career in fashion 

retailing in order of importance (range = 1 least important 

to 5 most important). 

Section 3 examined fashion retailing job profiles. This 

section measured the appeal of different fashion job 

profiles to students. Sixteen fashion job profiles 

consisting of different combinations of descriptors for the 

five job attributes were listed to determine the 

relationship between students' preference for specific 

fashion job attributes and a fashion job profile as a whole. 

Students responded on a 5-point Likert-type scale (range = 1 

very unappealing to 5 very appealing). See Table 1 for a 

summary of the freguency with which each descriptive 

attribute appears in a profile. 

Sections 4 consisted of twelve items including structured 

and open-ended guestions regarding the student's educational 

and family background. These items were used to measure the 

relationship between students' background and their opinions 

of a fashion retailing career. Six items measured their 
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Table 1. 

Summary Table of Incidence of Fashion Retail Job Attributes 
in Fashion Retail Job Profiles. 

Frequency of in Profiles 

Attributes 

Position 

Retail Management 

Retail Sales 

Merchandising 

Support Staff 

Management Responsibility 

6 months 

1 year 

2 years 

Salary 

$16,000 

$22,000 

$22,000 

Typical Work Week in Hours 

45 

50 

55 

60 

Freedom to Make Decisions 

High 

Low 

4 

4 

4 

4 

4 

8 

4 

4 

8 

4 

4 

4 

5 

3 

7 

9 
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educational background including: level of class in 

merchandising, university classification, hours completed 

toward the degree (open-ended question), number of hours 

attending retail lectures or seminars, completion of a 

course emphasizing retailing, and grade point average. In 

addition, students responded to six items including 

structured and open-ended type statements about family 

background including: age, highest grade completed in 

school by parents, and parental employment. This section 

concluded with an open-ended statement requesting students 

to express their impressions regarding fashion retailing as 

a career. 

Reliability Testing 

This replication study used an instrument which 

had been administered in two earlier studies (Swinyard, 

1981; Swinyard, 1991). The published results did not 

provide reliability data for the measure of opinions on 

fashion retailing as a career. Because this was an 

established measure, a pretest was not completed. 

Therefore, reliability was determined using the actual 

sample group of 131 students. A split-half Spearman-Brown 

unequal-length equation was used to determine reliability 

(r=.85). This opinion measure subsequently was judged as 

having a high reliability index. 

Data Gathering 

The final version of the questionnaire was sent to five 
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state universities including three in Texas, one in 

Arkansas, and one in Louisiana during the fall of 1993. The 

questionnaire was administered to lower- and upper-division 

students in fashion merchandising programs. Two classes, 

one introductory fashion merchandising course (usually 

entitled Fashion Merchandising) and one advanced 

merchandising course (field experience or its equivalent) at 

each university, participated by having students voluntarily 

complete the questionnaires. Arrangements were make with a 

faculty member in each university's fashion merchandising 

department to administer the instrument. This individual 

received detailed written instructions for proper 

distribution, instructing the participants, and data 

collection. Completed questionnaires were returned to the 

investigator for data analysis. 

Analysis 

Upon receipt of the completed questionnaires from each 

of the five universities, data were prepared for statistical 

analysis. The data were compiled and analyzed using the 

Statistical Program for Social Sciences (SPSS/PC 5.0). 

Appendix 3 contains a copy of the SPSS statistical program. 

Descriptive data including frequency distributions and 

percentages were completed to describe the sample. A 

summary of the statistical tests used for analyzing the 

independent and dependent variables is presented in Chart 2. 

T—tests were completed between class level (introductory or 
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Chart 2 

giimmary of statistical Tests Used for Hypothesis Testing. 

Independent Variable Dependent Variable Statistical 
Test 

Merchandising Class 
Introductory/Advanced 

Opinions of Retailing as a 
Career 

t-test 

Semester Hours Completed Opinions of Retailing as a 
Career 

Pearson's 
product-
moment 
correlation 

Attendance at Retail 
Lectures 
Yes 
No 

Opinions of Retailing as a 
Career 

t-test 

Retailing Class 
Yes 
No 

Opinions of Retailing as a 
Career 

t-test 

G.P.A. Opinions of Retailing as a 
Career 

Spearman-rho 
correlation 

Parent's Education 
Father 
Mother 

Opinions of Retailing as a 
Career 

Spearman-rho 
correlation 

Parent's Employment 
Father 
Full-time 
Not employed 

Mother 
Full-time 
Not employed 

Opinions of Retailing as a 
Career 

t-test 

Preferences of Fashion 
Retail Job Attribures 

Appeal of Fashion Retail 
Job Profiles 

Conjoint 
analysis/ 
multiple 
regression 



28 

advanced), attendance at retail lectures (yes or no) , 

completion of a class emphasizing retailing (yes or no), and 

parental employment (full-time or not employed) for 

students* opinions of fashion retailing as a career. 

Spearman-rho correlations were used to determine 

correlations between student opinions of fashion retailing 

as a career and grade point average and also with parental 

education. In addition, Pearson's product-moment 

correlation was used to determine the correlation between 

semester hours completed toward the degree and student 

opinions of fashion retailing as a career. Multiple 

Regression/Conjoint analyses were done between preferences 

of fashion retail job attributes and the appeal of fashion 

retail job profiles. 



CHAPTER IV 

RESULTS 

Introduction 

This chapter presents descriptive information on the 

sample and descriptive results for the two independent 

variables: (1) student family and educational background, 

and (2) preferences of fashion retail job attributes, and 

the two dependent variables: (1) opinions of fashion 

retailing as a career, and (2) appeal of fashion retail job 

profiles. Results of the data analyses which tested the two 

research hypotheses follow. Also, a brief summary of 

students' comments regarding their impressions of fashion 

retailing as a career is provided. 

Description of the Sample 

The sample included 131 university students enrolled in 

fashion merchandising programs in five state-funded 

universities in Texas, Arkansas and Louisiana. The majority 

of this sample (79.4%) identified themselves as white. The 

next largest sample group was African American (9.9%) 

followed by Asian or Pacific Islander (4.6%), Hispanic 

(3.1%), and American Indian (.8%). The mean age was 21.8 

with a mode of 22 and a range from 18 to 44. However, most 

students (64.9%) fell within the narrow age range of 20 to 

23. Because the majority of the sample was white and fell 
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within a narrow age range, these two variables were excluded 

from further analysis. 

Description of Student 

Family and Educational Background 

Students were surveyed on their educational background, 

the first independent variable, including completion of an 

introductory/advanced merchandising course, university 

classification, retail lecture attendance, retail class 

completion, and 6.P.A. See Table 2. More students (56.5%) 

had completed an advanced merchandising course than an 

introductory course only (43.5%). The majority were seniors 

(45.8%) followed by junior (26.7%), freshman (15.3%), and 

sophomore (10.7%) classifications. The majority (61.1%) had 

not attended a retail lecture nor had they completed a class 

emphasizing retailing (61.8%). The largest group (45.8%) 

had a 6.P.A. which fell between 2.5-2.99 followed by a 

G.P.A. Of 3.0-3.49 (31.3%). 

The first independent variable also measured students' 

parents' education and employment. See Table 3. Parents of 

this sample were highly educated. Almost 70% of the mothers 

and 80% of the fathers had at least some college education; 

over 35% of the mothers and 55% of the fathers were college 

graduates. The majority of mothers (62.6%) and fathers 

(80.9%) were employed full-time. The remaining parents who 

were not employed full-time either where employed part-time, 

retired, not employed, or the student responded that 
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Table 2. 

Descriptive Information on Student Educational Background5. 

Educational Background f % 

Merchandising Course 
Completed 

Introductory 
Advanced 

57 
74 

43.5 
56* 5 

Classification 
Freshman 
Sophomore 
Junior 
Senior 
Other 

20 
14 
35 
60 
2 

15.3 
10.7 
26.7 
45.8 
1.5 

Attended Retail Lecture 
Yes 
No 
No response 

50 
80 
1 

38.2 
61.1 

.8 

Completed Retailing Class 
Yes 
No 
No reponse 

50 
80 
1 

38.2 
61.1 

.8 

G.P.A. 
3.5 - 4 
3.0 -
2.5 -

0 
3.49 
2.99 

2.0 - 2.49 
1.99 or below 

9 
41 
60 
20 
1 

6.9 
31.3 
45.8 
15.3 

.8 

^*131. ^G.P.A.« Grade Point Average. 



Table 3. 

Parental Education and Employment Background3. 

32 

Mother Father 

Education 

High school or 

less 

Some college 

College graduate 

Post college 

No response 

40 

43 

32 

15 

1 

3 0 . 5 

32 *8 

2 4 . 4 

11 .5 

.8 

27 

30 

56 

17 

1 

2 0 . 6 

2 2 . 9 

4 2 . 7 

1 3 . 0 

.8 

Employment 

Full-time 

Part-time 

Retired 

Not employed 

Not applicable 

82 

9 

2 

32 

6 

62.6 

6 . 9 

1 . 5 

2 4 . 4 

4 . 6 

106 

10 

4 

11 

8 0 . 9 

7 . 6 

3 . 1 

8 . 4 

*11=131. 



33 

employment was not applicable to his or her mother or 

father. Because the number of parents who fell into these 

latter four categories were low, they were collapsed into 

one category of not employed for further analysis. 

Descriptive Results of Importance 

of Fashion Retail Job Attributes 

Fashion retail job attributes, the second independent 

variable, were rated on a scale from 1 (least preferred) to 

5 (most preferred). See Table 4. The most preferred 

attribute for the position category was merchandising 

(Mss4.96) while the least preferred was retail sales 

(M=2.62). For the management responsibility category, the 

most preferred attribute was responsibility within one year 

(M=4.03) and the least preferred was within two years 

(M=3.47). For the salary category, $28,000 a year (M=4.66) 

was most preferred while $16,000 a year was least preferred 

(M=1.90). For the typical work week in hours category, the 

most preferred hours were 45 (M=4.24) and the least 

preferred were 60 hours (M=2.12). For the freedom to make 

decisions category, the most preferred was high personal 

freedom (M=4.72) and the least preferred was low personal 

freedom (M=2.03). Because students did not consistently 

rank the five fashion attributes of importance (range = 1 

least importance to 5 most importance), but often would only 

rank the top attribute, the ranked data were not analyzed in 

this study. 
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Table 4. 

Ranked Mean Scores of Fashion Retail Job Attributes**. 

Job Attributes M*5 

Position 

Merchandising 4.96 

Retailing Management 3.60 

Support Staff 2.87 

Retail Sales 2.62 

Management Responsibility 

1 year 4.03 

6 months 3.91 

2 years 3.47 

Salary 

$28,000 4.66 

$22,000 3.17 

$16,000 1.90 

Typical Work Week in Hours 

45 4.24 

50 3.85 

55 2.99 

60 2.12 

Freedom to Make Decisions 

High 4.72 

Low 2.03 

aN=131. °Range=l (least preferred) to 5 (most preferred). 
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Descriptive Results of Opinions of 

Fashion Retailing as a Career 

Students were surveyed on their opinions of fashion 

retailing as a career, the first dependent variable. Two of 

the 11 opinion statements had average mean scores which fell 

between 4 (agree) and 5 (strongly agree). See Table 5. 

Students agreed most with the following two opinion 

statements: (1) I would make a good manager (M=4.32), and 

(2) job performance would improve each year (M=4.03). Eight 

of the 11 opinion statements had average mean scores which 

fell between 4 (agree) and 2 (disagree) with a range from 

M=3.84 to M=3.06. The lowest mean score was disagreement 

with the opinion statement that retailing was not a 

rewarding experience (M=2.32); however, this disagreement 

was with a negative statement which implies that students 

felt retailing was a rewarding experience. 

Descriptive Results of the Appeal 

of Fashion Retail Job Profiles 

Students were asked to rate 16 fashion retail job 

profiles, the second dependent variable, on a scale from 1 

(very unappealing) to 5 (very appealing). Mean scores 

ranged from a high of M=3.75 to a low of M=2.31. See Table 

6. The most appealing profile (M=3.75) included the job 

attributes of a retail management position, management 

responsibility within six months, $28,000 in annual salary, 

55 hours in a typical work week, and high personal freedom 
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Table 5. 

Ratted o v e r a U g<?ore? Qt opinjong of Fashion Retailing 
as a Career*. 

Students' Opinions M*5 

I would make a good manager 4.32 

Job performance would improve each year 4.03 

Pride with job well done 3.84 

Sense of pride 3.80 

Like the work 3.64 

Retail mgmt career would give me a chance to do what I do best 3.60 

Pleased with career path 3.47 

Not paid fairly 3.41 

Satisfied with conditions 3.21 

Rewarded financially 3.06 

Not rewarding experience 2.32 

aN*131. ^Range^l (strongly disagree) to 5 (strongly agree). 
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to make decisions. The least appealing profile (M=2.31) 

included the job attributes of a support staff position, 

management responsibility within 2 years, $16,000 in annual 

salary, 60 hours in a typical work week, and low personal 

freedom to make decisions. 

Hypothesis 1 

T-tests, Spearman-rho correlations, and a Pearson's 

product-moment correlation were used to test the following 

null hypothesis: 

H1 There is no relationship between fashion 

merchandising students' family and educational 

background and their opinions of fashion retailing 

as a career. 

H-, was accepted for family background (see Table 7), 

and two attributes for educational background: level of 

merchandising class, and attendance at a retail lecture (see 

Table 10). &, was partially rejected for three educational 

background attributes: attending a class emphasizing 

retailing (see Table 10), hours completed toward the degree, 

and 6.P.A (see Table 11). 

There were no significant findings for the students' 

family background attributes of mother's and father's 

education and employment and the students' opinions of 

fashion retailing as a career. See Table 7. However, the 

opinion statement "Given the work I would do in retail 

management I feel I would not be paid fairly" approached a 
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Table 7. 
Mean Scores and significant Findings for Family Backcrrounda. 

Education Employment 

Mother Father Mother Father 

Opinions of 
Retailing as 
a Career*5 

full not 
time employed 
M£ M' :b 

full not 
time employed 
M* M* 

I would make a 
good manager 

Retail mgmt 
career would 
give me a 
chance to do 
what I do best 

Not paid 
fairly 

Sense of pride 

Like the work 

Not rewarding 
experience 

Job 
performance 
would improve 
each year 

Pleased with 
career path 

Satisfied 
with 
conditions 

4.39 4*16 

3.59 3.66 

128d 3.45 3.28 

3.78 3.91 

3.67 3.59 

2.34 2.28 

3.47 

3.14 

3.47 

3.43 

4.31 

3.61 

3.40 

3.81 

3.66 

2.29 

3.92 4.41 -1.87a 4.03 

3.49 

3.21 

4.70 

3.25 

3.75 

3.75 

3.20 

3.50 

4.25 

3 .00 

3.25 

-1.73d 

Rewarded 
financially 

Pride with job 
well done 

3.06 

3.78 

3.06 

4.06 

3.06 

3.84 

3.00 

4.00 

aN=129.DRange=l (strongly disagree)to 5 (strongly agree) 
cr=Spearman-rho correlation. ^Approaches significance. 
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significant negative correlation with father's education 

(r=-.128). This negative correlation with a negative 

statement indicates that as father's education increases 

students' opinions are likely to be more positive about 

being paid fairly in fashion retail management. The opinion 

statement "My job performance would improve each year if I 

had a job in retailing" approached significance with 

mother's employment. Students whose mothers were not 

employed (M=4.41) were more likely to agree with this 

statement than students whose mothers were employed full 

time (M=3.92). The opinion statement "For me a career in 

retailing would not be a rewarding experience" approached 

significance with father's employment. Students whose 

fathers were not employed (M=3.50) were more likely to agree 

with this statement than students whose fathers were 

employed full time (M=2.29). 

There were no significant differences between students 

who were enrolled in an introductory or an advanced fashion 

merchandising class and their opinions of fashion retailing 

as a career. See Table 8. However, two opinion statements 

approached significance. Students who were in the advanced 

merchandising class (M=4.46) agreed slightly more than 

students who were in the introductory merchandising class 

(M=4.14) with the opinion statement "I feel that I could be 

a good manager" (t=-1.88). Also, students who were in the 

advanced merchandising class (M=3.59) agreed more than 
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Table 8. 

Mean Scores and Significant t-Tests for Student Background5• 

Opinions of Retailing as a 
Career** 

I would make a good manager 

Retail Mgmt Career would give 

me a chance to do what I do 

best 

Not paid fairly 

Sense of Pride 

Like the work 

Not rewarding experience 

Job performance would improve 

each year 

Pleased with career path 

Satisfied with conditions 

Rewarded financially 

Pride with job well done 

Enrolled in 
Merchandising Class 

Introductory Advanced 

M£ 

4.14 

3* 58 

3.18 

3.89 

3.70 

2.37 

4.12 

3.40 

3.32 

3.07 

4.00 

Mc 

4.46 

3.62 

3.59 

3.74 

3.61 

2.30 

3.97 

3.53 

3.14 

3.05 

3.73 

-1.88c 

-1.84° 

aN=131. bRange= 1 (strongly disagree) to 5 (strongly agree). 
cApproaches significance. 
* p<.05. 
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Table 8 (continued). 

Mean Scores and Significant t-Tests for Student Background5. 

Attended Retail 

Lecture Class 

Opinions of Retailing as 
a Career** 

I would make a good 

manager 

Retail Mgmt Career would 

give me a chance to do 

what I do best 

Not paid fairly 

Sense of Pride 

Like the work 

Not rewarding experience 

Job performance would 

improve each year 

Pleased with career path 

Satisfied with 

conditions 

Rewarded financially 

Pride with job well done 

Yes No Yes No 

Mc 

4.10 4.46 -1.90° 4.14 4.43 

3.47 3.69 

3.33 3.46 

3.73 3.86 

3.57 3.70 

2.37 2.30 

3.86 4.15 

3.41 3.51 

3.14 3.26 

3.20 2.98 

3.75 3.91 

3.30 3.79 -2.23* 

3.18 3.56 

3.68 3.89 

3.44 3.78 

2.38 2.30 

4.00 4.06 

3.20 3.64 

3.18 3.23 

2.90 3.16 

3.80 3.88 

-1.88° 

aN»131. DRange= 1(strongly disagree) to 5 (strongly agree). 
Approaches significance. 
* p<.05. 
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students who were in the introductory merchandising class 

(M=3.18) with the opinion statement "Given the work I do in 

retail management I feel I would not be paid fairly" 

(t=l.84). 

No significant differences were found for students' who 

attended retail lectures (yes/no) or for a class emphasizing 

retailing (yes/no). One opinion statement approached 

significance for attendance at a retail lecture. Students 

who had not attended a retail lecture (M=4.46) agreed more 

than students who had attended a retail lecture (M=4.10) 

with the opinion statement "I feel that I could be a good 

manager" (t=-1.90). One opinion statement was significant 

for attendance at a class emphasizing retailing. Students 

who had not attended a class emphasizing retailing (M=3.79) 

agreed more than students who had attended (M=3.30) with the 

opinion statement "A retail management career would give me 

a chance to do what I do best" (£=-2.33, p<.05). One 

opinion statement approached significance for attendance at 

a class emphasizing retailing. Students who had not 

attended a class emphasizing retailing (M-3.64) agreed more 

than students who had attended (M=3.20) with the opinion 

statement "Retail management would be a career path that I 

would be pleased with" (£=-1.88). 

There were some significant correlations between their 

educational background and students' opinions of retail as a 

career. See Table 9. There was a significant negative 
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Table 9. 

gigaificapt qQrreiatjopg for gtuqent B3ckgroyuada. 

Opinions of Retailing as a Career" Semester 6.P.A. 
Hours 

yd 

I would make a good manager 

Retail Mgmt Career would give me a .13e 

chance to do what I do best 

Not paid fairly 

Sense of Pride .17* 

Like the work 

Not rewarding experience 

Job performance would improve each . 12e 

year 

Pleased with career path 

Satisfied with conditions -.18e 

Rewarded financially .13® 

Pride with job well done -.23** 

aN=129. kRange= i (strongly disagree) to 5 (strongly agree). 
cPearson's product-moment correlation. ^Spearman-rho correlation. 
eApproaches significance. 
* p<.05, ** p<.01. 
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correlation (r=-.23, p<.01) between semester hours completed 

toward the degree and the opinion statement "My work in 

retail management would give me pride in doing a job well." 

As semester hours increased students agreed less with this 

opinion statement. Semester hours completed toward the 

degree approached significance with a negative correlation 

(r=-.18) for the opinion statement "I would be satisfied 

with working conditions as a retail manager." As semester 

hours increased students agreed less with this opinion 

statement. There was a significant positive correlation 

(r=.17, p<.05) between G.P.A. and the opinion statement "I 

would feel a sense of pride or accomplishment as a result of 

having a career in retail management." As G.P.A. increased 

students were more likely agree with this opinion statement. 

Three opinion statements approached significance for G.P.A. 

As students' G.P.A. increased, they were more likely to 

agree with the following opinion statements: "A retail 

management career would give me a chance to do what I do 

best" (r=.13); "My job performance would improve each year 

if I had a job in retailing" (r=.12); and "I would be 

relatively well rewarded in a retailing career" (r=.13). 

In summary, there was no relationship between students' 

family background and their opinions of fashion retailing as 

a career. Only three attributes associated with students' 

educational background were significantly related to their 

opinions of fashion retailing as a career: attendance at a 
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class emphasizing retailing, semester hours completed toward 

the degree, and G.P.A. However, each of these attributes 

made a difference for only one opinion statement. 

Therefore, students' educational background had minimal 

influence on their opinions of fashion retailing as a 

career. 

Hypothesis 2 

A multiple regression/conjoint analysis was used to 

test the following null hypothesis: 

H2 There is no relationship between the preferences 

given to fashion retail job attributes and the 

appeal of fashion retail job profiles to fashion 

merchandising students. 

H-j was partially rejected for 13 and accepted for three 

fashion retail job profiles. See Table 10. Only attributes 

in the three categories of position, salary, and freedom to 

make decisions predicted the appeal of a fashion retail job 

profile for this student sample. See Table 11. No 

attributes for the two categories of management 

responsibility in years and typical work week in hours 

predicted the appeal of fashion retail job profiles. 

Significant findings were found for each attribute in the 

position and salary categories. For the freedom to make 

decisions category, only the high personal freedom attribute 

was significant. Furthermore, high personal freedom to make 

decisions was a predictor in six (85.7%) of the seven 
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Table 10. 

the Appeal of Fashion Retail Job Profiles®. 

Job 

Attributes 

z 
RS lyr 22 55 

l0*r 
b 

11 III IV 
BM 2yr 22 55 high RM 6oos 28 55 high 88 2yr 16 60 low 

b b b 

Position 
RM 
RS 
Herch 
SB 

.17* 
.24** 

.18* 

Management 
Responsibility 
6 Biontlis 
1 year 
2 years 

Salary 
16,000 
22,000 
28,000 

.29** .24** 

Typical Hork 
Week in Hours 
45 
50 
55 
60 

%
 H

I 

1 

Freedom to 
Make Decisions 
high 
low 

.29** .25** 

Final Statistics ~ ' — 
-<5 .49 .26 .32 

88 42.50 45.13 21.69 36.99 
5» 1 2 5 5, 125 5, 125 5, 125 

MS 8.50 9.03 4.34 7.40 
F, «•« 7.85 1.88 2.76 
Rt 2 1 -24 .07 .10 

""131. Approaches significance. 
Mot*. KM-Retall Management, Rfl-Retail Sales, Merch-Merchandising, SB-Support staff. 
6aos.-6 months, lyr- 1 year, 2yrs= 2 years. 16- $16,000, 22-$22,000, 28-$28,000. 45-45 
hours worked per week , 50-50 hours worked per week, 55-55 hours worked per week, 60 hours 
worked per week, high— high personal freedom, low— low personal freedom. 
* p<.05. ** p<.oi. ***p<.00l. 
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Table XO (continued). 

Fashion Retail Job Attributes as Significant Predictions of 
the Appeal of Fashion Retail Job Profiles8. 

— V VI VII VIII 
Job Merch lyr 16 60 RS lyr 28 60 loir SS lyr 28 50 high RM lyr 16 50 low 

high 
Attributes b b b b 

Position 
RM 
RS .30*** 
March .20* 
SS 

Management 
Responsibility 

6 months 
1 year 
2 years 

Salary 
16,000 .16b 

22,000 
28,000 .18* 

Typical Work 
Week in Boars 

45 
50 -.19^ 
55 
60 

Freedom to 
Hake Decisions 
high .23* 
law 

Final Statistics ~ 
R 
SS 
df 5, 
MS 
F 
R2 

aN"131- ^Approaches significance. 
Mot*. RM-Retail Management, RS-Retail Sales, Merch-Merchandising, SS-Support Staff. 
6mos.-6 months, lyr-1 year, 2yrs-2 years. 16-$16,000, 22-922,000, 28-$28,000. 45-45 
hour* worked per week , 50-50 hours worked per week, 55-55 hours worked per w»ek, 60-60 
hours worked per week. high—high personal frMdoa, low—low personal freedom. 
* p<.05. **p<.01. ***p>.001. 

.38 .42 .31 .25 
35.34 39.51 28.05 15.17 
125 5, 125 5, 125 5, 125 
7.07 7.90 5.61 3.03 
4.13 5.50 2.73 1.65 
.14 .18 .10 .06 
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Table 10 (continued). 

Fashion Retail Job Attributes as Significant Predictions of 
the Appeal of Fashion Retail Job Profiles*. 

— . x ' xi ! xil 
Job RS 2yr 22 50 high Kerch 2yr 28 45 88 6mos 22 60 low RS 6mos 16 45 

low low 
Attibutes b b b b 

Position 
RM 
RS 
Kerch 
88 .20* 

Management 
Responsibility 
6 nonths 
1 year 
2 years 

Salary 
16,000 .21* 
22,000 
28,000 

Typical Work 

45 
50 
55 
60 

Freedom to 
Make Decisions 
high .27** 
low 

Final Statistics 
R .30 .23 .27 .20 
88 18.65 13.83 13.33 11.73 
df 5, 125 5, 125 5, 125 5, 125 
MS 3.73 2.77 2.67 2.35 
F 2.42 1.44 1.97 1.05 
R2 
w .09 .05 .07 .04 

aN«131. -Approaches significance. 
Mote. RM»Retail Kangement, RS*«Retail Sales, MerCh"4lerchandising, SS*Support Staff. 
emos.^months, lyr* l year, 2yrs* 2 years. 16»$16,000, 22=*$22,000, 28«$28,000. 45»45 
hours worked per week , 50®50 hours worked per week, 55=55hours worked per week, 60*60 
hours worked per week. high*high personal freedom, low*low personal freedom. 
* p<.05. ** p<.01. ***p<.001. 
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Table 10(continued). 

Fashion Retail Job Attributes as Significant Predictions of 
the Appeal of Fashion Retail Job Profiles8. ' 

Job 

Attributes 

XIII 
Merch 6aos 22 50 

loir 
b 

XIV XV XVI 
RM lyr 22 45 Kerch lyr 22 55 SS lyr 22 45 high 

low high 
b b b 

Position 
RM 
RS 
Kerch 
88 

.21* 

Management 
Responsibility 
€ months 
1 year 
2 years 

Salary 
16,000 
22,000 
28,000 

Typical Work 
Week in Hours 
45 
50 
55 
60 

to 
Make Decisions 
high 
low 

.24* .24** 

Final Statistics 
R 

df 
MS 
P 

5, 

.23 
8.26 

125 
1.65 
1.34 
.05 

.23 
7.88 

5, 125 
1.58 
1.35 
.05 

.34 
29.11 

5, 125 
5.82 
3.32 
.12 

.30 
21.88 

5, 125 
4.38 
2.48 
.09 

*N-131. bApproaches significance. 
Note. RM"*Ratail Management, RS-Retail Sales, Merch«Merchandising, SS«Support Staff. 
6nos*6aonths, lyr»l year, 2yrs*2 years. 16*$16,000, 22«$22,000. 28«$28,000. 45-45 hours 
worked per week, 50-50 hours worked per week, 55-55 hours worked per week, 60-60 hours 
worked per week. high—high personal freedom, low—low personal freedom. 
* p<.05. ** p<.01. *** p<.001. 
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Table 11. 

Frequency and Percentage of Significant Fashion Retail Job 
Attributes in Fashion Retail Job Profiles for Multiple 
Regression Analysis. 

Fashion Retail 
Job Attributes 

Significance Fashion Be tail Job Attibute 
Predictors 

% 

Position 

Merchandising 

1 i ng Managomonf 

Support staff 

Retail Sales 

2 

1 

2 

2 

50.0 

25 .0 

50 .0 

50 .0 

Management Responsibility 

1 year 

6 months 

2 years 

Salary 

$28,000 

$22,000 

$16,000 

Typical Work Week in Hours 

45 

50 

55 

60 

Freedom to Make Decisions 

High 

Low 

0 

0 

0 

1 

2 

1 

0 

0 

0 

0 

6 

0 

0 

0 

0 

25.0 

25 .0 

25 .0 

0 

0 

0 

0 

85.7 

0 
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profiles within which it was contained. Thus, high personal 

freedom was considered a good predictor of a fashion retail 

job profile's appeal. 

Of the 16 fashion retail job profiles, profile II had 

the most fashion retail job attribute predictors for 

students' preferences. The appeal of profile II was 

predicted by three attributes: retail management (B=.17), 

salary $22,000 (B=.24), and high personal freedom (B=.29). 

Typical work week of 55 hours (B=-.16) approached 

significance; management responsibility in 2 years made no 

difference. See Table 7. 

The retail sales position was a predictor for the 

appeal of fashion retail job profiles I (B=.17) and VI 

(B=.30). Also, both of these profiles had predictors in the 

salary category; profile I was predicted by a salary of 

$22,000 (B=.29) while profile VI was predicted by a salary 

of $28,000 (B=.18). The support staff position (B=.20) was 

a predictor for the appeal of profile V while the salary 

attribute of $16,000 (B=.16) approached significance as a 

predictor for this profile. 

Only one fashion retail job attribute was a predictor 

for the appeal of nine of the 16 fashion retail job 

profiles. Of these nine profiles, five had high personal 

freedom as the predictor (profile III, B=.25; profile VII, 

B=.23; profile IX, B=.27; profile XV, B=.24; and profile 

XVI, B=.24). The support staff position was the only 
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predictor for two profiles (profile IV, B=.18; profile XI, 

B=.20). The merchandising position was the only predictor 

for the appeal of two profiles (profile V, B=.20; and 

profile XIII, B=.21). The annual salary of $28/000 (B=.21) 

predicted the appeal of profile XII. 

Profile VIII had one attribute/ a typical work week of 

50 hours (B-.19)/ which approached significance as a 

predictor. Profiles X and XIV had no significant predictors 

among any of their fashion retail job attributes. 

In summary/ high personal freedom was a significant 

predictor in six of the seven fashion retail job profiles in 

which they occurred. See Table 8. The retail sales 

position was the next best predictor with significant 

findings for three of the four times it occurred in the 

fashion retail job profiles. Neither the management 

responsibility nor the typical work week in hours categories 

were significant predictors for any of the fashion retail 

job profiles. 

Summary of Students' Responses to Their 

Impressions of Fashion Retailing as a Career 

Twenty-five students responded to an open-ended 

statement at the end of the questionnaire which asked them 

to write about their impressions of fashion retailing as a 

career. Their comments were categorized into three groups: 

(1) positive impressions (n=9), (2) negative impressions 

(n=10), and (3) general opinions (n=7). Some themes found 
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within the positive impressions included: rewarding career, 

personal freedom, upward mobility, and exciting career. 

Some themes found within the negative impressions included: 

low pay, long hours, hard work, and limited advancement. 

Finally, some themes found within the general opinions 

included: competitive career, buying, and employee 

relations. See Appendix D for a complete list of these 

comments. 



CHAPTER V 

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS 

Summary 

This replication study was based on two previous 

studies completed by Swinyard (1981; 1991) which 

investigated the appeal of retailing careers to marketing 

students. This present study was done as a replication but 

with fashion merchandising students instead. The purpose 

was to investigate two questions: (1) do students1 

backgrounds influence their opinions about fashion retailing 

as a career, and (2) is there a relationship between 

students' preferences of fashion retail job attributes and 

the appeal of fashion retail job profiles? The objective 

was to provide information to fashion merchandising and 

retail faculty to support curricular and program revision as 

well as to assist fashion retail employers in their 

recruiting methods. 

The same instrument used in Swinyard*s studies was 

adapted for fashion merchandising students and used to 

gather data for testing two null hypotheses. H1: There is 

no relationship between fashion merchandising students' 

family and educational background and their opinions of 

fashion retailing as a career. H2: There is no 

relationship between the preferences given to fashion retail 
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job attributes and the appeal of retail job profiles to 

fashion merchandising students. 

The questionnaire consisted of three parts which were 

rated on a scale from 1 to 5: opinions of fashion retailing 

as a career, preferences of fashion retail job attributes, 

appeal of fashion retail job profiles, and a fourth part 

which measured student family and educational background. A 

split-half Spearman-Brown unequal-length equation determined 

the opinion of fashion retailing as a career measure had 

high reliability (r=.85). 

Questionnaires were administered during December, 1993 

at five state-funded universities in the states of Arkansas, 

Louisiana, and Texas. A total of 133 questionnaires were 

returned, of which 131 were usable. 

Descriptive statistics profiled respondents according 

to level of merchandising class, university classification, 

retail lecture attendance, retail class completion, and 

G.P.A. More students (57%) were enrolled in a advanced 

level fashion merchandising class than an introductory 

level. Approximately 46% of the students were seniors. The 

majority of students (61%) had not completed a class 

emphasizing retailing nor had they attended retail lectures 

(61%). Finally, the largest group (46%) had a G.P.A. which 

fell between 2.5-2.99, followed by almost 32% within the 

range of 3.0-3.49. Parents of this sample were highly 

educated; the majority of mothers (70%) and fathers (80%) 
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had some college education. The majority of mothers (62.6%) 

and fathers (80.9%) were employed full time. 

For the fashion retail job attributes investigated for 

this student sample, the most preferred attributes were the 

merchandising position, management responsibility within 1 

year, $28,000 annual salary, a typical work week of 45 

hours, and high personal freedom to make decisions. The two 

opinions about fashion retailing as a career with which 

these students had highest agreement were "I would make a 

good manager" and "Job performance would improve each year." 

The most appealing fashion retail job profile to these 

students had the fashion retail job attributes of a retail 

management position, management responsibility within 1 

year, $28,000 annual salary, 55 hours in a typical work 

week, and high personal freedom to make decisions. 

T-tests, Spearman-rho correlations, and a Pearson's 

product-moment correlation were used to test tt,. This 

hypothesis was accepted for family background and two 

attributes for educational background: level of 

merchandising class, and attendance at a retail lecture. 

There was no relationship between students' family 

background and their opinions of fashion retailing as a 

career. H,, was partially rejected for three educational 

background attributes: attending a class emphasizing 

retailing, hours completed toward the degree, and 6.P.A. 

However, each of these attributes made a difference for only 
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one opinion statement. Therefore, students' educational 

background had minimal influence on their opinions of 

fashion retailing as a career. 

A multiple regression/conjoint analysis was used to 

test H2. This hypothesis was partially rejected for 13 and 

accepted for three fashion retail job profiles. 

High personal freedom was a significant predictor in 

six of the seven fashion retail job profiles in which it 

occurred. The retail sales position was the next best 

predictor with significant findings for three of the four 

times it occurred in the fashion retail job profiles. 

Neither the management responsibility nor the typical work 

week in hours categories were significant predictors for any 

of the fashion retail job profiles. 

Twenty-five students responded to an open-ended 

statement at the end of the guestionnaire in which they were 

asked to write about their impressions of retailing as a 

career. Their comments were categorized into three groups: 

(1) positive impressions, (2) negative impressions, and (3) 

general opinions. Some themes found within the positive 

impressions included: rewarding career, personal freedom, 

upward mobility, and exciting career. Some themes found 

within the negative impressions included: low pay, long 

hours, hard work, and limited advancement. Finally, some 

themes found within the general opinions included: 

competitive career, buying, and employee relations. 



59 

Conclusions 

The following conclusion can be drawn from H1. Family 

background did not make a difference in the opinions of 

fashion retailing as a career which were held by the fashion 

merchandising students in this study. In addition, the 

student's educational background had a limited impact on 

their opinions. These findings did not support Holland's 

(1970) theory of vocational choice which assumes that a 

person's heredity, environment, and personal characteristics 

will direct that individual toward a particular occupational 

environment. 

The following conclusions can be drawn from H2. Job 

attributes did make a difference in the appeal of a 

particular job profile to the students in this study. 

However, this study found preferred attributes to be limited 

to three categories: position, salary, and freedom to make 

decisions. Also, having high personal freedom to make 

decisions offered the highest appeal to these students, 

regardless of other attributes which might describe a 

particular fashion retail job profile. 

Recommendations 

1. The instrument used in this study could be expanded to 

measure additional student background characteristics 

such as retail and other work experience prior to 

graduation: 1) length of time of experience, 2) type 

of experience (such as sales associate, management), 
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and 3) type of situation (such as department, 

specialty, chain store). This would provide data to 

investigate Lorenz's (1993> suggestion that negative 

student attributes may be related to work experiences 

while in school. Additional measures might include 

specific information on parent's work. For example, 

does a parent's type of work, such as retailing, 

influence students' opinions of fashion retailing as a 

career? 

2. Further research is needed regarding fashion 

merchandising program graduates who entered a fashion 

retail career to determine their attitudes of fashion 

retailing careers and job satisfaction. Also, is this 

satisfaction different if the student completed a 

retailing course prior to graduation? 

3. Research is needed to investigate fashion merchandising 

students and their opinions on the quality of 

information and preparation for a career in retailing 

related to their educational curriculum. 

4. Research is needed to determine how well prepared 

students are to assume positions which offer them high 

personal freedom to make decisions. This research 

might include measures of critical and creative 

thinking skills. 

5. The following recommendations for fashion merchandising 

program and curricular changes are made based on 
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conclusions drawn from H1. If students are to be 

successful on the job with high personal freedom to 

make decisions then they will need to learn critical 

and creative thinking skills including problem solving, 

decision-making and inquiry. This has major 

implications for faculty as they revise fashion 

merchandising curriculum and programs and prepare 

students to enter the work force. It also means that 

retailers will need to be willing to offer graduates 

from these programs opportunities to perform in 

positions which requires high levels of personal 

freedom to make decisions on the job. This implies a 

level of independence for the employee and high level 

of trust by the retail employer. 

Finally, there is an element of professionalism and 

responsibility which the employee must assume if high 

personal freedom to make decisions is entailed in their 

job. Fashion merchandising programs need to reinforce 

professional practice as an underlying theme in 

curriculum. Student's educational background had 

limited relationship to opinions of fashion retailing 

as a career, it amy be that enhancing professionalism 

in the student's educational background could influence 

opinions and subsequent job performance. 



APPENDIX A 

COVER LETTER 



63 

November 22, 1993 

Claudia Mobley 
Department of Home Economics 
118 Home Economics Building 
Fayetteville, Arkansas 72701 

Dear Dr. Mobley, 

Selecting a career can be an exciting endeavor. At the same 
time, it can be a frustrating event if the career does not 
meet the student's expectations. As a fashion merchandising 
instructor, your assistance concerning the appeal of 
retailing as a career choice is very important. 

In order to better assist educators and students, this 
research has been designed to measure the appeal of 
retailing as a career choice. You can help! Your students 
are part of a small group that was selected for this sample. 
Although participation is voluntary, it is important that 
each questionnaire be completed and returned in order that 
the results truly represent fashion merchandising students. 

Respondents may be assured of complete confidentiality. 
Please encourage them to not put their name or any form of 
identification on the questionnaire. 

If you have any questions or comments please feel free to 
write or call. The telephone number is (817) 565-2130 or 
(817) 380-9431. 

Thank you for your assistance. 

Sincerely, 

Leigh Daniels 
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The Appeal of Retailing as a Career: 
Perceptions of Merchandising Students 

Conducted by 

Leigh Daniels, B.A. 
Graduate Student 

School of Merchandising and Hospitality Management 

University of North Texas 

Denton, Texas 76203-5248 

Instructions 

You are one of a small number of merchandising students that was randomly selected in a 
state wide sample. Although your participation is voluntaiy, it is important that each 
questionnaire be completed and returned in order that the results truly represent merchandising 
students in Texas. You may be assured of complete confidentiality. The questionnaire has an 
identification number for mailing purposes only. Your name will never be placed on the 
questionnaire. 



DRAFT OF QUESTIONNAIRE 66 

INSTRUCTIONS: 

You are one of a small number that was randomly selected for inclusion in a state-wide survey. 
Although your participation is voluntary, it is important that each questionnaire be completed and 
returned so that the results truly represent merchandising students in Texas. You may be 
assured of complete confidentiality. Please do not put your name or any form of identification on 
your questionnaire. 

CAREER AREAS: 

Listed below are a series of statements regarding students' opinions on retailing. Please indicate 
your level of agreement for each of the statements. Circle your responses. 

Strongly 
Disagree 

Strongly 
Agree 

1. I feel that I could be 
a good manager. 

2. A retail management career would give 
me a chance to do what I do best. 

3. Given the work I would do in 
retail management I feel I 
would not be paid fairly. 

4. I would feel a sense of pride or 
accomplishment as a result of having 
a career in retail management. 

5. I would very much like the type of 
work I would do in retail management 

6. For me a career in retailing would 
not be a rewarding experience. 

7. My job performance would improve each 
year if I had a job in retailing. 

8. Retail management would be a career 
path that I would be pleased with. 

9. I would be satisfied with working 
conditions as a retail manager. 

10. I would be relatively well rewarded 
financially in a retailing career. 

11. My work in retail management would 
give me pride in doing a job well. 



LEVELS OF ATTRIBUTES OF JOBS: 67 

Listed below are some factors that could influence employment you might consider. For each item 
below, please circle the number that reflects your feelings about how appealing or unappealing each 
item is to you. 

LEAST 
PREFERRED 

MOST 
PREFERRED 

POSITION 
12. Retailing Management 

(Store Mgr., Area Mgr., Operations, etc.) 
13. Retail sales 

(Sales Associate. Area Scries Mgr., etc.) 
14. Merchandising 

(Buying, Fashion Coordinator, etc.) 
15. Support Staff 

(Visual, Security, etc.) 

MANAGEMENT RESPONSIBILITY 
16. Within 6 months 
17. Within 1 year 
18. Within 2 years 

SALARY 
19. $16,000 
20. $22,000 
21. $28,000 

TYPICAL WORK WEEK 
22. 45 hours / week 
23. 50 hours / week 
24. 55 hours / week 
25. 60 hours / week 

FREEDOM TO MAKE DECISIONS 
26. High personal freedom 
27. Low personal freedom 

2 

2 

2 

2 

2 
2 
2 

2 
2 
2 

2 
2 
2 
2 

2 
2 

3 

3 

3 

3 

3 
3 
3 

3 
3 
3 

3 
3 
3 
3 

3 
3 

5 

5 

5 

5 

5 
5 
5 

5 
5 
5 

5 
5 
5 
5 

5 
5 

28. In the following part of the questionnaire, we'd like to know the relative importance of the items 
you just evaluated. Please indicate the relative importance of each of the following items to your 
choice of employment by ranking items 1 through 5. Use 1 to indicate the lowest of importance 
and 5 to indicate the highest of importance. 

POSITION: 
(Retailing Mgmt, Retail Sales, Merchandising, Support Staff) 

TIME UNTIL MANAGEMENT RESPONSIBILITY: 
(6 months, 1 year, 2 years) 

SALARY: ($16,000, $22,000, or $28,000) 
LENGTH OF WORK WEEK: (45, 50, 55, or 60 hours) 
FREEDOM TO MAKE DECISIONS: (High vs. Low) ——— 



JOB PROFILES: 68 

Below are a number of possible career positions, along with a few details about each. Please circle 
the number that reflects the overall appeal of each position to you. 

VERY 
APPEALING 

VERY 
UNAPPEALING 

29. Position: retail sales 
Management respons: within 1 yr. 
Salary: $22,000 
Typical work week is 55 hours 
Low personal freedom 

30. Position: retailing mgmt 
Management respons: within 2 yrs 
Salary: $22,000 
Typical work week is 55 hours 
High personal freedom 

31. Position: retailing mgmt 
Management respons: within 6 mos. 
Salary: $28,000 
Typical work week is 55 hours 
High personal freedoms 

32. Position: support staff 
Management respons: within 2 yrs 
Salary: $16,000 
Typical work week is 55 hours 
Low personal freedom 

33. .Position: merchandising 
Management respons: with 1 yr 
Salary: $16,000 
Typical work week is 60 hours 
High personal freedom 

34. Position: retail sales 
Management respons: within 1 yr 
Salary: $28,000 
Typical work week is 60 hours 
Low personal freedom 

35. Position: support staff 
Management respons: within 1 yr 
Salary: $2MX)0 
Typical work week is 50 hours 
High personal freedom 

36. Position: retailing mgmt 
Management respons: within 1 yr 
Salary: $16,000 
Typical work week is 50 hours 
Low personal freedom 

1 



VERY VERY 69 
APPEALING UNAPPEALING 

37. Position: retail sales 1 
Management respons: within 2 yrs 
Salary: $22,000 
Typical work week is 50 hours 
High personal freedom 

38. Position: merchandising 1 
Management respons: within 2 yrs 
Salary: $28,000 
Typical work week is 45 hours 
Low personal freedom 

39. Position: support staff 1 
Management respons: within 6 mos. 
Salary: $22,000 
Typical work week is 60 hours 
Low personal freedom 

40. Position: retail sales 1 
Management respons: within 6 mos. 
Salary: $16,000 
Typical work week is 45 hours 
Low personal freedom 

41. Position: merchandising 1 
Management respons: within 6 mos. 
Salary: $22,000 
Typical work week is 50 hours 
Low personal freedom 

42. Position: retailing mgmt 1 
Management respons: within 1 yr 
Salary: $22,000 
Typical work week is 45 hows 
Low personal freedom 

43. Position: merchandising 1 
Management respons;wtthin 1 yr 
Salary: $22,000 
Typical work week is 55 hours 
High personal freedom 

44. Position: support staff 1 
Management respons: with 1 yr 
Salary: $22,000 
Typical work week is 45 hours 
High personal freedom 



BACKGROUND QUESTIONS: 7 0 

The following are questions regarding your background. Note: This information will be kept strictly 
confidential. 

45. in what course are you completing this survey? 

1 An introductory level class in merchandising 
2 An advanced level class in merchandising 

46. Are you a: 

1 freshman 
2 sophomore 
3 junior 
4 senior 
5 other, explain 

47. Prior to this semester, about how many semester have you completed toward your degree? 

I have completed semester hours. 

48. While at school have you ever attended any lectures or seminars given by retail executives 
or information programs on retaiing or retail companies sponsored by retailers or your school? 

1 No 
2 Yes ~ If yes, in total, approximately how many hours have you spent attending 

these types of programs? 

1 Less that 1 hour 
2 1-2 hours 
3 3-4 hows 
4 5 or more hours 

49. Have you had a class specifically emphasizing retailing? 

1 No 
2 Yes 

50. What is your overall grade point average, on a 4 - point scale basis? 

1 3.50 - 4.00 
2 3.00 - 3.49 
3 2.50 - 2.99 
4 2.00 - 2.49 
5 1.99 or 



71 
51. What is your racial background? 

1 African American 
2 American Indian 
3 Asian or Pacific Islander 
4 Hispanic 
5 White 
6 Other (specify) 

52. What is your age? 
My age is: 

53. What is the highest grade of school completed by your father? 

1 High school graduate or less 
2 Some college 
3 College-4 years (graduate) 
4 Post college graduate 

54. What is the highest grade of school completed by your mother? 

1 High school graduate or less 
2 Some college 
3 CoNege-4 years (graduate) 
4 Post coNege graduate 

55. Is your father employed? 

1 Yes, full-time 
2 Yes, part-time 
3 No, retired 
4 No, not employed 
5 Not applicable 

56. Is your mother employed? 

1 Yes, full-time 
2 Yes, part-time 
3 No, retired 
4 No, not employed 
5 Not applicable 

57. Please add anything else you would like to tell us regarding your impressions of retailing as a 
career. 
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set screen on /MORE = OFF. 
DOS ERASE A:CAREER.OUT. 
SET LISTING = *A:CAREER.OUT'. 
DATA LIST FILE » 'B:CAREER.DAT' 
/VI 1-5 V6 6 V7 7 V8 8 V9 9 V10 10 Vll 11 V12 12 V13 13 V14 14 V15 15 V16 
16 
V17 17 V18 18 V19 19 V20 20 V21 21 V22 22 V23 23 V24 24 V25 25 V26 26 
V27 27 V28 28 V29 29 V30 30 V31 31 V32 32 V33 33 V34 34 V35 35 V36 36 

V37 37 
V38 38 V39 39 V40 40 V41 41 V42 42 V43 43 V44 44 V45 45 V46 46 V47 47 

V48 48 
V49 49 V50 50 V51 51 V52 52 V53 53 V54 54 V55 55 V56 56-58 V59 59 
V60 60 V61 61 V62 62 V63 63 V64 64-65 V66 66 V67 67 V68 68 V69 69. 

VAR LABELS 
/VI •IDENTIFICATION1 /V6 'GOOD MANAGER' /V7 'MGMT CAREER GIVE CHANCE' 
/V8 'NOT PAID FAIRLY* /V9 'SENSE OF PRIDE' /V10 'LIKE THE WORK ' 
/Vll 'NOT REWARDING EXPERIENCE' /V12 'IMPROVE EACH YEAR' 
/V13 'PLEASED WITH CAREER PATH' 
/V14 'SATISFIED WITH CONDITIONS' /VI5 'REWARDED FINANCIALLY' 
/V16 'PRIDE IN JOB WELL DONE' /V17 'RETAIL MGMT' 
/V18 'RETAIL SALES' /V19 'MERCHANDISING' /V20 'SUPPORT STAFF' 
/V21 'WITHIN 6 MONTHS' /V22 'WITH 1 YEAR* 
/V23 'WITH 2 YEARS' /V24 '16,000' /V25 '22,000' 
/V26 '28,000' /V27 *45 HOURS WEEK ' /V28 '50 HOURS WEEK* 
/V29 '55 HOURS WEEK' /V30 '60 HOURS WEEK' 
/V31 'HIGH PERSONAL FREEDOM' /V32 'LOW PERSONAL FREEDOM' 
/V33 'POSITION' /V34 'TIME UNTIL MGMT RESPON' 
/V35 'SALARY' /V36 'LENGHT OF WORK WEEK' 
/V37 'FREE TO MAKE DECISIONS' /V38 *RS 1YR 22 55 LOW' 
/V39 'RM 2YR 22 55 HIGH' /V40 'RM 6MOS 28 55 HIGH' 
/V41 'SS 2YR 16 60 LOW' /V42 'MERCH 1YR 16 60 HIGH' 
/V43 'RS 1YR 28 60 LOW' /V44 'SS IYR 28 50 HIGH' 
/V45 'RM IYR 16 50 LOW' /V46 'RS 2YR 22 50 HIGH' 
/V47 'MERCH 2YR 28 45 LOW' 
/V48 'SS 6MOS 22 60 LOW' /V49 'RS 6MOS 16 45 LOW' 
/V50 'MERCH 6MOS 22 50 LOW' /V51 'RM IYR 22 45 LOW* 
/V52 'MERCH lYR 22 55 HIGH' /V53 'SS IYR 22 45 HIGH' 
/V54 'COURSE COMPLETING' /V55 'CLASSIFICATION* 
/V56 'SEMESTER HOURS COMPLETED' /V59 'HOURS IN LECTURE' 
/V60 'NUMBER OF HOURS* /V61 'RETAILING CLASS* 
/V62 *GPA* /V63 'RACE' /V64 'AGE' 
/V66 'FATHERS EDUCATION' /V67 'MOTHERS EDUCATION' 
/V68 'FATHER EMPLOYMENT' /V69 'MOTHER EMPLOYMENT'. 

VALUE LABELS 
/V6 TO V16 1 'STRONGLY DISAGREE' 5 'STRONGLY AGREE' 
/V33 TO V37 1 'LOWEST IMPORTANCE' 5 'HIGHEST IMPORTANCE* 
/V38 TO V53 1 'VERY APPEALING' 5 'VERY UNAPPEALING* 
/V54 TO V55 1 'INTRODUCTORY* 2 'ADVANCED' 
/V55 1 'FRESHMAN' 2 'SOPHOMORE' 3 'JUNIOR' 4 'SENIOR' 5 'OTHER' 
/V59 1 'NO' 2 'YES' 
/V60 1 'LESS THAN 1' 2 '1 TO 2 HOURS' 3 '3 TO 4 HOURS' 4 *5 OR MORE* 

9 'NO RES 
/V61 1 'NO' 2 'YES' 
/V62 1 '3 5 TO 4' 2 '3 TO 3 49' 3 '2 5 TO 2 99' 4 '2 TO 2 49' 5 '1 99 OR 

LESS' 
/V63 1 'AFRICAN AMERICAN' 2 'AMERICAN INDIAN' 3 'ASIAN' 4 'HISPANIC' 
5 'WHITE' 6 'OTHER* 

/V66 TO V67 1 'HIGH SCHOOL OR LESS' 2 'SOME COLLEGE' 
3 'COLLEGE GRADUATE' 
4 'POST COLLEGE* 

/V68 TO V69 1 'FULL TIME* 2 'PART TIME' 3 'RETIRED' 4 'NOT EMPLOYED' 
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5 'NOT APPLICABLE'. 

RECODE V29 TO V44 (1=5) (2=4) (4=2) (5=1). 
MISSING VALUES V56 (999) V64 (99) V54 V55 V59 V60 V61 V62 V66 V67 V68 V69 
(9). 

REGRESSION VARIABLES 
/DEPENDENT = V38 

/DEPENDENT = V39 

REGRESSION VARIABLES 
/DEPENDENT » V40 

REGRESSION VARIABLES 
/DEPENDENT » V41 

REGRESSION VARIABLES 
/DEPENDENT = V42 

REGRESSION VARIABLES 
/DEPENDENT * V43 

REGRESSION VARIABLES 
/DEPENDENT = V44 

/DEPENDENT = V45 

REGRESSION VARIABLES 
/DEPENDENT « V46 

REGRESSION VARIABLES 
/DEPENDENT - V47 

REGRESSION VARIABLES 
/DEPENDENT = V48 
/METHOD » ENTER V20 V21 V25 V30 V32. 

REGRESSION VARIABLES = V18 V21 V25 V27 V32 V49 
/DEPENDENT = V49 
/METHOD = ENTER V18 V21 V25 V27 V32. 

REGRESSION VARIABLES = V19 V21 V25 V28 V32 V50 
/DEPENDENT = V50 
/METHOD - ENTER V19 V21 V25 V28 V32. 

REGRESSION VARIABLES = V17 V22 V25 V27 V32 V51 
/DEPENDENT = V51 
/METHOD = ENTER V17 V22 V25 V27 V32. 

V18 V22 V25 V29 V32 V38 

V22 V25 V29 V32 • 

V17 V23 V25 V29 V31 V39 

V23 V25 V29 V31 • 

V17 V21 V26 V29 V31 V40 

<
 

ro
 

M
 

V26 V29 V31 • 

V20 V23 V24 V29 V32 V41 

V23 V24 V29 V32 • 

V20 V23 V24 V29 V32 V42 

V23 V24 V29 V32 • 

V18 V22 V26 V30 V32 V43 

V22 V26 V30 V32 • 

V20 V22 V26 V28 V31 V44 

V22 V26 V28 V31 • 

V17 V22 V24 V28 V32 V45 

V22 V24 V28 V32 • 

V18 V23 V25 V28 V31 V46 

V23 V25 V28 V31 

V19 V23 V26 V27 V32 V47 

V23 V26 V27 V32 • 

V20 V21 V25 V30 V32 V48 
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V19 

CM
 

CM
 

>
 V25 V29 V31 V52 

CM
 

CM
 

>
 V25 V29 V31 • 

V20 V22 V25 V27 V31 V53 

V22 V25 V27 V31 • 

V19 V22 V24 V30 V31 V42 

CM
 

CM
 

>
 V24 V30 V31 • 

V18 V21 V24 V27 V32 V49 

V21 V24 V27 V32 

/DEPENDENT = V52 

REGRESSION VARIABLES 
/DEPENDENT « V53 

/DEPENDENT = V42 

/DEPENDENT * V49 

COMPUTE RETALIC = 1. 
IF (V61 EQ 1) RETAILC = 1. 
IF (V61 EQ 2) RETAILC = 2. 
T-TEST GROUPS = RETAILC/VARIABLES=V6 TO V16. 

COMPUTE CLASSL = 1. 
IF (V54 EQ 1) CLASSL - 1. 
IF (V54 EQ 2) CLASSL » 2. 
T-TEST GROUPS=CLASSL/VARIABLES=V6 TO V16. 

COMPUTE LECTURE = 1. 
IF (V59 EQ 1) LECTURE = 1. 
IF (V59 EQ 2) LECTURE = 2. 
T-TEST GROUPS^LECTURE/VARIABLES=V6 TO VI6. 

COMPUTE FEMPLOY = 1. 
IF (V68 EQ 1) FEMPLOY = 1. 
IF (V68 EQ 4) FEMPLOY » 2. 
T-TEST GROUPS=FEMPLOY/VARIABLES=V6 TO V16. 

COMPUTE MEMPLOY = 1. 
IF (V69 EQ 1) MEMPLOY = 1. 
IF (V69 EQ 4) MEMPLOY = 2. 
T-TEST GROUPS=MEMPLOY/VARIABLES=V6 TO V16. 

NONPAR CORR VARIABLES V6 TO V16 WITH V56. 

NONPAR CORR VARIABLES V6 TO V16 WITH V62. 

NONPAR CORR VARIABLES V6 TO V16 WITH V66. 

NONPAR CORR VARIABLES V6 TO V16 WITH V67. 

CROSSTABS TABLES-V6 TO V16 BY V56 
/CORR. 

FREQUENCIES VARIABLES = ALL 
/STATISTICS =ALL. 
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Students' Responses to Their Impressions 

of Fashion Retailing as a Career 

Positive Impressions 

1. Retailing is a great career choice. 

2. Retailing is an exciting career to me. Even though the 

pay scale is lower than I wish, I do look forward to a 

career I love. 

3. Excellent career and easy to move up within company if 

deserving. 

4. It is a stressful career that requires a lot of hours, 

but wonderful rewards. 

5. A lot of hard work, but it is very rewarding. 

6. I have been in retail over one year, part-time, and had 

some management responsibilities. I love my job! I 

have high personal freedom which is very important to 

me. 

7. Position, salary, and personal freedom are very 

important to me. 

8. Retailing is a good way to learn more about the 

merchandising business. 

9. My parents own a clothing store and I love the business 

and I have been around to see the good and bad times in 

retail. 

Negative Impressions 

1. I have worked as a manager in retailing. I feel that 
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most management positions are not paid well enough for 

the amount of time and effort you put in the job. 

2. I want to see more than retail management position in 

the industry and offer more in the textile industry. 

Very low pay back. 

3. It's hard work with very little pay back. 

4. My mom works in retail as a manager. She's been in 

retailing for 6 years now, and she work too hard 

sometimes. The benefits aren't enough for all the work 

that she does. I wouldn't want to be a retail manager. 

5. Getting a job will be hard because most companies want 

a business major and they don't see a degree in fashion 

merchandising in Home Economics as a business major. 

6. Long hours, low pay compared to some other areas of 

work. 

7. I don't want to go into retailing as a career because 

of the amount of hours, especially weekends and dealing 

with so many people at once. I want to own my own 

business. 

8. I feel that retailing is a cut throat, back stabbing 

profession; and if at all possible, I would like to 

steer clear of it. 

9. I would enjoy being a manager, but only for a few 

years. I would dread being a manager for the rest of 

my life. The time a manager works is crazy from what I 

have seen working in retail. I would definitely 
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dislike the time. I would enjoy my career as long as 

it paid for me to live comfortably. If I am not 

financially capable of paying my bills this stress will 

reflect in my duties as a manager. 

10. Retailing is ok to start with, but I wouldn't want to 

make a life time career out of it. Not much room for 

advancement. 

General Opinions 

1. Retailing is a very competitive career. One must learn 

in his/her college career how the retailing career is 

before they actually start working. This can prepare 

the student for what they are in store for. 

2. I do not really have retailing experience since my 

parents are both physicians and none of my family like 

doing business. However, I would like to have some 

experience in retail. 

3. I would be happiest with a buying job but if I could 

not obtain it, I would look for salary as a major 

factor. 

4. The company you're employed by, their employee 

relations, perks, and emphasis to customer satisfaction 

- or "what's really important" - not necessary direct 

sales figures, will be most important thing to me to be 

a happy team member and employee, thus resulting in a 

happy return customer and high sales figures. 

5. In retailing, getting along with your fellow employees 
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and the general public is essential. 

6. I believe it is very important to evaluate to person's 

experience. If a person has worked at a retail 

management position for a period of 2 years without a 

degree it must be taken into consideration. I would 

not like to go back and start from the bottom with a 

degree. 

7. Feel more retailers should have a fashion 

coordinator/stylist for special events. 
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