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Currently knowledge is considered the main mechanism of production, either of goods and services, 
or as a source of competitive advantages for innovation. In this sense, the management of this 
knowledge becomes strategic for the organizations. Assuming that knowledge management is a 
deliberate and systematic coordination of people, technology, processes and organizational structure 
to add value through re-use and innovation in an organization (Dalkir, 2005), its use can contribute for 
actions in Social Innovation. In this context, this article aims to analyze knowledge management 
initiatives used in actions of Social Innovation. To accomplish it, the research was based on a 
systematic integrative review of empirical publications obtained on Scopus, Web of Science and 
Scielo. Among the results obtained, it was observed that, in terms of knowledge management initiatives 
in people, processes or technologies, of the thirteen final articles fully analyzed, nine feature process-
oriented knowledge management actions, seven aim technology-oriented actions and only one article 
brings actions directed to people. 
 

1. Introduction 

Currently knowledge is considered the main mechanism of production of goods or services, 
and as a source of competitive advantage. The area that studies the domain and the 
management of this key feature is the Knowledge Management (KM). Evidences confirm 
that researches on KM have increased in recent years (Edvardsson & Durst, 2013). 

In a complementary way, Darroch (2005) defines Knowledge Management as a 
coordination mechanism in organizations, which allows a more efficient use of resources, 
promoting interaction and enabling, consequently, the improvement of organizational 
performance and innovation capacity. These mechanisms are supported by the practices of 
knowledge management, formal or informal, oriented properly manage knowledge, aiming 
at their efficient utilization and aligning them with the organization's goals (Dávila, North 
&Varvakis, 2016; Kianto &Andreeva, 2014). 

Knowledge Management does not only refer to innovation management or technology, 
it also seeks to create mechanisms to meet people's needs and provide a creative and 
learning environment. According to Prakash (2009), when the organization decides to 
implement KM it is necessary to take into account the context of its application, the 
identification of the mission, vision and goals of the businesses, as well as the existing 
organizational competencies and capabilities that are critical to the success of the operation. 

Knowing that KM also promotes an improvement in the innovative capacity (Plessis, 
2007), it is important to emphasize that together with the concept of innovation for 
marketing purposes, a need arises to create alternatives contemplating social inclusion, 
environmental sustainability, new ways of working and getting income, valuation of the 
human being, and people’s quality of life. In order to meet these demands, Social Innovation 
arises with the objective of responding to complex social challenges, aligning local 
development with economic growth, in order to provide social change and better 
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opportunities for citizens to become independent and autonomous (André & Abreu, 2006; 
Bignetti, 2011; Cajaiba-Santana, 2014). 

The recent visibility of social innovation lies not only in the view of problems and 
challenges, but also in what it "can do" and in the results already achieved. Employment 
guarantee, sustainable growth, increased competitive capacity (Howaldt & Schwarz, 2010), 
the growing number of non-profit organizations that conduct economic activities for social 
support, the emergence of market diversity and entrepreneurial projects of non-commercial 
basis that aim at solving social problems, and the growth opportunities for innovation and 
experimentation arising from the current global crisis scenario (Sanzo, Alvarez, Rey & 
García, 2015) are essential factors that explain the importance of social innovation in the 
knowledge society (Cunha & Benneworth, 2013). Although the concept of Social 
Innovation has not yet been consolidated, several universities, research centers, foundations 
and government return their research, actions and support to this area of research. (Bignetti, 
2011, Rüede, D. & Lurtz, 2012, Cajaiba-santana, 2014). Social innovations are innovative 
activities and services that are motivated by the goal of meeting a social need and are 
predominantly developed and disseminated through organizations whose main objectives 
are social (Mulgan et al., 2007). In order to meet these social needs, the participation and 
cooperation of all the actors involved is fundamental, generating new and lasting solutions 
for social groups, communities or for society in general (Bignetti, 2011). In an attempt to 
systematize the conceptual body of social innovation , Ruede and Lurtz (2012) carried out 
a literary search in 318 publications in a database and grouped the different definitions 
found in seven categories: doing something good for / in society; change social practices 
and / or structures; contribute to urban and community development; reorganize work 
processes; imbue technological innovations with cultural significance and relevance; make 
changes in the social work area; innovate through digital connectivity. The description of 
each of these categories is found in the theoretical reference section. 

Thus, with a focus on social innovations and knowledge management, a question 
arises: How are the initiatives of Knowledge Management used in the actions of Social 
Innovation (IS)? In this way, this article aims to analyze the KM initiatives used in IS 
actions. For this, the research made use of a systematical integrative review in the literature, 
focused on empirical publications. In this study, IS actions do not restrict the type of 
organizations that use these practices, whether private or public, whether or not for profit , 
since the objective is to identify how KM initiatives are used in IS. However, to support the 
criterion of eligibility of publications, the IS categorization presented by Ruede and Lurtz 
(2012) was used as a guideline. 

2. Knowledge and its management 

The knowledge generated by organizations, "by them and from them", has drawn attention 
to studies about what it is, what its elements are, how it is processed and how it can generate 
value in organizations. In this context, Nonaka and Takeuchi (1997) and Davenport and 
Prusak (1998) developed models to explain, respectively, how this knowledge can be 
created and appropriated by these organizations. 

Nonaka and Takeuchi (1997) affirm that tacit and explicit knowledge "become" or 
"expand" through four stages: socialization, externalization, combination, and 
internalization. The authors argue that tacit knowledge contains technical elements such as 
know-how, skills and abilities, but also "mental models" (schemas, paradigms, 
perspectives, beliefs and points of view) that help individuals to perceive and define their 
world. In this sense, it is perceived that knowledge comes from the individual and its 
creation comes from his values and experiences, and when shared in the organization and 
believed by it, becomes collective, generating value to the business. 

Knowledge Management can be conceptualized as the deliberate and systematic 
coordination of people, technology, processes and organizational structure, which add value 
through reuse and innovation in the organization (Dalkir, 2005). In the view of Andreeva 
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and Kianto (2012), Knowledge Management is composed of processes (creation, sharing, 
acquisition, transfer and application of knowledge), infrastructures and management 
activities that support and improve their processes. 

In the context of innovation, Plessis (2007) emphasizes that knowledge management 
has value and contributes directly to innovation. The author reinforces this contribution 
when mentioning, among others, actions such as creation of tools, platforms and processes 
for knowledge creation, sharing and leverage; conversion of tacit into explicit knowledge; 
provision of a knowledge-based culture where innovations can be incubated. 

Social Innovation has been gaining ground in the academic world and in society, since 
this construct is related to meeting social needs and not just the market world (Mulgan, 
2007). In this sense, it can be understood as the result of knowledge applied to social needs 
by means of the participation and cooperation of all the players involved (Bignetti, 2011; 
Mulgan, 2007). In addition, the creation of knowledge for social innovation occurs when 
knowledge is appropriately managed, that is, the generation of knowledge involves a set of 
discrete actions associated with the life cycle of knowledge, carried out by one or more 
people, both inside and outside the formal organization or community (Woolis & Restler, 
2006).  

Finally, it can be seen that the challenges of social innovation require that the 
knowledge generated by these organizations or networks of partnerships be managed in 
such a way that they can generate value to those organizations or networks. Thus, 
understanding how Knowledge Management initiatives are used in Social Innovation 
actions becomes relevant to understand how that area can contribute to SI actions. 

3. Knowledge management in tourism towards innovation 

Social innovation has attracted interest from different researchers in several areas of 
activity. This finding suggests the need to generate more studies to provide greater 
knowledge about this field of research. Considering the concepts and principles of 
knowledge and its management presented above, it is possible to identify the different ways 
of acting knowledge management in socially innovative initiatives and can provide a better 
application of social innovations. However, to make this analysis possible, it is necessary 
to present concepts and characteristics of SI, so that it is possible to observe how knowledge 
management occurs in social innovations. 

Therefore, Social Innovations are innovative activities and services that are motivated 
by the goal of meeting a social need and are predominantly developed and disseminated 
through organizations whose main objectives are social (Mulgan, Tucker, Ali & Sanders, 
2007). Bignetti (2011) corroborates and complements the concept of Mulgan et al. (2007) 
defining Social Innovation as the result of knowledge applied to social needs through the 
participation and cooperation of all players involved, generating new and lasting solutions 
for social groups , communities or for the society in general. Still in the view of Social 
Innovation as knowledge, Dagnino & Gomes (2004) present SI as knowledge – intangible 
or incorporated to people or equipment, tacit or codified –that aims to increase the 
effectiveness of processes, services and products related to the satisfaction of social needs. 

The Centre for Social Innovation (2018) emphasizes that for social innovation to occur, 
it is necessary that there are systemic changes, permanently altering the perceptions, 
behaviors and structures that previously started the challenges, from ideas that solve 
existing social, cultural, economic and environmental problems for the benefit of people 
and the planet. Thus, it is observed that the principles of social participation are closely 
related to the development of human evolution, and social innovation becomes an 
alternative to minimize social gaps. 

According to the concepts presented above and in order to better fit the studies that will 
be analyzed in the section "analysis of articles", this work understands social innovation 
from social practices that seek to contemplate specific social groups in order to generate 
new solutions for communities or for society in general, thus meeting a social need. In an 
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attempt to systematize the conceptual body of social innovation, Ruede and Lurtz (2012) 
grouped the different definitions of IS, found in 318 publications in a database, into seven 
categories. In doing so, they clarified the different understandings on the subject and the 
different ways in which the theme is employed. The categories proposed by the authors: 

• doing something good for society: the authors in this category share the idea that 
innovation can be used as a way to overcome the challenges of society, which can be an 
instrument to benefit certain groups and improve the well-being of individuals. A social 
innovation comprises new ideas that simultaneously meet social needs and create new 
social relations, 

• change social practices and / or structures: in the second category, social innovation 
is related to change in social practice. In this way, social innovations are considered 
arrangements that change existing practices and improve social conditions, 

• contribute to urban and community development: in the third category, the term social 
innovation refers to the change of attitudes and institutions in order to circumvent practices 
that strengthen and preserve situations of social exclusion, 

• reorganizing work processes: the fourth category leaves aside society as a whole to 
address social innovation within an organization. For these authors, this type of social 
innovation is called workplace innovation, 

• imbue technological innovations with cultural significance and relevance: the fifth 
category considers that a technological invention does not stand alone as a successful 
innovation and must be inserted in a cultural context and meaningful. Social innovation 
would happen at a time when technological innovation gains meaning in the social system 
and is accepted by it, 

• make changes in the social work area: the sixth category brings social innovation as 
a change driven through a guided process that would involve the beneficiaries in order to 
transform existing structures of action and conditions in the social system, 

• innovate through digital connectivity: the seventh and final category is the latest 
understanding of social innovation and is closely linked to the digital world, especially in 
relation to relationships in social networks. The social process that supports the innovation 
process includes crowdsourcing, the possibility of feedback, collaboration for the 
development of prototypes and persuasion of social network users to use innovation. 

It is possible to consider that Social Innovation (IS) can be seen as an engaging and 
empowering process of co-creation of knowledge (Suerdem, Yenicioglu & Demir, 2015), 
given the result of the application of this knowledge to social needs through the 
participation and cooperation of all the actors involved (Bignetti, 2011), however, for the 
creation of this knowledge in social innovations, knowledge must be administered (Woolis 
& Restler, 2006). 

Corroborating with the idea of managing knowledge, Firestone & McElroy (2005) 
emphasize that KM aims to change the current patterns of knowledge processing to improve 
knowledge itself and its results. In this way, managing knowledge can contribute to a better 
performance and development of socially innovative initiatives. Since Knowledge 
Management can be conceptualized as the deliberate and systematic coordination of people, 
technology, processes and organizational structure that add value through re-use and 
innovation in the organization (Dalkir, 2005), and considering the concepts of SI presented, 
the present research intends to analyze how the initiatives of the Knowledge Management 
are used in the actions of Social Innovation. 

4. Methodological procedures 

In this section, we present the methodological parameters that guided the development of 
this research, with a focus on achieving and responding to the proposed objective. 

According to Gil (2008), a research can be classified as to the nature, the objectives 
and the means of searching the data. The present study is qualitative as to the nature, since 
it seeks a better understanding of the facts investigated from the contents found in the 
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literature review (Oliveira, 1999). The objective is exploratory, since it aims to gather 
information and to describe how the investigated phenomenon occurs. As far as data 
collection and analysis are concerned, it is an integrative literature review, with the purpose 
of synthesizing results obtained in researches on a theme or question, in a systematic, 
orderly and comprehensive way (Ercole, Melo & Alcoforado, 2014). 

For the preparation of the integrative review, six steps were followed: 1) elaboration 
of the guiding question starting from the question; 2) inclusion and exclusion criteria; 3) 
identification of pre-selected and selected studies; 4) categorization of the selected studies; 
5) analysis and interpretation of the results, and finally 6) presentation of the knowledge 
review (Botelho, Cunha & Macedo, 2011). Table 1 presents the steps and their description. 

Table 1. Stages of the Systematic Review 

Steps Description 

1) Elaboration 
of the guiding 
question 

The guiding question of the research is: "How are the initiatives of Knowledge 
Management used in the actions of Social Innovation?" 

2) Inclusion and 
exclusion 
criteria 

To search the literature, a survey was carried out on the following databases: 
Web of Science, Scopus and Scielo. In the procedure, the survey fields "Titles, 
Abstracts and Key words", with the following descriptors and their 
combinations (in English) were used: "Knowledge Management" and "social 
innovation". 
The total of articles downloaded by the databases were 56. Given the research 
question, only empirical studies were used as a criterion for the selection of 
papers, which used field research for data collection and that somehow 
addressed the KM themes and IS in the body of work. We excluded the works 
that dealt only with essays and theoretical discussion on the themes. 

3) Identification 
of the pre-
selected and 
selected studies 

After the exclusion of the duplicate articles, the search bases, and the first 
analysis of the articles regarding their adherence to the research question of 
this study, only 13 files remained for in-depth content analysis. To assist in the 
selection process of the articles that addressed the IS initiatives, the seven 
categories of Ruede and Lurtz (2012) were used. 
In this way, the objectives and the main results of these articles were raised to 
analyze the similarities between them. 

4)Categorization 
of Selected 
Studies 

Based on the identification of the pre-selected studies, it was sought to 
categorize them as to the relations of knowledge management initiatives 
(processes, people and/or technology) in social innovation. There may be more 
than one category applied per job. 

5) Analysis and 
interpretation of 
results 

With the categories grouped, the analysis of where and which categories of CG 
that applied the most in social innovation actions began. 

6) Presentation 
of the 
knowledge 
review 

The presentation of the review shows the interpretations and the results of the 
research based on the integrative analysis of the data of the articles. 

Source: Adapted from Botelho et al., 2011. 

5. General description of the publications 
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This section  presents a brief description of the publications analyzed, starting with the 
presentation of Figure 1, which illustrates an overview of the number of publications per 
year, in relation to the selected articles. 

Fig. 1. Number of publications per year in relation to the selected articles. Source: Prepared by the authors. 

In Figure 1, it can be noticed that the surveyed publications that involve empirical 
research on knowledge management and social innovation are very recent, the first 
publication being issued in 2006. It is noteworthy that the largest number of publications is 
in the period from 2014 to 2018, nine in total, accounting for approximately 69% of 
publications. While the other years show a constant number of publications, with a 
maximum of two publications per year, except for 2013, it is observed that there were no 
publications of empirical articles in the period from 2007 to 2012. Thus, it is realized that 
there is little empirical research that relates the constructs "knowledge management" and 
"social innovation", which evidences a possible research gap. Tables 2 and 3 presents a 
general description of these publications regarding the authors, objectives and main results 
obtained in these researches. 

Table 2. Overview of the publications 

Author/Year Objective Main Results 

Lubberink, 
Blok, 
Ophem, 
Velde & 
Omta,2018 

Identify different approaches adopted by 
social entrepreneurs to transform their 
initial ideas of innovation into final 
results. 

The approaches identified were: the 
visionary negotiators; the rigid 
visionaries; the wayfinders and the 
bricolage. 

Roblek, 
Mesko, 
Dimovski & 
Peterlin,2018 

Present how contemporary students are 
self-organized using smart technologies 
(ST), and the future social implications of 
ST. 

Students use smart technologies to 
save time while studying and in their 
free time, but they realize that will be 
very dependent on these 
technologies in the future. 

Suerdem et 
al., 2015 

Highlight the essential elements of a 
support system based on the creation of 
social value that involves all those 
interested in the innovation process. 

The findings suggest that support 
systems based on social innovation 
require an architecture that 
transposes the coordination of online 
collaboration tools and knowledge 
management tools to offline 
communities of practice. 

Patera, 
Guerrero & 
Zavala,2016 

Define a model of social innovation 
supported by the improvement of the 
nexus between research and teaching, 
supported by ICTs. 

Increase the supply and quality of 
services linking scientific 
production and multimedia to 
consistency with social needs and 
the demands of education. 
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Yañez-
Figueroa, 
Montoya & 
Peñalvo, 
2016 

Analyze how the construction of 
collaborative knowledge is achieved 
when there is a common problem or social 
impact, in laboratories of Social 
Innovation. 

The research is in its initial phase, 
but it is observed that the laboratory 
practices are related to the open 
source of knowledge, as this can be 
used, considering the free use of 
information license. 

Estensoro, 
2015 

Explore how social innovation can be 
facilitated through research and action in 
Goierri County, Spain. 

Five key factors facilitating social 
innovation were identified: 1) 
construction of a new governance 
model based on shared leadership 
and collaboration; 2) common 
identity and trust among territorial 
players; 3) political commitment and 
common language in the process of 
formulation of policies; 4) project 
formalization with dedicated 
resources; 5) facilitators who have 
knowledge in the disciplinary field 
and on the process of social 
innovation. 

Kruckenberg, 
2015 

Examine knowledge-power relations in 
partnerships for sustainable energy. 

It proposes a participatory tool for 
the negotiation and relations of 
knowledge and power in 
partnerships for sustainable energy, 
due to the difficulties in 
communication. 

Calonego, 
Coelho& 
Okada,2014 

Identify the main functionalities of 
ubiquitous environments for strategic 
communication, collaborative learning 
and knowledge management among 
companies and education professionals. 

It was possible to identify that 
business and educational 
organizations use a variety of 
different environments, including 
similar functionalities, such as the 
dissemination of their collaborative 
project, process and key 
achievements. 

Medik & 
Stettina, 2014 

Discuss the reasons for the 
implementation, interpretations, real 
practices and implications of "new ways 
of working" in organizations of public 
knowledge. 

The study shows that cost savings 
and organizational improvement 
were the main reasons for the 
implementation of "new ways of 
working". 

Godói-de-
Sousa & 
Júnior, 2013 

Investigate socially produced knowledge 
in social enterprises in Brazil. 

The results indicate that the 
generation of knowledge from 
collective and socialization 
experiences can benefit the dynamic 
learning. Moreover, there is a lack of 
joint discussion, and individualized 
learning actions predominate. 

Source: Prepared by the authors. 

Table 3. Overview of the publications 

Author/Year Objective Main Results 
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Mercier-
Laurent, 2013 

Develop a smart toolbox to assist 
all management levels in the 
integration of environmental 
aspects into the design process and 
in other related activities, 
including the real-time innovation. 

The results of the system were positive and 
demonstrated that they can help users to focus 
on common environmental aspects in projects 
that occur in an intersectoral way. 

Phlypo, 2013 

The focus of the study is to 
describe 3 bridge organizations, 
which range from companies that 
provide peer-to-peer commerce 
portals to companies that choose 
to take on an innovative role, 
enabling an environment that 
generates social production 
innovation, problem solving, and 
services. 

In these organizations, it can be seen that the 
employees are self-directed, the organizational 
structures are more organic and non-linear, and 
there is a lot of coherence between the values 
of the facilitators and the company. Virtual 
communities are used to share learning and 
knowledge. 

Woolis & 
Restler, 2006 

Analyze the players and factors 
that, in our experience, contribute 
to success: Enlightened 
Leadership, Impulsive Work, 
Appropriate Technology, and 
Knowledge Sustainability. 

The success of the community refers to 
Business Management, strategic clarity and 
collaborative leadership in the organization, 
and the specificity and practicality of the 
community's mission. 

Source: Prepared by the authors. 
It can be seen in Tables 2 and 3 that most of the researches bring knowledge 

management initiatives related to actions of social innovation applied in the context of 
social entrepreneurship and non-governmental organizations (NGOs). The second context 
of larger application of the constructs is related to the educational context. It is also observed 
that applications of Information and Communication Technology play a supporting role in 
knowledge management for social innovation actions. Reinforcing the performance of 
technology in socially innovative initiatives, Shih (2009), Azua (2010) illustrate the 
importance of using social networks in the innovation process. In this sense, these networks 
could also be used as tools to assist in the collaborative process, a fundamental element 
among stakeholders of the SI. 

In addition, it should be emphasized that social innovation actions bring a strong bias 
of cooperative work and meeting social needs and, in this way, knowledge management 
should be attentive to how collective knowledge can be acquired and processed and how 
this can generate value and contribute to social innovation actions. 

6. Analysis of the articles 

This section presents some of the main information obtained from the analyzed articles, 
such as objects of study, places used as study, focus of knowledge management initiatives 
(processes, people or technology) and, finally, a discussion on the main initiatives detected. 

As for the application sites, one can see in the analyzed works a greater concentration 
of research involving the educational context, a total of five articles, which represents 
38.46%. The second highest frequency of research is in studies related to social 
entrepreneurship and collaboration networks, totaling four articles, that is, two for each 
category, together representing a total of 30.77% of the studies. Therefore, these three 
categories – education, social entrepreneurship and collaboration networks – represent 
69.23% of the cases studied that relate empirical practices and the constructs "knowledge 
management" and "social innovation". 

The geographical analysis of the studies showed that the majority of the applications 
are concentrated in Europe, four studies, followed by South, Central and North America, 
with two studies each. Moreover, three studies did not mention the application site. 
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With regard to the initiatives of knowledge management in people, processes or 
technologies, it is observed that among the thirteen final articles analyzed in full, nine of 
them present knowledge management actions focused on processes, as described in Table 
4. Regarding the actions aimed at technology, it is noted that of the total of articles, seven 
discuss initiatives aimed at this purpose (Table 5), and only one of the articles has actions 
directed at people (Table 6). 

Table 4. Process-oriented Knowledge Management Initiatives 

References Initiatives/Actions 

Calonego et al., 
2014 

Assist in knowledge management in ubiquitous work environments. 

Estensoro, 2015 
Assist in the governance of collaborative projects through knowledge shared 
management. 

Godói-de-Sousa 
&Júnior, 2013 

Assist in the dynamic learning with a generation of knowledge from the 
collective and socialization experiences. 

Kruckenberg, 
2018 

Assist stakeholders' decision-making in partnerships with NGOs. 

Lubberink et al., 
2018 

Share knowledge among stakeholders. 

Patera et al.,2016 Evaluate the learning process taking into account the meaningful learning. 

Phlypo, 2013 
Virtual communities are used to share learning and knowledge, assisting in the 
participatory planning. 

Suerdem et al., 
2015 

Assist in Governance in the co-creation of knowledge for social innovation. 

Woolis & Restler, 
2016 

Manage knowledge while seeking to maintain relevance and effectiveness in the 
volatile environments in which they work, by means of communities of practice. 

Source: Prepared by the authors. 
Among the process-oriented initiatives, it is observed that becomes fundamental the 

concern on how to acquire knowledge and how this processing happens so that it is 
disseminated among the participants of SI actions. Social Innovation has a strong bias in 
cooperation and collaboration among its stakeholders, so in this way it can be seen that the 
process-oriented knowledge management initiatives linked to processes are concerned with 
how to manage knowledge in a participatory way and how this knowledge can be 
disseminated for the learning by the players that are part of the social innovation actions. In 
this sense, Estensoro (2015) comments that, in a territorial development network, social 
innovation involves the generation of collective skills for collaboration and shared 
leadership, generating the need for processes of collaboration and collective learning. The 
social innovation process requires tools that work collaboratively, both in the execution of 
tasks and in the co-creation of social-oriented actions (Suerdem et al., 2015). The 
characteristics of social innovations emphasize the collaboration of their stakeholders from 
the acquisition up to the generation of new knowledge. In this way, the tools that support 
the knowledge management should consider these challenges in order to support the social 
innovation actions. 

Another approach relates to learning. Learning and knowledge as management 
epistemologies of socially produced social enterprises imply a belief in the call towards 
social innovation and its prerequisites: to improve the life of the community and of the 
citizen,inside and outside the workplace (Godói- de-Souza & Júnior, 2013). Social 
entrepreneurs can be understood as producers of knowledge, since they interact with various 
cultures through actions of solidarity and exchange of knowledge and information (Godói-
de-Souza & Júnior, 2013). In this way, they are creating new processes and, consequently, 
innovating their relationships context. 

Finally, it is presented the usefulness of Communities of Practice (COPs) in the context 



10 
 

of SI in ubiquitous work environments. The relationship between COPs, Knowledge 
Management and Learning Organization is a priority issue for social sector leaders, 
researchers, policymakers and professionals who seek to establish ways of maintaining 
relevance and effectiveness in the volatile environments in which they work (Woolis & 
Restler, 2006). The authors emphasize that, when well executed, COPs produce results 
because knowledge is managed: organized for learning, prepared for action, and planned 
for sustainability. In this way, it can be seen that this tool can help social players in their 
actions, because it allows learning, an essential factor for knowledge, to happen in an 
organized and planned way. 

Table 5. Technology-oriented knowledge management initiatives 

References Initiatives/Actions 

Calonego et al., 
2014 

Improve the management of ubiquitous work environments. 

Mercier-
Laurent, 2013 

Assist in the dissemination of knowledge in intersectoral projects. 

Patera et al., 
2016 

Support the development of a model that aims to better link research and 
teaching. 

Roblek et al., 
2018 

Assist in managing social problems through smart technologies. 

Suerdem et al., 
2015 

Support SI actions that require an architecture that transposes the 
coordination of online collaboration tools. 

Woolis & 
Restler, 2006 

Provide support for the development of the COP. 

Yañez-Figueroa 
et al., 2016 

Assist in the management of knowledge generated in SI laboratories. 

Source: Prepared by the authors. 
Among the technology-oriented initiatives, it can be seen a strong tendency towards 

tools that have open software architectures to provide knowledge sharing and access to 
networks. The nature of social innovation implies a more inclusive approach to innovation 
support systems, which should reconsider innovation not only as an economic mechanism 
or a technical process, but also as a social phenomenon, because of its purpose and effects. 
Thus, Suerdem et al. (2015) emphasize an integrative approach to innovation support 
systems that involves the integration of data, people, processes and business systems, 
providing a backbone of information for the development of new products. 

Web 2.0 and digital technologies tools promote the creation and exchange of generated 
information and the sharing of best practices, where the process of co-learning is enriched 
through a wide participation in the creation, management, reuse and dissemination of open 
knowledge (Calonego et al, 2014). The focus of this co-learning is centered on the people 
who participate and interact in the construction of a collective knowledge (Calonego et al., 
2014; Brantmeier 2005). 

The use of laboratories for open education, the ICTs and social innovation are factors 
involved in the dissemination of knowledge, where stakeholders are concerned with the 
development and growth of emerging societies. This paradigm is not closed within the 
Academy, and the citizens are also constructing means and ways of socializing knowledge 
through effective actions that come along with the evolution of digital technologies (Yañes-
Figeroa et al., 2016). Using free access tools enables citizens, specialists, researchers, 
scientists and anyone looking to create, transfer, store and manage scientific or empirical 
knowledge. In this sense, the creation of open knowledge and laboratories of social 
innovation bring important challenges related to the socialization of knowledge and its 
management. 
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Table 6. People-oriented Knowledge Management Initiatives 

References Initiatives/Actions 

Medik & Stettina, 
2014  

Support the implementation of real practices and implications of 
"New ways of working" in organizations of public knowledge. 

Source: Prepared by the authors. 
A recent trend of innovation at work is associated with a package of measures to change 

the physical space of work, the ICTs, the work management and culture in knowledge-
intensive organizations,  and is referred to as "New Ways of Working" (NWW) ( Medik & 
Stettina, 2014). On the assumption that tacit knowledge is the most valuable knowledge and 
that it starts from people's "know-how" (Dalkir, 2005), these people become key players 
for the success of the implementation of knowledge management initiatives. So, in order to 
face the economic crisis, demographic evolution and globalized competition, public and 
private sector organizations have introduced innovations in the workplace, the so-called 
"New Ways of Working" (Eeckelaert, Dhondt, Oeij, Pot, Nicolescu, Webster & Elsler, 
2012). 

These new ways of working, mentioned in the work by Medik and Stettina (2014), are 
related to social innovation when it comes to quality of life at work, well-being and talent 
development, together with organizational performance, generating participation and 
empowerment of the team. 

7. Final Considerations 

At the end of this work, we verified that the goal was achieved, since it was possible to 
present, by means of discussions, the set of knowledge management initiatives used in 
social innovation actions. It can be observed that the corpus of publications involving KM 
and IS are still incipient and that KM initiatives appear more frequently implicitly, which 
opens a larger field for future research on related topics. 

As to the objectives and main results of the articles analyzed, it can be observed that, 
for the most part, knowledge management initiatives comprise applications in the context 
of social entrepreneurship and non-governmental organizations. The second larger context 
of application is the educational context. It is also observed that Information and 
Communication Technology applications play a supporting role in knowledge management 
for social innovation actions. In addition, it should be emphasized that social innovation 
actions bring a strong bias of cooperative work and attendance to social needs and in this 
way knowledge management should be attentive to how collective knowledge can be 
acquired, processed and how it can generate value and contribute to social innovation 
actions. 

It was noticed that the knowledge management initiatives are more focused on the 
improvements of processes and the use of technologies, with few actions directly related to 
the training, motivation and retention of people. As for the processes, we highlight the 
cooperative and collaborative work among the players of social innovation, and the 
knowledge management tools should turn to this type of characteristic. Regarding the use 
of technologies, there is an emphasis on open technologies with free access by citizens. And 
the people-related action emphasizes the motivational and flexibility factor in the way of 
working to improve productivity and decrease the costs of public organizations. 

For future work, it is proposed a more in-depth study of knowledge management 
initiatives concerning how people learn and what motivation can be related to social 
innovation processes, since people can be considered a key point both in knowledge 
management and in social innovation actions. That study is justified by the objective of 
improving social innovation processes and better understanding how the collaborative 
networks created in these processes can be more efficient from the point of view of 
knowledge generation. 
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