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CHAPTER I
INTRODUCTION

Statement of the Problem

Gift wrapping has come to be consldered more and more
important by stores in the last few years. It has proved
to be an invaluable promotional Instrument, and it is now
considered an essential part of the merchandising programs
of most larger stores. Much time and effort have been
directed to the organlizing of specisl departments to
handle gift wrapping for such stores. Results appear to
be more than warthwhile because sales for such stores have
increased a noticeable amount dus to their outstanding
gift-wrapping programs.

Gift wrapping, however, has not always enjoyed such
popularity. In the beginning special Christmas wrappings
were all that stores considered as necessary for a suc-
aoss?ul merchandising program; however, gift wrapping
gained so much popularity and public acceptance that wrap-
pings for other special days were introduced. Birthday
wrapping proved to be very successful, and wrappings for
such speclal days as Valentinets Day, Easter, Hullowe'en,

and Thanksgiving alsc acquired rapid fame.



Today, most larger stores have special departments
set aside in the store that devote full time to gift wrap-
ping. These departments have their own'direotor eand their
own speclally trailned personnel. All of the dealgns that
they use for wrapping packages are specially designed to
fit the needs of the store. Each store usually has dis~
tinctive wrapping paper, ribbon, and other supplies used
in the process of gift wrapping. X

Since gift wrapping has proved so popular in larger
stores, it seems logical that it should be equally suc-
cessful in smaller stores as well., This, unfortunately,
has not been the case., This lack of succeas appears L0 be
due mainly to the deficlency of essential knowledge concern=~
'1ng gift wrapping upon the part of smaller store owners.
Such a lack of knowledge is due in part to the limited
amount of written material upon the subject of gift wrapping.
Therefore, there seems to be an immediate need for a com-
pilation of date conecerning the subject of gift wrapping
80 that smaller store owners can profit by the methods
employed so successfully by larger stores.

A study and analysis of gift wrapping as used in
large stores would put in definite form the available data
concerning the subject. Smaller store owmers, when sup-
plied with such information, could begin to see the possible
profits in gift wrapping. The study could be ugsed by the



smaller store owners as a basis for organizing a gift-

wrapping department in their own stores.

Limitatlons
The study is limited to & survey of the gift-wrapping
departments of selected stores in Dallas, Fort Worth, and
Denton. It i3 felt that the stores selected glve a repre-
sentative plcture of the gift-wrapping methods used by the
larger department stores in the area. If all stores were
coveraed, such & study would be too extensive for the amount
of time avallable.
" Allowsnce must be made for the use of interviews az
a limiting factor in the study. The intsrview technique
was necessary because of the lack of published information

concerning glft-wrapping procedure.

Sources of Data and Procedure

Data for this study were secured through the use of
interviews. The gueations asked during the interviews were
baged on & detalled outline concerning organizational struc-
ture and selection and training of employees.

The people in charge of the gift-wrapping departments
in selected stores were interviewed personally. Information
gained from these interviews was organized and form the

main body of this study.

JEV-TSR



Speclal thanks ahould be extended to the Falr, Cox's,
and Meacham's in Fort Worth, Texas; Sanger's, Harris's,
Neiman~Marcus, and Titche's of Deallas, Texas; and Russell!ls,
the Boston Store, the Varsity Shop, and Young Modernas of
Denton, Texas, for the special materials and information

they contributed to this atudy.

Organization of the Study

The firat chapter of this study 1s composed of the inw
troduction. The organizational structure, selection of
employees, and the training of employess are dlscussed in
Chapter II. Wrapping of various shaped packages, tying
of different types of bows, and materials used in gift
wrappling are discussed in Chapter III. Designa for gift
wrappings for various occasions are presented in Chapter IV.

The summary and conclusions are presented in Chaptey V.



CHAPTER 11
ORGANIZATION OF GIFT-WRAPPING DEPARTMENTS

Gift-wrapping methods are aomewhat affected by the or-
ganization of the gift-wrapping departments. Although many

of the departments are organized along similar lines, each

one has its own particular way of carrying out its operations.

An analysis of the organization of the gift~wrapping de-
partments of selected stores would thersfore aid in the
wnderstanding of why a gift-wrapping department operates in
a specific way.

Since there was no availlable printed material concern-
ing glft-wrapping departments, interviews were made of a
selected mumber of stores in the Dallaa, Fort Worth, and
Denton area. The stores interviewed were selected accord-
ing to their popularity.

The personsin charge of the gift-wrapping departments
at the various stores were interviewed personally. The
questions asked these people were based on a detalled queg~

tionnaire. (See page 6,)

Where Gifts Are Wrapped
A study was made to determine where the gift wrappling

is actually done in the reapective stores. All the stores



Questionnaire

1., Is gift wrapping done on a departmental or a atore=
wide baais?

2. If on a deparitmental basisz, is it done by all em-~
ployees or speclal employees?

3. Who 18 in charge of gift wrapping?

i, How many people are employed in the gift~wrapping
department?

5. How long have you had a gift-wrapping department?

6. Where is the gift-wrapping department located in
the astore, and why is this location chogen?

7. From what source are employees selected?
8. Are any special qualifications required?
9., Who makes the seleciion?

10, Ia there any special training for employees given
by the store?

11l. Of what does this training conalst?
12. How long does this tralning last?

13, Does your gift-wrapping department make a profit,
break even, or lose mocney?

lj. What 3s the estimated cost of material used during
the year?

15. How many packages does your department wrap during
the year?

16, What is the estimated cost per package?
17. What are charges for gift wrapping?

18. Is cost of gift wrapping charged to the separate
departments or to general operating expense?

19, Who supplies i1deas for designs for packages?

20. Is material used speclially desligned, and if so who
does 1%7? :

21. What occasions are represented with special wraps?



interviewed have a place set aslde where all the gift wrap-
ping 1s done. This is the only place where a gift package
can be wrapped in the store.

The usual procedure is for the customer to go to the
wrapping department, and, from the designs on dlaplay there,
chooae the appropriate one for the gift., The gift is then
wrapped by the departmental personnel. However, there is
one store that has the different package designs on display
in each department throughout the atore. The customer makes
the purchase and chooses the design at the same place. The
gift 1s then sent to the gifte-wrapping department and the

customer can either pick the package up or have it delivered.

Location of Giftewrapping Department

The location of the gift-wrapping departments in the
stores studied may be almost any place. The gift~wrapping
departments range.fram the top floor to the basement. The
two smeller Denton stores have thelr gift-wrapping depart~
ments located in the back., The more exelusive stores, such
as The Falr in Fort Worth and Neiman~Marcus in Dallas, have
the gift-wrapping department located in the basement., All
the other stores use a location which 1s convenient to their
customers.

Table 1, page 8, shows the location of the gift-wrapping
department in each of the stores included in this study.



TABLE 1
LOCGATION OF GIFT-WRAPPING DEPARTMENT

FPirat floor
. « First {loor

- .
»

Titche's . . .
Russellts . ,
Boston Store .
Varsity Shop .
Young Moderna . .

Store Location
The Pair . « ¢« + « o . Basement
Cox'™s o« -« o ¢ + o & .« » . Sixth floor
n&&ch&m’ 8 ¢« + . v . . & e = Thi rd floor
Banger!s . . . . « » » « Third floor
Harrists . . . . . + « Third floor
Neiman-Marcus . . . Bagement

. « Firat floor
« « Back of store
+ « Back of store

- -« - - - * -
* * L d » » L - L]
. o @ - & & &« a % » S

*
. - - - - - -

Person in Charge of Gift Wrapping

The person in charge of the giftewrapping department
ig gonerally the gift-wrapping department manager. The
person in charge of the department at The Fair in Fort
Worth is the display manager. The three smaller stores
in Denton included in this study have no special person in
charge since the store owner manages the department in ade
dition to his other dutles.

The title of the person in charge of the gift-wrapping
department in each of the stores studied 1s shown in
Table 2, page 9. |

Humber of Employeesa
The number of people employed by the stoares for their
gift~wrapping department seems to vary according to the

8lze of the store and the volume of business.



TABLE 2

TITLE OF PERSON IN CHARGE OF
GIFT-WRAPPING DEFPARTMENT

Russell!'s . .,
Boston Store .,
Varsity Shop .
Young Moderns

Gift-wrapping manager
Store owner
Store owner
Store owner

Store Title

The Fair . + . «+ . . Display manager

COX'S « v + « » « + Gilft-wrapping manager
Meacham's ., + . . . Gift-wrapping manager
Sanger's . «+ +» . + » Gift-wrapping manager
Harris's . . « + . . Gift-wrapping manager
Neiman-Marcus . . Gift-wrapping manager ’
Titche!s « « . . . Gift-wrepping maneger »

® * ¥ & e @

In the two smaller stores in Denton, no special per~
sonnel are assigned to the gift-wrapping department. Each
employee in these two stores wraps the gift he has sold.
Table 3, below, indicates the number of people employed in
the glft-wrapping department of the stores included in this
study.

TABLE 3

NUMBER OF FEOPLE EMPLOYED IN
GIFT-WRAPPING DEPARTMENT

Store Numbey
The Falr . « « ¢« ¢ « o « « & 5
COX'S ¢ v« v 2 o « o o =« o 3
ueam‘ 8 " 8 e e &« & ¥ = @ 2
Sanger!'s « . . . 4 o4 0 0 . s L
Harria ' S . - * * L] L L 3 L ] . . 3
Neiman-Marcus . . . « . . 15«17
Titch& ' 8 v v - L ] * L v L ] L 3 L ] 12
Rusgell's . . . . . « « + . 2=3
Boaton Store . . + . + . . . 1
Varsity Shop . ¢« ¢« « « « . . All employees
Young Moderns . . . » « » » All employees
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The number of employees in the gift~wrapping department
in each store, as shown in Table 3, page 9, indicates full~
time personnel. During the Christmas season, all the stores

employ extra people,

Type of Employees

Most of the larger stores in the area employ people to
work only in the gift-wrapping department, However, three
of the local stores do not employ special people. In thesge
three stores, all the gales personnel wrap the gifts they
have sold, One of these three stores employs speclial people
during the Christmas season. The classification of the
employess ln the gift-wrapping departments of the various

stores 1s shown in Table li, below.

TABLE

CLASSIFICATION OF EMPLOYEES IN
GIFT-WRAPPING DEPARTMENT

Store Type
The Fair . « « + + ¢« » « » + » 8pecial
cox'a . * * [ [ ] L * » . | ] . » Smcial
Meacham!s . . + » « » « & « » 8peclal
Sanger's e % & 8 » e & e+ & @« a Special
Harris? « o o« ¢ ¢« ¢ o o ¢ o o Speclal
Feiman~Marcus . + «+ ¢« « » . . Special
Titehe!s « . & o o o o o ¢ « & SPGCj.B.l
Russell!s . « ¢ o« s« ¢+ ¢ o « « Speclal
Boston Store . . « » « « « « . Regular#
Varsity 8hop . . . . . « « « « Regular
Young Moderns . « « ¢+ « . « . Regular

#3pecial employees are used during
the Chrilstmas season.
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Qualifications of Employees

No special gqualifications are required of gift-wrapping
department employees in the stores included in this study
except those set for all store employees. However, the
employees in the gift-wrapping departments must be exception-
ally neat in their work.

The persommel of the gift-wrapping departments are
trained on the Jjob, elther by the head of the department
or by other department employees. The employees in the

smaller stores in Denton are trained by the store owners,

Charges for Gift Wrapping

The Dallas and Fort Worth stores have a set rate for
gift wrapping. These charges are as follows: Twenty-five
cents for small packages, thirty cents for mediumwsized
packeges, and from fifty cents up for large packages.

With one exception, this rate is observed in all the
Denton stores studied. This store charges twenty-five to
thirty-five cents for small packages, fifty to sixty cents
for medium-sized packeges, and one dollar up on large
packages,

Fourteen dollars ninety-five cents is the average
minimum purchase price for free gift wrapping. This mini-
mum is subject to chenge 1f the store is putting on a
special sale. The two smaller Denton stores provide for

free gift wrapping for any merchandlse purchased in the

store.
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Table 5, below, lists the sharges for glft wrapping

set by the stores in the area insluded in this study.

TABLE 5

CHARGES FOR GIFT WRAPPING

Store Small
Packages
The Falr $ 25
Cox's 25
Meacham!s .25
Sanger's 25
Harris's 25
Neiman's .25
Titche's +25
Ruasell's +25%,35
Boston .15
Varsity Pree
Moderns Free

Mediwn~-
Sized

Packages
$ .35
.35
.35
.35
.35
.35

Minimum
Large Purchage for
Packagesg Free Wrap
$ .50 $1.95
.50 .95
.50 .95
50 14.95
.50 14.95
.50 1h.95
.50 14495
$1-§2 14.95
.35 -
Free No minimum
Free ¥o minimum

Profitsbility of Gift-wrapping Departments

Although some stores would not give information as to

the profitability of the gift-wrapping department, it 1s

apparent that these departments do not make money.

Table 6,

page 13, tabulates the information received from the stores

as to whether the gift~-wrapping departments make a profit,

break even, or lose money,



TABLE 6
PROFITABILITY OF GIFT-~WRAPPING DEPARTMENTS

Do Hot

Store Make Money Make Money o_Answer
The Falr 1
Cox's 1
Meacham!s 1
Sangerts 1
Harris's 1
Neiman-Marcus 1
Titche's 1
Russell's 1
Boston Store 1
Varaity Shop 1l
Young ¥Moderms 1

Total - L 7

None of the stores interviewed claimed that the gift-
wrapping department as a department made money. Four of
the stores estimated that they lost money and seven of the
stores refused to answer. According to the information
received during the interviews, glft wrapping is considered
& customer service. In addition, it 1is alsoc considered
to be an excellent advertising instrument, since gift wrap-

ping brings the store's merchandise to the favorable
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attention of the one who receives the gift, inevitably build-
ing good will,

All the stores interviewed, except the two smaller
Denton atores, charge the cost of glft wrapping to the
department. The two Denton stcres, however, charge this

cost to operating expense.

Source of Design Ideas
G1ft wraps for the stores in Dallas are designed by
special deslignera. The Fort Worth stores, with the exception
of The Fair which uses speclal deslgneras, use ldeas supplied
by the department personnel, The Denton stores use ideas
supplied by those in the department or in the store.
The source of deslgn ldeas for gift wraps for the

various stores is shown in Table 7, below.

TABLE 7

S0URCE OF DESIGN IDEAS
FOR GIFT WRAPS

Store Source

The Fair . .

Coxts . . .

Meacham's . .
Sangerts . . .
Harrig's . . .
Neiman-Marcus .
Titchet!s . . . .

. Speclal deszigners
Departmental employees
Departmental employees
Outaide diaplay houaset
Outside display housett
Speclal desligners
Speclal desligners
Departmental employees
Store employees
Varasity Shop . Store employees
Young Moderns Store employees

#idams and Lynns, wholesale display house,
Dallas, Texas.

*

Russellts . .
Boston Store .

& & B e B a2 * 2 & e @

L ] L - L - . - - - - »
. & & = © 2 » ¢ a 3
- * e & ¥ 4 ¢ =

» & * 5 4 4
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Stores Using Specilal Materials

The Falr, NeimaneMarcus, and Titche's have special de=
gigners in the gift-wrapping department. These deslgners
spend all their time designing papers and wraps for the
store, Sanger's and Harris's use 1deas supplied by whole-
sale dlsplay houses. These dlsplay houses decorate the
stores and carry out the decoration theme in the gift wraps.
All the other stores interviewed use ideas supplied by the
departmental or store employees.

Table 8, page 16, gives a check list of the stores that
use speclally designed wrapping materlals.

All the Dallas stores and The Fair and Meacham's of
Fort Worth use speclally designed materials. These materi-
als include both the wrapping papers and the ribbons used
to tlie the gift papkages.

Additlonal Service
An additional gervice offered by same stores iz the
branch post office, but only three stores in the area in-
eluded in this study have a branch post offlce, The owners
of the other stores belleve that 1t 1s too expensive to
operate a branch post office. The three storeas that
operate a branch post office feel that 1t bullds customer

good will since such a service is designed for customer

convenience.
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TABLE 8

STORES USING SPECIALLY DESIGNED
WRAPPING MATERIALS

Are Gift Wraps Specilally
Designed?
Store

Yes No
The Fair X

Cox's
Meacham!'s
Sanger's
Harris's

Neiman-Marecus

E I S S

Titche'!s
Rugsellt's
Boston Store

Varsity Shop

Moo M M

Young Moderns

Table 9, page 16, indlcates the stores that operats a
branch post office.

Summary
The eleven stores studled include gift wrapping as one
of thelr customer services. Although gift wrapping is not
a profit-making enterprise, it 1s consldered an excellent

advertising medium,
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TABLE §
STORES HAVING A BRANCH POST OFFICE
_—-————_wm

Store Branch ngt 0ffice
Yos No
The Falr X
Cox's X
Meacham!s X
Sanger's X
Harris's X
Helman~Marcua X
Titche'a X
Rugsell's X
Boaston Store X
Varsity Shop
Young Moderns - X
Total 3 8

The location of the gift-wrapping departments varles
from the basement to the top floora in the stores atudled.
Generally, the person in charge of the gift-wrapping de-
partment is the manager of that department., Some of the
smaller stores in Denton, however, do not have a aeparate
gift~wrapping department, and the service is carried on by
the sales peraonnel. The number of employees working ex~

clusively in the gift-wrapping department varies according
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to the size of the store. Ordinarily, no specisl qualifica~
tionas beyond those required for other store personnel, are
required of the gift-wrapping personnel.

Charges for gif't wrapping are uniform, with some few
exceptions. Same of the larger stores emplcy speclal de-
signers to create exclusive materials and designs for
thelir gift wrapa, but the smaller stores use ideas contri-
buted by store employees.

Three stores offer a branch post office as & customer
service, but the other stores believe such a service ig

too expensive to justify its existence.




CHAPTER III
STEPS IN WRAPPING AND TYING GIFT PACKAGES

One of the most {mportant considerations in a study
concerning gift-wrapping methods 1a the actual steps involved
in wrapping and tying packages. Deslgns and wrapping pro-
cedure are the main distingulshing features of the gift-
wrapping departments of various stores., Every store has 1ts
own ideas about types of bows to be used in completing the
package and about the papers utilized for the wrapping pro-
cess. It is therefore necessary for one to be familiar with
the baslec fundamentals of gift wrapping in order to under-
atand the procedures followed. '

The various paper manufscturing companies in the ares
conduct & gift-wrapping school from time to time to help the
gift-wrapping department peraonnel beccme familliar with the
latest mabterials and techniques.

The wrapping and tying procedures shown in thls chapter
are generally used by all the stores interviewsed. These

methods have proved to save time, material, and, therefore,

money.
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material, and money, The steps involved in gift wrapping
are shown for variously shaped packages when the gift is
placed in e box and when the gift is too bulky or too une
gainly to be placed in a box., In addition, the steps to

be followed for tying the wrapped package
detail,

&re shown in
including the different kinds of ties and bows
which may be used,



CHAPTER IV

MATERIALS USED FOR GIFT WRAPPING
FOR VARIOUS OCCASIONS

The one main characteristic upon which a gift-wrapping
department is judged by the public is the typs of wrapping
that 1a produced. Some stores use only conventlional wrap-
ping designs which usually bring no particular attention
their way. Other stores have found that origlinsl designa
for every occasion have paid off in increased ssles and
customer good will, In this chapter s presentation 1s
mede of succeasful wrapping materials used for various oc-
casions which should help one to understand this fundamentsl

factor in the success of a gift-wrapping department,

Papers

For many years plain tissue paper was the only kind
avallable for wrapping gifts. Then a demand for a stronger
paper resulted in the manufacture of wrapping paper scmewhat
heavier than tissue., This was made in a few colors, Later
the papers were printed with appropriate Christmes designs.
As the demand for colorful pspers increased, the variety
in designs also incrsased, until today papers are available
in all patterns and colors, including gold and silver, for
every gift occaaion.

12
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Pextured papers have also been developed. One type
looks snd feels like suede, Some of these papers have em-
bossed designs with raised patterns. Another type of paper
1s made with glossy enameled finish resembling patent
leather, while still another has a dull finish,

Papers fall into the followling categories:

Tissue.~~Tissue is a thin, soft peper, plailn, ribbed,
or creped, Two layers of tissue mey be necessary for
strength and bstter color., It may be used under the regu-
lar gift paper to keep any printing on the package from
showing through. Tiasue printed in fine atrips or delicate
floral designs 1s'availabie. This is especislly effective
for use as an Insgide lining for boxes.

Celliophane,--Cellophane is a clear,. tough, plastic
type of wrappinz. It is widely used to cover flowers, food,
toys, or any item whose beauty or interest is to be seen,
yet protected. Cellophane comes in many colors and is
slther printed or plain, A good grade may be twisted or
erunmpled without tearing.

Solid-color papers.--These papers are maede in both
dull and glossy finish and are always in good taste and
suitable for eny occasion. They vary in price, depending
on the welght and texture, Suede and embossed-finlshed
papers usually cost a little more than regular sheets, All

solid-color papers make a fine background for printed ribbons.
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Metsllic papers.--Metalllc papers ars made by eoating
a regular paper with a film of metallie paint, Other types
are made by laminating a layer of metal foil on to a paper
backing. They come in a wide range of beautiful colors.
Those with printed designs or embossed surfaces may again
cost a little more than the plain paper.

Printed papers.--These papers are made by a process
much like that used in meking wall paper. The design 1s
etched on metal rolls which pass through troughs of colorm,
and the imprint of the design is left on the paper as it
passeg swiftly between the rolls. Other, more unusual de-
glgns are printed by a hand screen process which 1s slower
and therefore more sxpensive, The skill of the artiat,
the method of printing, the type of color used, and the
quality of the paper are all factors which enter into the
price paid,

Ribbons
Ribbon 1a the most universal decorative tying materisl,
The ease with which it may be manipulated, its general avail-
ability, and the wide price range meke it ideal far this
purpose,
Ribbon 1s woven on looms into various widths and has a
woven selvage which keeps it from fraying., It has been used

as decoration for centuries.
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Ribbons are made in an endless variety of types,
colors, wldths, and textures. The nmosd fdmiliar types are
listed below,

Sstin ribbon.--Satin, the most popular ribbon for
packages, 1s smooth and gleossy on the right side, and plain
and duller on the reverse side. When the satin finish 1s
on both sides, 1t is called double~faced satin ribbon,

Metallloc ribbon.--This ribbon iz woven of silver or
gold strands., These are sometimes combined with rayon or
silk fibers to make a bsaubtiful and flexible ribbon.

Iinsel ribbon.-~-Tinssl ribbon combines sheer fibers
wlth strands of gold or ail\_rer in a firm-type weave.

Lagcelon ribbon.--Lacelon is a fiber shaped into lace-
like designs and pressed into bands of assorted widths., It
looks as delicate as fine lace, yet is crisp.

Laminated ribbon,--Laminated ribbon is a new type of
gift tie with an exceptionally brilliant sheen which has
been developed in the last faw Years. It has a glossy,

silk«like appesrance and is made by leminating long rayon

fibers to an acetate film.l

The following sections illustrate papers and ribbons

which may be used effectively for various types of girt wraps,

1
Drueilla Lowrie, The Art of Wrapping Gifts.
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Valentinets Day
. Love birds, the activities of Cupid gnd hias bow and
arrow, and tiny hearts are traditional expressions of this
hollday,

Glazed papers are used most commonly for Valentine wrap-
pings. Red glazed paper, which is alsoc a tradition for
Valentine's dey, is used with white or"silver lacelon prib«
bon in any width,® (See Figure 92,)

»%

Fig. 92.-~Red glazed paper,
silver lacelon ribbon,

If white ribbon is used on the red paper, a diagonal
tie 1s used, and lacy white hearts ué@ placed in the center
3 (See Figure 93,)

White glazed paper is used with red satin ribbon to

ol the package.

make an attractive package for a man.J+ (See Figure 9l.)

zﬁussall's, Denton, Texas.
3Dennisonﬁ¥annracturing Compeny, Wreppine the Dennison
Way.
hcox's, Fort Worth, Texas,

































a7

For Washington's birthdsey, gmall bunches of cherries
are used in the bow. Also psper hatches cen be used,

For the Fourth of July, firecrsckers are tied in the
bow, |

A geners)] patriotic package, good for any patriotic
holiday, is wrapped with white paper and tisd with a red
and blue diagonal tie. The ridbbons are aréhnged Just their
width apart at the lower corner and wide enough apart at
the top so that gold gummed sagle seals can be stuck between
them., Tallored bows of red, white and blue complete the

package.19

Hallowe'en

Since the traditional Hallowe'sn celors are orange
and black, thess colors are carrisd out with ribbon and
paper on the gift wreps.

The half end helf package has become popular during
the last few years. This package 1s wrapped half in black
glazed paper and half in orange glazed paper, No ribbon is
used., Sometimes if desired, a black mask sprinkled with
gold glitter, is used on thia pnckage.aa {See Pigure 113.)

Thanksgiving
Gold metallic paper makes a most atpractive Thenkasgliv-
ing wrepping. This wrsp is tied with brown satin ribbén.
It can also be used for a general fall wrap. (See Figure 11l.)

1900x'a, Fort Worth. goﬂeiman-narcus, Dallas,
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A listing of the aversge prices of the papers and
ribbons included in this study is glven below,

PRICE LIST @

Eind of Paper
Glaged paper . . . .

Suede papsr . . . .
Kidskin paper . . .
Flint papor . « « .
Plain printed psper
Plain embossed paper
Solid metallis paper

Papers

»

+

Printed metallic paper .
Emboased meatallic paper

Ribbons

Eind of Bibbon

Satin ribbon « « + v o
Metallic dbbon . . . .
Tinsel ribbon . . . . .
Laoeslon ribbony . + « .
Laminated ribbon ., « .

k]

*

[

Avsxage Price ..
§25.00
28,50
28,50
25,00
20,00
27.00
30.00
18,00
45.00

Avermse Ixdce
1.20
2.25
1.50
3.28

2.25

#Plgures listed are the average cost for each
item pald by the stores included in this atudy.

#aAversge cost of one ream (5

sasAverage cost of one spool (50 yards).

sheets).
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Summary
In this chapter the different kinds of papers, ine
cluding tissue, cellophane, solid, printed, and metalliec;
and the different kinds of ribbons, including satin,
metallie, tinsel, lacelon, and laminsted, are discuased.
The papers and ribbons are i1llustrated by sctual samples,
snd suggestions for thelr use for appropriate gift packw

ages are made. The average price of the papers snd ribbons

is included.




CHAPTER V
SUMMARY AND CONCLUSIONS |

Suwmary

From the investigation of gift-wrapping departments of
selected stores in the Dallas, Fort Worth, and Denton areas,
and personal interviews with the pecople in charge of these
gift-wrapping departments, the following conclusions rela-
tive to gift-wrapping procedures and materiala can be atated.

All the stores interviewed have a rlacoe set sside where
all the gift wrapping is done. Selection of the type of
wrapping and payment for wrapping services are made in the
gift-wrapping department., The person usually in charge of
gift-wrapping operations is generally the gift-wrapping
department manager. The number of people employed by the
stores in their gift-wrapping department varies from one to
seventeen, Most stores have five or fewer gift-wrapping
employees. While very small stores let sll their employees
do gift wrapping, the larger storses have speclal employees
for this service. No particular location was dominant anong
the astores studied; all stores seemed to place the departe
ment wherever space was available.

There were no apecial qualifications required for gifte
wrapping employees except that they be neat in theily work.

118
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The majority of the gift-wrapping perscnnel have received
their training on the job; very little other speclal traine
ing is offered by any of the stores.

The usual giftuurapbing rate on packages ia twenty-
five cents for small packages, thirty-five cents for medium
packages, and fifty cents and up for large packeges., No
charge is usually made for merchendise costing $14.95 or
more.

Most stores would not state wheiher or not they lost
money from gift-wrapping operations, but it may generally
be assumed from interviews with certain stores that they
did lose money in every case, The cost of glft wrapping
1s generally charged against the gift-wrepping department
only.

Specially designed gift wraps were used by Dallas
and Fort Worth stores, but Denton stores depend upon the
ingenuity of their employses., About halfl the stores used
specially designed wrapping materials whereas the other
hsalf used materials avallable on the open market., Very
few stores have thelr own branch post of'fice.

The steps in wrepping and tying gift packages dis-
cussed in this study sre generally used by all the #torus
in the Dallas, Port Worth, snd Denton ares. These methods
have proved to be efficlent in that they save time, material,
snd money. The steps Involved in gift wrapping are shown
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for variously shaped packages when the gift 1s placed in
a box and when the gift is too bulky or too ungelnly to
be placed in & bex. In addition, the steps to be followed
for tying the wrapped package ars shown in detall, includ-
ing the different kinds of tles and bows which may be uaed,
Also, the different kinda of papers, including tlssue,
cellophane, solid, printed, and metallic; and the different
kinds of ribbone, including satin, metallic, tinsel, lace-
lon, and leminated, are discussed, The papers and ribbons
are illustrated by actual samples, and suggestions for their
use for apprepriate gift packages are made, The average

price of the papers and ribbons is included.

Conclusions

Gift-wrapping departments, as a rule, are accomplish
ing fairly well the main purpose for vhich they were es~
tablished~-to gift wrap any purchase made by the store
custamera., They could, however, probably do & much better
jpb. at less cost, if the departments were better orgenized.

There needs to be better training for gift-wrspping
employees, Such training hes been greatly hampered by a
lack of written material on the subject, Any store, howe
ever, with a minimum emount of work, could formmulste its
own written materlal and training programs. This would re-
sult in better looking packages with less weste of masterial

and therefore lower costs.
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The gift-wrapping departments need to be put upon &s
sound & basis as other deparitments within the store, When
these departments begin to replace the money-~losing prac«
tices commonly used today, they will achieve much more of

the success desired for by the store manager.
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