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 Salzman, Ryan, Understanding news media consumption and political attitudes and 

behavior in Latin America.

 News media consumption is vital to understanding democracy in Latin America.  

Democracy in the region lacks consolidation that may be encouraged by the ability of news 

media to shape individuals’ political attitudes and behaviors.  Yet, we know very little about how 

citizens of Latin American countries consume news media or how that consumption affects 

attitudes and behavior.  This study offers a region-wide examination of the factors that shape 

news media consumption and the effects of that consumption on individuals in the region.  To 

explore this topic, I examine survey data from the 2008 Latin American Public Opinion Project 

in 18 Latin American countries.  I argue that news media promote democratic attitudes and 

political behavior by increasing the symbolic value of democracy and by supplementing those 

symbols with information that further encourages democratic attitudes and political participation.  

Additionally, political behavior is not temporally proximate to political behaviors such as voting.  

This necessitates a mediated path for news media consumption to influence participation through 

political interest, civil society participation and democratic attitudes. My findings illustrate that 

each news medium type (TV, radio, newspaper) must be considered separately from each other 

type.  I find that news media consumption has little effect on attitudes.  The effect of news media 

consumption on behavior is best understood as mediated paths through political interest and civil 

society participation.  An additional analysis examines the state of internet use in the region.  In 

total, this project offers a broad understanding of how news media consumption affects 

individual-level democracy in Latin America.

  Doctor of Philosophy (Political Science), May 2011, 239 pp., 57 

tables, 3 figures, references, 150 titles. 
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CHAPTER 1  
 

INTRODUCTION 
 
 

Understanding how democracies normatively and empirically function is an ongoing 

endeavor in comparative political science research.  As a result of that pursuit, a clearer picture 

of what democracies are and should be emerged.  Simply regarding democratic regimes as being 

either present or absent based on electoral institutions gave way to a more nuanced 

understanding of democracy.  Instead of a dichotomous view of democracy, we now recognize 

that electoral regimes can exist without embracing essential individual liberties. This leads to the 

inclusion of many other elements contributing to democracy and to a sliding scale of democratic 

regime types.  This reconceptualization expanded the lines of democracy research to include a 

plethora of factors that affect various aspects of democratic societies.  Those factors range from 

institutions, such as effective judiciaries and uncorrupt bureaucracies, to attitude and behavior 

determinants for individuals.  In total, democracy today is recognized as a regime consisting of 

many parts. 

One aspect of effective democratic regimes involves the press and other mass media.  

From the early assertions of Tocqueville about the intrinsic nature of the press to American 

democracy developed a line of research that explored the institutional and individual effects of 

the press.  Researchers such as Herman and Chomsky (1988), Iyengar (1987), Norris (2000), and 

Prior (2007) considered various ways that the press and media industries affected individuals in 

the United States and other developed regions.  However, as democracy studies moved away 

from focusing on more stable, long-standing democracies, the role of the press was largely 

ignored.  This study explores the role of the press in younger, less-developed democracies.  To 

do this, I selected an appropriate region for study and a level of analysis – the individual -- that 
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captures an important aspect of the press’s effects on democratic regimes.  I endeavor to answer 

the question, how does news media consumption affect individuals’ democratic attitudes and 

behaviors in Latin America?  

Latin America is a region composed of countries that are young democracies.  Although 

the institutions of democratic governance are in place, democratic culture is still tenuous.  Until 

that democratic culture is entrenched in society democracy will remain unconsolidated.  Without 

democratic consolidation countries risk backsliding into authoritarianism.  My focus on the 

effect of media is, in essence, an effort to understand a potentially central aspect in the deepening 

of democratic society, the spreading of democratic attitudes and political behavior through the 

socializing power of media.  If democratic survival is linked to the strengthening of democracy 

in society, exploring media effects may hold one key to understanding the potential for 

democratic survival in the Latin American region.     

 

A Review of the Literature 

A broad range of literature addresses media and democracy.  In this section I discuss the 

relevant literature in three categories.  The first reviews classic works on information/press and 

democracy, and others studies that emphasize the importance of free press in all democracies.  

The second reviews the literature on the media and democracy conducted in and on developed 

countries, especially the United States.  The third explores the existing research on media and 

democracy in Latin America. 

 

Media and Democracy: Ideas across Time 

Before empirically examining how news media consumption affects individuals in Latin 
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America, it is important to understand how the press should affect democracies at large.  First, 

we must understand that contemporary media are simply institutionalized communication, a 

notion that permits us to see the role that it may serve in democracies.  Aristotle in The Politics 

(1997) argued that communication was an essential part of democracy because individuals could 

not be expected to make informed decisions in their selection of leaders without  knowledge of 

the potential leaders among whom they were deciding.  The size of the community was 

important for communication because large communities left individuals unconnected from each 

other.  The large modern societies that individuals live in today hardly meet the community size 

standards imagined by Aristotle.  Nevertheless, one may reasonably assume that this essential 

communication becomes even more important in today’s large contemporary democratic 

communities, and that much of the communication role is be fulfilled by the news media system.  

Mass media establish conditions in which zero or one degree of separation can exist between any 

two individuals in any given society, regardless of size. 

Two thousand years later after Aristotle, Alexis de Tocqueville in Democracy in America 

(1840) offered his perspective on what determined an effective American democracy.  He 

believed the press contributed to the quality of democracy in the young United States.  For de 

Tocqueville, the press served as a link between individuals, and that it functioned similarly to 

any other civil society organization.  Basically, the press is a homogenizing force in society as 

“nothing but a newspaper can drop the same thought into a thousand minds at the same moment” 

(de Tocqueville 1840, 111).  It is evident that what de Tocqueville recognized was paramount to 

explaining how Madison’s “factions” (1787/1982) were ultimately organized into 

Schattschneider’s (1960) contemporary pressure system where media acted to balance factions 

and check the institutions of government in American democracy. 
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These democratic theorists recognized the role of communication and the press in 

democratic societies.  Since de Tocqueville, democratic theorists have believed the news media 

could communicate information that is essential in a democracy.  Citizens need information 

about their political system in order to take part in it.  However, the role of the press went further 

than simple information provision.  “The effect of a newspaper is not only to suggest the same 

purpose to a great number of persons, but to furnish means for executing in common the designs 

which they may have singly conceived” (de Tocqueville 1840, 111).  The extent to which the 

supposed role of news media in democratic society is empirically supported was left to a 

relatively recent generation of media researchers.   

To further emphasize the role of media in democratic society, it is useful to look at one 

well recognized and often used measure of democracy: Freedom House’s Freedom in the World 

Index.  This index rates countries according to the level of freedom offered by their political 

systems.  The importance of free media to Freedom House is quite obvious.  The first inquiry 

under the “Civil Liberties” sub-section identifies the condition of free expression by asking the 

question, “Are there free and independent media and other forms of cultural expression?” 

(Freedom House 2008a).  That emphasis clearly illustrates the perceived importance of media in 

assessing democracy. 

 

Media and Individuals in Developed Regions  

Since the late 1980s, media researchers used various data and research techniques to 

explore the effects of media consumption on individual attitudes and behaviors in developed 

countries.  Broadly speaking, they found that the mass media do affect individuals.  The first 
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steps toward that conclusion came from analyses of survey data.1

The next stage of research tended to employ more sophisticated survey-content analysis 

methods

  Much of that research found 

media to have a statistically significant effect on various attitudes and behaviors, but also 

reported that the effect was small.  This “minimal consequences” model of media affecting 

individuals was the jumping off point for researchers who desired to better understand how 

media consumption affects individuals. 

2 and experiments.3

                                                             
1 For an example of media research using survey data see Bartels (1993) 

  That research painted a picture of media affecting individuals that 

was far from minimal.  Instead, researchers found a number of mechanisms that affected 

individuals’ attitudes.  Those mechanisms were agenda setting (see McCombs and Shaw 1972; 

Corry 1986; Iyengar and Kinder 1987; McCombs and Shaw 1991; Dearing and Rogers 1996; 

Rogers, Hart and Dearing 1997; Iyengar and McGrady 2007), information provision (see Bartels 

1993; Price and Zaller 1993; Iyengar and McGrady 2007), framing (see Tversky and Kahneman 

1981; Iyengar 1987; Gamson and Modigliani 1989; Gamson 1992; Capella and Jamieson 1996;  

Klandermans and Goslinga 1996; Iyengar and Reeves 1997; Scheufele 1999; Jacoby 2000; 

Gilliam and Iyengar 2000; Druckman 2001; Entman and Herbst 2001; Mazzoleni 2003; Iyengar 

and McGrady 2007), priming (see Krosnick and Kinder 1990; Hetherington 1996; Miller and 

Krosnick 1997; Iyengar and McGrady 2007), and propaganda effects (see Herman and Chomsky 

1988).   In general, this research discovered that, depending on an individual’s personal 

characteristics, news media outlets could shape news reports or interviews with production 

techniques that could considerably affect individuals’ perceptions.  In one famous example, 

researchers created an experiment in which two news broadcasts were shown to participants.  

2 For an example of media research using survey-content analysis see Norris (2000) 
3 For examples of media research using experiments see (Nelson, Clawson, and Oxley 1997) 
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Both broadcasts covered a planned Ku Klux Klan rally.  In one broadcast a “public order” frame4

Building on the findings of previous research, Pippa Norris (2000) identified a “virtuous 

circle” of media effects for postindustrial societies.  Her research attempted to generalize the 

effects of news media consumption across space.  Norris found that interested and active 

individuals consume more news media than their counterparts.  The consumption of news media 

then further activates those individuals by consciously appealing to them and providing them 

with the information that they seek.  Her work is important because it expands contemporary 

empirical research to a cross national setting to explain and generalize how media consumption 

affects individuals.  

 

was employed.  In the other broadcast a “free speech” frame was used.  As expected, participants 

who viewed the “free speech” broadcast demonstrated a greater amount of tolerance for the KKK 

rally than those who viewed the “public order” broadcast (Nelson, Clawson, and Oxley 1997).  

The results of that experiment, and numerous others like it, revealed how influential news media 

consumption could be.  

 

Media Research in Latin America 

Exploring the existing Latin American democracy literature reveals some mention of 

press institutions (i.e. news media).  Books like Booth, Wade and Walker’s Understanding 

Central America (2006) mention press repeatedly in historical discussions of revolutionary 

periods.  They make it clear that the press existed in some capacity, that both sides of conflicts 

employed various press agencies, and that governments and private groups (i.e. rebels) 

repeatedly tampered with the press to seek advantage over their opposition.  By describing the 

condition of press freedom in the region, the implied role of free press for democracy in Latin 
                                                             
4 A “frame” can be best understood as “meaning construction” (Benford and Snow 2000). 
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America emerges.  However, the implications of those accounts for democracy are left largely 

untouched.  In Diamond’s (2008) assessment of democracy in developing regions, he asks if 

conditions for democracy are shared across regions.  The answer appears to be that the same 

conditions that were necessary in democracies such as the United States are still important.  In 

fact, Diamond recognizes the technological development of media industries in the developing 

world as being increasingly beneficial for undermining traditional power structures in developing 

societies.  “As people acquire more income and information, they become more politically aware 

and confident, more inclined to participate in politics, to think for themselves, and thus break 

free of traditional patron-client politics” (Diamond 2008, 99).  Like other research on Latin 

American democracy, Diamond does not mention news media in any way in his analysis.  

Therefore, the normative importance of an effective news media for democracy in Latin America 

is clear. 

The importance of media in new democracies is echoed in Katrin Voltmer’s edited book 

Mass Media and Political Communication in New Democracies (2006).  Whereas Diamond 

focused on everything that affects new democracies, Voltmer concentrates on the role played by 

mass media in new democracies.  She asserts that media fulfill the same roles in new 

democracies that they do in older more established democracies.  She highlights the three 

consistent functions of media as a marketplace for ideas, a tool for creating an enlightened 

citizenry, and a government watchdog (2006, 5).  The contributors to the edited volume go on to 

describe the disparate issues facing various new democracies throughout the world.  There are 

multiple chapters on Latin America that focus on the conditions faced by journalists (Waisbord 

2006) and electoral campaigning (Espindola 2006).    
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Other literature concentrates on the media industry in Latin America.  Albarran’s (2009) 

edited work on the media industry in Latin America is an excellent example of the country-by-

country analyses that are often engaged to learn about the media industry.  From Chavismo and 

its effect on the media industry in Venezuela (Gibens 2009) to discussions of entertainment 

media in Argentina (Silvestri and Vassolo 2009), the contributors to the edited work explored the 

media industry-society relationship in Latin America.  However, the focus of research like this is 

on the media industry first and society second.  This country-by-country approach was engaged 

for decades in the Latin American region.  An early example of such work is Soderlund and 

Surlin’s (1985) edited book.  Again, the editors compiled accounts of media industry conditions 

in various Latin American states with the primary focus being on the media industry itself.  A 

plethora of books examines the technological development of mass media in the region (see for 

example Sinclair 1999).    

Other research on media in Latin America emphasizes media and society with the 

spotlight shifting more toward society.  In an earlier edited book, Fox (1988) isolates many of the 

press conditions mentioned in broad region studies that followed (i.e. Booth, Wade, and Walker 

2006).  She and her contributors explore issues like censorship, revolution, the church, and the 

technological development of communication under the context of a revolutionary time period.  

Those issues are also discussed country-by-country in Rockwell and Janus’ Media Power in 

Central America (2003).  Specifically, these books focus on dominance by the state and elites in 

the media industry.  While they are useful for understanding media conditions, they stop short of 

analyzing the real effect of those conditions on democratic development in Latin America.   

In a special issue of the International Journal of Press/Politics, various authors offer 

perspectives on media and democracy in the region.  Again, this work is largely descriptive.  
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However, there is a noticeable shift toward seeking explanations for how news media affect 

democracy in individual Latin American countries.  Bonner (2009) explores the ability of media 

in Argentina to hold the government accountable for violence against protesters.  Maia (2009) 

attempts to understand how news media in Brazil shape debates on issues such as a national 

referendum for banning firearm ammunition sales.  Focusing on journalism in Brazil, 

Albuquerque and Roxo de Silva (2009) look at a professional shift in journalism from a model 

that advocates for the state to an Americanized “independent journalist” model.  Each of these 

articles demonstrates important aspects of democratic society but the work is qualitative and far 

from generalizable. 

Substantial research on the interplay between media and aspects of democratic society 

has emerged over the last ten years.  Much of that empirical exploration employed statistical 

analyses to assess media’s impact on various political events.   An event-type that dominates 

media effects research in Latin America is elections.  For example, Lawson and McCann (2004) 

identified different effects for individuals’ attitudes and voting behaviors for the 2000 Mexican 

presidential election that were based upon the television news source chosen by the participant.  

Likewise, Hughes and Guerrero (2009) take a qualitative look at the conditions that shape 

evaluations of candidates and their campaigns in the 2006 Mexican presidential elections.  For 

Taylor Boas (2005), successful campaigning by neopopulist leaders requires skillful use of 

media because other institutions such as strong parties do not exist.  Perez-Linan (2002) focused 

on the effect that television news has on shaping partisanship among individuals in Latin 

America.  He finds a short-term effect for increasing partisanship with a potential long-term 

effect of undermining political party power.  Salzman and Aloisi (2009) explore how the 

consumption of different news media (TV, radio, and newspapers) affects political behavior in 
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Central America.  They find evidence of an indirect effect path of influence between news 

consumption and participation that employs more temporally proximate conditions such as civil 

society engagement to motivate political behavior.  Some of this research utilizes survey data to 

understand the micro-level effects of media for Latin Americans.  However, only the work on 

partisanship (Perez-Linan 2002) assesses media effects across the entire region.  This lack of 

generalizable findings is the major shortcoming of current Latin American media-democracy 

research.  It is a lacuna that this research project addresses.  

In general, research on media in Latin America is descriptive, strongly focused on media 

industry conditions, and limited to single country studies.  Broad evaluations of Latin American 

society and politics have assumed that media should have a heavy hand in shaping politics, but 

they have not sufficiently explored the implications and role of the media in politics.  This 

neglect represents a failure of comparative democracy research because it asserts that the media 

matter for democracy but fails to adequately explain why.  The scholarly discussion of 

democratic governance in Latin America, in my opinion, has underemphasized if not often 

ignored the political role of media and thus overlooked an important piece of the democratic 

consolidation puzzle.  When empirical analyses were engaged, their scope was too limited to 

allow generalization to all of Latin America.  This project explores the role played by news 

media in shaping democracy.  

 

Why Study News Media’s Effect on Individual Attitudes and Behaviors? 

 Before moving forward, it is important to understand why news media consumption 

should be the focus of a study trying to understand how media affect democracy.  News content 

is only a small piece of the outputs of the media industry of any country.  Likewise, news content 
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make up only a minor part of the average daily media intake of individuals.  Given that 

consistency across media industries and individuals, why should this project only deal with news 

media consumption?  The answer is both conceptual and data driven.   

 According to Norris (2000), the role of media in democracy is to serve as a civic forum, 

government watchdog, and mobilizing agent.  In general, each of those roles is derived from 

political agenda setting and information provision, both of which are present in news media 

alone.  Telenovelas do little to inform the individual who consumes that media product.  News, 

on the other hand, serves to inform and guide the attention of individuals toward all things 

societal and political.   

 The other reason to focus on news consumption has to do with the availability of data.  

As is discussed further in the “Research Design” section of this dissertation, data are expensive 

and time consuming to acquire.  Thanks to the work done by the Latin American Public Opinion 

Project, there are available data related to how much news media individuals consume that 

covers three different news media – newspapers, television, and radio. 

 To understand why it is important to focus on individual attitudes and behaviors, one 

must consider what “democracy” means.   The most basic understanding of democracy points to 

the word itself.  “Democracy” is a two-part word derived from the Greek word demokratia.  

Demos means “the people,” and kratos means “to rule.”  Therefore, in its most simple form, 

democracy is rule by the people (Dahl 1998, 11).  In a contemporary sense, democracy is 

community government in which people participate (Cohen 1971).  Thus, it is impossible to 

understand democracy without focusing on political participation by individuals. 

    Political participation is multidimensional (Verba and Nie 1972; Verba, Nie, and Kim 

1978; Booth 1979).  This dissertation looks at basic democratic behavior including voting and 
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protesting and also considers the civil society behavior of individuals.  Likewise, there are 

attitudes that are essential to democratic society.  For example, tolerance is seen as an integral 

democratic attitude (Lipset 1959).  I look at the effect that news media consumption has on 

individuals in order to more clearly understand the general role of media in Latin American 

democracies. 

 

Latin America 

 Latin America is a diverse area of over twenty nations that span a massive geographical 

area from Mexico to Argentina and include some of the island nations of the Caribbean (see 

Figure 1).  The total land area of the region is 8 million square miles, which is larger than 

Europe.  The population of the region exceeds of 579.4 million inhabitants (United Nations 

Population Fund 2008), or 10 percent of the world’s population.  The identities of Latin 

Americans vary from indigenous (of which there are hundreds of communities) to European and 

African.  Beyond original identities, many races mixed to create various mixed-race populations 

of mainly European culture, like the mestizo Spanish-indigenous populations of the former 

Spanish colonies.  

Attitudes and behaviors vary across time and space.  To more clearly understand what 

shapes those attitudes and behaviors, it is important to identify a specific area in a specific time 

and then draw a sample of individuals for study from that subset.  Latin America in the early 21st 

century provides an ideal focus for research looking to identify the role of news media 

consumption in affecting democratic attitudes and behaviors.  The countries of Latin America 

share many historical and cultural traits.  They also diverge on many aspects of political, 

economic, and social development.  Likewise, the development of media systems in the region 



 13 

demonstrates both similar and dissimilar characteristics.  I selected 18 Latin American nations: 

Argentina, Bolivia, Brazil, Chile, Colombia, Costa Rica, Dominican Republic, Ecuador, El 

Salvador, Guatemala, Honduras, Mexico, Nicaragua, Panama, Paraguay, Peru, Uruguay, and 

Venezuela.  With the exception of the Dominican Republic, which is an island nation, the 

countries chosen are contiguous and represent a large majority of the Latin American region. 

 

Common Features 5

 The colonization of the new world by the Iberian powers, Spain and Portugal, set the 

region on a common historical path.  For 17 of the 18 countries in this study, Spanish became the 

dominant language.  For Brazil, Portuguese stands as the official language.  Otherwise, the 

colonial experiences of the territories of Latin America were similar in the colonial powers’ push 

for resource extraction, subjugation of the indigenous inhabitants, and social reorganization.  

During the early centuries of colonization, power was consolidated in the hands of elite land 

owners.  These landed elites dominated the productive capacities and social hierarchies in each 

of the colonies.   For the most part, the crowns of Spain and Portugal ruled from a distance, 

satisfied with the wealth of resources that poured in from the new world.  This system prospered 

and expanded until the early 19

 

th

 Independence in the Americas was encouraged by two factors.  The first was the growth 

of local elites who established a capacity for autonomous rule.  This occurred as a result of social 

and economic development over time.  The economies became more productive and societies 

grew larger and more diverse.  The second factor encouraging independence was the victory of 

 century when a wave of independence swept across Latin 

America. 

                                                             
5 This section draws on several sources: Vanden and Prevost (2006), Booth, Wade, and Walker (2006), Smith 
(2005), Smith (2000), Booth and Seligson (2009) 
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Napoleon’s forces over the Spanish crown in 1810.  That power displacement sent shock waves 

through Latin America.  The elites in the region took advantage of the power vacuum and seized 

authority after protracted independence wars.  Napoleon’s domination of the Iberian Peninsula 

was short lived as the Spanish crown regained its authority in 1814.  Despite an attempt by Spain 

to reconsolidate its power, the tide of independence could not be stopped.  By the early 1820’s, 

almost the entire region of Latin America was independent of Spanish rule. 

 The independence movement in Brazil was different from that experienced in the rest of 

the region.  Upon being invaded by Napoleon’s army in 1807, the entire Portuguese royal family 

fled to Brazil.  When Napoleon was defeated, the royal family did not return to Lisbon but 

instead stayed in Brazil and declared the territory to be a coequal kingdom with the same rank as 

Portugal.  Eventually, the king of Portugal did return to Lisbon and left his son behind with the 

prerogative to declare Brazil independent.  With the support of the Brazilian elites, Brazil 

declared independence from Portugal in 1822. 

 While independence from European rule came to the Latin American nations in the early 

19th

 The caudillo rulers of the post-independence period were eventually supplanted by 

national leaders who desired to consolidate what became recognized as the modern state in Latin 

 century, genuine liberation from inherited political and cultural traditions was a much 

lengthier process.  “Foremost among these was the authoritarian proclivity that was strongly 

ingrained in political culture” (Vanden and Prevost 2009, 48).  The landed elites who dominated 

the countryside lent their support to military-style leaders who maintained rule in the generation 

following independence.  The young countries of Latin America struggled with internal divisions 

and external pressure.  Economic and social development was difficult and governance was 

absolute because elites had neither understanding of, nor desire for democracy.   



 15 

America.  Economic liberalization helped integrate the countries of Latin America into the world 

economy.  The newly-industrialized countries of the world demanded raw goods available in 

Latin America.  The leaders in Latin America obliged that demand, but domestic economic 

development failed to occur as a result.  This economic relationship only deepened over the 

following years.  Through the early decades of the 20th

 The presence of the United States in the affairs of Latin American nations was another 

common feature across the region in the 19

 century, economic and democratic 

development occurred at a slow rate. 

th and 20th

 Revolutions and social movements in the region are also to be a common trait.  While 

these events were historical, according to some they may also be considered part of the political 

culture of the region (Anderson 1964).  The economic and political conditions in most Latin 

American countries were characterized by widespread inequality.  This condition of inequality 

prompted revolutionary movements in Mexico, Peru, El Salvador, Guatemala, Costa Rica, 

Nicaragua, Colombia, Bolivia, and Chile.  Although the movements varied in their timing, 

success, and degree of violence, they illustrate a common vein in Latin American politics.  

 centuries.  The establishment of the 

Monroe Doctrine in 1823, intended to quell European influence in the region, formally 

encouraged U.S. intervention in Latin America.  Early intervention was often military in nature.  

The United States engaged in a war with Mexico (1846-1848), and put soldiers on the ground in 

Cuba (1898), Nicaragua (1912-1925 and 1926-1933), and the Dominican Republic (1916-1922).  

Although military in form, the purpose of intervention was also economic.  Making the region 

safe for American investment was important to the interests of the United States.  Even after the 

military interventions ceased, economic intervention continued.  For the United States, Latin 

America was a coveted resource.  
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Military coups in Uruguay and Argentina further illustrate that regional commonality.  

Continued inequality and reaction to neoliberal economic policies pushed by the International 

Monetary Fund and the Washington Consensus encourage social movements during the 1990s 

and early 2000s in many countries including Ecuador and Brazil. 

 Besides the cultural and historical commonalities across the region, a final commonality 

that must be mentioned is that of the governance structures in the region.  Each of the states in 

the study was, at the time of the 2008 surveys used for this study, a constitutional electoral 

democracy.  However, Venezuela experienced recent interruptions and challenges to 

constitutional authority in the country.  Ecuador too experienced similar challenges to 

constitutional mandates (Toussaint 2008).  The constitutions in each country promote a 

separation of powers across three or four distinct branches of government; executive, legislative, 

judicial, and in some countries an electoral branch.  Although the explicit structures of the 

institutions, such as electoral rules, may vary across Latin American countries, the focus of the 

systems on constitutional authority was shared.  Institutionally, the governance structures in 

Latin American countries are remarkably similar. 

 

Key Differences 

 Despite the shared historical, cultural, and institutional traits in the Latin American 

region, many differences exist in the social, economic, and political performance of those 

countries.  Those differences are expected to affect the political attitudes and behavior of 

individuals in the region. 

 Table 1.1 compares the population characteristics of the 18 countries in the study.  In 

both land area and population, Brazil is far and away the largest country in Latin America.  
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Mexico is the next largest in population, with Argentina, Colombia, Bolivia, and Peru 

accompanying Mexico as geographically large countries in the region.  The countries of the 

Central American isthmus are consistently the smallest in land and population size.  However, 

population density is greatest in the small countries of the Dominican Republic (204 per square 

kilometer) and El Salvador (292 per square kilometer).  Guatemala is the only other country in 

the sample with a population density in excess of 100 per square kilometer.   

 

Table 1.1. Population Characteristics of Latin America 
Country Population 

(millions) 
Surface Area 

(1000 square km) 
Population Density 

(per square km) 
Argentina 39.9 2,792 14 
Bolivia 9.7 1,098 9 
Brazil 192.0 8,514 23 
Chile 16.8 756 22 
Colombia 45.0 1,141 39 
Costa Rica 4.5 51 88 
Dominican Rep. 9.9 48 204 
Ecuador 13.5 256 53 
El Salvador 6.1 21 292 
Guatemala 13.6 109 126 
Honduras 7.3 112 65 
Mexico 108.5 1,964 55 
Nicaragua 5.7 130 44 
Panama 3.4 75 45 
Paraguay 6.2 406 15 
Peru 28.8 1,285 22 
Uruguay 3.3 176 19 
Venezuela 28.1 912 31 
Source: United Nations (2009) 
 

 

The countries in the sample vary substantially in their economic performance as shown in   

Table 1.2. The countries with the highest gross domestic product per capita in 2008 were 

Venezuela ($11,375), Chile ($10,091), Mexico ($9,964), Uruguay ($9,609), Argentina ($8,358), 

and Brazil ($8,311).  The country with the lowest GDP per capita was Nicaragua ($1,228) whose 

figure was less than one-ninth that of Venezuela.  Other countries with relatively low GDP per 

capita include Bolivia ($1,722), Honduras ($1,957), Paraguay ($2,581), and Guatemala ($2,848).  
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The remaining countries fall somewhere between the high and low groups (United Nations 

2009).   

 
Table 1.2. Economic Performance of Latin American Countries 
Country 
 

GDP Per Capita 2008 
(current U.S. dollars) 

Percent Real GDP Per 
Capita Growth 1982-2007 

Percent Real GDP Per 
Capita Growth 1957-2007 

Argentina $8,358 41 84 
Bolivia 1,722 16 32 
Brazil 8,311 24 256 
Chile 10,091 169 235 
Colombia 5,415 44 155 
Costa Rica 6,599 73 162 
Dominican Rep. 4,574 106 361 
Ecuador 3,900 7 132 
El Salvador 3,605 40 61 
Guatemala 2,848 11 109 
Honduras 1,957 9 65 
Mexico 9,964 20 167 
Nicaragua 1,228 -46 -23 
Panama 6,793 54 348 
Paraguay 2,581 -4 86 
Peru 4,471 13 78 
Uruguay 9,609 56 82 
Venezuela 11,375 7 30 
Sources: Heston, Summers, and Aten (2009), United Nations (2009) 
   

Another aspect of the economic performance picture is illustrated by recent growth over 

time.  By focusing on growth of GDP per capita between 1982 and 2007, we are able to capture a 

period that began with a serious recession that affected all of Latin America.  Yet despite that 

regional economic downturn, many countries experienced surprising rates of growth.  Chile 

(+169%) and the Dominican Republic (+106%) were exceptional with strong rates of growth 

occurring in Costa Rica, Panama, Uruguay, El Salvador, Colombia, and Argentina (Heston, 

Summers, and Aten 2009).  Slow to moderate growth was present in Mexico, Honduras, 

Guatemala, Peru, Venezuela, Ecuador, Bolivia, and Brazil.  By far the worst performers during 

this period were Nicaragua and Paraguay, which respectively lost 46 and 4 percent of their 1982 

GDP per capita during the time period.  Table 2 also reveals the relative long-term growth rates 

of the countries for a 50 year time span beginning in 1957.  Panama and the Dominican Republic 
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grew by over 300% with Brazil and Chile witnessing a growth of their GDP per capita that well 

exceeded 200%.  A handful of countries including Colombia, Costa Rica, Ecuador, Guatemala, 

and Mexico experienced growth rates in excess of 100%.  Argentina, El Salvador, Honduras, 

Paraguay, Peru, and Uruguay experienced moderate 50%-plus growth rates.  Bolivia and 

Venezuela saw minimal growth rates of around 30%, but the poorest performer was Nicaragua 

which saw a loss of 23% in GDP per capita over the 50-year period.    

Table 1.3 reveals significant variation in the social development of the region.  That 

variation reflects the spending and policy priorities of each country.  Rates of literacy were 

poorest in Guatemala (74%) and Nicaragua (78%), with the rate being only moderately better in 

El Salvador (82%) and Honduras (84%).  Topping the charts for literacy were Chile (99%), 

Uruguay (98%), Argentina (98%), and Costa Rica (96%).  The remainder of the countries range 

from the 88% to 95% literate (UNESC Institute for Statistics 2010).  Life expectancy varies 

considerably across the region.  As of 2008, Chile, Costa Rica, Ecuador and Panama each touted 

a life expectancy of 77 years, followed by Argentina, Mexico, Paraguay and Uruguay at 76 

years.  The lowest life expectancy is in Bolivia where residents can expect to live to only 67.  

Not much better are Guatemala (70), Honduras (70), Nicaragua (71), and Peru (71).  The other 

countries in the study fall between 72 and 75 years of expected life (NationMaster.com 2010).  

The infant mortality rate was the highest in Bolivia (43 per 1,000 births).  The lowest rates were 

in Chile (7 deaths per 1,000 births), Costa Rica (9 per 1,000), Argentina (11 per 1,000), Uruguay 

(11 per 1,000), and Panama (12 per 1,000).  The remaining countries experienced an infant 

mortality rate of 16 to 27 per 1,000 births (United Nations 2009). 
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Table 1.3. Social Development Performance of Latin American Countries 
Country Percent Literate 

(2007-2008) 
Life Expectancy 
(in years, c. 2008) 

Infant Mortality 
(per 1000 births, c. 2008) 

Argentina 98 76 13 
Bolivia 91 67 46 
Brazil 90 72 24 
Chile 99 77 7 
Colombia 93 73 19 
Costa Rica 96 77 10 
Dominican Rep. 88 73 30 
Ecuador 84 77 21 
El Salvador 82 72 21 
Guatemala 74 70 30 
Honduras 84 69 28 
Mexico 93 76 17 
Nicaragua 78ª 71 22 
Panama 94 77 18 
Paraguay 95 76 32 
Peru 90 70 21 
Uruguay 98 76 13 
Venezuela 95 73 17 
Source: UNESCO Institute for Statistics (2010), NationMaster.com (2010), United Nations (2009) 
ª 2005 estimate 
 

 

Relative political performance is explored in Table 1.4.  Substantial variation across Latin 

American countries is evident for each measure.  The age of formal electoral democracy for each 

country ranged from the relatively long standing democracies of Costa Rica (57 years), 

Colombia (52) and Venezuela (52) to the shortest tenured democracies of Mexico (10 years) and 

Peru (8).  Many of the Sothern cone countries, including Argentina, Bolivia, Brazil, Chile, 

Ecuador, Paraguay, and Uruguay, began their recent run of democracy between 1979 and 1993.  

In Central America, Nicaragua, Honduras, Guatemala, El Salvador, and Panama realized 

democracy in the 1990’s (Smith 2005).  A long-term representation of democracy revealed by 

the Vanhanen Democracy Index score from 1901-2000 range from a high of 14.27 in Uruguay to 

a low of 2.64 in Guatemala (Vanhanen 2009).  A contemporary analysis of democratic quality is 

captured in the Freedom House democracy scores that rate both civil liberties and political rights 

per country.  As of 2007, Chile, Costa Rica, and Uruguay meet all of Freedom House’s 
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requirements and thus received a perfect score of 12 (Freedom House 2008b).  The Freedom 

House measures are a composite of two 7-point measures scaled 0 to 6 that rate countries’ 

political rights and civil liberties.  For the purposes of this project, both 7-point measures are 

added together and inverted so that more press freedom receives higher scores.  Panama (11), 

Argentina (10), Brazil (10), and the Dominican Republic (10) are also good democratic 

performers.  The poorest democratic performances were in Venezuela (6) and Guatemala (7) 

which satisfies barely half of the Freedom House criteria that are required for a free society.  The 

political terror scale measures violence per country and reveals relatively high violence in Brazil, 

Colombia, the Dominican Republic, and Venezuela with Uruguay exhibiting the lowest levels of 

violence in the region (Gibney, Cornett, and Wood 2008). 
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Table 1.4. Political Performance of Latin American Countries 
Country Total Years of 

Continuous 
Democracy as 

of 2008 

Mean 
Vanhanen 
Democracy 
Score 1901-

2000ª 

Freedom 
House Overall 

Democracy 
Score (2007)° 

Political 
Terror Scale 

(2008)ⁿ 

World Bank 
Institute 

Rule of Law 
Index 

World Bank 
Institute 

Government 
Effectiveness 

Index 
 High = more 

democracy 
High = more 
democracy 

High = more 
democracy 

Low = less 
violence 

High = more 
rule of law 

High = greater 
effectiveness 

Argentina 25 9.28 10 2 -0.61 -0.18 
Bolivia 25 3.70 8 2 -1.12 -0.81 
Brazil 18 4.78 10 4 -0.30 -0.01 
Chile 19 6.40 12 2 1.25 1.24 
Colombia 50 5.10 8 4 -0.50 0.13 
Costa Rica 55 10.70 12 2 0.44 0.39 
Dom. Rep. 38 5.40 10 4 -0.60 -0.40 
Ecuador 29 4.43 8 3 -1.23 -0.97 
El Salvador 14 3.01 9 3 -0.63 -0.15 
Guatemala 12 2.64 7 3 -1.10 -0.49 
Honduras 10 4.00 8 3 -0.89 -0.57 
Mexico 8 3.67 9 3 -0.64 0.18 
Nicaragua 18 4.42 8 2 -0.86 -0.96 
Panama 14 6.28 11 2 -0.20 0.16 
Paraguay 15 2.77 8 2 -1.03 -0.78 
Peru 6 4.13 9 2 -0.74 -0.30 
Uruguay 23 14.27 12 1 0.50 0.48 
Venezuela 50 8.96 6 4 -1.59 -0.85 

Sources: Smith (2005), Vanhanen (2009), Freedom House (2008b), Gibney, Cornett, and Wood (2008), Kaufman, 
Kraay, and Mastruzzi (2009)  
ª Vanhanen’s democracy score measures political system competitiveness and voter turnout; range 0-100. 
° The revised Freedom House score sums the measures for political rights and civil liberties. Value scale is inverted; 
range 0-12. 
ⁿ Range = 1-5. 

 

To further understand the various aspects of political performance in the region, we look 

to multiple measures put forth by the World Bank.  One measure attempts to capture the extent to 

which the rule of law is realized.  The mean of the measure is 0.  Therefore, countries with 

positive values exhibit strong rule of law with negative scores representing weak rule of law.  

Only three countries in the study, Chile, Costa Rica, and Uruguay, received positive scores.  

Chile, with a score of 1.25, was far and away the best in terms of adhering to the rule of law.  

Bolivia, Ecuador, Guatemala, Paraguay, and Venezuela each received particularly low scores for 

the rule of law measure.  Looking to rate the effectiveness of the government, the second 

measure is similarly structured to the first.  This time, the number of positive scores was double 
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that of the rule of law index.  Chile, Colombia, Costa Rica, Mexico, Panama, and Uruguay each 

received a positive score with Chile again outperforming the rest with a score of 1.24.  Ecuador 

and Nicaragua are to be the worst performers of those who received negative scores (Kaufman, 

Kraay, and Mastruzzi 2009). 

In sum, the countries in this study exhibit significant variation across economic, social, 

and performance indicators.  Much of that variation will be accounted for in the contextual 

measures included in the statistical analyses that follow.  

 

Media Development 6

 Media systems in Latin America have numerous similarities.  As media systems 

developed throughout the world, they spread to Latin America.  Newspapers were established in 

the region in the early and mid-19

 

th

 In following the historical path of media around the world, Latin America also followed 

the industry standards that dictated production.  Newspapers were laid out in a manner similar to 

most newspapers elsewhere.  They had both straight news and editorials.  They often had 

political bias that was based on ownership or location (or both).  Television shows were 

produced in a manner that employed consistent production techniques.  Similarly, radios 

 century.  The invention of the radio and television 

subsequently brought those industries to the region as well.  Technological diffusion of this sort 

did not bypass Latin America but instead entrenched itself.  Like early media outlets in other 

parts of the world, the media industries of Latin America desired to disseminate information to 

the masses.  Media pluralism developed as the number of newspapers, radio stations, and then 

television stations expanded over time.  As a result, media outlets barely lagged in evolution 

behind their developed region counterparts. 

                                                             
6 Much of the information in this section was gathered from Albarran (2009). 
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broadcast music along with other programming that is not unfamiliar in other regions of the 

world.  As a result of this developmental path, an individual traveling through much of Latin 

America today may find herself quite at home when it comes to buying a newspaper or watching 

television.   

 Latin American media differentiate themselves both globally and regionally in their reach 

and the degree to which the government, among others, attempts to manipulate its outputs.   

Table 1.5 illuminates some of those differences in reach and freedom.  The first two columns of 

the table report the number of television receivers and newspaper circulation per 1,000 

individuals in 2006 and 2005 respectively.  Brazil (358), Argentina (326), and Chile (321) have 

the greatest number of televisions per 1,000 individuals with Nicaragua (121), Bolivia (134), 

Honduras (143), and Guatemala (158) having the fewest (United Nations 2007).  Brazil, 

therefore, has almost 3-times as many TV’s per capita as Nicaragua.  The remaining countries 

range from 216 to 276 televisions per 1,000 individuals.  For newspapers, the relative 

distribution per country varies substantially from the television statistics.  Two countries with 

average to low numbers of televisions, Uruguay and Venezuela, have substantially higher 

newspaper circulation than the other countries of Latin America (293 per 1,000 individuals and 

206 per 1,000 respectively).  Bolivia (99), Chile (98), and Mexico (94) have the next highest 

circulation statistics.  The countries with the lowest newspaper circulation per 1,000 individuals 

are Peru (23), Colombia (26), the Dominican Republic (28), El Salvador (28), Nicaragua (30), 

and Guatemala (33).  The remaining countries have newspaper circulations between 40 and 70 

per 1,000 individuals (United Nations 2006).  A cursory glance at the television and newspaper 

statistics reveal that they are uncorrelated with each other and must thus be explained by the 

various developments of the two industries per country.  
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Table 1.5. Media Indicators in Latin American Countries 
Country Televisions 

per 1,000 
(c. 2006) 

Newspaper 
Circulation 
per 1,000 
(c. 2005) 

ICT Development 
Indexª 

(global rank) 

ICT Development 
Index Change, 

2002-2007  
(rank change) 

Freedom House 
Freedom of the 

Press 2008¹ 

 High = more 
televisions 

High = more 
newspapers 

High = greater 
development 

High = greater 
change 

High = more press 
freedom 

Argentina 326 40 4.12 (47) 1.06 (+3) 53 
Bolivia 134 99 2.45 (98) 0.42 (-18) 61 
Brazil 358 46 3.48 (60) 0.93 (-6) 58 
Chile 321 98 4.00 (48) 1.03 (-3) 70 
Colombia 251 26 3.25 (70) 1.12 (+2) 42 
Costa Rica 251 70 3.41 (66) 0.87 (-11) 81 
Dominican Rep. 225 28 2.65 (90) 0.68 (-3) 61 
Ecuador 250 98 2.75 (82) 0.78 (+3) 59 
El Salvador 236 28 2.43 (99) 0.69 (0) 58 
Guatemala 158 33 2.28 (103) 0.68 (+3) 42 
Honduras 143 55 2.28 (102) 0.97 (+12) 49 
Mexico 276 94 3.09 (75) 0.71 (-11) 49 
Nicaragua 121 30 2.05 (111) 0.66 (+1) 57 
Panama 195 62 3.46 (61) 1.04 (+1) 56 
Paraguay 216 43 2.52 (96) 0.50 (-14) 40 
Peru 199 23 3.11 (74) 0.96 (-3) 56 
Uruguay 259 293 3.88 (49) 0.98 (-3) 70 
Venezuela 191 206 3.34 (67) 1.16 (-3) 26 
Sources: United Nations (2007, 2006), International Telecommunications Union (2009), Freedom House (2008b) 
ª The ICT Development Index (IDI) measures telecommunication development per country in 2007; range 0-8. 
¹ The Freedom House Freedom of the Press Scores rate legal environment, political environment, and economic 
environment for the press in each country.  Value scale is inverted; range 0-100. 
 
 

 Another way of looking at the media conditions per country is by considering the 

information and communication technologies (ICT) infrastructure and use per country.  The ICT 

Development Index (IDI) quantifies a country’s access, use and skills as it relates to the 

communication technology system.  The measure largely considers things like telephone lines, 

internet bandwidth, internet users, literacy and education.  According to the measure, Argentina 

(4.12) and Chile (4.00) are the most technologically developed countries with the Central 

American countries of Nicaragua (2.05), Honduras (2.28) and Guatemala (2.28) being the least 

developed.  Bolivia, the Dominican Republic, Ecuador, El Salvador, and Paraguay also exhibit 

low development scores.  The remaining countries are moderately well developed.  Considering 

development over time is also useful for understanding the movement of the media industries in 
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the region.  Therefore, Table 1.5 presents the change in IDI scores from 2002-2007. The score 

changes reveal that countries with higher IDI scores developed their ICTs more over the previous 

5 years than countries with lower scores (International Telecommunications Union 2009).   

However, while the IDI scores of countries in Latin America increased across the board, the 

relative standing of Latin American countries compared to all countries in the world was much 

more variable.  Many countries saw their global IDI ranking drop significantly.  These include 

Bolivia (-18), Paraguay (-14), Costa Rica (-11), and Mexico (-11).  Other Latin American 

countries, such as Brazil (-6), Argentina (-3), Uruguay (-3), Peru (-3), Dominican Republic (-3), 

and Venezuela (-2) experienced small declines in their IDI global rank.  Only Honduras (+12), 

Guatemala (+3), Ecuador (+3), Colombia (+2), Panama (+1), and Nicaragua (+1) saw their IDI 

rank improve.  El Salvador’s rank was unchanged.  This indicates that while overall 

communication technology is improving in Latin America, the rate of improvement is not 

consistent across the region. 

The last column in Table 1.5 lists the Freedom of the Press scores given by Freedom 

House to each country.  The scores are an additive index that individually rates the legal, 

political and economic environments of the media industries in each country.  Besides assigning 

each country a score in a 0-100 range, Freedom House also rates the press systems of each 

country as Free, Partly Free, and Not Free (Freedom House 2008b).  Countries that have a free 

media industry include Costa Rica, Chile, and Uruguay.  The only not free country is Venezuela.  

The remaining sample countries are considered partly free.  As access to unrestrained 

information is often considered necessary to the realization of democracy, understanding the 

qualities of press freedom per country will be integral to this study. 
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The Plan of the Project 

 The intention of this research is to try to answer some of the questions, concerns, and 

issues regarding if and how news media consumption affects individuals in Latin America.  

Specifically, I desire to understand the effects of news media consumption on political attitudes 

and behaviors in the region.  In Chapter 2, a theoretical construct is presented that emphasizes 

the socializing capacity of news media.  Besides the information presented to news consumers, 

news media producers place variable values on symbols.  For democracy, the symbolic value is 

high thus encouraging the attitudes and behaviors most closely associated with democracy.  Each 

type of news media consumed is expected to have a similar effect on attitudes and behaviors.  

For behavior, the impact of news media is potentially mediated by intervening conditions.  That 

mediation is due to the fact that news media consumption is not always temporally proximate to 

opportunities to behave politically. 

 Chapter 3 outlines the research methods and data employed herein.  By employing the 

2008 Latin American Public Opinion Project, I am able to identify news media consumption 

regularity and political attitudes and behaviors for nearly 30,000 Latin Americans living in 18 

different countries.  The usefulness and reliability of self-reported new media consumption 

measures are discussed.  The appropriateness of various regression modeling techniques, 

including multilevel modeling, are identified in relation to the research question being analyzed.  

Finally, other measures included in the analyses are also detailed. 

 Chapter 4 takes a step back from the primary political research questions to address who 

consumes each type of news media.  In general, three sets of conditions potentially influence 

consuming radio, newspaper, or television news.  They are ability, interest, and expectations.  

Each dimension is represented by a series of individual- and context-level variables.  The 
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findings reinforce the decision to consider each type of news media consumption separately 

because radio news consumption is an alternative news source for Latin Americans with less 

wealth and those who live in smaller communities.  Having an interest in current events 

encourages news media consumption of all types.  Expectations only influence television news 

consumption. 

 Chapter 5 endeavors to examine any potential effect that news media consumption may 

have on attitudes related to democracy.  The attitudes that I identify focus on the extent to which 

individuals support citizen participation in rule and individuals’ desire to limit government.  

Overt support for “democracy” is also captured.  While the relationship between news media 

consumption and political attitudes are expected to be strong due to the temporal proximity of 

news media consumption and attitude shaping, the findings indicate that there is little evidence 

of a relationship.  Only newspaper consumption affects the political attitudes measured and even 

those findings are sometimes inconsistent with what is expected. 

 Chapter 6 is the final piece of the analysis looking at the traditional forms of news media 

consumption.  How that consumption affects political behavior is the focus of the analysis.  A 

secondary question related to the path of the effect is also considered.  The multidimensionality 

of political participation is reflected in the design of the analysis as political discussion, voting, 

attending meetings of local government, and protest participation are each included in the 

analyses.  Some forms of participation are consistently affected by each news media 

consumption type while other forms are only affected by one or two types of news media 

consumption.  Considering if the impact path of news media consumption is direct or mediated, 

the results indicate that intervening conditions may be the key to understanding how news media 

consumption affects Latin Americans’ political behavior.  The intervening condition political 
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interest is a particularly significant mediating factor in the news media consumption-

participation dynamic. 

 Chapter 7 examines internet use in Latin America.  Before answering questions of how 

internet use impacts individuals, this analysis first focuses on the state of internet use in the 

region over the last ten plus years.  Aggregate internet penetration statistics are examined across 

time and countries.  Those statistics are then compared to other country-specific aggregate 

measures of economic, social, and government development to assess what might be influencing 

changes in internet penetration rates per country.  Then, I reorient the analysis to consider who 

consumes internet and internet news.  The internet is an alternative news source for younger 

Latin Americans and for individuals with low levels of trust in domestic news media.  Finally, 

the effect of internet news consumption on political behavior is examined.  One of the mediated 

models employing political interest as an intervening condition is conducted along with the 

direct models of political participation.  Internet use is much like the other forms of news media 

consumption in that it involves mediating factors like political interest.  I also find evidence that 

the internet potentially provides an alternative news source with somewhat different effects than 

other media. Internet news consumers vote less and protest more than nonusers.   

 Chapter 8 offers a summary of this project’s findings and discusses conclusions.  I 

examine some of the findings for various areas of political science research.  The chapter 

concludes with a discussion of needed future research. 
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CHAPTER 2  
 

MEDIA AND DEMOCRACY IN LATIN AMERICA 
 
 

 Mass media may affect individuals in all contexts.  Chapter 1 outlined mass media’s 

expected normative and empirical roles in democracies.  From Aristotle to contemporary social 

scientists, I find arguments and evidence that media today may play an important part in 

consolidating democracy in countries and entrenching democracy in society.  What remains 

unclear is the conditions that cause individuals to react to mass media.  In this chapter I present 

an argument for the socializing effect of media, a process in which symbols are given value and 

reinforced with information that leads individuals to believe certain things or behave in certain 

ways.  Socialization is regularly invoked when scholars try to explain why individuals act or 

think a certain way.  Socialization theory is a broad, culture-based argument that focuses on 

individuals learning from the individuals and institutions around them.  While mass media are 

not typically regarded at as primary socializers, especially for the young, the development of 

technical media and their outputs may be increasing the socializing capacity of mass media for 

adults

 After laying out why individuals are affected by consuming news media, I focus on 

specific attitudes and behaviors that are related to democracy.  I discuss whether we should 

expect the process of media socialization to apply to specific attitudes or behaviors.  I also 

examine the potential differences between media types and how they may affect individuals. 

. 

 

The Socializing Power of Mass Media 

 According to Thompson (1995, 10), “In all societies human beings engage in the 

production and exchange of information and symbolic content.”  That exchange is fundamentally 
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cultural with a strong connection to social context.  The idea that an exchange of information and 

symbolic content can compel behavior by individuals is not obvious.  In order for the reception 

of a media output to affect individuals, there must be some power exchange.  According to 

Michael Mann (1986) there are four classes of power; economic, political, coercive, and 

symbolic power.  Each type of power can affect individuals to the point of motivating behavior.  

To understand how news media consumption might affect individuals, we must focus on 

symbolic power. 

 News media purposely convey information and symbolic content to an extent that 

exceeds other media types (i.e. entertainment media).  “Symbolic actions may give rise to 

reactions, may lead others to act or respond in certain ways to pursue one course of action rather 

than another, to believe or disbelieve, to affirm their support for a state of affairs or to rise up in 

collective revolt” (Thompson 1995, 17).  This symbolic power is the mechanism that induces 

certain behaviors by individuals alone or in mass.  However, the degree to which the symbolic 

power of a specific media output affects individuals can be a function of fixation, reproduction, 

and space-time distanciation (Thompson 1995).   

For most modern mass media, fixation depends on the particular medium.  Radio and 

television broadcasts are not fixed like newspapers and thus the stimulus provided by them is 

more ephemeral since newspapers can be read and re-read at will.  In contrast to fixation, these 

three technical media are much more alike in their ability to be reproduced.  Similar symbolic 

content or information may be rebroadcast or reprinted at the discretion of the producer.  That is, 

identical stories can be aired on consecutive days.  The space-time distance issue raised by 

Thompson is particularly important in this body of research.  While he refers to the distance 

between what is being talked about and the individual consuming that symbolic content, there is 
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the additional consideration of the timing of the ultimate behavior or attitude that media 

consumption shapes.  I refer to this secondary effect as impact immediacy.  Impact immediacy 

involves what is being affected (attitude or behavior) and how temporally proximate that effect is 

to the act of consuming some bit of information from a particular medium.  For this study, time 

considerations will focus on the time elapsed between content reception and political behavior. 

The mass media affect individual behavior at least in part through socialization – that is, 

by helping produce or shape attitudes among citizens.   Thompson (1995, 26) lays out five 

characteristics of mass communication which he defines as “the institutionalized production and 

generalized diffusion of symbolic goods via the fixation and transmission of information or 

symbolic content.”  The first characteristic he refers to is the technical and institutional means of 

production and diffusion.  This is the technical/business/innovation side of the 

telecommunications industry.  The second characteristic is the commodification of symbolic 

forms where those forms are given symbolic or economic value.  In this study, I focus on the 

symbolic value of democracy and its general effect.  The third characteristic recognizes the 

separation between the processes of production and reception.  Thompson acknowledges that 

recipients do not normally exercise much direct influence on media outputs.  However, media 

consumers are not simply passive watchers, listeners, or readers.  Instead, they actively engage 

what is presented to them and process it given context circumstances.  The fourth characteristic 

of mass communication is that it extends symbolic forms across time and space.  The final 

characteristic spotlights the public spreading of symbolic forms.  The essence of mass 

communication is lodged in the symbolic forms it produces, the values placed on those symbolic 

forms, and the distribution of those forms across time and space and within the purview of the 

public. 
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Even if those symbolic forms are given value and distributed throughout society, how do 

we know that they will affect individuals?  When provided information, individuals learn (Miller 

2005).  When provided with valuable symbolic forms, “it enables individuals to reorder the 

spatial and temporal features of social organization, and to use these reordered features as a 

means of pursuing their objectives” (Thompson 1995, 31).  Operating in an explicitly political 

environment, I expect individuals provided with information and valuable symbolic forms to 

react in accordance with that information and symbolic forms.   

Democracy requires political participation (Cohen 1971).  Individuals require information 

and motivation to participate politically. In modern societies information is best provided via 

news media (Downs 1957).  Assuming that news media indeed perform as Thompson argues, 

individuals will not only receive the information discussed by Downs, but they will also have 

symbolic value attached to certain prevalent ideas that are consistently conveyed via news media.  

News media that reference democracy and democratic institutions such as elections place a high 

“value” on those ideas and events while also providing information that is essential for 

participation.  In essence, individuals consuming news media about competitive elections are 

being socialized to embrace democracy.  However, the impact of the resulting socialization may 

be contingent on the context in which individuals and media operate.  It may also be contingent 

on the specific content of the political attitude or nature of the behavior affected.   

When considering the impact of news media consumption on individuals, it is important 

to recognize that the amount of news media consumed may have a variable affect on the strength 

of attitudes or the commitment to behavior.  Therefore, the final piece of the puzzle for 

explaining how news media affect individuals may be related to the regularity or intensity of 

consumption.  If we can assume that attitudes can have various intensity levels, it is reasonable to 
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think that repeated consumption of a socializing media may increase the intensity of an attitude 

related to a valued symbol that is consistently promoted.  While media have the potential to 

socialize individuals to think or act in certain ways, the realization of that potential depends on 

the amount of the socializing media consumed.  

  

Why Media Socialization is Stronger in Weaker Democracies 

 In more democratically developed societies (as most older, postindustrial democracies 

are) the potential for news media to socialize individuals to be more democratic is probably less 

than it is in new democracies.  This is so because in the more established democracies, 

democratic attitudes and political participation patterns have over time likely deepened to a point 

of pervading all aspects of society.  In established democracies, in addition to formally 

democratic political institutions such as elections, democracy may be present to varying degrees 

in work, church, and school environments (see Pateman 1970).7

 In countries where democratic regimes are still relatively young, like Latin America, 

democratic deepening is less of a need than is promoting the spread of basic democratic norms 

and behaviors across the whole of society.  Until democracy spreads across each society, 

  That is, democracy is “the only 

game in town” (Przeworski 1991, 26).  Given that democratic attitudes and behaviors permeate 

so many facets of society in such systems, it becomes difficult to isolate the exact role of news 

media consumption in socializing individuals to act and behave democratically.  That is, when 

democracy is deep, there are many socialization sources that encourage democracy thus 

marginalizing the socialization effect of news media consumption. 

                                                             
7 An example of democracy in the work place might be voting for union leaders or department executive committee 
elections in college departments.  In schools, students often democratically elect individuals for any number of tasks.  
Many churches are congregational and thus by their very nature involve congregational participation in selecting or 
approving aspects of church governance. 
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deepening cannot be expected to occur.  Under those conditions, communications media may 

still serve a significant role in shaping democratic attitudes and behaviors for individuals.8

 Basically, context matters for understanding the media-democracy relationship in Latin 

America.  At its most basic level news media should be seen as regime facilitators.

  As a 

condition for effective democracy, a free press is able to shape the prevalence of democratic 

norms and behaviors in a country once some semblance of democracy is established.  To be 

clear, I am not talking about the role of news media consumption in shaping transitions to a 

democratic regime.  I am focusing on news media consumption in states that have already 

transitioned to a democratic regime and are now at various stages of democratic consolidation, 

which is the condition of the Latin American nations in this study.  That opportunity for 

democratic socialization in these new democracies allows for a systematic exploration of how 

news media consumption may socialize individuals to be more or less democratic in countries at 

various stages of democratic development.  The analyses herein capture the differences in 

democratic quality and duration and thus encourage an examination of the impact of such 

factors. 

9

                                                             
8 Lawson and McCann (2004) highlight the increased role of some media consumption, especially television, for 
shaping political behavior in emerging democracies. 

  That is, 

media are often grossly influenced by social and political elites who rely on the existing regime 

to maintain their power.  This is often most clearly dictated by the systemic context under which 

the media operates and individuals live.  For example, the degree of press freedom experienced 

in a state will variably affect the type of information broadcast or printed by news media.  

Likewise, relative levels of macro-economic development may variably shape the motivations of 

9 I use the broad term “regime facilitator” because there are many examples of authoritarian systems employing 
news media for the pursuit of authoritarian goals including maintaining public order, squashing alternative 
information, and otherwise manipulating individuals’ attitudes and behaviors.  For examples of media being an 
authoritarian facilitator see Gargurevich and Fox (1988, 61) and Smith (2005, 267).  



 36 

media actors, just as it would affect all industry elites.  Media actors may encourage news media 

outputs that reflect those economic motivations.  The duration of democracy per country may 

also serve as a contextual determinant of media outputs.  Long standing democracies may have 

consolidated to the point that democracy is endorsed by the media industry via media production.  

The different dynamics of context will be discussed further below as it relates to specific 

democratic attitudes and behaviors. 

 

Democratic Individuals in Latin America 

 Like individuals anywhere, Latin Americans can be democratic in both what they think 

and what they do.  That is to say, democratic regimes require individuals to have democratic 

attitudes and to participate in politics.  Political participation includes all behavior that is 

intended to affect government outputs.  Examples of democratic behavior include voting, 

campaigning, demonstrating, and having political discussions.  Democratic attitudes focus on 

feelings associated with some of the key aspects of true democracy.  Individual feelings about 

tolerance, free expression, free press, and the rule of law are some examples of attitudes that are 

intimately related to democracy.  These feelings are essential to the achievement of genuine 

democracy.   All regimes anchor their continuation in shaping how individuals see each other.  

For democracies, a truly democratic citizen must embrace a system of authority that includes 

citizens in the decision making process of community government (Cohen 1971, 7).  For that 

participation to occur effectively, attitudes about liberty, free expression, alternative information, 

and tolerance become important in society.  Democracy could also be seen as needing objective 

rules or laws that limit arbitrary rule (Aristotle 1997).  The need for states to be limited by 

constitutions and the rule of law can also be captured in citizen attitudes about democracy.  
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Without such attitudes, democratic development is difficult (Diamond 2008, 101).  As mentioned 

earlier, democracy relies on ordinary citizens to a greater extent than any other regime type.  

 Given the variety of individual attitudes and behaviors that are present in democratic 

societies, it is naïve to assume that a single mechanism affects each attitude or behavior 

similarly.  However, the anticipated general effect of consuming news media in societies that 

project themselves as democracies is to socialize individuals to accept and embrace each 

democratic attitude or behavior.  While that socialization is consistent, it is useful to look at each 

potentially affected attitude and behavior separately for expectation verification. 

 

Media and Democratic Attitudes in Latin America 

Understanding what affects democratic attitudes in Latin America is not a new 

undertaking (see Seligson and Booth 1993).  However, studies of how media affect democratic 

attitudes are scarce to nonexistent.  When pursued, they tended to focus on elections in single 

countries (see Lawson and McCann 2004; Hughes and Guerrero 2009) leaving us well short of a 

general understanding of how news media consumption affects individuals’ political attitudes 

and behaviors in the region as a whole.10

 

  I look to explore the media-democracy relationship 

cross nationally in Latin America.  To do this, I focus on a series of democratic attitudes that 

represent various degrees of genuine democratic support.  The attitudes used herein are tolerance 

for free expression, support for participation, feelings about limiting the power of government, 

and overt support for democracy.  Of course, these four attitudes do not exhaust all potential 

democratic attitudes.  Instead, they represent the full spectrum of attitudes that may be found 

among groups of individuals in liberal democracies. 

                                                             
10 A notable exception is Perez-Linan’s (2002) work on partisanship in Latin America. 
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Context Matters 

 Before exploring democratic attitudes that may be affected by the socializing potential of 

news media, it is necessary to consider how sociopolitical context affects individuals.  

Comprehending cross-national differences is, in essence, trying to understand variation in 

aggregate-level attributes per country.  For Thompson (1995), understanding media outputs 

requires recognizing the context in which media outputs are produced.  Media socialization is 

overtly cultural and that culture can be captured in context.  One country-level characteristic that 

is pertinent to this study is the degree of freedom with which the media industry of a country is 

able to operate.  More specifically, I am concerned with the amount of constraint placed on the 

press of a country. 

 Variation in press constraint is well documented in the Latin American region (see 

Salzman and Salzman 2009).  The press is allowed to operate with nearly complete autonomy in 

many countries.  That autonomy can be both economic and regulatory in nature.  Economic 

constraint can span from government ownership of news media industries to advertising 

purchases made by the government.  Regulatory constraint reflects the press laws of the country.  

Many nation-states mandate a registry for journalists.  Also, many governments established libel 

and slander laws with criminal penalties instead of strictly civil penalties.   Finally, societal 

constraint can occur through intimidation.  Gangs or other powerful societal actors may influence 

journalists and news media outlets.  Constraint, therefore, can take many forms with many 

possible results. 

 The result of the variable constraint condition of the press is its influence on individuals 

via the socializing power of media.  The most blatant difference between a constrained press and 

an unconstrained press is the difference in symbolic value attached to democracy.  An 
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unconstrained press will try to fulfill the role of watch dog and potentially advocate for citizen-

based rule.  In that context, news media increase the symbolic value of democracy.  Individuals 

living in contexts where the press is constrained by political or societal would consume news 

media that place less symbolic value on democracy.  Projecting that decreased symbolic value 

may socialize individuals to hold less democratic attitudes and participate less politically.   

Constraint Hypothesis: Individuals in Latin America who consume news media in more 

constrained contexts will have lower levels of democratic attitudes than individuals who 

consume a similar amount of news media in less constrained contexts. 

 

Latin Americans, News Media Consumption, and Four Democratic Attitudes 

 The democratic attitudes explored in this project correspond to two overarching concepts 

of democracy: citizen participation in rule and limiting the power of government.  To represent 

citizen participation in rule, this project first looks at individuals’ levels of support for 

government critics expressing themselves.  In addition to tolerating such opponents’ expression 

and political engagement, general support for political action by individuals in society is an 

important attitude for encouraging citizen participation in rule.  Without tolerating opponents 

expressing themselves or support for political action by others, it would prove quite difficult for 

a society to achieve the broad level of participation in rule endorsed by Cohen (1971) as being 

paramount to democracy.   

Without some support for limiting the power of government, the achievement of citizen 

participation in rule would prove elusive.  One way of conceptualizing that support is by asking 

individuals if there are instances where one governmental institution or actor is justified to usurp 

the formally defined powers of another institution or actor.  For example, individuals may feel 
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that the president is justified in usurping power when there is rampant corruption or runaway 

inflation.  A much broader way to try to capture individuals’ feelings about power limitations has 

to do with regime comparisons.  The term “democracy” invokes a comparison with authoritarian 

governments that are without power limits.  For many individuals, expressing overt support for 

democracy as such may be a general repudiation of the absolute power of government.  

Therefore, in both specific and general ways this project can identify individuals support for 

citizen rule and power limitations for government. 

At its most basic level, democracy requires, among other things, free, fair, and frequent 

elections for the selection of governing actors (Dahl 1998).  However, democracy also 

encourages other forms of participation such as campaigning for an individual or party, 

contacting representatives, and demonstrating.  Regardless of its form, political participation is 

intended to influence the political decisions being made by political actors and institutions that 

affect all members of a community (Cohen 1971).  Understanding this need for participation, 

individuals should support participation by others. 

 News media consumption can encourage that support by increasing the symbolic value of 

events like elections and providing basic information about those events that reflect that 

heightened symbolic value.  Unconstrained news media often provide information about 

elections, candidates, and demonstrations, among other political activities.  In an article looking 

at the role of news media consumption in affecting political participation, Salzman and Aloisi 

(2009) state: 

We find that many newspapers provide information with regard to [political] events.  In 
recent days Colombian newspapers have mounted an intense campaign against President 
Uribe amid economic difficulties in the country.  On more than one occasion, El 
Espectador and El Centro de Medios Independientes have diffused the location and time 
of political reunions and citizens’ protests.  Many other Spanish language news media in 
Central America regularly provide information about political participation opportunities.  
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These come in the form of general event information.  For example, the lead story on 
April 9, 2008, in a nationally distributed Nicaraguan newspaper, La Prensa, discussed 
security considerations for a protest march that was to take place that day.  Not only did 
the story discuss the security issues but it also listed the time and location of the march.  
By providing exact time and location information, these news media stories encourage 
event participation. 

  
The provision of that information to news consumers encourages individuals to view 

opportunities for political participation as natural.  Also, singling out events such as elections 

increases their symbolic value for news consumers.  Subsequently, news consumers socialized to 

value political participation should embrace those opportunities to a greater extent than 

individuals who remain without that socialization. 

Participation Support Hypothesis: Individuals in Latin America who consume more news 

media should demonstrate higher levels of support for political participation than 

individuals who consume less news media. 

 

Citizen participation in rule is essential to democracy (Cohen 1971).  In order for that to 

occur, citizens must be willing to tolerate the participation of all other citizens, sympathizers and 

opponents alike.  One form of tolerance that is inextricably linked to news media consumption is 

tolerance of free expression.  In a democracy, according to Dahl (1998, 85-86), “Citizens have a 

right to express themselves without danger of severe punishment on political matters broadly 

defined, including criticism of officials, the government, the regime, the socioeconomic order, 

and the prevailing ideology.”  While this is important to achieving actual democracy, it is 

interesting to note that high symbolic value is given to support for such free expression when 

media is unconstrained.  That high level of symbolic value for supporting free expression is 

derived from news media serving as the “fourth estate” (Voltmer 2006, 4).  In order to check the 
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power of the state, news media must freely express themselves.  That need should increase the 

symbolic value of free expression in news productions as well.    

 Do all media engage in (and thus promote) free expression?  The answer is clearly “No”.  

The extent to which media are able to engage in free expression is a function of the degree of 

press constraint present in the specific context in which media operate.  Constrained media do 

not serve as a watchdog and thus find little need to elevate the symbolic value of free expression.   

 How can we trust that news media in unconstrained contexts promote free expression that 

will socialize their consumers and motivate replication in society?  Before answering that 

question it is important to understand freedom of expression in practice.  For many individuals, 

expression is freely and immediately engaged on a daily (if not hourly) basis through speech.  

Free speech is varied in the ideas it represents.  By talking freely without concern of recourse, 

individuals are engaging in free expression.  Likewise, journalists who write and broadcast 

without apparent constraint are also engaging in free expression and thus increasing the symbolic 

value of that expression for news consumers.  Cursory explorations of Latin American news 

media reveal that they are similar to unconstrained media in other parts of the world in the 

information they convey and the critical tone that they take (see Voltmer 2006).  In so doing, 

they increase the symbolic value of free expression that encourages individuals to do the same.  

Once individuals are socialized to embrace free expression, that embrace should broaden to 

encompass even individuals that are seen as political opponents.  Knowing that support is for 

opponents, it is best conceived as tolerance.  

Tolerance of Free Expression Hypothesis: Individuals in Latin America who consume 

more news media will have more support for freedom of expression by all individuals 

than those individuals who consume less news media. 
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 A good deal of commentary about individuals and governments in Latin America 

emphasized a penchant for authoritarianism (see Smith 2005).  This would lead a casual observer 

to expect that Latin Americans may be willing to allow leaders to usurp power in certain 

circumstances.  However, embracing rulers with unlimited power is contrary to democracy 

where community members influence rule.  Indeed, while some authoritarianism may linger in 

Latin America, recent research reported that individuals in Latin America do not naturally defer 

to unelected rulers or strongmen, and in fact prefer electoral democracy (Booth and Seligson 

2009).  In essence, individuals in Latin America, as in other aspiring democratic regions, desire 

power to be limited. 

 I assume that consuming news media encourages attitudes that embrace power 

limitations.  This is first accomplished by contrasting previous regimes with the democratic 

regime currently in place.  News stories often refer back to the dictatorships of the past.  That 

discussion decreases the symbolic value (or increases the negative symbolic value) of 

dictatorship.  As dictators often practice politics with unbridled power, media may increase the 

symbolic value of power limitations.  That increase in the symbolic value of power limitations is 

also in line with media serving as a societal watchdog.  Attempts at power usurpation will be 

highlighted by media causing negative changes in the symbolic power of power usurpation.   

Second, I assume that discussion related to constitutional allowances supposes a natural 

check on power.  This most clearly occurs while countries are negotiating new constitutions.  

The supposed need of a constitution is naturally promoted by news media in their consistent 

reporting of that news event.  Again, by promoting the need for a constitution, media increase the 

symbolic value of rule of law which socializes individuals to embrace power limitations for 
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government actors.  Therefore, individuals who consume news media should be socialized to 

value limiting the power of political actors and institutions. 

Power Limitation Hypothesis: Individuals in Latin America who consume more news 

media should support greater power limitations for political actors than individuals who 

consume less news media. 

 

 A significant amount of democracy research focused on the idea that “democracy” is 

recognized as being the “best” regime (see Rose and Mishler 1996).11

 There are three actors in the relationship between the mass media and overt support for 

democracy: elites, masses, and media.  First, elites maintain power partly through force and 

partly through the consent of the governed (Pareto 1935).  Elites employ the media industry in 

order to gain and maintain that consent.  Elites in Latin American countries often occupy 

positions in the social and governmental hierarchy while also being actors in the oligarchic 

  This overt support for 

democracy may be encouraged by news media consumption.  To be clear, overt support for 

democracy has little to do with the type of attitudes discussed above that create a genuinely 

democratic individual that aids the deepening of democracy in society.  Instead, overt support for 

democracy encourages democratic continuation on a strictly institutional level.  That is to say, 

individuals who overtly support democracy may simply require occasional elections to 

accomplish what it is that they support.  In essence, individuals who support democracy in name 

only may be striving to ensure that there are some limitations on power, as promoted by Aristotle 

(1997). 

                                                             
11 This is often referred to as the “Churchill Hypothesis” and is derived from a 1947 quote from Winston Churchill 
who said, “Many forms of government have been tried and will be tried in this world of sin and woe.  No one 
pretends that democracy is perfect or all wise.  Indeed, it has been said that democracy is the worst form of 
government, except all those other forms that have been tried from time to time.” (Rose and Mishler 1996, 31)  
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ownership structure of the media industry (Salzman and Salzman 2009).  Democracy is the 

regime paradigm that resulted from globalization (Schwartzman 1998; Grugel 2002; Li and 

Reuveny 2003; Rudra 2005).  The promotion of democracy was a pervasive policy of United 

States’ hegemony (Robinson 1996).  Encouraging democracy allows for the transnational elite, 

composed of and often complicit with domestic elites, to dictate an international economic 

agenda while appearing responsive to the desires of citizens.  Elites who reject democracy will 

face international constraints.  As they are out of touch with global trends, they will have a 

harder time exploiting the full range of economic options that they seek.  Therefore, in order to 

maintain legitimacy, as well as protect their power and wealth, elites will support democracy 

(Sorensen 2007; Acemoglu and Robinson 2000; Boix 2003).   

 The second relevant actor in this relationship is the masses.  Through multiple avenues 

(including media) elites guide the preferences of the masses.  As Grugel (2002) points out, 

although democracy is mass-based politics, it is elite-led.  Latin America has a long, well-

documented history of authoritarianism (see Smith 2005).  Even with that history, Latin 

Americans embrace electoral democracy as the preferred regime type in much of the region (see 

Booth and Seligson 2009).  However, there is significant variation in the extent to which citizens 

of different countries in Latin America embrace democracy.  For the reasons discussed above, 

elites may encourage the masses to embrace democracy in Latin America as they infuse values 

related to democracy through the formal state apparatus and the channels of civil society 

(Robinson 1996).   This is not to say that all elites in Latin America are pro-democracy.  In fact, 

new research indicates that economic elites in Honduras are the least democratic group of those 

surveyed (Perez, Booth, and Seligson 2010).  The current regimes in both Venezuela and 

Ecuador repeatedly impede democratic conditions such as a free press.  Even in those situations, 
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the actions taken by political elites are often for the explicit purpose of “protecting democracy.”  

Although this is clearly not the case, the talk will be pro-democracy even if the walk is clearly 

not.  Other research also discusses the need for elites to buy into democracy in order to hold 

genuine pro-democracy attitudes.  However, here I am not talking about the attitudes of elites.  

Instead, I am concerned with the outward appearance put forth by elites.  I expect that 

appearance to be sometimes genuine (like when an elite settlement results in a true embrace of 

democracy) and sometimes Machiavellian (giving a nod to democracy to appear in line with 

international trends and to pander to the masses).  In both cases, the result is to overtly support 

democratic institutions regardless of elites’ true feelings about democracy.   

The final actor in this dynamic is the media industry itself.  It is the role of media to 

integrate individuals into society (Herman and Chomsky 1988).  Naturally then, media will be a 

regime facilitator.  In the case of Latin America, that regime is democratic - at least in name - 

thus increasing the symbolic value of pro-democracy for media producers.  Many governments 

took steps to limit the free expression of media (Rockwell and Janus 2003; Salzman and Salzman 

2009).  In order to avoid legal regulation, it is in the best interest of media to promote the 

existent regime.  For these reasons, I expect news media in democratic Latin American countries 

to endorse high symbolic value for democracy.  With each of these three actors overtly 

supporting democracy, individuals should be socialized to support democracy as well. 

Overt Support Hypothesis: Individuals in Latin America who consume more news media 

should demonstrate higher levels of overt support for democracy than individuals who 

consume less news media. 
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Media and Democratic Behavior in Latin America 

 Unlike the relationship between media consumption and democratic attitudes described 

above, the relationship between media consumption and democratic behavior is less obvious. 

Impact immediacy is a crucial concept for understanding news media consumption effects.  

Because individuals receive constant but inconsistent political and social stimuli through 

consuming various news media, only immediately changeable aspects of that individual (i.e. 

attitudes) can be expected to be affected by that consumption.  For example, an individual cannot 

be expected to choose whether or not to get pregnant based on news stories.  Pregnancy is not an 

act that can be immediately achieved when an individual so desires.  Therefore, news media 

consumption can clearly not cause pregnancy.  However, more simple decisions like what 

shampoo to buy for one’s baby can be affected by news media consumption.  If an individual 

reads a story about a dangerous baby shampoo and then goes shopping that day, she will be 

expected to incorporate that information into her purchasing decisions.  This happens because of 

the proximate timing of news media consumption and shopping.  Impact immediacy is important 

to understanding how news media consumption affects individuals in all contexts, including 

Latin America. 

 Generally, I expect news media consumption and democratic behavior to be positively 

related.  Although the media-behavior relationship is a result of connections similar to the media-

attitude connections, explaining how news media consumption affects traditional democratic 

behavior (or participation) may require an intervening variable which news media consumption 

affects and which subsequently affects democratic behavior.  This mediated relationship is a 

result of the structure of political behavior.  While attitudes may form immediately from contact 

with media stimuli (i.e., see something on the news and form an opinion about it), the behaviors 
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that flow from such stimuli usually occur after a delay and are conditioned by opportunities to 

act.  Simply put, the relationship between news media consumption and attitudes is realized with 

immediacy that behavior – political action -- cannot replicate because participation is occasional 

or intermittent.  One may form a candidate choice based on media contact months before an 

election, but can only vote on election day.  Further, getting involved in campaigning may 

require seeking out contacts and depend on contingencies like available resources that do not 

constrain attitudes. Therefore, understanding how news media consumption affects behavior 

requires focus on other factors that condition how consuming news media subsequently promotes 

behavior.  I anticipate one possible exception to this mediated relationship which is rooted in the 

structure of one specific type of political behavior --political discussion.   

Political participation in Latin America is multi-dimensional (Booth 1979).  Besides 

voting, participation can include demonstrating, contacting public officials, campaigning, and 

political discussion among other forms.  Although participation is multidimensional, it is difficult 

to anticipate differences in how its various modes are affected by news media consumption.  

Despite literature describing various ways that media consumption should affect individuals’ 

behavior directly (see Perez-Linan 2002), more recent research uncovered a mediated model 

where media consumption affected political participation (Salzman and Aloisi 2009).  I identify 

multiple avenues and factors involved in how news media consumption can affect individuals 

and their propensity to participate.  Simply put, those avenues involve civil society, political 

interest, and general democratic attitudes.  Before describing those, I will briefly outline the 

direct relationship that may exist between news media consumption and democratic behavior. 

One problem with explaining how news media consumption affects democratic behavior 

lies in the nature of that behavior.  Only political discussion can be engaged with an immediacy 



 49 

similar to attitudes.  Political discussion is the easiest form of democratic behavior.  It entails 

sharing political thoughts with other individuals who may or may not be disposed to agreement.  

Relative to all other forms of behavior, political discussion is the only one that can be engaged as 

often as an individual desires.  Also, political discussion can vary in its content.  This allows for 

current events to permeate or even inspire discussion.  If news media are the method by which 

individuals acquire knowledge of current events (see Bartels 1993), then it seems reasonable to 

assume that news media consumption could directly spawn political discussion.  By providing 

information about current events, media increase the symbolic value of such events.  Because 

individuals are socialized to hold high symbolic value for current events, they may be more 

inclined to share them with others. 

Discussion Hypothesis: Individuals in Latin America who consume more news media 

will discuss politics more than individuals who consume less news media. 

 

 According to Norris (2000), news media consumption can directly affect political 

interest.  The content of news media often focuses on political actors and happenings.  

Recognizing elevated levels of symbolic value attributed to those actors and events, individuals 

are drawn to understanding them.  Also increased in value is the symbolic nature of the news 

program itself.  Individuals socialized to appreciate the value of the information and the program 

itself may reasonably claim that they have an elevated level of political interest.  Because media 

outputs are consumed, individuals’ interests can be immediately affected.  The immediacy of this 

effect is essential for understanding the mediated impact of consuming news on behavior.  As 

consumption continues, interests are reinforced so that when an opportunity to behave politically 

presents itself (i.e. an election), the individual whose interest was positively affected by 
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consuming news media will be more likely to take advantage of that opportunity.  This is 

consistent for various types of democratic behavior.  While researchers often point to the role of 

political knowledge as motivating behavior, a study conducted by Johnson and Arceneaux 

(2010) found that interest and knowledge were virtually interchangeable for motivating certain 

behaviors related to information seeking.12

Media-Interest Hypothesis: Individuals in Latin America who consume more news media 

will have greater interest in politics than individuals who consume less. 

  Therefore, assuming that interchangeability holds, 

individuals who consume more news media should recognize the increased symbolic value of 

what is being promoted and thus be socialized to have higher levels of political interest.  That 

increased interest then leads to an increase in the chances of that person behaving politically 

through various forms of participation. 

Interest-Participation Hypothesis: Individuals in Latin America with more interest in 

politics will engage in democratic behaviors of all kinds more than individuals with less 

interest. 

 

 Following the socialization discussion of Thompson (1995), it is possible that news 

media consumption and civil society participation are related.  News media can stimulate 

participation in community groups and their events in two ways.  The first way that news media 

affect participation in those groups is via the increase in symbolic value attributed to the groups 

and their events directly.  The resulting socialization that occurs roundly embraces civil society 

organizations and the need for participating in the groups.  Secondarily, the issues covered by 

news may be related to the issues that groups tend to address.  A story about labor relations may 

                                                             
12 This research considered factors influencing the viewing behavior of individuals when given opportunities to 
watch political talk shows.  The study employed an experimental method. 
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increase the symbolic value of unions for news consumers.  That heightened symbolic value 

increases sympathetic attitudes toward unions and their purposes which may subsequently 

encourage union membership.  Unlike voting, which only occurs at rather long intervals, civil 

society participation can occur more regularly and immediately so that the effects of news media 

consumption can be more immediately realized.  Besides weekly or monthly meetings, members 

of groups may socialize outside of the meeting setting.  This meeting regularity encourages a 

strong, direct relationship between news media consumption and civil society participation. 

 Now just because news media consumption and civil society participation are linked does 

not necessarily mean that other democratic behaviors will subsequently result.  Fortunately, prior 

research demonstrates the mobilizing tendencies of civil society in Latin America (for example, 

see Booth and Richard 1998; 2008).  In general, civil society participation is thought to 

encourage democratic behavior (see Putnam 1995).  Therefore, we can expect that the result of a 

media-civil society relationship is to increase democratic behaviors of all other kinds. 

Media-Civil Society Hypothesis: Individuals in Latin America who consume more news 

media will participate in more civil society organizations than individuals who consume 

less news. 

Civil Society-Participation Hypothesis: Individuals in Latin America who take part in 

more civil society organizations will participate in politics more than individuals who 

take part in less civil society organizations. 

 

 The last mediated avenue by which news media consumption affects individuals’ 

political participation is via the democratic attitudes that may be affected by news media 

consumption.  As discussed above, democratic attitudes are shaped by the socializing 
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mechanisms of regular news media consumption.  When opportunities for political participation 

present themselves, an individual’s attitudes about democracy may affect their propensity to 

participate.  That democratic attitudes affect political participation in Latin America is well 

documented (see Seligson 2002).  The direction of that relationship is consistently positive.  That 

is, individuals with greater democratic attitudes participate at a higher rate than individuals with 

weaker attitudes about democracy (Almond and Verba 1963; Bratton 2009).  Therefore, we 

expect news media consumption to be positively related to political participation.   

Attitude-Participation Hypothesis: Individuals in Latin America with stronger democratic 

attitudes will participate more in politics than individuals with weaker democratic 

attitudes. 

 

Does each news medium have the same impact on attitudes and behavior? 

 An obvious question that arises out of the preceding discussion of how news media 

consumption affects individuals relates to the differences between news media.  Can we 

reasonably expect television news to affect people in the same manner that radio news or 

newspapers do?  The short answer is “Yes”.  For my purposes, the primary variation across news 

media relates to who has access and who seeks it out.  It is well documented that in Latin 

America some individuals simply do not have access to specific news media due to location, 

terrain, or financial resources (see Rockwell and Janus 2003).  For news seeking behavior, 

education generally and literacy specifically can shape both relative abilities and interests per 

individual (see Johnson and Arceneaux 2010).  In this research, the reason for not consuming 

news media is secondary to the fact that none was consumed. 
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Conclusion 

 In Latin America, news media and democracy relate through individuals where 

consumption can immediately affect aspects of individuals’ beliefs and behaviors.  Although this 

theory of media and democracy does not help explain transitions to democracy from autocracy, it 

may well assist in explaining how democracy is consolidated in the region.  Generally speaking, 

the effect of news media consumption on democratic attitudes and political participation is 

presumed to be positive and shaped by institutional context.   Each of the hypothesized effects 

discussed above focus on aspects of human attitudes and behaviors that can be immediately 

affected and thus sustained over time.  It is difficult for individuals to anticipate which stimuli 

affect their attitudes and behaviors.  However, by considering the regularity of news media 

consumption and the impact immediacy of that consumption, a clearer understanding of why 

media should be effective begins to emerge.  
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CHAPTER 3 
  

RESEARCH DESIGN 
 
 

 The central question of this research focuses on the relationship between consuming 

various news media and democratic attitudes and behaviors in Latin America.  To uncover the 

presence or absence of that relationship I employ survey responses that were gathered cross-

nationally in 18 Latin American countries.  Some media researchers criticize the use of survey 

data, and especially self-reported media use measures (see Price and Zaller 1993).  I will 

examine those criticisms in detail later.  These criticisms notwithstanding, I will offer an 

argument about why this method of study is appropriate to investigate the research question 

under consideration. 

 Employing survey data in comparative political science research is a well established 

practice.  For nearly five decades, social scientists examined the motivations and outcomes 

related to individual-level attitudes and behaviors through the use of carefully designed surveys 

(see Almond and Verba 1963).  Today, examples of both good and bad survey research abound 

(see Turangenou, Rips, and Rasinski 2000).  However, as the criticisms became more statistical 

in nature, survey researchers responded with advances in statistical analyses that encourage the 

suspension of such criticism. 

 In their effort to solve the “legitimacy puzzle,” Booth and Seligson (2009, 38) identify 

several major substantive and statistical concerns levied against survey research, and their 

responses to those concerns.  The primary over-arching concern related to the use of cross-

national survey data involves the ability of concepts to hold the same value for individuals across 

countries.  As for their study of eight Latin American countries, my study benefits from the 

similarities of the nations involved in the study.  As discussed in Chapter 1, the 18 countries 
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chosen for study herein share numerous cultural, political, and economic similarities that make it 

easier for concepts to travel across borders.   

 Other concerns raised by Booth and Seligson (2009, 39-43) include the “cross national 

trap,” the “slender reed problem,” and concerns about the use of the term “democracy” in survey 

items.  The cross national trap focuses on the need to incorporate measures that illustrate the 

context in which an individual lives and incorporate that context into the effects model.  

Statistical advancements in survey research analysis now make possible the incorporation of 

measures of context with the use of multilevel modeling.  With those models, as will be 

explained further below, measurements of context can be taken and applied to individuals 

without committing the dreaded ecological fallacy (see Seligson 2002).13  In so doing, a clearer 

picture of what affects individuals’ attitudes and behaviors can be constructed.  Instead of 

considering only individual-level determinants (i.e. wealth), aspects of the individual’s 

environment (i.e. economic development) can be factored into those determinants.14

 The “slender reed” problem focuses on the potentially limited responses that survey 

researchers can rely upon when conducting their analysis.  In general, surveys are expensive and 

time consuming.  Opportunities to ask questions relating to specific concepts (i.e. regime 

legitimacy) are limited by space and cost considerations.  Therefore, a desire to create a multi-

item measure from multiple survey responses may prove difficult or impossible.  Often, as is the 

case with self-reported media responses, the measure that is available is derived from a single 

survey item.  Other times, as with questions related to democratic attitudes, the survey items are 

more numerous.   Yet the ability to incorporate them into an indexed measure requires the use of 

 

                                                             
13 The ecological fallacy is an error of reasoning where properties of groups are attributed to all individuals within 
the group.  
14 For many decades researchers have recognized the importance of the environment in which individuals operate for 
shaping their preferences and behaviors (see Lewin 1936).   
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statistical techniques to ensure the validity of the construct.15

 Concerns about the term “democracy” in survey items center around the idea that the use 

of the term promotes responses that are normatively bent toward embracing democracy because 

of social desirability.  However, support for democracy is, in essence, supporting the aspects of 

society that make it democratic.  For instance, asking an individual about their “support for 

democracy” may elicit a different response than asking a respondent about their “support for 

others voting.”  I intend, whenever possible, to exclude the term “democracy” from the survey 

items that I employ for the explicit purpose of identifying the respondent’s true attitudes.  The 

exception to this effort is in my test of “overt support for democracy.”  In that test, the embrace 

of the term is the desired focus. 

  Basically, limited data is a typical 

concern even with well conducted survey data.   

 As already mentioned, self-reported media consumption measures draw criticisms from 

previous media research (see Price and Zaller 1993).  In general, criticisms hinge on the 

supposition that individuals tend to over-report the amount of news that they consume (Price and 

Zaller 1993; Prior 2009a; Prior 2009b).16

                                                             
15 There are various statistical methods that can be used to evaluate the quality of indexed variable constructs.  I 
utilize exploratory factor analysis to identify patterns in the data and Cronbach’s alpha tests to test for construct 
validity.   

  Also problematic is the concern for addressing the 

causal relationship between news media consumption and attitudes and behaviors of individuals.  

Researchers indicate that experiments are the best (if not only) way to identify causality (Iyengar 

and McGrady 2007, 202).   Finally, concerns about the limited number and lack of nuance of 

self-reported media questionnaire items are also raised in questioning self-reported media survey 

responses and survey responses in general (see Booth and Seligson 2009). 

16 Frequency estimation is potentially problematic for all survey responses that require individuals to recount the 
number of times that they have done something (Tourangeau, Rips, and Rasinski 2000).  
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Even in the face of such criticisms, it is evident that the use of self-reported media 

measures is appropriate for this study for a number of reasons.  The first reason relates to the 

availability of data.  As the previous chapters indicated, research on news media consumption 

effects for individuals in Latin America is limited to some prior work on partisanship (Pérez-

Liñan 2002) and on support for neopopulist leaders (Boas 2005) in individual countries.  In order 

to expand the study of news media effects to include most countries in Latin America, data 

availability is a central concern. Therefore, utilizing the data that are available is a logical first 

step when pursuing any research agenda.   

Second, while many media researchers assert the superiority of experiments (Iyengar and 

McGrady 2007), there are multiple reasons why this may not be the case for this research project.  

Often the debate about the proper method for determining how media consumption affects 

individuals focused on the outcomes of survey research.  Much survey research on media 

consumption effects identified a “minimal consequences” paradigm (Iyengar and McGrady 

2007, 197).  That outcome finds statistically significant results that are substantively minimal 

when affecting individuals’ attitudes and behaviors.  Often, it is the nature of the survey data that 

is believed to cause that minimal result.  Instead, researchers contend that the true effects of 

media exposure are only apparent within an experimental framework.  However, I challenge the 

assertion that a well-defended method of research (survey analysis) should be ignored due to 

findings that surfaced in a completely different context over many decades.  Basically, it is naïve 

to assume that a “minimal consequences” model is present in the context of Latin America 

without conducting the tests.  Also, experiments are far from ideal when attempting to generalize 

beyond the experimental setting (Norris 2000, 41).  As this project employs a most different 
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systems research design that is statistical and has a large sample size, I am able to better attain 

those far-reaching generalizations that I seek (see Coppedge 1999). 

Although survey data analysis is important for identifying cross-national generalizations, 

causal considerations remain a concern of this research.  In general, I rely on the approach of 

classical comparative politics to move closer toward causation.  According to Lijphart (1971) the 

comparative method is useful for establishing empirical relationships between variables.  Before 

establishing the empirical relationship between variables, this project clearly laid out the 

theoretical relationship between factors (see Chapter 2).  Therefore, this project relies on theories 

positing causation and subsequent empirical analysis to support or refute those theories. Third, 

the extent to which over-reporting news media consumption is a legitimate concern can be 

addressed statistically and conceptually.  From a statistical perspective, Table 3.1 illustrates that 

there is significant variation in news media consumption across the region.  This is important 

because the worst case scenario for over-reporting would find no respondents indicating that they 

consumed “no” news media.  Conceptually, it is not true that over-reporting, even if present, 

would fully undermine the comparability of the available data.  That is to say that if an individual 

were a regular consumer of news media (a score of 2), she might respond that they she is a daily 

user (score of 3).  Likewise, a non-user (score of 0) may want to appear more informed and 

respond that they sometimes consume news media (score of 1).  In that instance, the user would 

still receive a comparatively higher score than the non-user. 
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Table 3.1. Self-Reported New Media Consumption Rates in Latin America  
 Radio News TV News Newspaper 
 Freq. % Freq. % Freq. % 
None 4,263 17.56 1,208 4.98 6,914 28.48 
Occasional 6,505 26.80 2,534 10.44 7,553 31.11 
Once or Twice Weekly 4,026 16.59 3,771 15.53 4,970 20.48 
Daily 9,480 39.05 16,761 69.05 4,837 19.93 
Total 24,274 100.00 24,274 100.00 24,274 100.00 
Source: AmericasBarometer by Latin American Public Opinion Project 2008 
Frequencies are equally weighted per country (n=1,500) 

 

 

Looking directly at the data, the degree of variation within and between each news media 

consumption variable suggests that these data have good face validity.  The three news media 

consumption measures correlate positively with each other, but not to the extent that I can judge 

them to be collinear.17  This suggests that each variable is capturing a distinctive information 

collection phenomenon.  Identical response patterns would be indicative of systematic lying.  

Other statistical patterns further reinforce the face validity of these data.  I expect certain news 

media to be more readily available in urban communities relative to rural communities.  An 

examination of the data reveals positive correlations between television and newspaper 

consumption and living in an urban community.18  Also, I expect individuals with more 

education or wealth to read the newspaper more than those with less.  A quick test reveals a 

positive correlation coefficient as expected.19

                                                             
17 The correlation coefficients between each of the news media consumption variables did not exceed 0.282. 

  These statistical tests provide me with reasonable 

confidence that there is no attempt of the respondents to be systematically misleading.  

Therefore, given the availability of the data, the express purposes of my research agenda, and the 

apparent variation and comparability of media consumption responses, I feel confident that 

18 The correlation of TV news consumption and living in an urban community is 0.226.  The correlation between 
newspaper consumption and living in an urban community is 0.243. 
19 The correlation of wealth and newspaper consumption is 0.360.  The correlation of education and newspaper 
consumption is 0.361. 
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employing self-reported media measures is the best approach to the novel question that I am 

asking. 

 

Data 

 When attempting to identify the attitudes and behaviors of individuals, few (if any) data 

gathering methods exceed the reliability, generalizability, and cost-effectiveness of surveys.  

Given my central research question, the selection of the 2008 Latin American Public Opinion 

Project (LAPOP) survey data is best.  The survey data used herein is taken from 18 Latin 

American countries: Mexico, Guatemala, Honduras, El Salvador, Nicaragua, Costa Rica, 

Panama, Colombia, Peru, Bolivia, Ecuador, Argentina, Chile, Brazil, Venezuela, Uruguay, 

Paraguay, and the Dominican Republic (see Figure 1).  While other forms of data (i.e. voter 

turnout) rely on population aggregates that do not allow for inference based on individual 

characteristics, this study employs survey data with a large sample size that permits individual-

level comparison of “all” individuals that is otherwise impossible.20

 

  Besides their level of 

political activity and awareness, I also desired data that did not exclude individuals living in 

more remote areas.  Because survey sampling is often subject to cost concerns, excluding rural 

populations is commonplace because it is much less expensive per interview than to include rural 

populations. The 2008 LAPOP data set, however, includes all segments of the populations – 

rural and urban, rich, middle class, and poor – in order to approximate a national probability 

sample.  The LAPOP data thus adequately addresses those sampling concerns. 

 
                                                             
20 By “all” individuals, I am actually seeking a sample taken from the voting age population.  Although that age is 
18 in most countries, there are exceptions.  For instance, Nicaraguans can vote at 16.  Therefore, Nicaraguans are 
sampled at the ages of 16 and 17 whereas Mexican sampling begins at 18. 



 61 

Figure 3.1. Map of Latin America 

 

Source: http://www.latinodawah.org/photos/latin america/flags/slides/latin_america_map.html

 

 

 

 

http://www.latinodawah.org/photos/latin%20america/flags/slides/latin_america_map.html�
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 To increase the precision of the sampling results, the sample design employed the 

principle of “stratification” in its sampling method.  Stratification involves dividing the target 

populations (Latin Americans) into basic units (i.e., the country) and subunits (i.e., regions 

within countries). These may be further stratified into sampling frames (like clusters of 

households or blocks or neighborhoods). The sample of respondents is then selected from within 

each subunit in proportion to their overall share of the national population.  By doing this, no 

individuals from any area are automatically excluded from the study.  Although this inflates the 

costs of the project, it ensures that the samples taken are generalizable.  Stratification encouraged 

respondent selection to be country, region, community, neighborhood, and household specific.21

 Once selected, interviews were conducted face-to-face by carefully trained interviewers.  

Anticipating the refusal of some respondents to cooperate, an estimate of non-coverage was 

included with a resulting oversample being drawn to compensate.  As Table 3.2 illustrates, the 

sampling techniques encouraged the selection of fully representative samples that were drawn 

from each of the 18 countries in the study.  The total pooled sample of respondents was 26,940. 

  

Even when the household was selected, random interviewee selection within that household was 

encouraged by the use of the “next birthday” system. 

 
 
 
 
 
 

                                                             
21 For more depth I look to the technical notes for the 2008 study in Nicaragua – representative of the survey for all 
countries – which states, “The project used a national probability sample design of voting-age adults, with a total N 
of 1,540 people involving face-to-face interviews in Spanish. The data set can be best described as a complex 
sample design taking into account stratification and clustering. The sample was stratified by regions (Metropolitan, 
Central, North, North-Pacific, South-Pacific and Caribbean) and by urban and rural areas. Respondents were 
selected in clusters of 6-8 in urban areas and 10-12 in rural areas. The sample consists of 43 primary sampling units 
(municipalities) and 164 final sampling units, which represent 17 departments in Nicaragua. The total number of 
respondents surveyed in urban areas is 856 and 684 in rural areas. The estimated margin of error for the survey is ± 
2.5%” (Latin American Public Opinion Project 2008). 
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Table 3.2. Unweighted Sample Size, By Nation 
Country Frequency Percent 
Mexico 1,560 5.21 
Guatemala 1,538 5.14 
El Salvador 1,549 5.17 
Honduras 1,522 5.08 
Nicaragua 1,540 5.14 
Costa Rica 1,500 5.01 
Panama 1,536 5.13 
Colombia 1,503 5.02 
Ecuador 3,000 10.02 
Bolivia 3,003 10.03 
Peru 1,500 5.01 
Paraguay 1,166 3.90 
Chile 1,527 5.10 
Uruguay 1,500 5.01 
Brazil 1,497 5.00 
Venezuela 1,500 5.01 
Argentina 1,486 4.96 
Dominican Republic 1,507 5.03 
Total 29,934 100.00 
Source: AmericasBarometer by Latin American Public Opinion Project 2008 
 

Method 

 Selecting the appropriate method for analyzing the 2008 LAPOP survey data depends on 

the specific dependent variable being considered.  Throughout this project, various methods will 

be employed.  In general, this research desires to incorporate contextual measures into the 

analysis of individual-level determinants of an individual’s attitudes and behaviors.  This is done 

through the use of multilevel models.  The substantive and statistical motivation behind using 

that type of modeling technique is described below. 

 Besides the broad use of multilevel models, the specific model engaged for analysis is a 

function of the structure of the dependent variable.  For dichotomous variables (i.e. vote), a 

standard logistic model will be employed (Long 1997).  For count variables (i.e. TV News Media 

Consumption), ordered-logistic techniques will be used (Long and Freese 2003).  Finally, 
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dependent variables exhibiting normally distributed, linear data structures (i.e. Freedom of 

Expression) will be analyzed using simple OLS regression (Woolridge 2006).  Whenever 

possible, each method will incorporate a multilevel model structure.   

To evaluate the substantive impact of each variable, I employ predicted probability tests.  

In those tests, a baseline set of probabilities are established by setting each variable at its mean or 

minimum.  Then, the test is run with single measures varying by one standard deviation relative 

to the mean or by employing the maximum value relative to the minimum.  Given that variation, 

the probability that a single response value will be selected can be predicted.  The results of the 

predicted probability tests are reported in Appendix B and discussed in the text. 

  

Multilevel Modeling 

 Multilevel data consist of multiple units of analysis, one nested within the other 

(Steenbergen and Jones 2002).  The use of this modeling technique is important as many political 

science theories predicate their assumptions on the fact that something at one level (i.e. the 

individual) is affected by something at another level (i.e. the state).  My data has a multilevel 

structure (that is, sampling from countries, and within countries from subregions, and so on).  I 

employ a series of country-level variables to capture macro-level conditions that potentially 

influence individuals’ expectations.  Without incorporating macro (state-level) influences on 

individual attitudes related to democracy, the picture of what influences those attitudes would be 

incomplete. 

The substantive motivation derives from the goal of accounting for variance in a 

dependent variable that is measured at the lowest level of analysis by considering information 

from all levels of analysis.  The model demonstrates that multiple levels can be represented in a 



 65 

single comprehensive model.  It allows researchers to explore causal heterogeneity.  Also, it 

provides a test of the generalizability of findings (i.e. across time or space).   

The choice of multilevel models hinges on a concern that ignoring the multilevel 

character of data carries costs in the form of possibly incorrect standard errors and inflated Type 

I error rates (Steenbergen and Jones 2002: 219).  The reality for most data is that observations 

across a similar context, j, are clustered as opposed to truly independent across contexts (j, … i). 

This violates the assumption that errors are independent as they are clustered intra-class.  In turn, 

this causes a low standard error and high test-statistics (a.k.a. over-inflated significance).22

 

 

Variables 

 In this section I will describe the coding of the variables employed in this study.  

Although each variable described below will be included in some part of the analysis, it may not 

appear in every analysis.  For an additional description of the variables, please see Appendix A. 

  

Dependent Variables: Attitudes 

To understand how news media consumption affects democratic attitudes, I include four 

attitude variables, tolerance of free expression, support political action, limiting government 

power, and overt support for democracy.  The support political action variable, is employed to 

                                                             
22 Conventional approaches to addressing multi-level data structures include employing dummy variables and 
interactive modeling.  Dummy variable models are easy models that perfectly capture subgroup clustering.  
However, they only indicate subgroup variation.  They offer no explanation.  Interactive modeling employs 
subgroup level interactive predictors that exploit theoretical opportunities.  This model does not account for random 
error at the subgroup level (only the lowest level).  Both conventional models have limitations.  “Dummy variable 
models meet the statistical challenges, but they fail to exploit the theoretical opportunities multilevel data offer.  
Interactive models take advantage of the theoretical opportunities, but they usually fall short on solving the 
statistical problems.” (Steenbergen and Jones 2002: 221)  Another concern with employing conventional OLS 
techniques involves the assumption of constant variance and no clustering.  Multi-level analysis allows for 
clustering and nonconstant variance.  Both of these features are not just societal realities that are obscured by cut-
and-dry data.  They are also motivators of theory development.  Therefore, recognizing and accounting for 
clustering and non-constant variance is paramount in multilevel data analysis. 
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test the participation support hypothesis.  The variable is an additive index of responses to three 

questions that identify support for other people participating in different political activities.  The 

activities identified in the questions are legal demonstrations, groups that try to solve community 

problems, and campaigns for a party or candidate.  Each response is scaled 1 to 10.  The additive 

index is scaled 3 to 30.23

The second attitude variable, tolerance of free expression variable is an additive index of 

two survey responses that are intended to test the tolerance of free expression hypothesis.  One 

survey item asks respondents to rate, from 1 to 10, the extent to which they support opponents 

carrying out demonstrations with the intent of expressing their points of view.  The second item, 

also scaled 1 to 10, asks respondents to rate their support for opponents going on television to 

give a speech.  The additive index is scaled 1 to 20.

  

24

Limiting government power is an additive index of survey questions that ask the 

respondent to rate the degree to which they agree with statements expressing approval of one 

government institution overriding or ignoring another institution.  The questions ask about 

limiting the voice of the opposition, overriding parliament when they slow the work of 

government, and ignoring Supreme Court rulings when they slow the work of the government.  

The responses are scaled 1 to 7 with 1 indicating no support for ignoring or overriding 

institutions and 7 indicating full support for overriding or ignoring institutions to expedite 

government activity/progress.  Low scores represent a desire of respondents to limit government 

 

                                                             
23 The three variables included in the support political action index have a cronbach’s alpha scale reliability 
coefficient of 0.76. 
24 The two variables in the support free expression index have a cronbach’s alpha scale reliability coefficient of 
0.76.   
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power in favor of constitutional mandates.  I invert the scores so that higher values indicate more 

support for limiting government power.  The index is scaled 3 to 21.25

The last attitude variable, overt support for democracy, serves the purpose of testing the 

overt support hypothesis where individuals claim support for democracy.  The variable is taken 

from a single-item survey response that asks “It may be that democracy has problems, however it 

is still the best form of government.”  The respondents were asked to rate the degree to which 

they approve of that statement on a scale of 1 to 7 with 1 indicating no approval and 7 indicating 

full approval. 

 

 

Dependent Variables: Behavior 

 The variables employed to test the effect of news media consumption on democratic 

behavior may serve dual functions as both independent and dependent variables.  The necessity 

of this dual function arises from the theoretical supposition that news media consumption affects 

an attitude (i.e. interest) or behavior (i.e. civil society participation) which subsequently affects a 

classic democratic behavior (i.e. voting).  A direct effect of news media consumption on 

behavior is only expected for engaging in political discussion.  To test the discussion hypothesis, 

I utilize a discussing politics variable that is a single survey response measure that asks 

respondents to rate their frequency of political discussion with others.  The variable is scaled 1 to 

5 with a score of 1 meaning “never” and a score of 5 representing “daily”. 

 The first of the intervening variables in the democratic behavior tests is interest in 

politics.  This variable will serve as the dependent variable when testing the media-interest 

hypothesis and then will subsequently serve as the independent variable for testing the interest-

participation hypothesis.  The variable is a single item response that asks the individual to rate, 
                                                             
25 The variables included in the index have a cronbach’s alpha scale reliability coefficient of 0.76. 
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from 1 to 4, their interest in politics.  I expect the interest in politics variable to be positively 

related to the participation dependent variables.    

 The second set of intervening variables focuses on the extent to which news media 

consumption encourages civil society participation which then subsequently prompts increased 

democratic participation.  To test the media-civil society and civil society-participation 

hypotheses I utilize the variable civil society.  That variable is an additive index of seven 

responses asking about the frequency of trying to solve community problems, attendance at 

church-related meetings, school-related meetings, civic groups, professional groups (union and 

other professional associations), and town hall meetings.  Each item has a range of 0 to 3 besides 

attending a local meeting.  Attending a local meeting of government is scored 1 for a “yes” 

response and 0 otherwise.  The additive index is scaled 0 to 19.  I expect civil society to be 

positively related to the participation dependent variables. 

 The classic political participation measures used as the dependent variables in testing the 

interest-participation hypothesis, civil society-participation hypothesis, and the attitude-

participation hypothesis are voting, protesting, and attending meeting.  Voting is a dichotomous 

measure that asks whether the respondent voted in the last presidential election.  A “yes” is 

scored 1 and a “no” response is scored 0.  Protesting is a single item response asking the 

respondent to report the extent to which they participated in protests in the last year.  If 

respondents participated in a protest “sometimes”, they were given a score of 3.  “Almost never” 

participating in demonstrations is scored 2.  “Never” participating in protests in the last year is 

given a score of 1.  Attending meeting is a single item response that inquires about the 

respondent’s participation in a town hall meeting in the past year.  A “yes” is scored 1 and a “no” 

response is scored 0.  The participation dependent variable attending meeting is not included in 
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the tests of the civil society-participation hypothesis because that variable is included in the civil 

society index. 

 

Primary Independent Variables: Individual-Level 

The primary individual-level independent variables of interest in this research project 

identify the regularity of news media consumption per individual per medium.  I utilize three 

variables.  One, TV news consumption, considers the regularity of television news media 

consumption.  Another, newspaper consumption, identifies how often the respondent reads the 

newspaper.  Finally, radio news consumption measures the amount of news consumed via the 

radio.  Each of these is scored 0 to 3 (never to daily) to correspond to the degree of regularity 

with which the respondent consumes that specific news medium.  I expect each news media 

consumption variable to be positively related to each democratic attitude and behavior dependent 

variable. 

 

Control Variables: Individual-Level 

It is axiomatic in social scientific research that basic attributes of individuals can affect 

their preferences and behavior (see Almond and Verba 1963).  For that reason I include variables 

that measure an individual’s age, gender, and level of education.  Age is a count variable ranging 

from 16 to 101.  Female denotes the individuals’ gender and is given a value of 1 for women and 

0 for men.  Education identifies the amount of education in years completed by the respondent 

and is scaled 0 to 18.   

For reasons similar to those related to other demographic conditions, the amount of 

wealth that a person has may also influence their attitudes.  Therefore, I include a wealth variable 
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which is an additive measure of various items that the respondent may or may not own.  These 

items include a television, refrigerator, land-line phone, cellular phone, vehicle (up to 3), clothes 

washing machine, microwave, motorcycle, potable water in the house, bathroom in the house, 

and computer and are scored on a scale of 0 to 13.26

Community size variables are included to test the effect of the size of the community in 

which an individual lives on that individual’s news media consumption. These variables are 

important to include because access to news media varies across community sizes (Rockwell and 

Janus 2003).

  A respondent’s score depends on the 

number of possessions that they claim. 

27  The measures for community size are coded into five dichotomous variables, 

rural, small city, medium city, big city, and capital.  These variables are derived from the values 

recorded by the survey administrator.28  The administrator had five choices which were rural, 

small city, medium city, large city, and capital city.29  The categorization of each community 

size variable was classified per country with relative population size and geographical 

distribution determining the exact defining parameters of the city size variables.30

                                                             
26 This measure is intended to replace the typical income question.  This meliorates concerns of misreporting or 
refusal to report often associated with income questions. The use of household wealth also circumvents issues 
related to individuals such as family members who have no income of their own yet live a lifestyle reflective of the  
income of their family.  For an example of a study that uses a similar measure, see The Legitimacy Puzzle in Latin 
America (Booth and Seligson 2009). 

  For the 

purposes of the statistical tests, I exclude the rural variable as my baseline case to which the 

other community variables should be compared.   

27 As Rockwell and Janus (2003) make clear, variation in location can affect the ability to receive certain media.  
Areas that are more remote or that are generally difficult to get to may have problems receiving newspapers.  It is 
that location, then, that affects newspaper readership. 
28 Since the survey administrator recorded the community size response this ensures that individual perception of 
community size is not being measured.  Instead the environmental reality of the size in which an individual lives is 
what the score represents. 
29 The use of dummy variables, instead of a single ordered variable, is important to account for the potential of a 
non-linear relationship that would otherwise be assumed by using an ordered variable. 
30 One example, reported by a LAPOP representative as being a typical criterion, denoted a Big City as having a 
population in excess of 50,000, a Medium City ranged from 25,000 to 50,000, and a Small City was less than 25,000 
(but not Rural). 
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 With the basic demographic and location control variables included herein, I also include 

other measures that may explain variation in the dependent variable and potentially supplant the 

effect of our primary variables of interest, the news media consumption variables.  The first 

variable that I include to ensure proper specification of the model is trust in media.  It is 

intuitively plausible that the degree to which an individual trusts the domestic news media 

industry may variably shape the impact of consuming news media on attitudes and behavior.  For 

instance, an individual who has low levels of trust in media may remain skeptical of the 

functioning of democratic institutions regardless of the reports that they are operating well.  He 

may doubt that elections were free and fair even if news media report them as being free and fair.  

That lack of trust undermines the ability of news media to impact that individual’s support for 

democracy.  Trust in media is a single item response that asks individuals to rate, from 1 to 7, the 

degree to which they trust media.  A score of 1 denotes no trust with a score of 7 indicating “a 

lot” of trust. 

 The second of the additional control variables is political knowledge.  Like education, 

political knowledge can shape individuals political attitudes and behaviors.  Also, knowledge 

may undermine the significance of news media consumption as those with more knowledge tend 

to seek more news (Norris 2000).  Political knowledge is an additive index of dichotomous 

responses to five general questions about politics.  The questions ask about politics and 

institutions in the respondent’s country, and politics in other countries.  For each correct 

response, the respondent receives a score of 1.  Incorrect responses receive a score of 0.  The 

scores are then added together to create a political knowledge index that ranges from 0 to 5.31

 

 

                                                             
31 The five knowledge questions form an index with a scale reliability coefficient of 0.72 indicating that the 
questions form a coherent index. 
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Independent Variables: Country-Level 

 Accounting for the context that affects the survey respondents is important for clearly 

understanding individuals’ political attitudes and behaviors.  These contextual conditions are 

captured in a series of measures employed in the analyses.  In order to test the constraint 

hypothesis, I employ a media freedom measure that is assigned equally to each respondent living 

in a specific context (i.e. country).  The measure for media freedom is taken from Freedom 

House’s 2008 Press Freedom Index.   The scores are an additive index that individually rates the 

legal, political and economic environments of the media industries in each country.   It is scaled 

0 to 100 per country and was inverted with high scores now indicating greater media freedom. 

 

Control Variables: Country-Level 

 Other contextual measures that may shape individuals’ political attitudes and behaviors 

include democratic duration, development, and communication development.  Support for 

democracy may very well be contingent upon how long that country has experienced 

democracy.32

The relative level of development per context may variably affect the way that 

individuals perceive their governing structure.  Therefore, I include a measure of development 

that goes beyond aggregate economic measures to capture multiple areas of human development.  

The measurement of development is taken from the United Nations Human Development Index.  

This human development index “is a summary composite index that measures a country’s 

  Therefore, I employ the variable democratic duration to capture that experience.  

That variable is a count measure of the number of years of democracy per country.  The measure 

is taken from Smith (2005) and extended through 2008.  It has a range of 10 to 57 years. 

                                                             
32 Mishler and Rose (2001) discuss the varying influence of democratic development on support for the regime.  
Similarly, I expect democratic duration to affect support for democracy more broadly. 
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average achievements in three basic aspects of human development: health, knowledge, and a 

decent standard of living.  Health is measured by life expectancy at birth; knowledge is measured 

by a combination of the adult literacy rate and the combined primary, secondary, and tertiary 

gross enrolment rate; and standard of living by GDP per capita (PPP US$)” (United Nations 

2008).  Scores range from 0 to 1 with higher scores indicating greater levels of development.  I 

employ a single measure of development as aggregate development measures can be strongly 

correlated, often to the point of being collinear.  Using multiple highly correlated development 

measures would cause problems for my statistical models.  Therefore, I choose to use the Human 

Development Index because of its ability to capture multiple aspects of country-level 

development. 

 The development of the communications system is expected to influence the ability of 

individuals to consume news media.  The communication development variable is an index that 

measures the available access of information and communication technology (ICT) in a country.  

The ICT development index (IDI) is a composite of three sub-indexes identifying access, use, 

and skills.  The communication development variable employs the access sub-index which is a 

composite measure of fixed telephone lines, mobile telephone subscriptions, international 

internet bandwidth per internet user, proportion of households with a computer, and the 

proportion of households with internet access.  The measure was normalized, re-scaled, and 

weighted.33

 

  Higher access sub-index scores denote greater ICT development as it relates to the 

ability of individuals to access information. 

 
 
                                                             
33 The IDI was compiled and produced by the International Telecommunication Union (2009).  For more 
information visit http://www.itu.int/ITU-D/ict/publications/idi/2009/material/IDI2009_w5.pdf. 
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Table 3.3. ICT Development Index Access Scores 
Country IDI Access Score 2007 Global Rank 
Mexico 3.29 76 
Guatemala 2.95 88 
El Salvador 2.84 94 
Honduras 2.88 91 
Nicaragua 2.37 102 
Costa Rica 3.75 68 
Panama 4.15 59 
Colombia 3.60 70 
Ecuador 3.31 75 
Bolivia 2.21 107 
Peru 3.04 85 
Paraguay 2.83 95 
Chile 4.62 50 
Uruguay 4.36 54 
Brazil 3.64 69 
Venezuela 3.45 74 
Argentina 5.02 46 
Dominican Republic 2.61 100 
Source:  ICT Development Index 2009 

 

 Table 3.3 reveals that access to communication technology, or communication 

development, is highly variable across the region.  Considering the global rank of each country 

further illustrates the degree of variation in access to communication in Latin America.  The 

Southern cone countries of Argentina, Chile, and Uruguay appear in the top third of all countries 

in the world for access to communication technology.  They are followed by countries that are 

more developed in ways other than communication technology such as Panama, Costa Rica, 

Brazil, Colombia, Venezuela, Ecuador, and Mexico.34

                                                             
34 Communication development and development have a correlation coefficient of 0.598.   

  Being ranked 100 or lower in the world 

are Latin American countries the Dominican Republic, Nicaragua, and Bolivia.  Although there 

are differences in communication development across the region, it is useful to note that virtually 

all countries in the region fall around the middle one-third of all countries in the world.  This 
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indicates that the countries in Latin America with the most access to communication technology 

are still far removed from the highest ranked countries just as those that scored the lowest in the 

region are still far removed from the bottom of the ranks. 

 In sum, this project endeavors to understand what effects the political attitudes and 

behaviors of individuals in Latin America by employing sound survey data and proven statistical 

techniques for analyzing that data.  This study gives specific attention to the role of news media 

consumption in affecting individual-level attitudes and behaviors.  In order to isolate the effect of 

that stimulus, other potential and proven factors must also be included in the analysis.  Therefore, 

the development of a thorough test was the goal of this research design chapter.   

 Table 3.4 illustrates the values and expectations for each variable included in the analysis 

as it affects the political attitudes and behaviors of individuals in Latin America. 
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Table 3.4. Summary Statistics for Variables Included in the Study 
 
Variable 

 
Mean 

Standard 
Deviation 

 
Min. 

 
Max. 

Expected 
Direction 

Support Political Action 21.609 6.635 3 30 n.a. 
Tolerance of Free Expression 11.624 5.313 2 20 n.a. 
Limit Power 10.960 4.804 0 18 n.a. 
Overt Support 5.306 1.725 1 7 n.a. 
Discussing Politics 2.367 1.165 1 5 n.a. 
Interest in Politics 2.053 0.958 1 4 + 
Civil Society Activism 2.340 2.556 0 19 + 
Voting 0.762 0.426 0 1 n.a. 
Protesting 1.300 0.662 1 3 n.a. 
Attending Meeting 0.101 0.301 0 1 n.a. 
TV News Consumption 2.487 0.870 0 3 + 
Newspaper Consumption 1.318 1.089 0 3 + 
Radio News Consumption 1.771 1.144 0 3 + 
Age  38.889 15.950 16 101 n.a. 
Gender (female) 0.505 0.500 0 1 n.a. 
Education 9.191 4.491 0 18 n.a. 
Wealth 6.118 2.712 0 13 n.a. 
Rural 0.260 0.439 0 1 n.a. 
Small City 0.146 0.353 0 1 n.a. 
Medium City 0.141 0.348 0 1 n.a. 
Big City 0.213 0.409 0 1 n.a. 
Capital 0.240 0.427 0 1 n.a. 
Trust in Media 4.659 1.720 1 7 n.a. 
Political Knowledge 2.720 1.452 0 5 n.a. 
Media Freedom 54.976 12.287 26 81 + 
Democratic Duration 25.788 14.587 8 57 n.a. 
Development 0.800 0.056 0.699 0.878 n.a. 
Communication Development 3.326 0.759 2.21 5.02 n.a. 
n.a. denotes “not applicable” 
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CHAPTER 4 
 

WHAT DETERMINES NEWS MEDIA CONSUMPTION IN LATIN AMERICA? 
 
 

Before trying to understand how news media consumption affects individuals’ political 

attitudes and behaviors in Latin America there must be an effort to address a prior question that 

is often left unattended: What determines an individual’s relative level of news media 

consumption?  While efforts to comprehend determinants of news media consumption may 

appear trivial on the surface, there are a number of reasons that answering this question is 

important.  First, since little is known about what influences news media consumption in Latin 

America, only a direct study of those determinants will clarify what kind of individual consumes 

each type of news medium.  Second, studying the determinants of news media consumption in 

Latin America offers an opportunity to evaluate news media consumption in a new context.   

In all regions of the world, not the least of which is Latin America, changes in media 

technology prompted a continued trend of deepening media penetration in each society (see 

Rockwell and Janus 2003).  This condition makes evaluating contemporary usage trends in Latin 

America of increased importance as future studies of media use will be helped with a point of 

comparison.  Third, identifying the determinants of news media consumption will aid in 

assessing the theoretical expectations in this dissertation project as it has in other research of this 

type.  For example, Norris (2000) finds evidence of a “virtuous circle” in post-industrial societies 

where individual attributes (i.e. interest) variably dictate news media consumption which, in turn, 

directly affects similar attributes (i.e. interest).  Thus, more clearly understanding determinants of 

media use can clarify such theories.    

 In general, the literature addressing what determines media use is scant in all contexts.  In 

Latin America, research on what determines news media use is absent.  However, research in 
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other contexts demonstrates that (non-news) media use is clearly correlated with individual-level 

attributes.  For example, Roberts and Foehr (2008) examine trends in media use among children 

in the United States.  They find clear differences in use that are dependent on the presence of 

media (i.e. computer), the child’s race and variation in intellect measures (i.e. grades) amongst 

other attributes that are individual-specific.  Trevino, Webster, and Stein (2000) consider what 

affects communication medium choice in business settings.  They find individual-level 

determinants, like proximity to other individuals, variably influence media use choices by 

managers.  Although these two examples appear unrelated to understanding news media use in 

Latin America, the sentiment remains the same.  Differences among individuals variably affect 

decisions about media use. 

 In addition to individual-level determinants, this project will also include contextual 

determinants of news media consumption.  Like most cross-national studies, this analysis draws 

its sample from multiple countries.  Research demonstrated that variation in context can cause 

variation in individual political attitudes and behaviors (see Almond and Verba 1963; Muller and 

Seligson 1987; Putnam 1993; Booth and Seligson 2009).  Therefore, contextual conditions 

related to news media consumption will also be included in this research along with the more 

obvious individual-level variables. 

 Tables 4.1 to 4.3 illustrate the potential presence of contextual differences.  In each table, 

responses about the regularity of consumption of each type of news medium are divided per 

country.  Significant variation across countries and consumption regularity is present.  That 

variation makes obvious the need to include both individual- and contextual-level influences in 

seeking a clear picture of what motivates news media consumption. 
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Table 4.1. Self-Reported Newspaper Consumption per Country 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: AmericasBarometer by Latin American Public Opinion Project 2008 
ª Each category of news media consumption is averaged with each country being weighted equally to ensure that the 
averages are unbiased. 
 

 Never Rarely Once or Twice 
per Week 

Daily Sample 
Size 

Argentina 18.98 30.07 28.32 22.63 1,317 
Bolivia 37.83 39.03 16.50 6.64 2,649 
Brazil 35.89 30.39 14.81 18.91 1,290 
Chile 26.04 29.69 27.18 17.10 1,398 
Colombia 40.04 34.38 15.04 10.53 1,396 
Costa Rica 21.54 24.55 16.87 37.05 1,328 
Dominican Republic 39.83 31.90 13.15 15.12 1,323 
Ecuador 18.44 36.39 27.72 17.45 2,836 
El Salvador 31.08 31.49 17.57 19.86 1,480 
Guatemala 17.27 29.88 23.94 28.92 1,245 
Honduras 28.12 38.47 12.72 20.69 1,305 
Mexico 37.91 29.53 18.38 14.19 1,480 
Nicaragua 48.86 28.48 10.70 11.96 1,271 
Panama 15.08 33.31 19.94 31.67 1,399 
Paraguay 31.56 35.55 23.48 9.41 1,052 
Peru 13.12 35.86 27.23 23.79 1,425 
Uruguay 47.61 21.65 20.61 10.13 1,441 
Venezuela 9.81 21.00 27.20 41.99 1,305 
      
All Latin Americaª 28.83 31.20 20.08 19.89 26,940 
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Table 4.2. Self-Reported TV News Consumption per Country 

Source: AmericasBarometer by Latin American Public Opinion Project 2008 
ª Each category of news media consumption is averaged with each country being weighted equally to ensure that the 
averages are unbiased. 
 
 

 Never Rarely Once or Twice 
per Week 

Daily Sample Size 

Argentina 5.09 12.98 22.55 59.38 1,317 
Bolivia 7.55 15.74 17.86 58.85 2,649 
Brazil 2.48 7.13 12.48 77.91 1,290 
Chile 1.79 7.08 16.24 74.89 1,398 
Colombia 2.15 8.31 11.60 77.94 1,396 
Costa Rica 2.64 5.57 7.83 83.96 1,328 
Dominican Republic 6.50 13.08 15.65 64.78 1,323 
Ecuador 2.01 8.32 21.02 68.65 2,836 
El Salvador 6.08 12.03 16.08 65.81 1,480 
Guatemala 11.73 16.39 21.45 50.44 1,245 
Honduras 14.33 21.30 11.95 52.41 1,305 
Mexico 3.99 10.20 22.91 62.91 1,480 
Nicaragua 10.54 8.43 8.72 72.31 1,271 
Panama 4.15 7.36 11.01 77.48 1,399 
Paraguay 2.57 7.60 17.87 71.96 1,052 
Peru 2.60 11.58 18.11 67.72 1,425 
Uruguay 3.89 7.36 11.80 76.96 1,441 
Venezuela 3.98 11.19 16.25 68.58 1,305 
      
All Latin Americaª 5.23 10.65 15.63 68.49 26,940 
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Table 4.3. Self-Reported Radio News Consumption per Country 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Source: AmericasBarometer by Latin American Public Opinion Project 2008 
ª Each category of news media consumption is averaged with each country being weighted equally to ensure that the 
averages are unbiased. 
 

What Determines News Media Consumption in Latin America? 

 To understand what determines individuals’ news media consumption in Latin America 

requires a consideration of both individual- and system-level differences.  Those differences can 

be grouped into three dimensions: ability, interest and expectations.  The theoretical motivations 

for each dimension focus on media-specific and general behavior research across varying 

contexts. 

 

Ability 

 Resources and access are the most basic determinants of individuals’ consumption of 

news media in Latin America.  Significant political behavior research theorized and 

demonstrated that individuals with greater amounts of time and resources will be more able and 

 Never Rarely Once or Twice 
per Week 

Daily Sample 
Size 

Argentina 14.73 22.78 17.39 45.10 1,317 
Bolivia 11.17 31.63 23.41 33.79 2,649 
Brazil 15.43 29.22 13.95 41.40 1,290 
Chile 19.53 30.40 15.95 34.12 1,398 
Colombia 25.00 28.94 11.46 34.60 1,396 
Costa Rica 35.99 21.39 8.66 33.96 1,328 
Dominican Republic 16.78 28.95 15.27 39.00 1,323 
Ecuador 15.59 30.57 22.71 31.14 2,836 
El Salvador 20.81 31.01 12.77 35.41 1,480 
Guatemala 12.69 30.76 21.69 34.86 1,245 
Honduras 5.44 24.44 10.42 59.69 1,305 
Mexico 20.88 26.82 22.03 30.27 1,480 
Nicaragua 27.22 26.91 8.10 37.77 1,271 
Panama 19.94 28.31 16.44 35.31 1,399 
Paraguay 8.17 23.95 27.66 40.21 1,052 
Peru 8.56 26.18 20.28 44.98 1,425 
Uruguay 15.34 15.34 12.77 56.56 1,441 
Venezuela 21.07 25.82 17.93 35.17 1,305 
      
All Latin Americaª 17.46 26.86 16.61 39.07 26,940 
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presumably willing to participate in various activities, like civil society or voting, that may be 

avoided by those with little free time (see Putnam 1995).  This should be true for media 

consumption as well.  Individuals with more available free time should look to fill that free time 

by participating in activities like reading the newspaper, listening to the radio, or watching TV 

news.  Other resources, besides time, include wealth which could also capture medium 

possession (i.e., a television or radio receiver).  Therefore, individuals with greater resources are 

expected to consume more news media of all types. 

 Media dissemination, like many other societal conditions, can be affected by the size of 

the community and its relative location in a country (Rockwell and Janus, 2003). Very often, 

smaller communities are isolated geographically and technologically.  A lack of proper roads can 

limit the availability of print media just as a lack of electricity and proximate radio broadcast 

towers can limit other news media reception.  Smaller communities may lack newspapers or 

local broadcast media. When news media are less available, individuals are less able to consume 

it.  Therefore, individuals living in larger communities should consume more news media of all 

kinds relative to individuals in small or rural communities. 

Like individuals’ resources, differences in the development of the media systems should 

also variably affect news media consumption.  A country with a more technologically developed 

media system should have a greater amount of media that are being disseminated.  With more 

news media access points comes less ability to avoid media consumption by individuals.  That is 

to say, higher levels of media system development should induce higher rates of news media 

consumption of all types. 
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Interest 

 Following Norris (2000), I presume that individuals with more knowledge are naturally 

interested in consuming news media to further their knowledge.  For this to occur, I embrace the 

idea that news media are information-rich relative to other forms of media.  Given this relative 

information richness, news media will be the preferred source for individuals interested in 

seeking information.  Additional research indicates that interest is a motivating factor for certain 

news consumption behavior and is highly correlated with political knowledge (Johnson and 

Arceneaux 2010).  Therefore, I expect individuals with higher levels of knowledge to consume 

more news media of all kinds than individuals with less knowledge. 

 Consuming news from one medium may also indicate a level of interest that could induce 

greater consumption of other news media.  The substitutability35

 At the systematic level, individuals who live in countries that are more developed 

economically and socially may be drawn to consuming more news media than individuals in 

less-developed countries.  Continued economic and social development requires awareness of 

conditions (i.e. market changes) which are not available through outlets other than news media.  

As a country continues down the path of development, there will be an increased interest in 

 of news media is possible 

because consumption of each medium may be motivated by similar interests just as consuming 

various media may cause similar effects for individuals.  Besides indicating existing interest, 

consuming one news medium may prompt greater interest which can subsequently lead to more 

information seeking behavior that is best satisfied with alternative news sources.  Therefore, I 

expect individuals who consume greater amounts of one kind of news medium to consume each 

of the other news media in greater amounts. 

                                                             
35 The idea of substitutability is most commonly addressed in international relations conflict studies (see Palmer and 
Bhandari 2000).  In that research, the independent variables that are substitutable are more dissimilar than simply 
substituting one form of news media for another.   



 84 

information sought through news media.  Therefore, individuals who live in more developed 

countries will consume more news media of all types. 

 

Expectations 

 Individuals vary in their regard of news media systems in Latin America.  Relative 

expectations of the news media system may variably affect the amount of news media consumed 

by individuals.  For many individuals, media are seen as serving a purpose that cannot be 

fulfilled through other means.  That purpose can include providing information, setting up a 

“market place of ideas,” or serving as a societal “watchdog” (Voltmer 2006, 5).  The perceived 

effectiveness of media for achieving those purposes may variably affect the amount of trust that 

individuals place in the media.  If an individual has a high level of “trust” in media, then it is 

reasonable to assume that she will consume more of it.  Likewise, an untrusting individual would 

regard consuming news media as a waste of time or source of dubious information.  Therefore, 

individuals with higher levels of trust in news media should consume more news media of all 

types. 

 Individuals’ expectations of news media are also affected by the level of freedom 

experienced by the press in that individual’s country.  Countries with a poor record of press 

freedom may find that reality reflected in the expectations of its citizens.  The presence of a 

constrained press might induce lower levels of news media consumption as the press will be seen 

as unreliable.  Higher levels of press freedom may increase the perceived reliability of the press 

and entice more consumers.  Therefore, individuals in countries with greater press freedom 

should consume greater amounts of news media of all types. 



 85 

 Another contextual condition that may affect expectations of news media is the duration 

of democracy within a country.  Democracies require free expression and a free press (Dahl 

1998).  Individuals living in long-standing democracies should anticipate a stronger, freer press 

industry than those living in countries with a shorter experience with democracy.  Ideally, with a 

free press comes more complete information.  Because individuals turn to news outlets for 

information, those living in longer standing democracies should use conventional news media 

with greater confidence and regularity.  Their expectations should dictate greater news media 

consumption than individuals who live in countries where expectations of a free press are less 

well developed.  Therefore, the democratic duration of a country should positively affect the 

expectations of individuals with residents of countries with longer democratic duration 

consuming more news media than individuals in countries with a shorter experience with 

democracy. 

 

Research Design 

 To test my hypotheses concerning what affects news media consumption, I utilize survey 

data taken from the Latin American Public Opinion Project (LAPOP) 2008 dataset described in 

Chapter 3.  The survey data was administered in 18 Latin American and Caribbean countries.36

 

  

This is a pooled, cross-sectional survey data set.  The analysis is conducted at the individual 

level. 

 

 

                                                             
36 The countries in the sample include Argentina, Mexico, Guatemala, El Salvador, Honduras, Nicaragua, Costa 
Rica, Panama, Colombia, Ecuador, Bolivia, Peru, Paraguay, Chile, Uruguay, Brazil, Venezuela, and the Dominican 
Republic. 
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Dependent Variable  

 Three dependent variables capture the extent to which individuals report consuming news 

media in Latin America.  One, TV news, considers the reported regularity of television news 

media consumption.  Another, newspaper, identifies how often the respondent reports reading 

the newspaper.  Last, radio news measures the reported frequency of listening to the news on the 

radio.  Each of these is scored 0 to 3 (never to daily) to correspond to the degree of regularity 

with which the respondent consumes that specific news medium.  

 

Method 

 To conduct the analysis of my dependent variables, I utilize an ordered logistic model.  

The use of the ordered logistic model is justified by the count structure (0, 1, 2, 3) of the 

dependent variables (Long 1997).  To more accurately incorporate the contextual variables 

included in the analysis, I cluster my standard errors per country.  I also weight the sample of 

each country to equal 1,500 to ensure that no country is over/under-represented in the analysis.  

In addition, I conduct a series of predicted probability tests.  The purpose of those tests is to 

illustrate the substantive impact of the independent variables of interest on the news media 

consumption variables.  The variables are set at their means and minimums depending on the 

variable and then varied individually to their maximum or by one standard deviation to reveal 

their substantive impacts.  

 

Independent Variables 

 My research employs multiple primary independent variables all intended to capture the 

three dimensions that may influence individuals’ news media consumption behavior.  Each 
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dimension is represented by individual-level and system-level variables.  The description of the 

variables will be grouped by dimension.  Because many of the variables used herein were already 

described in Chapter 3, I offer a description only of the newly introduced variables.  The other 

variables are listed without significant description.37

 To test the role of respondent’s ability in influencing news media consumption, I utilize 

three variables; wealth, community size, and communication access.  The wealth variable is an 

additive measure of various items that the respondent may or may not own (scaled 0-13).  I 

expect the wealth variable to be positively signed. 

 

The community size variables are included to test the effect of the size of the community 

in which an individual lives on that individual’s news media consumption. The measures for 

community size are coded into five dichotomous variables, rural, small city, medium city, big 

city, and capital.  For the purposes of the statistical tests, I exclude the rural variable as my 

baseline case to which the other community variables should be compared.  I expect the sign of 

each community size variable to be positive.    

At the system-level, the development of the communications system is expected to 

influence in the ability of individuals to consume news media.  The communication access 

variable is an index that measures the available access of information and communication 

technology (ICT) in a country.  The ICT development index (IDI) is a composite of three sub-

indexes identifying access, use, and skills.  The communication access variable employs only the 

access sub-index which is a composite measure of fixed telephone lines, mobile telephone 

subscriptions, international internet bandwidth per internet user, proportion of households with a 

computer, and the proportion of households with internet access.  The measure was normalized, 

                                                             
37 Please refer to Chapter 3 or Appendix A for an in depth description of listed variables. 
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re-scaled, and weighted.38

 To test the role of interest in affecting the amount of news media consumed by 

individuals, I utilize three variables; political knowledge, education, and development.  The 

individual-level relationship between the knowledge a person has and the amount of news media 

consumed is tested using two variables, education and political knowledge.  Education measures 

the degree of formal education that a person received and indicates the capacity to obtain and 

process information.  Political knowledge is intended to capture both formal and informal 

information.  It indicates to some extent the respondent’s actual level of knowledge about the 

political environment.  I expect both variables will be positively signed.  

  Higher access sub-index scores denote greater ICT development as it 

relates to the ability of individuals to access information.  I expect the communication access 

variable to be positively signed. 

 Also included as independent variables to test the interest dimension of news media 

consumption determinants are the dependent variables, radio news, TV news, and newspapers.  

For each model I include the unused news media consumption variables as independent 

variables.  For example, when testing for the influences on newspaper news consumption as the 

dependent variable I will include TV and radio news consumption as   predictors in the model.  I 

expect the impact of each news media consumption variable on the others to be positively 

signed.  

To test the system-level impact, I utilize a development variable to capture conditions that 

may increase the interest of individuals and thus lead to them pursuing greater amounts of news.  

The measurement of development is taken from the United Nations Human Development Index.  

I expect the variable to be positively signed. 

                                                             
38 The IDI was compiled and produced by the International Telecommunication Union (2009).  For more 
information visit http://www.itu.int/ITU-D/ict/publications/idi/2009/material/IDI2009_w5.pdf. 
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 In order to test the effect of expectations on various levels of news media consumption, I 

include three variables; trust in media, press freedom, and democratic duration.  The individual-

level variable trust in media identifies the extent to which individuals have trust or confidence in 

their domestic media industry.  I expect this variable’s contribution to be positive. 

 The system-level variable press freedom is taken from Freedom House’s 2008 Press 

Freedom Index.  Democratic duration is taken from Smith (2005) and extended through 2008.  I 

expect both variables’ influence will be positively signed.  

 

Control Variables 

I employ some basic control variables that are consistently linked to various political 

behaviors and are included to ensure the correct relationships are identified and to increase the 

robustness of our models.  Although seeking news media is not explicitly a political behavior, 

individual differences may still variably affect that behavior.  The control variables that I include 

are age and female (Almond and Verba 1965).  Refer to Appendix A for a detailed description of 

the variables.   
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Table 4.4. Summary Statistics for News Media Consumption Determinants Models 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

n.a. denotes “not applicable” 
n = 26,940 
ª In testing the substitutability hypothesis each news consumption variable is expected to be positively related to the 
news consumption dependent variable in the test. 
° The expected direction of the community size variables assumes the exclusion of Rural for comparison. 
 

 

Results 

 Table 4.5 presents the results of the analyses that examine determinants of news media 

consumption in 18 Latin American countries.  Each model performed well with a pseudo-R² of 

0.037, 0.083, and 0.116 for the radio news, television news, and newspaper models respectively.  

Overall, each type of news media consumption is significantly affected by numerous variables, 

each representing various dynamics of the three theoretical dimensions; ability, interest, and 

expectation.  However, the results were dependent upon the type of news media.  I discuss the 

findings for each variable in turn. 

 
Variable 

 
Mean 

Standard 
Deviation 

 
Min. 

 
Max. 

Expected 
Direction 

TV News Consumption 2.471 0.878 0 3 n.aª 
Newspaper Consumption 1.298 1.080 0 3 n.a 
Radio News Consumption 1.767 1.135 0 3 n.a 
Wealth 5.998 2.723 0 13 + 
Capital 0.222 0.416 0 1 + 
Big City 0.197 0.397 0 1 + 
Medium City 0.156 0.363 0 1 + 
Small City 0.145 0.352 0 1 + 
Rural 0.279 0.449 0 1 n.a.° 
Communication Access 3.641 0.741 2.54 5.27 + 
Political Knowledge 2.729 1.460 0 5 + 
Education 9.274 4.502 0 18 + 
Development 0.797 0.056 0.699 0.878 + 
Media Trust 4.619 1.710 1 7 + 
Press Freedom 44.359 11.672 19 74 + 
Democratic Duration 26.129 13.911 8 57 + 
Female 0.503 0.500 0 1 n.a. 
Age 38.89 15.95 16 101 n.a. 
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Table 4.5. Ordered Logistic Models of News Media Consumption Determinants 
 Radio News TV News Newspaper 
Ability    
Wealth -0.057** 

(0.014) 
0.130** 
(0.025) 

0.096** 
(0.017) 

Capital City -0.354** 
(0.108) 

0.292** 
(0.095) 

0.546** 
(0.131) 

Big City -0.277** 
(0.090) 

0.216* 
(0.121) 

0.565** 
(0.094) 

Medium City -0.135 
(0.107) 

0.232** 
(0.097) 

0.346** 
(0.131) 

Small City -0.249** 
(0.072) 

0.430** 
(0.109) 

-0.061 
(0.169) 

Communication Access 0.027 
(0.119) 

-0.283* 
(0.171) 

0.346* 
(0.164) 

Interest    
Political Knowledge 0.127** 

(0.032) 
0.089** 
(0.025) 

0.122** 
(0.029) 

Education -0.006 
(0.010) 

0.010 
(0.008) 

0.107** 
(0.011) 

Newspaper  0.270** 
(0.029) 

0.385** 
(0.059) 

___ 

TV News 0.292** 
(0.034) 

___ 0.387** 
(0.055) 

Radio News ___ 0.286** 
(0.034) 

0.232** 
(0.023) 

Development 0.037 
(1.560) 

3.633** 
(1.469) 

-7.252** 
(2.307) 

Expectation    
Media Trust 0.011 

(0.012) 
0.091** 
(0.015) 

-0.009 
(0.015) 

Press Freedom -0.004 
(0.006) 

0.017* 
(0.009) 

-0.021 
(0.013) 

Democratic Duration -0.012** 
(0.005) 

0.012* 
(0.007) 

0.001 
(0.010) 

    
Female -0.153** 

(0.031) 
0.158** 
(0.035) 

-0.340** 
(0.039) 

Age 0.018** 
(0.002) 

0.008** 
(0.001) 

0.002 
(0.002) 

Constant    
Pseudo-R² 0.037 0.083 0.116 
N 28,561 28,561 28,561 
º Press Freedom, Development and Communication Access are identified per country 
*p<.05; **p<.01 (two-tailed) 
 The excluded category (for comparison) is Rural 
Numbers in parenthesis indicate standard errors 
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 An individual’s ability to access news media was hypothesized to positively affect their 

consumption of those media.  The most basic determinant of such behavior is an individual’s 

level of wealth.  The traditional ordered logistic model found statistically significant, positive 

parameter estimates associated with the dependent variables TV news and newspaper.  The 

magnitude of increase is more substantial for watching television news as increasing the level of 

wealth by one standard deviation increases the probability of watching television news daily 

from 34% to 43%.39  The increase for reading the newspaper is a more moderate increase of 

roughly 1% to 2% for occasional and daily readers.  The model employing radio news as the 

dependent variable found wealth to have a negative parameter estimate indicating that greater 

wealth is correlated with less radio news consumption.  The magnitude of the decrease given a 

one standard deviation increase in wealth is a moderate 1% to 3% in the probability that an 

individual would read the newspaper occasionally or daily.  This finding is not surprising 

because radios are cheaper than televisions and more consumable than newspapers due to cost 

and literacy requirements.  Radio signals penetrate even remote areas of national territories much 

more effectively than do television signals.  Residents of remote and rural areas of nations are 

often considerably poorer than urban residents.40

 The role of the respondent’s community size mirrors the results of the other individual-

level ability determinant, wealth.  For the TV News and Newspaper models each community size 

variable, capital city, big city, medium city, and small city, is positive and statistically significant 

  It seems, then, that radio news may be the 

alternative that is sought when other news media are not accessible for reasons of personal 

endowment or location.   

                                                             
39 Refer to tables B.1, B.2, and B.3 in Appendix B for the results of the predicted probability tests for each of the 
primary independent variables of interest. 
40 To verify this relationship I conducted a Pearson’s R test.  The results revealed a correlation coefficient of 0.43.  
The coefficient illustrates that as the size of the community that an individual lives increases, so too does their level 
of wealth. 
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relative to the excluded category, rural.  The exception is that of small city that had no 

statistically significant parameter estimate in the newspaper model.  That is to say that the larger 

the community in which an individual lives, the greater that individual’s ability is to read the 

newspaper and watch television news.  The magnitude of the findings was substantial but 

differentially distributed.  A closer look at community size and newspaper consumption finds 

that relative to rural populations, individuals in capital cities, big cities and medium cities report 

reading newspapers some 8% to 13% more than rural and small town residents.  The degree of 

newspaper readership is broadly distributed across each of the three levels of readership.  For 

television news watchers, the increase in probability of viewing is isolated in daily viewership 

with the probability of watching the news daily increasing by 5% to 10% relative to rural 

residents. 

The results of the radio news test found negative, statistically significant coefficients for 

respondents living in a capital city, big city and small city meaning that relative to rural 

communities, individuals are less likely to consume radio news in those communities.  The 

results of the predicted probability tests revealed that daily listernship declines by 4% to 6% and 

no listening behavior increases by 6% to 8% in capital cities, big cities and small cities relative to 

rural communities.  Occasional radio news consumption stays quite stable across community 

sizes.  Living in a medium-sized city failed to demonstrate any impact on listening to radio news.  

Like the wealth test, radio news is more available when other news mediums are less accessible. 

 The final test of the role of ability in shaping individual’s news media consumption 

focuses on the system-level variable communication access.  That test revealed no statistically 

significant results for radio news consumption.  The results for newspaper consumption were in 

the expected positive direction and significant.  The test of TV news consumption unexpectedly 
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revealed a statistically significant negative result.  A closer examination of the data reveals that 

two countries, Guatemala and Honduras, had low television consumption scores given their level 

of communication access.  After removing those data points and re-running the model, an 

insignificant result is found.   I therefore conclude that communication access does not influence 

watching television news or listening to radio news in Latin America.  Greater communication 

access encourages newspaper consumption but the predicted probability test reveals that what is 

gained in rare readership is lost in daily and occasional readership.  Thus, the impact of 

communication access is negligible.  

 Considering the role of interest in shaping individuals’ relative news media consumption, 

I utilize two individual-level independent variables, political knowledge and education.  Both 

were hypothesized to positively affect consumption of all news media.  The results reveal that 

individuals with greater political knowledge consume more of each news media.  Increasing 

individuals’ political knowledge by one standard deviation decreases the probability that there is 

no news media consumption of each type by 2% to 4% with increases in daily use of 1% to 3%.  

The theoretical presumption is that individuals who knew more would naturally seek out more 

information due to genuine interest.  In contrast, education only impacted reading the newspaper, 

but not listening to radio news or watching television news.  By increasing education by one 

standard deviation (or 4.5 grade levels), the probability of reading no newspaper news decreases 

sharply by 12%.  The increase in probability is spread across the available responses ranging 

from rare (+5%) to daily (+3%).  This result is reasonable because newspaper consumption is 

more active and thus requires skills provided via education.  Listening to the radio and watching 

TV news are passive and require no specialized skills such as literacy.  In general, there is firm 
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support for the assertion that individuals who are better informed naturally seek more news due 

to increased interest.   

 To account for the substitutability of news media consumption I included the 

nondependent news media variables as independent variables in each model.  In each case, the 

consumption of the two alternative news media revealed positive and statistically significant 

parameter estimates.  The change in predicted probabilities reinforces the substitutability 

findings.  Varying the news media consumption independent variables from “no” use to “daily” 

use reveals substantial changes.  Listening to radio news daily and watching TV news daily 

decreases newspaper non-use by 27% and 17% respectively.  The increase in the amount of 

newspaper consumption is spread across each response type fairly evenly.  For television news 

watching, consuming each other media type daily strictly increases the daily consumption of TV 

news.  Those who read newspapers daily are 28% more likely to watch the news than nonreaders 

and daily radio listeners find a similar 21% increase in the probability that they will watch the 

news daily relative to radio nonusers.  Like television, radio users find changes in the probability 

of use focused on daily use.  Daily TV news viewers and daily newspaper readers are 

approximately 18% more likely to listen to radio news daily than non watchers and newspaper 

readers.  Therefore, an individual who consumes news from one medium with greater regularity 

can be expected to consume more of each of the others. 

To test the role of context conditions in affecting interest which could subsequently affect 

news media consumption, I utilize a general measure of development.  The test revealed the most 

inconsistent findings in the study.  There is no apparent impact for listening to radio news.  

Watching TV news is positively affected by higher levels of development per country with a one 

standard deviation increase in the development score of a country resulting in a 5% increase in 



 96 

the probability that individuals watch TV news daily.  This is a reasonable finding because 

individuals living in countries with higher levels of development may find a greater availability 

of televisions, and thus television news.  Finally, development negatively impacts reading the 

newspaper.  The fact that this variable is statistically significant and negative may indicate that 

newspaper consumption declines as other forms of news consumption become more available. 

That conclusion is reinforced by the across-the-board decrease in the probability of reading the 

newspaper with any regularity and a 10% increase in not reading newspapers ever.   Greater 

availability of television not only encourages television news consumption but potentially 

discourages less technologically advanced news mediums such as newspapers.  

 Individuals’ expectations related to news media were hypothesized to affect news media 

consumption and were tested using an individual-level variable, media trust.  The result of that 

test illustrates that individuals with higher levels of trust in the media report watching more 

television news than individuals with lower levels of trust.  Varying the media trust score by one 

standard deviation increases the probability of daily TV news watching by 4%.  Trust in the 

domestic media does not affect radio news or newspaper consumption.  Therefore, it is evident 

that media trust only affects watching TV news. 

 Watching TV news is also the only form of news media consumption affected by varying 

levels of press freedom.  The relationship is expected to be positively and significantly correlated 

with news media consumption of all types.  The radio and newspaper models reveal no impact 

for press freedom.  For TV news, the results were positive and significant with an increase in the 

press freedom score of a country by one standard deviation increasing the probability of 

watching TV news daily by 5%.  This means that individuals living in countries with greater 

press freedom reported consistently higher rates of watching TV news than individuals living in 
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countries with less press freedom.  This could indicate that individuals living in countries with 

greater press freedom may have expectations of more reliable information and that the press 

industry is free to report the news without interference.  Those expectations of better information 

motivate increased TV news consumption. 

The effect of democratic duration on news media consumption is inconsistent.  There is 

no statistical effect on newspaper consumption.  Democratic duration does positively impact 

watching TV news.  The magnitude of the effect is minimal as a one standard deviation increase 

in democratic duration (14 years) increases the probability of daily television viewing by 

approximately 5%.  Interestingly, the results indicate that each expectation variable positively 

affects watching TV news.   The results for radio news consumption contradict my hypothesis 

because they reveal a negative effect.  Varying the democratic duration of a country by one 

standard deviation increases the “never” response for radio news consumption by 4%.  However, 

that result is consistent with the findings in the ability hypothesis tests where listening to radio 

news is an alternative to other news media consumption.   

 The two control variables, gender and age, performed as expected.  Females listen to less 

radio news and read fewer newspapers than their male counterparts.  There is no statistically 

discernable difference between men and women for watching TV news.  Age positively impacts 

each form of news media consumption.  That finding demonstrates that individuals consume 

greater amounts of news media as they get older. 

 

Discussion 

 This chapter sought to explain what determines news media consumption in Latin 

America.  Specifically, I sought to identify and test three separate theoretical motivations for 
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news media consumption: ability, interest, and expectation.  Each motivational dimension 

focused on individual-level news consumption but also incorporated contextual variables to 

capture country-level conditions that might influence individuals’ behavior.  The results of the 

empirical analyses reveal numerous findings that may prove useful for the remaining tests in this 

project.  These include varying support for the theoretical dimensions, differences between news 

media, and the relevance of context. 

 The first theoretical dimension addressed was the ability (resources) of the respondent to 

consume news.  Both an individual’s relative level of wealth and the size of the community in 

which he lives are correlated with news media consumption but in varying ways.  In comparing 

the results across news media, the uniqueness of radio news consumers became quickly evident.  

Whereas reading newspapers and watching TV news were both positively related to wealth and 

community size, listening to radio news had an opposite relation.  This finding reinforces the 

decision to consider each news media separately.  Access proves of utmost importance for news 

media consumption.  Individuals with more wealth living in larger communities have greater 

access to newspapers and televisions.  Individuals who have less wealth rely on the radio for 

their news.  Also, individuals living in smaller, presumably more remote areas also rely on radio 

news more because newspapers require distribution across space and televisions require 

electricity and proximate broadcasts.  Radio stations are more dispersed across the country side 

and their signals penetrate rural and remote areas more effectively than television.  Radio 

receivers can run on batteries when electricity is not available.   

 Relative levels of interest per individual were shown to influence news media 

consumption in developed regions (Norris 2000).  This study reveals similar findings for the 

Latin American region.  Individuals with greater political knowledge consume more of each 
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news media. Education only impacted newspaper reading.  That effect was positive.  This can be 

explained by the literacy requirement that comes with newspaper consumption that is not 

required for TV and radio news consumption.  A further test of individual-level interest 

determinants focused on the propensity of interested individuals to consume multiple forms of 

news media.  Consuming one news medium is highly correlated with consuming other news 

media.  Therefore, individuals with greater political knowledge are more interested, with those 

consuming one news medium more likely to consume multiple media.   

 As for expectations, television news consumption is the most clearly affected.  An 

individual’s level of trust in media, the relative level of press freedom per country in which they 

reside, and the democratic duration of that country are each positively related to watching TV 

news.  TV news consumption is uniquely affected by expectations of media.  Again, each news 

medium must be considered separately as this project moves forward. 

 The results of the contextual measures in the analyses were mixed.  The clearest effect is 

for TV news.  Individuals living in countries with greater development, press freedoms, and 

democratic duration consumed more television news.  Countries that are more developed may be 

expected to have more televisions.  The findings related to press freedom and democratic 

duration lend support to the hypothesis that individuals who perceive news as providing more 

reliable information will be encouraged to consume more news.  The fact that support for the 

hypothesis was only found for watching television news could indicate that TV news is seen by 

Latin Americans as being the most influenced by limits on press freedom.  This may also explain 

why individuals living in countries with less experience with democracy may seek news sources 

that are potentially less influenced by the government.  “The capacity of community radio to 

foster democracy via access to broadcasting and its associated potential to ‘extend the freedom of 
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the individual, foster local interdependence and cultural enrichment’ underpins the community 

media sector, the purpose of which is distinctly different from the media operating at national 

levels. (Jayaweera 200841

 

)”   

Conclusion 

 Research endeavoring to understand the correlates of news media consumption in Latin 

America was, until now, essentially an empty set.  This analysis sought to explore what 

determines news media consumption employing a three-dimensional test that focuses on 

individuals’ relative abilities, interests and expectations.  The tests of the dimensions that were 

carried out focused on both individual- and system-level variables, because behavior can be 

shaped by what individuals know, have, and think, just like it can be shaped by the context in 

which individuals live.  In general, there is greater support for the propositions that respondents’ 

ability and interests affect news consumption.  Less clear are the roles of individual-level 

expectations and contextual determinants in shaping all news media consumption.  However, 

there is evidence that both expectations and context have some influence on watching television 

news. 

 The findings of this analysis will be incorporated into the next phase of the analysis 

which seeks to understand the effect of news media consumption on individual political attitudes 

and behaviors.  They will be considered in relation to the theoretical expectations that were 

presented earlier.  Regardless of future uses, this analysis sketched a picture of news media 

consumers in Latin America that previously did not exist. 

                                                             
41 That quote can be found on the webpage “What is Community Radio in the 21st Century” at the web address 
http://www.amarc.org/wccd/?p=wccd_What_is_Community_Radio_in_the_21st_Century?.  

http://www.amarc.org/wccd/?p=wccd_What_is_Community_Radio_in_the_21st_Century�
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CHAPTER 5 
 

UNDERSTANDING NEWS MEDIA CONSUMPTION AND DEMOCRATIC ATTITUDES 
 

  
To understand the dynamics of democracy in Latin America, this project chose to focus 

on individuals as important drivers of effective democratic regimes.  Although there is ample 

reason to believe that democracy in the region requires more than individual support and 

participation, it is theoretically unsound to study democracy in any context without exploring the 

perspectives and roles of individuals.  After all, many democracy researchers consider citizen 

participation in the rule of a political community to be the central tenet of democracy (Cohen 

1971; Dahl 1998). 

 To understand individuals and their role in ruling political communities, two individual-

level characteristics must be addressed: political attitudes and political behavior.  While behavior 

is clearly part of the democracy puzzle, attitudes are less tangible and therefore more elusive.  

However, significant research focused on understanding the role of individual attitudes in 

achieving effective democracy (see Inglehart and Welzel 2006).  Diamond (1999) emphasizes 

the importance of democratic support attitudes for the consolidation of democratic regimes.  A 

recent study by Booth and Seligson (2009) focuses on political legitimacy and the relationship of 

that legitimacy to democracy in eight Latin American nations.  They find many different 

determinants of political legitimacy as well as attitudes related to negative political capital.  One 

determinant that was found to be statistically significant was “media contact.”42

                                                             
42 Media contact was significantly related to perception of the existence of a political community, support for regime 
principles, support for regime institutions, and support for local government (Booth and Seligson 2009, 120-136).  
Also significantly related to media contact was approval of coups d’etat (p. 188) and preference for elected leaders 
(p. 205).  

  Although the 

authors of the study do not focus on the role of news media consumption, they do offer the 
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clearest evidence of a generalizable effect of news media consumption on attitudes held by 

individuals in the Latin American context.   

Other researchers looking at the effect of news media consumption for individuals 

focused on partisan attitudes or specific election effects in the region (see Lawson and McCann 

2004; Perez-Linan 2002).  The purpose of this chapter is to analyze the effect of news media 

consumption on individuals’ political attitudes.  Employing cross national data from the Latin 

American Public Opinion Project 2008 survey, I seek to evaluate the role of news media 

consumption across the entire region of Latin America.   

As we learned from Chapter 4, individuals who consume each type of news media share 

similarities but also vary in some important ways.  Television news consumption and newspaper 

consumption were positively related to the community size and wealth level of individuals.  

Radio news consumption was negatively related to those individual attributes.  Being female was 

positively related to watching television news but negatively related listening to radio news and 

reading newspapers.  There were also individual attributes like education and knowledge that 

performed similarly for all three news media consumed.  The significance of the differences 

between news media consumption determinants promotes a research agenda that requires each 

medium to be considered separately.  Considering all media together in an additive fashion may 

misconstrue the actual effect of news media consumption on the dependent variable of interest. 

 

Democratic Attitudes 

 This particular study focuses on the relationship between news media consumption and 

individuals’ democratic attitudes in Latin America.  Attitudes related to democracy can represent 

ideas about citizen participation in rule and regime power limitations.  Therefore, I test the effect 
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of news media consumption on a variety of attitudes.  By analyzing the effect of each news 

medium consumed, and the degree of that consumption, I hope to paint a clearer picture of how 

news media consumption is related to individuals’ democratic attitudes. 

Focusing on the essence of democracy being citizen participation in rule, I recognize that 

it is necessary for individuals endorse participation in society.  However, endorsing participation 

may be easier for others than opponents.  While the term opponent has a naturally hostile tone, 

asking individuals about “others” may invoke images of individuals who share similar beliefs to 

the respondent.  The implication of asking about others is in essence asking about the 

respondent’s fellow citizens.  That difference in question wording allows this study to capture 

individuals’ feelings about participation in the political system.  News media provide 

information about opportunities to participate.  That provision increases the symbolic value of 

political participation.  Through that process of socialization, individuals who consume more 

news are expected to be more supportive of general participation.  Specifically, I measure 

individuals’ approval of others participating in the political actions of demonstrating and 

campaigning for a candidate or party. 

 Tolerance, in its many forms, is important to the creation and continuation of democracy 

as “the citizen body in a democratically governed state must include all persons subject to the 

laws of that state” (Dahl 1998, 78).  The relationship between news media consumption and one 

form of tolerance, support for free speech, was laid out in Chapter 2.  In general, I anticipate a 

positive relationship between news media consumption and higher levels of support of free 

expression.  News media encourage free expression by placing a high value on the symbol of 

free expression.  Becoming socialized to embrace free expression within society, individuals 

subsequently embrace free expression by all individuals.  I measure tolerance of free expression 
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with an additive measure that asks respondents to rate the degree to which they approve of 

opponents going on television or demonstrating to express their views.43

 As we move away from democratic attitudes focused on inclusive participation, we turn 

toward ideas of democracy as limited government.  Limiting the power of political actors and 

institutions is an important concern when trying to pursue effective governance by the citizenry 

of a country (Locke 1689/2004).  Histories of authoritarianism blanket the Latin American 

region and can at times cause concern about opposition to democracy (Smith 2005).  Often 

reflecting on that authoritarian legacy, news media may naturally advocate for the democratic 

regime and against rulers with unlimited power.  That delineation plus coverage of events like 

constitutional conventions imposes greater symbolic value on power limitations.  This leads to a 

hypothesized positive relationship between news media consumption and support for limited 

power.  One approach to citizens’ perspectives on limiting government power involves asking 

individuals whether they might envision circumstances under which power might be seized away 

from the democratically established institutions of the country by certain political actors such as 

the military or the president.  The hypothetical conditions posited for such unconstitutional 

power grabs include high employment, high amounts of social protests, delinquency, inflation 

with high price increases, and corruption. 

  

 A final attitude considered is overt support for anything called “democracy.”  Supporting 

the institution of democracy is not the same as supporting the parts of democracies that give it 

meaning.  Dahl (1998) asserts that actual democracy has elected officials, free, fair, and frequent 

elections, freedom of expression, alternative sources of information, associational autonomy, and 

inclusive citizenship.  Individuals who overtly support democracy may or may not be thinking of 

those characteristics when they offer their support.  However, while they may not be thinking of 
                                                             
43 For a detailed description of the survey questions employed in this study, see Appendix A. 
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the intricacies of democratic governance, they very well may be invoking comparisons with 

other regimes.  As the regimes typically thought of in the Latin American context are most likely 

authoritarian, supporting “democracy” may be more or less being against the limitless power of 

authoritarianism.   By referencing the ills of past regimes and discussing the benefits of the 

current regime, news media increase the symbolic value of democracy.  To measure citizens’ 

overt support for democracy, I utilize a survey question that asks about the superiority of 

democracy to other forms of government.   

The extent and regularity to which each political attitude is held in Latin America varies 

by country.  That variation may reflect the cultural and historical experiences in each country.  

Table 5.1 presents the average attitude scores per country.  Standard deviations are also included 

to illustrate the dispersion of responses within Latin American countries.  Supporting political 

action ranges from an averaged low of 18.41 (out of 30) in Nicaragua, to an averaged high of 

25.20 in Paraguay.  Tolerance of free expression is highest on average in Argentina with a score 

of 14.25 (out of 20).  The lowest average score of 10.00 for tolerance of free expression is found 

in Guatemala.  It is interesting to note that Nicaragua has the highest standard deviation (6.50) 

for tolerance of free expression.  This indicates that while the average score for Nicaragua is near 

the regional average, the distribution of responses is broad.  Attitudes endorsing limited 

government power are lowest on average in Ecuador (8.90 out of 18) and highest in Argentina 

with an average score of 14.29.  The last attitude considered herein is overt support for 

democracy.  The highest average score for that attitude is 6.21 (out of 7) in Argentina.  The 

lowest average overt support for democracy score is 4.59 in Honduras. 
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Table 5.1. Average Political Attitude Scores per Country 
 
Country 

Support Political 
Action 

(scaled 3-30) 

Tolerance of Free 
Expression 

(scaled 2-20) 

Limit Government 
Power 

(scaled 0-18) 

Overt Support for 
“Democracy” 
(scaled 1-7) 

Mexico 20.95 
(6.27) 

11.60 
(4.91) 

10.26 
(4.66) 

5.11 
(1.74) 

Guatemala 20.37 
(7.02) 

10.00 
(4.90) 

10.17 
(4.17) 

4.63 
(1.91) 

El Salvador 22.12 
(6.19) 

11.92 
(5.42) 

11.19 
(4.79) 

5.10 
(1.71) 

Honduras 18.41 
(6.44) 

10.46 
(4.30) 

11.59 
(3.68) 

4.59 
(1.77) 

Nicaragua 24.97 
(6.11) 

11.39 
(6.50) 

11.93 
(5.34) 

5.37 
(1.88) 

Costa Rica 23.54 
(6.02) 

12.39 
(5.90) 

11.47 
(4.93) 

5.69 
(1.70) 

Panama 21.27 
(6.33) 

11.37 
(4.81) 

10.34 
(4.70) 

5.29 
(1.68) 

Colombia 21.27 
(6.18) 

11.14 
(4.90) 

9.53 
(4.64) 

5.38 
(1.59) 

Ecuador 19.35 
(7.32) 

10.45 
(4.92) 

8.90 
(4.58) 

4.89 
(1.70) 

Bolivia 19.38 
(6.36) 

10.09 
(4.49) 

10.59 
(4.35) 

5.23 
(1.44) 

Peru 20.79 
(5.91) 

11.07 
(4.66) 

10.82 
(4.00) 

4.93 
(1.54) 

Paraguay 25.20 
(5.66) 

13.47 
(6.12) 

13.94 
(4.63) 

4.77 
(2.00) 

Chile 20.48 
(6.86) 

10.93 
(4.97) 

9.77 
(4.64) 

5.17 
(1.60) 

Uruguay 23.99 
(5.94) 

12.03 
(5.63) 

11.58 
(5.09) 

6.12 
(1.42) 

Brazil 21.19 
(5.99) 

12.14 
(5.05) 

10.77 
(4.86) 

5.23 
(1.71) 

Venezuela 22.00 
(6.44) 

11.93 
(5.22) 

13.41 
(4.39) 

6.03 
(1.41) 

Argentina 24.72 
(5.64) 

14.25 
(5.19) 

14.29 
(4.19) 

6.21 
(1.36) 

Dominican Rep. 24.21 
(5.47) 

11.75 
(5.64) 

10.29 
(4.95) 

5.49 
(1.77) 

All Latin America 21.61 
(6.63) 

11.43 
(5.27) 

10.96 
(4.80) 

5.28 
(1.71) 

Standard deviation in parenthesis  
Source: AmericasBarometer by Latin American Public Opinion Project 2008  
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Testing the Relationship 

 To test my hypotheses about the news media consumption-democratic attitudes 

relationships I employ a multilevel model that allows for the incorporation of contextual 

measures like media constraint and democratic duration.  A discussion of the statistical methods 

and detailed descriptions of the variables used can be found in Chapter 3.  Each individual-level 

variable is taken from the Latin American Public Opinion Project 2008 survey.  Besides the 

primary variables of interest, several control variables are included.  These variables affect 

individuals’ political behaviors and are thus included to ensure that the other variables are not 

simply representing common characteristics that have a proven effect.  The performance of those 

variables will be commented on in the results and discussion sections of the analysis.  Contextual 

variables are also included to test the constraint hypothesis and offer some country-level 

controls.  The contextual variables come from numerous sources and were added to the data set 

by the author.  Refer to Appendix A for a detailed description of the variables. 

 

Results 

 Table 5.2 reports the results for the multilevel regression models identifying determinants 

of four democratic attitudes.  The models performed as expected.  Greater explanatory value is 

evident in each attitude model relative to its null alternative as each Chi² value is positive and 

statistically significant at the p<.01 level.  The results for each democratic attitude are addressed 

separately. 
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Table 5.2. News Media Consumption and Democratic Attitudes Regression Models   

 Support 
Political 
Action 

Tolerance 
of Free 

Expression 

Limit 
Government 

Power 

Overt Support 
for 

“Democracy” 
Newspaper 0.080* 

(0.042) 
0.075* 
(0.035) 

-0.065* 
(0.032) 

-0.002 
(0.011) 

TV News -0.037 
(0.047) 

-0.018 
(0.039) 

-0.036 
(0.036) 

0.002 
(0.012) 

Radio News -0.036 
(0.047) 

0.017 
(0.029) 

0.007 
(0.027) 

-0.007 
(0.009) 

     
Trust in Media 0.320** 

(0.022) 
0.123** 
(0.019) 

-0.253** 
(0.017) 

0.119** 
(0.006) 

Political Knowledge 0.255** 
(0.032) 

0.160** 
(0.027) 

0.222** 
(0.025) 

0.094** 
(0.008) 

Education 0.089** 
(0.012) 

0.076** 
(0.010) 

0.097** 
(0.009) 

0.020** 
(0.003) 

Wealth 0.003 
(0.019) 

0.046** 
(0.016) 

0.045** 
(0.015) 

0.006 
(0.005) 

Female -0.349** 
(0.078) 

-0.396** 
(0.065) 

0.089 
(0.059) 

-0.032 
(0.020) 

Age 0.003 
(0.003) 

-0.004* 
(0.002) 

0.016** 
(0.002) 

0.009** 
(0.001) 

Capital City -0.168 
(0.122) 

0.383** 
(0.101) 

-0.333** 
(0.093) 

-0.054* 
(0.032) 

Big City -0.199 
(0.125) 

0.158 
(0.104) 

-0.389** 
(0.096) 

-0.083** 
(0.033) 

Medium City -0.276* 
(0.128) 

0.105 
(0.106) 

-0.106 
(0.098) 

-0.027 
(0.034) 

Small City 0.057 
(0.132) 

0.112 
(0.110) 

-0.249** 
(0.102) 

-0.033 
(0.035) 

     
Press Freedom 0.017 

(0.044) 
-0.009 
(0.021) 

-0.044 
(0.030) 

0.003 
(0.006) 

Democratic Duration 0.036 
(0.037) 

0.006 
(0.018) 

0.005 
(0.025) 

0.017** 
(0.005) 

Development 9.631 
(11.411) 

-0.314 
(5.530) 

-0.872 
(7.918) 

2.981* 
(1.570) 

Communication Dev. -0.244 
(0.898) 

0.526 
(0.435) 

0.321 
(0.622) 

0.120 
(0.123) 

     
N 27,685 26,993 24,905 27,192 
Countries 18   
º Press Freedom, Development and Democratic Duration are identified per country 
*p<.05; **p<.01 (two-tailed) 
Numbers in parenthesis indicate standard errors 
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The results for the attitude support for political action reveal somewhat similar results to 

the tolerance attitude test.  Newspaper consumption positively impacts supporting others 

engaging in various forms of political action.  Neither watching TV news nor listening to radio 

news affects support for others engaging in political action.  Again, support for the hypothesized 

positive effect of news media consumption on supporting political action by others is true only 

for newspaper consumption with the magnitude of the effect quite minimal. 

 Tests of the individual-level control variables trust in media, political knowledge, and 

education positively impact supporting others engaging in political action.  Wealth has no 

impact.  Again females hold lower levels of that democratic attitude.  Age has no impact on 

supporting political action by others.  For the community size variables, only living in a medium 

city impacts the democratic attitude.  Relative to individuals living in rural areas, individuals 

living in medium size cities have less support for others engaging in political action. 

 No support is found for the constraint hypothesis because the test for the effect of 

press freedom reveals no impact.  In other words, individuals living in countries with less press 

freedom have similar levels of support for political action as individuals living in countries with 

more press freedom.  None of the other context variables affect supporting political action by 

others. 

For the attitude tolerance of free expression, only newspaper readers express greater 

tolerance.  This finding lends support to the hypothesis anticipating a positive relationship 

between news media consumption and support for opponents freely expressing themselves.  

Inconsistent with the hypothesis is the finding that only newspaper consumption is related to the 

attitude.  The magnitude of the finding is minimal as varying the level of newspaper readership 

from its minimal level (“never”) to its maximum level (“daily”) reveals a change of 0.3 or 



 110 

roughly 1%.  This is in line with previous survey-based media research that uncovered minimal 

effects for news media consumption.  

 The individual-level control variables perform quite consistently across models.  Higher 

levels of trust in the domestic media of a country positively impacts tolerance for free 

expression.  Education and political knowledge are also positively related to the respondents 

reported tolerance of opponents exercising free speech.  Wealthier individuals report higher 

levels of the democratic attitude as well.  Females manifest significantly lower tolerance.  Age is 

negatively related to tolerance of opponents’ free expression.  The community size variables are 

largely insignificant in their relationship with tolerance for opponents exercising free expression.  

The exception is for individuals living in the capital city who have greater support for free 

expression by opponents than individuals living in rural areas.  

 Testing the effect of press freedom on support for free expression reveals no impact.  In 

this test no support is found for the constraint hypothesis, which contends that individuals living 

in countries with greater limits on the freedom of the press might have their attitudes influenced 

as a result.  None of the context control variables – democratic duration, development, or 

communication development – had a significant effect on political tolerance. 

 Testing the democratic attitude of support for limits on government power uncovers an 

effect for newspaper consumption that is in the opposite direction of the previous two democratic 

attitude test results.  The magnitude of the effect is again around 1% for a change in newspaper 

reading from never to daily.  Watching TV news and listening to radio news remains 

insignificant with newspaper consumption revealing negative and significant parameter 

estimates.  Thus the results provide no support for power limitation hypothesis which visualized 
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a positive relationship between newspaper consumption and support for limits on governmental 

power.  

 Like newspaper consumption, increased trust in the domestic media negatively impacts 

support for limits on governmental power.  Respondents with greater political knowledge and 

education reveal increased support for limits on governmental power as they were for the other 

democratic attitudes.  Wealthier individuals also support greater limits on government power.  

The same is true for older individuals relative to younger ones.  In this test, gender had no 

significant effect.  Relative to residents of small towns or rural areas, residents of capital cities, 

big cities, and small cities reported less support for limits on governmental power.  Living in a 

medium-size city has no statistically significant effect. 

 The constraint hypothesis again finds no support as press freedom is ineffective.  Thus, 

individuals have similar attitudes about limiting government power regardless of the degree of 

press freedom in their country.  The lack of evidence that variable levels of press freedom matter 

for influencing this and other democratic attitudes is interesting because it implies that the 

attitude is diffused throughout the region irrespective of manipulation of the press’s freedom.  

None of the contextual control variables – democratic duration, development, or communication 

development – are statistically significant. 

 None of the news media consumption variables affect respondents’ overt support for 

democracy.  Thus the intensity of news media consumption has no effect on citizens’ explicit 

support for democracy as such.  This result has two implications.  The first is that media do not 

increase the symbolic value of democracy in its productions.  The second implication is that 

although news media do increase the symbolic value of democracy, other socializing influences 
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have a greater effect, thus marginalizing the impact of consuming news media.  The lack of 

statistical significance prompts a rejection of the overt support hypothesis. 

 The individual-level control variables performed as expected.  Individuals with higher 

levels of trust in media, political knowledge, and education report more overt support for 

democracy.  Wealth and gender have no impact on overt support for democracy.  Older 

individuals express greater support for democracy than younger individuals in Latin America. 

Residents of capital cities and big cities express less overt support for democracy relative to rural 

residents.  Living in medium or small cities had an impact on an individuals’ overt support for 

democracy that is statistically indiscernible from living in rural areas.  

 Press freedom has no impact on overtly supporting democracy.  As with the other attitude 

tests, the constraint hypothesis fails to find support.  Individuals living in countries with greater 

democratic duration and higher levels of development have more overt support for democracy.  

Communication development has no impact on overt support for democracy. 

 

Discussion 

 The four democratic attitudes tested in the analysis represent two perspectives about 

democracy.  One perspective focuses on the need for citizens to participate in the governing of 

the democratic state.  That idea is represented by the attitudes support political action and 

tolerance of free expression.  The alternative perspective draws on the classical idea that an 

effective government should have limits placed on the powers of government.  This is support 

for the rule of law.  That is, in order to guarantee the power of the people, the government and its 

officials must not have unlimited power.  The second set of democratic attitudes, limit 

government power and overt support for democracy, represent that need for power limitations. 
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 Looking at some of the control variables included in the various attitude models, I find 

some consistency across the attitudes being tested.  Individuals with greater political knowledge 

and education have higher levels of each of the democratic norms tested.  That finding is 

consistent with previous literature (see Almond and Verba 1964).  Although many of the other 

primary and control variables are related to the dependent variables in inconsistent ways, the 

consistency of those two variables should instill confidence in the results of the tests. 

 

Individual-level versus Contextual  

 One of the explicit goals of this project is to incorporate contextual measures to gauge the 

extent to which the conditions per country may affect democratic attitudes.  Although there are 

theoretical reasons to expect an effect of press freedom per country on democratic attitudes of 

individuals, none reveal themselves here.  Instead, only one model, overt support for democracy, 

exposes any effect of contextual differences.  Since the measurement of overt support for 

democracy is derived from a question asking the respondent to rate an aggregate-level concept 

such as regime type preference, the results are not surprising.  None of the other democratic 

attitudes that ask about the behavior of individuals, political actors, and institutions were 

influenced by context. 

 For the statistical models that focus on attitudes related to behavior of individuals or 

actors (i.e. support political action), the individual-level variables tell the story.  This is 

especially true for the news media consumption variables.  Reading the newspaper is positively 

related to the individual- and institution-specific attitudes of tolerance of free expression, 

participation support, and power limitations, but has no effect on regime preference.  The 

differences in these effects reinforce the importance of including both individual-level and 
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contextual variables when discerning attitude determinants.  However, the nature of the attitude 

being tested should shape expectations about when contextual variables should have a 

pronounced effect.  When studying at the individual-level, individual-level variables should 

always be expected to affect the dependent variable of interest. 

 

Differences between Media 

 The theory laid out in Chapter 2 assumes that each news medium performs similarly to 

the others.  The results of the analysis here demonstrate something quite different -- an effect 

only for newspaper consumption.  Neither watching TV news nor listening to radio news affects 

the democratic attitudes tested.  Although that result is unexpected, it is not unreasonable.  While 

each news medium provides information to its consumer, there is little doubt that newspapers 

contain significantly more information than the other two types of news media.  In both the 

number of stories and the depth of reporting, newspapers provide more information.  The greater 

breadth and depth of information provided by newspapers could more significantly affect the 

attitudes an individual holds.   

 Another aspect of information provision that should be considered is the degree of 

variation between those who consume none of a medium and those who regularly consume that 

medium.  An individual who consumes no television news will receive less attitude-affecting 

information than an individual who consumes television news daily.  The same is true for the 

other two news media, radio and newspaper.  The difference is that the amount of information 

that is provided to a daily newspaper reader may be much greater than that provided to a daily 

television news watcher or radio news listener.  The variation between different levels of news 

medium consumption is presumably greater for newspaper readers because the amount of 
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information potentially consumed is much greater.  That degree of variation may explain why 

there is a statistically discernable effect for newspaper consumption and not for consumption of 

other types of news media. 

 The negative effect of newspaper consumption on the attitude toward limiting 

government power does not undermine the information provision assertion made above, but it 

does beg further study of newspaper content.  Perhaps newspapers are willing to criticize poorly 

performing institutions to the extent that their dissolution by other institutions or actors is 

supported by newspaper journalists.  Looking at the results of the statistical tests, we might 

expect that newspapers regularly advocate for citizen participation in society and politics because 

newspaper consumption is positively related to the two democratic attitudes utilized to test that 

perspective.  An embrace of power limitations may not be seen as integral to citizen participation 

in rule.  In fact, poorly performing institutions in Latin America may be viewed as impediments 

to effective democratic rule (see Hawkins 2003).  Thus, finding a negative relationship between 

newspaper consumption and the dependent variable limit government power should not be 

surprising.  Citizen participation in rule is clearly advocated by newspaper consumption.  Less 

clear is the role that power limitation plays in effective democratic society. 

 

What do we know about news media consumption and democratic attitudes in Latin America? 

 In Latin America, news media consumption, and its effect on democratic attitudes, has 

two prevalent features.  First, only newspaper consumption affects democratic attitudes in a 

manner that is statistically discernable.  This may have to do with the breadth and depth of the 

information provided relative to other news media.  Second, the set of democratic attitudes that is 

affected in the hypothesized direction relates to the promotion of democracy as citizen 
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participation in rule but not the necessity of limiting government power.  In fact, support for 

limiting government power is negatively related to newspaper consumption.  

 Like many early studies of news media effects in other contexts, the effect of newspaper 

consumption is modest.  The magnitude of change in the dependent variables tolerance of free 

expression and support political action is quite small.  A change in newspaper consumption from 

“rarely” to “daily” increases support for both democratic attitudes by approximately one percent.  

However, the change is statistically significant and thus invites a closer look. 
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CHAPTER 6 
 

UNDERSTANDING NEWS MEDIA CONSUMPTION AND POLITICAL BEHAVIOR 
 
 

Continuing the exploration of news media consumption and its effect on individuals in 

Latin America, I now turn to the second of two individual-level emphases: behavior.  Because 

this study focuses on the political effects of news media consumption in the region, I am 

specifically interested in how news media consumption affects political behavior.  Acting in a 

political manner is both natural to human beings (Aristotle 1997) and essential to the functioning 

of existent democratic systems (Pateman 1970).  That essential nature of participatory political 

behavior is evident in the definition of democracy employed throughout this research project --

citizen participation in rule (Cohen 1971). 

 Besides Cohen’s theoretical description of democracy, much research confirms the 

central role of participation in democracies (Verba and Nie 1972; Verba, Nie and Kim 1978; 

Dahl 1997).  Whereas the democratic attitudes explored in Chapter 5 have a much more 

contingent relationship to effective democratic governance, political participation is central to 

democratic rule.  This chapter tests the effects of news media consumption on political 

participation for individuals in Latin America. 

 As I mention throughout this project, research on the effects of news media consumption 

are scant and limited in their scope.  Testing the relationship across the entire Latin American 

region will offer future researchers a starting point for analyses aimed at understanding the 

general effects of news media consumption in that region and developing regions in general. 
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Political Participation 

 Following the well established finding that political participation in Latin America is 

multidimensional (Booth 1979, Booth and Seligson 2009), I employ four different forms of 

participation that may be affected by news media consumption.  Voting is the most widely 

recognized and most studied form of political participation in all democracies (Verba and Nie 

1972; Verba, Nie and Kim 1978).  Besides voting, attending local government meetings, 

demonstrating, and discussing politics are also included in this research as forms of political 

behavior that may be affected by news media consumption.   

 The extent and regularity to which each form of participation is engaged in Latin 

America varies by country.  Discussing politics is measured by asking respondents how often 

they discuss politics with others.  The responses range from “never” to “daily.”  The voting 

measure is taken from a single question that asks if the respondent voted in the last presidential 

election.  Attending meeting is a single item asking about attending a city council or other local 

government meeting in the last year.  The measure for protesting asks about the regularity of 

participating in protests in the last year.  The respondent has three options: sometimes, rarely, 

and never.  Table 6.1 illustrates the differences in each form of participation per country in 2008.   
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Table 6.1. Average Political Participation Scores per Country 
Country Discussing Politics 

(scaled 1-5) 
Voting 

(scaled 0-1) 
Attending Meeting 

(scaled 0-1) 
Protesting 

(scaled 1-3) 
Mexico 2.263 

(0.990) 
0.754 

(0.431) 
0.099 

(0.298) 
1.836 

(0.906) 
Guatemala 1.923 

(0.970) 
0.733 

(0.442) 
0.140 

(0.347) 
2.201 

(0.864) 
El Salvador 2.277 

(1.264) 
0.685 

(0.465) 
0.120 

(0.325) 
1.084 

(0.391) 
Honduras 2.021 

(0.895) 
0.642 

(0.479) 
0.103 

(0.304) 
1.210 

(0.513) 
Nicaragua 2.023 

(1.150) 
0.718 

(0.450) 
0.103 

(0.304) 
1.177 

(0.531) 
Costa Rica 1.818 

(0.956) 
0.672 

(0.470) 
0.066 

(0.249) 
1.750 

(0.897) 
Panama 2.187 

(1.107) 
0.713 

(0.452) 
0.035 

(0.185) 
1.134 

(0.422) 
Colombia 2.313 

(1.155) 
0.654 

(0.476) 
0.099 

(0.298) 
1.687 

(0.894) 
Ecuador 2.376 

(1.057) 
0.897 

(0.304) 
0.072 

(0.258) 
1.232 

(0.567) 
Bolivia 2.441 

(1.125) 
0.734 

(0.442) 
0.133 

(0.340) 
1.515 

(0.830) 
Peru 2.261 

(0.965) 
0.885 

(0.319) 
0.123 

(0.329) 
1.906 

(0.892) 
Paraguay 2.720 

(1.138) 
0.719 

(0.450) 
0.065 

(0.247) 
1.222 

(0.594) 
Chile 1.988 

(1.063) 
0.686 

(0.464) 
0.069 

(0.253) 
__ 
 

Uruguay 2.672 
(1.393) 

0.882 
(0.323) 

0.104 
(0.305) 

1.157 
(0.516) 

Brazil 2.261 
(1.158) 

0.850 
(0.357) 

0.094 
(0.292) 

1.555 
(0.836) 

Venezuela 2.541 
(1.205) 

0.818 
(0.386) 

0.146 
(0.353) 

1.280 
(0.651) 

Argentina 2.783 
(1.169) 

0.785 
(0.411) 

0.060 
(0.237) 

1.415 
(0.726) 

Dominican Rep. 2.848 
(1.457) 

0.773 
(0.419) 

0.168 
(0.374) 

1.119 
(0.450) 

All Latin America 2.321 
(1.162) 

0.762 
(0.426) 

0.101 
(0.301) 

1.300 
(0.662) 

Standard deviation in parenthesis  
Source: AmericasBarometer by Latin American Public Opinion Project 2008  

 

Although the four forms of participation included in this study do not exhaust all political 

behaviors regularly engaged in Latin America, they offer a good sample of the different forms of 

political participation.  These four forms of participation may be encouraged or discouraged by 

different attitudes per individual or institutional conditions of the country in which that 
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individual lives.  For instance, although voting is encouraged by tradition and institutions in each 

country in Latin America, protesting may find more variation in tradition and perceived 

effectiveness per country thus uncovering increased variation in protest participation relative to 

voting.  Whereas voting and attending meetings may be encouraged by individuals’ desires to 

limit the power of government or to promote some interest they seek to maximize that is 

potentially provided by the system, protesting and discussing politics could be perceived as an 

exercise of free expression.  In that way the motivation of political behavior may vary greatly 

among individuals and among countries in Latin America. 

The results of that potential cultural and institutional variation are evident in the variation 

found between countries for each form of participation.  Political discussion ranges from an 

averaged low of 1.818 (out of five) in Costa Rica, to an averaged high of 2.848 in the Dominican 

Republic.  Self reported rates of voting range from a low of 0.642 or 64.2% in Honduras to the 

highest rate of 0.897 or 89.7% in Ecuador.44

                                                             
44 There is typically a discrepancy between the self-reported voting rates based on survey samples and the actual 
voter turnout figures as a percent of citizens of voting age reported by national election authorities.  The discrepancy 
is normally, but not always, where the self-reported rates are higher than the actual rates.  One theory that may 
explain why this occurs is called social desirability response bias.  That type of bias assumes that respondents desire 
to give socially desirable or acceptable responses to certain survey questions rather than stating a more accurate one 
that would possibly be less socially acceptable.  Questions about voting are a prime example of questions eliciting 
socially appropriate responses.  Over-reporting can vary from year to year and country to country.  For the most 
part, the difference between the self-reported voting rates and actual voter turnout are approximately 5% over-
reported (International Institute for Democracy and Electoral Assistance 2011). The most extreme instances of over-
reporting were Colombia (+21%), Paraguay (+26%), and Guatemala (+28%).  There are instances of under-
reporting as well.  Peru (-5%), Ecuador (-5%), and Uruguay (-3%) are examples of countries where the self-reported 
rates were less than the actual voter turnout rates.  

  Self-reported rates of attending meetings of local 

government are lowest in Panama (0.035 or 3.5%) and highest in the Dominican Republic (0.168 

or 16.8%).  For the countries in which the protest question was asked, the lowest average 

participation is in El Salvador (1.084) and the highest mean protest participation score is found in 

Guatemala (2.201).  Even a cursory glance at the average participation rates finds variation both 

across countries per behavior and across behaviors. 
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News Media Consumption and Political Participation 

 Chapter 2 laid out the theoretical relationship between news media consumption and 

political behavior.  I argued that it is important to consider the temporal proximity of news media 

consumption to the behavior being engaged.  Some forms of political participation tend to occur 

sporadically rather than regularly, distancing them from more regular behaviors.  One may watch 

the news daily, for example, but can only vote for president when elections are held at intervals 

of four or more years.  Unlike the relationship between news media consumption and attitudes, 

individuals consuming news media are not expected to realize a direct effect of that consumption 

on their behavior because opportunities for behavior are not so regular that the content of the 

news consumed could cause an immediate effect in the form of political behavior.  Instead, I 

theorized that the effect of news media consumption is mediated by something more temporally 

regular which subsequently affects the political behavior of interest. 

 The exception to this anticipated indirect relationship involves political discussion.  

Unlike the other forms of political behavior examined in this analysis, political discussion can 

occur almost at the momentary whim of the discussants.  All a person needs to talk about politics 

is another person with whom to have the conversation.  For that reason we can expect news 

media consumption to directly affect political discussion.  To test that relationship, survey 

respondents were asked how often they discussed politics with others.  Since consuming news 

media is expected to inspire conversation, the hypothesized relationship is a positive one. 

 For the other three forms of participation, I theorized that several mediated relationships 

employed would prevail that would employ three different possible intervening variables: 

interest in politics, civil society participation, and democratic attitudes.  Each of those attitudes 
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and behaviors may occur with a fair degree of regularity and thus can be affected by news media 

consumption.   

 For Pippa Norris (2000), the relationship between news media consumption and interest 

in politics is the key to understanding the effects of news media consumption in postindustrial 

societies.  Consuming news encourages an increase of interest in politics by generally increasing 

the symbolic value of politics which subsequently leads to greater news media consumption.  

Because interest and news media consumption feed each other, the likelihood that an individual 

will participate politically will also increase.  For that reason, I expect individuals who consume 

more news media in Latin America to have greater interest in politics.  Then including their level 

of interest in politics in the test of determinants of political behavior, I expect there to be a 

positive relationship between interest and each form of political behavior.  Political interest is 

measured as a single-item response that asks respondents to rate their level of interest in politics. 

 Consuming news media can encourage participating in various forms of civil society.  

News media disseminate information about civil society meetings and events and report on 

stories that relate to issues important to various civil society groups.  In both ways news media 

increase the symbolic value of civil society organizations which may encourage individuals to 

seek out civil society participation.  Unlike other forms of participation such as voting, civil 

society participation can occur more regularly.  Also, associating with individuals who share 

civil society connections (i.e. union members associating at work) can have the same effect as an 

informal group meeting.  This positive effect of news media consumption on civil society 

association is revealed in prior research (Salzman and Aloisi 2009).  Likewise, a great deal of 

research exists which demonstrate the positive effect of civil society participation on political 

participation in Latin America (see Booth and Richard 1998; 2009).  I therefore expect news 
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media consumption to have a positive effect on civil society participation which will 

subsequently have a positive effect on all forms of political participation.  Civil society is an 

additive index that measures respondents’ participation in seven different organizations or 

meetings.45

 The final mediated relationship that will be analyzed herein involves the democratic 

attitudes explored in Chapter 5.  While those results were quite weak, they did reveal a 

statistically significant effect for newspaper consumption.  As it related to attitudes looking at 

support for participation and tolerance of free expression, I found that newspaper consumption 

had a positive effect.  For limiting government power, newspaper consumption was negatively 

related.  Although some research indicates that democratic attitudes may be caused by repeating 

political participation in developing democracies over time (Bratton 2009), a significant body of 

research also points to attitudes encouraging participation (see Almond and Verba 1963).  In 

testing the relationship of news media consumption to political behavior, the temporal conditions 

that must be satisfied point to employing attitudes as causing behavior.  However, this test may 

further clarify the direction of that relationship in Latin America.  Because news media 

consumption can affect attitudes immediately, I expect a positive relationship between news 

media consumption and democratic attitudes and a subsequent positive relationship between 

attitudes and behaviors. 

 

 

Testing the Relationship 

 To test the relationship between news media consumption and political behavior I 

conduct a number of statistical tests all aimed at identifying correlations between survey 

responses.  The data are taken from the 2008 Latin American Public Opinion Project.  For the 
                                                             
45 The cronbach’s alpha for the index is greater than 0.6. 
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test of protest participation, only 17 countries are included.46

 The statistical tests employed herein are standard linear, logistic, and ordered logistic 

regression models.  The responses are weighted by country and the standard errors are clustered 

by country.  When possible, multilevel models are used.  In this chapter, multilevel models are 

used for model employing civil society as the dependent variable.  Predicted probabilities are 

calculated for each of the primary variables of interest that are statistically significant and not in 

a multilevel linear model.  Besides the primary variables of interest, control variables are 

utilized.  They include age, gender, education, political knowledge, wealth, the size of the 

community that the respondent lives in,

  In each of the other tests, all 18 

countries are included.  I first conduct a set of direct tests with news media consumption and 

political behavior.  After analyzing the results, I then conduct a series of tests with the 

intervening concepts as dependent variables.  Then those variables are included as independent 

variables in tests that place political behaviors as dependent variables.  The news media 

consumption variables are also included in those tests so as to compare the results of the direct 

and mediated tests. 

47

                                                             
46 The number of respondents that answered the protest questions in the LAPOP survey is extremely variable per 
country.  For some countries, nearly all respondents appear to have answered the protest questions (El Salvador, 
Honduras, Nicaragua, Panama, Ecuador, Bolivia, Paraguay, Uruguay, Venezuela, Argentina, Dominican Republic) 
while in others there are many fewer responses (Mexico, Guatemala, Costa Rica, Colombia, Peru, Brazil). Chile has 
no responses for this question.  The responses are weighted to be equal per country regardless of the number of 
responses (except for Chile which is deleted). 

 and the extent to which the respondent trusts the 

domestic media.  These variables affect individuals’ political behavior and news media 

consumption behavior and are thus included to ensure that the other variables are not simply 

representing common characteristics that have a proven effect.  Contextual variables are also 

included to test the constraint hypothesis; their purpose is to elucidate country-level conditions 

that might affect individual-level behavior.  The primary variable used to test the hypothesis is 

47 The community size variables are capital city, large city, medium city, small city, and rural.  See Chapter 3 for an 
in depth description of the coding techniques for each of the classifications. 
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press freedom.  Some country-level control variables are also included – democratic duration, 

economic development, and communication development per country.  These measures come 

from numerous sources and were added to the data set by the author.   A full description of all 

variables employed in this study can be found in Appendix A.   

 

Testing the Effect of News Media Consumption without Mediating Conditions 

The first test in this chapter examines relationships among the various types of news 

media consumption and the different forms of participation.  The results are displayed in Table 

6.2.  In general, the models performed well.  The R-squared values range from 0.029 for 

attending meeting to 0.147 for discussing politics.  With sample sizes for each model ranging 

from 19,860 to 28,351, I feel that the results carry enough weight for confident analysis. 
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Table 6.2. News Media Consumption and Political Behavior Regression Models 
 Discussing Politicsⁿ Votingª Attending Meetingª Protestingⁿ 
Newspaper 0.089* 

(0.036) 
0.088** 
(0.031) 

0.157** 
(0.029) 

0.108 
(0.059) 

TV News 0.120** 
(0.033) 

0.068** 
(0.025) 

-0.032 
(0.034) 

-0.015 
(0.038) 

Radio News 0.175** 
(0.014) 

0.103** 
(0.022) 

0.158** 
(0.027) 

0.166** 
(0.032) 

     
Trust in Media 0.018 

(0.020) 
-0.013 
(0.015) 

0.039 
(0.027) 

-0.027 
(0.034) 

Political Knowledge 0.229** 
(0.030) 

0.115** 
(0.029) 

0.005 
(0.027) 

0.017 
(0.049) 

Education 0.065** 
(0.009) 

0.059** 
(0.012) 

0.031* 
(0.013) 

0.072** 
(0.017) 

Wealth 0.023* 
(0.009) 

0.001 
(0.019) 

-0.032 
(0.018) 

-0.027 
(0.028) 

Female -0.442** 
(0.038) 

0.106 
(0.055) 

-0.193* 
(0.077) 

-0.199** 
(0.043) 

Age 0.006** 
(0.002) 

0.055** 
(0.007) 

0.010** 
(0.003) 

-0.004 
(0.003) 

Capital City -0.004 
(0.074) 

-0.288** 
(0.088) 

-0.627** 
(0.171) 

0.096 
(0.096) 

Big City -0.031 
(0.080) 

-0.118 
(0.087) 

-0.605** 
(0.140) 

-0.028 
(0.162) 

Medium City -0.081 
(0.073) 

-0.025 
(0.091) 

-0.318 
(0.190) 

0.036 
(0.152) 

Small City -0.061 
(0.076) 

-0.006 
(0.106) 

-0.194 
(0.132) 

0.127 
(0.165) 

     
Press Freedom 0.012 

(0.009) 
-0.001 
(0.007) 

0.004 
(0.006) 

0.007 
(0.011) 

Democratic Duration 0.006 
(0.007) 

0.000 
(0.006) 

0.008 
(0.005) 

0.004 
(0.014) 

Development 3.317 
(2.382) 

3.683* 
(1.462) 

1.474 
(1.630) 

-5.133 
(4.049) 

Communication Dev. -0.239 
(0.228) 

-0.235 
(0.123) 

-0.334* 
(0.126) 

0.253 
(0.233) 

     
Constant __ -4.066** 

(1.064) 
-3.387** 
(1.114) 

__ 

N 28,351 28,066 28,291 19,860 
R-squared 0.058 0.105 0.031 0.031 
Countries 18 18 18 17 
ª Standard logit model 
ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two-tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
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Discussing politics is the only participation variable hypothesized to have a relationship 

with each news media consumption variable that did not require a mediating condition.  The 

results of the ordered logistic regression reveal positive and significant coefficients for each of 

the news media consumption independent variables, as expected.  This result confirms the 

discussion hypothesis presented in Chapter 2.  That is, consuming each type of news media 

directly and positively affects discussing politics with others.  The predicted probability 

calculations reveal that when each news media consumption measure is varied from its minimum 

value (“never”) to its maximum value (“daily”) the probability of individuals never discussing 

politics drops by 10% for radio listeners, 7% for TV news watchers, and 5% for newspaper 

readers.48

 For each of the other three forms of participation, the direct effect of each news media is 

less consistent than for discussing politics.  Although statistical significance is inconsistent, the 

direction of the coefficients is consistently positive when significant.  Each form of news media 

consumption directly affects voting.  When varying each news media consumption variable from 

its minimum to maximum, the probability of voting increases by 7% for listening to radio news, 

4% for watching TV news, and 5% for reading the newspaper.  Meeting attendance is positively 

and significantly affected by both reading the newspaper and listening to radio news broadcasts.  

Both sets of predicted probabilities increased by 5% when the measures of newspaper reading 

and radio news listening were increased from “never” to “daily”.  Because newspapers and radio 

news broadcasts are more local than nationally broadcast television, it seems that those media 

should provide information like meeting times and locations that could encourage meeting 

  In each case the decrease in “never” discussing politics is redistributed between the 

“monthly”, “weekly”, and “daily” responses. 

                                                             
48 Refer to tables B.4, B.5, B.6, and B.7 in Appendix B for the results of the predicted probability tests for each of 
the primary independent variables of interest in the direct model. 
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attendance.  Finally, participating in protests is only correlated with radio news consumption.  

The probability of protesting “never” decreased by 7% when the measure for listening to radio 

news is varied from “never” to “daily”.  Some research indicates that community based radio is 

becoming increasingly popular in many countries in Latin America (Agosta 2007).  Such radio 

stations may advocate for protest as an avenue for direct citizen action and otherwise inform 

listeners about protest details.  Thus, the nature of radio news may make it a driver for both 

traditional and nontraditional types of political behavior whereas the other media types 

encourage strictly traditional political behavior. 

 The control variables performed as expected.  Trust in the media has no effect on any 

form of political participation.  Political knowledge is positively related to discussing politics and 

voting but has no significant relationship to the other two forms of participation.  Latin 

Americans with more formal education reported engaging in each form of participation more 

than individuals with less education.  Wealth positively impacts discussing politics but fails to 

influence the other forms of participation.  The results of the tests reveal that, except for voting, 

women participate less in politics than men.  Age is positively related to each form of 

participation except protest.  Finally, voting and attending meetings are reported less in larger 

communities than in rural areas.  Thus, voting and civil society engagement are greater in 

smaller communities, perhaps because of the greater intimacy of personal or political networks 

compared to those in large urban environments. 

 Like the tests of political attitudes carried out in Chapter 5, the contextual variable press 

freedom has no impact on any of the dependent variables.  Thus evidence so far fails to confirm 

the hypothesis that the degree of press freedom within a country will vary the effect of news 

media consumption on individual attitudes and behaviors.  This allows me to reject the 
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constraint hypothesis.  The level of development positively impacts voting.  This is perhaps due 

to both an increase in quality of voting techniques, and also to the availability of individual-level 

resources among citizens of more developed countries.  The only other country-level condition 

that shapes political behavior is the negative relationship between communication technology 

levels and attending meetings.  This negative relationship may signal an increase in the value of 

face to face meetings when alternative ways of communicating are less available.  None of the 

other country-level control variables reached statistical significance in the direct test of news 

media consumption and political participation. 

 

Tests with Mediated Conditions 

 The tests with mediated conditions explore the effect of consuming news media on an 

intervening variable.  That intervening variable is then included in a model that is similar to the 

test for direct effects of media consumption on political participation already described.  I expect 

changes in both the significance and direction of the coefficients as well as changes in model 

performance.  The dependent variable attending meetings is excluded from the civil society test 

because that measure is included as an independent variable in the measure for civil society 

participation. 

 

Interest in Politics 

 Both newspaper consumption and radio news consumption positively affect interest in 

politics but television news consumption does not.  The differences between media types are 

reasonable because newspapers provide substantially more political information than other news 

media.  Radio can often serve as an important information source in more geographically 
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isolated areas.  Television on the other hand is dominated by entertainment programming that 

may lower interest in politics by providing alternatives to news or filling news broadcasts with 

special interest stories.  The relative impact of reading newspapers and listening to radio news is 

demonstrated by executing a predicted probabilities test.  The probability of having no interest in 

politics declines by 8% when listening to radio news occurs daily instead of never.  Likewise, the 

probability of having no interest in politics is reduced by just over 4% when newspaper 

readership increases from never to daily.   

The control variables performed as expected.  Trust in media, political knowledge, and 

education each positively correlate with interest in politics.  Because individuals who trust media 

more will potentially consume more, it makes sense that those with more trust in media have 

higher political interest levels.  Women have less interest in politics than men which is not 

surprising because the political arena is often the territory of males in the region.  In fact, 

because of cultural biases, women are often discouraged from involvement in political activity.  

Wealth, age, and community size have no impact on political interest.  Also, tests of each of the 

country-level variables reveals insignificant parameter estimates for interest in politics. 



 131 

Table 6.3. News Media Consumption, Interest in Politics, and Political Behavior  
Regression Models 
 Interest in 

Politicsⁿ 
Discussing 

Politicsⁿ 
Votingª Attending 

Meetingª 
Protestingⁿ 

Newspaper 0.068** 
(0.021) 

0.065 
(0.035) 

0.180* 
(0.032) 

0.149** 
(0.028) 

0.095 
(0.058) 

TV News 0.018 
(0.021) 

0.130** 
(0.037) 

0.063* 
(0.025) 

-0.036 
(0.031) 

-0.022 
(0.037) 

Radio News 0.139** 
(0.011) 

0.119** 
(0.015) 

0.090** 
(0.022) 

0.131** 
(0.028) 

0.141** 
(0.032) 

Interest in Politics __ 
 

1.447** 
(0.053) 

0.264** 
(0.039) 

0.402** 
(0.031) 

0.366** 
(0.041) 

      
Trust in Media 0.057** 

(0.019) 
-0.017 
(0.015) 

-0.020 
(0.015) 

0.027 
(0.025) 

-0.034 
(0.031) 

Political Knowledge 0.218** 
(0.026) 

0.138** 
(0.028) 

0.089** 
(0.029) 

-0.041 
(0.026) 

-0.014 
(0.050) 

Education 0.040** 
(0.007) 

0.050** 
(0.007) 

0.055** 
(0.013) 

0.023 
(0.013) 

0.064** 
(0.017) 

Wealth 0.015 
(0.007) 

0.018 
(0.012) 

0.002 
(0.020) 

0.037 
(0.019) 

-0.031 
(0.028) 

Female -0.266** 
(0.039) 

-0.345** 
(0.038) 

0.135* 
(0.053) 

-0.134 
(0.074) 

-0.145** 
(0.046) 

Age 0.001 
(0.001) 

0.005** 
(0.002) 

0.055** 
(0.007) 

0.010** 
(0.003) 

-0.005 
(0.004) 

Capital City -0.104 
(0.087) 

0.064 
(0.050) 

-0.279** 
(0.088) 

-0.616** 
(0.170) 

0.110 
(0.100) 

Big City -0.153 
(0.089) 

0.061 
(0.060) 

-0.104 
(0.091) 

-0.580** 
(0.133) 

0.007 
(0.162) 

Medium City -0.148 
(0.081) 

-0.002 
(0.058) 

-0.010 
(0.089) 

-0.291 
(0.183) 

0.060 
(0.163) 

Small City -0.016 
(0.080) 

-0.071 
(0.066) 

-0.011 
(0.103) 

-0.204 
(0.124) 

0.115 
(0.157) 

      
Press Freedom 0.010 

(0.007) 
0.008 

(0.007) 
-0.003 
(0.007) 

0.003 
(0.006) 

0.007 
(0.012) 

Democratic Duration 0.006 
(0.005) 

0.004 
(0.006) 

-0.001 
(0.006) 

0.006 
(0.004) 

0.002 
(0.015) 

Development 1.825 
(1.841) 

2.901 
(2.003) 

3.498* 
(1.497) 

1.029 
(1.585) 

-5.369 
(4.328) 

Communication Dev. -0.147 
(0.170) 

-0.201 
(0.180) 

-0.213 
(0.117) 

-0.297** 
(0.110) 

0.260 
(0.247) 

      
Constant __ __ -4.284** 

(1.122) 
-3.590** 
(1.102) 

__ 

N 28,362 28,213 28,213 28,105 19,719 
R-squared 0.036 0.193 0.113 0.051 0.046 
Countries 18 18 18 18 17 
ª Standard logit model 
ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two-tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
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 Including interest in politics as an independent variable for the vote model improves the 

models’ performance somewhat as indicated by slightly higher R-squared values than for models 

in which it is not included (Table 6.3).  Interest in politics has a statistically significant, positive 

parameter estimate in the vote model.  Increasing interest in politics by one standard deviation 

from the mean reveals a 5% increase in the probability that an individual will vote.49

Like the direct test of what affects voting, individuals’ political knowledge, education, 

and age have a positive impact on voting while living in the capital city negatively affect voting.  

Interestingly, when political interest is included in the model, females vote at a higher rate than 

males.  For the country-level variables, all but the development control variable remain 

insignificant.  Again, we observe that individuals living in more developed countries vote more.  

Ultimately, interest in politics is piece of the voting puzzle.  Likewise, news media consumption 

has an effect that is mediated through individuals’ political interest. 

  Television 

news, radio news, and newspaper consumption remain positively related to voting although the 

relationship between newspaper consumption and voting is weaker than without political interest 

included.  The magnitude of the impact of each news consumption measure on the probability of 

voting in this mediated model ranges from 4% to 6% depending on the news medium.   

 The model for attending meetings with interest in politics included has an R-squared 

value that is over 50% higher than the model without political interest included.  Already this 

indicates that political interest exercises an important influence on meeting attendance.  The 

political interest measure has a strong positive impact on meeting attendance as do two of the 

three news media consumption variables: newspaper and radio news consumption.  Varying each 

of these three statistically significant measures by one standard deviation (political interest) or 

                                                             
49 Refer to tables B.8 to B.12 in Appendix B for the results of the predicted probability tests for each of the primary 
independent variables of interest in the political interest mediated model. 
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from minimum to maximum (Newspaper and Radio News) increased the probability of attending 

a local meeting by approximately 5%.  Of the control variables, only age positively impacts 

attending meetings.  Education lost statistical significance in the mediated test compared to the 

unmediated model.  That loss of significance indicates that political interest is a function of 

education.  That is, individuals who are higher educated find politics more palatable and 

relevant, thus increasing their interest.  Living in larger cities negatively affects meeting 

attendance.  The only country-level variable affected is the level of communication technology 

development.  That measure is negatively related to attending meetings.  This is perhaps because 

individuals living in more technologically developed countries have less need for actually 

attending meetings.  It may also be that, as Putnam (1995) observed in the setting of the United 

States, increased communication (and entertainment) technology causes a decline in social 

capital that negatively affects meeting attendance. 

 The model for protest that incorporates political interest reveals a higher R-squared value 

which is less substantial than that observed for the meeting attendance model but more 

substantive than that seen in the voting model.  Interest in politics is positively and significantly 

related to protest.  By increasing the mean interest level of respondents by one standard deviation 

the probability of protesting in the last year increases by 5%.  Radio news consumption remains 

the only significantly related news media consumption variable of the three with the probability 

of engaging in any protest in the last year increasing by roughly 5.5% given a change from 

“never” listening to radio news to listening to news “daily”.  The remaining variables are 

unchanged in their direction and significance from the direct test. 

 The mediated test for discussing politics uncovers a substantially larger R-squared value 

and different results for the news media consumption variables.  In the direct test, the R-squared 
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value for the discuss politics model is 0.058.  In the model mediated by interest in politics that 

value swells to 0.193.  The newspaper consumption variable loses statistical significance in this 

model which may be explained by the positive correlation between newspaper consumption and 

interest in politics. When interest in politics is increased by one standard deviation from the 

mean, discussing politics rarely or never decreases in probability by well over 30% with the 

probability shifting to monthly, weekly, or daily discussions.  When radio and TV news 

consumption is varied from “never” to “daily” the probability of discussing politics monthly and 

weekly increase by a total of 7%.  This confirms my expectation that political interest mediates 

the effect of media consumption on participation.  The remaining variables in the interest in 

politics mediated test have similar direction and significance levels as those in the direct test.  

That is, Latin Americans with greater political knowledge, education, and age discuss politics 

more.  Women discuss politics less.  Wealth has no statistically significant effect on political 

discussion in the mediated model.  For discussing politics, this could indicate that political 

interest is a function of wealth. 

 Two of the three news media consumption variables, newspaper and radio news, 

positively associate with greater interest in politics.  That result lends support to the media-

interest hypothesis, which contends that higher levels of news media consumption will cause 

greater interest in politics for individuals in Latin America.  In general, the political behavior 

models perform better with a mediating measure for interest in politics than without.  This is 

especially true for political discussion.  Some support is found for using a mediated test with 

interest in politics as an intervening variable.  However, I feel less certain that news media 

consumption and political discussion have a purely direct relationship as hypothesized.  Along 

with these findings comes a question of the direction of causality.  While it is reasonable that 
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news media consumption causes greater interest in politics, it is also potentially the case that 

increases in political interest may cause a subsequent increase in news media consumption.  That 

is to say that the direction of causality may be circular.  That circularity argument is championed 

by Norris (2000) in her study of industrialized countries.  While this study is not able to confirm 

that idea of causal circularity, it is also unable to refute it.  Regardless, the hypothesis that each 

affects participation independently is confirmed by my findings. 

 

Civil Society 

 Table 6.4 reveals that each of the three news media consumption variables is positively 

and significantly related to civil society participation.  Increasing each measure from “never” 

consuming news media to “daily” consumption increases the Civil Society score by 5% for 

newspaper and radio and 1% for TV news.  Trust in media has no impact.  Political knowledge, 

education, and age each reveal positive and significant parameter estimates.  Wealth and each 

community size variable (relative to the excluded category of rural residence) have a negative 

relationship with civil society participation.  Unlike previous tests, the communication 

development country-level control variable is negatively and significantly related to civil society 

participation.  Each of the other country-level variables fails to have an impact. 
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Table 6.4. News Media Consumption, Civil Society, and Political Behavior Regression Models 
 Civil Society° Discussing Politcsⁿ Votingª Protestingⁿ 
Newspaper 0.225** 

(0.017) 
0.065 

(0.035) 
0.075* 
(0.030) 

0.054 
(0.052) 

TV News 0.062** 
(0.018) 

0.113** 
(0.031) 

0.063* 
(0.025) 

-0.046 
(0.036) 

Radio News 0.222** 
(0.014) 

0.141** 
(0.016) 

0.077** 
(0.024) 

0.110** 
(0.032) 

Civil Society __ 
 

0.163** 
(0.012) 

0.147** 
(0.013) 

0.229** 
(0.018) 

     
Trust in Media 0.015 

(0.009) 
0.010 

(0.021) 
-0.020 
(0.016) 

-0.041 
(0.034) 

Political Knowledge 0.040** 
(0.013) 

0.237** 
(0.029) 

0.120** 
(0.028) 

0.034 
(0.044) 

Education 0.051** 
(0.005) 

0.057** 
(0.009) 

0.054** 
(0.012) 

0.059** 
(0.014) 

Wealth -0.017** 
(0.008) 

0.027** 
(0.009) 

0.001 
(0.019) 

-0.035 
(0.027) 

Female -0.007 
(0.031) 

-0.442** 
(0.037) 

0.106* 
(0.048) 

-0.181** 
(0.038) 

Age 0.012** 
(0.001) 

0.004* 
(0.002) 

0.053** 
(0.006) 

-0.010** 
(0.003) 

Capital City -1.072** 
(0.048) 

0.148* 
(0.072) 

-0.170 
(0.087) 

0.409** 
(0.105) 

Big City -0.943** 
(0.050) 

0.097 
(0.076) 

-0.009 
(0.082) 

0.225 
(0.167) 

Medium City -0.900** 
(0.051) 

0.017 
(0.074) 

0.117 
(0.093) 

0.253 
(0.198) 

Small City -0.601** 
(0.052) 

-0.002 
(0.079) 

0.085 
(0.111) 

0.245 
(0.165) 

     
Press Freedom -0.000 

(0.008) 
0.012 

(0.008) 
-0.001 
(0.007) 

0.008 
(0.012) 

Democratic Duration 0.008 
(0.007) 

0.006 
(0.006) 

-0.002 
(0.007) 

0.002 
(0.014) 

Development 1.274 
(2.131) 

3.472 
(2.298) 

3.664** 
(1.354) 

-6.003 
(4.107) 

Communication Dev. -0.528** 
(0.168) 

-0.180 
(0.217) 

-0.169 
(0.124) 

0.414 
(0.248) 

     
Constant 1.505 

(1.043) 
__ -4.414** 

(0.979) 
__ 

N 26,853 26,691 26,396 18,748 
R-squared 0.073 0.074 0.122 0.082 
Countries 18 18 18 17 
° Multilevel linear regression model 
ª Standard logit model 
ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two-tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
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 The civil society variable is positively related to voting.  The R-squared value is higher 

than the value for the direct test and even higher than the interest in politics model.  Increasing 

the civil society measure from the mean to one standard deviation above the mean increases the 

probability of voting in the last election by 7%.  Like the direct test, each news media 

consumption variable positively impacts voting with an increase in the predicted probability of 

voting given full variation per news media consumption variable of about 4% for each.  Latin 

Americans with greater political knowledge, education, and age report voting more often.  With 

civil society included in the model women vote more than men.  That result is similar to the 

political interest model.  It should be noted that in the direct test, being female revealed a 

positive parameter estimate that is very close (p=0.054) to the traditional level considered 

statistically significant (p=0.05).  None of the city size variables affect voting in this model.  Of 

the country-level variables, the positive effect of development is again the only significant 

finding.  That is, individuals living in more developed countries report voting more than 

individuals in less developed countries.  The direction and significance of each other variable 

remains largely unchanged relative to the direct test.   

 As observed for the voting model, civil society participation positively affects protesting.  

Unlike the voting model, the R-squared value is substantially higher in this model (0.082) 

relative to either the direct test (0.031) or the interest in politics mediated test (0.046). Thus, 

protest participation increases when individuals engage in civil society.  Varying the civil society 

participation measure from the mean to one standard deviation above the mean increases the 

probability of participating in protests in the last year by 8%.50

                                                             
50 Refer to tables B.13, B.14, and B.15 in Appendix B for the results of the predicted probability tests for each of the 
primary independent variables of interest in the civil society mediated model. 

  Likewise, increasing the value of 

the listening to radio news from “never” to “daily” raises the probability of protesting by 4%.  
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The inclusion of the civil society activism variable has also caused some substantive changes in 

the performance of some other variables.  Age gained statistical significance as did living in a 

capital city.  The findings related to city size are all relative to living in rural areas (the excluded 

category).  Before including civil society in the model I found no evidence of variation in protest 

participation in large cities such as the capital, but in this model that is not true.  In rural 

communities there are tighter networks of political and social life that may serve as a type of 

naturally constructed civil society.  By including the civil society measure, the natural civil 

society of rural areas may be devalued.  Then we see a comparatively higher rate of civil society 

in places like the capital city which has a marked effect of mobilizing protest participation.  

Therefore, listening to radio news, participating in civil society, having more education, being 

male, being younger, and living in a capital city each increase the likelihood of Latin Americans 

reporting protest participation in the last year. 

 The mediated test incorporating civil society participation into the model for discussing 

politics reveals an increase in the R-squared value indicating greater explanatory capabilities 

when civil society participation is accounted for when trying to understand political discussion.  

While that increased value helps confirm the civil society hypothesis, it undermines the 

hypothesis promoting a purely direct link between news media consumption and political 

discussion.  According to the predicted probabilities test, increasing the civil society measure 

from the mean to one standard deviation above the mean increases the probability of monthly, 

weekly, and daily political discussion by 8% total.  Varying radio news and TV news from their 

minimum to maximum reveals increases in the probability of discussing politics monthly, 

weekly, and daily by 8% and 6.5% respectively.  Newspaper consumption failed to reach 

statistical significance as it had in the direct test.  Like the political interest test, the loss of 
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statistical significance signals an effect path for newspaper consumption and political discussion 

that moves through civil society.   

While most of the control variables’ influence on discussing politics remains unchanged 

from the model without civil society participation, in the case of residence in the capital city 

there is a change. To be precise, capital city residence here reveals a positive, significant 

parameter estimate compared to an insignificant coefficient in the other models.  Like the results 

of protest participation analysis, this signals the important mobilizing role that civil society can 

play in larger cities.  Like I mentioned before, areas that are smaller or more rural may have a 

natural civil society-like system that is absent in larger municipalities.  Accounting for civil 

society organization shows how formal organizations in large cities can compensate for the 

absence of informal ties in smaller communities.  Therefore, we find higher rates of reporting 

political discussion among individuals who consume news media, participate in civil society 

organizations, have more political knowledge, education, wealth, are older, live in the capital 

city, and are male.   

 Again I find evidence of a mediated effect for news media consumption.  The news 

media consumption variables themselves are more clearly related to the intervening civil society 

measure than they are to the interest in politics variable.  Also more pronounced is the effect that 

this model has on reporting protest participation in the last year.  The significant change in the R-

squared values and the directional changes revealed in some control variables demonstrates the 

substantial effect that including civil society can have on that form of participation.  The media-

civil society hypothesis is confirmed with the following civil society-participation hypothesis 

finding some support, especially for protest participation. 
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Political Attitudes 

 Chapter 5 explored the effect of news media consumption on political attitudes.  The 

conclusion reached in that analysis was that news media consumption had little consistent effect 

on attitudes related to democracy.  Newspaper consumption related positively to tolerance of free 

expression and support for political action.  Newspaper consumption also revealed negative and 

significant parameter estimates for support for limiting government power.  News media 

consumption had no impact on overt support for “democracy”, nor was television news 

consumption or radio news consumption significantly related to any democratic attitude. 

 Table 6.5 presents the results of the mediated test of news media consumption on 

political behavior with the democratic attitudes analyzed in Chapter 5 serving as potential 

intervening variables.  For each model, the R-squared values are only marginally higher than in 

the direct test.  This indicates that little explanatory value is added with the addition of the 

attitude variables. 
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Table 6.5. News Media Consumption, Political Attitudes, and Political Behavior Reg. Models 
 Discussing Politics  n Votingª Attending Meetingª Protestingⁿ 
Newspaper 0.102** 

(0.036) 
0.085** 
(0.030) 

0.164** 
(0.028) 

0.106 
(0.058) 

TV News 0.115** 
(0.031) 

0.068** 
(0.026) 

-0.025 
(0.039) 

-0.019 
(0.039) 

Radio News 0.162** 
(0.014) 

0.098** 
(0.023) 

0.155** 
(0.030) 

0.160** 
(0.037) 

Support Political Action 0.027** 
(0.006) 

0.004 
(0.005) 

0.011 
(0.010) 

0.017 
(0.010) 

Tolerance of Free Expression 0.020** 
(0.004) 

0.002 
(0.003) 

0.001 
(0.006) 

0.022** 
(0.007) 

Limit Power 0.007 
(0.008) 

-0.001 
(0.008) 

-0.009 
(0.010) 

-0.016* 
(0.008) 

Overt Support for “Democracy” 0.056** 
(0.016) 

0.067** 
(0.018) 

0.037** 
(0.012) 

-0.039 
(0.026) 

     
Trust in Media -0.007 

(0.018) 
-0.029 
(0.016) 

0.019 
(0.025) 

-0.039 
(0.036) 

Political Knowledge 0.215** 
(0.025) 

0.109** 
(0.028) 

-0.011 
(0.029) 

0.031 
(0.052) 

Education 0.057** 
(0.009) 

0.061** 
(0.014) 

0.030* 
(0.013) 

0.073** 
(0.016) 

Wealth 0.019 
(0.011) 

0.000 
(0.020) 

-0.031 
(0.018) 

-0.029 
(0.031) 

Female -0.396** 
(0.036) 

0.126* 
(0.051) 

-0.172* 
(0.070) 

-0.119** 
(0.044) 

Age 0.006** 
(0.002) 

0.059** 
(0.007) 

0.010** 
(0.003) 

-0.003 
(0.003) 

Capital City 0.005 
(0.080) 

-0.264** 
(0.096) 

-0.658** 
(0.165) 

0.060 
(0.090) 

Big City -0.044 
(0.079) 

-0.085 
(0.092) 

-0.614** 
(0.142) 

-0.075 
(0.151) 

Medium City -0.079 
(0.084) 

-0.008 
(0.106) 

-0.321 
(0.197) 

-0.004 
(0.162) 

Small City -0.028 
(0.069) 

0.026 
(0.117) 

-0.214 
(0.149) 

0.134 
(0.161) 

     
Press Freedom 0.010 

(0.009) 
-0.002 
(0.007) 

0.005 
(0.006) 

0.007 
(0.011) 

Democratic Duration 0.005 
(0.007) 

-0.000 
(0.006) 

0.007 
(0.004) 

0.005 
(0.015) 

Development 3.641 
(2.506) 

3.801* 
(1.572) 

1.459 
(1.578) 

-4.566 
(4.092) 

Communication Dev. -0.295 
(0.233) 

-0.269* 
(0.134) 

-0.344** 
(0.120) 

0.199 
(0.231) 

     
Constant __ -4.522** 

(1.166) 
-3.570** 
(1.115) 

__ 

N 23,456 23,209 23,397 16,507 
R-squared 0.060 0.116 0.033 0.033 
Countries 18 18 18 17 
ª Standard logit model 
ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
 
 



 142 

 In the voting model we see that each of the news media consumption variables positively 

affects voting like it did in the direct test.  Only one of the four democratic attitudes reaches 

statistical significance.  Thus having higher levels of overt support for “democracy” is related to 

an increase in reporting voting behavior for Latin Americans.  Varying the overt support for 

democracy measure from the mean to one standard deviation above the mean increases the 

probability of voting in the last presidential election by 2%.51

Like the other mediated and direct models, Latin Americans who have greater political 

knowledge, education and age vote more.  Individuals living in capital cities report voting less.  

Individuals living in more developed countries vote more.  Also, individuals living in countries 

with lower communication development vote less.  This finding is new for the voting models but 

consistent with the models looking at meeting attendance.  

  The other three attitude variables 

are insignificant for voting behavior.  Like the direct test, each news media consumption variable 

positively impacts voting with an increase in the predicted probability of voting given full 

variation per news media consumption variable of 4-5% for each.  The reason that individuals 

who support “democracy” vote at higher rates than individuals who do not may be related to the 

orientation of the question.  That is, the statistically significant attitude focuses on the regime 

whereas the other attitudes focus on individuals.  Respondents’ feelings about the regime may be 

clearly related to voting whereas feelings about individuals may appear unrelated.  Although the 

attitude focusing on limiting the power of government could seem to be related to voting, the 

obviousness of that relationship is questionable.   

The mediated model for attending meetings found newspaper consumption and radio 

news consumption increases meeting attendance.  Varying newspaper and radio news 

                                                             
51 Refer to tables B.16 to B.19 in Appendix B for the results of the predicted probability tests for each of the primary 
independent variables of interest in the political attitude mediated model. 
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consumption from their minimum to maximum values reveals increases of approximately 5% in 

the probability that an individual will attend a meeting of local government in the last year.  

Television news consumption remained statistically insignificant.  Again, the R-squared value is 

only minimally higher in this mediated attitude model compared to the direct model.  The only 

democratic attitude variable to demonstrate any impact on attending meetings of local 

government is overt support for “democracy,” which increases reported attendance.  Varying the 

overt support for democracy measure from the mean to one standard deviation above the mean 

increases the probability of attending a meeting of local government in the last year by 0.5%.  

This seems to indicate that there is little increased understanding of the role of news media 

consumption for affecting meeting attendance by including political attitudes as a mediating 

influence.  However, this model does generally replicate the findings of previous models.  That 

is, Latin Americans who read the newspaper, listen to radio news, have greater education, and 

age attend more meetings.  Females attend fewer meetings.  Finally, Latin Americans living in 

larger cities and countries with greater communication development attend fewer meetings. 

 Protest behavior is also largely unchanged compared to the results observed for the direct 

test.  Of the news media consumption variables, only listening to radio news has a positive 

impact on reporting protest behavior with an increase in the probability of protesting of 

approximately 6.5% given a variation in the radio news consumption from its minimum value to 

its maximum value.   Two of the four political attitudes affect protest behavior.  Tolerating free 

expression correlates positively with protest whereas support for limiting government power 

correlates negatively with protest participation.  Varying the tolerance measure from the mean to 

one standard deviation above the mean increases the probability of participating in protests in the 

last year by 1%.  Varying the measure for limiting government power from the mean to one 
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standard deviation above the mean decreases the probability of participating in protests in the last 

year by 1%.  While the positive relationship between tolerance of free expression and protest 

participation is reasonable, that individuals who want less government limitations would protest 

more seems less so.  Upon revisiting the questions that constitute the power limitation variable, 

we see that respondents are being asked under what conditions power can be usurped.  

Therefore, it is reasonable that individuals who support the usurpation of power may feel 

strongly about the problems which might encourage such a power grab.  An individual in Latin 

America who is fed up with an inactive legislature could take to the street to demand its 

dissolution.  The demographic indicators of protest participation remain consistent with prior 

findings in that more educated males reporting higher levels of protest than others. 

 Like the previously analyzed political behaviors, discussing politics revealed parameter 

estimates and R-squared values that were virtually unchanged from those observed in the direct 

test of news media consumption, indicating that including political attitudes as a mediating 

influence offers little additional explanatory value.  Each of the news media consumption 

variables contribute to more political discussion.  Varying radio news, TV news, and newspaper 

from their minimum to maximum reveals increases in the probability of discussing politics 

monthly, weekly, and daily by 9%, 7%, and 6% respectively.  That is consistent with the other 

models.  Three of the four democratic attitudes associate with more political discussion -- 

tolerating free expression, supporting political action, and overt support for “democracy”.  

According to the predicted probabilities test, increasing the three significant attitude measures 

from their means to one standard deviation above the mean increases the probability of monthly, 

weekly, and daily political discussion by only 2-3% total.  Attitudes about limiting government 

power do not influence political discussion.  The lone exception to the consistency of results with 
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prior analyses is that wealth in this model no longer reaches statistical significance in the 

mediated test.  Otherwise, Latin Americans who are males or have greater political knowledge, 

education and age report discussing politics more than other Latin Americans. 

 The results in Chapter 5 cast immediate doubt on the possibility of news media 

consumption having a mediated effect on political behavior via democratic attitudes because the 

relationships between news media consumption and those attitudes are generally inconsistent and 

weak.  The results of the indirect media-attitude-behavior test confirmed that doubt.  Particularly, 

the R-squared values of the mediated behavior tests make it obvious that little additional 

explanation of those behaviors comes from adding democratic attitudes to the models.  

Therefore, I reject the hypothesized indirect relationship between news media consumption, 

political attitudes, and political behavior. 

 

A Model of All Variables 

 As a final piece of this analysis of how news media consumption affects political 

behavior in Latin America, I ran a test that includes all of the independent variables used in both 

the direct and mediated tests.  An examination of the changes in explanatory values and the 

direction and significance of the individual variables should provide a clearer final picture of 

what affects political behavior in Latin America.  The results are found in Table 6.6. 
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Table 6.6. Political Behavior Models with All Independent Variables 
 Discussing Politics  n Votingª Attending Meetingª Protestingⁿ 
Newspaper 0.058 

(0.035) 
0.065* 
(0.030) 

0.155** 
(0.026) 

0.046 
(0.052) 

TV News 0.118** 
(0.035) 

0.063* 
(0.026) 

-0.029 
(0.036) 

-0.050 
(0.039) 

Radio News 0.090** 
(0.015) 

0.065** 
(0.024) 

0.129** 
(0.031) 

0.090* 
(0.037) 

Interest in Politics 1.393** 
(0.058) 

0.190** 
(0.039) 

0.392** 
(0.029) 

0.236** 
(0.044) 

Civil Society 0.099** 
(0.008) 

0.125** 
(0.013) 

__ 0.205** 
(0.018) 

Support Political Action 0.012 
(0.007) 

-0.002 
(0.005) 

0.005 
(0.009) 

0.006 
(0.009) 

Tolerance of Free Expression 0.017** 
(0.004) 

-0.000 
(0.004) 

-0.002 
(0.005) 

0.018** 
(0.006) 

Limit Power 0.015* 
(0.007) 

0.002 
(0.008) 

-0.009 
(0.009) 

-0.013 
(0.008) 

Overt Support for “Democracy” 0.033* 
(0.014) 

0.062** 
(0.019) 

0.027* 
(0.014) 

-0.047 
(0.027) 

     
Trust in Media -0.029 

(0.016) 
-0.033 
(0.018) 

0.013 
(0.023) 

-0.048 
(0.036) 

Political Knowledge 0.143** 
(0.023) 

0.098** 
(0.027) 

-0.052 
(0.028) 

0.033 
(0.048) 

Education 0.043** 
(0.008) 

0.053** 
(0.014) 

0.023 
(0.013) 

0.059** 
(0.015) 

Wealth 0.019 
(0.013) 

0.001 
(0.020) 

-0.035 
(0.019) 

-0.037 
(0.030) 

Female -0.340** 
(0.040) 

0.140** 
(0.050) 

-0.129 
(0.069) 

-0.079 
(0.040) 

Age 0.004** 
(0.002) 

0.057** 
(0.007) 

0.010** 
(0.003) 

-0.010** 
(0.003) 

Capital City 0.156** 
(0.049) 

-0.150 
(0.097) 

-0.652** 
(0.163) 

0.356** 
(0.096) 

Big City 0.117* 
(0.057) 

0.014 
(0.089) 

-0.591** 
(0.136) 

0.170 
(0.166) 

Medium City 0.042 
(0.076) 

0.124 
(0.109) 

-0.297 
(0.192) 

0.217 
(0.205) 

Small City -0.016 
(0.064) 

0.097 
(0.119) 

-0.236 
(0.138) 

0.205 
(0.159) 

     
Press Freedom 0.007 

(0.007) 
-0.002 
(0.007) 

0.004 
(0.005) 

0.008 
(0.013) 

Democratic Duration 0.003 
(0.006) 

-0.002 
(0.007) 

0.006 
(0.004) 

0.003 
(0.015) 

Development 3.292 
(2.115) 

3.564* 
(1.550) 

1.011 
(1.488) 

-5.340 
(4.309) 

Communication Dev. -0.216 
(0.189) 

-0.186 
(0.133) 

-0.306** 
(0.105) 

0.352 
(0.258) 

     
Constant __ -4.884** 

(1.145) 
-3.616** 
(1.066) 

__ 

N 22,228 21,964 23,283 15,671 
R-squared 0.200 0.134 0.052 0.087 
Countries 18 18 18 17 
ª Standard logit model                          ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
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 The combination of all variables reveals expected changes in the R-squared values of the 

models.  That is, the explanatory values were highest in this combined model relative to all other 

models.  The increase in explanatory value relative to the direct model is greatest for discussing 

politics.  The increase is almost four-fold.  The explanatory value increased more than 100% for 

protest participation, roughly 40% for attending meetings, and near 20% for voting.  With those 

changes, I feel confident that we can now understand what effects political behavior better than 

before. 

 Like understanding how news media consumption factors into political behavior, the 

combined model of all independent variables reveals essentially the same patterns already 

identified, with only a few significant changes to the various direct and mediated models.  Some 

of the control variables lost or gained significance but often that was for variables (i.e. female) of 

low explanatory value (i.e. that hovered near minimum significance levels).  On balance, 

combining all variables increases the variance explained for each political behavior and makes 

little change in the coefficients and direction of each variable.   

In general, the combined test reinforces the finding that each news medium variably 

affects each form of political participation.  While consumption of all media affects voting, that 

is not true for other participation modes.  For protest, for example, only radio news consumption 

has an effect.  When the intervening factors are accounted for, I find political interest to 

significantly mediate between news media consumption and all political behaviors.  The results 

clearly demonstrate that civil society participation mediates the effect of news media 

consumption and protest participation.  Much less compelling is evidence for the impact of news 

media consumption on democratic attitudes, and for the subsequent effect of those attitudes upon 

behavior.   
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Discussion 

 The tests that considered the direct effect of news media consumption on various political 

behaviors revealed that radio news consumption has the potential to affect all political behaviors.  

Newspaper consumption affects all behaviors but protest participation.  Television news 

consumption only affects voting and political discussion.  The mixed results for television news 

consumption is important because television consumption generally, and television news 

consumption specifically, continues to increase at a rapid rate in Latin America.  Previous studies 

promoted television consumption as essential to explaining which candidate is chosen in various 

Latin American political settings (Lawson and McCann 2004) and the extent to which 

individuals espouse partisan attitudes (Perez-Linan 2002).  While those studies promote a 

connection between television news consumption and the act of voting, my study reveals a lack 

of television influence on other forms of participation.   

 Comparing the results of the tests for the direct effects of news media consumption on 

political participation to the tests for mediated effects offered some useful insights.  The direct 

test of the discussing politics model at first appears to lend support to the direct effect hypothesis 

laid out in Chapter 2.  After running the mediated political interest test on the discussing politics 

model, a clearer picture emerged in which newspaper consumption and radio consumption 

significantly affected individuals’ interests.  Including the interest in politics measure in the 

discussing politics model greatly increased the explanatory value of the model on the dependent 

variable.  Thus, I conclude that political discussion may be explained by both news media 

consumption and political interest.  This is also the case for other types of political behavior.  

Political interest affects each behavior just as some news media consumption affects each 

behavior.  Both have an independent effect that varies by the news medium and the type of 
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participation.  These findings support the assertions made by Pippa Norris (2000) in her study of 

industrialized countries.  The model for each participation type reveals an increase in variance 

explained when political interest is accounted for. 

 The mediated test employing civil society as an intervening variable revealed a 

significant positive effect for protest participation in Latin America and a substantial increase in 

the explanatory value of the model for describing protest participation.  The other participation 

variables, vote and discuss politics, also revealed a significant effect for civil society 

participation.  However, there is an increase in the explanatory values of the models that is 

substantially smaller than that of protest participation.  Taking the other tests into account, the 

effect of news media consumption on protest behavior is best understood as being a mediated 

one with civil society intervening in the process.  Civil society engagement also helps explain the 

other two participation measures, but protest participation is clearly the most affected. 

 Chapter 5 revealed a weak connection between news media consumption and democratic 

attitudes.  That finding at the outset cast doubt on the prospects that democratic attitudes would 

intervene between news media consumption and participation.  The marginal and inconsistent 

findings in this analysis of news media consumption, democratic attitudes, and democratic 

behavior reinforce the doubts raised in Chapter 5.  Having higher levels of support for 

“democracy” positively affected three of the four democratic behaviors, but the other attitudes 

had inconsistent effects.  Nevertheless, news media consumption had no effect on any of the 

supposedly intervening attitudes.  

 Like the analysis of news media consumption and democratic attitudes, no support is 

found for the constraint hypothesis that theorized that country-level press freedoms should affect 

individuals’ attitudes and behaviors.  Country-level variables mostly failed to reveal any impact 
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on the dependent variables.  One exception to that pattern is that individuals living in more 

developed countries reported voting more than individuals in less developed countries.  That 

could be a result of improved infrastructure that allows voting to be more easily engaged by 

individuals living in less accessible areas, or it could be a product of higher average individual 

resources and education in more developed countries.  Another exception is the finding that 

individuals living in countries with less developed communication infrastructure reported 

attending fewer meetings of local government in the last year.  Having less access to information 

about meetings which is presumably distributed via mass communication makes attending those 

meetings less likely.  In the democratic attitudes mediated model, communication development is 

negatively related to voting.  While the explanation for this is unclear, it may be that individuals 

living in countries with elevated levels of development may be less engaged than individuals 

living in less developed contexts of all kinds.  Further research about the role of context affecting 

individuals will be necessary to sort out the seemingly anomalous findings. 

 While there is substantial evidence to suggest that there is a relationship between news 

media consumption and political behavior in Latin America, a more precise understanding of 

how news media consumption affects that behavior is now emerging.  One thing that is certain is 

that when a relationship is statistically present, it is most likely substantively weak.  While the 

magnitude changes illustrated by the predicted probability tests reveal differences in probability 

that exceed 1%, the confidence intervals of those changes often, if not always, overlap.  My 

findings provide confirmation for the assertions made by Norris (2000) who revealed a strong 

relationship between news media consumption, political interest, and political behavior.  Also, 

the findings of Salzman and Aloisi (2009) seemed to echo throughout this analysis as well.  They 

recognized the role of civil society as a mediating factor for understanding the linkage between 
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news media consumption and political behavior.  Ultimately, these findings provide substantial 

support for the argument that temporally proximate mediating factors provide the link between 

news media consumption and political behavior receives substantial support.   
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CHAPTER 7  
 

INTERNET USE IN LATIN AMERICA 
 

 
 Internet use has exploded throughout the world during the last decade.  Relative to use 

levels in the 1990s, each region experienced growth in internet use.  Our understanding of the 

patterns of internet use in Latin America, however, remains minimal.  While we make surmises 

and assumptions baded on observations of other areas, little systematic analysis serves to confirm 

those expectations.  This chapter endeavors to offer a broad view of internet use in Latin 

America over time, across countries, and among individuals.  I ask a and try to answer several 

questions:  What is the macro-social condition of internet use in Latin America?  Who uses the 

internet in Latin America?  How does internet consumption compare to the consumption of other 

news media? What is the effect of internet news consumption on political behavior?   

 Understanding internet use in Latin America is important for many reasons.  First and 

foremost, the rapid growth of internet use in industrialized areas of the world signals a potential 

for internet saturation in developing regions in the future.  It is important to assess whether the 

patterns of saturation in Latin America are following the steep linear climb experienced in 

regions like the United States.   If so, research looking at the effect of internet use in developed 

regions may serve as a good starting point for research in the context of the developing world.  If 

they are not, a reconceptualization of the implications of internet use may be required for 

studying that phenomenon in the developing world.  Second, the internet is a news medium just 

as television and newspapers are news media.  This project repeatedly emphasized the 

importance of understanding the influence of news media consumption as a key to understanding 

democracy in Latin America.  If there are political effects or democratic payoffs when citizens 

have access to media and information (Lipset 1960), then examining internet use may hold the 
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key to understanding the relationship between news media consumption and political attitudes 

and behavior in the future. 

 Research exploring internet use in Latin America remains in its infancy compared to 

news research on traditional media.  Studies published from 1990 to 2005 recognized the internet 

to be a “new” medium.  While the internet today is still considered a new medium, it is now 

entrenched in various aspects of everyday life for many Latin Americans.   

 Early internet researchers focusing on more developed regions voiced concern about the 

possible negative effects that internet use could have on democracy.  The internet was seen as a 

potential tool for domination by elites (Moore 1999) who could allow only entertainment while 

disallowing political information (Nie and Erbring 2002).  This could ultimately undermine the 

quantity and quality of political discourse (Streck 1999) and reduce the accountability of the 

government (Wilhelm 2000).  Internet use could decrease civic activism by pacifying users 

(Barber 1999) and eroding social capital (Etzioni and Etzioni 1999).  These were the many 

concerns of some early internet-democracy researchers. 

 As internet studies progressed, they mirrored the research done on other types of news 

media.  That is, the early reservations about the negative potential of the internet gave way to an 

embrace of the internet as a source of democratic development in its ideal form.  No news 

medium is immune to potential political manipulation.  However, today those concerns seem less 

well founded for the internet for two reasons.  First, the late 1990s was a good time for media 

freedom.  Relative to the decades before, media were less constrained and more commercially 

viable (see Salzman and Salzman 2009).  This means that internet censorship is possible but 

more limited in scope and regularity than that often applied to more traditional media in prior 

decades.  Second, the internet itself provides information that is often produced internationally, 
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away from potential internal censors.  Even with domestic manipulation of news sites, 

international sources remain available.  Thus, the across the board increase in media freedom 

along with the internationalization of information creates a condition where the internet fulfills 

the information requirement necessary for fully functioning democracies.  

 Regardless of the positions held by many internet-democracy skeptics, some earlier 

research embraced the pro-democracy reality of the internet in all contexts.  Tolbert and McNeal 

(2003) find that individuals with internet access and access to online election news had voter 

turnout rates in the United States 2000 elections that were higher by 12% and 7.5% respectively 

relative to individuals without similar access.  According to Bimber (1998), the internet 

encourages an “accelerated pluralism” that builds social connectedness to the benefit of 

democratic society.  The internet is also seen as fostering the political economy of countries 

(Franda 2002).  As time passed, the internet was increasingly recognized as profoundly 

influencing elections (Ward et al 2008), civil society (Oates and Gibson 2006), and government 

transparency (Coleman 2009).  

In Latin America, there was an early emphasis on internet access being essential to 

democracy.  In his contribution to the edited book Democracy and the Internet: Allies or 

Adversaries? Javier Corrales (2002) highlights numerous instances where internet use for 

information gathering and coalition formation impacted political conditions in Latin America.  

The author reports findings that general use of the internet correlated with higher levels of 

efficacy among users in Brazil (page 38).  Looking at the effect of online newspapers, he reports 

that Peruvians with online access to Argentina’s largest newspaper were able to receive 

information about Fujimori’s attempt to rig the 2000 election in Peru (page 39).  Attempts to 

harass the newspaper El Nacional, by Hugo Chavez led to a severe increase in online visits to 
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that paper’s website (page 39).  Recognizing the role that internet plays in building domestic and 

international coalitions, Corrales describes evidence of civil society organizing via the internet in 

Argentina in 2001-2002 to address government action related to bank account freezing in the 

country (pages 39-40).  Likewise, the revolt in the Mexican state of Chiapas was encouraged by 

the building of internet cyber-coalitions (page 40).  Each of the political realities discussed by 

Corrales was shaped by internet consumption of various kinds.  More contemporary analyses 

examined the role of the internet in Chilean elections (Boas 2008) and the use of handheld 

devices for accessing the internet (Albarran and Hutton  2010).  In short, research on the role of 

internet in society produced a broad but thin body of literature awaiting further attention.  While 

previous analyses considered various types of internet consumption and political use, this study 

focuses on both general internet consumption and internet news consumption. 

 

Macro-level Expectations 

 The research discussed above suggests that internet use can affect many societal 

conditions similarly to other news media.  Before exploring how internet use actually affects 

individuals in Latin American society, it is useful to understand the development of internet use 

in Latin America.  Because Latin America is not unique in its adoption of internet as a viable 

source of information, entertainment, and commerce, I therefore expect internet use to have 

increased in all countries in Latin America over time as it has elsewhere. 

 The factors that might condition that expected growth over time are less certain.  While 

general economic growth may be seen as sufficient for internet growth, there is reason to believe 

that it is more complex than that.  According to Hoffman (2004, 247), “The new information and 

communication technologies (i.e. internet) neither spread around the globe in a uniform way, nor 
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do they have universal political and developmental implications, nor is their diffusion a mere 

function of economic wealth.”  He goes on to assert that internet development issues are more 

social, economic, and political, than technical.  Internet development could be influenced by 

limitations placed on media of all kinds by governmental and societal actors.  That is, internet 

developers working in societies with greater limits placed on newspaper or television news 

production may proceed in a more cautious manner that leads to slower internet development.  

Those limitations are conceived as press freedom.  I expect countries with greater press freedom 

to have greater internet penetration.52

 

  Likewise, I expect countries with greater economic, 

human, and communication development to have greater internet penetration. 

Micro-social Expectations – Internet Use 

 I expect internet use to be influenced by the same factors that influence news media 

consumption of other types.  Specifically, this research identifies three types of factors that can 

impact internet use; ability, interest, and expectations.53

 Individuals’ use of the internet can be shaped by their interest in current events.  I expect 

persons who have greater political knowledge or formal education to use the internet more than 

  An individual’s ability to use the 

internet can be contingent on the amount of wealth possessed by that individual.  Individuals 

with greater wealth should be able to attain the proper hardware (i.e. a computer and some type 

of connection to the web) in order to use the internet.  Also, because of higher density of 

communications infrastructure, individuals in more metropolitan areas should have greater 

access to internet services that allow them to use the internet.  Finally, individuals living in 

countries with greater communication technology should be more likely to use the internet.   

                                                             
52 Internet penetration is measured as the percentage of the entire population of a country that are internet users. 
53 See Chapter 4 for an in depth discussion of the three dimensions. 



 157 

those with less of each.  Also, individuals who consume other news media should be more likely 

to use internet because it is one more tool at their disposal.  Latin Americans living in more 

developed countries are expected to use the internet more because their interest in international 

affairs and economic conditions require knowledge of current events available via the internet.  

 The third dimension that influences internet use is the expectations that individuals hold.  

The first expectation that is pertinent to influencing internet use is the degree to which Latin 

Americans trust the news media in their country.  Is internet news an alternative to other news 

media or simply an extension of already existing media?  Given the multitude of internet 

journalists and the relative lack of institutional controls engaged by political actors, it seems that 

internet news is an alternative to traditional news and will thus attract individuals turned off by 

traditional news media.  Whereas trust in news media may be expected to positively relate to 

consumption of traditional news media, I expect individuals with less trust in the traditional 

domestic news media to consume more internet news.  Latin Americans who trust the news 

media will be less likely to seek the alternative news sources only available on the internet.  

Also, the press freedom levels in the country and the duration of democracy might influence 

internet use.  Where the press is more constrained, individuals should expect that there is a 

greater chance the information they are consuming was manipulated.  The same may be true of 

individuals living in countries with less experience with democracy.  In countries with limited 

democratic experience, ideas of free speech or press may not be as entrenched making 

individuals more skeptical of the outputs of traditional news media.  Those expectations may 

encourage internet use instead of traditional news media consumption.  Countries with lower 

levels of press freedom or shorter democratic duration may seek alternative news sources 

available via the internet. 
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Micro-social Expectations – Political Behavior 

 This project addresses the relationship of news media consumption to political behavior 

with two main questions in mind.  First, is there evidence of an effect of news media 

consumption on political behavior?  Second, is that effect direct or mediated by some other 

condition?   Those questions remain paramount as I look to now include internet news 

consumption in the analyses.   

 I expect internet news consumption to positively affect each form of political 

participation in this study.  Those methods of participation include discussing politics, voting, 

attending a meeting of local government, and protest participation.  In each case, information is 

provided via the internet that increases the symbolic value of political participation.  This is 

especially true of internet news as online news provides information available in many domestic 

newspapers as well as information via nontraditional or international sources.  For those sources, 

the symbolic value of political participation is exceptionally high.  The potential for internet 

news consumption to motivate activity is significant. 

 As discussed in Chapter 3, the motivation of political participation requires a time 

element.  That is, motivating behavior requires a temporally proximate stimulus.  A lack of 

temporal proximity may increase the importance of intervening conditions that can be impacted 

by news consumption and remain present until an opportunity for participation arises (see 

Salzman and Aloisi 2009.)  The only political behavior that I hypothesize as having adequate 

temporal proximity to be directly affected by internet news consumption is political discussion.  

The other three political behaviors cannot be engaged on command and may thus be better 

explained with an intervening condition.  The analyses in Chapter 6 revealed the importance of 

interest in politics for mediating the effect of news media consumption.  Therefore, I expect 
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internet news consumption to positively affect political interest through its inherent socializing 

capacity, which will subsequently affect all forms of political participation in a positive manner. 

 

Research Method 

 I employ a mixed methodology to understand the use of internet in Latin America.  First, 

I analyze aggregate data per country that offers insight into the current state of internet 

availability and use in Latin America.  Next, I employ the 2008 Latin American Public Opinion 

Project to explore average reported internet use per country.  The LAPOP data are also used to 

consider the individual-level determinants of reported internet use amongst Latin Americans.  

Finally, the LAPOP data will be utilized to explore the political effect of using the internet in 

Latin America. 

 The aggregate data employed herein comes primarily from the website Internet World 

Stats (2010).  That web source utilizes different sources including the United States Census 

Bureau, Nielson-Online, and ITU to compile information about internet penetration and 

penetration growth per country in Latin America.  Internet penetration is measured as the 

percentage of the population that is considered an internet user.  The growth statistics focus on 

the years 2000 and 2010. 

 

Assessing Internet Use in Latin America 

 To answer the question of what influences aggregate levels of internet penetration per 

country, I employ simple correlations between different development measures and internet 

penetration.  Development can be economic, governmental, or social.  Thus, I include 

measurements that capture each different type of development in the correlation models.  GDP 
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per capita measures the gross domestic product per capita in each country in 2005.  GDP growth 

captures the growth rate of the gross domestic product per country from 1990-2005.  

Government development conditions focus on the duration of democracy and the degree of press 

freedom.  Democratic Duration is taken from Smith (2005) and extended to 2008.  Press 

Freedom is derived from the Freedom House Freedom of the Press scores (Freedom House 

2008).  The scores are inverted so that higher values equal greater press freedom.  Human 

development is measured by the human development index which considers health, knowledge, 

and standards of living (United Nations 2008). 

 At the individual-level, I employ two basic measures of reported internet use.  The first, 

internet news, asks respondents “how often do you read the news on the internet.”  Like the other 

news media consumption variables, internet news is scaled 0 to 3 with 0 indicating “never” and 3 

indicating “every day”.  Internet use captures general internet use.  It is re-scaled 1 to 5 with 1 

indicating “rarely” and 5 denoting “daily or almost daily”.  These variables will serve as 

dependent variables in the user model and a primary independent variable in the political 

behavior models. 

 

User Model 

 The internet user models are structured identically to those models executed in Chapter 4.  

I employ a three-dimensional framework that considers the influence of an individual’s ability, 

interest, and expectations on their relative internet consumption.  To test the role of respondent’s 

ability in influencing news media consumption, I utilize three variables; wealth, community size, 

and communication access.  Exploring the role of interest in affecting the amount of internet and 

internet news media consumed by individuals, I utilize three variables; political knowledge, 
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education, and development.  Also included as independent variables to test the interest 

dimension of news media consumption determinants are radio news, TV news, and newspapers.  

To test the effect individual- and country-level conditions that may influence expectations that 

drive various levels of news media consumption, I include three variables; trust in media, press 

freedom, and democratic duration. 

I employ some basic control variables that are consistently linked to various political and 

other behaviors and are included to ensure the correct relationships are identified and to increase 

the robustness of our models: age and female. 

 

Political Behavior Models 

 To understand how internet use influences political behavior in Latin America I re-run 

the tests conducted in Chapter 6 with Internet News added as a primary independent variable.  I 

will first run the direct model that considers the effect of each news media consumption measure 

on the four measures of political behavior; voting, discussing politics, attending meetings, and 

protesting.  Next, a mediated model of media consumption and political behavior will be run 

with interest in politics serving as the dependent variable and then as a primary independent 

variable.54

                                                             
54 In Chapter 6 I analyzed three intervening models.  One employed political interest while the other two looked at 
civil society participation and democratic attitudes.  The political interest model had the most substantial and 
consistent effect.  For that reason, I include only the political interest model herein.  A cursory examination of the 
other models not included in this chapter reveal results that are largely unchanged from the models run without 
internet news consumption included.  The democratic attitude models were more affected than the democratic 
behavior models but to only a minor extent.   

  (Refer to Chapter 6 for an in depth discussion of the expectations, models, and 

variables used.)  In general, I will be looking at the explanatory values of the models and any 

change in the performance of the independent variables. Refer to Appendix A for a detailed 

description of the variables. 
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Latin America Internet Use Findings 

Table 7.1 illustrates the degree of internet penetration per country in Latin America in 

2010.  There is substantial variation in internet penetration across countries in Latin America.  

Nicaragua (10.0%), Bolivia (11.1%), and Honduras (12.0%) have the lowest internet penetration 

levels among the countries surveyed.  Argentina (64.4%), Uruguay (52.8%), Chile (50.0%), 

Colombia (48.7%), and Costa Rica (44.3%) have the highest degree of internet penetration.  The 

remaining countries have a wide distribution of internet penetration. 
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Table 7.1. Internet Use in Latin America 

Source: Internet World Statistics (retrieved January 10, 2011 from www.internetworldstats.com/stats10.htm) 
 
 

 While each country in Latin America increased its internet penetration over the last 

decade, the degree of that increase is highly variable.  The countries with the lowest internet 

penetration growth rates had relatively high penetration already in 2000.  Chile (26.2%), 

Uruguay (11.2%), Peru (9.7%) Argentina (6.9%), and Costa Rica (6.8%) had internet penetration 

levels in 2000 that greatly exceeded the average of the remaining countries which is somewhere 

between 0.5% and 2.0%.  Although some countries in Latin America were far ahead of others in 

internet penetration in 2000 that did not necessarily dictate the amount of penetration ten years 

later.  The Dominican Republic, for example, experienced an internet penetration growth rate of 

5,354% over the ten year span from 2000 to 2010 to place its internet penetration level roughly 

near the average for the region and ahead of early internet developer Peru.  Likewise, countries 

                        

COUNTRIES Population 
( Est. 2010 ) 

Internet 
Users 

Internet 
Penetration 

2010 

Internet 
Penetration 

2000 

User Growth 
(2000-2010) 

% Users 
in Table 

Argentina 41,343,201 26,614,813 64.4 % 20.0% 964.6 % 13.3 % 
Bolivia 9,947,418 1,102,500 11.1 % 1.4% 818.8 % 0.6 % 
Brazil 201,103,330 75,943,600 37.8 % 2.9% 1,418.9 % 37.9 % 
Chile 16,746,491 8,369,036 50.0 % 26.2% 376.2 % 4.2 % 
Colombia 44,205,293 21,529,415 48.7 % 2.1% 2,352.1 % 10.8 % 
Costa Rica 4,516,220 2,000,000 44.3 % 6.8% 700.0 % 1.0 % 
Dominican Rep. 9,823,821 3,000,000 30.5 % 0.7% 5,354.5 % 1.5 % 
Ecuador 14,790,608 2,359,710 16.0 % 1.5% 1,211.0 % 1.2 % 
El Salvador 6,052,064 975,000 16.1 % 0.6% 2,337.5 % 0.5 % 
Guatemala 13,550,440 2,280,000 16.8 % 0.6% 3,407.7 % 1.1 % 
Honduras 7,989,415 958,500 12.0 % 0.7% 2,296.3 % 0.5 % 
Mexico 112,468,855 30,600,000 27.2 % 2.7% 1,028.2 % 15.3 % 
Nicaragua 5,995,928 600,000 10.0 % 1.1% 1,100.0 % 0.3 % 
Panama 3,410,676 959,900 28.1 % 1.6% 2,033.1 % 0.5 % 
Paraguay 6,375,830 1,000,000 15.7 % 0.4% 4,900.0 % 0.5 % 
Peru 29,907,003 8,084,900 27.0 % 9.7% 223.4 % 4.0 % 
Uruguay 3,510,386 1,855,000 52.8 % 11.2% 401.4 % 0.9 % 
Venezuela 27,223,228 9,306,916 34.2 % 4.1% 879.7 % 4.7 % 
TOTAL 574,416,368 200,144,290 34.8 %  1,024.9 % 100.0 % 
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http://www.internetworldstats.com/sa/ec.htm�
http://www.internetworldstats.com/am/sv.htm�
http://www.internetworldstats.com/am/gt.htm�
http://www.internetworldstats.com/am/hn.htm�
http://www.internetworldstats.com/am/mx.htm�
http://www.internetworldstats.com/am/ni.htm�
http://www.internetworldstats.com/am/pa.htm�
http://www.internetworldstats.com/sa/py.htm�
http://www.internetworldstats.com/sa/pe.htm�
http://www.internetworldstats.com/sa/uy.htm�
http://www.internetworldstats.com/sa/ve.htm�
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such as Paraguay (4,900%) and Guatemala (3,407%) experienced tremendous growth rates 

which, if continued, will help close the penetration gap between countries in the region.  In 

general, countries with low internet penetration in 2000 saw explosive growth over the next ten 

years.55

 To better understand what influences internet penetration in the region I conducted a 

series of analyses aimed at uncovering what conditions move in concert with internet 

development in Latin America.  The tests of economic development reveal significant 

correlations with internet penetration.  A country’s level of GDP per capita in 2005 is highly 

correlated in a positive direction with its internet penetration in both 2008 (r=.849) and 2010 

(r=.890).  Growth in GDP from 1990 to 2005 is positively correlated with internet penetration 

and internet penetration growth but the relationship is weak.   

  Growth rates among countries with high initial penetration levels were also substantial 

but inconsistent.  Thus, understanding early penetration statistics is only a part of understanding 

what shapes current internet use levels in Latin America. 

 Government development is also thought to be a potential influence for internet 

development.  The correlations reveal that internet penetration in 2000 is negatively related to 

democratic duration, but by the late 2000s that relationship had changed.  Infrastructure 

development often occurred at a more rapid pace in countries that had experienced autocratic 

leaders such as Chile.  This may help explain how countries with shorter democratic experience 

got ahead of the other countries in internet development.  The shift in the relationship such that 

democratic duration and internet penetration are positively related may be an artifact of the 

region-wide expansion of internet penetration and the pervasive positive relationship between 

democratic duration and economic development discussed in Chapter 1. 

                                                             
55 Correlations between internet penetration rates per country in 2000 and 2008 were 0.625.  For the years 2000 and 
2010, the correlation was 0.597.  Thus, countries that had high internet penetration rates in 2000, maintained 
relatively high penetration rates over the next eight to ten years.   
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 An additional measure of government development is captured in the degree of press 

freedom experienced in a country.  The correlations reveal a consistently positive but weak 

correlation between press freedom and internet penetration (r = .20).  Social development 

measured by the United Nations Human Development Index is also positively related to internet 

penetration.  Human development in 2008 per country is consistent in its positive relationship 

with the correlation for 2008 internet penetration at 0.400 and 2010 at 0.504.  This relationship 

exceeds the government development measures but falls short of the economic development 

measure GDP per capita.  Therefore, internet penetration per country in Latin America 2008-

2010 is a function of internet penetration in that country in 2000, the level of GDP per capita, the 

level of human development, and to a lesser extent the development of the government.  Each 

development measure is positively related to internet penetration with the magnitude of the 

relationship varying significantly. 

 

Self-Reported Rates of Internet Use 

 Shifting to an examination of the self-reported rates of internet use per country found in 

the 2008 Latin American Public Opinion Project reveals use trends are consistent with what 

might be assumed given the penetration rates discussed above.  Before engaging that discussion, 

I must point out that now we are looking at internet use in the year 2008.  The penetration rates 

discussed prior are 2010 estimates.  This change in time should have little effect on our overall 

discussion as penetration rates in 2008 and 2010 are correlated to the point of being collinear 

(r=0.932).  Although internet use expanded between 2008 and 2010 in all countries in Latin 

America, the major jumps in internet penetration had already occurred.    
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 Figure 7.1 illustrates the regularity of internet use reported in all of Latin America.  A 

majority of Latin Americans report rarely using the internet (64%).  This is in line with what 

should be expected given the region-wide internet penetration average of just over 30%.  The 

consistency of the two measures provides confidence for using the 2008 LAPOP data to examine 

the effects of internet consumption. 

 

   Figure 7.1. Internet Use in Latin America 

 
   Source: AmericasBarometer by Latin American Public Opinion Project 2008 
 

 Table 7.2 presents the average score of self-reported internet use per country.  While the 

scores are quite low on average, the variation between the mean self-reported internet use scores 

per country is quite significant.  As expected, the country with the greatest internet penetration, 

Argentina, also had the highest mean score for self-reported internet use.  Other high penetration 

countries like Brazil, Chile, Colombia, and Uruguay had corresponding self-reported internet use 

rates that placed them near the top of all countries in the region.  Low penetration countries such 

as Nicaragua, Honduras, and Paraguay had low rates of self-reported internet use.  However, 
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there are some apparent inconsistencies.  Costa Rica, which has high penetration, had self-

reported rates of internet use that were relatively low.  Peru, which has low to middle 

penetration, had high rates of self-reported internet use.  In general, the rates of self-reported 

internet use per country match the relative internet penetration per country.  Even the apparent 

outliers are far from extreme in nature. 
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Table 7.2: Average Self-Reported Internet Use Scores per Country in Latin America 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Standard deviation in parenthesis  
Source: AmericasBarometer by Latin American Public Opinion Project 2008 
 

Country All Internet Use 
(scaled 1-5) 

Read News on Internet 
(scaled 0-3) 

Argentina 3.02 
(1.73) 

0.92 
(1.13) 

Bolivia 1.92 
(1.35) 

0.32 
(0.67) 

Brazil 2.05 
(1.56) 

0.59 
(1.03) 

Chile 2.15 
(1.60) 

0.58 
(0.99) 

Colombia 2.02 
(1.45) 

0.36 
(0.78) 

Costa Rica 1.77 
(1.30) 

0.24 
(0.69) 

Dominican Rep. 1.62 
(1.26) 

0.26 
(0.70) 

Ecuador 1.74 
(1.22) 

0.28 
(0.66) 

El Salvador 1.80 
(1.39) 

0.27 
(0.70) 

Guatemala 1.52 
(1.13) 

0.20 
(0.57) 

Honduras 1.49 
(0.91) 

0.22 
(0.60) 

Mexico 1.77 
(1.34) 

0.27 
(0.68) 

Nicaragua 1.60 
(1.19) 

0.15 
(0.52) 

Panama 1.84 
(1.33) 

0.27 
(0.67) 

Paraguay 1.46 
(1.07) 

0.16 
(0.55) 

Peru 2.34 
(1.56) 

0.44 
(0.80) 

Uruguay 2.05 
(1.56) 

0.45 
(0.91) 

Venezuela 2.05 
(1.42) 

0.39 
(0.79) 

All Latin America 1.90 
(1.41) 

0.35 
(0.78) 

http://www.internetworldstats.com/sa/ar.htm�
http://www.internetworldstats.com/sa/bo.htm�
http://www.internetworldstats.com/sa/br.htm�
http://www.internetworldstats.com/sa/cl.htm�
http://www.internetworldstats.com/sa/co.htm�
http://www.internetworldstats.com/am/cr.htm�
http://www.internetworldstats.com/sa/ec.htm�
http://www.internetworldstats.com/am/sv.htm�
http://www.internetworldstats.com/am/gt.htm�
http://www.internetworldstats.com/am/hn.htm�
http://www.internetworldstats.com/am/mx.htm�
http://www.internetworldstats.com/am/ni.htm�
http://www.internetworldstats.com/am/pa.htm�
http://www.internetworldstats.com/sa/py.htm�
http://www.internetworldstats.com/sa/pe.htm�
http://www.internetworldstats.com/sa/uy.htm�
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 Figure 7.2 illustrates self-reported internet news consumption for Latin America.  While 

less people use the internet for news on a regular basis, the patterns closely mirror that of all 

internet use in the region (Figure 7.1).  Lower self-reported rates of news media consumption on 

the internet are expected because not everyone uses the internet for the same reason.  The 

similarity of the patterns of use lends confidence to the measure being accurate.  Column 2 in 

Table 2 presents internet use consumption rates per country.  Again, Argentina leads other Latin 

American countries by a wide margin in internet news consumption.  Other countries that have 

high penetration and general internet use have correspondingly high internet news consumption 

relative to other Latin American countries.  Outside of Argentina, the average rates of reported 

internet news consumption are only marginally different.  Comparing internet penetration 

statistics to the self-reported rates of internet use in Latin America provides encouragement as I 

begin analysis of what influences internet use and how that use influences political behavior. 

 

Figure 7.2. Internet News Consumption 

 
Source: AmericasBarometer by Latin American Public Opinion Project 2008 
 
 



 170 

Individual-Level Determinants of Internet Use 

 Taking a closer look at what determines internet use in Latin America, I employ a logistic 

regression analysis of the 2008 LAPOP data.  I consider what affects general internet use and 

internet news consumption.  Table 7.3 reveals the results of the ordered logistic regression 

illustrating what factors determine internet use in general and internet news consumption 

specifically.  Both measures are affected in nearly identical ways by similar factors.  This was 

expected because the patterns of use for general internet consumption and internet news 

consumption discussed above were quite similar.  The models performed well with strong R-

squared coefficients for both all internet use (0.263) and internet news (0.198).  Those 

explanatory values greatly exceeded those revealed in the radio (0.037), television (0.083), or 

newspaper (0.116) models analyzed in Chapter 4. 
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Table 7.3. Ordered Logistic Models of Internet Consumption Determinants 
 All Internet Use Internet News 
Ability   
Wealth 0.269** 

(0.026) 
0.188** 
(0.022) 

Capital City 0.672** 
(0.101) 

0.512** 
(0.141) 

Big City 0.457** 
(0.117) 

0.336** 
(0.111) 

Medium City 0.422** 
(0.102) 

0.362* 
(0.146) 

Small City 0.273** 
(0.070) 

0.262* 
(0.104) 

Communication Access 0.543* 
(0.237) 

0.594** 
(0.192) 

Interest   
Political Knowledge 0.139** 

(0.036) 
0.144** 
(0.032) 

Education 0.238** 
(0.019) 

0.136** 
(0.016) 

Newspaper  0.146** 
(0.051) 

0.349** 
(0.047) 

TV News -0.038 
(0.038) 

0.055 
(0.040) 

Radio News 0.054* 
(0.024) 

0.179** 
(0.030) 

Development 0.043 
(2.277) 

0.009 
(2.135) 

Expectation   
Media Trust -0.028 

(0.020) 
-0.046* 
(0.020) 

Press Freedom -0.002 
(0.008) 

-0.001 
(0.007) 

Democratic Duration -0.003 
(0.009) 

-0.007 
(0.008) 

   
Female -0.345** 

(0.059) 
-0.235** 
(0.043) 

Age -0.073** 
(0.004) 

-0.046** 
(0.002) 

Pseudo-R² 0.263 0.198 
N 27,960 28,243 
º Press Freedom, Development and Communication Access are identified per country 
*p<.05; **p<.01 (two-tailed) 
 The excluded category (for comparison) is Rural 
Numbers in parenthesis indicate standard errors 
 
 

 Like other news media, individuals’ ability to access and spend time using the internet 

and consuming internet news is an important piece of the puzzle.  Wealthier individuals and 

individuals living in larger communities consumed more internet of all kinds.  When the value of 
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wealth shifts from the mean to one standard deviation above the mean we see a decrease in the 

probability of “never” consuming internet news of 3%.56

The ability-use relationship was negative for radio news consumption but positive for 

television and newspaper consumption.  Internet use and internet news consumption is not an 

alternative source of information for Latin Americans with less wealth or those living in more 

rural areas, as is radio.  Living in countries with greater access to communication technology is 

positively related to internet use.  This is not surprising because internet use requires the most 

advanced technology of all media types.  

   For each community size, I find a 

decrease in probability of “never” consuming internet news of about 2-3% relative to living in 

rural communities.  While these figures appear small, it is useful to note that the percentage of 

individuals getting their news from the internet is already small.  Thus, an increase of 2-3% can 

represent a 50% increase in the number of individuals reporting internet use for news 

consumption.  For general internet use, the magnitude of the change in predicted probabilities is 

much larger.  Varying the level of wealth from the mean to one standard deviation above the 

mean decreases the probability of never using the internet by 12%.  The distribution of that 12% 

of internet users is spread across the levels of internet use regularity.  An expected graduation is 

probability change for internet use per community size is revealed.  Individuals living in capital 

cities decrease the probability of never using internet by 11% relative to living in rural areas.  

The same is true for large cities (-7%), medium cities (-7%), and small cities (-4%).   

 Interest is also an important factor for understanding who uses the internet.  Individuals 

with greater political knowledge use all types of media, including internet.  In fact, increasing the 

level of political knowledge from the mean to one standard deviation above the mean decreases 

                                                             
56 Refer to tables B.20 and B.21 in Appendix B for the results of the predicted probability tests for each of the 
primary independent variables of interest. 
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the probability of never consuming internet news by 1% and never using internet in general by 

3%.  Latin Americans’ levels of education also affects internet use.  The magnitude of that effect 

is minimal for internet news use.  Varying education level to one standard deviation above the 

mean decreases the probability of Latin Americans reporting never using the internet for news by 

4%.  However, varying education level in the same way for general internet use sees a 

remarkable increase in the probability of using at least some internet by 18%.  Education only 

contributed to newspaper consumption in the earlier tests.  This indicates that internet use 

requires a skill set that is encouraged by formal education.  Where newspaper consumers need 

only to be literate and have the wherewithal to purchase a paper, internet users need basic 

computer skills beyond flipping a power button.  It is also possible that the better educated have 

employment that encourages/requires/facilitates internet use.   

In the analyses of the other forms of news media consumption determinants, at least some 

substitutability of news media types was assumed and confirmed.  That is, individuals who 

consume more of one kind of news media (i.e. TV), consume more of the other types of news 

media (i.e. newspaper and radio).  Substitutability is present for internet use of all kinds with one 

major exception.  Television news consumption is unrelated to general internet use or internet 

news consumption.  The reason for this exception is unclear but it may be that the broad use of 

television undermines any potential statistically significant relationship.  Varying radio news 

consumption from minimum to maximum caused a decrease of 2-3% in the probability that an 

individual would report never using internet of any kind.  The effect of newspaper news 

consumption is stronger.  Varying the level of newspaper reading from minimum to maximum 

reveals a predicted probability decrease of 6-7% for reports of “never” using internet of any kind.  
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A final interest test revealed no relationship between living in a more/less developed country and 

consuming more/less internet. 

 The third set of factors hypothesized to affect general internet use and internet news 

consumption is the type of expectations held by an individual as they might relate to media.  

Neither living in a country with greater press freedom nor the duration of democracy in that 

country influence internet use of any kind.  Following my hypothesis that individuals with less 

trust in media will use internet as an alternative information source, I find that Latin Americans 

who are less trusting of the news media in their country do consume more internet news than 

their more trusting counterparts.  However, the result of the predicted probability test reveals 

little substantive change when varying the level of trust in the domestic media.  In the analyses of 

the other forms of news media, only television has a statistically significant parameter estimate 

and that estimate is positive.  This indicates that the internet is used as an alternative news source 

for individuals seeking nonmainstream news.  Radio is an alternative news source used by 

nontraditional news consumers.  That is, radio news consumers are poorer and live in more rural 

areas.  The alternative nature of internet news is captured in the attitudes, not the living 

conditions, of the individuals consuming it.   

 Although no explicit hypotheses were offered about the control variables age and gender, 

the findings are quite interesting.  Like each other medium, compared to women men consume 

more internet of all kinds.  Counter to the other forms of news media, younger individuals use 

the internet more than older Latin Americans.  The z-scores of age are more than double those of 

other highly significant variables.  Television news consumption and radio news consumption 

are both positively related to age.  Newspaper is insignificantly related to it.  While this age 

determinant is not surprising given the assumed appeal of internet for younger generations, the 
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clear confirmation of that assumption will be important as research on internet use continues to 

progress. 

 The analyses of general internet use and internet news consumption reveal some useful 

insights.  First, general internet use and internet news consumption are determined by similar 

factors.  Second, an individual’s ability to access internet is important and similar to television 

news and newspaper consumption.  Third, Latin Americans who consume more/less television 

news should not be expected to mirror that use on the internet.  Fourth, internet news is seen as 

an alternative source of news for consumers who are skeptical of domestic news sources.  

Finally, younger people consume more internet than older Latin Americans. 

 

Internet News Consumption and Political Behavior in Latin America 

 This analysis focuses on how internet news consumption affects political behavior in 

Latin America.  Not included in this analysis is the measure of general internet use.  While there 

are firm reasons to believe that news consumption can motivate political behavior, the potential 

effect of consuming all kinds of internet content (i.e. entertainment) is less clear.  The modeling 

techniques employed are standard logistic and standard ordered logistic regression models.  They 

are identical to the analyses conducted in Chapter 6 with one exception; added to the primary 

variables of interest is internet news consumption. 

 

Test of the Direct Influence Model 

 The first set of models test the direct effect of news media consumption on political 

behavior and are reported in Table 7.4.  In general, the models performed well with r-squared 

values between 0.033 and 0.105.  Internet news consumption positively impacts discussing 
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politics in a manner similar to each other form of news media consumption.  In fact, varying the 

measure for internet news consumption from the “never” to “daily” use increases the probability 

of discussing politics monthly, weekly, and daily by a combined 12%.57

                                                             
57 Refer to tables B.22 to B.25 in Appendix B for the results of the predicted probability tests for each of the primary 
independent variables of interest in the direct model with internet news included. 

  In the previous chapter, 

the political discussion model painted a picture whereby news consumers, individuals with 

greater political knowledge and education, wealthier individuals, males, and older individuals 

discussed politics with greater regularity than their counterparts.  Interestingly, the addition of 

internet news consumption rendered the amount of wealth held by respondent insignificant.  This 

could be because wealth is an important aspect of internet use and is thus captured in that 

measure.  Ultimately, there is evidence that internet news consumption, as for other news media, 

positively affects political discussion. 
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Table 7.4. Direct Political Behavior Model with Internet News Consumption 
 Discussing Politicsⁿ  Votingª Attending Meetingª Protestingⁿ 
Internet News  0.209** 

(0.025) 
-0.094* 
(0.038) 

0.176** 
(0.027) 

0.232** 
(0.040) 

Newspaper 0.073* 
(0.035) 

0.096** 
(0.032) 

0.144** 
(0.027) 

0.086 
(0.060) 

TV News 0.127** 
(0.032) 

0.067** 
(0.025) 

-0.029 
(0.035) 

-0.008 
(0.038) 

Radio News 0.168** 
(0.014) 

0.109** 
(0.022) 

0.152** 
(0.028) 

0.154** 
(0.031) 

     
Trust in Media 0.021 

(0.020) 
-0.015 
(0.015) 

0.040 
(0.027) 

-0.021 
(0.034) 

Political Knowledge 0.255** 
(0.030) 

0.116** 
(0.031) 

0.002 
(0.027) 

0.010 
(0.049) 

Education 0.060** 
(0.009) 

0.062** 
(0.013) 

0.025* 
(0.013) 

0.064** 
(0.016) 

Wealth 0.012 
(0.010) 

0.004 
(0.019) 

-0.041* 
(0.018) 

-0.042 
(0.027) 

Female -0.429** 
(0.039) 

0.099 
(0.053) 

-0.183* 
(0.074) 

-0.178** 
(0.044) 

Age 0.007** 
(0.002) 

0.054** 
(0.007) 

0.012** 
(0.003) 

-0.001 
(0.003) 

Capital City -0.028 
(0.074) 

-0.279** 
(0.088) 

-0.658** 
(0.172) 

0.072 
(0.098) 

Big City -0.044 
(0.075) 

-0.109 
(0.088) 

-0.636** 
(0.139) 

-0.034 
(0.162) 

Medium City -0.092 
(0.069) 

-0.023 
(0.090) 

-0.339 
(0.192) 

0.025 
(0.151) 

Small City -0.067 
(0.076) 

-0.005 
(0.108) 

-0.205 
(0.134) 

0.128 
(0.161) 

     
Press Freedom 0.012 

(0.009) 
-0.002 
(0.007) 

0.004 
(0.006) 

0.008 
(0.011) 

Democratic Duration 0.007 
(0.006) 

0.000 
(0.006) 

0.008 
(0.004) 

0.004 
(0.015) 

Development 3.270 
(2.383) 

3.742* 
(1.505) 

1.448 
(1.593) 

-5.223 
(4.077) 

Communication Dev. -0.257 
(0.222) 

-0.230 
(0.125) 

-0.347** 
(0.123) 

0.229 
(0.229) 

     
Constant __ -4.124** 

(1.084) 
-3.288** 
(1.082) 

__ 

N 28,039 27,749 27,978 19,621 
R-squared 0.060 0.105 0.033 0.035 
Countries 18 18 18 17 
ª Standard logit model 
ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two-tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
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 Internet news consumption correlates negatively with voting.  Not only is this counter to 

the effects of consuming other news media, but it is the only negative effect of news media 

consumption in any political behavior model.  In fact, varying the measure for internet news 

consumption from the “never” to “daily” use decreases the probability of voting by 6%.  Why 

might this unexpected result occur?  First, it could stem from the fact that younger Latin 

Americans consume more internet news.  Because younger individuals vote less than older 

individuals, internet news consumers may be disproportionately young and thus less likely to 

vote.  Second, the user model revealed that Latin Americans who have less trust in the media 

consume more internet news.  If that skepticism is extended to the entire political and social 

system, it may be reasonable to expect internet news consumers not to participate in a traditional 

form of political behavior like voting and instead concentrate on other, less traditional political 

behaviors. 

 The rest of the model for voting remains identical to the results in Chapter 6.  That is, 

individuals who consume more traditional news media vote more.  Latin Americans with greater 

political knowledge and education or those who are older also vote more.  Individuals living in 

capital cities vote less.  Finally, respondents living in countries that are more developed vote 

more than individuals living in less developed contexts.  Again, these findings are consistent 

with previous analyses.  The negative effect on voting associated with internet news 

consumption is wholly new and largely unexpected. 

 As I shift to examining what affects attending meetings of local government, I find that 

predictors of internet news consumption again resemble those for other forms of news 

consumption.  Like consumers of newspaper and radio news, those who report consuming 

internet news more regularly also report attending more meetings of local government.  Varying 
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the measure for internet news consumption from the “never” to “daily” use increases the 

probability of attending a meeting of local government over the past year by 6%.  Television 

news consumption has no impact on meeting attendance.  Respondents with more formal 

education, males, and residents of smaller communities also reported attending meetings more.  

Including internet news consumption again affects the impact of wealth.  Whereas wealth was 

previously insignificant, it now negatively affects meeting attendance.  Again, this is the result of 

the close relationship of wealth to internet use. 

 Latin Americans who reported consuming more internet news also report more protest 

participation in the twelve months prior to the survey.  Varying the measure for internet news 

consumption from the “never” to “daily” use increases the probability of protesting in the last 

year by 10%.  In the previous analysis, only radio news consumption had any impact on protest 

participation.  Internet news consumption also correlates positively with protest behavior.  In the 

user model discussed above, internet news consumption is described as being a source of 

information for younger, more skeptical individuals.  Radio news is a news source for poorer, 

rural residents.  Even though the interested population is different, the alternative nature of the 

news source may explain why these two news media positively impact the nontraditional 

behavior, protest. 

 As for the effect of radio news consumption, the remaining results of the direct analysis 

of protest participation are consistent with those found in Chapter 6.  Individuals with more 

formal education reported higher rates of protest participation.  Also, males reported more 

protest participation than females.      
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Mediated Test – Political Interest 

 The mediated test conducted herein and reported in Table 7.5 focuses on the role of 

political interest as an intervening condition that can potentially be influenced by news media 

consumption and then translate that influence into affecting political participation.  Internet news 

consumption positively impacts respondents’ self-reported interest in politics.  Varying the 

measure for internet news consumption from the “never” to “daily” use increases the probability 

of reporting “some” or “a lot” of interest in politics by 10%.58

                                                             
58 Refer to tables B.26 to B.30 in Appendix B for the results of the predicted probability tests for each of the primary 
independent variables of interest in the political interest mediated model including internet news consumption. 

  This is similar to newspaper news 

consumption and radio news consumption.  Like the findings of Chapter 6, individuals who 

report greater trust in the news media, higher political knowledge, and more education have 

greater political interest.  Also, males report greater interest in politics than females. 
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Table 7.5. Mediated Model of Political Behavior with Internet News Consumption 
 Political Interest Discussing 

Politicsⁿ 
Votingª Attending 

Meetingª 
Protestingⁿ 

Internet News 0.150** 
(0.022) 

0.154** 
(0.027) 

-0.118** 
(0.038) 

0.148** 
(0.026) 

0.205** 
(0.038) 

Newspaper 0.055** 
(0.021) 

0.055 
(0.034) 

0.090** 
(0.033) 

0.139** 
(0.027) 

0.076 
(0.059) 

TV News 0.023 
(0.021) 

0.134** 
(0.037) 

0.061* 
(0.026) 

-0.033 
(0.032) 

-0.014 
(0.038) 

Radio News 0.134** 
(0.012) 

0.115** 
(0.015) 

0.097** 
(0.022) 

0.126** 
(0.029) 

0.132** 
(0.032) 

Political Interest __ 
 

1.439** 
(0.053) 

0.267** 
(0.039) 

0.396** 
(0.029) 

0.355** 
(0.040) 

      
Trust in Media 0.060** 

(0.018) 
-0.015 
(0.015) 

-0.023 
(0.015) 

0.027 
(0.025) 

-0.028 
(0.031) 

Political Knowledge 0.215** 
(0.025) 

0.135** 
(0.028) 

0.091** 
(0.031) 

-0.042 
(0.025) 

-0.018 
(0.050) 

Education 0.036** 
(0.007) 

0.047** 
(0.007) 

0.058** 
(0.014) 

0.018 
(0.013) 

0.057** 
(0.017) 

Wealth 0.006 
(0.008) 

0.011 
(0.012) 

0.003 
(0.019) 

-0.043* 
(0.018) 

-0.043 
(0.028) 

Female -0.258** 
(0.040) 

-0.335** 
(0.038) 

0.127* 
(0.051) 

-0.127 
(0.072) 

-0.127** 
(0.048) 

Age 0.002 
(0.001) 

0.007** 
(0.002) 

0.054** 
(0.007) 

0.011** 
(0.003) 

-0.003 
(0.003) 

Capital City -0.115 
(0.086) 

0.043 
(0.052) 

-0.269** 
(0.088) 

-0.644** 
(0.171) 

0.088 
(0.100) 

Big City -0.156 
(0.085) 

0.046 
(0.057) 

-0.096 
(0.092) 

-0.612** 
(0.131) 

0.000 
(0.162) 

Medium City -0.150 
(0.081) 

-0.015 
(0.054) 

-0.008 
(0.088) 

-0.311 
(0.184) 

0.048 
(0.162) 

Small City -0.015 
(0.079) 

-0.078 
(0.067) 

-0.011 
(0.106) 

-0.216 
(0.125) 

0.116 
(0.154) 

      
Press Freedom 0.010 

(0.007) 
0.009 

(0.008) 
-0.003 
(0.007) 

0.003 
(0.006) 

0.008 
(0.012) 

Democratic Duration 0.006 
(0.005) 

0.004 
(0.006) 

-0.001 
(0.006) 

0.006 
(0.004) 

0.003 
(0.015) 

Development 1.730 
(1.869) 

2.899 
(1.996) 

3.572* 
(1.541) 

1.022 
(1.544) 

-5.426 
(4.351) 

Communication Dev. -0.157 
(0.169) 

-0.217 
(0.175) 

-0.206 
(0.119) 

-0.310** 
(0.108) 

0.238 
(0.245) 

      
Constant __ 

 
__ -4.363** 

(1.142) 
-3.496** 
(1.065) 

__ 

N 28,047 27,903 27,576 27,795 19,482 
R-squared 0.037 0.194 0.114 0.053 0.049 
Countries 18 18 18 18 17 
ª Standard logit model 
ⁿ Standard ordered logit model 
*p<.05; **p<.01 (two-tailed) 
Numbers in parenthesis indicate standard errors 
Press Freedom, Development, Democratic Duration and Communication Development identified per country 
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 Re-running the political participation models with internet news consumption and 

political interest reveals results largely identical to those found in the direct models discussed 

above and the mediated models analyzed in Chapter 6.  That is, the mediated models reveal r-

squared values that are substantially larger than the direct models.  Thus, the mediated models 

that include political interest have more explanatory capability than the direct models.  The 

inclusion of the self-reported internet consumption measure does not change the prevailing 

conclusion that the mediated models do a better job of explaining what influences the various 

political behaviors than the direct models.  It should also be noted that the results of the predicted 

probability tests were in the same direction with similar, yet weaker, impacts on the probability 

of change.  For each predicted probability result reported in the direct model, a reduction of 1-

2% in the change of probability is the result in the mediated model. 

 In the mediated model of political discussion, each of the news media consumption and 

political interest measures remain positive except newspaper consumption which loses 

significance.  Because internet news consumption is the only new addition to the model, it 

should be assumed that newspaper readers and internet users share some traits that render 

newspaper consumption insignificant.  Otherwise, it remains that Latin Americans with greater 

political interest, political knowledge and education discuss politics more.  Also, males and older 

respondents talk politics more than younger individuals or females. 

 The results of the voting model are identical to the previous models.  Internet news 

consumers report voting less while all other news media consumers report voting more.  Varying 

internet news consumption from its maximum to minimum value reveals a decrease of almost 

8% in the probability than and individuals will vote.  Latin Americans with greater political 

interest, political knowledge, education, and age also report voting more.  Females report voting 
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more than males.  Finally, individuals living in the capital city report voting less, while 

individuals in more developed countries report voting more. 

 Internet news consumers report attending meetings for local government more than those 

who do not consume news via the internet.  This is similar to newspaper and radio news 

consumption.  Individuals with greater political interest and age also report attending meetings at 

a greater rate.  Latin Americans with less wealth attend more meetings in a manner consistent 

with the direct test but different from the results found in Chapter 6 where wealth is insignificant.  

Lastly, individuals living in smaller communities report attending meetings more than 

individuals living in larger cities. 

  As is true for the tests of the direct models, internet news consumption and radio news 

consumption affect protest participation positively.  Consumption of other news media has no 

effect.  Latin Americans with greater political interest and education report participating in 

protests more than their counterparts.  Again, males report participating in protests more than 

females.    

 

Conclusion 

 Understanding internet use in Latin America was the central focus of this chapter.  

Employing a mixed method approach, I was able to study the state of internet use in Latin 

America and look at the individual-level causes and effects of internet use.  Here I emphasize 

some of the important findings. 

 Internet use in Latin America increased at a rapid rate since its introduction in the 1990s.  

By looking at data describing internet penetration and conducting some basic correlations, I 

learned that there are many pieces to the puzzle of what shapes internet penetration per country 
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in the region.  Economic development is strongly correlated with internet penetration in 2010, 

and early internet penetration rates also contributing to 2010 penetration rates.   Levels of human 

development and government development also positively impact internet penetration in the 

region, but small correlation coefficients indicate that those factors are less important in their 

apparent impact on internet penetration. 

 Self-reported rates of internet use, provided by the 2008 Latin American Public Opinion 

Project, are in line with the macro-level internet penetration rates analyzed, a fact that lends 

confidence to those self-reported measures.  Also, self-reported internet news consumption 

patterns reflect the patterns of general internet use.  This finding should allow future researchers 

to make certain assumptions about internet news consumption if only provided with general 

internet news consumption measures. 

 Are internet users like users of other media?  The answer is both yes and no.  The use 

models indicate that resources and residency shape internet use in a substantial manner that is 

similar to those for newspaper and television news consumption.  Users’ interest also plays a role 

as Latin Americans with increased political knowledge consume more internet of all kinds.  Like 

newspaper use, education is important because consuming internet requires some basic skills that 

must be learned.  Interestingly, individuals who consume more/less television news do not 

practice similar habits on the internet.  Latin Americans who read the newspaper or listen to 

radio news, on the other hand, employ the internet more.  Expectations shaped by feelings about 

domestic media and democratic context lack an effect on internet use except in one major 

instance.  Latin Americans who are less trusting of their domestic news media use the internet 

for news gathering more than individuals who feel that the news media are more trustworthy.  

Also, younger Latin Americans use the internet more than their older counterparts.  That finding 
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confirms an important assumption held by internet scholars that there are systematic age 

differences for internet users.  The use model, therefore, paints a picture where internet use 

requires abilities and some interest and trends towards younger Latin Americans.  However, 

internet news should also be viewed as an alternative source of information for individuals who 

are skeptical of traditional news outlets. 

Continuing with the idea that internet may be alternative source of information, the 

political behavior models reveal that individuals who use internet news vote less and protest 

more.  This rejection of traditional participation and embrace of nontraditional participation 

could simply be a function of the youth of internet users.  On the other hand, the negative 

relationship that internet use has with voting could signal something more systematic about the 

information being provided via the internet.  Regardless, I found evidence that internet news 

consumption affects political participation of all types, but that its effect is probably best 

understood to be mediated through some other condition like political interest. 
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CHAPTER 8  
 

CONCLUSION 
 

 This project began with a basic desire to understand what affects democracy in Latin 

America.  Recognizing that there is a substantial role played by communication and information 

in democracies, I looked to the primary purveyor of information, the news media, to explore the 

realities of the media-democracy relationship.    Since individual citizens and their participation 

play a central role in democracies, I endeavored to understand how news media might affect the 

aspects of individuals that affect democratic governance.  Specifically, I asked the question, how 

does news media consumption affect individuals’ democratic attitudes and behaviors in Latin 

America?  In countries where democracy is less consolidated, the role of news media for 

encouraging consolidation is much more pronounced.  As all countries in Latin America 

transitioned to constitutional democracy without yet completed the process of consolidation, I 

expect news media consumption to be important for preventing backsliding into authoritarianism 

in the region. 

 News media are expected to affect individuals by socializing them to hold attitudes 

associated with democracy and behave politically.  In producing news content, media give value 

to symbols.  That symbolic power shapes the way individuals think about issues and events.  

News media in Latin America give heightened symbolic value to issues and events associated 

with democracy.  That heightened value paired with information provision is theorized to cause 

individuals to have greater democratic attitudes and elevated rates of political participation.  

Ultimately, it is the socializing power of media that motivates individuals to change feelings and 

variably engage in political behavior. 
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 Chapter 1 summarized previous media-democracy research that marched through the 

historical, theoretical, and analytical evolution of that agenda.  The importance of media in 

democratic societies was made abundantly clear.  From Aristotle to de Tocqueville, information 

was held as paramount to the continuation of democratic governance.  However, upon outlining 

the existing media-democracy research, a significant gap was uncovered.  While media research 

moved through various research questions, levels of analysis, and research strategies, most of the 

research typically had been carried out in developed world regions like the United States or 

Europe.  Today, if one desires to understand what might affect democracy, it is important to look 

to a region where democracy is more tenuous in its foundation and continuation.  That is, as 

social science researchers, we require cases in which there is potential variation.  In countries 

where there is little possibility of democratic breakdown (i.e. the United States), the role of 

media and other factors may be diminished.  Therefore, it is important to turn our attention to 

regions like Latin America where influences like news media consumption may actually affect 

the trajectory of democratic governance.     

Although some media-democracy research looked to Latin America, much of that 

research focused on individual countries in the region (Lawson and McCann 2004; Bonner 2009; 

Maia 2009; de la Torre and Conaghan 2009).  Also, that research was rarely conducted at the 

individual-level.59

                                                             
59 A notable exception is the work of Perez-Linan (2002) who explored the linkages between television news and the 
decline of partisanship in Latin America.  Also, Hughes and Guerrero (2009) conducted a longitudinal qualitative 
study focusing on voters in Mexico’s 2006 presidential election. 

  The analysis undertaken in this project looked to rectify those deficiencies by 

employing survey data across eighteen countries to gain a more general understanding of how 

news media consumption affects individuals throughout Latin America.  That is not to say that 

previous research was in error.  In fact, in order to generate reasonable hypotheses about how 

news media consumption might affect individuals’ attitudes and behaviors, it is important to 
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have a firm grasp on the condition of the media industry and how political actors employ that 

industry.  Previous research uncovered how media and political actors in Latin America work 

together to produce political outcomes (see Boas 2005).  Other research focused on how political 

conditions can shape the relative freedom of media outputs (see Salzman and Salzman 2010).  

Understanding both the media industry and the political effects of media outputs is necessary for 

generating hypotheses that shape my comparative cross national research in Latin America. 

The selection of Latin America as my region of interest was not random.  Unlike other 

regions, countries in Latin America share many factors with minimal variation.  In regions with 

significant variation across potentially determinant factors, comparative researchers can 

ultimately end up with more factors than cases.  In Latin America, many countries had similar 

historical colonial experiences.  That similar history subsequently led to shared cultural factors 

such as a common language (except for Brazil), common religious experience, and similar media 

industries.  On the other hand, countries in the region vary substantially in their experience with 

democracy and economic development.  Being able to isolate those variable attributes across the 

region both lends simplicity and clarity to this research project and allows it to control for many 

possibly intervening influences that would be unachievable in other regions. 

Another significant point of variation that exists in the Latin American region is at the 

individual-level.  That is, individuals in Latin America vary substantially in their behavior, 

attitudes, and life characteristics.  That variation is present within and between countries.  Each 

Latin American country is comprised of individuals who vary in their incomes, residential 

community size, gender, education, etc.  Thus, I am able to focus on individuals throughout the 

region without too much emphasis being placed on country characteristics like colonial history 

or ethno-religious culture.  Instead, I was able to isolate characteristics per country that influence 
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the media-democracy relationship (i.e. press freedom) and characteristics per individual that 

influence the individual-level manifestation of that relationship.   

The data used in the analyses herein were taken from the Latin American Public Opinion 

Project 2008 survey.  Individual survey responses were isolated and supplemented with country-

level data to capture as many factors that influence political attitudes and behaviors as possible.  

In total, I was able to examine survey responses from 18 different Latin American countries.  

While most countries share the historical and cultural similarities discussed above, there were 

two notable exceptions: Brazil and the Dominican Republic.  Brazil was a Portuguese colony 

that followed a distinct timeline to independence.  The Portuguese culture is the basis for 

Brazilian culture and is reflected first and foremost in the language of the country.  The 

Dominican Republic is unlike the rest of the Latin American region included in this study as it is 

an island in the Caribbean.  Like Brazil, the Dominican Republic followed a different timeline to 

independence relative to most of Latin America.  Also, being an island, the Dominican Republic 

has a distinct culture that reflects its unique population.  To be fair, each country in Latin 

America is distinct in many ways.  Brazil and the Dominican Republic are simply more so.  

Including these countries is important to accurately capture all of Latin America so that I can 

project my findings onto the region as a whole.  Without including those cases, the analysis 

would not be of Latin America, but it would instead be of mainland Spanish colonies turned 

independent countries.  Including every country in Latin America (especially Cuba) is preferable 

but I have confidence that the data available to me accurately represents Latin America.  This 

concluding chapter reviews the evidence uncovered in the analytical chapters, reflects on the 

state of media-democracy research, and then offers suggestions on how to expand this research 

in the future. 
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Summary of Findings 

Who consumes news media in Latin America? 

 Before answering the question of how news media consumption affects individuals’ 

political attitudes and behaviors in Latin America, it was first important to understand what 

encourages news media consumption.  To do that, I conceived of three separate theoretical 

motivations: ability, interest, and expectation.  Like other behaviors, an individual’s ability to 

engage that behavior was viewed as essential for actually behaving as such.  In that way, 

resources and infrastructure became the focus of individuals’ potential ability.  For consuming 

news media, interest in current events was hypothesized to be essential.  Presumably, individuals 

who had no interest in current events that shaped the political and economic landscape would 

consume little or no news from mass communications media.  Interest was captured by 

respondents’ political knowledge, education, consumption of other news media, and the amount 

of development per country.  Individuals with greater information who consume other forms of 

news media should consume all forms of news media.  Also, Latin Americans living in more 

developed countries may perceive that development as tied to domestic and international affairs 

and thus be interested in the news.  Each of those factors could encourage interest in following 

current events.  The final dimension that might influence Latin Americans’ news media 

consumption behavior is their expectations of the media industry.  Individuals who think the 

media industry is not to be trusted may consume less of it.  Expectations were identified by 

respondents’ stated trust in the media and a country’s relative level of press freedom and 

democratic duration. 

 Throughout this research project, different types of news media (radio, television, and 

newspaper) each had distinct user attributes and differential effects for attitudes and behaviors.  
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Therefore, the first firm conclusion of this project is that media types must always be considered 

separately.  This was clearly the case for ability affecting news media consumption.  Individuals’ 

ability to consume news is shaped by wealth and location.  Wealthier individuals and those who 

live in larger communities consumed more television news and newspaper than their poorer, 

rural counterparts.  However, the opposite was true for Latin Americans who listened to radio 

news.  In that instance, individuals who have less wealth or live in more rural communities 

employed radio news more than wealthier, metropolitan Latin Americans.  Thus, radio news is 

an alternative information source for individuals with less wealth or those who are more 

geographically isolated.  Ability is important but how ability affects news media consumption is 

dependent on the particular medium.  

 Interest affected news media consumption of all kinds in a consistent fashion.  

Respondents’ with greater political knowledge consumed more of each type of news media.  

Education is only related to newspaper consumption, which is understandable given the need to 

be literate.  Consuming one form of news media was positively related to consuming each other 

type of media.  A country’s relative level of development was unrelated to radio news 

consumption, positively related to television news consumption, and negatively related to 

newspaper consumption.  This could mean that my measure for development that employs the 

human development index might be capturing technology infrastructure more than interest in 

economic conditions. 

 My analysis of the role of expectations reveals the least consistent findings.  Radio news 

is again an alternative information source since individuals living in countries with less 

democratic experience listen to more radio news.  Television news consumption is consistently 

related to expectations because individuals with greater self-reported trust in media watch more 
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TV news.  Likewise, living in countries with greater press freedom and more experience with 

democracy corresponds with greater television news watching by citizens.  Newspaper reading 

habits are not impacted by individuals’ trust of domestic news or living in a country with varying 

levels of press freedom or democratic duration.  This could imply that newspapers are sought by 

individuals in all countries regardless of press restrictions or other restrictions on expression that 

may accompany countries with less democratic experience.  Females watch more television news 

than their male counterparts but consume less newspaper and radio news.  Older Latin 

Americans consume more of each type of news media than younger Latin Americans.  Chapter 4 

clearly reveals (perhaps not surprisingly) that radio news is an alternative news source for Latin 

Americans with less wealth or those who live in more rural areas.  Also, individuals living in 

countries with a shorter democratic history may employ radio news more than those in longer 

lasting democracies.  Otherwise, wealth and living in more metropolitan communities positively 

affects newspaper and television news consumption.   

 Interest, understood as political knowledge and consuming other news media, is 

positively related to each type of news media with formal education only being a factor for 

reading the newspaper.  Finally, expectations that are shaped by individual feelings about 

domestic news media and country-level press freedom and democratic duration only affect 

watching television news.  The picture painted by this determinant analysis of news media 

consumption underlines why it is important to consider each medium separately.  Also, it is 

important to reflect on these findings as we dig deeper into answering questions about the news 

media consumption – democratic attitude/behavior relationship.  
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Understanding News Media Consumption and Democratic Attitudes in Latin America 

 After uncovering the factors that shape news media consumption by individuals in Latin 

America, the analysis turned to the effects of consuming news media of various types.  While the 

results in Chapter 4 made it clear that consuming each type of news medium has unique 

individual and contextual conditions, I anticipated a consistent effect of news media 

consumption on democratic attitudes in the region.  This consistent effect is derived from the 

similarity of behaviors among the media industries.  That is, all media types engaged in similar 

efforts to provide information and serve as a watchdog for government.  Individuals living in 

smaller communities consume more radio news where individuals living in larger communities 

watch more television news and read more newspapers.  Regardless, I hypothesized that 

consuming more of any type of news media would have a positive effect on democratic attitudes. 

 The democratic attitudes that I focus on in Chapter 5 are derived from the ideas that 

democracy is citizen participation in rule (Cohen 1971) and that individuals acting in a 

democratic setting will look to limit the power of the government (Aristotle 1997).  Latin 

Americans who support citizen participation in rule should support/tolerate opponents and others 

participating politically.  For opponents and others, I created two indexes that captured the extent 

to which respondents supported participation by each group.  Attitudes toward limiting 

government were also captured in an additive index of questions referring to instances in which 

the usurpation of power by the executive might be appropriate.  A final democratic attitude 

focused on overt support for “democracy.” 

 Because democratic attitudes could be changed with immediacy in response to various 

stimuli including news media outputs, I hypothesized that consuming more of each form of news 

media would positively affect each democratic attitude.    The results indicate that only 
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newspaper news consumption affects democratic attitudes.  However, that effect was only in the 

expected direction for the democratic attitudes that focused on citizen participation in rule.  Latin 

Americans who read more newspapers supported the rights of regime opponents and other 

citizens to participate in politics more than those who consumed less or no newspaper news.  In 

an interesting contrast, reading more newspaper news correlated negatively with support for 

limited government power.  This finding was in the opposite direction than expected since 

newspapers are presumably a watchdog that could signal when the government is overreaching.  

It is possible that newspaper consumers simply experience different effects on different norms.  

For each democratic attitude, the effect was minimal.   

 Neither watching television news nor listening to radio news had a statistically significant 

effect on any democratic attitude.  Although that finding was unexpected, it may be an artifact of 

the substantial amount of entertainment news on television or radio.  Not only is there more news 

in newspapers, but there is more government news in newspapers.  Regardless, this finding is 

important because attitudes are often seen as a driving force behind participation.  If news media 

consumption does not shape attitudes, then we are left to wonder how it might affect 

participation. 

 This research project also examined how press freedom influences individuals’ 

democratic attitudes.  Individuals living in countries with less press freedom would, I 

hypothesized, receive messages that are constrained and thus be regime facilitators for illiberal 

democratic regimes.  I hypothesized that individuals living in more constrained contexts would 

have less support for democracy and the attitudes that are reflected in democratic societies.  This 

hypothesis was not upheld.   Press freedom had no significant effect on respondents’ democratic 

attitudes in Latin America. 
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 In general, my analysis gives little reason to assume that news media are incubators for 

democratic ideals.  That is not to say that consuming news media cannot affect opinions on 

certain policy matters.  This study did not get into policy specifics but instead focused on 

overarching ideas related to democracy.  If there is an effect to be found on democratic norms, it 

is that greater support for participation rights and political tolerance result from a citizens’ 

immersion in thorough news coverage (that is, reading a newspaper), but not from brief, less 

detail-rich news programs (like those presented on radio and television).  It is also important to 

recognize that the presentation of information can vary between media.  Newspapers tend to 

present the facts without the strong, often inflammatory emphasis found on radio and television 

media broadcasts.  However, the lack of evidence that television and radio news audiences are 

less tolerant than their nonconsuming counterparts may cast doubt on the effect of inflammatory 

tones in news productions and instead lend support to the idea that newspaper readers are better 

informed by richer information that actually affects attitudes.  

 

Understanding News Media Consumption and Democratic Behaviors in Latin America 

 If news media consumption does not make Latin Americans better democratic citizens in 

what they think and feel, maybe it makes more active citizens.  To test that proposition I 

analyzed the effect of news media consumption on various democratic behaviors.  Democratic 

behavior is the root of democracy because citizens must participate in governing in some way for 

it to be considered democratic.  Hypothetically, individuals could participate politically while 

being attitudinally intolerant and democracy still result.  The opposite is not true.  Individuals 

can think democratically all they want but there is no democracy without participation.   
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 Citizen participation is multidimensional (Verba and Nie 1972).  Besides voting, I also 

examine discussing politics, attending meetings of local government, and protesting.  Each of 

these should be allowed and encouraged in democracies.  Like the democratic attitudes analyzed 

in Chapter 5, the measures of participation are derived from the LAPOP 2008 survey 

questionnaire.  Unlike the attitudes studied in Chapter 5, I hypothesize that for news media 

consumption to affect political participation requires an intervening condition.  Whereas attitudes 

can respond to stimuli more easily, behavior is not necessarily temporally proximate to the 

stimuli received by the reader/viewer/listener.   

 The intervening factors that I hypothesize to potentially mediate between news media 

consumption and participation are interest in politics, civil society participation, and democratic 

attitudes.  For example, Latin Americans could watch television news, find their political interest 

piqued, and then participate when the opportunity arises.  Likewise, an individual could read a 

newspaper, decide to participate in some sort of civil society organization that promotes political 

engagement, as many groups do, and subsequently participate when an opportunity presents 

itself.  The potential exception to this mediated path for democratic behavior is political 

discussion.  Unlike voting, political discussion can occur whenever desired by the discussion 

participants, and does not require access to much beyond a companion for a conversation.  For 

each of the other forms of political participation, a mediated path is expected. 

 Before running the mediated models, I conducted a test of a model of direct news media 

consumption on political behavior.  Consuming more of each type of news media positively 

impacts political discussion and voting.  Reading the newspaper and listening to radio news 

positively affect attending local meetings.  Here we see the effect of television potentially 

diminished because short news broadcasts may not allow for reporting on meetings or those 
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meetings may not be newsworthy enough.  Protest participation is only encouraged by listening 

to more radio news.  This may be an artifact of radio news being an alternative information 

source and protest being a nontraditional form of participation. 

 In the first test of the hypothesized indirect or mediated influence model, I consider 

political interest to be an intervening condition that may link news media consumption and 

participation.  Latin Americans who read the newspaper or listened to more radio news have 

greater political interest.  Watching TV news had no discernable effect on political interest.  

Adding political interest into the previously described direct influence model reveals that 

political interest is a strong influence on each form of participation including political discussion.  

Especially strong is the newspaper-interest-behavior model.  When interest is included, the direct 

influence of newspaper consumption on political discussion declines to the point that it is no 

longer significant.   The relationship between newspaper reading and attending meetings also 

weakens.  Even absent a loss of statistical significance for the direct influence, the explanatory 

values of each mediated model are substantially higher than for the direct influence models.  This 

pattern is strongest for political discussion.  Thus, while I expected political discussion to have a 

direct relationship with news media consumption, it is evident that a mediated model explains 

more about political discussion. 

 When civil society participation is included in the models, many similar changes occur.  

Unlike political interest, all forms of news media consumption positively impact civil society 

participation.  When civil society participation is added into the media-behavior models, some of 

the same changes occur like in the political interest model.  Newspaper consumption’s direct 

influence on political discussion is rendered insignificant.  The results are similar to the 

coefficients for the direct influence of newspaper and TV news consumption on voting as they 
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remained statistically significant and positive.  Although there was an increase in explanatory 

value in the civil society model, it was less than what was observed when political interest was 

factored in.  For protest participation, the increase in variance explained brought about by adding 

civil society activism is quite substantial.  Thus, it is reasonable to conclude that engagement in 

civil society may be very important to understanding how news media consumption impacts 

protest participation. 

 The final set of mediated models included in this project considers the role of democratic 

attitudes as an intervening condition.  Reflecting on the findings in Chapter 5, I expect a more 

limited effect of democratic attitudes than those hypothesized in Chapter 2.  Again, only 

newspaper consumption strengthens democratic attitudes, and only for those democratic norms 

related to supporting participation rights.  Each of the democratic attitudes had only a limited 

effect on various behaviors.  Citizens who support participation rights for others’ and for regime 

opponents discussed politics more and protested more.  Overt support for democracy positively 

impacted each participation form except protest.  These mixed results call into question the 

extent to which attitudes motivate behavior.  Considering the mediated consumption-behavior 

models, the explanatory values increased by a small amount relative to the direct model.  Only 

political discussion was directly affected by political attitudes and news media consumption. 

This is not surprising because engaging in political behavior requires much more than holding 

attitudes that support that behavior.  Talking, however, is easy and thus can be motivated by 

attitudes.   

The conclusions reached in Chapter 6 point to a mediated path to explain the news media 

consumption-behavior relationship.  Of the mediated analyses, political interest performed best.  

That finding echoes the findings of Norris (2000) who exposed the role that political interest 
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plays in mediating the effects of media consumption on political behavior in industrialized 

countries.  Civil society may be important in the media-behavior indirect relationship as it relates 

to protest behavior.  The consistent impact of each news media consumption type on civil society 

participation is also of significance and reflects the findings of Salzman and Aloisi (2009).  

Again, press freedom had no discernable effect on political behavior.  Latin Americans can be 

motivated to participate by consuming news media.  But that motivation is mediated by other 

factors such as political interest and civil society participation. 

 

What about the Internet? 

 Excluded from my analysis to this point is an examination of internet in Latin America.  

That media form was left out for two main reasons.  First, our understanding of internet 

conditions in the region is limited.  Second, there is a significant amount of uncertainty related to 

how we might expect internet consumption to affect individuals.  Therefore, I discuss internet 

separately from the other forms of media consumption. 

 I desired to understand the state of internet availability and use in the region.  I did this by 

examining and comparing country-level internet statistics.  As expected, internet use in Latin 

America increased substantially over the last decade.  Several things contributed to that increase.  

A series of simple correlations revealed that internet use per country 2008-2010 (internet 

penetration) is a function of internet penetration in that country in 2000.  Countries that 

embraced the internet earliest maintain an advantage over others several years later.  Further, the 

level of GDP per capita, the level of human development, and to a lesser extent the development 

of the government also contributed to higher internet use.  Thus, due to a need for fixed capital 
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investment and access to expensive computers, internet adoption followed development patterns 

generally associated with modernity indicators. 

 Comparing levels of internet penetration and self-reported rates of internet use provided 

by the 2008 LAPOP data increase my confidence in the survey-based self-reported data because  

the country-level and self-reported individual-level use rates are quite similar.  An analysis of the 

determinants of general internet use and internet news consumption reveals that in many ways 

internet use was similar to other news media consumption.  Wealth and location matters for 

internet use much as it did for newspaper and television news consumption.  That is, Latin 

Americans with greater wealth and those who live in more metropolitan communities reported 

greater internet use of all kinds.  Latin Americans’ potential interest in news is also important.  

Much like reading the newspaper, individuals with more formal education used the internet 

more.  While those who listened to the radio and read the newspaper more reported using the 

internet more, television news consumption was not related to internet use.  One of the more 

interesting determinants of internet use related to trusting the domestic media.  Individuals who 

reported less trust in the domestic media reported consuming more internet news.  This finding 

strongly suggests that internet news is an alternative information source for certain Latin 

Americans.  This could very easily be because of the international character of internet news.  

Contrary to the pattern for other media, younger Latin Americans consume more internet news 

than their older counterparts.  Internet news, like radio news, is an alternative medium for some 

Latin Americans.  While radio news is an alternative in that individuals with fewer resources 

who live in more remote locations utilize it more, internet news is an alternative that is based on 

distrust of domestic news media and youth. 
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 To test the political effect of internet news consumption, I included that measure in the 

direct and mediated models assessing the effect of political interest on political behavior 

(originally conducted in Chapter 6).  Higher levels of internet news consumption are related to 

each form of political participation.  In the original test, only radio news consumption affected 

each form of participation.  Interestingly, internet news use was negatively related to voting.  

Although that effect is independent of age and trust of the domestic media, that effect may be 

capturing characteristics that are more prevalent in younger and less trusting Latin Americans.   

Regardless, it is important to note that internet news consumption was the only form of news 

consumption that negatively affected participation.  Because internet use is also positively 

related to protest participation, the snapshot of internet news use in 2008 indicates the distinctive 

nature of internet-provided news.  The mediated model revealed results largely identical to those 

in Chapter 6 for other forms of media consumption.  The mediated model of news media 

consumption remains better conceived than the direct influence alternative. 

 

News Media Consumption in Latin America: A Reflection 

 The result of using survey data to assess the impact of news media on political attitudes 

and behaviors repeatedly promoted a “minimal consequences” effects model (Chaffee and 

Hochheimer 1985; Zaller 1996).  That is, the results of empirical analyses consistently uncovered 

statistically significant parameter estimates that are in the theoretically expected direction.  The 

models performed well.  The impact direction was expected.  But the impact magnitude was 

often modest.  While confirming the previous findings of other media studies is heartening for 

any researcher engaging a large-scale study, it should be noted that those findings are only a 

starting point for future research.   



 202 

 Reflecting on what we already knew about how media affects individuals in developing 

country contexts, I believe this study advances knowledge substantially.  One important finding 

of this project is that medium type matters.  Chapter 4 revealed that different determinants shape 

individuals decisions on what medium to use when gathering information.  Likewise, the 

statistical analyses of media consumption’s effects revealed that different media elicit different 

effects among Latin Americans.  While perhaps tempting for the sake of simplicity or summary, 

to combine news media consumption variables into a single measure could possibly obscure the 

important differences between determinants and effects of consuming particular media.  The 

internet analysis further exposes between-medium differences among information seekers in 

Latin America.  Internet news consumers are less trusting of domestic news sources and younger 

than other news consumers.  Also, the fact that internet users vote less and protest more than 

nonusers is a significant finding about the region.  Students of rapidly evolving innovations in 

technical media (e.g., texting, Twitter), should be cognizant of these differences and consider 

each new type of medium individually.  Although developing areas are often more distinct than 

similar, these findings are generalizable to regions with low development and high potential for 

media effects. 

 Some Latin American researchers highlight Latin Americans’ propensity to engage in 

nontraditional forms of political participation and even revolt, although that tendency is often 

country specific (Booth, Wade, and Walker 2006).  The effect of radio news consumption on 

individuals might help us understand why that is true.  Latin Americans who listen to radio news 

engage in more protest participation than those who listen to less radio news.  The mobilizing 

ability of radio could arise because of the relatively low cost of radio production and its ability to 

diffuse information widely and quickly to isolated and poor populations.  Regardless, it may be 
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said that radio is the medium that motivates the segment of the population with the most to give.  

Poorer and more rural Latin Americans are less exposed to other socializing factors such as 

education that encourage democratic attitudes and political participation.  Therefore, listening to 

radio news may be the primary democratic socializing factor for rural and poor Latin Americans.   

It is also notable that each form of news media consumption associates positively with 

civil society participation.  Latin Americans are often community oriented and engaged in 

communal activism (Booth, Wade, and Walker 2006).  The findings herein suggest that news 

media consumption may constitute be an integral linkage mechanism in the mobilization of 

communal activism.  This underscores the relative importance of news media consumption for 

rural individuals because they are more likely to engage in communal activities than their 

wealthier, urban counterparts.  In total, this research confirmed previous findings about Latin 

Americans behavior and offered some potential explanations for how news media consumption 

may motivate that behavior.  

 An additional key finding of this study highlights how little certain aspects of the 

sociopolitical context matter in determining Latin Americans’ attitudes and behaviors.  This is 

especially true for the relative levels of press freedom.  Regardless of the level of press freedom, 

there was no effect on democratic attitudes or political behavior.  For the media consumption 

models, press freedom per country only influenced watching TV news.  Democratic duration 

only significantly affected overt feelings about democracy and voting.  The other context 

variables had little to no effect.  This is a significant result because many individual-level 

researchers today emphasize heavily the role that context likely plays in shaping individuals.  

While this project does not close the door on those assertions, it should promote more measured 

expectations when considering if and how context matters. 
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Most prior media research conducted in Latin America examined electoral campaigns or 

the media industries themselves.  This project took a large step toward elucidating how media 

consumption affects individuals’ political attitudes and behaviors.  The isolation of country-

specific and individual-specific factors makes this study comprehensive and generalizable to the 

entire Latin American region.  This project has broad implications for Latin American media 

researchers.  The media user analysis engaged in Chapter 4 could contribute to theory building in 

all media research in Latin America.  For instance, it may be easier to understand how political 

television commercials impact Latin Americans now that we know who is more likely to watch 

TV news.  The same is true for the democratic attitude and behavior analysis.  How television 

campaigns affect Latin Americans should be better understood now that there is evidence about 

how different types of political behavior correlate with television use.  My findings point to some 

cross national consistencies in the region.  This reflects the general feeling that Latin Americans 

often share many historical and cultural similarities.  Therefore, this project has far-reaching 

implications for Latin American media researchers. 

 For democracy researchers focusing on Latin America and elsewhere, there is one basic 

conclusion that should be embraced: the media matter for politics.  From a theoretical standpoint, 

mass communication and information provision is recognized as central for the initiation and 

continuation of democracy as it socializes individuals to embrace democracy.  In general, that 

socialization occurs because journalists and other news media producers increase the symbolic 

value of democracy.  Specifically, media actors emphasize events such as elections and attitudes 

such as tolerance.  That emphasis has a broad effect on society.  In fact, mass media socialization 

increases the importance of democracy, thus encouraging democratic consolidation over time.     
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Understanding News Media Consumption in Latin America: The Future 

 The hypotheses tested in this research were derived from several different theories about 

behavior and media consumption.  Additional perspective was included in those hypotheses 

based on my personal experiences and common sense expectations.  Evidence supported some of 

the hypotheses I derived but not others.  More tests need to be conducted before the confirmed 

hypotheses are accepted.  I expected that survey research was only going to offer a beginning 

point for individual-level research focusing on news media consumption in Latin America.  That 

analysis of survey data here has very much served its purpose, to establish a baseline of 

knowledge about how news media consumption affects the political attitudes and behavior of 

Latin American citizens.  Now I will outline some ways to build upon this beginning.  

 The primary drive of all social scientific research is to identify causality.  This project 

provided correlations.  Future research should continue to pursue causal linkages, perhaps 

through the use of experiments.  Media researchers in developed regions long recognized the 

superiority of experiments for determining causality (Iyengar and McGrady 2007).  Although 

experiments are difficult to generalize from, their controlled conditions can provide important 

insights about how individuals consume media and about the subsequent affects that that 

consumption may have on their beliefs and behaviors.  Conducting experiments in Latin America 

would add to our knowledge of the individual-level effects of media consumption.  That, 

combined with what we are learning via survey research, could help us further advance 

knowledge about media effects in Latin America. That, in turn, has advantages for comparative 

research that could help answer questions about the similarity of news media consumption 

effects across regions.   We have comparative knowledge of the media industries in various 
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regions.  Comparing how individuals process media outputs is even more important for 

improving our understanding of how communications media affect democracy. 

 Another improvement to this research agenda would be to develop and deploy better and 

deeper surveys.  Already, we see the LAPOP survey administrators moving away from the 

standard battery of news media consumption measures toward more nuanced questions about 

internet use in Latin America.  While an abandonment of traditional media use items may be 

problematic, the deeper questions about internet consumption and its implications may provide 

opportunities for survey analysis to make further valuable contributions. 

 Finally, another arena offering great potential for useful knowledge concerns the content 

of the news media and other political uses of media such as the content of campaign and public 

service advertising.  This study completely excluded anything about the content of Latin 

American news coverage, and focused instead solely on the news consumer.  Content analysis of 

news shows and newspapers may inform theory building in a substantial way.   Once we know 

more about what is being produced and published, we can compare it to what we thought was 

being produced and what is being produced elsewhere in the world.  That comparison should aid 

in formulating new hypotheses about how media affect individuals in Latin America.  Also, 

research showed that surveys combined with content analysis can be a strong analytic tool for 

examining how news media consumption affects individuals (see Norris 2000). 

 Research on media effects in Latin American politics, including this dissertation project, 

has only just begun to initially address most of the major media-democracy questions in the 

region.  Now, we must dig deeper and call into question all that we have learned.  Only by 

retesting our assumptions about media in Latin America can we eventually say that we know 

how society is impacted by media.  
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 Variable Description  

Tolerate Free Expression Index: Measured approval positively 1-10 (total 2-20):  
Approve or disapprove of opponents carrying out 
demonstrations with the intent of expressing their views.  
Approve or disapprove of opponents going on television to 
give a speech. 

Support Political Action Index: Measured approval positively 1-10 (total 3-30):  
Approve or disapprove of people participating in legal 
demonstrations.  Approve or disapprove of people 
participating in groups or organizations that try to solve 
community problems.  Approve or disapprove of people 
working for campaigns for a political party or candidate. 

Limit Power Index: Measured agreement with statements positively 1-7 
(inverted 3-21):  It is necessary for the progress of the 
country to limit the voice of the opposition.  When the 
parliament obstructs the work of our government, our 
president should override them.  When the supreme court 
obstructs the work of our government, they should be 
ignored. 

Overt Support Single-item: Measured approval positively 1-7: Approve or 
disapprove of the statement “It may be that democracy has 
problems, however it is still the best form of government.” 

Discuss Politics  Single Item: Discuss politics how often? 1 = never, 2 = 
rarely, 3 = a couple times a month, 4 = a couple times a 
week, 5 = daily 

Interest in Politics  Single-item: How much interest in politics? 1 = none, 2 = a 
little, 3 = some, 4 = a lot 

Civil Society Activism Index: Six responses scaled 0 to 3 and one question coded 
dichotomously (0 to 19):  How often have you tried to solve 
community problems (0-3), attended church-related meetings (0-
3), attended school-related meetings (0-3), attended civic groups 
(0-3), attended union meetings (0-3), attended other professional 
associations (0-3), and attended town hall meetings in the last year 
(0-1). 

Vote  Single-item:  Vote in the last presidential election? 0 = no, 1 
= yes   

Protest Single-item:  How often in the last year did you participate in 
demonstrations? 3 = sometimes, 2 = almost never, 1 = never 

Attend Meeting Single-item:  Have you attended a city council meeting or 



 209 

other meeting in the past year? 1 = yes, 0 = no 
TV News  Single-item: Consume TV news media how often? 0 = never, 

1 = rarely, 2 = once or twice weekly, 3 = every day 
Newspaper Single-item: Consume periodical news media how often? 0 = 

never, 1 = rarely, 2 = once or twice weekly, 3 = every day 
Radio News Single-item: Consume radio news media how often? 0 = 

never, 1 = rarely, 2 = once or twice weekly, 3 = every day 
Internet News  Single-item: Consume periodical news media how often? 0 = 

never, 1 = rarely, 2 = once or twice weekly, 3 = every day 
Internet Use Single-item: How often do you use the internet? 1 = rarely, 2 

= many times annually, 3 = at least once per month, 4 = at 
least once per week, 5 = daily or almost daily 

Age Single-item: 16 – 97  
Female Male = 0, Female = 1 
Education Continuous value in years of school completed, 0-18 
Wealth Index of dichotomous variables where 1 = possess item, 0 = 

do not possess item: Asked about television, refrigerator, 
land-line telephone, cellular telephone, clothes washer, 
microwave, motorcycle, potable water in the house, 
computer and vehicle (the “vehicle” question offered 0-3): 
Range = 0-13 

Rural Dichotomous residence value assigned by survey 
administrator: 1 = Rural, 0 = not Rural 

Small City Dichotomous residence value assigned by survey 
administrator: 1 = Small City, 0 = not Small City 

Medium City Dichotomous residence value assigned by survey 
administrator: 1 = Medium City, 0 = not Medium City 

Big City Dichotomous residence value assigned by survey 
administrator: 1 = Big City, 0 = not Big City 

Capital Dichotomous residence value assigned by survey 
administrator: 1 = Capital, 0 = not Capital 

Trust in Media A single-item measure of people’s reported confidence in the 
media: Recoded 1-7 where 1 = lowest confidence, 7 = high 
confidence 

Political Knowledge Indexed into summed dichotomous variables where 1 = 
correct answer, 0 = incorrect answer: Asked to name the 
president of the United States, the head of the country’s 
legislature, the number of provinces in the country, the 
length of the presidential term, and the name of the Brazilian 
president. Range 0-5. 
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Press Freedom Taken from Freedom House’s 2008 Press Freedom Index. 
Inverted scale where 0 = no freedom and 100 = completely 
free (per country) 

Democratic Duration A count measure of the number of years of continuous 
democracy per country taken from Smith (2005). Range 10 - 
57 years. 

Development Taken from the United Nations Human Development Index.  
Re-scaled 0-100 with low scored indicating low development 
and high scored indicating high development. 

Communication 
Development 

Taken from the Information and Communication 
Technology Development Index. Range 0 – 8 with higher 
scores indicating greater development. 
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Table B.1. Predicted Probabilities for Radio News Consumption Determinants 
 Daily Weekly Rarely Never 
Base Probabilities n  22.4% 15.1% 30.8% 28.7% 
Ability     
Wealth ª -2.6% -1.0% +3.2% +3.4% 
Capital City ° -5.5% -2.3% +3.1% +7.8% 
Big City ° -4.4% -1.8% +3.2% +6.1% 
Medium City ° n.s. n.s. n.s. n.s. 
Small City ° -4.0% -1.6% +3.2% +5.4% 
Communication Access ª n.s. n.s. n.s. n.s. 
Interest     
Political Knowledge ª +3.5% +1.0% +2.1% -3.6% 
Education ª n.s. n.s. n.s. n.s. 
Newspaper ° +17.0% +2.9% -3.4% -13.5% 
TV News ° +18.6% +3.5% -4.2% -14.3% 
Radio News ° - - - - 
Development ª n.s. n.s. n.s. n.s. 
Expectation     
Media Trust ª n.s. n.s. n.s. n.s. 
Press Freedom ª n.s. n.s. n.s. n.s. 
Democratic Duration ª -2.8% -1.1% +3.2% +3.7% 
Survey Question: How often do you listen to the news on the radio? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.2. Predicted Probabilities for Television News Consumption Determinants 
 Daily Weekly Rarely Never 
Base Probabilities n  34.8% 24.3% 25.6% 15.3% 
Ability     
Wealth ª +8.6% -0.2% -4.3% -4.1% 
Capital City ° +6.9% = -3.5% -3.4% 
Big City ° +5.0% +0.1% -2.5% -2.6% 
Medium City ° +5.4% +0.1% -2.7% -2.7% 
Small City ° +10.3% -0.4% -5.1% -4.8% 
Communication Access ª -4.1% -0.5% +2.3% +3.0% 
Interest     
Political Knowledge ª +3.0% +0.1% -1.5% -1.6% 
Education ª n.s. n.s. n.s. n.s. 
Newspaper ° +28.0% -5.0% -13.1% -9.9% 
TV News ° - - - - 
Radio News ° +20.9% -2.7% -10.0% -8.2% 
Development ª +4.7% +0.1% -2.4% -2.4% 
Expectation     
Media Trust ª +3.6% +0.1% -1.8% -1.9% 
Press Freedom ª +4.7% +0.1% -2.4% -2.4% 
Democratic Duration ª +3.8% +0.1% -1.9% -2.0% 
Survey Question: How often do you watch the news on TV? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.3. Predicted Probabilities for Newspaper Consumption Determinants 
 Daily Weekly Rarely Never 
Base Probabilities n  4.5% 9.0% 31.6% 54.9% 
Ability     
Wealth ª +1.3% +2.2% +3.2% -6.7% 
Capital City ° +3.0% +4.8% +5.8% -13.6% 
Big City ° +3.1% +5.0% +6.0% -14.1% 
Medium City ° +1.7% +2.9% +4.1% -8.7% 
Small City ° n.s. n.s. n.s. n.s. 
Communication Access ª +1.3% +2.1% +3.2% -6.6% 
Interest     
Political Knowledge ª +0.8% +1.5% +2.3% -4.6% 
Education ª +2.6% +4.1% +5.3% -12.0% 
Newspaper ° - - - - 
TV News ° +8.6% +11.3% +7.5% -27.3% 
Radio News ° +4.1% +6.3% +6.8% -17.2% 
Development ª -1.5% -2.6% -5.6% +9.7% 
Expectation     
Media Trust ª n.s. n.s. n.s. n.s. 
Press Freedom ª n.s. n.s. n.s. n.s. 
Democratic Duration ª n.s. n.s. n.s. n.s. 
Survey Question: How often do you read the news in newspapers? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.4. Predicted Probabilities for the Direct Model of Discussing Politics 
Primary Independent Variables Daily Weekly Monthly Rarely Never 
Base Probabilities n  3.5% 8.6% 13.4% 43.8% 30.6% 
Newspaper ° +1.0% +2.2% +2.3% = -5.3% 
TV News ° +1.4% +3.0% +3.1% -0.3% -7.1% 
Radio News ° +2.3% +4.6% +4.4%% -1.2% -9.9% 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you discuss politics with other people? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
Table B.5. Predicted Probabilities for the Direct Model of Voting 
Primary Independent Variables Yes No 
Base Probabilities n  71.5% 28.5% 
Newspaper ° +5.0% -5.0% 
TV News ° +4.0% -4.0% 
Radio News ° +5.8% -5.8% 
Press Freedom ª n.s. n.s. 
Survey Question: Did you vote in the last presidential election? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
Table B.6. Predicted Probabilities for the Direct Model of Attending Meetings 
Primary Independent Variables Yes No 
Base Probabilities n  10.0% 90.0% 
Newspaper ° +5.2% -5.2% 
TV News ° n.s. n.s. 
Radio News ° +5.2% -5.2% 
Press Freedom ª n.s. n.s. 
Survey Question: Have you attended a town meeting, city council meeting or other meeting in the past year? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.7. Predicted Probabilities for the Direct Model of Protesting 
Primary Independent Variables Sometimes Almost Never Never 
Base Probabilities n  7.9% 5.4% 86.7% 
Newspaper ° n.s. n.s. n.s. 
TV News ° n.s. n.s. n.s. 
Radio News ° +4.5% +2.4% -6.8% 
Press Freedom ª n.s. n.s. n.s. 
Survey Question: In the past year, did you participation in a public demonstration or protest? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
Table B.8. Predicted Probabilities for the Mediated Model: Political Interest 
Primary Independent Variables A lot Some Little None 
Base Probabilities n  8.2% 18.1% 38.8% 34.9% 
Newspaper ° +1.7% +2.5% +0.3 -4.5% 
TV News ° n.s. n.s. n.s. n.s. 
Radio News ° +3.7% +5.1%% = -8.7% 
Press Freedom ª n.s. n.s. n.s. n.s. 
Survey Question: How much interest do you have in politics? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
Table B.9. Predicted Probabilities for the Mediated Political Interest Model: Voting 
Primary Independent Variables Yes No 
Base Probabilities n  72.0% 28.0% 
Newspaper ° +4.6% -4.6% 
TV News ° +3.6% -3.6% 
Radio News ° +5.1% -5.1% 
Political Interest ª +5.0% -5.0% 
Press Freedom ª n.s. n.s. 
Survey Question: Did you vote in the last presidential election? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.10. Predicted Probabilities for the Mediated Political Interest: Attending Meetings 
Primary Independent Variables Yes No 
Base Probabilities n  9.6% 90.4% 
Newspaper ° +4.6% -4.6% 
TV News ° n.s. n.s. 
Radio News ° +4.0% -4.0% 
Political Interest ª +4.0% -4.0% 
Press Freedom ª n.s. n.s. 
Survey Question: Have you attended a town meeting, city council meeting or other meeting in the past year? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
Table B.11. Predicted Probabilities for the Mediated Political Interest Model: Protesting 
Primary Independent Variables Sometimes Almost Never Never 
Base Probabilities n  7.6% 5.3% 87.1% 
Newspaper ° n.s. n.s. n.s. 
TV News ° n.s. n.s. n.s. 
Radio News ° +3.5% +2.0% -5.6% 
Political Interest ª +2.9% +1.7% -4.6% 
Press Freedom ª n.s. n.s. n.s. 
Survey Question: In the past year, did you participation in a public demonstration or protest? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
Table B.12. Predicted Probabilities for the Mediated Political Interest Model: Discussing Politics  
Primary Independent Variables Daily Weekly Monthly Rarely Never 
Base Probabilities n  1.4% 5.9% 13.8% 54.6% 24.3% 
Newspaper ° n.s. n.s. n.s. n.s. n.s. 
TV News ° +0.6% +2.5% +4.1% -0.8% -6.4% 
Radio News ° +0.6% +2.3% +3.8% -0.6% -6.0% 
Political Interest ª +4.2% +13.6% +14.4% -14.8% -17.3% 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you discuss politics with other people? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.13. Predicted Probabilities for the Mediated Civil Society Model: Voting 
Primary Independent Variables Yes No 
Base Probabilities n  72.1% 27.9% 
Newspaper ° +3.3% -3.3% 
TV News ° +3.6% -3.6% 
Radio News ° +4.4% -4.4% 
Civil Society ª +6.9% -6.9% 
Press Freedom ª n.s. n.s. 
Survey Question: Did you vote in the last presidential election? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
Table B.14. Predicted Probabilities for the Mediated Civil Society Model: Protesting 
Primary Independent Variables Sometimes Almost Never Never 
Base Probabilities n  7.2% 5.2% 87.6% 
Newspaper ° n.s. n.s. n.s. 
TV News ° n.s. n.s. n.s. 
Radio News ° +2.5% +1.6% -4.1% 
Civil Society ª +5.0% +2.9% -7.9% 
Press Freedom ª n.s. n.s. n.s. 
Survey Question: In the past year, did you participation in a public demonstration or protest? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
Table B.15. Predicted Probabilities for the Mediated Civil Society Model: Discussing Politics  
Primary Independent Variables Daily Weekly Monthly Rarely Never 
Base Probabilities n  3.3% 8.8% 14.0% 44.7% 29.2% 
Newspaper ° n.s. n.s. n.s. n.s. n.s. 
TV News ° +1.3% +2.8% +2.9% -0.5% -6.5% 
Radio News ° +1.7% +3.6% +3.6% -0.9% -7.9% 
Civil Society ª +1.6% +3.5% +3.6% -0.9% -7.8% 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you discuss politics with other people? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 



 219 

Table B.16. Predicted Probabilities for the Mediated Political Attitude Model: Voting 
Primary Independent Variables Yes No 
Base Probabilities n  72.1% 27.9% 
Newspaper ° +4.8% -4.8% 
TV News ° +3.9% -3.9% 
Radio News ° +5.5% -5.5% 
Suppor t Political Action ª n.s. n.s. 
Tolerance of Free Expression ª n.s. n.s. 
Limit Government Power ª n.s. n.s. 
Overt Support for “Democracy” ª +2.2% -2.2% 
Press Freedom ª n.s. n.s. 
Survey Question: Did you vote in the last presidential election? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
 
 
Table B.17. Predicted Probabilities for the Mediated Political Attitude Model: Attending 
Meetings 
Primary Independent Variables Yes No 
Base Probabilities n  10.0% 90.0% 
Newspaper ° +4.7% -4.7% 
TV News ° n.s. n.s. 
Radio News ° +5.0% -5.0% 
Suppor t Political Action ª n.s. n.s. 
Tolerance of Free Expression ª n.s. n.s. 
Limit Government Power ª n.s. n.s. 
Overt Support for “Democracy” ª +0.5% -0.5% 
Press Freedom ª n.s. n.s. 
Survey Question: Have you attended a town meeting, city council meeting or other meeting in the past year? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.18. Predicted Probabilities for the Mediated Political Attitude Model: Protesting 
Primary Independent Variables Sometimes Almost Never Never 
Base Probabilities n  8.0% 5.2% 86.8% 
Newspaper ° n.s. n.s. n.s. 
TV News ° n.s. n.s. n.s. 
Radio News ° +4.3% +2.2% -6.6% 
Suppor t Political Action ª n.s. n.s. n.s. 
Tolerance of Free Expression ª +0.9% +0.5% -1.4% 
Limit Government Power ª -0.5% -0.3% +0.8% 
Overt Support for “Democracy” ª n.s. n.s. n.s. 
Press Freedom ª n.s. n.s. n.s. 
Survey Question: In the past year, did you participation in a public demonstration or protest? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
Table B.19. Predicted Probabilities for the Mediated Political Attitude Model: Discussing 
Politics  
Primary Independent Variables Daily Weekly Monthly Rarely Never 
Base Probabilities n  3.4% 8.7% 13.6% 44.4% 29.8% 
Newspaper ° +1.2% +2.5% +2.6% -0.3% -5.9% 
TV News ° +1.3% +2.9% +3.0% -0.4% -6.6% 
Radio News ° +2.0% +4.2% +4.1% -1.2% -9.1% 
Suppor t Political Action ª +0.6% +1.4% +1.6% = -3.6% 
Tolerance of Free Expression ª +0.4% +0.8% +0.9% +0.1% -2.2% 
Limit Government Power ª n.s. n.s. n.s. n.s. n.s. 
Overt Support for “Democracy” ª +0.3% +0.8% +0.9% +0.1% -2.0% 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you discuss politics with other people? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.20. Predicted Probabilities for All Internet Consumption Determinants 
 Almost 

Daily 
At Least 
Weekly 

At Least 
Monthly 

Many Times 
Annually 

Never 

Base Probabilities n  1.6% 2.7% 2.3% 8.6% 84.8% 
Ability      
Wealth ª +1.7% +2.9% +2.1% +6.0% -12.8% 
Capital City ° +1.4% +2.4% +1.8% +5.3% -10.8% 
Big City ° +0.9% +1.6% +1.2% +3.5% -7.2% 
Medium City ° +0.8% +1.4% +1.1% +3.1% -6.3% 
Small City ° +0.5% +1.0% +0.7% +2.2% -4.4% 
Communication Access ª +0.2% +0.4% +0.3% +0.9% -1.9% 
Interest      
Political Knowledge ª +0.3% +0.6% +0.5% +1.5% -2.9% 
Education ª +2.8% +4.4% +3.2% +8.3% -18.6% 
Newspaper ° +0.8% +1.5% +1.1% +3.3% -6.7% 
TV News ° n.s. n.s. n.s. n.s. n.s. 
Radio News ° +0.3% +0.5% +0.4% +1.2% -2.4% 
Development ª n.s. n.s. n.s. n.s. n.s. 
Expectation      
Media Trust ª n.s. n.s. n.s. n.s. n.s. 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Democratic Duration ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you use the internet? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant”  
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Table B.21. Predicted Probabilities for Internet News Consumption Determinants 
 Daily Weekly Rarely Never 
Base Probabilities n  0.5% 0.8% 2.7% 96.0% 
Ability     
Wealth ª +0.4% +0.6% +1.7% -2.7% 
Capital City ° +0.4% +0.6% +1.6% -2.5% 
Big City ° +0.2% +0.4% +1.0% -1.6% 
Medium City ° +0.3% +0.4% +1.1% -1.7% 
Small City ° +0.2% +0.3% +0.8% 1.3% 
Communication Access ª +0.1% +0.2% +0.4% -0.7% 
Interest     
Political Knowledge ª +0.2% +0.2% +0.5% -0.9% 
Education ª +0.5% +0.7% +1.9% -3.0% 
Newspaper ° +1.0% +1.4% +4.2% -6.6% 
TV News ° n.s. n.s. n.s. n.s. 
Radio News ° +0.4% +0.6% +1.7% -2.7% 
Development ª n.s. n.s. n.s. n.s. 
Expectation     
Media Trust ª = -0.1% -0.2% +0.3% 
Press Freedom ª n.s. n.s. n.s. n.s. 
Democratic Duration ª n.s. n.s. n.s. n.s. 
Survey Question: How often do you read the news on the internet? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.22. Predicted Probabilities for the Direct Model of Discussing Politics with Internet 
News 
Primary Independent Variables Daily Weekly Monthly Rarely Never 
Base Probabilities n  3.3% 8.3% 13.1% 43.8% 31.4% 
Internet News ° +2.7% +5.5% +5.2% -1.6% -11.7% 
Newspaper ° +0.8% +1.7% +1.9% +0.3% -4.5% 
TV News ° +1.5% +3.1% +3.2% -0.1% -7.6% 
Radio News ° +2.1% +4.2% +4.3% -0.7% -9.7% 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you discuss politics with other people? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
 
Table B.23. Predicted Probabilities for the Direct Model of Voting with Internet News 
Primary Independent Variables Yes No 
Base Probabilities n  71.8% 28.2% 
Internet News ° -6.2% +6.2% 
Newspaper ° +5.4% -5.4% 
TV News ° +3.8% -3.8% 
Radio News ° +6.8% -6.8% 
Press Freedom ª n.s. n.s. 
Survey Question: Did you vote in the last presidential election? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.24. Predicted Probabilities for the Direct Model of Attending Meetings with Interne 
News 
Primary Independent Variables Yes No 
Base Probabilities n  9.7% 90.3% 
Internet News ° +5.7% -5.7% 
Newspaper ° +4.5% -4.5% 
TV News ° n.s. n.s. 
Radio News ° +4.8% -4.8% 
Press Freedom ª n.s. n.s. 
Survey Question: Have you attended a town meeting, city council meeting or other meeting in the past year? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
 
 
Table B.25. Predicted Probabilities for the Direct Model of Protesting with Internet News 
Primary Independent Variables Sometimes Almost Never Never 
Base Probabilities n  7.6% 5.2% 87.2% 
Internet News ° +6.5% +3.5% -9.9% 
Newspaper ° n.s. n.s. n.s. 
TV News ° n.s. n.s. n.s. 
Radio News ° +3.9% +2.2% -6.1% 
Press Freedom ª n.s. n.s. n.s. 
Survey Question: In the past year, did you participation in a public demonstration or protest? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
 
 
 
 
 
 
 



 225 

Table B.26. Predicted Probabilities for the Mediated Model with Internet News: Political Interest  
Primary Independent Variables A lot Some Little None 
Base Probabilities n  7.9% 17.7% 38.8% 35.6% 
Internet News ° +4.0% +5.5% = -9.5% 
Newspaper ° +1.3% +2.0% +0.4% -3.6% 
TV News ° n.s. n.s. n.s. n.s. 
Radio News ° +3.5% +4.9% +0.2% -8.5% 
Press Freedom ª n.s. n.s. n.s. n.s. 
Survey Question: How much interest do you have in politics? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
 
 
 
 
 
Table B.27. Predicted Probabilities for the Mediated Political Interest Model with Internet News: 
Voting 
Primary Independent Variables Yes No 
Base Probabilities n  72.4% 27.6% 
Internet News ° -7.6% +7.6% 
Newspaper ° +5.0% -5.0% 
TV News ° +3.5% -3.5% 
Radio News ° +5.4% -5.4% 
Political Interest ª +5.0% -5.0% 
Press Freedom ª n.s. n.s. 
Survey Question: Did you vote in the last presidential election? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.28. Predicted Probabilities for the Mediated Political Interest with Internet News: 
Attending Meetings 
Primary Independent Variables Yes No 
Base Probabilities n  9.3% 90.7% 
Internet News ° +4.4% -4.4% 
Newspaper ° +4.1% -4.1% 
TV News ° n.s. n.s. 
Radio News ° +3.7% -3.7% 
Political Interest ª +3.9% -3.9% 
Press Freedom ª n.s. n.s. 
Survey Question: Have you attended a town meeting, city council meeting or other meeting in the past year? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
 
 
 
 
 
 
 
 
 
Table B.29. Predicted Probabilities for the Mediated Political Interest Model with Internet News: 
Protesting 
Primary Independent Variables Sometimes Almost Never Never 
Base Probabilities n  7.3% 5.1% 87.6% 
Internet News ° +5.4% +3.0% -8.3% 
Newspaper ° n.s. n.s. n.s. 
TV News ° n.s. n.s. n.s. 
Radio News ° +3.1% +1.8% -5.0% 
Political Interest ª +2.7% +1.6% -4.4% 
Press Freedom ª n.s. n.s. n.s. 
Survey Question: In the past year, did you participation in a public demonstration or protest? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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Table B.30. Predicted Probabilities for the Mediated Political Interest Model with Internet News: 
Discussing Politics  
Primary Independent Variables Daily Weekly Monthly Rarely Never 
Base Probabilities n  1.3% 5.8% 13.6% 54.6% 24.7% 
Internet News ° +0.8% +3.0% +4.9% -1.0% -7.5% 
Newspaper ° n.s. n.s. n.s. n.s. n.s. 
TV News ° +0.7% +2.5% +4.2% -0.7% -6.7% 
Radio News ° +0.6% +2.1% +3.6% -0.4% -5.8% 
Political Interest ª +4.1% +13.3% +14.6% -14.3% -17.5% 
Press Freedom ª n.s. n.s. n.s. n.s. n.s. 
Survey Question: How often do you discuss politics with other people? 
ⁿ Base predicted probabilities are computed by holding every variable at its minimum or mean 
ª predicted probability computed by increasing from the mean to one standard deviation above the mean 
° predicted probability computed by varying from the minimum value to the maximum value 
n.s. denotes “not significant” 
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